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Majority  Rules! 


In  politics  and  art;  in  social  creeds  and  moral  standards;  in 
literature,  in  business,  and  in  advertising — 

Majority  rules! 

Majority  decrees  the  ‘‘happy  ending”  in  its  drama.  Majority 
gets  it.  Majority  wants  an  independent  candidate.  Majority  elects 
him.  Majority  demands  a  certain  brand  of  merchandise.  Majority 
buys  it. 

Sell  Majority  and  you  have  indirectly  sold  minority;  for  where 
the  greater  lead,  the  lesser  follow. 

The  Chicago  Majority  are  easy  to  reach  and  easy  to  sell,  because 
they  are  readers  of  one  newspaper — the  seven  out  of  nine  English- 
speaking  persons  who  read  The  Daily  News. 

Their  word  is  law;  their  command  is  absolute.  They  direct  the 
purchasing  habits  of  the  great  Chicago  market. 

And  their  impulses  are  formed,  their  buying  decisions  swayed 
most  effectively,  through  Daily  News  advertising. 

Sell  those  seven  out  of  nine — the  most  powerful  buying 
majority  in  this  territory — and  you  have  sold  the  Chicago  market 
through 

THE  DAILY  NEWS 

First  in  Chicago 


Editor  &  Publisher  for  April  10,  1920 
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Trial  Packet 

Selected  Newspapers  of 
New  England 

READY  TO  SERVE ! 


MASSACHUSETTS— Population,  3,605,522 
Circu-  2,500  10,000 


lation 

lines 

lines 

Attleboro  Sun. . . . 

....(E) 

4,512 

.025 

.0125 

Boston  Advertiser  and 

American . 

....(S) 

353,988 

.40 

.40 

Boston  American. 

....(E) 

301,270 

.42 

.42 

Boston  Globe . 

(M&E) 

282,172 

.35 

.35 

Boston  Globe . 

...  (S) 

327,924 

.45 

.45 

Boston  Post . 

...(M) 

407,787 

.45 

.45 

Boston  Post . 

....(S) 

342,524 

.35 

.35 

Boston  Record. . . . 

....(E) 

40,392 

.15 

.15 

Boston  Transcript 

. . . .  (E) 

32,837 

.20 

.20 

♦••Fall  River  Herald...(E) 

10,140 

.03 

.03 

Fitchburg  Daily  News  (E) 

4,563 

.01785 

.01785 

Fitchburg  Sentinel. .  ..(E) 

7,073  .04 

.03 

Haverhill  Gazette. 

....(E) 

13,791 

.035 

.025 

fLynn  Item. . 

Lynn  Telegram- 

....(E) 

14,855 

.05 

.04 

News  . . 

Lowell  Courier- 

.(E&S) 

16,015 

.04 

.04 

Citizen  - 

(M&E) 

16,975 

.045 

.045 

New  Bedford  Standard- 

Mercury  . 

(M&E) 

26,622 

.06 

.06 

Salem  News . 

....(E) 

18,505 

.06 

.05 

Worcester 

Tele- 

gram  . 

(M&S) 

33,570 

.12 

.09 

MAINE— Population,  762,787 

Bangor  Daily  Commer- 

cial . 

....(E) 

14,426 

.035t 

.025 

Portland  Daily 

Press . 

(M&S) 

14,092 

.03 

.03 

Portland  Express 

....(E) 

23,674 

.07 

.05 

Portland  Telegram 

. (S) 

21,942 

.06 

.045 

NEW  HAMPSHIRE— Population,  500,510 
Concord  Daily  Pa¬ 
triot . (M&E)  4,130.025  .015 

anchester  Union- 

Leader . (M&E)  25,375.08  .05 

RHODE  ISLAND— Population,  652,335 
Newport  Daily  News..(E)  6,260  .033571  .029286 

Pawtucket  Times . (E)  23.365  .06  .05 

Pawtuxet  Valley  Daily 

Times  (Arctic) . (E)  2,230  .021429  .021429 

Providence  Bulletin  ..(E)  52,274  .135  .135 

Providence  Journal  (M*S)  31,702  .08M2  .08*12 
Providence  Tribune. ..  (E)  25,877  .08  .07 

Westerly  Sun . (E)  4,309  .02  .015 

^Woonsocket  Call- 

Reporter  . (E)  12,158  .04  .03 

VERMONT— Population,  361,205 

Barre  Times  . (E)  6,678.0225*  .0175 

Burlington  Daily  News  (E)  7,890  .02  .02 

Burlington  Free  Press  (M)  10,921  .035  .035 

JRutland  Herald . (M)  7,626  .025  .025 

St.  Johnsbury  Caledonian 
&  Newport  Record.. (E)  2,230  .013  .013 

CONNECTICUT— Population,  1,114,756 
Bridgeport  Telegram 


Post  . (M&E)  45,294  .115  .11 

Bridgeport  Post . (S)  13,715  .065  .06 

Hartford  Courant  ..(MS)  25,746  .06  .05 

tHartford  Times . (E)  35,092  .08  .08 

**New  Haven 

Register  . (E&S)  27,800  .07  .06 

New  London  Day . (E)  10,647  .06  .035 

New  London 

Telegraph  . (M)  4,830  .0128  .0128 

Norwich  Evening 

Record  . (E)  3,339  .025  .015 

^Norwalk  Hour . (E)  3,364  .021429  .021429 

^Stamford  Advocate . .  (E)  7,552  .03  .0225 

Waterbury 

Republican  . . . (M)  10,992  .04*  .03 

Waterbury 

Republican  . (S)  11,425  .04*  .03 


\  Government  Statements,  October  1st,  1919. 

tA.  B.  C.  Statement,  October  1st,  1919. 

‘Rate  on  3,500  lines. 
tRate  on  3,000  lines. 

“Publisher’s  Statement. 

•**A.  B.  C.  Publishers’  Statement,  April  1,  1920 


Soon  the  whole  coast  of 
New  England  from  the 
Connecticut  line  to  New 
Brunswick,  and  hack 
again  from  old  Quebec 
through  the  White 
Mountains  and  the  Berk¬ 
shire  Hills — will  thrill  to 
the  spirit  of  the  vacationists. 

And  they  will  all  have  to 
be  fed  and  taken  care  of 
in  more  ways  than  one. 

New  England  will  buy  from 
outside  more  than  three-quarters 
of  its  food  supply,  and  the  vaca¬ 
tionists  will  spend  money  for 
many  things,  calling  for  them 
by  NAME. 

They  have  made  more  money 
this  last  year  than  ever  before 
and  have  that  bounteous  taste 
which  will  make  big  business. 

They  will  buy  luxuries  they  have  not 
before  been  able  to  feed  up  on. 

Advertisers  WITH  THE  GOODS- 
food  manufacturers  of  special¬ 
ties  should  not  miss  this  unusual 
opportunity  to  use  intensively 
the  2,000,000  circulation  of  the 
New  England  dailies  with  profit 
to  themselves. 
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10  rue  de  la  Victoire 
PARIS 

Dear  Sirs:  » 

It  is  with  unfeigned  pleasure  that  we  are  enabled  to  inform  you  that  on  the 
17th  of  December  last,  the  Court  of  Appeal  in  Paris  pronounced  a  judgment 
ordering  the  withdrawal  of  the  sequestration  imposed  on  the  Societe  Euro- 
peenne  de  Publicite  on  the  13th  of  January,  1918. 

By  this  judgment  of  the  Court  of  Appeal,  a  great  wrong  has  been  righted, 
and  tardy  reparation  has  been  made  for  the  slanders,  false  statements,  and  judi¬ 
cial  error  of  which  we  were  the  unfortunate  victims  for  over  two  years. 

In  consequence  of  this  judgment,  our  Company  is  enabled  to  resume  its 
former  activities;  that  is  to  say,  that  all  Contracts  and  all  Agreements  which 
were  operative  on*  the  13th  of  January,  1918,  between  the  Company  and  other 
parties  are  again  in  force. 

It  is  on  this  basis  that  we  shall  be  happy  to  take  up  again  our  former  rela¬ 
tions  with  you,  and  we  think  you  will  be  pleased  to  hear  that  it  has  been  indubit¬ 
ably  proved  that  the  Societe  Europeenne  was  wrongly  accused.  We  hope  you 
will  have  the  kindness  to  put  us  on  your  Service  List. 

We  beg  to  add  that  the  firm  PUBLICITAS  (formerly  HAASENSTEIN  & 
VOGLER)  of  Geneva,  has  been  recognized  as  a  purely  Swiss  firm,  working 
with  Swiss  capital  and  under  an  entirely  Swiss  Management. 


JOHN  F.  JONES,  Knight  of  the  Legi9n  of  Honor 
MAURICE  MERY  VAN  MINDEN 
MAJOR  PAUL  MERY  VAN  MINDEN,  War  Cross 
Managing  Directors 


DIRECTORS 


B.  GIROUD,  Director  of  the  Publicitas 
Company. 

B.  WELHOFF,  Honorary  Financial  Di¬ 
rector  of  the  City  of  Lille,  Officer  of 
the  Legion  of  Honour. 

J.  LECONTE,  formerly  Public  Notary. 
LEUTNANT  A.  BERTHELOT,  Knight 
of  the  Legion  of  Honour;  War  Cross. 


President  &  Chairman: 

CHARLES  GEORG,  President  &  Chair¬ 
man  of  the  Publicitas  Company  of 
Geneva  &  The  Unione  Publicita 
Italiana  of  Milan  (Italy). 

Vice-President : 

HENRY  GEORGE,  Director  of  the  same 
Companies. 


The  Clean  Up  and  Paint  Up  Campaign 

IS  NOW  ON  IN 

PHILADELPHIA 

If  you  have  not  arranged  for  an  advertising 
campaign  to  cover  the  third  largest  market  in 
the  United  States — “you’d  better  hurry.” 

In  Philadelphia  there  are: 

400,000  separate  dwellings 
16,000  manufacturing  places 
48,000  wholesale  and  retail  stores 

“Nearly  everybody”  is  getting  started  in  a 
general  “clean  up”  and  alert  manufacturers 
and  dealers  who  will  cater  to  the  trade  in  Spring  House  Cleaning  here  in 
Philadelphia,  will  find  it  a  responsive  and  lucrative  market. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating 
in  the  Philadelphia  newspaper  “nearly  everybody”  reads — 


■ 

Philadelphians  are  now  buying: 

Paints,  oils  and  varnishes 
Plate  &  window  glass 
Building  materials 
Wall  paper  &  Decorating 
Window  screens  and  doors 
Garden  tools 
Brushes  &  brooms 
Soaps  &  Cleansers 
Disinfectants 

Garbage  cans  &  incinerators 
Plumbing  supplies 
Flowers  &  shrubs 
Heaters  &  ranges,  etc. 


THE  BULLETIN 

Net  Paid  Average  Circulation  for  February 

481,791 

No  prise,  premium,  coupon  or  other  artificial  methods  of  stimulating  circu* 
lation  have  ever  been  used  by  The  Bulletin. 
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EDITOR&PUBLISHER 


Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the 
date  of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World 
Building,  63  Park  Row,  New  York  City.  P.ivate  Branch  Telephone,  Beekman  4330. 
Charter  Member  Audit  Bureau  of  Circulations. 


NEW  YORK,  SATURDAY,  APRIL 


LIVING  JOURNALISM  AND  POISON  THAT  KILLS 


Propaganda  and  Puffery,  Double-Cooked  News  and  Predigested  Opinion  Sapping  Lifeblood  erf 

America’s  Newspapers 


past  midnight  but  the  president’s  home 
was  lighted,  and  in  my  innocence  I 
thought  myself  in  luck  when  a  secretary 
handed  me  a  prepared  official  statement. 
Certainly  an  official  statement  of  the 
facts  was  the  priceless  treasure  to  my 
inexperienced  mind.  I  knew  nothing 

drill  sergeants,  goose-stepped  it  and  That  proud  old  phrase,  “The  pen  is  ‘^en  of  the  easy  opportunity  it  afforded 

taught  it  to  stand  at  attention  and  mightier  than  the  sword,”  seems  in  our  JP''  a'stortion,  suppression,  exaggera- 

salute.”  day  of  packing-house  literature  to  have  evasion  and  downright  glib  lying 

That  was  necessity.  It  won  the  war.  reference  to  the  p’g-pen.  ^  ^ 

But  the  war  is  over,  and  most  every-  The  reporter  who  seeks  facts  in  the  ^  orgot. 

thing  has  been  demobilized  except  pub-  interest  of  his  paper  and  its  reading  My  city  editor  was  very  angry.  “That 
lie  opinion.  This  is  still  goose-stepping  public  has  to  content  himself  with  a  stuff  s  no  good,”  he  exclaimed,  slam- 
— no  longer  under  government  drill  scr-  doctored  statement  in  the  interest  of  the  ming  the  unread  statement  down  under 

gcants  but  now  under  political,  financial  corporation.  The  press  agent  stands  his  outspread  hand  on  his  desk.  “Les! 

and  industrial  publicity  agents.  sentinel  before  the  shut  door  to  accurate  than  we  already  knew.  I  told  you  tc 

V’ast  financial  schemes  are  being  information.  Officials,  figures,  facts,  Jre  the  president,  and  I  mean  exactly 

safely  floated  on  the  placid  sea  of  print-  causes  are  inaccessible.  ^  Now  chase  right  out  there  again, 

ers’  ink.  This  makes  for  poor  picking  for  the  and  if  you  don't  see  him  you  needn’t 

•  Public  men,  like  boys’  kites,  arc  being  reporters  and  for  dull  and  profitless  ever  come  back, 

made  up  of  adaptable  newspapers.  The  reading.  We  all  are  interested  less  in  PuUe 

frames  may  be  poor  sticks,  but  the  the  manipulation  of  millions  than  in  *  .  ,  ,  ,  .  t 

papers  cause  them  to  soar  serenely.  the  men  who  can  manipulate  them.  ..t>- ^  im.  I  ventured. 

The  fading  line  between  legitimate  About  a  mere  fact,  even  if  it  really  be  ,  ®  ,*  snapped, 

advertising  and  pure  reading  matter  has  fact,  we  care  infinitely  less  than  we  do  °  '*'*  °  jce  him— see 

come  close  to  obliteration.  about  the  “who”  of  it.  the  “why”  of  it  and  make  him  talk-feel  his  puls^ 

P  ,•  c  .  and  the  way  it  worked  out.  Corpora-  his  ‘emperaturc.  See-see  whether 

Corporation  Servant.  he  s  smiling  or  swearing. 

Nowadays  almost  every  big  corpora-  who  control  them  sometimes  have,  and  The  house  was  dark  this  time  except 

tion  has  its  press  representative,  who  the  human  element  must  be  sensed  and  one  bedroom.  I  rang  and  in  a  moment 

is  both  censor  and  propagandist.  .As  a  set  forth  if  news  is  to  pulsate  with  in-  heard  a  patter  of  slippered  feet  come 

corporation  servant  he  gets  better  pay  terest,  picture  reality  and  interpret  life,  down  the  stair;  the  hall  light  went  on, 
indication  of  the  than  he  used  to  get  as  a  newspaper  Y*  Pertonal  Touch  door  opened  and  the  pajama-clad 

Russia,  the  Balkans,  man,  and  earns  it,  or  rather  the  obliging  gentleman  who  graciously  invited  me 

Central  Europe  newspapers  earn  it  for  him.  The  cor-  My  own  first  assignment,  some  years  in  was  the  president  himself, 

n  London  or  is  poration’s  public  affairs  are  sifted,  ago,  was  to  see  the  president  of  an  ap-  I  know  that  damned  city  editor  of 

shifting  interests;  sugared  and  adulterated  by  his  expert  parently  solvent  railroad  company  that  yours  and  knew  ^you  would  be  back, 

in  England,  Erance  hand  and  put  over  on  the  public  through  had  suddenly  passed  into  receivership  so  I  was  waiting,”  he  said  genially, 

ly  strained  through  the  press.  and  to  find  out  what  it  meant.  It  was  He  was  smiling.  For  a  man  who  had 

just  lost  the  control  of  many  millions 
he  had  the  finest  equanimity  I  ever 
witnessed.  What  he  said  of  the  case 
was  as  blank  as  the  issued  statement, 
but  my  paper  was  the  only  one  able 
to  announce  that  the  receivership  move 
was  a  friendly  one,  a  fAct  gathered 
solely  from  the  president’s  smile,  even 
pulse  and  normal  temperature. 

A  Real  City  Editor 

Here  was  a  real  city  editor.  He  not 
only  knew  just  what  he  wanted  to  get 
and  just  how  it  was  to  be  got,  but 
he  also  could  command  a  railroad  presi¬ 
dent  as  well  as  his  own  reporter.  Are 
there  not  enough  of  that  kind  left  to 
teach  a  corporation  official  now  and 
then  that  newspaper  publicity  can  be 
controlled  by  newspapers  and  not  by 
corporations  ? 

If  the  publicity  man  were  to  hand 
out  nothing  but  the  truth,  of  course, 
there  would  be  no  excuse  for  his  ex¬ 
istence.  His  value  to  his  corporation 
depends  upon  his  ability  to  secure  pub¬ 
lication  of  what  the  corporation  wants 
to  have  appear  as  the  truth  and  to 
prevent  publication  of  truth  which  the 
(Continued  on  page  24) 


WE  have  been  put  on  an  editorial 
diet  of  double-cooked  news  and 
predigested  opinions  that  .are  swallowed 
without  chewing.  Medicated  pellets, 
capsules,  pills  and  _ 


tablets  take  the 
place  of  such  old- 
time  victuals  are 
raw  facts  and 
fearless  com¬ 
ment.  Govern¬ 
ments,  political 


UPWARD  TO  THINGS  WORTH  WHILE! 


That  is  the  ery  in  journalism  today.  It  means  a  swing  backward 
means  editorship  and  service. 

That  is  why  CH.4RLES  GRANT  MILLER  is  writing 


LIVING  JOURNALISM  AND  POISON  THAT  KILLS 


The  first  article  in  this  series  appears  herewith.  Others  will  follow  at 
short  intervals.  Those  srheduled  include: 

POLITICS.— Pernicious  legislation;  rorruption  of  public  opinion;  un¬ 
just  persecutions;  suppression  and  intimidation  of  newspapers;  baneful 
social  and  moral  influences;  industrial  derangements;  immense  sums  for 
free  reading  but  none  for  paid  advertising. 

PROSTITUTION  OF  PERSONNEL. — Perversion  of  viewpoint;  catering 
to  interests  for  publicity  jobs;  lowering  of  standards  and  ideals;  corruption 
of  editorial  integrity. 

AMUSEMENTS. — Movies;  theatres;  sensational  books;  erotic,  neurotic 
and  tommyrotic  notices. 

WASTE  OF  NEW' SPRINT. — Costs  in  labor  and  space;  troubles  with 
readers  and  rival  advertisers;  forced  increases  in  subscriptions  and  conse¬ 
quent  decrease  in  circulation.  And  others,  then  finally 

A  NEW'  DECLARATION  OF  INDEPENDENCE. 

No  man  or  woman  interested  in  newspaper  making  or  advertising  can 
afford  to  miss  a  single  article  in  this  series. 

The  Second  Article  will  appear  in 
EDITOR  AND  PUBLISHER— NEXT  WEEK 


Publisher  for  April  10,  1920 


WILLIAM  D.  SHOW  ALTER  PASSES  AWAY 
AFTER  LONG  ILLNESS 

Was  Champion  of  Clean  Journalism  and  Advertising — 
Refused  to  Cease  Work  Until  Too  Late  to 
Save  Himself 


WILLIAM  DeKALB  SHOVVALTER, 
editor  of  Editor  &  Publisher,  died 
April  3  at  his  residence,  660  West  180th 
street.  New  York.  He  had  been  ill  for 
several  months  and  was  in  his  52d  year 
of  life.  A  host  of  relatives,  friends  and 
professional  associates  paid  Anal  tribute 
to  him  as  a  master  journalist  and  man 
beloved  by  all  who  knew  him  at  services 
held  in  the  Funeral  Church,  Tuesday 
afternoon,  before  the  remains  were  sent 
to  Tuimelton,  W.  Va.,  for  burial  in  the 
and  of  his  Ixiyhood  days,  alongside  his 
lather  and  near  where  his  mother  still 
resides. 

Mr.  Showalter  had  devoted  his  entire 
life  to  journalism  and  gave  all  he  had 
to  fighting  for  high  ideals  and  the  honor 
of  his  adopted  profession.  From  early 
manhood  he  had  been  actively  engaged 
in  newspaper  work  and  had  played  a 
part  in  its  various  stages  of  development 
for  the  last  thirty  years.  His  work 
made  him  known  and  admired  the  coun¬ 
try  over. 

A  Master  Mind 

Few  men  were  so  well  equipped  in  ex¬ 
perience  and  in  successful  administration 
in  the  fields  of  editing,  publishing  and 
advertising  as  Mr.  Showalter.  Leader¬ 
ship  was  an  old  story  with  him.  For 
more  than  20  years  l^e  had  been  suggest¬ 
ing  ideas  and  fighting  for  right  ideals  in 
newspaper  making  and  advertising  with 
a  vigor  that  few  men  possess. 

In  the  course  of  a  long  newspaper 
experience  he  originated  and  devolped 
hundreds  of  constructive  and  sound 
promotion  plans  for  newspapers  and 
advertisers.  He  was  actually  the  pioneer 
in  conceiving  and  creating  what  is  now 
known  as  promotion  advertising  for 
newspapers.  He  fought  for  years  to 
persuade  publishers  that  the  advertising 
of  advertising  was  an  es.sential  in  pro¬ 
gressive  management,  and  that  this  policy 
should  be  extended  beyond  the  mere  aim 
to  sell  more  and  more  space — that,  in¬ 
deed,  it  should  include  campaigns  of 
educational  copy  planned  to  develop 
reader-responsiveness  to  the  advertising- 
published  by  a  newspaper.  Mr.  Sho¬ 
walter  started  writing  copy  on  these  lines 
30  years  ago,  and  wrote  more  on  the 
subject  than  any  other  man. 

An  Originator 

Among  the  many  promotion  ideas 
which  he  originated,  perhaps  the  most 
widely  used  has  been  the  “Dollar  Day” 
idea  for  clearance  sales.  He  was  perfectly 
satisfied  never  to  have  made  a  dollar 
himself  through  this  idea,  inasmuch 
as  it  has  earned  millions  for  the  business 
men  of  the  country  and  was  also  of  in¬ 
calculable  value  to  the  newspapers  which 
promoted  its  use. 

Mr.  Showalter  wrote  with  clarity  of 
thought  and  expression,  breadth  of 
vision,  keen  analytical  insight,  force 
and  tolerance.  As  readers  of  Editor  & 
Publisher  know,  he  helped,  through  his 
editorials  and  speeial  articles,  to  keep 
the  way  straight,  no  matter  how  grave 
and  difficult  might  be  the  problem  under 
discussion.  He  showed  the  error  of 
insane  local  competition.  He  is  to  be 
credited  in  large  measure  with  the  new 
era  of  craft  association  and  the  trend 
and  tendency  to  mutual  helpfulness  and 
co-operation  in  evidence  on  every  hand. 
He  fought  for  a  policy  of  paid  Govern¬ 
ment  advertising,  in  and  out  of  season; 


kept  on  the  trail  of  the  press  agent  and 
space  grafter ;  helped  to  draw  the  line 
between  “publicity”  and  advertising.  He 
worked  for  the  development  of  the  mar¬ 
ket  unit  idea  in  national  advertising  and 
for  everything  calculated  to  make  news¬ 
paper  space  of  greater  service  to  those 
who  use  it  in  an  advertising  way. 

Mr.  Showalter  was  a  West  Virginian 
by  birth.  He  was  born  in  Brown’s  Mills, 


William  DeKalb  Showalter 


W.  Va.,  in  1869,  and  was  educated  at 
Oberlin  College.  He  worked  his  way 
through  college  and  for  a  short  time 
after  graduation  studied  for  the  Metho¬ 
dist  ministry.  He  preferred  journalism 
as  a  profession,  however,  and  early  in 
life  came  under  the  newspaper  tutelage 
of  powerful  leaders  of  thought  and 
action,  among  them  R.  W.  Patterson, 
then  editor  of  the  Chicago  Tribune,  and 
James  W.  Scott,  publisher  of  the  old 
Chicago  Herald  and  an  early  president 
of  the  A.  N.  P.  A.  His  first  interest  in 
the  development  of  advertising  on  the 
broadest  lines  of  usefulness  was  aroused 
through  his  many  talks  on  the  subject 
with  Mr.  Scott,  for  whom  he  was  acting 
as  promotion  man. 

Under  Smith  and  Pulitzer 

In  1891  he  was  called  to  the  New  York 
World  by  Ballard  Smith,  editor-in-chief, 
to  serve  as  idea  man  for  that  paper. 
His  work  at  that  time  attracted  the 
favorable  notice  of  Joseph  Pulitzer,  who 
urged  him  to  remain  with  the  paper 
after  Mr.  Smith’s  retirement.  However, 
Mr.  Showalter  had  received  a  flattering 
offer  from  George  W.  Turner  to  join 
the  old  Recorder  staff  as  idea  man,  and 
he  accepted.  He  remained  with  the 
Recorder  for  three  years,  acting  for  most 
of  that  time  as  city  editor  and  originat¬ 
ing  hundreds  of  the  ideas  which  made 
that  newspaper  famous. 

When  Mr.  Hearst  came  to  New  York 
he  invited  Mr.  Showalter  to  join  his 
forces  as  idea  man  and  exchange  editor. 
He  remained  in  this  position  for  seven 
years,  and  in  the  course  of  that  time 
originated  hundreds  of  feature  ideas  for 
the  Hearst  papers,  some  of  them  attract¬ 
ing  wide  attention.  Leaving  the  Hearst 
organization  Mr.  Showalter  became  edi¬ 
tor  of  the  early  mail  edition  of  the  New 
York  Herald  for  a  time,  but  failing 
health  intervened  and  he  devoted  several 
years  to  outdoor  life,  playing  golf,  and, 
incidentally,  founding  and  developing 


the  Showalter  Advertising  Service  for 
newspapers. 

Mr.  Showalter  joined  the  staff  of 
Editor  &  Publisher  in  February,  1916, 
as  editorial  writer,  accepting  the  position 
of  managing  editor  in  August  of  the 
same  year  and  being  appointed  editor 
July  1,  1919,  on  the  retirement  of  Marlen 
E.  Pew  to  become  editor  and  manager 
of  the  International  News  Service. 

Refused  to  Stop  Work 

His  health  began  to  fail  again  last 
fall,  but  he  refused  to  stop  work.  Al¬ 
though  it  was  apparent  to  friends  and 
business  associates  that  he  was  rapidly 
declining,  he  resisted  all  entreaties  to 
leave  his  desk  and  go  away  on  a  vacation 
that  had  been  arranged  for  him.  By 
almost  sheer  force  Mr.  Showalter  was 
finally  induced  to  cease  work  about  the 
middle  of  last  February,  but  by  that 
time  he  had  gone  too  far  to  fight  suc¬ 
cessfully  the  ravages  of  tuberculosis, 
which  disease  had  imbedded  itself  in  his 
throat. 

For  a  time  thereafter  he  did  seem  to 
rally.  A  few  days  before  his  death  he 
told  Editor  &  Publisher  staff  associates 
that  he  felt  he  would  be  strong  enough 
to  go  away  to  the  country  very  soon  and 
rest  up  in  a  little  shack  Mrs.  Showalter 
and  he  had  rented  down  on  the  Jersey 
shore,  near  West  End,  from  which  he 
could  commute  each  day  to  and  from 
New  York.  He  was  in  high  hopes  of 
getting  back  to  duty  in  time  to  greet  old 
friends  at  the  annual  conventions  of  the 
Associated  Press  and  the  American 
Newspaper  Publishers’  Association, 
which  he  had  covered  so  often  for  Edi¬ 
tor  &  Publisher,  and  among  the  mem¬ 
bers  of  which  organizations  his  acquaint¬ 
ances  were  legion. 

Marvelous  Mental  Power 

He  reminisced  of  his  old  days  on  Park 
Row  in  a  way  that  only  W.  D.  Showalter 
could,  laughed  heartily  at  recollections 
of  the  past  and  discussed  future  plans  of 
Editor  &  Publisher.  He  never  gave  up 
hope  of  recovery,  even  to  the  last  his 
marvelous  mental  power  triumphed  over 
his  fast  ebbing  physical  strength. 

Mr.  Showalter  was  up  and  about  his 
house  the  day  and  night  before  his  death. 
Sunday  morning  he  called  for  his  break¬ 
fast.  When  his  nurse  brought  it,  he  was 
found  in  a  sinking  spell  from  which  he 
never  recovered.  He  breathed  his  last 
at  10.30  o’clock  Easter  morning. 

Immediate  family  survivors  of  the  de¬ 
ceased  are  Mrs.  Frances  M.  Showalter, 
his  widow;  Mrs.  Edna  Blanche  Robin¬ 
son  of  New  York,  a  daughter;  Mrs. 
Rose  Showalter  of  Tunnelton,  W.  Va., 
his  mother;  Jack  Showalter  and  Edna 
Blanche  Duchesne,  grandchildren;  Mrs. 
Louise  Hart  of  Tunnelton  and  Mrs. 
Elizabeth  Fisher  of  Baltimore,  sisters; 
Charles  C.  Showalter,  of  Clarksburg, 
W.  Va.,  a  brother ;  W.  J.  Showalter, 
assistant  editor  of  the  National  Geo¬ 
graphic  Magazine,  Washington,  D.  C., 
and  Clifford  Showalter,  of  New  York, 
cousins;  Edith  j.  Craine,  of  New  York, 
a  sister-in-law. 


Barry  Leaves  N.  Y.  Sun 

Edward  Barry,  circulation  manager 
of  the  New  York  Evening  Sun,  has  re¬ 
signed.  j'.  E.  Hasenack,  circulation 
manager  of  the  Sun  and  New  York 
Herald,  will  also  have  charge  of  the 
Evening  Sun’s  circulation. 


A.  A.  A.  A.  Meeting  Next  Week 

The  executive  committee  of  the  Amer¬ 
ican  Association  of  Advertising  Agen¬ 
cies  will  meet  April  13-14  at  the  New 
York  office  of  the  association.  Metropol¬ 
itan  Tower.  ' 


GLASS  QUITTING  NEWS. 
WILL  VISIT  EUROPE 

“First  Vacation  in  Forty 
Planned  by  A.  N.  P.  A.  Cl>i,(^ 
— Council  Will  Direct  Birminikssi 
News  Editorial  Policy 


(By  Telegraph  to  Editor  &  Publuri,) 

Birmingham,  Ala.,  .\pril  6.— Frank  P 
Glass,  for  ten  years  editor  of  the  Bir! 
mingham  News  and  a  heavy  stockholif 
in  the  News  company,  has  retired  bo^ 
as  editor  and  as  stockholder,  and  kk 
interest  has  been  acquired  by  Victor 
Hanson,  publisher  of  the  News,  and  hk 
associates.  Mr.  Glass’  connection  win 
the  News  ceased  April  3,  the  last  dayia 
his  active  association  with  the  paper » 
editor,  as  announced  in  Editor  &  Puj, 
lisher  of  March  13. 

In  the  News  of  Sunday,  April  4,  bou 
the  retiring  editor  and  the  publisher  k. 
sued  statements. 

A  Nationally  Knovm  Figure 

Mr.  Glass  declared  that  he  retiin 
from  the  News  with  regret,  and  sumrael 
up  his  active  newspaper  experiento, 
which  covered  a  period  of  forty  yen 
with  Alabama  newspapers.  Mr.  Gian 
at  one  time  was  editor  of  the  Seim 
Times  and  later  chief  owner  and  editor 
of  the  Montgomery  .Advertiser.  He  it- 
tired  from  that  paper  to  become  editor 
and  one  of  the  principal  owners  of  thr 
Birmingham  News  ten  years  ago. 

In  his  several  years  of  activity  in  Ala¬ 
bama,  Mr.  Glass  has  attained  nationd 
recognition  as  an  editorial  writer  ami 
ranks  high  among  .American  editors  and 
publishers.  He  is  president  of  Ik 
American  Newspaper  Publishers  .Asso¬ 
ciation. 

Both  statements  regarding  the  sever¬ 
ance  of  relations  expressed  regret.  Mr. 
Glass  reviewed  the  history  of  the  News, 
and  explained  that  the  paper  has  growi 
into  a  powerful  organization  during  tk 
past  few  years.  He  declared  that  he  wil 
welcome  a  rest  period  and  has  later  ifc- 
clared  he  will  visit  Europe  for  four  or 
five  months,  taking  Mrs.  Glass  with  hk 
on  his  “first  vacation  in  forty  yean' 
During  the  war  Mr.  Glass  headed  Ik 
party  of  American  editors  and  publiA- 
ers  who  visited  England  and  the  batik 
fields  of  France. 

Editorial  Board  Formed 

Mr.  Hanson’s  slatement  expressed  re 
gret  at  Mr.  Glass’  retirement.  He  named 
James  E.  Chappel  managing  editor,  Al¬ 
fred  B.  Bealle,  associate  editor,  and 
Garrard  Harris,  as  an  editorial  counci 
to  have  charge  of  the  paper’s  policy.  He 
declared  that  the  policy  will  be  independ¬ 
ently  Democratic,  and  pledged  the  Nen 
to  champion  progressive  movements  and 
maintain  its  established  ideals  in  jour¬ 
nalism. 

Both  statements  emphasized  the  claim 
that  the  retirement  of  Mr.  Glass  wii 
pleasant  and  that  his  stock,  approxim¬ 
ately  thirty  per  cent  of  the  companjr’i 
capitalization,  has  been  purchased  by  Mr. 
Hanson  and  his  associates  at  a  price 
satisfactory  to  all  concerned. 

In  a  statement  Mr.  Glass  declined  to 
say  what  he  would  do  after  his  Euro¬ 
pean  trip.  Rumors  are  about  as  to  hit 
future  activity  with  other  newspapers  in 
Birmingham. 


Scrippt  Paperi  for  Hoover 

rSy  Telegraph  to  Editor  &  Publishu] 
Cleveland,  April  8. — The  Cleveland 
Press  and  other  Scripps-McRae  dailio 
throughout  the  United  States  today  pnk 
lished  strong  editorials  advocating  Her¬ 
bert  Hoover  for  the  Republican  Prom- 
dential  nomination. 


•  .  '• 


Editor  &  Publisher  for  April  10,  1920 


WILLIAM  De  KALB  SHOWALTER 


“He  had  a  vision  of  The  Press  as  the  divinely 

APPOINTED  GUARDIAN  OF  THE  WELFARE  OF  THE  WORLD." 


By  ADA  PATTERSON 


changes,  clipped  little  stories  that  were  tips  for 
bigger  ones,  and  sent  them  with  some  line  of 
elucidation  or  suggestion.  Often  they  came  to 
nie  by  this  or  that  editor,  a  paragraph  or  two, 
a  few  words  suggesting  how  this  bit  of  news 
might  be  elaborated  Into  a  feature,  how  the 
person  mentioned  herein  might  be  interviewed 
for  a  page.  Some  of  these  pasted  paragraphs, 
and  the  neatly  written  advice  followed  by  the 
prim  looking  initials,  ‘*W.  D.  S.,”  seemed  to 
me  when  I  read  them  impossible  of  achievement. 
But  I  always  found  they  were  possible  and. 
that  they  unrolled  into  a  rich  spread  for  enter¬ 
tainment  or  Instruction  seeking  readers. 

A  weekly  publication  in  the  West  asked  me 
for  studies  of  unique  characters  in  metropoli¬ 
tan  life.  I  chose  W.  D.  Showalter,  “the  sug- 
gester,”  as  a  subject  of  one  of  these  studies. 

He  had  two  great  loves,  his  daughter  and 
his  work.  Edna  Blanche  Showalter'  was  his 
only  child — the  child  of  his  youth.  She  was 
a  natural  musician  and  had  a  powerful  lyric 
soprano  voice.  In  her  voice  he  heard 
the  notes  of  a  future  Melba.  His  eyes  of 
an  idealist  glowed  as  he  dreamed  of  her 
future. 

His  friends  were  many.  His  closest  friends 
were  those  of  the  publication  fields.  Some  of 
them  he  had  never  seen,  but  he  showed  me 
letters  from  the  friendly  business  acquaintances, 
whom  he  called  friends. 

His  work  was  no  mere  means  of  livelihood 
to  him.  It  was  a  mission  and  a  glory.  He  en¬ 
joyed  talking  of  it.  Always  It  throbbed  with 
humanity.  Always  it  was  woven  into  an 
arabesque  of  personalities — personalities  of 
Park  Row. 

He  wrote  for  Editor  &  Publisher.  With  joy 
a  year  ago  he  took  over  its  editorship. 

His  office  staff  noticed  that  each  day  as  he 
sat  at  his  desk  his  shoulders  were  more  and 
more  bowed.  Each  day  he  grew  thinner.  His 
cough  increased.  If  he  noted  the  progress  of 
his  malady  he  never  complained.  His  staff, 
fearful  that  the  tragedy  might  befall  him  at 
that  desk  of  toll,  begged  him  to  rest.  The 
staff  knew  that  rest  was  the  final  one.  He 
yielded,  saying  that  soon  he  would  come  back. 
The  load  of  obligation  which  he  had  been 
carrying  from  boyhood  lifted,  the  urgency  of 
going  down  town  everyday  removed,  the  nerv¬ 
ous  force  on  which  he  had  drawn  long  and 
heavily  vanished.  The  reservoir  of  his  strength 
was  empty. 

For  a  few  weeks  he  sat  much  in  an  armchair 
watching  the  crowd  passing  In  the  street  below. 
He  found  pleasure  always  In  the  watching.  The 
human  kaleidoscope  meant  to  him  that  en¬ 
grossing  mystery,  the  human  heart.  He  was  a 
second  Abou  Ben  Adhem.  He  loved  his  kind. 
He  dragged  himself  out  now  and  then  and 
mingled  with  the  crowd.  He  came  home  In¬ 
expressibly  weary.  The  last  month  ho  re¬ 
mained  in  his  sick  room  and  in  his  sick  bed. 
A  friend  who  was  one  of  the  last  to  call  upon 
him  found  him  a  cr'eature  nearly  substanceless, 
"All  eyes  and  smile  against  the  pillow.”  the 
friend  said.  "But  he  was  cheerful.  He  was 
even  happy.  He  spoke  several  times  of  when 
he  would  be  back  at  work.  He  talked  of  old 
times.  His  mind  went  back  to  nearly  thirty 
years  ago  when  he  was  ‘city  editor  on  the  Old 
Recorder.’  For  two  hours  he  told  me  stories  of 
those  times.” 

On  that  April  morning  when  he  went  away 
he  left  something  of  quiet  beauty  in  a  stressful 
world.  He  carried  something  of  beauty  Into 
the  beyond,  the  beauty  of  love  and  courage  and 
sympathy  and  understanding.  He  bequeathed 
to  us  all  the  memory  of  a  man  to  whom  friend¬ 
ship  meant  much;  of  a  glorious  optimist;  of  a 
man  who  did  his  work  well  and  smiled. 

Park  Row  has  lost  an  ardent  friend— a  lover. 
He  looked  beneath  Its  surface  pettinesses  into 
Its  strong  depths.  He  looked  above  Its  sordid¬ 
ness  and  saw  the  flaming  sword  of  its  mission. 
He  had  a  vision  of  the  press  as  the  divinely  ap¬ 
pointed  guardian  of  the  welfare  of  the  world. 


A  .SMALL,  man  with  the  bow-shaped 
shoulders  of  age  or  weariness  and  the 
big,  glowing  eyes  of  eternal  youth  has 
passed  out  of  our  sight. 

William  D.  Showalter  has  crossed  Park  Row 
for  the  last  time.  He  has  locked  his  roll-top 
desk  and  pushed  his  swivel  chair  close  to  and 
at  precise  right  angles  with  the  desk.  He  has 
closed  his  door  in  the  high  sunny  office  in  the 
Pulitzer  Building  never  again  to  open  it.  He 
has  left  his  life  work  and  the  street  he  loved. 

It  was  twenty-nine  years  ago  that  he  first 
saw  Park  How.  He  saw  it  with  the  glowing, 
eager  eyes  of  a  boy.  He  was  fifty-one  when 
he  closed  his  eyes  and  fell  into  the  final  sleep. 
But  he  had  always  regarded  the  bias  street 
that  begins  at  the  Bowery  and  empties  into 
Broadway,  with  the  eyes  of  boyhood. 

He  loved  the  street.  None  of  the  illusions 
of  that  first  enthusiastic  survey  ever  left  him. 
The  diagonal  highway  of  good  and  ill  tidings 
remained  the  street  of  romance  to  him.  He 
came  to  it  a  boy.  He  kept  the  enthusiasm  of 
a  boy. 

He  was  a  hero  worshipper.  The  bigger 
figures  of  the  newspaper  street  were  heroes 
and  heroines  to  him.  They  responded  to  his 
enthusiasm.  Into  their  moods  of  preoccupation, 
into  the  depths  of  their  self-centredness  he 
dropped  the  plummet  of  his  friendly,  admiring 
interest  and  stirred  the  slumbrous  humanity 
in  them. 

"Will"  Showalter  was  the  friend  of  every  one 
who  worked  on  a  newspaper.  He  was  the  right 
man  in  the  right  place.  He  knew  the  troubles 
of  the  grimy  "devil”  in  the  composing  room 
and  the  perplexities  of  the  general  manager, 
beset  by  a  captious  owner  and  dreaming  every 
night  that  Nero  had  cornered  all  the  remaining 
white  paper  in  the  world  and  was  sawing  on 
his  fiddle  strings  while  it  burst  into  flames.  He 
sympathized  with  the  pale  woman  with  the 
drawn  face,  the  feature  writer  who  had  grown 
a  little  tired  of  her  job.  He  compared  a  two- 
line  paragraph  of  hers  with  something  he  had 
read  of  (Jeorge  Eliot’s.  He  discovered  in  her 
work  a  quality  resembling  Edith  Wharton’s  and 
the  world  bloomed,  garden-Ilke  for  her.  He 
met  the  man  who  had  beaten  the  street  with 
a  political  secret  and  wrung  his  hand.  He  had 
the  gift  of  being  glad  in  the  gladness  of  others, 
and  the  other  great  gift,  the  full  spirit  of  his 
work. 

He  was  what  the  world  needs,  an  Idealist. 
This  gentle  missionary  of  the  street  went 
about  burnishing  the  golden  threads  in  charac¬ 
ter  fabrics  and  weaving  into  them  some  they 
did  not  possess.  He  was  a  humanizing  influence 
in  the  Row.  It  was  part  of  his  creed.  He  never 
passed  an  acquaintance  without  a  pause  for  a 
cheery  word  or  handshake.  He  was  never  too 
busy  to  stop  in  the  hurrying  stream  to  greet 
some  passerby.  The  passerby’s  frown  of  in¬ 
tentness  passed.  His  heart  had  been  warmed 
by  a  moment’s  contact.  He  had  met  a  friend. 
“W.  D.”  had  none  of  the  petty  enmities  of 
the  Row,  none  of  its  grand  aversions. 

He  sat  at  his  desk  in  a  little  back  office  near 
Brooklyn  Bridge  when  I  first  saw  him.  His 
desk  was  pi.ed  high.  He  looked  at  me  over  a 
heap  of  newspapers.  He  laid  down  his  big 
shining  shears.  He  gripped  my  hand  and  gave 
me  a  measuring  look. 

“I  am  glad  to  see  you,”  he  said.  I  knew  you 
were  coming.  Didn’t  I  say  she  would  be  here?” 
The  dark  young  man  who  sat  at  the  table 
Hanking  his  desk  nodded.  "I  saw  your  stories 
in  the  St.  Louis  Republic  and  told  the  folks  you 
were  headed  this  way.”  He  went  back  to  his 


were  headed  this  way.  _ _ _ _  _ 

shears  and  his  newspapers  and  I  back  to  my 
own  corner  among  hurrying  forms  and  strange 
faces.  But  the  headache  caused  by  the  shrill 
cries  of  the  newsboys  at  the  Bridge  entrance 
was  gone.  Courage  and  confidence  were  begot¬ 
ten  in  me.  I  had  found  a  friend. 

William  D.  Showalter  was  the  "idea  man”  on 
the  New  York  American.  He  read  the  ex- 
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SESSIONS  WILL  START 
ON  TIME 


A.  N.  P.  A.  Orders  Punctuality  at  Con¬ 
vention — Luncheon  Closed  to 
Members — Presidential  Bees 
Begin  Bussing 


Sessions  of  the  American  Newspaper 
Publishers  Association  convention  at 
the  Waldorf-Astoria,  New  York,  April 
21-23,  will  start  promptly  at  10  a.  m.  on 
Wednesday,  April  21,  and  each  succeed¬ 
ing  session  will  start  promptly  at  an  ap¬ 
pointed  hour,  whether  members  are  in 
their  seats  or  not,  according  to  a  state¬ 
ment  issued  by  L.  B.  Palmer,  manager, 
on  April  8.  Mr.  Palmer  said: 

“The  great  importance  of  the  discus¬ 
sions  on  news  print,  postage  and  labor, 
at  this  time,  make  certain  that  the  va¬ 
rious  sessions  will  not  only  be  crowded 
with  members  seeking  information,  but 
that  they  will  also  be  of  unusual  im¬ 
portance  value  to  those  present.” 

The  luncheon  will  be  held  at  12.30 
p.  m.  on  April  22,  and  will  be  confined 
to  members  of  the  association  only. 
Speakers  at  this  luncheon  are  not  yet 
named. 

A  meeting  of  the  directors  of  the 
A.  N.  P.  .A.  has  been  called  for  the 
morning  of  April  10,  followed  at  noon 
by  a  meeting  of  the  paper  committee. 
The  advertising  agency  committee  will 
meet  after  the  board  of  directors  and 
paper  committee  adjourn. 

Uncertainty  prevails  as  to  probable 
candidates  for  the  presidency  of  the 
A.  N.  P.  A.  to  succeed  Frank  P.  Glass, 
whose  second  term  expires  with  the 
coming  meeting.  .\mong  the  names 
mentioned  is  T.  K.  Williams,  business 
manager  of  the  Pittsburgh  Press,  who 
was  elected  vice-president  at  the  la.st 
meeting  of  the  board  of  directors  to  fill 
out  the  unexiiired  term  of  George  Mc- 
Aneny  of  the  New  York  Times,  whose 
resignation  was  filed  some  months  ago, 
but  not  acceiited.  John  Stewart  Bryan, 
publisher  of  the  Richmond  (Va.)  Xews- 
Ix-ader,  who  has  been  secretary  of  the 
A.  N.  P.  .X.  f«)r  a  number  of  years,  is 
also  considered  as  possible  presidential 
timber. 

Gallagher  Returning  to  Asia 

XV.\sMiNr.TON.  I).  C. — Patrick  Galla¬ 
gher,  who  reported  the  Peace  Confer¬ 
ence  at  Paris  for  the  New  York  Herald 
and  won  dis;inction  by  his  “iH’ats”  on 
events  relating  to  .Asiatic  affairs,  has 
iH’come  editor  of  the  I'ar  Icastern  Re¬ 
view,  and  has  accepted  a  roving  com¬ 


mission  from  the  McClure  Newspaper 
Syndicate  to  depict  in  a  series  of  pen 
pictures  actual  conditions  in  .■Xsia,  and 
a  proposal  from  his  publishers,  the  Cen¬ 
tury  Company,  to  write  a  new  Ixiok  and 
.\siatic  articles  fer  the  Century  Maga¬ 
zine. 


FT.  SMITH  TIMES-RECORD  SOLD 

Parks  and  Carney  Take  Charge — Aue 
Moves  to  Burlington 

Fort  Smith,  Ark. — J.  S.  Parks  and 
George  D.  Carney  have  purchased  the 
interests  of  the  late  W.  B.  Southwell 
and  part  of  the  John  F.  D.  Aue  inter¬ 
ests  in  the  Times-Record,  and  have 
taken  charge.  Mr.  .Aue  and  Mr.  South- 
well  were  interested  together  both  in 
Burlington,  la.,  and  Fort  Smith.  Mr, 
Aue  has  been  called  to  Burlington  to 
look  after  the  interests  there. 

Harry  Robinson,  formerly  advertising 
manager  of  the  Times-Record  and  more 
recently  proprietor  of  the  Robinson 
Advertising  Service,  comes  back  to  the 
Times-Record  as  business  manager. 
J.  F.  Henry,  who  has  been  with  the 
Times-Record  as  editor  for  a  number  of 
years,  retains  his  interests  and  remains 
with  the  new  organization.  Mr.  Aue 
.and  family  will  leave  for  their  new  home 
in  Burlington,  la.,  in  the  near  future, 
where  Mr.  Aue  will  become  the  pub¬ 
lisher  of  the  Burlington  Hawk-Eye. 
“Both  the  T'mes-Record  and  the  Hawk- 
Eye  are  enjoying  splendid  prosperity,” 
Mr.  Aue  informed  Editor  &  Publisher. 


Chapin  It  Vick  Ad  Manager 

Greensboro,  N.  C. — C.  F.  Chapin  has 
■become  advertising  manager  of  the  Vick 
Chemical  Company.  For  the  past  four 
and  a  half  years  he  has  been  assistant 
advertising  manager,  except  for  eighteen 
months  he  spent  in  khaki. 


8-Cent  Paper  Bill  Approved 

W.xsHiNGTox,  .April  8. — The  House 
bill  permitting  the  importation  duty-free 
of  newsprint  paper  valued  at  8  cents  or 
less  a  pound  was  reiiorted  favorably 
today  by  the  Senate  l-'inance  Commit¬ 
tee.  The  measure  has  been  urged  by 
many  publ'shers.  I'mler  the  present  law 
the  duty-free  value  is  5  cents  or  less. 


Rufus  Fleming  Dies 

Washington,  D.  C. — The  State  De¬ 
partment  announces  the  death  in  b'din- 
burgh,  Scotland,  of  Rufus  Fleming,  of 
Detroit.  Americart  consul  in  that  city 
and  a  former  managing  editor  of  the 
Cincinnati  Times-Star. 


TAR  HEEL  PAPERS  WILL 
ADVERTISE  STATE 

President  Jeffress  at  Raleigh  Meeting 

Says  Paper  and  Labor  Costs  Cause 
Heavy  Mortality  Among 
Newspapers. 

(/?.v  Telcerafli  lo. Editor  &  Pcblisher) 

Raleigh,  N.  C.,  April  8. — With  Presi¬ 
dent  E.  B.  Jeffress  in  the  chair  and  24 
“tar  heel”  papers  present,  sessions  of 
the  quarterly  meeting  of  the  North 
Carolina  .Association  of  Daily  News¬ 
papers  began  today,  continuing  through 
the  day  and  evening.  In  his  brief  ad¬ 
dress  at  the  opening  session,  the  presi¬ 
dent  outlined  the  principal  problems 
confronting  publishers  at  the  present 
time.  Print  paper  new  selling  at  13 
cents  a  pound  against  3^  cents  a  year 
ago  and  skilled  mechanical  labor  at 
greatly  increased  cost,  have  been  re¬ 
sponsible  for  an  ever-increasing  casualty 
list  among  newspapers,  in  the  opinion 
of  Mr.  Jeffress.  Insufficient  revenue 
from  both  advertising  and  circulation 
quickly  cause  disaster  with  ever-mount¬ 
ing  costs  if  not  corrected  in  time,  he 
declared. 

.A  general  discussion  of  accounting 
methods  under  direction  of  A.  W. 
Burch,  chairman,  aroused  considerable 
interest  and  called  forth  many  questions. 
W.  B.  Swindell,  business  manager  of 
the  Greenville  Piedmont,  read  an  illumi¬ 
nating  paper  on  newspaper  accounting, 
presenting  specimen  report  forms  of  a 
complete  system  which  he  has  developed 
covering »  every  phase  of  newspaper 
operation.  He  will  send  to  all  members 
complete  forms  for  their  needs. 

The  morning  session  adjourned  shortly 
after  noon  to  afford  the  members  an 
opportunity  to  look  in  on  the  State 
Democratic  Convention  with  its  women 
delegates  in  action  for  the  first  time. 

-At  the  luncheon  session  the  discus¬ 
sions  dealt  with  the  matter  of  personnel 
in  organizations,  Charles  M.  F'eidelson 
of  the  Wilmington  Star  spoke  of  the 
possibility  of  improving  efficiency  by 
encouraging  loyalty  of  employees.  The 
urgent  demand  for  newspaper  workers 
requires  careful  training  of  more  and 
mure  men  and  women  in  the  profession. 

‘‘.Xre  There  Too  Many  Newspapers?” 
was  answered  in  the  affirmative  by  H. 
(ialt  Braxton  of  the  Kinston  F'ree 
Press.  The  scarcity  of  print  paper  and 
jirinters  and  the  high  prices  of  supplies 
were  the  principal  reasons  he  assigned 
for  dispensing  w'th  unnecessary  publi¬ 
cations.  Memiiershiiis  in  various  pub¬ 
lishers  organizations  were  discussed  hy 
J.  L.  Horne  and  others.  The  general 
oiiinion  expressed  was  that  affiliation 
with  active  association  is  very  helpful. 

The  afternoon  session  convened  in  the 
Hall  of  History,  where  Col.  Fred  Olds 
furni.shed  valuable  and  instructive  in¬ 
formation  on  North  Carolina  history. 
.At  the  night  session  a  committee  was 
provided  to  spend  some  real  money 
advertising  the  State  of  North  Carolina. 
John  A.’  Park  of  Raleigh  Times  is  chair¬ 
man. 

.A  resolution  was  adopted  discouraging 
advertising  contracts  with  special  posi¬ 
tion  guaranteed. 


LOS  ANGELES  PRICES  UP 

Morning  Paper*  5  Cent*;  P.  M.  Paper*, 
Except  Record,  3  Cent* 

rS.v  Telegraph  to  Editor  &  Publisher! 

Los  .Angeles,  CaL,  .April  7. — All  Los 
Angeles  papers,  it  was  decided  at  a  meet¬ 
ing  of  the  publishers  yesterday,  on  and 
after  May  1  will  have  the  following  sub¬ 
scription  prices:  Morning  papers,  $1.05 
a  month  by  carrier ;  after  April  20,  single 
copies  on  streets,  trains,  newsstands. 


NEW  YORK  DAIUES’  STATEMENTS  SHOW 
CIRCULATION  CURTAILMENT 

SWORN  statements  of  circulation  of  the  New  A'ork  general  daily  news- 
pajiers  for  the  six  months  ending  march  31,  1920,  indicate  that  effort? 
made  to  cut  circulation  in  order  to  meet  the  white  paix'r  shortage  have  !)cen 
to  a  slight  extent  effective.  Most  of  the  papers  show  a  falling  off  from 
their  statements  of  March  31,  1919.  The  figures  as  published  during  the 
past  few  days,  follow : 


New  York  .American  .  385,271* 

New  A'ork  Globe  .  179,192 

New  A'ork  Journal  .  712,778 

New  York  Mail  .  158.288 

The  News,  New  A'ork  .  122,333 

New  York  Post  .  33.818 

Sun  and  New  A’ork  Herald  .  214.891* 

New  A’ork  Evening  Sun .  205,565. 

New  A’ork  Telegram  .  134,407* 

New  York  Times  .  351,930* 

New  A’ork  Tribune  .  119,479* 

New  A’ork  World  .  365,014* 

New  York  Evening  World  .  335.233 

Brooklyn  Standard-Union  (dally) .  57,399 

Brooklyn  Standard-Union  (Sunday) .  59,991 

Brooklyn  Eagle  . .  51,496* 


hotels,  5  cents ;  Sunday  issues,  10  ra, 
evening  papers.  3  cents  on  streets 
.April  20,  and  65  cents  delivered  aft„ 
May  1,  with  the  exception  of  the  R({ 
ord,  which  will  be  2  cents  on  streets 
cents  a  month.  Similar  action  winv 
taken  by  many  other  Southern  Califom- 
daily  papers.  This  step  was  contempt 
several  months  ago,  hut  could  not  h 
made  at  that  time  owing  to  the  impose 
bility.of  securing  agreement  between;! 
the  publishers.  The  acute  paper  sho- 
age  and  constantly  rising  labor  and  pi. 
duction  costs  are  given  as  reasons 
increase.  The  Record,  which  for  25  ye® 
sold  for  one  cent,  raised  its  price  to’ 
cents  on  .April  5. 


Chicago  Herald-Examiner  10 

Chicago. — The  Herald  and  Examinei, 
Sunday  edition  will  hereafter  be  soWit! 
ten  cents.  Formerly  it  sold  for  seia 
cents.  The  price  of  the  first  edition  ,• 
the  paper  has  been  increased  from  t<i 
to  three  cents,  with  the  price  of  otk 
regular  week-day  editions  remaining  t 
two  cents. 


Parley  Boone  in  New  York 

(.By  Telegraph  to  Editor  &  Publishii) 
Chicago,  April  6. — Perley  Boone,  nk 
has  been  city  editor  of  the  Chicago  Tr> 
une  for  several  years,  has  been  tra» 
ferred  to  New  A’ork  as  assistant  toRos 
ert  B.  Peattie,  New  York  corresponds 
Robert  Lee,  formerly  editorial  writer, s 
now  city  editor.  O.  A.  Mather,  wk 
was  assistant  financial  editor,  has  bee 
appointed  'financial  editor.  John  L.  J* 
kins  has  been  appointed  automobile  ei 
tor,  succeeding  John  Lawrence  Spellnx 
now  with  the  Chicago  Telephone  C» 
pany.  Mr.  Jenkins  formerly  covered di 
Federal  Building. 


San  Benito  Daily  Light  Sold 

San  Benito,  Tex. — S.  Dean  Wassa 
has  surreiulcred  his  lease  on  the  IMi 
Light,  and  .A.  F..  .Stephenson  has  soli 
the  plant  and  business  of  the  Light » 
a  firm  known  as  the  L’ght  Publisim 
Ci'mpany.  J.  F'.  Rector,  who  has  bie 
editor  of  the  Mercedes  (Tex.)  Tribi* 
and  was  formerly  with  the  San  .b- 
tonio  Light,  has  been  made  editor  aii 
manager. 


Italy  Decorate*  J.  R.  Rathom 

Providence,  R.  I. — The  insignia  li 
Commander  of  the  Crown  of  Italy  w 
conferred  on  John  R.  Rathom,  edit* 
of  the  Providence  Journal.  Tutsi; 
night,  by  Consul  Mariano  Vervena,  tty 
resenting  King  Victor  Emanuel  of  lab 
It  was  extended  in  recognition  of  b 
stand  for  Italian  rights  and  aspirati* 
at  a  complimentary  dinner  given  tohia 
by  the  citizens  of  Rhode  Island  « 
Italian  birth.  The  honor  is  the  first 
its  kind  ever  awarded  an  .American  & 
zen,  not  of  Italian  birth. 


Plan  for  U.  S.  Ad  Department 

,A  plan  for  a  Federal  Ik'partment# 
.Advertising,  presented  in  the  form  of  i 
proposed  hill  creating  it,  will  be  «■ 
fered  at  the  Indianapolis  convention  d 
the  .Associated  .Advertising  Clubs,  J«* 
6  to  10,  the  program  committee 
nounces. 


Stafford  Agency  Di*continu*« 

Providence,  R.  I. — H.  Ernest  Staff^ 
has  closed  the  Stafford  .AdvertisiJl 
.Agency  to  become  promotion  manage 
of  the  J.  A.  Foster  Company. 


Clergyman-Editor  Dead 

The  Rev.  Donald  McDougal,  fotwkf 
and  editor  of  the  Caledonian  Maga**' 
died  March  31,  in  New  York. 
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associations  favor  joint  meeting 

ON  PAPER  IN  NEW  YORK 


S,  N>  P-  Approval  of  Suggested  Plan  to 

Bring  Publishers  and  Paper-Makers  Together 
During  A.  N.  P.  A.  Wek 


TTVQUALlHEn  endorsement  of  Em- 
lJn)i  &  Pi-iu.isher's  suggestion  of  a 
jgint  conference  between  the  several  im¬ 
portant  press  associations  of  the  country 
ad  representatives  of  the  newsprint 
manufactures  during  the  coming  conven¬ 
tion  of  the  A.  N.  P.  A.  in  New  York, 
lias  been  received  from  the  Southern 
Newspaper  Publishers’  Association  and 
ihe  National  Editorial  Association.  The 
{  N.  P-  A.  has  so  far  made  no  com¬ 
ment  upon  the  proposition  for  a  joint 
meeting. 

S.  N.  P.  A.  approval  was  voiced  by 
W.  C  Johnson,  secretary,  as  follows : 

"Tlie  suggestion  by  Editor  &  Pcblisher  of 
Mnt  meeting  of  all  publishers’  organizations 
representatives  of  the  nswsprint  manufac- 
tmtrs  during  the  week  of  April  19  meets  the 
besrty  approval  of  the  Southern  Association 
■an^rs.  This  organization  has  already  shown 
,U  wiliingness  to  cooperate  in  any  movement 
for  improving  conditions.  President  James  H. 
AUifon  will  cal  a  meeting  of  all  Southern 
oemhers  attending  the  A.  N.  P.  A.  meeting. 

“The  situation  is  very  acute  for  many 
Southern  papers.  We  realize  the  necessity  of 
lome  plan  for  speeding  up  the  production  of 
newsprint  and  improvement  of  car  shortage 
atoation. 

“Reports  show  that  our  members  are  con- 
Krring  in  every  way  possible,  yet  increased 
nrculation  and  advertising  continues  to  aug¬ 
ment  this  demand  for  paper.” 

H.  C.  Hotaling,  field  secretary  of  the 
National  Editorial  Association,  com- 
Bcnted  on  the  proposed  conference  as 


Inland  Da'ly  Press  .Association  execu¬ 
tive  committee,  whose  request  through 
Editor  &  Pi-blisher  last  week  for  pub¬ 
lishers  without  paper  to  send  him  their 
identifications  and  needs  has  brought  a 
considerable  response  from  newspapers 
who  are  close  to  the  ragged  edge  of 
their  paper  supply. 

Mr.  Carpenter’s  proposition  to  the  In¬ 
ternational  Paper  Company  of  a  cen¬ 
tral  purchasing  committee  for  the  I.  D. 
P.  .-X.  members’  paper  this  week  elicited 
the  following  letter  from  Col.  VV.  E. 
Haskell,  vice-president  of  the  I.  P.  Com¬ 
pany  : 

“1  have  given  considerable  thought  to  your 
suggestion  of  the  Central  Purchasing  Committee 
for  the  Inland  Daily  Press  .Xssociation,  and 
the  more  I  have  thought  of  it,  the  more 
strongly  it  has  appealed  to  me. 

"T  have  a  few  suggestions  which  I  think  are 
pertinent ; 

“Have  your  association  send  a  questionnaire 
to  all  members  to  secure  the  vital  facts  about 
their  paper  supply. 

“The  larger  papers  which  have  regular  con¬ 
tracts  are  outside  the  purview  of  your  Pur¬ 
chase  Committee. 

“Those  who  are  obliged  to  buy  from  brokers 
at  spot  market  prices  and  those  who  have  been 
able  to  make  no  contract  at  all  either  with  a 
manufacturer  or  a  jobber,  should  be  the  chief 
concern  of  your  proposed  committee. 

"Afler  a  careful  computation  of  the  tonnage 
required  to  take  care  of  those  of  your  members 
who  are  not  provided  for,  you  should  then,  in 
ample  season,  write  to  each  large  manufacturer 
and  request  from  him  an  allocation  of  a  pro¬ 
portionate  tonnage  to  meet  the  requirements  of 


vour  committee.  If  the  facts  are  properly  col¬ 
lated  and  presented,  and  appeals  made  to  such 
large  jiroducers  as: 

“The  International  Paper  Company, 

“The  Minneso_ta  &  Ontario  Paper  Co., 

“The  Spanish  River  Paper  Co., 

“The  Great  Northern  Paper  Company, 

“The  Canadian  Paper  Export  Company, 

“I  do  not  see  how  your  request  could  be 
disregarded. 

“The  claim  of  such  a  committee  as  you  pro¬ 
pose  would  be  so  fair  that  1  do  not  see  how 
any  one  of  the  concerns  named  could  refuse  to 
give  you  a  fair  place  in  their  allocation  of 
their  production  for  the  next  season.” 

Considerable  interest  was  evident  in 
New  X’ork  in  the  decision  of  the  Cana¬ 
dian  Supreme  Court  sustaining  the  ap¬ 
peal  of  Price  Brothers  from  the  Board 
of  Commerce’s  jurisdiction.  One  promi¬ 
nent  newspaperman  remarked,  not  for 
quotation,  that  the  only  immediate  ef¬ 
fect  of  the  decision  to  his  view  would 
be  the  application  by  Price  Brothers  of 
what  they  might  call  “retributive  jus¬ 
tice.” 

The  decision  will  not  affect  the  price 
of  paper  to  Canadian  publishers  on  con¬ 
tracts  prior  to  July  1,  as  most  newsprint 
of  that  character  is  contracted  for  on 
a  basis  of  $80  a  ton  until  July  1,  and  the 
price  after  that  date  will  be  based  upon 
the  export  price  of  a  group  of  Canadian 
mills — in  other  words,  upon  the  price 
•Amoricau  publishers  are  willing  to  pay 
for  paper  to  Canadian  manufacturers. 
If  the  average  market  price  in  Canada 
goes  above  5  cents  a  pound  before  the 
passage  of  the  Hull  Bill  by  the  United 
States  Senate,  which  is  considered  im¬ 
probable.  .American  publishers  will  have 
to  pay  a  duty  of  12  per  cent  ad  valorem 
on  all  Canadian  newsprint  brought  into 
this  country.  The  Hull  Bill,  as  told  in 
previous  issues  of  Editor  &  Publisher, 


lollowi: 

The  suggestion  of  Editor  &  Pub- 
usher  that  the  newspaper  men  of 
.Xmerica  get  together  the  week  of  April 
19,  when  representatives  of  the  larger 
papers  of  this  country  will  be  in  session 
in  New  York  City,  and  come  to  some  un¬ 
derstanding  relative  to  the  print  paper 
situation  is  an  admirable  and  commend¬ 
able  one. 

“From  the  very  start  I  have  lieen  con¬ 
vinced  that  the  proper  solution  of  the 
paper  question  was  not  to  be  found  in 
the  hands  of  congress,  but  in  the  hands 
of  the  newspaper  men  themselves.  Im¬ 
mediately  upon  taking  the  office  of  field 
secretary  of  the  National  Editorial  As¬ 
sociation  I  decided  there  were  two  big 
things  that  should  be  accomplished, 
namely,  the  arousing  of  the  papers  of  the 
country  to  their  responsibility  in  telling 
the  people  of  this  country  of  the  dan¬ 
gers  that  confronted  them  in  the  insidi¬ 
ous  propaganda  being  put  out  by  the 
reds;  and  secondly,  the  co-operation  of 
all  papers,  large  and  small,  to  work 
hand-in-hand  rather  to  carry  their  griev¬ 
ances  into  the  legislative  halls. 

“Immediately  relief  is  sought  in  legis¬ 
lation  some  one  tacks  an  amendment 
that  is  more  injurious  than  the  evil  com¬ 
plained  against.  It  is  possible  for  us  all 
to  work  together  and  the  small  amount 
of  paper  necessar>-  to  keep  the  smaller 
publications  in  existence  will  not  work 
any  hardship  upon  the  larger  newspap¬ 
ers.  If  such  a  conference  as  you  suggest 
IS  held  and  those  participating  enter  with 
a  sincere  desire  to  solve  existing  prob¬ 
lems,  the  work  will  not  be  hard. 

"rhe  right  of  the  manufacturer^  to 
legitimate  profit  should  be  recognized 
and  they  should  he  given  every  assurance 
that  their  investments  will  be  protected, 
bnless  they  are  given  this  assurance  we 
ran  expect  to  see,  as  has  been  the  case 
m  the  past,  the  continuance  of  the  build- 
'ng  of  mills  upon  the  Canadian  side  of 
the  line.” 

Further  progress  with  the  Intema- 
tional  Paper  Company  was  reported  by 

'Hard  E.  Carpenter,  chairman  of  the 


GENERAL  AGNUS  SOUNDED  PRESENT  NEEDS 
QUARTER  CENTURY  AGO 

(h'roin  thr  Haltimorv  Neus,.  April  1) 

Every  quarter  of  a  century,  on  March  31,  Gen.  Felix  Angus  wraps 
the  cloak  of  the  prophet  about  him  and  p.occeds  to  foretell  what  the 
coming  years  will  bring  forth. 

Twenty-five  years  ago,  when  Fanny  Davenport  was  playing  “Gis- 
monda”  at  Ford’s  Grand  Opera  House,  and  Beerbohm  Tree  was  getting 
$2  a  seat  for  “A  Bunch  of  Violets”  at  the  old  Lyceum,  Baltimore’s  ven¬ 
erable  newspaperman  spoke  of  the  newspaper  of  the  next  quarter  century, 
which  is  today.  He  foretold  the  automatic  news  machines  used  nowadays 
by  the  .Associated  Press  to  distribute  its  news,  and  spoke  of  the  decline  of 
sensationalism  which  is  so  marked  a  feature  of  the  modern  daily  journal 
of  the  better  class. 

“Today  I  saw  a  new  invention  that  distributes  written  messages  to 
its  customers,”  said  General  Agnus  on  March  31,  1895.  “The  matter  is 
clearly  printed  on  convenient  sheets.  All  it  needs  is  a  long  roll  of  paper. 
It  does  the  rest.  Now  what  is  to  prevent  the  people  of  the  next  century 
from  having  their  news  continuously?  As  soon  as  the  event  occurs  it  is 
sent  broadcast  over  the  wires  and  is  immediately  printed. 

“It  seems  to  me  that  the  limits  of  mere  bulk  are  about  reached,”  the 
prophet  went  on  to  say.  “The  people  are  tired  of  it.  They  will  demand 
better  writing  and  better  selection  of  news.  Sensationalism  is  also  on  the 
decline  I  believe  that  half  a  century  from  now  the  list  of  American 
newspapers  will  be  vastly  different  from  the  list  today.  But  what  form 
it  will  take,  what  conditions  will  come  to  them,  no  prophet  can  foresee. 
\Ve  only  know  that  it  will  be  a  wonderful  century.” 

General  .Agnus  sticks  by  his  guns  as  to  the  size  that  newspapers  must 
eventually  be.  He  feels  that  the  day  of  the  huge  daily  journal  is  all  but 
over ;  that  its  mere  bulk  and  unhandiness  will  eventually  defeat  its  own 
ends.  He  thinks  that  the  so-called  “News  Weekly”  in  the  moving-picture 
houses  will,  at  a  not  too  distant  date,  tell  the  happenings  of  the  day;  that 
the  screen  will  make  public  a  large  part  of  the  superfluous  printed  matter 
of  today. 

“The  graphophone  will  also  play  a  tremendous  part  in  the  distribution 
of  news  in  the  future,”  said  General  Agnus.  '  “I  wouldn’t  be  at  all  sur¬ 
prised  to  see  dictaphonic  attachments  at  every  breakfast  table  so  that 
when  the  business  man  comes  down  to  his  morning  meal  all  the  events 
of  the  day  will  be  told  him.  At  least  such  a  machine  won’t  upset  the 
water  glass,  as  does  the  propped-up  newspaper  of  today.” 

This  prophet,  who  is  far  from  being  without  honor  in  his  own  coun¬ 
try,  was  born  in  Lyons,  I'rance,  as  long  ago  as  1839,  which  makes  him  81 
years  old.  When  a  child  his  family  moved  to  Paris.  He  attended  the 
College  Jolie  Clair,  near  there.  At  the  age  of  19  he  made  a  tour  of  the 
world  When  Napoleon  HI.  went  to  war  against  .Austria,  General  Agnus 
volunteered  in  the  Third  Regiment  of  Zouaves.  .At  the  age  of  21  he  came 
to  America  and  won  distinction  in  the  Civil  War. 


will  raise  the  duty-free  limit  to  8  cents. 
It  has  already  passed  the  House. 

Comments  continue  to  be  received 
from  publishers  on  the  International 
Paper  Company’s  proposition  of  a  di¬ 
version  of  1  or  2  per  cent  from  its  cus¬ 
tomers’  contracted  paper  for  the  benefit 
of  publishers  without  paper.  Those  re¬ 
ceived  this  week  follow  ; 

Charles  I.  Stewart,  publisher  Lex¬ 
ington  (Ky.)  Herald,  chairman  S.  N. 
P.  A.  white  paper  committee  and  sub¬ 
committee  chairman  for  Kentucky  and 
Tennessee  of  the  A.  N.  P.  A.  committee 
on  conservation  and  co-operation: 

“The  suggestion  made  by  Willard  E. 
Carpenter  in  Editor  and  Publisher  for 
March  27  for  the  distribution  of  the 
proposed  pool  of  newsprint  for  the  ben¬ 
efit  of  the  smaller  papers  is  the  only 
wise  and  practicable  way,  it  seems  to 
me,  for  handling  this  matter.  Certainly 
if  the  larger  papers  surrender  a  per¬ 
centage  of  their  tonnage  for  the  benefit 
of  the  smaller  publishers,  there  should 
be  some  plan  of  distribution  that  would 
absolutely  insure  the  proper  use  of  this 
paper,  and  Mr.  Carpenter’s  plan  appears 
to  do  this.” 

John  L.  Stewart,  publiaher  Beaver 
(Pa.)  Daily  Times  and  Washington 
(Pa.)  Observer  and  Reporter: 

“The  request  of  the  International  Paper 
Company  for  a  release  of  one  or  two  per  cent 
of  our  tonnage  cannot  be  complied  with  for 
the  reason  that  we  were  cut  down  50  per  cent 
below  our  1919  contract  for  the  Daily  Times 
Company  at  Beaver  and  10  per  cent  below 
our  1919  contract  for  the  Observer  Publishing 
Company  at  Washington,  Pa.  The  result  is 
that  we  are  obliged  to  buy  not  only  the  ad* 
ditional  50  and  10  per  cent,  but  much  more 
as  our  1918  contract  was  below  requirements, 
at  open  market  prices.'* 

Georgia  Dailies  Favor  1.  P.  Plan 

Atlanta,  Ga. — To  meet  what  was 
termed  “an  acute  situation,”  the  Georgia 
Press  Association,  in  session  here  this 
week,  adopted  a  resolution  requesting 
the  daily  newspapers  of  the  larger  cities 
of  Georgia  to  release  to  the  weekly 
papers  2  per  cent  of  the  print  paper 
they  have  contracted  for  during  19^. 


CUT  EDITIONS  IN  CLEVELAND 


Plain  Dealer,  Press  and  News  Stop 
Overlapping  Issues 

(By  Telegraph  to  Editor  &  Fdilishir) 

Clevexand,  April  8. — Cleveland  news¬ 
papers’  latest  move  to  conserve  news¬ 
print  went  into  effect  today.  By  agree¬ 
ment  between  the  Plain  Dealer,  morning, 
and  the  News  and  the  Press,  afternoon, 
the  Plain  Dealer  is  barred  from  the 
streets  liefore  midnight,  while  the  after¬ 
noon  papers  must  not  appear  before 
9:30  a.  m. 

.Afternoon  baseball  editions  are  abol¬ 
ished  by  agreement.  The  last  edition 
closing  time  is  4 :30  p.  m.  Box  scores, 
without  story  of  game,  will  be  carried 
up  to  that  time  only. 

As  a  result,  the  Plain  Dealer  has  con¬ 
solidated  its  Bulldog  and  State  edi¬ 
tions,  issuing  at  midnight,  and  the 
News  and  the  Press  have  moved  early 
edition,  which  was  on  street  at  7:15,  up 
an  hour,  putting  it  in  out-of-town  cir¬ 
culation  only. 


Triple  Meeting  in  Asheville 

The  next  annual  convention  of  the 
Southern  Newspaper  Publishers’  .Asso¬ 
ciation  will  lie  arranged  to  synchronize 
with  the  meeting  of  the  executive  com¬ 
mittee  of  the  .American  .Association  of 
.Advertising  Agencies,  at  Asheville, 
N.  C.,  and  the  directors  of  the  Audit 
Bureau  of  Circulations  will  also  be  in¬ 
vited  to  attend.  On  account  of  the  Na¬ 
tional  Democratic  convention’s  conflict 
with  the  original  date,  July  5,  the  con¬ 
vention  will  probably  be  moved  up  to 
the  week  of  July  19. 
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GET  MORE  MONEY  FOR 
BETTER  PAPERS 


New  York  State  Circulation  Managers 
Call  for  Increased  Quality  of 
Product  They  Raise 
Prices  On 


(Sfecial  to  Ediiou  &  Publisher) 

Hinghamton,  N.  Y.  —  Unanimous 
anrecniunt  on  the  necessity  of  increased 
circulation  revenue,  consistent  with 
greater  value  of  the  product,  was  reached 
at  the  close  of  the  semi-annual  meeting 
of  the  Xew  York  State  Circulation  Man¬ 
agers'  Association  here  on  April  6-7. 
Mcmlx'rs  were  urged  to  bring  to  the 
attention  of  publishers  the  need  for  more 
carefully  edited  papers,  better  papers 
than  circulatii'it  managers  are  now  given 
to  sell,  even  with  less  space  devoted  to 
news  and  features. 

White  paper — how  can  we  get  more 
and  use  less — was  the  main  theme  of  the 
discussions,  formal  and  informal,  at  the 
two-day  sessions  in  the  Chamber  of 
Commerce  convention  hall,  where  Presi¬ 
dent  M.  J.  Burke,  circulation  manager  of 
the  Brooklyn  Eagle,  held  sway  over  the 
35  members  in  attendance.  The  question 
was  looked  at  from  all  angles  and 
Charles  H.  Congdon,  publisher  of  the 
Watertown  Times,  summed  up  the  situa¬ 
tion  in  the  following  words ; 

The  Situation  in  “a  Nutshell” 

“Thf  quantity  and  the  price  of  newsprint 
paper  is  poverned  by  the  law  of  supply  and 
demand.  No  act  of  Congress  can  compel  any 
man  cr  concern  to  manufacture  print  paper 
any  more  than  it  can  compel  any  man  or 
concern  to  paihlish  a  newspaper.  .\s  circula¬ 
tion  men  we  have  gone  ahead  and  done  our 
part  to  make  the  daily  newspa|>er  an  absolute 
necessity  in  the  structure  of  American  society. 

“The  subject  you  have  given  me,  ‘How 
Can  Newsprint  Be  Best  Consers'ed.’  has  in  it 
a  suggestion  of  the  question  how  can  vou  cut 
down  the  rations  of  a  work  horse?  flow  can 
you  cut  down  the  coal  supply  of  a  great  loco¬ 
motive  or  how  can  you  cut  down  the  pay  of  a 
winning  salesman  whose  capacity  for  bringing 
home  the  bacon  knows  no  limit  ? 

“The  public  eventually  toys.  The  public  will 
pay  a  great  deal  more  for  our  newspapers  be¬ 
fore  it  will  do  without  them.  We  are  going  to 
be  ealled  upon  to  pay  a  great  deal  more  for 
our  white  paper  than  most  of  us  are  paying 
now  because  the  public  is  buying  our  news¬ 
papers  faster  than  the  paper  mills  can  make 
the  raw  material,  and  according  to  the  law  of 
supply  and  demand  the  price  is  going  up. 
We  cannot  blame  the  pajwr  manufacturer  be¬ 
cause.  like  ourselves,  he  is  in  business  for  a 
profit.  It  is  the  newspaper  publisher  who  is 
oidd'ng  up  the  price  at  the  mills. 

“It  is  now  12  cents  a  pound  in  the  open 
market  and  no  one  need  be  surprised  if  it  goes 
to  2.^  cents  or  .10  cents  before  the  supply  meets 
the  demand.  Meanwhile  the  paper  makers  are 
coining  money  and  as  fast  as  new  machines 
can  he  made  are  increasing  production. 

“It's  the  price  we  pay,  not  legislation,  which 
increases  the  production  and  sooner  or  later  is 
hound  to  bring  about  an  abundant  supply. 
Paper  machines  are  not  made  in  a  few  days. 
It  takes  perhaps  a  coiqile  of  years  to  build  a 
new  mill  and  get  it  to  producing. 

“If  we  supply  money  enough  the  paper 
maker  will  not  know  what  to  do  with  it  unless 
he  builds  more  mills  and  makes  more  and  more 
paper  and  eventually,  sometime,  in  one.  two. 
three  or  more  years,  in  this  mad  race  between 
consumption  and  supply,  supply  will  get  on 
ahead  and  wt  will  breathe  easier. 

“There  is  no  authority  in  this  country  which 
can  arbitrarily  comjiel  every  publisher  to  re¬ 
duce  his  consumi>iion  by  say  20  per  cent.  We 
have  each  of  us  to  sav  what  per  cent  we  will 
reduce  on  our  paiiers  if  we  reduce  them  at  all. 
It  is  as  e.tsy  as  it  is  idle  for  one  to  say  that 
the  fiftv  or  sixty  big  metropolitan  dailies  are 
the  chief  sinners  and  that  they  should  stop 
being  so  big. 

“Of  course  every  (laper  that  survives 
through  it  all,  will  cut  out  alisolutely  all  real 
w-aste.  as  we  did  under  orders  of  the  War  In¬ 
dustries  Board.  But  if  we  cut  down  the  qual¬ 
ity,  the  render  apl'eal,  we  feed  our  horse  saw¬ 
dust  On  f  he  dies.'* 

Blue  Pencil  Coming  Back 

Mr.  Coiiddon’s  last  point  was  also 
stressed  by  Fenton  Dowling,  secretary  of 
r.niTOR  &  PfBi.isiiF.R,  in  the  following  ex¬ 
tract  from  his  address  on  “What  has 
been  the  effect  of  the  white  paper  short¬ 
age  on  papers  in  Xew  York  State?" 

“The  mounting  costs  of  print  paper 
make  it  necessary  for  us  to  build  new 
circulation  along  healthful  and  solid 
business  lines — it  means  that  we  must 
have  sane  and  careful  study  of  each  pro¬ 
posed  effort,  asking  ourselves  always  ‘is 
it  worth  while?’ 


“-■Vlthough  the  article  we  have  to  sell 
today  is  better  than  it  was  a  year  ago, 
there  is  still  much  room  for  improve¬ 
ment.  Both  in  features  and  news,  the  ar¬ 
ticle  given  to  us  to  sell  must  carry  a 
more  direct  appeal  to  the  readers  we 
wish  to  reach.  The  editorial  blue-pencil 
must  be  called  upon  to  give  us  a  more 
linishcd  product. 

J.  M.  -Annenberg,  circulation  manager 
of  the  Philadelphia  Press,  who  was 
scheduled  for  an  address  at  the  Inter- 
State  Circulation  Managers’  meeting  at 
Harrisburg,  Pa.,  could  not  attend  both 
and  decided  in  favor  of  his  old  asso¬ 
ciation.  In  his  address  on  the  responsi¬ 
bilities  of  a  circulation  manager,  he  out¬ 
lined  them  as : 

1.  Selling,  that  is,  converting  as 
nearly  as  possible  100  per  cent  of  the 
product  into  actual  net  paid  sales. 

2.  Delivery.  By  careful  and  pains¬ 
taking  supervision  of  the  handling  of 
papers  you  are  able  to  give  good  service, 
which  means  satisfied  customers  and  in¬ 
creased  business. 

3.  Collection.  This  is  the  biggest 
item  of  all — getting  the  money  for  the 
product. 

Advertiseri  Will  Stick 

“Is  circulation  revenue  of  more  im¬ 
portance  than  increased  circulation”  was 
the  subject  in  the  discussion  of  which 
F.  A.  Roberts  of  the  Rochester  Times- 
Union  made  the  following  points : 

“The  question  arises  ‘Will  advertising 
revenue  be  lost  if  the  subscription  price 
is  increased?’  For  to  increase  the  sub¬ 
scription  price  may  mean  a  loss  of  sub- 
.scribers.  Now  the  subject  of  loss  of 
advertising  due  to  loss  of  subscribers  is 
all  fanciful.  The  circulation  manager 
realizes  the  difficulty  of  the  task  of  wean¬ 
ing  away  the  steady  reader  of  a  rival 
publication.  The  same  holds  true  in  tiie 
case  of  an  increase  in  the  subscription 
sates.  The  wage-earner  has  had  in¬ 
creased  revenue  and  has  found  that  he 
can  afford  to  retain  bis  newspaper  at  an 
increased  price.  In  fact,  a  newspaper  is 
not  a  luxury  but  a  necessity  with  every¬ 
one.  It  has  been  the  experience  of 
nearly  every  publisher  who  has  raised 
his  stibscription  price  that  the  resulting 
loss  in  circulation  has  been  but  tempo¬ 
rary." 

-Subscription  prices  from  another  an¬ 
gle  were  treated  by  W.  C.  Hixson,  of 
the  Syracuse  Post-.Standard,  who  said : 

“For  the  good  of  the  publishing  in¬ 
dustry  wholesale  rates  to  agents  should 
be  uniform,  likewise  stibscription  rates 
by  mail  .should  harmonize  with  the  sub- 
scriliers’  rates  through  agents. 

“In  one  city  you  find  newspapers 
charging  $1.25  for  100,  in  the  adjoining 
town  $2  for  100.  Likewise  you  will  find 
in  one  city  a  fair  mail  rate  and  in  the 
adjoining  town  a  mail  rate  both  unfair 
to  its  neighbor  and  to  the  publisher  like¬ 
wise.  Every  city  has  its  natural  trade 
territory  and  if  prices  were  on  a  fair 
basis,  publishers  and  subscribers  would 
ultimately  benelit.  I  think  without  ques¬ 


tion  all  Xew  York  State  papers  should 
wholesale  at  not  less  than  two  cents  a 
copy  or  eighteen  cents  the  week  in  view 
of  present  costs.” 

President  Burke  suggested  that  a  di- 
rect-to-reader  carrier  service  could  be 
made  to  work  in  Xew  York  City  and 
outlined  a  plan  which  his  paper,  the 
Eagle,  has  followed  in  Brooklyn,  to  over¬ 
come  the  antagonism  of  the  newsdealers 
to  the  publishers  in  general  and  their 
organized  efforts  to  sell  all  papers  over 
their  store  counters  rather  than  deliver 
them  to  readers’  homes  so  that  purchas¬ 
ers  of  newspapers  may  be  led  to  spend 
money  on  other  merchandise  displayed 
in  the  shop. 

Mr.  Burke  stated  that  sub-stations  or¬ 
ganized  along  the  lines  of  the  post-office 
delivery  system  in  Xew  York,  with  boys 
anxious  for  pocket  money  as  carriers, 
would  probably  build  circulation  more 
economically  than  is  now  possible  and 
hold  it  without  friction. 

“Country  Salaried  .\gcnts"  was  the 
theme  discussed  by  Jacob  .Aarons,  circu¬ 
lation  manager  of  the  New  York  Evening 
Post,  who  urged  that  the  New  York 
City  publishers  appoint  one  agent  to 
represent  all  papers  and  distribute  them 
to  dealers  in  certain  territories,  allow¬ 
ing  this  agent  a  uniform  rate  of  com¬ 
mission,  say,  25  per  cent  on  each  dollar’s 
worth  of  papers  sold  at  the  wholesale 
rate. 

Martin  .A.  Miner,  circulation  manager 
of  the  I’tica  Observer,  pointed  out  that 
city  circulation  can  best  be  increased  by 
putting  carriers  into  business  for  them¬ 
selves  under  the  independent  carrier 
system. 

Good  Paper  v«.  Promotion 

C.  E.  Blewer.  circulation  manager  of 
the  Binghamplon  Press  and  chairman 
of  the  association’s  entertainment  com¬ 
mittee,  urged  the  publication  of  a  good 
newspaper  as  a  substitute  for  heavy  pro¬ 
motion  expense  in  building  circulation. 

What  the  New  York  State  Circula¬ 
tion  Managers’  Association  has  accom- 
pli.sbed  through  mutual  co-oi)cration  and 
what  it  may  accomplish  in  the  future 
were  outlined  in  an  inspirational  ad¬ 
dress  by  F.  .S.  M.  Levy,  circulation 
manager  of  the  New  York  Evening  Mail. 

Thomas  1 1.  Moore,  as.sociate  director 
of  the  .A.  X.  P.  A.  Bureau  of  Advertis¬ 
ing,  told  the  circulation  men  what  the 
adverti.ser  wants  to  know  about  circu¬ 
lation,  citing  the  great  good  that  has 
been  accomplished  in  cleaning  up  circu¬ 
lation  conditions  by  the  -A.  B.  C.  He 
quoted  statistics  prepared  by  Editor  & 
Pt'Bi.isitKR  to  show  the  supremacy  of  the 
daily  newspaper  as  an  advertising 
medium  and  urged  close  analysis  of  sub¬ 
scription  lists  to  show  advertisers  vital 
facts  on  the  distribution  of  the  news¬ 
papers  that  wish  to  carry  his  copy. 

The  Tuesday  session  was  interrupted 
by  an  automobile  ride  in  the  afternoon 
to  the  Endicott-Johnson  Shoe  factory, 
near  the  city,  where  the  circulators 
watched  the  processes  that  turn  out 


eighty  to  one  hundred  thousand 
pairs  of  shoes  daily. 

A  banquet  and  several  theater  part,, 
followed  closely  upon  the  end  ol  T 
Tuesday  afternoon  session  which 
well  into  the  evening.  Wednesday 
ing  was  crammed  with  business  and 
adjournment,  the  members  motored 
to  the  Kilmer  breeding  farm,  return^ 
in  time  for  luncheon  and  the  train  ho^ 


DAIUES  MUST  MERGE 
SAY  INTER-STATERS 


Conaolidation  Under  Preaent  Paper 
Labor  Conditiona  a  Patriotic 
Duty,  Circulation  Men 
Decide 


IZJy  Teleeraph  to  Editor  Si  PuaLisan) 

Harrisburg,  Pa.,  April  7.— Possib* 
consolidation  of  more  than  25  per  car 
of  the  newspapers  of  the  state  was  th 
principal  theme  of  discussion  at  the  ses¬ 
sions  of  the  Inter.state  Circulahot 
Manager-s’  convention  in  the  Penn  Harri. 
Hotel  today. 

Because  of  the  newsprint  scarcity  an- 
general  unrest  of  labor  a  merger  o: 
dailies  wherever  possible  is  the  only  eco¬ 
nomic  and  patriotic  act  possible,  wasiht 
general  consensus  of  opinion  of  the  di 
culation  managers  representing  impo:- 
tant  Pennsylvania  and  New  Jersc, 
papers. 

Royal  M.  Weiler,  president  of  tht 
.Allentown  Herald  Company,  told  & 
members  how  conditions  in  Allentor 
brought  about  a  merger  of  the  thret 
dailies  there  under  one  head  and  tk 
consolidation  of  two  of  the  papers  so 
that  there  is  .now  but  one  morning  ui! 
one  evening  paper  in  the  field. 

B.  F.  Schindle,  circulation  maiugc 
of  the  Lancaster  Examiner  and  the 
Daily  New  Era,  told  how  two  Lancas¬ 
ter  dailies  are  to  be  merged  in  the  near 
future,  and  M.  R.  Black  of  the  Altooni 
Times-Tribune  related  conditions  in  Al¬ 
toona  that  brought  about  the  merge' 
there. 

Urge  Higher  Wages  for  Mail  Clab 

President  Fred  I.  Cook  of  the  Serm- 
ton  Republican,  in  his  annual  address 
lauded  the  members  of  the  assodatio: 
for  their  close  co-operation  in  buiWiiis 
up  the  association  since  its  insthntio: 
three  years  ago.  He  urged  that  eren 
member  affiliate  himself  with  the  inter¬ 
national  association. 

President  Cook  then  appointed  the 
following  resolutions  committee :  R.  L 
Weiler  of  the  Allentown  Publishiiif 
Company,  C.  C.  Bauer  of  the  Philadel¬ 
phia  Record,  F.  E.  Kain  of  the  Yoti 
Gazette  and  A.  R.  Micheiier  of  die 
Harrisburg  Telegraph. 

One  of  the  most  important  resolu¬ 
tions  which  was  presented  today  was 
that  urging  the  adoption  of  a  higher 
(Continued  on  page  34) 
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Annual  Convention 

of  the 

American  Newspaper  Publishers 
Association 

Waldorf-Astoria  Hotel 
(J^ew  York 
^pril  19-23.  1920 


The  Mergenthaler  Linotype  Company 
extends  to  you  and  your  friends  a  cor¬ 
dial  invitation  to  visit  the  East  Room  at 
the  Waldorf-Astoria  during  Convention 
Week  and  inspect  an  unusual  exhibit  of 
modern  Linotypes. 

We  should  also  like  to  have  you  visit 
the  Linotype  factory  in  Brooklyn  during 
your  stay  in  New  York  and  see  the  Lino¬ 
type  in  the  making. 


Mergenthaler  Linotype  Company 

U^ew  York,  U.S.  A. 


This  i/tdvertisement,  Including  border  Ornaments,  is  Composed  Entirely  of  Linotype  ^Material 
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PAPER  CONTROL  ENDED 
IN  CANADA 


Newsprint,  Not  Life  Necessity,  Cannot 
Be  Controlled  by  Commerce  Board, 
Supreme  Court  Rules  in  Appeal 
of  Price  Brothers 


(By  Tclegrath  to  Editor  &  Publisher) 


Ottawa,  Ont.,  April  6. — Apparently 
the  days  of  paper  control  in  Canada  arc 
at  an  end.  Price  Brothers  have  won 
their  appeal  in  the  Supreme  Court 
against  orders  of  the  Board  of  Com¬ 
merce  requiring  them  to  furnish  news¬ 
print  to  certain  Montreal  firms  at  the 
price  fixed  by  the  board  as  that  permis- 
sable  for  newsprint  to  charge  Canadian 
papers. 

In  a  judgment  handed  down  today,  the 
court  finds  that  the  newsprint  is  not  a 
necessity  of  life  in  the  usual  sense  of  the 
term  and  therefore  says  it  is  unable  to 
sustain  the  Board  of  Commerce. 

In  pronouncing  judgment,  Chief  Jus¬ 
tice  Sir  Louis  Davies  stated  that  the  ap¬ 
peal  of  Price  Brothers  had  been  allowed 
wdth  costs  and  that  justice  Mignault  had 
dissented  from  the  judgment  as  to  Para¬ 
graph  4,  ordering  Price  Brothers  to  ship 
newsprint  to  the  Montreal  companies. 
Sir  Louis  also  said  that  he  wanted  it  to 
be  understood  that  he  took  no  part  in 
the  judgment,  having  been  sworn  in  as 
the  administrator  for  the  government 
during  the  hearing  of  the  case. 

The  judgment  says  that  “the  fourth 
paragraph  of  the  order  impeached  on  the 
appeal  cannot  be  sustained  as  emanating 
from  any  authority  given  by  the  War 
Measures  Act,  1919.”  This  paragraph 
is  the  one  to  which  chief  objection  was 
taken  by  counsel  for  Price  Brothers,  and 
required  that  firm  to  ship  a  carload  of 
paper  to  the  Montreal  Star  and  the 


Herald  and  Poirrier,  Bessette  &  Co.,  pur 
week  at  the  fixed  price  of  $80  per  ton. 
In  the  appeal  Price  Brothers  challenged 
the  right  of  the  Board  of  Commerce  to 
muke  such  orders. 

In  addition  to  the  point  with  reference 
to  the  legality  or  otherwise  of  the  War 
Measures  Act,  the  judgment  says: 

“I  adhere  without  any  doubt  whatever 
to  the  opinion  expressed  in  the  cour.se  of 
the  argument  that  necessaries  of  life, 
within  the  meaning  of  the  Fair  Prices 
Act,  do  not  comprehend  articles  which 
are  not  necessary  by  reason  of  their 
being  required  for  some  purposes  con¬ 
nected  with  the  physical  life  of  the  indi¬ 
vidual.” 


With  Beaver  Fall*  Tribune 


“DON'T  BUY  A  PAPER, 
BORROW  ONE” 


Chicago  Daily  Tribune  in  Standing 
Front  Page  Box  Appeali  for  Read¬ 
er*’  Aid  in  Cutting  Newsprint 
Consumption 


(By  Telegrafh  to  Editor  &  Publisher) 


The  paragraphs  referred  to  in  this 
clause  of  the  judgment  deals  respectively 
with  the  price  fixing  $80  a  ton  as  the  fair 
price  of  newsprint  in  Canada  and  the 
hoarding  of  paper. 

The  brief  judgment  places  the  Board 
of  Commerce  in  the  position  of  a  con¬ 
troller  without  powers  to  enforce  its 
orders.  It  has  charge  of  the  newsprint 
situation,  but,  in  view  of  the  Supreme 
Court’s  finding,  has  no  authority  to  see 
that  its  orders  are  carried  out. 

The  verdict  is  likely  to  mark  the  end 
of  paper  control  in  Canada,  for  no  other 
course  seems  open.  Neither  side  has 
as  yet  commented  upon  the  judgment. 


Walter  B.  Lohman,  who  was  men¬ 
tioned  in  Editor  &  Publisher  of  .^pril 
3  as  having  been  appointed  managing 
editor  of  a  new  daily  to  be  started  in 
Beaver  Falls,  Pa.,  is  now  managing  edi¬ 
tor  of  the  Beaver  Falls  Tribune,  which 
was  a  new  paper  thirty-five  years  ago. 
J.  C.  Telford,  general  manager  of  the 
Tribune,  informs  Editor  &  Publisher 
that  he  knows  of  no  newspaper  to  be  es¬ 
tablished  in  his  city. 


Chicago,  April  6. — “Don’t  buy  a 
Tribune — ’borrow  one !” 

That  appeal,  a  heresy  to  circulation 
managers,  appeared  on  the  front  page  of 
the  Chicago  Tribune  yesterday.  Accord¬ 
ing  to  the  Tribune’s  publishers  the  ap¬ 
peal  is  sincere,  it  will  stand  on  the  front 
page  to  ward  off  the  battalions  of  buyers 
who  have  not  been  frightened  off  b? 
curtailment  of  news  and  advertising 
space  and  lack  of  promotional  plans. 

It  is  the  latest  attempt  of  the  Tribune 
to  save  print  paper.  Circulation,  the 
ancient  goal  of  every  newspaper,  means 
consumption  of  print  paper.  And  the 
Tribune  has  been  trying  fruitlessly,  with 
all  the  accepted  schemes,  to  keep  con¬ 
sumption  within  the  producing  mark  of 
its  mills.  Therefore  this  cry : 

“Perhaps  this  plan  won’t  work,”  Col. 
R.  R.  McCormick  said  today.  “We  hope 
it  will. 

“It’s  based  on  the  idea  that  all  anyone 
wants  for  a  paper  is  to  have  it  read. 
That’s  all  the  advertiser  wants.  All  the 
publisher  wants,  and  it  satisfies  the 
writer. 

“If  the  Tribune  could  be  taken  into 
a  rooming  house,  say,  and  passed  around 
instead  of  having  ten  copies  delivered 
for  the  same  amount  of  reading,  every¬ 
one  would  be  satisfied. 

“The  Northcliffe  papers  in  England 
made  this*  same  appeal  during  the  war. 
I  can’t  say  how  well  it  worked  but  it 
appealed  to  us  as  worth  a  trial.” 


The  fact  that  circulation  leaped  ahtaii 
in  the  last  year  in  the  face  of  all  it, 
discouragements  puzzled  Tribune  offi. 
cers.  A  gain  of  50,000  daily  and  IOQOOq 
Sunday  was  shown  in  the  year  followin, 
the  end  of  the  war.  ^ 

“.'Ml  that  came  without  the  pull  of  war 
news  and  with  restrictions  on  news 
space,”  McCormick  said.  “No  one  knows 
why. 

“We  even  went  so  far  as  to  cut  all  oor 
circulation  outside  of  the  third  zone  bm 
this  did  not  help  much.” 

To  do  away  with  any  change  of  a  po,. 
sible  perverseness  on  the  part  of  the 
public,  the  appeal  to  borrow  the  Tribune 
appears  in  the  paper  only.  It  will  not 
be  made  through  other  papers  or  on  tht 
billboards. 


McKenzie  joins  courier 
IN  ELGIN 


jnv  A.  McKenzie,  who  resigned  as 
business  manager  and  advei- 
tising  director  of  the  Elgin  (Ill.)  Daib 
News  several 


D.  A.  McKenzie 


vious  to  that  was 
(Ohio)  Beacon-Journal 


weeks  ago,  hat 
become  conneUed 
with  the  Elgiii 
Courier  as  busi¬ 
ness  manager,  sue- 
ceeding  C.  B. 
Strohn,  who  has 
been  elected  via- 
p  r  e  si  d  ent  of  tht 
Western  Unittd 
Gas  &  Electric 
Company,  .\uron 
Mr.  McKenzie  was 
with  the  News  ior 
20  years,  and  p^^ 
with  the  .\ltrai 


APRIL  FIRST  POST  OFFICE  FIGURES 
NEW  YORK  MORNING  NEWSPAPERS 

Compared  with  Oct.  1,  1919, 
Post  Office.  Figures. 

The  Sun  and  New  York  Herald  214,891  "82,940  GAIN 

Times .  351,939  11,032  LOSS 

World .  365,014  5,275  LOSS 

American .  385,271  1,905  GAIN 

Tribune  -  -  -  -  -  -  119,479  2,426  GAIN 

*Compared  with  The  Sun  figures  last  October.  The  gain 
is  105,624  compared  with  Herald  figures  last  October. 

THE  SUx\  AND  \E\V  YORK  HERALD  April  figures  above  show  an 
increase  of  83%  in  circulation,  compared  with  THE  SUN  figures  a  year  ago. 
The  increase  in  daily  general  advertising  rate  during  same  period  is  about 
11%,  based  on  10,000  line  contract.  i 
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— daylight  saving 

in  New  Jersey  was  effected  through 
daily  Newspapers. 

Several  hundred  thousand  com¬ 
muters  and  many  companies  were 
wondering  how  they  could  adjust 
their  business  between  New  Jersey 
on  Eastern  Standard  Time  and  New 
York  on  the  advanced  daylight  sav¬ 
ing  time  starting  March  28th. 

Daily  Newspapers  were  their  sole 
source  of  information. 

At  the  last  moment,  Governor  Ed¬ 
wards,  meeting  the  emergency, 
scorning  the  inaction  of  the  Jersey 
Legislature,  appealed  to  the  people 
of  the  state  to  adopt  the  new  time 
without  waiting  for  the  law. 

The  Governor  could  reach  the 
people  only  through  the  daily  News¬ 
papers. 

Never  was  the  popular  will  of  the 
majority  more  succinctly  trans¬ 
formed  into  immediate,  co-ordinated 
and  specific  action ! 

Think  of  it — what  power  of  the 
press!  Do  you  see  that  just  as  no 
other  medium  could  have  effected 
this  wonderful  demonstration,  so  no 
other  medium  than  the  daily  News¬ 
paper  can  approach  it  in  ability  to 
sell  goods — ymtr  merchandise? 

Invest  in  Newspaper  Advertising 


E.  Katz  Special  AdvertisiDg  Agency 

Established  1888 

Publishers’  Representatives 

Chicago  Y  Atlanta 

Kansas  City  i^ew  lorK  San  Francisco 


Advertisement  No.  35  of  a  Series 

To  Publishers  anticipating  the  future, 
desiring  to  insure  a  substantial  income 
from  national  business,  and  who  want 
to  know  more  about  our  kind  of  rep¬ 
resentation,  we  have  an  attractive 
proposition  to  submit.  Write  for  it. 

E.  Katz  Special  Advertising  Agency 
15  East  26th  Street,  New  York  City 
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RATE  INCREASES  BY  63  NEWSPAPERS 


'C'  OK  the  week  ending  April  3,  1920,  Barbour's  Advertising  Rate  Sheets,  Inc., 
issued  new  sheets  covering  rate  increases  and  other  information  of  63  daily 
newspapers.  Of  these,  43  were  changes  in  the  general  advertising  rates  and  2i) 
were  changes  in  other  than  the  general  rates.  On  the  changes  in  the  general  rates 
of  the  43  papers 

The  new  minimum  agate  line  rate  is  $2.26 
The  old  minimum  agate  line  rate  was  1.94 


Net  increase  amounts  to  .32  per  agate  line  or 
16.49  per  cent  of  the  previous  minimum  rate. 

These  changes  affect  a  total  net  paid  weekday  circulation  of  833,482.  This  is 
the  second  change  since  October  1  of  18  of  these  papers. 

The  Palo  Alto  (Cal.)  Times  increased  its  minimum  rate  100  per  cent;  the 
•Alva  (Okla.)  Review-Courier  increased  minimum  rate  15  per  cent;  the  Martins- 
burg  (W.  Va.)  World  shows  an  increase  of  125  per  cent,  and  the  Monroe  (Wis.) 
Journal  increased  the  rate  to  200  per  cent. 

The  Hartford  (Conn.)  Courant  and  the  Detroit  News  increased  their  Sunday 
rates,  but  no  increase  in  the  daily.  The  Seattle  (Wash.)  Post- Intelligencer 
changed  the  Sunday  rate  from  14  cents  flat  to  a  minimum  of  14  cents  earned  on 
7,000  lines. 

The  Charleston  (W.  V'a.)  Mail  issued  a  Sunday  morning  edition  starting 
April  4,  1920,  the  paper  now  being  published  weekday  evenings  and  Sunday  morn¬ 
ing.  The  .Argus  and  the  Union  of  Rock  Island  (Ill.),  have  been  consolidated  and 
now  issue  as  one  paper.  The  Business  and  Law  Journal  and  The  Reporter  and 
Legal  News  of  Columbus  (Ohio),  have  been  consolidated  and  are  now  published 
as  the  Reporter,  I.aw  Journal  and  Legal  News  issued  mornings  except  Sunday. 


The  Caney  (Kan.)  Chronicle  has  resumed  publication  and  is  now  published 
evening  except  Sunday.  The  Amarillo  (Tex).  Tribune  published  evening  except 
Sunday,  is  a  new  addition  to  the  daily  field. 


The  tabulated  statement  follow'! 

Net  Paid 

New  Pate 

Minimum 

Last  Rate 

Last  Min. 

Increase 

City  and  PaiH*r  Circulation 

Effective 

Ag.  I.i.  R. 

Effective 

Ag.  Li.  R. 

Per  Line 

California — 

I’alo  Alto  Times . 

1,050 

4/1/20 

.036* 

10/15/19 

.018* 

.018 

4,464 

1,428 

3/15/20 

3/22/20 

.03 

3/15/19 

.0178572 

.0121429 

Vallejo  News  . (est) 

Connecticut — 

.0142858* 

1/29/20 

.0107143 

.0035715 

Hartford  Courint  . 

No  change  in  daily  rale. 

Sunday  Edition  . 

31,056 

4/1/20 

.08 

1/1/20 

.07 

.01 

Illinois — 

ElRin  News  . 

7,680 

4/1/20 

.03* 

2/\/30 

.025 

.005 

Ottawa  Frec-Trader-Touranl. . 

2,150 

4/1/20 

.0125 

7/1/18 

.0107143* 

.0017857 

Paxton  Daily  Record. ..  (est) 
Indiana — 

640 

3/25/20 

.0089286* 

3/1/17 

.0053571* 

.0035715 

Craw  fordsvile  Review*  . 

4,309 

2/1/20 

.02 

10/1/18 

.015 

.005 

<  ireencastle  Banner  . 

1,500 

3/31/20 

.0142858* 

8/8/18 

.0107143* 

.0035715 

Iowa  — 

Oeston  Advcrtiser-fLizette. . . 

2.850 

4/1/20 

.015 

1/1/16 

.0107143 

.0042858 

Dcs  Moines  Rcgistei -Tribune 

104.858 

4/1/20 

.20* 

1/1/20 

.18* 

.02 

Sunday  Edition  . 

71,240 

4/1/20 

.18* 

1/1/20 

.16* 

.02 

Louisiana  — 

Mortfan  City  Review . 

870 

4/1/20 

.0107143 

7/28/18 

.0071429 

.0035715 

Massachusetts — 

Fall  River  Globe . 

Michigan — 

6.227 

1/1/20 

.025* 

1/1/18 

.02* 

.005 

Sunday  Edition  . 

190,870 

4/1/20 

.30 

11/15/19 

.25 

.05 

Missouri  — 

Tefferson  City  Post . 

2,000 

2/1/20 

.01* 

8/I/I6 

.0071429* 

.0028572 

St.  Louis  Star . 

Nebraska — 

98,183 

4/1/20 

.20 

1/1/20 

.18 

.02 

Omaha  World-Herald  . 

77,822 

5/1/20 

.15* 

3/1/20 

.13 

.02 

Sunday  Edition  . 

70,391 

5/1/20 

.14* 

3/1/20 

.12 

.02 

New  Jersey — 

Newark  Star-Eagle  . 

69,618 

4/1/20 

.16 

1/6/20 

.13 

.03 

New  York— 

Amsterdam  Recorder  & 

5,568 

10,723 

4/2/20 

4/1/20 

.03 

12/1/19 

11/1/19 

.025 

.035 

.005 

.015 

Newburgh  News  &  Tournal.. 

.05 

New  York  Evening  Sun  (AC) 

198,266 

4/1/20 

.36 

3/1/20 

.35 

.01 

Rome  Sentinel  . 

5,236 

3/30/20 

.0275 

1/1/20 

.0228572 

.0046428 

White  Plains  Reporter . 

2,810 

3/1/20 

.025* 

12/1/19 

.02* 

.005 

Yonkers  Herald  . 

Ohio — 

10,155 

5/1/20 

.045* 

9/1/19 

.035* 

.01 

Hucyrus  Forum  . 

1,721 

4/1/20 

.015* 

8/1/19 

.01 

.005 

1  incinnati  Commercial  Tribune 

48,067 

5/1/20 

.12 

6/1/17 

.10 

.02 

Sunday  Edition  . 

5/1/20 

.14 

6/1/17 

.13 

.01 

Oklahoma — 

Alva  Review-Courier... .  (est) 

600 

3/29/20 

.0178572* 

11/3/17 

.0071429* 

.0107143 

\  inita  Journal  . 

Pennsylvania — 

1,097 

3/31/20 

0M2858* 

4/24/19 

.01C7143* 

.0035715 

4/1/20 

4/1/20 

.08* 

.035 

.005  less 
.0035715 

Du  Bois  Courier . 

3.J75 

.0178572 

8/1/19 

.0142858* 

8.319 

1.830 

4/1/20 

4/1/20 

.03* 

12/1/19 

11/1/19 

.025* 

.0128572 

.005 

.0028572 

Monessen  Independent  . 

Reading  Herald-Tclograin  — 

.0157143* 

3/1/20 

3/1/20 

.05* 

.065 

.0142858 

.015  less 
.0035715 

Warren  Mirrcr  . 

3,151 

.0178572 

9/1/19 

Texas — 

Houston  Press  . 

Washington — 

15,299 

3/29/20 

.05* 

1/1/20 

.04* 

.01 

Seattle  Post -Intelligencer. .. . 

48.854 

3/1/20 

.12 

1/1/20 

.11 

.01 

Seattle  Times  . 

68,188 

7/1/20 

.15 

10/1/19 

.13 

.02 

Sunday  Edition  . . 

95.378 

7/1/20 

.19 

10/1/19 

.17 

.02 

\akima  Valley  American.... 
West  Virginia — 

3.750 

3/31/20 

.02* 

8/1/19 

.0107143 

.0092858 

Fairmont  West  \  irginian.. . . 

4.916 

4  0/20 

.03* 

in/1/19 

.023* 

.007 

Martinsburg  World  . 

Wisconsin — 

2.931 

10/1/19 

.01285* 

12/28/17 

.0057143 

.0071357 

Krnosha  Herald  . 

2.302 

4/1/20 

.0128572 

8/21/19 

.0107143* 

.0021429 

Monroe  Tournal  . 

87S 

3/30/20 

.0107143* 

12/14/17 

.0035715* 

.0071429 

833,482 

2.2592077 

1.9442149 

.3149937 

tThe  Call,  Herald  and  Jtem  have  consolidated,  and  are  now  published  as  the  Call 
(weekday  mornings)  and  the  Item  (weekday  evenings)  space  is  sold  for  the  combination 
only.  The  former  circulations  were  as  follows:  Call,  23,146;  Herald-Item,  7,53-;— the  former 
rates  total  .085  per  agate  line  and  are  now  .08  per  agate  line  for  the  combination,  showing 
a  decrease  of  .005  per  agate  line. 

t+The  Herald  and  the  News-Times  Telegram  have  consolidated  and  are  now  published 
as  the  Herald-Telegram  (weekday  evenings)  and  the  News-Times  (weekday  mornings). 
Spare  is  sold  for  the  combination  only.  The  former  circulations  were  as  follows:  Herald, 
6,672;  News-Times  Telegram,  11,789.  The  former  rates  totaled  .065  per  agate  line  and  are 
now  .05  per  agate  line  for  the  combination,  showing  a  decrease  of  .015  per  agate  line. 

AC — Adjustable  contract;  (est) — circulation  estimated;  *  flat  rate. 


THERE  IS  A  MILLION 
POPULATION 

within  six  miles  of  the  office  of  the 

NEWARK 

NEW  JERSEY 

LEDGER 


The  Ledger  is  the 

Only  Morning  Newspaper 

•  in  this 

Great  (Commercial,  Imhistrial  and 
Residential  Center 


The  Morning  Ledger  carries  EVERY 
Department  Store  in  Neivark,  most 
Music  Houses,  Women’s  Specialty  and 
Furniture  Stores, 

BECAUSE  THE  LEDGER  IS  A 
HOME  PAPER 


The  Ledger  is  a  home  paper 
BECAUSE  IT  GIVES  ITS  READERS  ALL  THE 
HOME  FEATURES  USUALLY  FOUND  IN 
EVENING  PAPERS,  besides  the  DOUBLE 
LEASED  WIRE  ASSOCIATED  PRESS  SUPPORT 
and  the  UNIVERSAL  NEWS  SERVICE. 


The  Ledger  carries  more  Financial 
Advertising  and  more  Theatrical  and 
Motion  Picture  Advertising  than  any 
other  Netvark  paper 


LEDGER  editorials  are  recognized  as  the 
dominating  factor  in  New  Jersey 


L.  T.  RUSSELL,  Editor  and  Publisher 


National  Advertising  Representatives 

CHARLES  H.  EDDY  COMPANY 
NEW  YORK  BOSTON  CHICAGO 

Applicant  for  membership  Audit  of  Bureau  of  Circulations 
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Fort  WortK 

Star-T  elegram 

FIRST  PAPER  IN  TEXAS 

Average  net  paid  circulation,  6  months,  ending  March 
31,  1920,  as  per  Government  Statement 

72,256 

a  gain  of  6,742  over  last  statement  and  10,133  gain 
over  statement  April  1,  1919 

More  than  21-2  times  the  circulation  of  any  other 

Fort  Worth  Paper 


No  Contests  No  Premiums 
No  Forced  Methods 


CIRCULATION  NOW 


75,000  dafly 


90,000  Sunday 


CHARTKR  MEMBER  A.  B.  C. 


AMON  G.  CARTER 

Vice-Pre?.  &  Gen.  Mgr. 


A.  L.  SHUMAN 

Advertising  Manager 
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ADVERTISING  INTERESTS  WILL  UNITE 
IN  LEGISLATIVE  COMMITTEE 

Definite  Plans  for  Opposing  Oppressive  Laws  Decided  Upon 
by  21  Organizations  at  A.  A.  C.  W.  National 
Commission  Meeting  in  Cleveland 


^LKX'KLAXI),  O. — Twenty-one  ad- 
^vertisiiifi  associations  and  organiza- 
tions,  acting  throufth  tlie  A.  A.  C.  W. 
National  Advertising  Commission,  which 
met  here  April  1,  went  on  record  as 
opposed  to  the  Thompson  Bill  proposing 
a  tax  t)n  advertising,  and  telegraphed 
their  sentiments  to  Chairman  Joseph  W. 
Fordney.  of  the  House  Ways  and  Means 
Ct)mmittee.  which  now  has  the  bill  in 
charge. 

The  protest  was  worded  as  follows ; 
“The  National  A'ivertisinR  (.'ommission,  coni- 
posej  of  three  representatives  from  each  of  the 
followiiiR  associations: 

“ARTicultural  Publishers*  Association, 
“American  Association  of  Advertising 
Agencies, 

“Association  of  North  American  Directory 
Publishers. 

“Associated  Business  Papers.  Inc., 

Association  of  National  Advertisers. 

“A.  A.  C.  W.:  Church  Advertising  Depart¬ 
mental.  Community  Advertising  IVpartmcntal, 
Daily  Newspaper  Departmental,  Mail  Advertis¬ 
ing  Departmental,  Screen  Advertisers*  Depart¬ 
mental. 

“Financial  Advertisers*  Association, 

“(traphic  Arts  Association, 

**National  Association  of  Advertising  Specialty 
Manufacturers. 

“National  Association  of  Employing  Litho¬ 
graphers, 

“National  Association  of  Theater  Program 
Publishers, 

“Outdoor  Advertising  Association. 

“Periodical  Publishers'  .Association, 

“Poster  Advertising  .Association. 

**Religious  Press  Department, 

“In  conference  assembled,  desire  to  go  on 
record  as  opposed  to  the  i>assage  of  H.  B. 
12976,  known  as  the  Thom|>son  Bill,  imposing 
a  tax  on  advertisers,  for  the  reason  that  ad¬ 
vertising  is  a  part  of  salesmanship  and  such 
tax  would  in  effect  be  a  tax  on  selling  and 
would  operate  to  reduce  production  at  a  time 
when  the  Government  is  doing  everything  in 
its  power  to  encourage  production." 

The  message  was  signed  by  W.  Frank 
McClure,  chairman;  Homer  J.  Buckley, 
vice-chairman ;  Park  S.  Florea,  secre¬ 
tary. 

It  was  stated  at  the  meeting  that  the 
introduction  of  the  Thompson  Bill 
would  hasten  the  organization  of  a  legis¬ 
lative  committee  of  united  advertising 
bodies,  an  idea  which  has  been  gaining 
strength  for  some  time.  Mr.  McClure, 
chairman  of  the  commission,  will  appoint 
the  committee,  which  will  keep  informed 
of  all  proposed  federal  and  state  legis¬ 
lation  and  municipal  ordinances  which 
affect  the  interests  of  advertisers. 

*  *  * 

Interest  in  Editor  db  Publisher’s  sym¬ 
posium  on  “Adeertising  Taxation” 
continues  undiminished  in  the  national 
adeertising  field.  These  opinions  have 
been  received  during  the  past  week  in 
answer  to  the  following  questionnaire: 

1  Do  you  favor  a  tax  on  advertis¬ 
ing’  If  so,  why?  If  not,  why? 

2  Is  advertising  cheating  the  Govern¬ 
ment  of  excess  profits  taxes?  How? 

3.  What  are  the  causes  for  the  pres¬ 
ent  unprecedented  volume  of  advertis¬ 
ing’ 

4.  Do  yon  consider  it  excessive  as 
related  to  the  present  volume  of  busi¬ 
ness? 

5.  What  are  your  ideas  of  how  news¬ 
print  conservation  can  be  effected  so. 
far  as  it  concerns  advertising? 

Stanley  Reeor,  president  J.  Walter 
Thompson  Company: 

“.\  tax  on  advertising  would  be  a  tax 
on  a  form  of  selling  which  has  demon¬ 
strated  its  efficiency  as  compared  with 
other  forms.  Not  a  few  of  the  most 
widely  sold  articles  in  .\merica.  sold 
wherever  there  are  stores,  are  sold  with 
out  salesmen  of  any  kind  wholly  by 
advertising.  On  every  article  on  which 
advertising  is  used,  the  combined  selling 
costs  of  personal  salesmanship,  trade 
discounts  and  advertising  are  lower  than 


the  same  results  would  cost  were  ad¬ 
vertising  not  employed.  To  tax  adver¬ 
tising.  therefore,  would  be  to  offer  an 
incentive  to  the  backward  manufacturer 
who  clings  to  the  less  efficient  and  more 
costly  method.  It  would  be  putting  a 
premium  on  inefficiency,  a  premium  as 
great  in  its  way  as  it  would  be  to  tax 
the  use  of  electricity  as  a  motive  power 
and  let  the  horse-drawn  street  car  go 
tax  exempt. 

“When  our  Senators  aiid  Representa¬ 
tives  realize  as  they  must  realize  if  they 
give  this  matter  any  thought,  that  with¬ 
out  large  scale  selling,  which  advertising 
is,  large  scale  production  in  many  lines 
would  inevitably  be  curtailed,  no  one 
would  lie  further  than  they  from  trying 
to  la>  a  tax  upon  it.  It  is  unfortunate 
that  the  economies  of  advertising  were 
first  realized  and  grasped  by  the  owners 
of  circuses  and  patent  medicines.  On 
account  of  this  early  association,  many 
still  fail  to  realize  the  important  p£.rt 
that  it  plays  in  our  economic  life  today. 

“Since  the  existence  of  our  excess 
profit  taxes,  a  few  manufacturers  have 
undoubtedly  put  back  into  additional  ad¬ 
vertising  larger  sums  than  they  other¬ 
wise  would  have.  But  in  the  large  ma¬ 
jority  of  cases  this  has  not  occurred,  for 
the  most  progressive  manufacturers 
realize  that  advertising  represents  a  defi¬ 
nite  part  of  the  total  cost  of  an  article 
just  as  material  and  labor  do,  and  ap¬ 
propriations  are  arrived  at  one  this  unit 
basis.  In  instances  where  appropriations 
have  been  increased,  however,  on  account 
of  the  tax.  the  advertising,  if  intelli¬ 
gently  used,  has  increased  the  business 
pro  rata,  and  the  Government  has  there¬ 
by  received  its  -percentage  on  the  in¬ 
creased  amount. 

“For  years  past  advertising  has  be¬ 
come  more  and  more  recognized  as  an 
economical  means  of  selling.  The  very 
general  use  of  advertising  to  support 
war  measures  unquestionably  quickened 
its  general  recognition  by  manufacturers. 
More  potent  than  this,  however,  has 
been  the  very  wide  increase  in  purchas¬ 
ing  power  that  has  come  from  the  in¬ 
creased  earning  power  of  great  masses 
of  people  and  the  attendant  broadening 
of  the  market  for  commodities  of  every 
kind.  As  these  markets  have  been  wid¬ 
ened  in  this  way,  advertising  has  become 
a  more  and  more  essential  means  of 
.seizing  the  opportunities  to  make  sales. 
Prohibition,  with  its  attendant  increase 
of  earning  power,  has  been  no  small 
factor  in  the  recent  past.  Because  the 
best  advertisers  today  fig;ure  their  ap¬ 
propriation  as  a  definite  percentage  of 
their  total  costs,  their  advertising  ap¬ 
propriations  have  increased  as  their 
business  has  increased. 

“We  believe  the  publishers  are  in  a 
better  position  to  know  how  the  news¬ 
print  can  be  conserved  than  anyone  else. 
Should  they  consider  methods  to  bring 
about  such  a  saving,  the  advertising 
agencies  would,  of  course,  be  very  glad 
to  co-operate  with  them  in  working  out 
the  most  effective  means.” 

S.  Douglas  Malcolm,  advertising 
manager  American  Express  Company: 

“I.  I  don’t  think  any  sane  business 
man  with  a  product  to  sell  favors  a  tax 
rn  advertising.  It  will  be  just  one  more 
burden  added  to  the  difficulty  of  doing 
business,  it  will  curtail  the  necessary 
advertising  now  required  to  place  any 
product  on  the  market  and  keep  it  there, 
it  will  add  to  the  cost  of  the  product,  to 


the  consuming  public,  and  be  another 
last  straw  which  is  fast  breaking  the 
camel’s  back. 

“It  is  such  an  accepted  maxim,  proved 
so  many  times,  that  advertising  is  the 
cheapest  form  of  securing  distribution, 
that  it  seems  impossible  that  any  per¬ 
son,  understanding  the  functions  of  busi¬ 
ness  at  all,  would  even  suggest  such  a 
tax.  The  method  proposed  of  collect¬ 
ing  this  tax  is  clumsy,  and  will  add 
greatly  to  the  expense  of  conducting  a 
publication,  which  expense  now  is  so 
overwhelming  as  to  deprive  the  average 
publisher  of  his  fair  rate  of  profits. 

“2.  How  the  rumor  spread  around  that 
firms  were  spending  vast  sums  of  money 
to  cheat  the  government  out  of  excess 
profit  taxes,  I  don’t  know.  This  rumor 
certainly  is  not  true  of  the  American  Ex¬ 
press  Company.  The  advertising  de¬ 
partment  recommends  the  expenditures 
on  purely  sales  data. 

“We  advertise  to  increase  our  busi¬ 
ness  and  create  good  will,  a  policy, 
which,  I  think  determines  the  expendi¬ 
ture  of  every  large  advertiser. 

“3.  In  my  opinion,  the  present  unpre¬ 
cedented  volume  of  advertising  results 
from  these  causes :  First,  high  wages, 
for  millions  of  workers  places  new  cus¬ 
tomers  in  the  market.  Second,  war 
conditions  so  inhibited  advertising  op¬ 
portunities  that  most  companies  art; 
splurging  now  to  win  back  lost  markets, 


and  to  create  new  fields  which  haveW 
opened  up  under  the  present  boom  tiqq, 

“4.  During  this  period  of  extijvi. 
gance,  money  inflation  and  general 
adjustments,  the  volume  of  advertisim 
now  appearing  does  not  seem  in  any 
excessive.  VVith  our  own  company, 
conditions  made  it  so  that  we  could  not 
advertise  a  single  one  of  our  prodm*. 
with  profit. 

“This  year  everything  we  sell,  monq 
orders,  travelers’  cheques,  foreign  «. 
change,  conducted  tours,  steamship  tick- 
ets,  foreign  shipping,  have  found  out 
customers  once  more  restored  to  tbt 
class  of  possible  buyers,  and  we  are  go. 
ing  after  them  by  spending  more  mono 
in  one  year  than  w  e  spent  during  the  et 
tire  four  years  of  war  activities.  It  ha 
straight  merchandising  proposition. 

“5.  .A  newspaper  or  a  magazine  is  al¬ 
ways  judged  by  its  volume  of  advertu. 
ing.  Cut  out  the  advertising,  and  tV 
periodical  immediately  loses  circulate 

“Hence,  I  would  suggest  a  tax  on  th 
space  given  to  popular  serial  story  larit 
ers,  instead  of  a  tax  on  advertising." 

George  E.  Long,  vice-pretidm 
Joseph  Dixon  Crucible  Company,  Je. 
sey  City: 

“That  proposed  Thompson  measnrt 
providing  for  a  tax  on  advertisiq 
should  certainly  be  knocked  in  the  hoi 
(Cotithiued  on  Page  18) 


*  America  s  Foremost  Industrial  Advertising  Agency" 


What  is  your  proportion 
of  advertising  lineage  to 
news  matter  in  your  Satur¬ 
day  and  Monday  issues? 

If  you  are  not  carrying  at  least  fifty 
percent  advertising  on  either  of  these 
days,  we  can  help  you  by  putting  on 
a  permanent  Weekly  Industrial  Re¬ 
view  Page,  secured  from  among  your 
non-regular  advertisers. 

Write  today  for  miniature  copies  of 
our  permanent  “Weekly  Industrial 
Review’’  Pages  now  running  and  en¬ 
dorsements  of  them  from  leading  pub¬ 
lishers  throughout  the  country. 


JohnB.Gallagher  Company 

845-849  Marbridge  Building,  Ninth  Floor  Dexter  Building, 
NEW  YORK  BOSTON 


BROOKLYN 

BALTIMORE 


CHICAGO 

DETROIT 


PHILADELPHIA 
•  CINCINNATI 
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61  New 
Industries 

have  decided  to  locate  in  Baltimore  since  June, 
1919.  This  involved  plant  investments  of  $25,- 
700,000  and  labor  demands  of  14,600  people. 
The  industrial  expansions  undertaken  during  the 
same  period  increased  the  totals  to  $58,200,000 
for  plant  expenditures  and  to  31,000  for  addi¬ 
tional  employes. 

Baltimore  is  very  much  awake.  She’s  pushing 
ah^ad  at  a  tremendous  pace. 

But  still  it  costs  less  to  put  a  successful  adver¬ 
tising  campaign  into  operation  in  Baltimore  than 
in  many  other  cities.  The  Sunpapers  thoroughly 
cover  the  situation  at  one  advertising  rate.  Con¬ 
centrate  your  campaign  in  THE  SUN  and  with 
THE  SUN  and  you  will  capture  the  Baltimore 
maiket.  It's  true  that — 

Everything  In  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday  ^ 

JOHN  B.  WOODWARD  ’  • 

Times  Bldg.,  New  York. 


GUY  S.  OSBORN 

Tribune  Bldg.,  Chicago. 
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AD  INTERESTS  UNITE 
AGAINST  TAXATION 


<  t  iiiiliiiiti'd  trow  l'ai:r  1()) 
most  effectually,  hut  it  is  certainly  sur- 
prisiiiR  how  many  seem  to  favor  it.  Here 
in  our  own  office  those  who  have  the 
actual  marketing  of  goods  emphatically 
helieve  in  advertising.  Nevertheless  our 
own  president  does  not  helieve  in  ad¬ 
vertising  and  our  treasurer  emphatically 
docs  helieve  that  our  advertising  should 
he  taxed,  and  there  are  others  here 
among  us  who  helieve  that  there  is  al¬ 
together  too  mtich  money  wasted  in  ad¬ 
vertising.” 

Charles  H.  Eddy,  president  Charles 
H.  Eddy  Company,  publishers’  repre¬ 
sentatives: 

‘‘I;  We  do  not.  Such  a  tax  would 
tend  to  slow  down  and  discourage  ad¬ 
vertised  httsiness. 

“2.  We  helieve  not.  Advertising  is  a 
legitimate  part  of  the  selling  expense  of 
the  advertiser. 

“3.  We  helieve  the  universal  desire  of 
business  men  in  all  lines  to  take  advan¬ 
tage  of  post  war  conditions  to  expand 
their  business  is  accountable  for  the 
great  volume  of  advertising  now  being 
done. 

“4.  We  think  there  is  much  injudi¬ 
cious  advertising  being  done  at  present, 
but  that  the  present  volume  of  adver¬ 
tising  is  fully  warranted  by  the  enormous 
volume  of  business. 

“5.  We '  think  this  problem  could  l>e 
met  if  the  newspapers  would  dummy 
their  issues  for  ten  days  or  two  weeks 
ahead  as  is  done  by  the  maga/jnes,  ar¬ 
ranging  their  size  and  the  amount  of  ad¬ 
vertising  to  be  carried  in  accordance 
with  their  print  pa|M;r  supply  and  sell¬ 
ing  their  space  in  advance.” 

William  H.  Rankin,  president  Wm. 
H.  Rankin  Company,  Chicago: 

“I.  We  |>ositivcly  do  not  favor  a  tax  on 
advfrtUinK  Advertising  has  been  taxed 
enotiffh  already.  In  the  hrst  place«  publishers 
are  now  t>aying  two  or  three  times  as  much 
ftostaKe  on  their  publications  because  of  the 
zone  system  of  basing  postage  rates.  The 
advance  of  course  was  passed  on  to  the  adver¬ 
tiser:  the  advertiser  paid  a  higher  advertising 
rate  bf*caiise  of  this.  Then  the  increased  cost 
of  white  pa|>er  caused  publishers  to  increase 
their  advertising  rates  again,  and  the  adver¬ 
tiser  paid  for  it.  White  paper  made  another 
jump  and  the  advertising  rates  were  advanced 
again;  and  it  i«  my  belief  that  advertisers 
have  been  taxed  too  much  already.  If  we 
do  not  look  out,  advertising  will  become  so 
exper.sivt  that  we  cannot  bring  returns  to  the 
advertiser  on  his  investment,  and  then  if  it 
does  not.  the  advertiser  cannot  afford  to  a(f- 
vertisc. 

**.\nd  think  what  that  would  mean  to  the 
public  at  large.  Without  advertising,  readers 
of  a  newspaper  like  the  Chicago  Tribune  would 
have  to  pay  from  20  to  25  cents  a  copy.  As 
it  is,  I  think  the  consumer  could  very  well 
afford  to  pay  1  cent  more  for  his  daily  |>aper 
■ — that  is,  .t  cents  instead  of  2;  and  this  would 
eliminate  duplication  of  circulation.  .\  family 
that  ^'ikes  a  morning  and  an  evening  paper 
wor’d  ’Tobably  cut  out  one  or  the  other, 
and  ihi-  throughout  the  entire  country 
would  save  more  than  the  ten  per  cent  of 
white  paper  that  should  be  saved.  The  adver¬ 
tiser  has  already  t>aid  his  increase  in  the  share 
of  cost  of  advertising  space,  and  1  don't  l>e- 
lieve  he  ought  to  be  asked  to  pay  more  either 
in  ailvertising  rates  or  as  a  tax  by  the  Gov¬ 
ernment. 

“2.  I  do  not  beTieve  that  there  is  a  cus¬ 
tomer  on  our  iMMiks  tliat  ha.s  increased  bis  ad¬ 
vertising  during  the  past  three  years  because 
of  the  excess  profit  tax.  We  have  as  cus¬ 
tomers  such  well  known  firtnt  as  Marshall  Field 
&■  Co.,  The  B.  F.  Goodrich  Rubber  Company, 
Haynes  .Automobile.  Wilson  &  Co.,  Mead 
Cycle,  Monroe  Clothes.  Grinnel  Gloves,  and 
many  others,  and  I  do  know  that  some  of 
them  have  made  decreases  in  their  advertis¬ 
ing  appropriations  during  the  past  three  years 
rather  than  increases. 

“3.  The  war  gave  advertising  its  greatest 
impetus.  More  firms  who  never  advertised 
before  became  advertisers  because  they  aaw 
iust  what  advertising  did  to  help  put  over  the 
i?ed  Cross,  IJherty  I.oan.  18-45  Draft.  Smile- 
age,  and  other  war  activities.  William  B. 
Colver,  of  the  Federal  Trade  Commission,  in 
your  own  columns  advised  advertisers  to  buy 
advertising  as  an  insurance  for  their  future 
business  and  to  create  good  will  through  adver¬ 
tising  and  by  so  doing  intrench  their  products 
so  that  after  the  war  when  foreign  countries 
with  competitive  lines  sent  their  goods ^  into 
this  country*  they  would  not  make  much  head¬ 
way. 

**You  know  as  well  as  I  do  that  national 
advertisers  paid  over  $10,000,000  in  cash  for 
advertising  for  the  Government  because  the 
Government  was  not  prepared  nor  did  they  be¬ 


lieve  in  advertising  to  the  extent  that  they 
should  make  an  appropriation  to  advertise  the 
Liberty  Loans  and  Red  Cross  or  any  other 
war  activity.  The  Government  itself  is  now 
using  advertising  in  a  way  that  it  never  did 
before.  Witness  the  campaigns  for  the  Army, 
the  Navy,  and  the  selling  of  products  for  the 
.Army  and  the  Navy.  The  reason  they  are 
using  advertising  is  because  they  would  use 
more  white  paper  if  they  printed  circulars  and 
mailed  them  in  cnvelofies  even  if  the  Govern¬ 
ment  i»aid  the  postage  itself  liy  franking  the 
envelopes.  The  results  too  are  ten  times  as 
good  through  advertising  as  direct  circular 
work  from  the  Government. 

“The  foremost  advertising  appropriations  arc 
based  on  iiercentage  of  s-alcs.  For  instance,  a 
breakfast  food  manufacturer  s{>ends  three- 
quarters  of  a  cent  out  of  every  dollar  of  sales 
to  sell  bis  ]iroduct.  If  his  sales  last  year  were 
$10(1,000.000,  and  this  year  are  going  at  a  rate 
of  $150,000,000,  naturally,  the  percentage  of 
cases  would  give  him  a  larger  appropriatton. 
That  is  the  big  reas<m  why  there  is  more  ad¬ 
vertising  today  because  the  increased  sales 
makes  it  |>ossible  for  manufacturers  to  invest 
a  larger  amount  in  advertising,  and  in  most 
cases  at  a  lesser  percentage  of  sales  rather  than 
the  same  percentage  used  in  past  years. 

“I  quote  the  following  editorial  from  the 
Chicago  7>ih»iir  of  March  24,  which  is  very 
appro|>os  at  this  time  on  the  saving  of  white 
pai>er. 

FOR  NEWSPAPER  PUBLISHERS  ONLY. 

“When  the  wrappers  are  taken  off  the  rolls 
in  your  pressroom,  how  much  newspaper  is 
destroyed  ? 

“When  the  core  of  a  used  roll  is  taken  off 
the  prcsS,  how  much  i>aper  is  still  on  the  core? 

“Is  any  of  your  paper  damaged  in  the  press¬ 
room  ?  I  f  so,  how  much  ? 

“What  |>erccntagc  of  paper  run  through 
\onr  presses  remains  unsold,  due  either  to  un¬ 
sound  circpiation  methods,  to  overprints,  or  to 
!‘ad  printing? 

“Do  voii  notify  your  mill  of  the  exact  quan¬ 
tity  anj  nature  of  i>aper  damaged  in  transit? 

“Publishers  who  have  not  investigated  these 
questions  thoroughly  will  be  repaid  in  <lo- 
ing  so. 

“Ten  i»er  cent  at  least  of  the  newspaper 
manufactured  never  enters  circulation.  The 
average  newspafK'r  publisher  wastes  more  than 
n»  per  cent  of  his  newsi>aper  supply. 

“And  yet  the  newspapers  have  only  been 
asked  to  reduce  their  consumption  10  per  cent  I 

“I  think  another  way  to  save  while  paper  is 
for  the  (jovernment  to  ask  all  Sunday  papers 
to  cut  out  their  comic  supplements  for  a  year, 
eliminate  free  publicity,  and  only  use  news 
from  advertisers  that  jiasses  the  city  editor 
the  same  as  any  other  news.  Do  not  discrim¬ 
inate  against  advertisers,  however,  as  many 
newspaiHTS  do  in  their  news  columns,  because 
they  are  advertisers.  An  advertiser  should  be 
mentioned  in  the  newspa|>ers  just  as  often  and 
on  the  same  basis  as  a  non-advertiser,  but  not 
oftener,  provided  what  he  sends  to  the  news¬ 
paper  is  real  news. 

“.Advertising  is  the  greatest  single  force  in 
m<»drrn  business  today.  It  makes  it  possible 
for  one  salesman  to  sell  as  much  as  three  to 
five  sal^'smen  can  without  advertising.  In  that 
wav  it  helps  the  man  power  of  the  country 
and  creates  bigger  men. 


“A  salesman  of  one  of  our  customers  was 
in  the  office  yesterday.  His  average  weekly 
sales  when  his  house  did  not  advertise  were 
approximatelv  $1,500.  Today  with  advertising 
the  same  salesman  is  selling  $20,0(10  a  week, 
and  he  is  willing  to  work  for  half  the  percent¬ 
age  of  cost  to  his  firm  with  advertising  and 
make  more  money  than  when  he  got  double 
and  did  not  have  the  advertising.  This  is 
not  an  exceptional  case — but  the  rule. 

“You  know  and  nearly  all  manufacturers 
know  and  salesmen  realize  that  when  a  new 
predi  ct  is  put  on  the  market,  the  first  thing 
the  grocery  man  says  to  a  salesman — almost 
before  he  looks  at  the  goods  offered  to  him 
by  the  salesman,  'What  are  you  going  to  do 
to  s<’ll  the  consumer  on  this  product?  Adver¬ 
tise?’  And  if  the  answer  is  'yes,'  he  will  buy 
many  times  as  much  as  he  would,  if  the 
an«wcr  were  ‘no,*  and  he  will  handle  adver¬ 
tised  goods  at  much  less  profit  than  unadver- 
tired  goods,  because  the  turnover  is  greater 
and  his  volume  larger.  Therefore,  he  can  make 
more  money  at  less  profit  if  the  product  is  ad¬ 
vertised  than  he  could  make  at  ilouble  the 
profit  without  the  consumer  demand  being 
created  through  advertising.  And  it  is  the 
awakening  of  the  dealer  to  the  value  of  ad¬ 
vertising  to  the  consumer  that  has  had  more 
to  do  with  the  increase  in  advertising  than 
^ny  other  reason. 

“I  am  pure  if  you  can  get  these  facts  over 
with  th^*  members  of  the  House  of  Representa¬ 
tives  and  Senate,  they  will  realize,  as  you  do 
and  T  do,  that  advertisers,  publishers,  adver¬ 
tising  agencies  and  advertising  men  of  all 
kinds  have  been  taxed  far  beyond  any  other 
class  of  people.  Any  thing  further  would  be 
a  detriment  not  only  to  the  future  of  our 
business  but  a  detriment  to  the  nation  at 
large." 

G.  W.  Iverson,  advertising  manager 
Advance-Rumeley  Thresher  Company, 
La  Porte,  Ind.: 

“1.  We  do  not  favor  a  tax  on  advertising, 
believing  that  advertising  is  a  legitimate  sales 
evfiensc,  a'^d  it  should  not  be  taxed  any  more 
than  we  should  be  taxed  for  the  amount  of 
money  we  .spend  in  salaries  and  expenses  for 
our  salesmen. 

“2.  Advertising  may  be  taking  some  of  the 
excess  profits  taxes  from  the  Government,  but 
that  is  rather  questionable.  Speaking  only 
from  our  own  company’s  standpoint,  we  know 
that  this  is  not  true,  as  our  advertising  appro¬ 
priation  has  increased  only  in  proi)ortion  to  our 
increased  business. 

“3.  Some  of  the  present  volume  of  adver¬ 
tising  may  be  traced  to  the  great  amount  of 
business  that  is  now  available  in  all  sections  of 
the  industry.  Naturally,  with  increased  amount 
of  business  there  will  follow  along  increased 
amount  of  advertising. 

“4.  So  far  as  this  company  is  concerned,  ad¬ 
vertising  is  not  in  excess  of  the  amount  of 
advertising  carried  in  previous  years.” 

Henry  J.  Barbour,  advertising  man¬ 
ager  the  Avery  Company,  Peoria,  111.: 

“A  tax  on  advertising  is  not  a  good  thing. 
We  do  not  helieve  that  taxes  of  this  sort  will 
curtail  in  any  manner  the  use  of  print  paper, 
and  that  seems  to  be  the  nitrixise  of  Congress 
talking  about  taxation.  VVe  do  not  believe 
that  advertising  is  cheating  the  government  of 
cN.ess  profit  taxes.  At  least  in  our  case,  we 
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The  editorial  content  of  Scripps  news- 
papers  is  such  that  it  appeals  to  people 
who  THINK.  Scripps  newspapers  are  read 
each  weekday  .in  the  home  of  practically 
one  million  intelligent,  serious,  thoughtful 
Americans. 

Larger  circulations  might  be  acquired  and 
held  by  contests,  premiums  and  other 
methods  of  forcing.  However,  Scripps 
newspapers  are  sold  only  to  folks  who 
wish  to  buy  them,  without  added  induce- 

ment.  . 

Scripps  readers  are  usually  responsive  to 
good  advertising. 
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are  spending  the  usual  percentage  of  the  ^ 
lime  of  sales  in  advertising  and  no 
gardless  of  the  unscientific  taxation 
that  Congress  put  in. 

“Wc  believe  that  one  cause  for  the  orf*.« 
volume  of  advertising  is  that  many  of? 
manufacturers  who  were  formerly  prodncJl 
war  products,  as  you  might  say,  arc  “rS? 
ing  their  political  fences”;  in  other  wordiJl 
were  busy  manufacturing  war  products  and^ 
let  the  domestic  markets  go.  Now  they  , 
hastening  to  get  back  into  the  productioB^ 
products  for  domestic  use.  " 

“In  answer  to  your  question  No.  5 
method  for  newsprint  conservation  might ”5 
attained  by  printing  up  a  less  number  of  Gw 
prossional  Records  and  a  little  bit  more 
omy  on  the  part  of  the  government  in  the  m 
of  paper.  We  do  not  believe  that  corporatioS 
are  extravagant  in  the  use  of  paper  becaS 
the  price  is  so  high  nowadays  that  the  majoS 
of  corporations  are  watching  their  corners^S 
fully  with  the  idea  that  they  may  save  a  liS 
carefully  with  the  idea  that  they  may  save 
little  expense  wherever  possible.'*  * 


A.  H.  Bartsch,  general  sales  maiu|« 
American  Bosch  Magneto  Corporsti«(> 

"I  cannot  conceive  any  reason  why 
tising  shoulil  be  taxed,  any  more  than  saW 
men  should  be  taxed,  letters  or  any  oUtt 
sales  effort,  of  similar  importance  and  intat 

“I  cannot  see  how  advertising  could  cha; 
the  Government  of  excess  profits  tax. 

“It  would  seem  to  me  that  the  causei  f, 
the  unusual  amount  of  advertising,  art  da 
to  the  fact  that  more  concerns  have  becose 
impressed  with  the  value  of  advertising  u  i 
sales  force,  and  as  a  means  for  insuring  tW 
future  success  and  position  of  the  businnt. 

“The  day  of  the  keenest  kind  of  competiiiti 
is  on  the  threshold,  and  it  would  seem  tbt 
the  most  advisable  action  to  take  under  tk 
circumstances  would  be  to  impress  the  pubk 
that  yon  are  ‘in  the  land  of  the  living’  , 
forcefully  as  possible,  so  that  they  will  patn> 
nizc  you  continuously. 

“There  is  little  difference  between  compth 
tion  in  selling  and  in  advertising — both  i, 
solve  into  the  same  thing — the  sale  of  a  prad 
uct,  more  or  less  extensively,  as  the  need  if 
the  business  requires. 

“Whether  or  not  advertising  -is  excessive,  s 
related  to  the  present  volume  of  business,  cii 
be  considered  by  straight  mathematics. 

“Insofar  as  we  are  concerned,  the  numbe 
of  magnetos  we  are  selling  is  greater  than, 
our  advertising  today,  as  compared  with  tn 
or  three  years  ago. 

“I  have  not  considered  the  problem  of  nen- 
oriiit,  and  cannot  conceive  that  the  matt«  i 
as  serious  as  one  would  believe.  Why  as 
limit  the  size  of  advertisements  to  quarttr 
cages,  accepting  no  unit  larger  than  a  quane 
of  a  page,  irrespective  of  whom  the  conctn 
may  he  or  what  amount  of  space  they  mi; 
desire  to  take?" 
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Monotype  Composition 

for  every  purpose 


The  Monotype  is  the  only  composing 
machine  that  will  handle  economically  all 
classes  of  composition. 


Straight  matter  and  intricate  tabular  work 
are  equally  easy  for  the  Monotype. 


Catalog,  booklet,  and  other  special  work 
requiring  combinations  of  type  faces  offer 
no  difficulty  to  Monotype  users. 


With  the  new  Plate-Gothic  Unit  more  than 
one-half  of  the  small  job  work  can  be  com¬ 
posed  on  the  Monotype  and  cast  in  justified 
lines. 


The  Monotype  Type-and-Rule  Caster  pro¬ 
vides  all  the  type,  rules,  leads,  slugs,  and 
spacing  material  to  make  every  hand  com¬ 
positor  100  per  cent  efficient. 


There  is  a  place  for  the  Monotype  in  every 
printshop. 
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CHINESE  SHOW 


“RETURNS”  PAY 

Y.  M.  Wang,  Shanghai  Etlitor,  Say* 
People  Never  Throw  Newspapers 
Away,  But  Return  Them  for  Re- 
ssJe  to  Dealers 

By  Rosalie  Armistead  Higgins 
“W'e  never  throw  a  newspaper  away 
in  China,  for  we  think  they  are  too  val¬ 
uable  and  they  are  read  and  reread,  until 
they  are  worn  out.”  said  Yates  M.  Wang, 
poung  Chinese  editor  who  has  b^n  a 
visitor  to  New 
York  the  past 
few  days,  en 
route  to  South 
America.  n  d 
while  he  was 
much  too  polite 
to  say  so,  Mr. 
Wang  must  have 
marvelled  at  the 
newspaper  w^aste 
in  this  country. 
“My  paper,” 
Yates  M.  Wang  ^  Said,  “the 

Shun  P  a  o  of 
Shanghai,  for  instance,  is  90  cents  per 
month,  and  as  soon  as  it  is  published,  it 
goes  jto  the  first  subscriber,  who  reads 
it  as*  quickly  as  possible.  He  then  re¬ 
turns  it  to  the  newsdealer,  who  sends 
it  to  the  next  customer,  who  pays  a  lit¬ 
tle  less,  and  so  on  it  goes  down  the  line. 
Thus,  while  the  actual  circulation  is 
30,000,  the  Shun  Pao  is  read  by  many 
thousands  more  throughout  China,  who 
are  not  on  record  as  subscribers.” 

Mr.  Wang’s  paper,  which  w'ill  soon 
reach  the  half-century  mark,  is  the  old¬ 
est  and  largest  daily  published  in  China. 
According  to  Mr.  Wang,  the  editor  of  a 
newspaper  in  his  country  is  a  great 
power  in  the  community,  in  fact,  such  a 
power  that  it  is  the  custom,  five  years 
of  newspaper  work,  to  call  him  to  a 
government  position.  The  present  edi¬ 
tor,  L.  Chen,  however,  has  no  political 
aspirations  and  has  been  with  the  paper 
over  seventeen  years. 

In  the  33  years  since  he  opened  his  eyes 
to  the  light  of  day  in  Soo-chow,  Mr. 
Wang  has  had  a  varied  newspaper  career, 
serving  as  editor  of  the  Ming-ho  News 
in  1909,  and  of  the  Great  Republican  in 
1911-12.  He  was  later  associate  pro¬ 
fessor  of  literature  at  the  National  Uni¬ 
versity  of  Peking  and  occupied  the  same 
position  on  the  faculty  of  the  Chinese 
Government  College.  In  addition  to  his 
newspaper  activities,  Mr.  Wang  was  for 
several  years  attached  to  the  Chinese 
Legation  at  Washington,  and  as  result 
of  his  impressions  there,  and  in  his  trav¬ 
els  in  .America,  which  have  been  exten¬ 
sive,  he  is  the  author  of  a  book,  “The 
United  States  as  Seen  by  a  Chinese.” 

On  Way  to  South  America 

The  book,  which  is  written  in  his 
native  tongue,  first  appeared  serially  in 
the  Shun  Pao.  When  he  came  to  the 
United  States,  Mr.  Wang  was  accompa¬ 
nied  by  his  wife,  a  young  Chinese  girl, 
who  died  in  this  country  during  the  in¬ 
fluenza  epidemic.  To  her  memory  he 
has  dedicated  his  book,  which  bears  an 
artistic  photograph  of  her,  with  the  line 
“In  loving  memory  of  Mae." 

Mr.  Wang  sailed  from  New  York 
March  27  on  the  SS.  Tennyson  for  Rio 
de  Janeiro,  where  he  will  represent  the 
Shun  Pao  in  the  editorial  and  advertis¬ 
ing  fields.  Due  to  the  fact  that  Chinese 
writers  of  conditions  in  Europe  and 
America  have  as  a  rule  confined  them¬ 
selves  to  the  realms  of  politics  and  art, 
leaving  the  field  of  Western  customs  and 
manners  unexplored,  little  is  known  in 
China  about  South  America. 

While  in  New  York  he  also  made  ar¬ 
rangements  for  this  paper  to  be  repre- 


HOW  sented  in  the  advertising  field  here  by 
^  the  World-Wide  .Advertising  Corpora- 


WOULD  UCENSE  PAPER 
MANUFACTURERS 

RepresentatiTe  Ricketts  of  Ohio  Re¬ 
iterates  Charges  That  Small  Pub¬ 
lishers  Are  at  Mercy  of  a 
Paper  Trust 

Washington,  D.  C. — .A  law  to  force 
newsprint  manufacturing  corporations  to 
take  out  Government  licenses  before  they 
can  engage  in  business  was  advocated 
by  Representative  Ricketts  of  Ohio  on 
the  floor  of  the  House  in  the  course  of 
an  address  in  which  he  charged  that  the 
newsprint  industry  of  the  United  States 
is  “in  the  l|ands  of  a  monopoly  that 
absolutely  controls  the  price  and  supply.” 

“Today  the  smaller  papers  of  this 
country  are  being  compelled  to  purchase 
newsprint  at  any  price  the  Paper  Trust 
sees  fit  to  demand,”  declared  Mr.  Rick¬ 
etts.  “This  great  combination  of  capital 
is  still  in  the  profiteering  business.  It  is 
still  pursuing  its  method  of  fleecing  the 
owners  and  editors  of  the  smaller  news¬ 
papers  throughout  the  country  of  their 
money.  They  are  determined  to  destroy 
them.  law  or  no  law.  Many  newspapers, 
on  account  of  the  high  price  of  paper, 
have  been  forced  out  of  business,  or 
combine  with  other  papers  in  order  to 
be  able  to  pay  the  price  demanded  for 
paper. 

“The  small  newspapers  of  this  country  are 
in  a  sense  a  household  necessity.  No  well- 
regrulated  home  can  afford  to  be  without  the 
local  paper,  and  ever^'  home  should  be  sup¬ 
plied  with  it.  It  IS  the  medium  through 
which  the  current  local  news  of  the  day  is 
conveyed  to  the  members  of  the  household.  It 
carries  the  personal  and  business  news  of  the 
community  and  the  advertising  matter  of  the 
merchants  of  the  country  towns  and  villages. 
It  carries  the  adds  of  special  bargain  sales, 
as  well  as  adds  of  sales  of  personal  and  real 
property.  It  is  the  arm  of  the  courts  in 
carrying  out  the  processes  of  the  law  re¬ 
quired  to  be  published.  It  is  the  means  by 
and  through  which  public  sentiment  and  pub¬ 
lic  opinion  are  molded.  It  is  a  great  public 
service  utility  in  every  community,  and  there 
seems  to  be  a  general  scheme  on  the  part  of 
the  newsprint  manufacturers*  association  and 
its  subsidiaries  to  clean  out  the  small  news* 
papers  of  the  country  and  thereby  force  the 
merchants  and  business  men  throughout  the 
countfy  who  desire  to  advertise  to  carry 
their  advertising  matter  to  the  metropolitan 
papers  of  the  cities  and  to  force  the  courts  to 
carry  all  their  legal  advertising  in  these  great 
metropolitan  papers.  It  appears  to  be  a  con* 
certed  move  on  the  part  of  the  newsprint  paper 
combine  to  concentrate  the  business  of  the 
country  in  the  metropolitan  papers  and  to  be 


Tri  Weekly  Journal 

ATLANTA,  GA. 

During  the  month  of 
February,  1920,  cash 
subscriptions  received 
for  The  Tri  Weekly 
Journal  amounted  to 
more  than  $27,000.00. 

When  farmers  pay  that 
much  money  for  a  pa¬ 
per  in  one  month  you 
can  be  dead  sure  they 
like  and  believe  in  that 
paper. 

Advertising  in  The 
Journal  Sells  the  Goods 


able  in  this  way  to  control  the  business  of  the 
country  as  well  as  the  politics  of  the  country. 

“The  newspaper  business  is  not  built  up  in 
a  day.  It  requires  years  to  establish  this 
business.  Many  men  have  given  the  major 
portion  of  their  lives  to  the  newspaper  busi- 
ness,  and  it  is  an  outrage  and  a  shame  to 
allow  this  great  trust  monopoly  to  destroy 
their  life’s  work  by  willful  violation  of  a 
prohibitive  law.  If  the  small  newspapers  of 
this  country  are  to  be  destroyed  and  put  out 
of  business,  along  with  that  you  will  destroy 
the  business  of  the  smaller  cities,  towns,  and 
villages  and  the  communities  surrounding 
them.  The  evil  effect  would  be  almost  in¬ 
calculable. 

"I  am  fully  aware  that  there  is  great  ex¬ 
travagance  in  the  use  of  newsprint  paper 
and  this  extravagance  should  be  eliminated 
as  far  as  possible,  but  this  alone  is  not  the 
immediate  cause  of  the  high  prices  demanded 
for  newsprint  paper.  The  real  cause  is  the 
control  of  the  supply  and  of  prices.  It  is 
mighty  easy  to  offer  other  excuses  as  a 
justification,  but  suth  excuses  are  not  sub¬ 
stantiated  by  the  facts. 

“It  is  my  opinion  that  through  a  license 
we  can  determine  who  is  engaged  in  the  news¬ 
print  manufacturing  business,  the  names  of 
the  stockholders  in  the  corporations,  their  lo¬ 
cation  and  the  relations  existing  between  these 
various  industrial  enterprises.'  I  regret,  ol 
course,  that  the  Government  should  be  com¬ 
pelled  to  take  such  action,  but  in  my  humble 
judgment  there  is  no  other  alternative.” 


News  Promotes  Blossom  and  Payne 

Sumner  N.  Blossom,  city  editor  of  the 
News,  New  York,  has  been  appointed 
assistant  manaRing  editor.  Philip  -A. 
Payne,  war  correspondent  and  feature 
writer  of  the  ChicaRO  Herald-Examiner, 
succeeds  Mr.  Blossom  as  city  editor. 


Mr.  Blossom,  who  was  a  lieuteito. 
commander  in  the  navy  during  the  * 
has  been  with  the  News  since  its  esuk 
lishment.  He  is  a  veteran  of  the  \  p 
service  and  a  well-known  Kansas  ^ 
newspaper  man.  Mr.  Payne  joined^ 
News  last  November,  succeeding  Him 
Canfield,  now  manaRinR  editor  of  tki 
Wisconsin  News. 

Pettingell  New  Advertising  Msat|« 

The  advertising  of  the  Regal  Shot 
Company,  Boston,  is  now  under  th 
supervision  of  -A.  Pettingell,  forraerh 
assistant  advertising  manager  of  ih 
Gillette  Safety  Razor  Company,  Bostot 
Until  recently  both  the  advertising  ur 
sales  promotion  work  of  the  Regal  (» 
ganization  have  been  under  one  head 

O’Flaherty  Returns  Tyler  Tribuse 

Tyler,  Tex. — A.  B.  O’Flaherty,  for- 
mer  owner  and  publisher  of  the  Brja 
(Texas)  Daily  Eagle,  who  then  pr 
chased  the  Tyler  Daily  Tribune  frot 
Dabney  White,  has  returned  the  latte 
paper  to  Mr.  White.  Mr.  O’Flahtn; 
will  return  to  Bryan,  but  his  plans  fg 
the  future  have  not  been  definitek 
formed. 


LUDLOW 

DISPLAY  TYPE 

Covers  Pages  in 

Philadelphia  North  American 

I  Mr.  Ed  Phophet,  Superintendent  of  the 
'Composing  Room,  says  of  his  Eudlows: 

“I  have  dumped  265  cases  of  foundry  type  and 
six  type  frames,  so  you  see  that  they  are  space  savers. 

“A  compositor  is  all  that  is  necessary  to  operate 
them.  It  is  a  simple  machine,  nothing  complicated, 
nothing  to  wear  out.  Our  own  men  took  it  up  with¬ 
out  the  slightest  trouble  or  confusion.  Besides  set¬ 
ting  all  our  ads.,  we  set  all  our  heads  starting  at 
two  columns  and  up  to  seven. 

“There  is  no  doubt  but  that  it  is  an  economic 
proposition  for  a  composing  room.  The  machine 
itself  is  so  simple  in  construction,  the  wearing  parts 
so  few  that  it  need  never  cost  a  penny  for  repairs. 
The  mats  are  indestructible,  and  the  first  cost  is  the 
end  of  all  expenditure;  so  far  as  type  goes. 

“You  will  be  surprised  at  the  results  you  will  get 
from  these  machines,  which  increase  in  efficiency  as 
you  go  along.” 

That’s  telling  the  story — Plenty  of  reason  why 
you  should  sidetrack  procrastination  and  actively  set 
out  to  find  out  what  the  Ludlow  will  do  for  you. 

ff'rite  for  full  particulars — Won't  cost  you 
a  cent  and  may  save  you  many  dollars. 

Ludlow  Typograph  Co. 


NEW  YORK 

606  World  Building 


CHICAGO 

2032  Cly  bourn  Ave. 
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PENNSYLVANIA 


Pennsylvania  Daily 
newspapers  produce 
profits  for  Pennsyl¬ 
vania  retail  merchants 
who  use  them  regular¬ 
ly- 

The 

Pennsylvania  Retail 
Merchants  cooperate 
with  National  Adver¬ 
tisers  through  Penn¬ 
sylvania  daily  news¬ 
papers’  advertising 

columns. 

Triangle^^^^^/' 

\ 

Pennsylvania  people, 
reading  daily  news¬ 
papers  published  in 
Pennsylvania  keep 
posted  on  buying 
products  of  all  kinds 
from  day  to  day. 

/ 

Place  your  proposition  before 
Pennsylvania  people  through  the 
columns  of  the  daily  newspapers 
that  get  into  their  homes  every 
day. 

Tell  them,  not  only  of  your 
product,  and  how  good  it  is,  but 
tell  them  of  the  merchant  they 
know  in  their  town  who  can  sup¬ 
ply  them  with  the  goods  you  want 
them  to  have. 

Localize  your  advertising  through¬ 
out  Pennsylvania  and  get  results 
beyond  anything  you  can  get 

through  the  expenditure  of  anywhere  near 
an  equal  amount  of  money  in  any  other 
kind  of  advertising. 

Cooperate  with  those  whom  you  want  to 
cooperate  with  you.  ^ 


Allentown  Call  . 

'Altoona  Mirror  . 

Altoona  Thnes-Tribuna  . 

Beaver  Falls  Tribune . 

Bethlehem  Globe  . 

'Chester  Times  and  Republicon . 

Coatesville  Record  . 

Connellsville  Courier  . . 

'Easton  Express  . 

Easton  Free  Press . . 

Erie  Herald  . . 

Erie  Herald  . 

Franklin  News-Herald  . 

'Harrisburg  Tolapraph  . . 

Johnstown  Democrat  . 

Lancaster  Intelligencer  A  News- 

Journal  . . 

Lebanon  Dallr  Neers . 

New  Castle  News . . 

Oil  City  Derrick . . . 

Philsidelphia  Record  . 

Philadelphia  Record  . . . 

Pittsburgh  Dispatch  . 

Pittsburgh  Dispatch  . . 

PottsviUe  Rapublican  . . 

Scranton  Rapublican  . 

Scranton  Times  . 

Sharon  Telegraph  . 

Warren  Mirror  . . 

Washington  Observer  and  Reporter. 

West  Chester  Local  News . . 

Wilkes-Barre  Times-Leader  . 

York  Caxette  A  Daily  . 

Daily  *  Combined  . 

Sunday  Combined  . 

Daily  and  Sunday  Conrbinad . 
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(iovemmont  Statement  October  1st.  Itit. 
'A.  B.  C.  Statement  October  1st,  MU. 
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WANT  CONSTRUCTIVE 
FOREIGN  NEWS 

President  Roy  Howard  of  United  Press 
Appeals  to  Americans  in  South 
America  to  Co-operate 
with  News  Agencies 


l’>i  KNOS  Aikks,  Argentina. — The  va¬ 
ried  and  difficult  problems  which  Amer¬ 
ican  news  services  are  called  upon  to 
solve  in  obtaining  news  in  foreign  lands, 
were  outlined  recently  in  a  talk  given 
the  inetnlters  of  the  American  Club,  by 
Roy  \V.  Howard,  presidetit  of  the  Utiited 
Press  Association,  wlio  is  now  on  his 
way  back  to  New  York  after  an  exten¬ 
sive  tour  «£  South  .\merica  in  the  in¬ 
terest  of  his  news  service.  Mr.  How¬ 
ard  is  expected  to  arrive  home  May  5. 

Mr.  Howard  made  a  special  appeal 
to  Americans  residing  in  foreign  coun¬ 
tries,  in  this  instance  Argentina,  to  co- 
oi>erate  with  the  American  news  agen¬ 
cies  in  helping  to  gather  information 
that  will  bring  about  better  understand¬ 
ing  of  other  nations  by  the  folks  and 
interests  at  home. 

Clean-Cut  Competition 

‘‘The  establishment  of  healthy,  clean- 
cut  competition  between  two  American 
news  ageticies  (the  United  Press  and 
the  Associated  Press),  each  entirely  in¬ 
dependent  of  any  government  or  finan¬ 
cial  subsidy  or  control,  and  each  striv¬ 
ing  to  outdo  the  other  in  accuracy  and 
the  thoroughness  of  its  exchange  of 
news  between  the  two  continents  has  al¬ 
ready  proven  a  stimulant  to  real  under¬ 
standing  between  all  the  Americas.  The 
full  possibilities  will  be  realized,  how¬ 
ever,  when  news  agencies  and  the  Amer¬ 
icans  in  the  Argentine  learn  to  co-oper¬ 
ate,"  said  Mr.  Howard. 

"Press  associations  and  cable  com¬ 
panies  merely  furnish  the  machinery  by 
which  better  relations  between  nations 
may  be  accomplished,"  he  said.  "Press 
associations  do  not  make  news.  They 
select  and  transmit  it.  It  is  well  known 
that  bad  news  travels  fastest — it  is  none 
the  less  true  that  it  travels  easiest. 

“It  is  the  function  of  a  news  agency 
to  carry  facts,  according  to  their  rela¬ 
tive  interest.  It  is  not  the  function  of 
a  news  agency  to  suppress  in  .\rgentina 
news  of  a  disgraceful  incident  in  the 
United  States  or  vice  versa,  but  the 
relative  imiiortance  of  such  news  is 
greatly  reduced  and  the  effect  of  such 
items  is  considerably  lessened  when 
news  of  constructive  development  is 
made  as  easily  available  as  news  of  de¬ 
structive  incidents. 

Functions  of  News  Agencies 

“It  is  in  making  available  to  the  press 
association  news  of  that  better  nature 
that  North  .\mericans  can  best  help  in 
dispelling  the  fog  of  misinformation  re¬ 
garding  South  America  which  unfortu¬ 
nately  exists  in  the  minds  of  too  many 
North  Americaits.  The  need  of  .\mer- 
ican  business  in  Argentina,  as  we  un¬ 
derstand  it  is  an  exchange  between  the 
two  nations  of  facts,  even  though  they 
be  more  homely  by  reason  of  the  limi¬ 
tations  of  truth  thait  some  of  the  war 
time  effusions  of  the  government  press 
agents. 

“We  are  not  fearful  that  the  full  facts 
and  the  full  truth  regarding  the  United 
States  will  ever  harm  the  nation  or  its 
business  in  .Argentina  or  in  any  other 
country.  We  believe  the  real  American 
is  always  willing  to  play  the  game  and 
have  the  full  box-score  printed.  It  is 
not  the  error  column,  but  the  hit  and 
run  columns  that  determine  the  final 
score." 

Mr.  Howard  also  pointed  out  that  the 
United  Press  now  receives  all  its  Euro- 


IK*an  news  for  South  .\merica  from  Eu¬ 
rope  direct  in  South  .\mcrica  over  the 
lines  of  the  Western  Cable  Company, 
at  a  rate  more  than  twice  that  which 
it  would  cost  to  bring  the  same  facts 
from  New  York,  to  which  point  they 
are  also  cabled  from  Europe  for  use  in 
North  .\merica.  “Our  action  in  this 
matter  is  not  prompted  altogether  by  the 
advantage  we  have  over  our  competi¬ 
tor  in  the  matter  of  speedier  and  more 
direct  transmission,"  he  said,  “but  it  is 
promoted  also  by  our  desire  to  keep 
our  EurojK-an  dispatches  free  from  the 
point  of  view  and  llavor  which  must 
necessarily  attach  should  they  be  routed 
through  New  York." 


AGENT’S  ABSENCE  HALTS 
BOSTON  AD  TRIAL 


Cleveland  A.  Chandler  Called  to  Tes¬ 
tify  That  Brokers  Ordered  Ads 
Which  Are  Said  to  Trans¬ 
gress  State  Laws 


(.By  Telegraph  to  Editor  &  Publisher) 

Boston',  April  6. — The  absence  from 
court  today  of  Cleveland -A.  Chandler, 
Boston  representative  of  the  .Amster¬ 
dam  .Advertising  .Agency  of  New  A'ork, 
caused  a  delay  until  next  Friday  in  the 
trial  of  Everett  C.  Tarr  and  Daniel  E. 
Samuels,  two  brokers  under  arrest 
charged  with  illegal  advertising.  Judge 
Murray  ordered  the  continuance,  fol¬ 
lowing  the  return  of  the  court  from  the 
noon-day  recess. 

Judge  Murray  explained  to  counsel 
that  the  Government  must  show  that  the 
defendants  authorized  the  insertions  ot 
the  advertisements,  which  is  only  pos¬ 
sible  through  the  presence  of  Chandler 
at  the  trial. 

.Alfred  H.  Marchant  and  William  P. 
Kennedy,  J'r.,  respectively  advertising 
manager  and  advertising  solicitor  of  the 
Boston  Post,  were  the  only  witnesses 
heard  today.  Testimony  as  to  who  paid 
for  the  advertisements  of  Lowe  &  Co., 
of  which  firm  Tarr  and  Samuel  are 
members,  and  as  to  whether  or  not  they 
were  all  paid  for,  was  admitted  by  the 
court  after  a  strenuous  objection. 


J.  J.  Burke  Leaves  Oklahoma 

Nor.m.vx,  Okl.x. — J.  J.  Burke,  who 
has  been  editor  and  publisher  of  the 
Transcript  for  some  years,  has  disposed 
of  his  interests  and  will  move  to  Cali¬ 
fornia  with  his  family  to  reside. 


Payne  Gets  600  Legion  Members 

Six  hundred  new  members  were 
gained  for  the  American  Legion  in  Hud¬ 
son  County,  N.  J.,  during  a  membership 
drive  directed  by  Philip  A.  Payne,  city 
editor  of  the  News,  New  York. 


The  John  Budd  Company  has  moved 
its  New  York  office  to  9-11  East  37th 
street.  New  York. 


The 

Convention 


\Vc  will  be  in  our  usual  place  opposite 
the  convention  hall  in  the  Waldorf* 
Astoria.  Come  in  and  talk  over  your 
mailing  problems  with  us. 


0(7*625  WASHINGTON  BLVD 
CHICAGO 


NEW  YORK  AD  AGENCIES 
DISCUSS  “LABOR” 


Hugh  Frayne  and  Sherman  Rogers 
Give  Excellent  Talks,  Bringing 
Out  Need  for  Fighting 
Propaganda 


The  meeting  on  the  general  subject  of 
I-abor,  held  at  the  McAlpin,  on  Friday 
noon.  .April  2,  under  the  auspices  of  the 
.Association  of  New  A'ork  Advertising 
.Agencies,  was  attended  by  about  350 
men  in  New  A'ork  interested  in  advertis¬ 
ing.  Considerably  more  than  one-third 
of  the  attendance  came  from  advertising 
agencies,  the  others  came  from  the  busi¬ 
ness  end  of  magazines,  newspapers, 
agricultural  papers,  advertisers,  and 
financial  men. 

The  .A.  N.  P.  A.,  the  A.  N.  A.,  the  Six 
Point  League,  the  Associated  Business 
Papers,  the  .Agricultural  Papers  .Associa¬ 
tion  and  the  Periodical  Publishers  .Asso¬ 
ciation  of  America,  all  co-operated  with 
the  Agents’  .Association  in  forming  this 
meeting. 

Frank  Little,  President  of  the  .Asso¬ 
ciation  of  New  A'ork  .Advertising  .Agen¬ 
cies,  presided. 

Hugh  Frayne,  General  Organizer  of 
the  American  Federation  of  Labor,  gave 
an  address  on  “Social  Unrest — Its  Cause 
and  Cure,"  in  which  he  brought  out  that 
the  Association  was  working  for  the  gen¬ 
eral  good  of  everybody  with  .America 
First  as  their  headline.  He  said  that 
unfortunately  when  anything  was  wrong 
or  radical  occurred,  whether  or  not  the 
Federation  was  responsible,  it  received 
special  attention  in  the  headlines  of  the 
papers  and  in  that  way  people  were  liable 
to  form  a  false  judgment  as  to  the  gen¬ 
eral  character  and  tendency  and  intent 
of  the  work  of  the  Federation.  He  be¬ 


lieved  it  was  for  the  good  of  businej, 
of  the  United  States,  to  have  high  wages' 
that  it  put  money  into  circulation  and 
raised  the  entire  average  of  the  country 
in  both  a  business  way  and  in  self  re- 
spect.  He  believed  that  the  solution  lay 
in  getting  together  and  when  we  tried  to 
get  together  there  would  be  very  Htth 
misunderstanding,  and  that  it  could  bt 
done  on  the  basis  of  collective  bargain- 
ing. 

Mr.  Sherman  Rogers,  the  ex-lumber¬ 
jack  from  the  Northwast,  -spoke  on 
“Who’s  Who  and  What’s  What.”  He  is 
a  man  who  knows  most  of  the  40,000 
propagandists  that  are  at  work  in  this 
country,  and  knows  from  what  angles 
they  work,  knows  of  their  capabilities 
and  their  success,  and  c.xplained  in  no 
uncertain  terms  and  with  definite  facts 
and  figures  how  they  carry  on  their  work 
successfully  from  their  standpoint  by 
putting  forward  untruths  and  they  are 
successful  because  in  the  main  the  other 
side  is  doing  nothing,  and  if  the  other 
side  would  put  forward  simply  the  plain 
truth  so  that  men  could  see  and  under¬ 
stand  and  know,  then  there  would  be 
little  difficulty  in  everybody  agreeing  on 
all  matters  of  vital  importance.  He  car¬ 
ried  forward  this  banner  of  truth  and 
frankness  as  he  always  does  and  with 
that  vigor  and  definiteness  of  his  to 
which  an  audience  always  responds,  and 
which  is  but  an  indication  of  how  true 
is  his  point  and  how  successfully  it  oper¬ 
ates  when  it  is  carried  out. 


Vermont  Paper  Mill  Sold 

Bellows  Falls,  Vt. — The  mill  busi¬ 
ness  of  the  Moore  &  Thompson  Paper 
Company  has  been  sold  to  the  Eagle 
Paper  Company  of  New  A'ork.  The 
owners  who  retire  from  the  business  on 
account  of  the  sale  are  Frank  .A.  Moore 
and  Fred  L.  Thompson. 


FOR  YOUR  PAPER— 

A  Weekly  Business 
Review  Page 
Saturdays  or  Mondays,  tf. 


This  page  will  carry  the  advertisements  of  firms  not  now 
using  space  with  you.  They  will  be  the  best  manufac¬ 
turers  and  wholesale  merchants  of  your  city. 

We  will  sell  the  advertising  on  13,  26  to  52-week  con¬ 
tracts.  We  w'ill  renew  these  contracts  before  they  ex¬ 
pire.  We  will  keep  the  page  going  indefinitely — creat¬ 
ing  prestige  and  revenue  on  otherwise  dull  days. 

We  are  doing  this  now  for  a  number  of  the  larger  papers 
and  can  take  on  several  new  papers  soon  whose  rates 
are  ten  cents  a  line  or  more. 

For  names  of  present  clients  and  for  details  address: 


Thomas  W.  Briggs  Co. 

Operating  in  United  States  and  Canada 

HOME  OFFICE,  MEMPHIS,  TENN. 

Sucettsort  to  Jones-Briggs  Co. 
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THE  MAJORITY' 

A  ^  publishers  or  this 

Country  believe  that  their  advertising  space  is  a 
real  commodity  and  well  worth  the  price  demanded. 

They  believe  that  the  right  price  of  space 

should  be  determined  by  circulation. 

They  invite  the  closest  scrutiny  of  their 

product  and  provide  positive  proof  of  its  value 
by  their  membership  in  the  Audit  Bureau  of 
Circulations. 


Through  membership  in  the  A.  B.  C., 

they  also  endeavor  to  discountenance  the  unfair 
competition  of  publishers  who  misrepresent  cir¬ 
culation  facts  to  advertisers. 

The  advertiser  who  buys  space  in  an 
A.  B.  C.  paper  invests  his  money  wisely  and  en¬ 
courages  a  high  ethical  standard  in  the  publishing 
business. 

The  advertiser  who  buys  space  in  a  non- 

A.  B.  C.  paper  is,  to  say  the  least,  taking  a  chance 
and  may  be  placing  a  premium  on  questionable 
methods. 

The  Editor  Publisher  is  a  member  of 
the  Audit  Bureau  of  Circulations.  Its  A.  B.  C. 
J  report  is  furnished  on  request. 
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UVING  JOURNAUSM  AND  POISON  THAT  KILLS 


(Continued  from  Page  5)  i 

What  results  is  common  publication  of  ' 
misleading  statements,  cunningly  pre-  ' 
pared  lies  and  fraudulent  frame-ups  ' 
against  the  public,  in  which  infamy  the  I 
editor  becomes  an  accomplice — nay,  the  ' 
principal  offender,  for  in  being  a  party 
to  it  he  violates  his  most  sacred  obliga¬ 
tions.  ' 

I  have  been  trying  unsuccessfully  to 
imagine  Horace  Greeley,  Charles  A. 
Dana,  Henry  Wattcrson,  or  any  other 
real  editor  submitting  for  one  minute 
to  such  conditions.  Can  you  imagine 
it?  Take  as  may  tries  as  you  like. 

.•\n  inspiration  to  every  man  in  the 
profession  lies  in  the  old  story  of  how 
James  Gordon  Bennett,  the  elder,  when 
discharged  from  a  newspaper  position 
at  the  behest  of  aggrieved  “interests,” 
went  around  the  corner  to  a  basement, 
made  a  writing  table  of  a  board  across 
two  barrels,  and  opened  an  editorial 
office  which  the  “interests”  could  not 
enter,  while  he  lived,  except  through 
the  front  door  and  for  open  and  honest 
dealing. 

Making  a  Great  Paper 

There’s  the  more  modern  case  of  Jim¬ 
mie  Cox.  “I  admit  it’s  true,”  thundered 
a  traction  magnate  at  the  reporter,  “but 
if  you  print  it  I’ll  have  your  scalp.” 
Jimmie  printed  it  just  the  same.  And 
he  lost  his  scalp — lost  it  so  neatly  that 
every  newspaper  door  in  Cincinnati  was 
closed  to  him.  So  he  went  up  to  Day- 
ton  and  got  a  new  start.  Had  he  not 
had  the  stuff  in  him  to  be  ready  to  lose 
a  job  for  the  sake  of  truth,  he  might 
not  have  proved  material  for  a  twice- 
elected  Governor,  a  Presidential  pos¬ 
sibility  and — more  rare  still  these  days — 
a  great  editor. 

Of  course,  there  have  been  “in¬ 
fluences”  always;  sometimes  they  have 
been  crude,  sometimes  subtle,  and  too 
often  effective.  But  they  used  to  be 
regarded  as  pernicious.  The  editor  who 
proved  susceptible  to  them  was  sup¬ 
posed  to  be  bribed  or  bulldozed  and 
was  condemned  by  his  fellow  editors  as 
a  crook  or  a  craven,  or  both. 

It  is  said  that  editors  and  reporters 
today  are  helpless  uTider  the  conditions. 
But  are  they?  Even  were  it  true,  .as 
so  often  is  lightly  and  falsely  said, 
that  the  abler  men  have  gone  from 
the  newspaper  to  publicity,  still  the 
newspaper  man  possesses  incalculable 
advantage  and  strength  in  the  prestige, 

'  precedents  and  traditions  of  his  profes¬ 
sion.  Mere  mediocrity,  if  honest,  in¬ 
trenched  in  these,  can  baffle  genius. 

“Selling  Murder’’ 

The  “power  of  the  press”  is  not  vitiated 
in  its  high  potentialities,  however  weak¬ 
ened  it  may  be  in  many  instances  in 
practice.  The  editors  and  reporters 
who  refuse  to  accept  the  cooked-up  ly¬ 
ing  statements  can  miss  little  of  value. 
They  who  resolutely  go  after  the  whole 
truth  must  generally  get  it.  The  editor 
is,  after  all,  the  court  of  last  resort 
as  to  what  goes  into  his  columns.  At 
any  rate,  he  ought  to  be. 

His  worst  and  most  hopeless  handicap 
comes  not  from  the  outside  but  from 
business-office  domination,  which,  once 
it  crosses  the  line  into  direct  editorial 
control,  is  apt  to  have  neither  sense  nor 
conscience. 

.\  startling  instance  came  directly  to 
my  knowledge  recently.  The  publisher 
of  a  weekly  of  national  circulation  here 
in  New  York  found  in  the  editorial 
page  of  his  paper  ready  to  go  to  press 
an  article  protesting  against  the  indis¬ 
criminate  .sale  of  fire-arms  to  boys  and 
other  irresponsible  persons,  particularly 


in  these  times  of  unrest  and  threatened 
disorder.  It  was  a  sane  and  conserva¬ 
tive  editorial  thoroughly  in  accord  with 
that  periodical’s  long-established  moral  ^ 
policies.  The  publisher  summoned  the  ' 
managing  editor.  “This  editorial,  ‘Sell¬ 
ing  Murder',  must  be  cut  out,”  he  com¬ 
manded.  “\Ve  have  just  closed  a  $6,000  ' 
contract  with  Remington  Arms  and  are  ' 
about  to  close  with  Winchester.  If  I 
hadn't  caught  this  editorial  we’d  have  ' 
been  in  an  awful  fix.” 

The  managing  editor  hotly  protested. 
“That’s  the  rawest  and  most  indecent 
way  I  ever  heard  it  put !”  he  exclaimed. 
“Surely  your  ■  advertisers  understand 
that  in  buying  advertising  space  they 
are  not  buying  our  editorial  opinions !” 

What  Was  the  M.  E.’s  Duty? 

“Can’t  help  that,”  persisted  the  pub¬ 
lisher.  “That  editorial  don’t  go.” 

It  is  a  concrete  case  accurately  stated. 

Should  this  managing  editor  have  re¬ 
signed?  Is  a  managing  editor  who  sub¬ 
mits  to  this  sort  of  thing,  even  under 
protest,  a  managing  editor  worthy  of 
his  calling?  I  should  like  to  know  what 
editors,  publishers  and  even  advertising 
agents  think  about  it. 

Given  a  publisher  of  this  calibre  and 
a  managing  editor  weak  or  stupid 
enough  to  carry  out  ^uch  “policies,” 
what  becomes  of  the  traditional  high 
standards  of  .\merican  journalism? 
Must  not  such  methods  inevitably  un¬ 
dermine  the  integrity,  if  there  is  any 
to  start  with,  extinguish  the  ideals  and 
destroy  the  influence  of  any  editorial 
man  or  staff? 

Let’s  turn  for  a  breath  of  purer  air. 

In  striking  contrast  to  the  case  just 
recited  is  qne  which  occurred  in  the 
office  of  the  Cleveland  (O.)  Press  not 
very  long  ago.  The  Biggest  Advertiser 
came  into  the  newspaper  office  with  a 
grievance  and  a  burst  of  wrath,  and 
the  business  manager  passed  him  up  to 
the  editor.  It  appeared  that  some  weeks 
previously  the  City  Building  Inspectors 
had  ordered  certain  sections  of  floors  in 
the  Big  Store  strengthened  before  the 
Christmas  rush  came  on.  The  rush  was 
now  starting,  and  a  reporter  had  been 
up  to  see  if  the  order  had  been  complied 
with.  It  had  not.  The  Biggest  Adver¬ 
tiser,  having  failed  to  intimidate  the 
reporter,  had  hastened  in  to  announce 
to  the  newspaper  managetnent  that  any 
mention  of  the  matter  in  print  could 
not  be  tolerated..  The  editor  could  not 
see  it  that  way.  “This  is  the  first  I’ve 
heard  of  it,”  the  editor  said,  “but,  as¬ 
suming  it  is  as  you  say,  if  the  reporter 
doesn’t  turn  in  that  story  and  the  city 
editor  doesn’t  run  it.  I’ll  fire  ’em  both.” 

An  E<litor  Stand*  Pat 

The  Big  Advertiser  now  played  his 
last  high  card :  “My  contract  for  the 
year  expires  in  about  four  weeks,  and 
if  you  print  this  story  there  will  be 
no  renewal  of  that  contract.” 

“Oh,  well,”  amiably  assented  the  edi¬ 
tor,  “we  will  cancel  your  contract  to¬ 
day  if  you  wish  it.” 

h'ine  quality  of  courage  was  required 
to  say  this  smilingly  but  earnestly,  for 
the  sacrifice  of  revenue  involved  was 
immense. 

There  was  no  bluffing  on  either  side. 

But  now  note  the  natural,  the  inev¬ 
itable  way  it  worked  out.  The  story  of 


PREMIUMS 

for  merchandise  and  newspaper  circulation 
campaipis,  with  plans  and  service.  Plans 
and  premiums  to  fit  your  need  and  price. 
Free  circulation  and  advice.  Send  for 
circulars  and  information  before  you 
make  any  other  plans.  Distribution  prob* 
Icms  solved,  HILL  St  KING.  Peoples  Ges 
Bldf..  Chicago,  Ill. 


the  unsafe  floor  ran  not  more  than  a 
stick  and  a  half  on  an  inside  page,  but 
the  disappearance  of  the  double-page 
advertisement  was  of  course  “conspicu¬ 
ous.”  The  public  were  quick  to  guess 
tbe  connection.  Gossip  greatly  exag¬ 
gerated  the  precarious  condition  of  the 
Big  Store.  rival  store  promptly  se¬ 
cured  the  vacated  advertising  space  for 
the  rush  season.  The  Big  Store  has¬ 
tened  to  strengthen  its  floors,  but  with¬ 
out  need  now,  for  the  crowds  did  not 
come.  The  Biggest  Advertiser  was  pay¬ 
ing  the  dearest  price  in  all  his  experi¬ 
ence  in  learning  the  old,  old  lesson  that 
the  newspaper  which  is  faithful  to  its 
trust  in  the  protection  of  the  public 
and  carries  the  public  confidence  is  the 
indispensible  medium  for  the  adver¬ 
tiser.  Before  three  weeks  had  passed 
with  their  enormously  increasing  loss  of 
business  he  asked  for  a  new  contract. 
,^nd  here  is  what  he  confronted.  For 
several  years  his  old  contract  had  been 
renewed  and  space  enlarged  from  year 
to  year,  without  reference  to  the  stead¬ 
ily  mounting  general  rates  of  the  grow¬ 
ing  newspaper.  Kates  were  now  nearly 
40  per  cent  higher  than  what  he  had 
been  paying.  He  got  his  old  space  back 
at  the  new  rate.  But  then  it  was  worth 
something  to  him  to  have  learned  what 
most  everjbody  else  in  town  also  had 
learned  through  his  experience — that  the 
advertisers  were  not  editing  that  news¬ 
paper. 

And  it  is  a  “yellow”  one,  at  that. 
Why  is  it,  by  the  way,  that  the  news¬ 


papers  we  call  “yellow”  so  often  fnmia 
our  finest  examples  in  profession' 
ethics  ? 

The  two  instances  cited— that  of 
publisher  who  is  owned,  body,  soul 
breeches,  by  advertisers,  and  that  of  tin 
editor  who  would  not  meet  his  adve 
tiser  even  half-way — are  extreme  ones 
They  are  given  because  they  bojj, 
chanced  to  fall  directly  under  my  ok. 
servation  and  made  a  deep  impressiot 
on  my  mind.  But  they  are  not  typical 
They  are  not  fairly  representative  « 
any  general  attitude  of  editors  ui 
publishers.  It  is  well  that  they  at- 
not.  It  is  well  that  not  many  publisheij 
or  editors  are  either  fools  on  the  on 
hand  or  fanatics  on  the  other. 

True  Newspaper  Value 

Black-and-white  do  not  make  the  per 
feet  picture,  but  there  are  infiniu 
shadings  of  grays  between.  The  tm 
spirit  does  not  show  in  extremes.  Th 
truth  lies  deeper  than  sharp  antithesei 
There  are  proper  points  of  compromist 
upon  which  the  editor  and  the  advti 
tiser  may  meet  to  their  mutual  advjt 
tage.  But  the  main  thing  ever  to  h 
borne  in  mind  by  both  is  that  withoe 
editorial  integrity  and  purity  of  readig 
matter  there  is  no  value  for  the  advn 
tiser. 

When  the  advertiser  knows  that  tte 
integrity  and  purity  may  be  debaudw 
by  himself  or  his  publicity  agent  In 
knows  also  that  it  may  be  debauclw 

(Continued  on  Page  25) 
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In  March,  as  in  February,  The 
Star  printed  more  paid  display  advertis¬ 
ing  than  any  other  St.  Louis  daily  paper. 

The  Meaturementi  Follow ; 

THE  STAR . 2895  Cols. 

Globe-Democrat  . 2318  Cols. 

Post-Dispatch  . 1830  Cols. 

The  Times  . 1490  Cols. 

In  March  The  Star  wa«  in  FIRST  POSITION  among  .all 
St.  Louii  daily  newspaper*  in  ToUl  Paid  Advertising. 

In  Local  Display  Advertising,  The  Star  published  2S04 
columns,  which  is  195  columns  more  then  were  published 
by  the  daily  Post-Dispatch  and  The  Times  COMBINED 


March 

Circulation 


114,818 


Net  Paid 
Average 


A  gain  of  nearly  20.000  over  March,  1919. 

Don’t  Say  “Paper”  Say  “STAR” 

Tiutk'  Murk  RrgiKterid 

National  Advertising  Representatives 
STORY,  BROOKS  &  FINLEY 
Chicago  Philadelphia  New  York 


-CONVENTION  TRAIN”  Ogden  has  long  held  that  position.  At 

^  nocT*  DV  DOrC'rrkKI  the  office  of  the  New  York  Evening  Post, 
URGtt'  IS  I  r KEO  1  UlN  Editor  &  Pt  iiMSHER  was  informed  on 

-  inquiry  that  Kollo  Ogden  still  continues 

on  Rnilrond.  WiU  Cau«e  ‘he  chief  editorial  writer,  hut  that  at 

^rUge  of  Pullman.— Chicago  to 

Sbonag  •  i  t  c-  o  of  editor.  It  was  stated  that  Edwin 

'Friico  peel  o  ig  ar»  P  Q^y,  president  of  the  corporation 

Sugge.ted  publishing  the  Post,  sits  in  at  editorial 

(Special  to  Kditor  &  Publisher)  conferences  and  gives  the  benefit  of  his 

Washington.— In  an  effort  to  ar-  wide  experience.  The  Post  at  the 
range  for  a  maximum  of  service  for  present  time  is  carrying  out  the  idea  of 
.jpaper  correspondents  who  are  to  team  work  on  the  editorial  page,  believ- 
tover  the  political  conventions  this  year  ing  that  it  will  prove  an  inspiration  to 
CoL  Janies  D.  Preston,  superintendent  some  of  the  younger  men  on  the  pai>er, 
of  the  Senate  Press  Gallery,  assigned  and  there  arc  several  contributors.” 
the  task  by  both  national  committees,  is - 

‘ran"po™'t'ion"'Ml.i°!  UVING  JOURNALISM  AND 

from  Chicago  to  San  Francisco.  FATAL  POISON 

Mr.  Preston  has  issued  the  following  _ 

appeal  for  early  statements  from  the  .  /  d  o.a 

correspondents:  (CottUnued  from  Page  24) 

“Railway  officials  have  informed  the  'alike  by  others  and  is  as  devoid  of 
standing  committee  of  correspopdents  chastity  as  a  woman  of  the  streets, 
that  there  is  likely  to  be  a  serious  short-  The  debauched  editor  may  feel  that 
a«  of  Pullman  accommodations  be-  he  maintains  a  semblance  of  honesty  by 
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A  Brand-New,  Illustrated 
Sunday  Feature  that  Appeals 
to  Everywoman. 
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A  series  of  exclusive,  interesting  interviews  with  world- 
famed  beautiful  women,  stars  of  the  screen  and  stage,  and 
women  who  are  leaders  in  the  important  world  movements 
of  the  day. 

In  addition  to  the  interviews  and  personal  illustrations,  each 
article  includes  paragraphs  of  concentrated,  interesting  in¬ 
formation  for  the  Woman  of  Today  on  Beauty,  Personality, 
Success,  Health,  Hygiene,  Exercise,  Individuality  in  the 
Home,  Interior  Decoration,  Fashions,  Recipes,  Household 
Hints,  etc. 

Early  releases  include  articles  by  the  following: 

Miss  Elsie  Ferguson  Miss  Madeleine  Traverse 

Miss  Jane  Cowl  Miss  Francine  Larrimore 

Miss  Billie  Burke  Miss  Marjorie  Rambeau 

Miss  Mae  Murray  •  Miss  Fay  Bainter  ' 

Miss  Dorothy  Gish  Miss  Irene  Bordoni 

Miss  Marjorie  Francisco  Miss  Olive  Thomas 
Miss  Theda  Bara  Miss  Elaine  Hammerstein 

Miss  Shirley-  Mason  Miss  Margaret  Lawrence 

Miss  Gladys  Brockwell  Miss  Marjorie  Daw 


nunds  on  the  Pullman  Company  for  sents  selfishly  what  is  accorded  to  his 
equipment.  rivals  and  wants  more  than  all  the  rest. 

“Railway  officials  have  suggested  that  If  one  does  not  get  more  than  another 
1  “Newspaper  Special”  of  seven  or  eight  there  is  a  grievance.  If  neither  gets 
Pullmans  be  made  up  at  Chicago  and  more  than  the  other  there  are  two 
run  through  to  San  Francisco  as  a  spe-  grievances.  If  none  gets  more  than 
dal.  This  would  accommodate  about  all  others  there  are  as  many  grievances 
two  hundred.  Reservations  would  have  as  there  are  space-grafters. 
to  be  made  quite  early  in  order  to  insure  It  is  a  sort  of  "honesty”  which  to 
getting  the  Pullman  equipment.  the  editor  is  indefensible  and  to  the 

"This  means  taking  this  matter  up  space-buyer  intolerable,  simply  because 

tuilh  your  office  now.  We  must  know: —  , 

Not  all  the  publicity  agents  are  of- 
“1.  How  many  would  desire  accom-  fensively  and  insistently  partisan.  There 
nodations  on  such  newspaper  specials?  j,  Qjjg  j  have  heard  of  who  writes  anti- 
"2.  Whether  the  majority  desire  to  propaganda  for  a  British  corn- 

leave  Chicago  immediately  after  the  Re-  mittee  in  the  mornings  and  refutes  it  for 
publican  Convention  adjourns,  that  is  the  Irish  in  the  afternoons.  When  both 
within  twenty-four  hours,  and  spend  the  his  lines  of  “dope”  land  in  the  same 
intervening  time  in  California?  newspaper  he  no  doubt  feels  that  he 

...  ,  r  ^  has  achieved  some  considerable  triumph 

3.  Whether  to  arrange  for  two 

newspaper  sections,  one  leaving  Chicago 

immediately  after  the  adjournment  of  r  .u 

.L  D  .L  .u  ‘o  the  other. 

the  Republican  convention,  the  other  „  ,  , , 

Sunday,  June  20,  one  week  before  the  Propaganda-publicity-puffing  is  the 
opening  of  the  Democratic  convent-on.  journalism,  befoul- 

.  ing,  degrading  and  costly.  Every  editor 

If  you  have  to  do  any  consulting  publisher  who  respects  himself,  his 
with  the  home  office,  please  take  this  public  and  his  profession  ought  to  wash 
matter  up  at  once  so  that  a  decision  cah  hands  of  it  entirely. 

be  reached  which  will  enable  the  stand-  _ 

mg  committee  to  assist  you  in  what 

promises  to  be  a  difficult  situation  over  NEW  MILL  NEAR  OTTAWA? 
Pullman  accommodations.  . 

“All  communications  with  respect  to  Royal  Securitie.  Corp.  May  Spend 
this  matter  should  be  addressed  to  $2,000,000  on  Gatinau  Plant 
James  D.  Preston,  Press  Gallery,  (By  Telegraph  to  Editor  &  Publisher) 
United  States  Senate,  Washington,  Ottawa,  Ont.,  April  6.— While  definite 


Wej\fs  tb  Krvow 


^  Barrietti  KIarsdi^ 


Copyright  The  Malcolm  Sfrauts  Syndicate, 

Everywoman  in  your  state  will  want  to  read  these  interest¬ 
ing  stories  by  successful  women. 

Get  the  women  to  read  your  paper  and  your  success  is  made. 
Women  are  the  business-managers  of  the  home,  the  buyers 
of  millions  of  dollars’  worth  of  commodities.  Get  the  women 
with  you  and  the  advertisers  will  follow  them. 

Charge  the  very  small  expense  of  this  Feature  three  ways: 

CIRCULATION— 

It  will  bring  you  thousands  of  new  >yomen  readers. 

EDITORIAL— 

It  will  hold  the  interest  of  women  and  make  them 
look  for  it  regularly. 

ADVERTISING— 

Women  are  the  nation’s  buyers.  This  feature  has 
an  advertising  appeal,  as  well  as  an  editorial  quality 
which  will  influence  your  advertisers. 

Sold  to  one  newspaper  in  a  city.  Furnished  in 
matrix  form.  Wire  your  reservation  and  send  the 
coupon  for  price  for  your  city. 


THE  MALCOLM  STRAUSS  SYNDICATE 


456  Fourth  Avenue,  New  York 


The  Malcolm  Streuas  Syndicate 
456  4th  Ave.,  New  York  City 

Please  send  at  once  specimen  proofs  and  prica  for  oxcluaiva  uao  in  our  city  of 
Illuatrated  Sunday  Feature  “What  Everywoman  Wanta  to  Know.” 
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Editor  &  Publisher  for  April  10,  1920 


ADVERTISING  LOWERS 
COST,  JUDGE  IS  TOLD 


John  SulliTan,  A.  N.  A.  Secretary,  Re¬ 
fute*  Judicial  Arfument  That  Ads 
Boost  Cost  Without  Increas¬ 
ing  Merit 


John  Sullivan,  secretary  of  the  Asso¬ 
ciation  of  National  Advertisers,  this 
week  rallied  the  forces  of  the  A.  N.  A. 
research  department  and  massed  them  in 
a  letter  to  Judge  Henry  G.  Ward,  of 
the  Circuit  Court  of  Appeals,  Second 
District  of  New  York,  refuting  a  state¬ 
ment  that  "advertising  is  a  method  of 
selling  goods  which,  without  increasing 
their  merits,  increases  their  cost,”  made 
in  a  decision  written  by  Judge  Ward  in 
the  case  of  the  Federal  Trade  Commis¬ 
sion  against  the  New  Jersey  Asbestos 
Company.  Mr.  Sullivan’s  letter,  dated 
.•\pril  5,  was  as  follows : 

Sir:  In  my  opinion,  ^^rittcn,  so  I  under* 
stanil.  by  yourself,  in  the  case  of  the  Federal 
Trade  Commission  against  the  New  Jersey  As* 
bestos  Company,  you  have  been  reported  as 
stating,  in  order  to  furnish  an  illustration  of 
a  case  beyond  the  jurisdiction  of  the  Federal 
Trade  Commission: 

**For  instance,  advertising  is  a  method 

of  selling  goods  which,  without  increasing 

their  merits,  increases  their  cost.  .  . 

May  I  say  that  these  assertions  are  errone¬ 
ous.  Advertising  not  only  puts  into,  and  main¬ 
tains  merit,  in  goods;  advertising  decreases 
cost  of  production,  cost  of  selling,  and  the 
selling  price. 

Advertising  is  simply,  as  contrasted  with  the 
individual  selling  method,  a  massed  salesman. 
It  is  the  massed  marketing  method  of  secur¬ 
ing  the  distribution  of  manufactured  products; 
and  not  only  manufactured  products,  but  ideas 
and  ideals  and  information:  if  it  were  used, 
as  it  should  be.  by  democratic  governments,  the 
c<»8l  of  the  o|>eration  of  democratic  govern* 
ments.  and  securing  the  sfiread  of  democratic 
infliM-nces.  would  be  far  less  than  it  now  is; 
democratic  governments  arc  in  the  individual 
selling  ^tage:  tlic>  want  educating  on  the 
n>?S'‘e«l  method. 

Dut,  to  cover  your  statements  specifically: 

The  manufacturer  of  a  well-know'n  line  of 
wom”n’s  garments  has  made  the  following 
definite  statement:  “Roth  .  .  .  qualities  and 

values  improve  with  an  increased  vol¬ 
ume  of  iiroduction.  ITie  more  .  .  gar- 

mei.ts  arc  made  under  the  same  organization, 
the  better  the  garments  come  out.  and  the  more 
economically  they  are  f>roducetl.“ 

Crackers  sold  under  a  trade  name  are 
packed  in  h-.  rnu  tk  ally  sealed  packages,  and 
reach  the  consumer  without  any  such  deteri¬ 
oration  in  quality  as  would  be  the  case  with 
crackers  sold  in  bulk.  The  adoption  of  aq 
advertisable  trade  name  makes  it  possible  to 
have  condi»ioii.s  that  preserve  quality. 

Who  ever  saw  bulk  macaroni  that  wni 
clean  ^  Or  any  other  bulk  goods.  Again, 
packaged  goods  and  advertising  and  quality  are 
insei>arable. 

The  same  statement  applies  to  vinegar,  to 
vegetable  oils,  to  breakfast  foods,  tea.  coffee, 
spices,  rue.  and  a  multitude  of  other  goods  for 
human  consumption  Sell  goods  without  ils 
being  possible  to  identify  them,  and  invari¬ 
ably  inferior  giMids  are  sold  in  substitution. 
Rut  identification  cannot  Ik*  dissociated  from 
advertising. 

Makes  Rerearch  Possible 

Take  the  c.i«e  of  a  chemical  preparation  for 
toilet  usi :  the  manufacturers  do  an  enormous 
amount  of  research  work  in  order  to  maintain 
the  quality  of  the  coods  and  their  reputation. 
Only  large-scale  production  makes  this  iKissible, 
and  large-scale  production  is  |H>ssible  only 
thnmgh  .advertising.  For  the  non-advertising 
competitors  of  this  firm,  the  question  of  quality 
or  standard  i.**  a  very  elastic  one;  and,  when¬ 
ever  thev  can.  they  seize  on  the  information 
obtained  bv  the  rcsiarch  work  of  the  advertis¬ 
ing  manufacturer. 

Another  manufacturer  of  a  toilet  article  is 
on  record  to  the  effect  that  as  a  result  of  the 
massed  methoil  of  marketing,  attention  has 
bten  constantly  given  to  qu.Tlity.  and.  accord¬ 
ingly,  the  intrinsic  value  of  the  goods  has 
been  increased. 

In  the  case  of  a  famous  household  utility, 
large  scale  production,  made  iwissible  by  a<lver- 
tising,  has  brntight  about  the  introduction  of 
hotter  manufacturing  facilities,  which  have  en¬ 
abled  imn>oVemcnt  of  quality. 

The  quality  ai  d  intrinsic  value  of  a  widely- 
advertis<*d  men’s  undergarment  have  l»een  in¬ 
creased  every  year  that  the  manufacturer  has 
l>een  in  business,  due  to  growth  in  the  business 
and  additional  output.  There  have  been  better 
finish,  liettcr  satci  ns  for  facings  and  bindings, 
battens  better  sewn  on,  better  grade  of  button 
stavs.  This  company  also  uses  a  yarn  for 
which  it  fays  a  premium,  yet  it  can  comt>ete  in 
rice  with  non  advertised  gomis  and  deliver  a 
etter  garment. 

In  spite  of  the  fact  that  cloth,  boning  wire, 
clasps  and  metal  parts  increased  in  price  dur¬ 
ing  ten  years  at  rates  varying  from  A2  per  cent 
to  72  per  cent,  a  largely-sold  corset  has  had 
many  improvements  added  to  it.  The  total 
value  of  the  material*  increased  3"  jier  cent. 

During  thirty-seven  years  a  table  jelly  manu¬ 
facturer  expended  thousands  of  dollars  in  in- 
creating  the  quality  of  the  product,  yet  the 
price  remained  the  same  throughout  that 


period,  and  in  spite  of  increased  costs  of  ma¬ 
terials. 

Twenty-eight  years  ago,  the  makers  of  a 
watch  that  is  known  all  over  the  world  pro¬ 
duced  a  large  machine-made  article  and  priced 
it  at  $1.50  to  the  public.  The  first  year,  with¬ 
out  advertising,  they  sold  12,000  watches.  Next 
j^ar,  with  some  advertising,  87,000  were  sold. 
Then,  being  able  to  increase  the  factory  out¬ 
put  by  having  created  a  market  and  stabilized 
it,  they  were  able  to  reduce  the  size  of  the 
watch,  reduce  the  price  to  $1,  and  sell  485.000 
the  third  vear,  increasing,  of  course,  the 
massed  marketing  effort. 

To  make  a  watch  that  can  be  more  conveni¬ 
ently  carried  is  surely  adding  to  its  merits. 

There  is  a  mass  of  similar  information  avail¬ 
able.  But  proof  does  not  merely  rest  upon 
examples;  it  rests  upon  a  principle  in  the 
mnnufacturc  and  distribution  of  merchandise: 
Identification  of  the  goods  necessitates  not 
only  high  quality,  but  also  standardization  of 
quality.  Goods  which  are  advertised  must  not 
be  allowed  to  vary*  in  quality  or  drop  below  a 
standard.  And  the  standard  must  be  high  in 
the  first  instance  to  enable  the  goods  to  secure 
a  market  at  all;  the  advertising  of  inferior 
goods,  inferior  men,  inferior  ideas,  cannot 
secure  permanence  of  position  or  circulation; 
advertising  and  truth  and  quality  are  correla¬ 
tive.  In  other  words,  advertising  can  only 
work  successfully  on  positive  lines.  It  cannot 
succeed  if  employed  for  negative  purjioses. 

Marsed  Marketing 

To  secure  standardization  of  quality,  there 
must  l)e  large-scale  production.  To  venture  on 
large-scale  production,  a  manufacturer  must 
have  a  stabilized  market — a  constant  output. 
He  can  obtain  such  a  market  and  output  only 
by  the  massed  method  of  marketing. 

Then,  1  have  said  that  this  massed  marketing 
method — advertising — decreases  cost  of  pro¬ 
duction,  cost  of  selling,  and  the  selling  price: 

The  makers  of  a  famous  photographic 
camera,  when  they  began  advertising  more  than 
thirty  vears  ago.  made  one  camera  which  took 
a  2>5-inch  picture  and  which  sold  at  $25.  In 
1917  (at  the  time  the  violent  rise  in  cost  of 
materials  began)  they  made  a  far  better  camera 
which  sold  for  $10.  .\nothcr,  which  took  a 
4"  by  5"  picture,  sold  for  $60.  In  1917,  they 
sold  a  far  better  camera,  in  the  same  class,  for 
$20  And  so  on  through  the  line. 

When  the  manufacturer  of  a  well-known 
breakfast  food  began  advertising,  his  goods 
sold  at  15  cents  a  package.  In  1917  his  pack¬ 
age  wa#  50  |>er  cent  larger  and  sold  for  10 
cents. 

The  producer  of  .another  well-known  food 
specialty  was.  in  1917,  selling  his  goods  to  the 
wholes^dc  grocery  trade  at  25  per  cent  less 
than  in  191.L 

Twenty-three  years  ago  a  nationally-adver¬ 
tised  slnving  stifk  \Vas  sold  in  a  cheat*  metal 
leatherette  covered  box.  Twenty-three  years 
later,  a  stick  containing  20  j*er  cent  more  soap 
was  being  sold  in  a  handsome  nickel  box  at 
the  same  price. 

Aiitomobih  s.  thirteen  years  ago,  sold  at 
$5,000  or  $10,000.  P'qually  good  cars  have 
been  selling  for  much  Jess  money.  In  an 
actual  case,  the  price  of  the  car  in  1905  was 
$1,250,  in  1917,  $875. 

Costs  Rise  36#' ! ;  Price  17% 

Retween  1914  and  1918  the  labor  costs  of  an 
ironing  machine  comtiany  increased  100  per 
cent,  and  the  cost  of  cast  iron  300  per  cent. 
Tlic  comiwnv  debate<l — should  it  lower  the 
quality  or  should  it  increase  the  price?  It 
broadened  the  scope  of  its  method  of  massed 
marketing — advertising.  It  secured  a  broader 
market  It  manufactured  more  machines.  The 
quality  was  kept  unchanged.  The  selling  price 
in  August,  1919,  had  advanced  only  17  per 
cent. 

In  June,  1917,  a  canvass  showed  that  the 
selling  nrices  of  the  goods  of  142  manufac¬ 
turers.  Known  the  country  over,  and  even  in¬ 
ternationally,  had  either  not  advanced  at  all, 
or  only  to  a  very  small  extent;  in  spite  of  the 
fact  that  in  many  cases  the  increases  in  costs 
of  raw  materials  was  from  25  |K*r  cent  to  300 
4»cr  tent.  On  the  contrary,  there  was  a  general 
.'ulvance  in  the  prices  of  unbranded,  non-ad- 
\ertised  goods. 

In  a  report  issued  in  Tune,  1917,  it  is 
shown  that  manufacturers  of  nationally-adver- 
lised  clothing,  automobile  accessories,  and  hats, 
respectively,  reduced  their  selling  costs  50 
per  cent,  70  per  cent  and  17  |>er  cent.  It  is 
obvious  that  had  the  selling  costs  increased, 
the  s<*lling  prices  would  also  have  increased. 

the  output  —  result  of  advertising — of  a 
universally-known  gra|>e  juice  increased,  the 
prices  of  cases  were  reduced  from  $9  and  $10 
to  $4.75  and  $5,  and  then  to  $4  and  $4.50.  In 
1897,  the  firm  paid  $10  a  ton  for  its  grapes. 
In  IQIO  it  was  paying  $43.50  a  ton.  In  1913, 
$50  a  ton  ’n  the  early  part  of  the  season,  and, 
later.  $60  a  ton. 

The  selling  cost  of  a  s|»ark  plug  was  de¬ 
creased  70  iH*r  cent  in  four  years.  The  prices 
of  the  plugs  made  were  scaled  down  as  follows; 


In  1905 . $1.50  to  $2.50 

In  1910 .  1.00  to  1.25 

In  1915 .  75  to  1.25 

In  1917 . 75  to  1.25 


In  1908  a  magneto  sold  for  $150.  In  1916, 
a  much  better  magneto  us<d  for  the  same 
purpose  was  selling  at  $81. 

These  cases  are  not  exceptional,  just  illustra¬ 
tive.  Again,  proof  rests  ujion  and  follows  un¬ 
derstanding  of  a  fundamental  principle:  Only 
by  large-scale  production  can  there  be  a  mini¬ 
mum  unit  cost  of  manufacture;  lar^c-scale  pro¬ 
duction  is  the  consequence  of  securing  constant 
output  because  of  secured  or  stabilized  mar¬ 
kets;  such  markets  c.m  be  created — and  cre¬ 
ated  rapidly— only  by  the  massed  marketing 
method  advertising. 

In  the  hope  that  these  facts  and  statements 
may  help  you  to  avoid  in  future  making  such 
erroneous  statements  as  those  attributed  to  you 
in  the  New  Jersey  Asbestos  Company  case, 
I  am 

J.  SULLIVAN, 

Secretary  Treasurer.  Association  of 
National  Advertisers. 


A.  N.  A.  OPPOSES  CITY 
TAX  ON  BILLBOARDS 


Equivalent  to  Levy  on  Salary  of  Sales¬ 
man,  John  Sullivan  Tells  Com¬ 
mittee  of  Massachusetts  State 
Legislature 

(.S't'rrial  to  Kditor  &  I’cslisiier) 

ItosTON. — Jt)lin  Sullivan  of  New  York, 
rci)resentiiig  the  Association  of  National 
Advertisers,  speaking  before  the  com¬ 
mittee  on  legal  affairs  at  the  State 
House  here  this  week,  said  that  a  tax 
placed  on  billboard  advertising,  such  as 
that  proiHJsed  by  the  Hoston  mayor’s 
committee,  would  be  ccinivalent  to  tax¬ 
ing  the  salary  of  a  salesman. 

“If  ad\ertising  is  taxed,”  he  said,  “the 
advertisers  will  merely  be  driven  from 
billboard  display  to  some  other  method 
of  marketing  which  will  be  more  ex¬ 
pensive,  and  will  have  to  pass  alonj^ 
the  extra  expense  to  the  consumer.” 

At  the  same  hearing,  counsel  for  the 
New  York,  New  Haven  &  Hartford 
Railroad  and  for  the  trustees  of  the 
Hoston  Elevated  asked  that  in  any  legis¬ 
lation  reported  an  exception  be  made 
in  favor  of  advertising  in  the  cars  of 
common  carriers,  on  the  ground  that 
the  carriers  depended  in  part  for  rev¬ 
enue  on  such  advertising. 


You  read  it  in  Editor  &  Pubi-isiier. 


Providence  News  Raise*  Rats, 

Providence,  R.  I. — The  Evening  X 
on  April  1  put  into  effect  new  adve-^ 
ing  rates.  The  new  rates  for  run 
paper  will  be  6  cents  per  agate  line,  e* 
usual  reductions  for  annual  mini?-- 
space  contracts.  .Xmusements  go  to’ 
cents  and  political  to  10  cents.  G?s! 
lied  advertising  rates  will  be  5  ce 
per  line.  Reading  notice  rates  ri- 
from  30  to  60  cents,  according  to  pu~ 
The  front  page  rate  goes  to  20  cc-- 
an  increase  of  5  cents,  while  page 
or  three  position  is  10  cents.  ^ 
women’s  page  and  sporting  page  r; 
will  be  8  cents. 


Pittsburgh  Papers  Omit  Display 

FBy  Teleerafh  to  Editor  &  PusLisnu] 
PiTTSDfRGH,  Pa.,  April  7.— The  G; 
zette  Times  and  Chronicle  Telogr; 
today  contain  no  advertising  other  th 
classified  and  amusements  in  condo-;- 
form,  legal  notices  and  obituary.  !; 
ability  to  secure  an  adequate  supply 
print  paper  necessitates  this  action,  t- 
publishers  announce.  Until  further  r 
ticc,  advertising,  limited  in  space,  s 
appear  as  usual. 


Sunday  Capital  Year  Old 

De.s  Moines,  I.\. — The  Capital  cf 
hrated  the  first  anniversary  of  its  .Sir 
day  edition  on  April  4.  Conp,'nitu!a!- 
were  received  from  publishers  thrMt^P 
out  Iowa.  I 


.1  cin  ithUioH  is  no  /art;!’/-  than 
its  value  is  to  you 

And  They  Did  the  Same 
During  the  Year  of  1919 

In  the  latter  part  of  1918,  representatives  of  The  I’ost  called  on 
Lyon  &  Healy,  who  are  the  largest  advertisers  of  musical  instru¬ 
ments  ill  Chicago,  and  asked  them  frankly  why  they  used  a  greater 
number  of  lines  in  The  Chicago  Evening  Post,  with  a  compara¬ 
tively  small  circulation,  than  they  did  in  the  next  evening  paper, 
with  the  largest  circulation. 

\Vc  quote  in  part  what  Lyon  &  Healy  said,  lack  of  space  prevent¬ 
ing  our  quoting  their  statement  in  its  entirety; 

“W'e  have  always  felt  that  The  Chicago  Evening  Post  offered  us, 
thru  its  advertising  columns,  a  most  completely  useful  circulation. 
It  appears  to  us  that  practically  every  reader  of  The  Evening  Post 
is  a  possible  customer — a  prospect  of  unusual  type. 

“Merchandise  of  the  costlier  kind  is  a  favorite  with  Evening  Post 
readers.  Your  clientele  is  responsive — and  has  the  money  to 
spend  for  quality  products. 

“The  Apartment  Grand  is  a  high-grade  instrument.  Its  appeal  is 
primarily  to  persons  of  discernment  and  discrimination,  who  are 
able  and  willing  to  pay  a  fair  price  for  assurance  of  quality.  And 
these  we  reach  with  marked  success  thru  the  advertising  columns 
of  The  Evening  Post.” 

Wastage  in  The  Post’s  circulation  has  been  reduced  to  a  minimum. 
Lyon  &  Healy  state  that  as  one  of  the  reasons  for  giving  The 
Post  the  bulk  of  their  evening  newspaper  copy.  The  Post,  like  any 
business  that  has  achieved  this  position,  is  proud  of  it.  The  Post 
led  Chicago’s  evening  field  with  Lyon  &  Healy  copy  again  in  1919. 


The  Chicago  Evening  Post 

Eastern  Representative — 

Kelly-Smith  Co.,  Marbridge  Building,  New  York 

Western  Representative — 

John  Glass,  Peoples  Gas  Building,  Chicago 

THE  SHAFFER  GROUP 

Chicago  Evening  Post  Louisville  Herald 
Indianapolis  Star  Muncie  Star  Terre  Haute  Star 
Denver  Times  Rocky  Mountain  News 
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GATHERED  AT  RANDOM 


T\’  a  niche  of  a  man-made  cliff  in  a  city 
ithat  easily  forgets  I  went  the  other 
night  to  talk  with  “VV.  D.”— a  friend, 
friend  of  myself  and  a  hundred  more 
*ho  have  walked  down  the  Row ;  spirit 

broken.  *  * 

♦  *  ♦ 

“Old  fellow,”  was  his  greeting ;  a  smile 
played  around  his  lips.  1  wanted  to  pity 
as  i  looked  down  upon  a  body  shrunken 
and  withered ;  his  hand  chilled  me  and 
slipped  from  mine ;  a  sol) — rushing  hot 
from  my  heart— caught  in  my  throat. 

Out  of  the  night  came  the  honking 
cry  of  a  man-built  machine  crying  for 
right-of-way ;  nearby  a  door  crashed 
shut  and  locked;  music  of  mirth  floated 
to  us  from  another  niche  and  a  laugh — 
the  laugh  of  youth  rang  in  my  ears.  A 
curse  was  on  my  lips — then  suddenly  my 
heart  caught  the  rhythm  of  joy :  I  was 
pzing  anew  into  life  through  eyes— big 
eyes,  blue  eyes,  seeing  eyes  that  searched 
for  good  and  joy  and  found  it.  The 
curse  died ;  the  sob  became  a  faint  little 
cough. 

*  *  * 

“Hello,  \V.  D.,”  I  replied,  then  added, 
“You  are  looking  fine.” 

“Well,  as  line  as  we  can  expect,”  he 
replied.  A  heart  that  hlazcd  through 
two  big  eyes  won. 

*  *  « 

We  laughed  together  my  friend  and 
L  The  walls  dropped  away ;  a  Western 
sun  blazed  down  on  us ;  in  fancy,  my 
friend  carried  me  with  him,  a  boy  seek¬ 
ing  adventure  out  of  man’s  town  of 
early  days,  Deadwood,  S.  D.,  down  a 
I  trail  and  away  to  a  Fourth  of  July  cele¬ 
bration — and  a  story.  The  ways  of  a 
western  broncho  with  a  boy  from  the 
West  Virginia  hills  ;  a  rider  off ;  a  plung¬ 
ing  horse ;  a  crushed  foot ;  suffering  and 
faintness,  out  there  alone ;  a  story  lost, 
and  with  it  a  job.  were  all  recounted. 
We  laughed  at  the  hurts  and  together 
became  indignant  at  the  'amusing. 

•  ♦  ♦ 

From  a  nearby  room  came  the  heavy 
drone  and  musical  humming  of  the  most 
modern  experiment  of  man.  The  voice 
of  a  boy  in  .Massachusetts  was  finding 
I  its  way  along  invisible  currents  of  the 
ether  to  the  grandson  of  my  friend — 
youth,  hope  and  invisible  power. 

*  *  * 

“I  was  thinking  al)out  doing  G.  A.  R. 
for  you  the  other  night,”  said  W.  D.. 
“No  person  has  ever  written  the  story  1 
had  in  mind — I  think  I  would  call  it  ‘The 
i  lonesomeness  of  a  sleepless  sick  man’s 
night  in  a  great  city.’  The  language  of 
the  city  is  different  when  the  sun  goes 
down  but  only  the  sick  can  understand 
It— there  are  times  when  it  dins  a  terrible 
story  into  your  ears.” 

*  *  * 

That  was  the  crudest  thing  I  ever 
Ward  W.  D.  say.  I  understood  and  there 
and  then  I  made  a  promise  to  him  that 
never  again  would  I  neglect  a  tired  and 
wearied  friend. 

♦  *  ♦ 

Then,  he  talked  and  I  listened  of  a 
shack  that  was  not  even  plastered — a 

shack  that  faced  the  ocean  and  around 
which  the  sun  played  all  day  long  where 
ht  was  going  to  watch  buds  of  the  new 
spring  burst  into  fragrant  blooms  while 
floar  throated  birds  sang  him  back  to 
health. 

♦  *  * 

That  was  only  a  few  nights  ago. 

♦  *  ♦ 

a  new  message  rings  in  my  ears. 
Our  boss  has  gone — W.  D.  is  dead.” 


Back  to  motherland’s  breast  they  car¬ 
ried  him. 

To  sleep  within  the  folds  of  boyhood 
clay : 

.Another  Spring,  it  gave  the  child  man’s 
strength ;  • 

The  gift  to  find  the  good  in  other  men. 

*  If  * 

The  flame  is  gone — the  child  has  been 
returned : 

Peaks  of  the  Bine  Ridge,  keep  and  care 
for  himl 


NOEL  CALLS  EXPORTERS 
TO  A.  A.  C.  W. 


JOHN  VAVASOUR  NOEL,  Pan- 
J  American  publisher,  is  executive 
secretary  of  the  recently  formed  Latin 
American  Division 
of  the  -Associated 
Advertising  Clubs 
of  the  World.  He 
conducts  the  Noel 
News  Service, 
which  specializes 
in  Latin  American 
news,  with  head¬ 
quarters  in  New 
York  and  branch 
offices  in  Washing¬ 
ton  and  Havana, 
and  acts  as  a  gen¬ 
eral  adviser  on 
Pan-American  af¬ 
fairs  to  firms  and  individuals. 

For  25  years  he  has  heeu  actively 
identified  with  Latin  -American  affairs 
as  a  special  correspondent,  publisher 
and  lecturer.  -A  charter  member  of  the 
Pan-.American  Society  of  the  United 
States  and  a  member  of  the  Tbero- 
.Americaii  Society,  he  has  also  been 
identified  in  an  executive  capacity  and 
as  a  delegate  with  a  number  of  Pan- 
-Am’crican  conferences. 

On  the  subject  of  the  work  of  the 
Latin  American  Division  of  the  Asso¬ 
ciated  -Advertising  Clubs,  Mr.  Noel 
said : 

“I  attended  the  convention  of  Latin 
-American  Publishers  at  New  Orleans 
almost  by  chance  on  my  way  to  Cuba, 
at  the  suggc-stion  of  John  Barrett, 
director-general  of  the  Pan-American 
I'nion.  There  I  grasped  the  great  im¬ 
portance  of  extending  the  work  of  the 
.Associated  -Advertising  Clubs  in  Latin 
-America  and  willingly  gave  my  time 
and  services  toward  the  preliminary  or¬ 
ganization  of  such  a  special  division  of 
that  great  organization,  being  asked  to 
serve  as  its  secretary. 

“The  interest  shown  at  New  Orleans 
was  very  encouraging,  and  we  believe 
that  at  Indianapolis  next  June  the 
foundation  will  be  laid  for  a  great  in¬ 
ternational  movement  in  Latin  .America 
for  mea.sures  that  will  help  both  the 
publishers  in  the  southern  countries  and 
the  users  of  space  in  this  country  in 
their  publications. 

‘‘.All  those  interested  in  this  move¬ 
ment  are  cordially  invited  to  communi¬ 
cate  with  me  in  order  that  at  the  meet¬ 
ing  at  Indianapolis  not  only  publishers 
and  advertising  men  may  gather,  but 
also  representatives  of  our  great  ex¬ 
port  houses  or  manufacturers,  and  in 
general  all  firms  and  individuals  who 
will  be  benefited  in  a  broad  sense  by  a 
campaign  toward  better  publishing  and 
advertising  standards  and  systems,  re¬ 
liability  in  matters  of  circulation  as 
well  as  honesty  and  truth  in  advertis¬ 
ing.” 


Co-operation 

and 

Service 

These  are  the  two  prime  es¬ 
sentials  a  National  Advertiser 
wants  and  they  are  gladly  given 
by  the  following 

INDIANA 

Daily  Newspapers 

The  State  of  Indiana  is  one  of  the  best  prospect 
territories  in  the  Union. 

Traction  transportation  very  highly  developed. 

Railroad  facilities  of  exceptional  merit. 

Pnblic  highways  unsurpassed. 

Indiana  is  some  state. 

These  daily  newspapers  co-operating  with 
local  merdiants  can  do  wonders  in  quickly 
popularizing  your  product  in  this  tremend¬ 
ously  important  and  responsive  territory. 

Indiana  Newspapers  for 
Indiana  Trade 

Circula-  Rate  for 


♦Anderson  Herald  . . 

tion 

6,579 

5,000  lines 
.02 

♦Anderson  Herald . . . 

. (S) 

7,929 

.02 

Crawfordsville  Review . 

4,309 

.02 

Decatur  Democrat .... 

....(E) 

3,032 

.015 

Elkhart  Truth . 

...(E) 

9,000 

.03 

Evansville  Courier . 

....(M) 

22,897 

.05 

Evansville  Courier . 

. (S) 

20,535 

.05 

Fort  Wayne  Journal-Gazette. 

....(M) 

28,414 

.06 

Fort  Wayne  Journal-Gazette. 

. (S) 

28,414 

.06 

♦Fort  Wayne  News  and  Sentinel... 

....(E) 

32,314 

.07 

♦Gary  Evening  Post . 

....(E) 

6,061 

.03 

Goshen  News-Times . 

....(E) 

3,130 

.015 

Huntington  Press . 

....(M) 

3,516 

.02 

Huntington  Press . . 

. (S) 

3,624 

.02 

Kokomo  Dispatch . 

....(M) 

6,200 

.025 

Lafayette  Journal-Courier _ 

.(M&E) 

19,196 

.05 

Laporte  Herald . 

. E) 

3,472 

.02 

Logansport  Pharos  Reporter. 

.(M&E) 

12,220 

.035 

Richmond  Palladium . 

....(E) 

11,941 

.05 

South  Bend  News-Times . 

South  Bend  News-Times.... 

(M) 

•(E) 

11,3321 
5,942  ( 

17,274 

.045 

South  Bend  News-Times . 

. . . . . (S) 

17,530 

.045  ■ 

South  Bend  Tribune . 

...(E) 

16,326 

.045 

Terre  Haute  Tribune . 

....(E) 

23,467 

.05 

Terre  Haute  Tribune . . 

. (S) 

19,035 

.05 

Vincennes  Capital . 

....(E) 

1,504 

.013 

Government  Statement,  October  1,  1919. 
♦Government  Statement,  April  1,  1920. 
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WILLIAM  DeKALB  SHOW  ALTER 

Amoral  and  intellectual  force  was  William 
'>Kalb  Showalter.  He  served  the  cause  of 
lonest.  fearless,  militant  journalism  when  his 
physical  strength  was  not  equal  to  the  task,  yet  he 
never  faltered.  His  thought  was  always  of  the  task 
at  hand  and  the  opportunity  it  presented  for  service 
to  liis  Master  and  his  fellowmen. 

West  Virginian  by  birth,  he  worked  his  way 
thrt’Ugh  Oberlin  College  and  studied  for  the  Minis¬ 
try,  but  deliberately  forsook  his  career  with  the 
Methotlist  denomination  because  he  heard  the  call 
to  larger  service  in  journalism. 

.\n  apostle  of  truth,  a  humble  follower  of  the  meek 
and  lowly  .\azarene— “\V.  D.”— exemplified  his  Mas¬ 
ter’s  spirit  by  going  about  doing  good. 

He  was  kind,  considerate  and  generous,  always 
ready  to  sacrifice  himself,  his  time  and  his  pleasures, 
if  he  could  be  of  helpful  service. 

His  mental  capacity  and  ability — sheer  force  and 
power  of  logical  analysis  and  presentation,  and  clar¬ 
ity  of  thought  and  expression,  were  perhaps  best 
demonstrated  in  Editor  &  Piblisher’s  campaign 
against  the  trading  stamps  of  which  he  wrote  every 
line.  The  net  result  of  it  was  that  a  body  of  sound, 
solid,  public  opinion  on  the  subject  was  formulated. 
The  big  tobacco  companies  eliminated  these  “lures” 
and  “W’.  D.”  had  the  satisfaction  of  seeing  his 
thought  reproduced  in  almost  the  same  language  in 
•Associate  Justice  McKenna’s  opinion  on  the  subject. 
His  breadth  of  view  and  vision  —  catholicity  of 
spirit  and  idealism — are  visualized  in  the  adjoining 
column  where  stands  a  living  monument  to  him. 

This  creed  written  under  great  stress  at  the  close 
of  a  busy  day  appeared  in  the  International  Number 
of  Editor  &  Pvblisher  issued  May  22.  1919.  “The 
Living  Word”  is  the  embodiment  of  the  spirit  of 
the  man  and  shows  his  reverence  or  love  for  truth. 

This  creed  was  posted  on  the  bulletin  boards  of 
the  editorial  rooms  and  reprinted  in  the  columns  of 
newspapers  throughout  the  world.  It  is  enshrined 
in  the  hearts  of  his  colaborers  in  the  vineyard. 

“W’.  D.”  is  gone.  The  old  wheezing  typewriter  is 
still.  But  his  colaborers  and  the  members  of  his 
family  are  not  sad  or  depressed  because  they  know 
that  he  could  exclaim  with  Paul — “I  have  fought  a 
gor>d  fight— I  have  kept  the  faith— I  have  finished  my 

NEWSPAPER  editors  throughout  the  country 
are  awakening  to  the  menace  of  sugar-coated 
propaganda  that  is  being  sent  broadcast  by  so-called 
press  agents.  Already  the  bars  are  going  up  to  stop 
this  destructive  practice.  One  thing  that  should  be 
kept  in  mind  is  that  propaganda  hidden  in  news  is 
an  evil  and  should  be  treated  as  such.  There  can 
lie  no  temporizing  with  it.  In  a  recent  article  on 
the  subject  in  Editor  &  Publisher,  Samuel  T.  Moore 
advocated  the  establishment  of  a  central  bureau  of 
investigation  to  pass  upon  press  agents  and  the 
organizations  that  they  represent,  the  expense  of 
maintaining  it  to  be  borne  by  the  publishers  of  news¬ 
papers.  That  would  merely  mean  the  placing  of  an 
additional  financial  burden  on  publishers  to  treat 
with  an  evil  Editor  &  Publisher  recognizes  two 
kinds  of  advertising,  the  acceptable  and  the  unac¬ 
ceptable,  but  only  one  kind  of  news  and  that’s  the 
kind  that  is  worth  going  after  and  paying  for. 


SERVICE  to  the  publisher,  the  editor  and  the  ad¬ 
vertiser  is  the  aim  of  Editor  &  Publisher.  It  is 
therefore  with  pleasure  that  we  announce  that  Justin 
F.  Barbour,  an  expert  on  newspaper  advertising 
rates;  Pierre  C.  Starr,  an  expert  on  cost  and  ac¬ 
counting;  C.  L.  Perkins,  an  authority  on  classified 
advertising,  and  Edward  D.  DeW’itt,  a  newspaper 
executive  of  long  experience,  will  be  members  of 
Editor  &  Pltblisher's  A.  P.  and  A.  N.  P.  A.  con¬ 
ventions  staff  this  year  and  will  be  found  at  this 
publication’s  headquarters.  Room  116,  Waldorf- 
Astoria  Hotel,  from  Tuesday  to  Thursday,  inclusive. 
The  work  of  these  men  is  known  to  all  readers  of 
Editor  &  Publisher,  and  a  cordial  invitation  is  ex¬ 
tended  to  all  persons  in  attendance  at  the  conventions 
to  meet  them  and  consult  with  them  on  their  indi¬ 
vidual  publishing  problems. 


R  I  L 


ftrutiiMl 


A  MAN’S  MONUMENT 


“THE  LIVING  WORD” 

r^DITORS  and  news  writers  deal  with  the 
^  eternal  intangibles.  Flippantly  or  rev- 
erently  they’  trade  in  spiritual  values. 
They  bring  to  market  apples  of  gold,  or  the 
fruits  of  illusion.  The  Word,  the  creative 
mandate,  the  substance  everlasting,  retains  its 
pristine  power  when  spoken  by  one  having 
Authority.  Its  utterance  called  the  suns  and 
planets  to  their  assigned  stations  in  the 
heavens,  decreed  the  unchanging  laws  under 
which  they  journey  through  space,  created 
Man  and  gave  him  the  Deific  attributes.  The 
Word  is  man’s  most  precious  inheritance.  It 
is  the  scepter  of  dominion.  It  is  the  minister 
of  authority.  It  is  now,  as  in  the  beginning, 
the  creative  force.  It  is  substance.  It  is  life. 
— William  DeKalb  Showalter,  in  the  Interna¬ 
tional  Number  of  Editor  &  Publisher,  May 
22,  1919, 

Last  Monday  night  .American  press  associations 
carried  a  story  that  one  hundred  and  eighty- 
eight  casualties  occurred  as  the  result  of  a  conflict  in 
Jerusalem  and  that  the  military  are  in  control.  What 
military?  What  was  the  cause  of  the  conflict?  Who 
took  part  in  it?  How  much  longer  are  American 
newspapers  going  to  accept  and  print  meaningless 
stories  like  that?  When  are  we  going  to  start  de¬ 
manding  facts,  all  the  facts,  and  refusing  censored, 
doctored,  sugar-coated  piffle  sent  out  by  military 
cliques  and  selfish  political  factions. 

Reuben  h.  Donnelley,  who  has  been 

elected  to  the  presidency  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World  to  fill  the  unexpired 
term  of  Secretary  E.  T.  Meredith,  of  the  Department 
of  Agriculture,  has  assumed  this  new  trust  with  a 
full  appreciation  of  the  great  responsibility  that  has 
been  placed  upon  him.  In  his  message  to  fellow 
members  delivered  by  Editor  &  Pubusher  recently, 
he  says,  “I  thank  one  and  all  for  the  confidence  ex¬ 
pressed  in  placing  me  in  this  office  and  ask  of  you 
your  hearty  support  and  help  to  make  this  not  only 
the  greatest  and  most  constructive  year  for  ad¬ 
vertising,  but  the  greatest  year  of  service  by  us 
to  the  world  at  large.”  Now  all  together,  give  a 
helping  hand ! 
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GET  TOGETHER 

The  suggestion  of  Editor  &  Publisher  thattbt 
proper  time  for  the  publishers  of  newspaptfs^ 
big  and  little,  to  get  together  and  solve  tb 
newsprint  problem  in  a  manner  that  will  assure  busj. 
ness  life  to  each  through  the  present  emergency  jj 
the  week  of  April  19  and  the  place  New  York  City 
has  brought  general  approval. 

Editor  &  Publisher  cannot  put  too  great  stress  oj 
the  need  of  such  a  gathering.  Today  there  is  j 
general  feeling  of  distrust  in  the  newspaper  world 
and  there  can  be  no  solution  of  the  present  great 
problems  until  that  distrust  is  overcome  by  better 
understanding.  That  is  possible  only  through  asso¬ 
ciation  of  interested  individuals  and  straight  talldnt 
by  men  who  know  the  publishing  problems  of  tht 
newspaper  world  from  every  angle. 

Editor  &  Publisher  last  week  suggested  that 
President  Frank  P.  Glass  and  the  members  of  tht 
Board  of  Directors  of  the  American  Newspaper 
Publishers’  Association  immediately  take  steps  that 
would  assure  the  attendance  of  official  representa¬ 
tives  of  the  Southern  Newspaper  Publishers’  Asso¬ 
ciation,  the  Inland  Daily  Press  Association  and  tht 
National  Editorial  Association  at  a  meeting  witbi 
commjttee  representing  their  own  organization  and  a 
committee  of  representatives  of  newsprint  manufac¬ 
tures  during  the  meeting  of  the  A.  N.  P.  A.  conva- 
tion  in  New  York  City,  week  of  April  19. 

The  time  is  growing  short  and  Editor  &  Publishb 
wishes  to  reiterate  its  belief  that  such  a  national 
gathering  is  necessary  and  that  a  great  responsibilm 
rests  with  the  A.  N.  P.  A.,  the  premier  organizatk 
of  newspaper  publishers  in  .America. 

W.  C.  Johnson,  secretary  of  the  Southern  Neti- 
paper  Publishers’  Association,  in  a  message  to  Enna 
&  Publisher  this  week  gives  the  unqualified  endois- 
ment  of  that  organization  to  the  joint  meeting  plan 
In  keeping  with  Editor  &  Publisher’s  suggestiot 
he  announces  that  President  James  H.  Allison,  oi 
the  S.  N.  P.  A.,  is  coming  to  the  convention  of  tk 
A.  N.  P.  A.  prepared  to  call  a  special  meeting  gf 
members  of  his  organization  in  attendance,  durinf 
the  week  of  April  19,  to  act  officially  with  other  pub¬ 
lishers  of  the  nation. 

H.  C.  Hotaling,  executive  and  field  secretary  of  tk 
National  Editorial  Association,  pledges  the  suppon 
of  his  organization  to  the  plan.  From  many  sourca 
Editor  &  Publisher  has  received  assurances  thattk 
plan  is  approved  by  the  membership  of  the  Inks! 
Daily  Press  Association  and  the  A.  N.  P.  A. 

The  need  of  the  hour  is  production,  coopentia 
and  conservation.  Obviously,  the  capital  account  ti 
many  a  newspaper  is  in  grave  danger.  The  oob 
way  out  of  the  difficulty  is  to  get  together— nut- 
fashion — with  the  manufacturers  and  each  othti- 
lalk  things  over — wipe  out  the  misunderstandinp 
and  arrange  some  constructive  program  to  whkk 
all  interests  may  pledge  their  loyal  support. 

FREE  SPEECH 

ttpREE  Speech;  Its  Value  and  Peril"  was  tli( 
subject  of  an  address  delivered  before  tk 
Economic  Club  of  New  York  by  Frank  I.  Cobl 
editor  of  the  New  York  World,  this  week. 

That  subject  should  be  before  every  Americat 
editor  every  day.  Free  speech  is  our  richest  »• 
heritance  and  it  is  the  life  of  free  and  just  goven- 
ment.  For  five  years  it  has  been  suppressed.  Its 
in  danger  still.  The  responsibility  for  saving  it" 
there  cannot  be  failure — rests  entirely  with  .^row- 
can  editors.  Journalism,  with  all  the  power  it  pot 
sesses,  must  stamp  out  the  agencies  of  selfishw* 
that  are  undermining  this  dominant  factor  for  fw 
dom  of  peoples. 

“The  capacity  for  self-government  does  not  ik 
pend  upon  written  constitutions  or  upon  Congrts 
and  legislatures,  or  upon  armies  and  policemen,”  sai<! 
Mr.  Cobb.  “It  is  something  that  is  inherent  in  tk 
people  themselves.  It  can  be  developed  by  educa¬ 
tion,  but  it  cannot  be  created  by  fiat  of  law.” 

The  great  educators  of  America  are  the  news¬ 
papers;  the  editors  of  .America  mould  them;  if  *1“' 
they  say  is  honest  and  founded  on  all  the  facts  then 
need  be  no  fear  of  the  future.  That  can  only  k 
done,  however,  by  drawing  a  blue-line  “kill"  throa|li 
‘‘news’’  that  lies  inasmuch  as  it  tells  only  half-tnifc 
put  forth  to  make  jiublic  opinion  trust  selfish  in¬ 
terests. 


He  was  transferred 


at  Sar.  Francisco, 
from  the  Kansas  City  bureau. 

Roderick  O.  Matheson,  who  has  been 
news  editor  of  the  Japan  Advertiser  for 
the  past  15  months,  has  resigned  that 
LADD,  the  recently  post  to  become  manager  of  the  Pioneer 
Advertising  Company,  a  new  Tokyo  con¬ 
cern.  — 

THE  BUSINESS  OFFICE 
E.  C.  Leveke,  formerly  advertising 
manager  of  the  Des  Moines  News,  has 
asked  to  be  transferred  to  one  of  the 
Scripps  newspapers  on  the  western 
coast.  He  will  probably  become  con¬ 
nected  with  the  Los  .Angeles  Record. 

Gaylord  B.  Stowe  resigned  as  adver¬ 
tising  manager  of  the  Appleton  (Wis.) 
Post-Crescent. 

William  Cobb  Mills,  business  manager 
of  the  Plainfield  (N.  J.)  Courier-News, 
and  Miss  Lucy  Upton  Fowler  of  Salem, 
Mass.,  have  announced  their  engage¬ 
ment. 

Charles  M.  Petty  has  been  appointed 
business  manager  and  Charles  Roster 
s  position  he  held  advertising  manager,  of  the  Corpus 
;n  he  took  the  man-  Christi  (Tex.)  Caller,  under  the  general 
t.  direction  of  Roy  Miller,  secretary-treas- 

_  urer  of  the  Caller  Publishing  Company. 

,  The  changes  followed  the  resignation  of 

Farrell,  formerly  of  the  Journal  copy  desk,  has  been  made  Frank  B.  Harrison  as  general  manager 

Bridgeport  Sunday  Herald,  has  succeed-  manager  of  the  United  Press  bureau  at  of  the  paper. 

ed  Frank  E.  Nolan  as  sporting  editor  of  Louis.  Mr.  Caylor,  following  his  re-  Ralph  C.  Horn  has  assumed  the  post 
the  Bridgeport  Post.  *nrn  from  naval  service  during  the  war,  of  advertising  manager  of  the  Detroit 

William  Doyle,  city  editor  of  the  Mar-  with  the  Milwaukee  Journal  and  Journal, 
inette  (Wis.)  Eagle-Star,  has  gone  to  also  with  the  United  Press  in  Chicago  Harry  H.  Souders,  a  member  of  the 

the  Escanaba  (Mich.)  Mirror  as  news  and  Des  Moines.  Harrisburg  Telegraph’s  advertising  de¬ 
editor.  J-  Sidney  Nye,  telegraph  editor  of  the  partment,  has  left  that  paper  to  become 

Leon  C.  Bradley,  who  has  become  Newton  (Kan.)  Journal,  and  Miss  advertising  manager  for  the  Hocken- 

teing  private  secretary  to  Governor  Thomas  Grace  Cochran  have  been  married.  berry  System  financial  campaigns. 

E.  Kilby,  of  Alabama,  has  been  succeed-  Leslie  Davies,  formerly  staff  news-  Charles  C.  Swearingen,  for  many 

ed  as  day  city  editor  on  the  Birmingham  writer  and  assistant  city  editor  of  the  years  manager  of  automotive  advertis- 
of  that  Age-Herald  by  Gordon  McKinley,  of  the  Sacramento  (Cal.)  Bee,  has  joined  the  ing  of  the  Courier-Journal  and  Louis- 

local  staff.  C.  H.  Mandy  remains  night  Oakland  Tribune’s  copy  desk  staff.  ville  Times,  has  been  appointed  assistant 

city  editor.  Eugene  Travis  has  been  Arthur  Buel  has  resigned  as  cartoon-  advertising  manager  of  these  publica- 

made  sporting  editor.  Sacramento  (Cal.)  Bee  to  go  tions.  John  Sawtelle,  a  member  of  the 

Loring  B.  Chittenden  has  been  ap-  with  the  Sacramento  Morning  Union.  classified  staff,  has  been  made  classified 

pointed  associate  editor  of  the  Soo  Reuben  H.  Allie,  originator  of  the  manager,  taking  the  place  of  H.  M. 

Times,  Sault  .Ste.  Marie  Mich,  sue-  "Ltii  fhe  Guy”  series,  has  resigned  from  Rogers,  resigned.  Frank  Twickler  has 
ceeding  R.  H.  Fricken,  who  has'  gone  Detroit  Journal  to  enter  the  real  been  placed  in  charge  of  office  detail, 
to  Danville,  Ill.  '  estate  business.  Barton  E.  Schwartz  has  become  as- 


PERSONAL 


WORKS  TO  TOP  OF  PAPER 
HE  STARTED  WITH 


pEORGE  G.  BOOTH,  president  of  the 
OBooth  Publishing  Company,  and  War- 
ren  S.  Booth,  assistant  business  mana- 
jtr  of  the  Detroit  News,  have  just  re- 
larned  after  a  six  months’  sojourn  in 

James  T.  Williams,  Jr.,  editor  of  the  y 
Boston  Evening  Transcript,  this  week  “ 

rfceived  from  King  Victor  Emmanuel  wiu 
III  of  Italy  the  decoration  of  Com- 
mondatpre  of  the  Order  of  the  Crown 
of  Italy,  in  recognition  of  his  services  to 
Italy  during  and  s  nee  the  war. 

Cyril  Arthur  Player,  foreign  news  J  ’ 
fditor  of  the  Detroit  News,  was  in 
Washington  covering  special  assign-  J' 

ments  this  week.  He  returned  to  Detroit 
on  April  6.  .  ^ 

Frank  L.  Martin,  professor  of  jour- 
nalism.  University  of  Missouri,  will  .sail 
for  the  Orient  soon  as  a  representative 
of  the  American  Express  Company.  His 
trip  will  include  Korea,  Japan  and  ^ 
China.  He  was  in  New  York  this  week 
and  was  given  a  dinner  by  about  twenty 
graduates  of  the  Missouri  school  of 
journalism  who  are  working  in  New 


WALTER  D. 

appointed  managing  editor  of 
the  St.  Joseph  (Mo.)  Gazette,  has 
spent  10  of  his  28  years  of  life  on  the 
Gazette.  While  still  in  high  school  he 
worked  as  an 
office  boy  for  the 
when 
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Walter  D.  Ladd 


ing  editor  ot  tne  ureensooro  y.N.  v-.; 

Daily  Record,  who  has  lieen  with  the 
.\ustin  (Tex.)  American  since  last 
September,  has  returned  to  North  Caro¬ 
lina  as  telegraph  editor  of  the  Wil¬ 
mington  Star. 

Edwin  E.  Slossen,  former  editor  of 
the  New  York  Independent,  is 
seriously  considered  by  the  Kansas 
Board  of  Administration  for  the  chan¬ 
cellorship  of  the  state  university  of 
state.  EHr.  Henry  J.  Waters,  editor  of 
the  Kansas  City  Weekly  Star,  and  for¬ 
mer  president  of  the  Kansas  State  Agri¬ 
cultural  College,  is  also  being  consid¬ 
ered. 

Charles  Hopkins  Clark,  ed'tor  of  the 
Hartford  Courant,  was  elected  a  dele¬ 
gate-at-large  to  the  Republican  Na¬ 
tional  Convention.  Sidney  E.  Williams,  a  former  Port- 

Mr.  and  Mrs.  R.  F.  R.  Huntsman  of  land  (Me.)  newspaper  man,  has  become 
Plainfield,  N.  J.,  have  announced  the  literary  editor  of  the  Philadelphia  North 
engagement  of  their  daughter,  Florence  American.  He  has  been  literary  editor 
Fitz  Randolph  Huntsman,  to  Edwin  of  the  Boston  Herald  in  recent  years. 
Dresser,  of  Brookline,  Mass.  Mr.  William  Marzolf,  rewrite  man  of  the 
Huntsman  is  publisher  of  the  Brooklyn  St.  Paul  Pioneer  Press,  has  been  made 
Standard  Union  and  was  last  week  assi.stant  Sunday  editor, 
elected  president  of  the  Sphinx  Club.  Miss  Lillian  S.  Hansen  has  been  ap- 
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Facts  about  the  Ha^kin  Service 


The  Portland  Tele^rann 
has  5i^ned  a  contract  for 
the  HasKim  Service  f* or 
one  yeer 

This  includes  the  popular 
“Personette**  a.  vivid  daily 
sketch  of*  some  individual 
in  the  public  eye 

Frederic  J  H‘a.,5VA.irx 
WaaKin^ton  D  C  will 
tell  you  the  price  and 
plan  For  your  paper 
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Editor  &  Publisher  for  April  10,  1920 


ASSN.  OF  CLASSIFIED  AD  MANAGERS 
PROPOSED  AS  A.A.C.W.  BRANCH 


Chiefs  of  Want  Columns,  Rooted  Deep  in  Lives  of  Readers  and 
^  Potential  Source  of  Profit,  Have  No  Agency  for 

Exchange  of  Ideas 


By  C.  L.  PERKINS 

Hea'l  of  the  Perkins  Service,  Specializing  in  Classified  Advertising 

.\rticle  XXL 


Dkar  Mr.  Pf.kkix^: — The  question  of  an  .Association  of  Classified  Ad¬ 
vertising  Managers,  to  meet  in  convention  each  year,  has  been  dis¬ 
cussed  at  various  times.  The  writer  has  corresponded  with  the  classified 
managers,  of  a  majority  of  the  leading  newspapers  throughout  the  country. 
They  arc  highly  in  favor  of  such  an  organization  and  volunteer  their  support 
in  making  it  a  success. 

Many  business  maiuagers  and  publishers  have  expressed  themselves  in 
a  way  very  commendable  to  the  thought  and  offer  their  co-operation. 

The  advantages  of  such  an  .Association  are  obvious.  The  problem  of 
classified  advertising  are  of  such  importance  and  moment  as  to  require  the 
united  consideration  of  not  only  classified  managers,  but  publishers  and 
advertising  men  generally.  Through  an  association  of  classified  managers, 
the  solution  of  these  many  problems  could  be  found  and  distributed. 

The  necessity  for  such  an  organization  is  acknowledged.  The  plan 
meets  with  general  approval.  Co-operation  and  support  are  offered.  There 
only  remains  for  someone  to  take  the  initiative  in  bringing  about  such  an 
organization.  It  seems  to  be  the  general  opinion  that  if  such  an  organization 
is  formed,  an  affiliation  with  the  A.  A.  C.  \V.  should  be  sought.  As  their 
convention  is  only  a  few  months  off,  this  seems  to  be  a  very  opportune  time 
to  start  action.  An  organization  could  be  formed  and  meet  with  the  Ad 
Clubs  at  Indianapolis  in  June. 

It  occurs  to  the  writer  that  the  action  needed  to  create  this  organization 
might  be  brought  about  through  the  pages  of  Editor  &  Plbi.isher,  as  it  is 
generally  read  by  all  interested  in  newspaper  work. 

.Any  support  that  you  can  give  this  movement,  I  am  sure,  will  receive 
the  highest  appreciation  of  publishers,  and  classified  advertising  managers. 

(Signed)  HARRY  GVVALTNEY, 

Manager.  Classified  .Advertising, 
Milwaukee  Tournal. 


sale.  These  business  opportunity  adver-  apolis  in  June.  But  more  than  t 
tisements  in  many  cases  resulted  in  un-  required.  Publishers  and  business 
happy  men  getting  out  of  businesses  agers  must  be  interested  in  the  plaj, 
for  which  they  were  not  fitted  and  sue-  interested  to  such  an  extent  that  tj, 
cessful  men  being  given  the  opportunity  will  send  their  classified  manager  to  ! 
of  retiring.  And  the  readers  of  them  convention, 
were  brought  in  touch  with  chances  ,  ,  o  li-  l 

whereby  they  can  make  their  livings  as  ut  t  p  o  u  luhert 

their  own  boss  and  in  many  cases  ac-  Ihey  will  have  this  interest  o-. 

cumulate  fortunes.  when  they  realize  that  this  convent 

In  any  community  more  people —  **  purpose  of  entcrtainmi^ 

readers  and  advertisers  —  are  directly  They  must  be  made  to  understand 
and  vitally  affected  by  the  classified  purpose  of  this  and  siibseqa»j 

advertising  that  by  any  other  section  meetings  is  to  learn  and  not  to  pi 
or  feature  of  a  newspaper.  The  Chicago  ^  program  should  be  arranged,  con 
Tribune  receives  and  distributes  over  such  topics  as  would  guarantee  ti 
50, (KK)  answers  per  week  to  blind  ad-  person  attending  could  it; 

dress  advertisements  published  in  its  something  that  would  have  a  (fa 

columns.  bearing  on  his  paper— that  would  nid 

n  A  t  ^  ‘o  publication.  Every  J 

50,000  Box  Answers  a  Week  classified  should  be  taken  up  iT 

Since  only  a  very  small  percentage  convention  and  discussed  by  cveryoj 

of  the  advertisements  contain  a  box  whose  experience  makes  them  con 
number  address  the  total  number  of  tent  on  their  subjects, 
replies  received  by  all  Tribune  classi-  Mr.  Gwaltney  is  to  he  congratu!; 
fied  advertisers  must  amount  to  several  upon  the  work  he  has  already  dont 
hundred  thousand  per  week.  No  other  behalf  of  this  prospective  organiia:; 
feature  of  the  Tribune  or  any  other  and  everyone  should  put  a  should^ 
paper  creates  action  among  so  many  the  wheel  and  assist  him  in  rnakinj 
people.  a  success.  The  writer  will  gladly 

Comparing  classified  advertising  to  anything  possible  to  further  the 
display,  gives  another  comparison,  ments  and  suggests  that  every  ct 

.Among  the  larger  mediums,  classified  fied  manager  should  d'seuss  the  sn' 
had  the  following  relation  to  total  ad-  with  his  publisher  at  once.  Then  \ 
vertising  printed  in  1919.  Chicago  Tri-  Mr.  Gwaltney  giving  any  suggcj 
bune  37  per  cent,  Los  .Angeles  Times  you  have,  and  the  opinion  of  your 
31  per  cent,  Chicago  Daily  News  34  per  lisher. 

cent,  Philadelphia  Bulletin  25  per  cent,  - 

Seattle  Times  31  per  cent.  So  com¬ 
pared  to  display,  classified  is  quite  large  CLASSIFIED  MISCELLANY 

enough  to  receive  careful  consideration.  Harry  Gwaltney.  classified  adver: 


Therefore  it  does  not  ajtpear  that  manager  of  the  Milwaukee  Journal 
there  can  be  any  question  about  Mr.  a  recent  visitor  to  Minneapolis.  W 
Gwaltney’s  statement  that  “The  prob-  there  he  inspected  the  classified  de: 
lems  of  classified  are  of  such  importance  ments  of  the  Twin  City’s  paper! 

1  ,1  ,  t-  j  require  the  united  consideration  addressed  the  classified  salesmen  of 

The  idea  ot  forming  an  organization  when  all  costs  are  properly  charged  -,.i„  k  ,  k  r  i  l,-  •  a  .  icn  oi 

T  ,  .  ,  .  ,  z;  j  a  .1  /-I  L  1  1  1  1  o*  ttol  O'd.v  classined  managers,  but  pub-  of  the  publications 

of  people  interested  in  classihed  ad-  against  them.  Classified  should  be  i  ■  iu 

vertising  is  an  old  one.  To  the  writer’s  diarged  with  the  cost  of  the  print  paper  *  *  * 

knowledge  sueli  a  plan  has  '-eeii  dis-  it  requires,  the  mechanical  cost  o  print-  Gwaltney’s  statement  that  a  con-  Another  newspaper  to  improve 

cussed  by  various  classified  advertising  mg,  the  sales  cost  and  the  collection  -^noiner  newspaper  to  improve 

managers  for  the  past  ten  or  twelve  costs.  To  make  classified,  with  the  vast  Hktrihnt  Inti  f  column! 

years.  A'et,  for  some  reason,  the  idea  amount  of  detail  necessary  to  handle  it,  rmnv  classified  nroMenis  Historv  nrnvee  Cleveland  Plain  Dealer.  Likeir.; 
»  1  j  »  j  Ca.  £xi  '  1  many  classined  problems.  History  proves  nf  the  chances  now  heme  made  th? 

has  never  lieen  developed.  pay  a  profit  requires  efficiency  and  a  ,„,„dreds  of  industries,  there  mediL  cai«e  isThe  shorSe  o 

Publishers  have  their  various  organi-  knowledge  of  the  business.  The  impos-  associations  which  meet  in  conven-  paper  Thrf 'indamental  rSso  * 
zations,  display  advertising  managers  sible  never  happens.  Therefore,  since  to  mak^h  eTs"er  for  the  t 

have  an  a.ssociation,  circulators  have  some  newspaper  secure  a  profit  from  classified  is  not  so  different  from  other  Tf  chssified  tL  PHirDealer’s  ck 
naiioiial  and  state  organizations  which  their  want-ads.  others  can.  The  making  ..  .  .  gpinpH  In  thU  o' ^  ^  am  UeaicrsvV 

.....  ,  .  ,  .  .  .  lines  tnat  it  would  not  be  helped  m  this  consist  of  the  restriction  in  the  na: 

of  the  different  sizes  and  faces  to 
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meet  regularly.  In  fact  the  members  of  of  such  a  profit  is  surely  worth  careful 
nearly  every  branch  of  newspaiier  work  consideration, 
meet  in  convention  at  frequent  intervals  . 

to  discuss  their  problems  and  the  ways  Economic  V.luc  to  Public 

of  solving  them.  Classified  advertising  Another  phase  from  which  to  con- 
seems  to  be  the  one  branch  of  news-  sider  the  value  of  classified  is  its  eco- 
paperdom  that  has  not  had  an  organi-  iiomic  value  to  tlie  public.  A  typical 
zatioii  or  trade  paper  as  a  channel  for  newspaper,  with  an  average  classified 
improving  the  business.  section,  contained  12  pages  of  want-ads 

on  a  recent  Sunday.  In  this  issue  there 
Cost  Knowledge  Needed  ^  were  over  1,000  positions  advertised  to 

Has  there  been  no  organization  of  men,  women  and  children.  This  meant 
this  kind  because  classified  advertising  that  hundreds  of  employers  found  work- 
managers  and  publishers  have  not  con- 


Most  classified  managers  are  heartily  that  can  he  used  in  classified;  thf 
in  accord  with  the  idea  of  an  organiza-  hibiting  of  more  than  two  lines  of: 
non  with  its  first  meeting  in  Indian-  typp  Temporary 

- ^ -  Help  Wanted  advertisements  wil 

, - — -  limited  to  not  more  than  two  inches 


TRUE  BY  NAME,  BUT  FISHER 
BY  NATURE 


The  Detroit  News,  in  an  effort 
conserve  white  paper  has  put  into' 
T  J.  BOUGHNER  of  the  Chicago  feet  a  rule  prohibiting  the  use  off 
Daily  News,  P.  M.  Hughes  of  the  larger  than  agate  and  white  space ii 
rs — that  many  people  without  work  Minneapolis  Tribune,  and  a  number  of  classified  columns.  The  Chicago  T:j 
sidered  want-ads  and  their  problems  of  .secured  employment  and  that  scores  other  classified  managers  claim  to  be  tine,  among  its  conservation  melM 


enough  importance?  Surely  not.  There  were  enabled  to  obtain  better  positions 
are  at  least  a  dozen  newspapers  in  the  On  this  Sunday  4.S0  miscellaneous  ar- 
country  whose  income  from  classified  tides  were  offered  for  sale  in  these 
advertising  is  over  $1,000.(XX)  per  year,  dassified  columns.  These  articles  in- 
Thirty  or  forty  other  publications  will  eluded  the  widest  possible  range  of  com- 
receive  more  than  $500.0(10  each  from  modities — articles  that  were  of  no  fur- 
their  classified  this  year.  Twice_  that  ther  use  to  some  persons,  hut  valuable 
number  will  take  in  more  than  $2.50,000  to  others.  Over  one  thousand  automo- 
from  want-ads  and  nearly  every  paper  biles  were  advertised.  Consider  the  re- 
could  increase  its  revenue — many  to  a  suit  of  that.  Scores  of  people  were  en- 
great  extent.  So  from  a  dollars  and  ahled  to  buy  the  umised  pleasure  and 
cents  viewpoint,  dassified  is  important,  happiness  contained  in  narllv  used  au- 
To  judge  the  value  of  classified  from  tomohiles.  while  the  sellers  were  placed 
the  standpoint  of  net  profit  to  the  pub-  in  the  market  for  new  cars, 
lisher  is  more  difficult,  because  many  This  issue  contained  over  600  real 
newspapers  do  not  have  cost  accounts  cs‘ate  advertisements.  The  dassified 
that  enable  them  to  determine  the  actual  columns  are  the  greatest  real 


expert  fishermen,  has  also  adopted  the  same  rule  in  jtj 
Here  is  another :  as  shown  by  .the  following  annonsf 
Lewis  P.  True,  ment  which  appeared  on  its  front  pj 
classified  mana-  of  March  21 :  “Notice  to  Help  Wif 
ger  of  the  Port-  .Advertisers.  Effective  for  our  issnt 
land  (Me.)  Ex-  Tuesday,  March  23,  and  until 
press  -  Advertiser  notice,  help  wanted  ads  will  be  restria 
and  Sunday  to  a  maximum  of  25  agate  lines. 
Telegram,  whose  agate  type  will  be  permitted— no  s. 
picture  is  above,  or  indentations.” 

At  any  rate  the 


followers  of 
I  z  a  a  k  Walton 


Lewis  P.  True 
and  Mr.  True  has  such  a  reputation. 


The  Kansas  City  (Mo.)  Star  will 
are  generally  re-  continue  the  use  of  open  face  tjT* 
liable  citizens  its  want  ad  columns.  All  classifieii' 
will  he  set  in  agate  type.  The  ad’ 


„ _ _  c.state  His  history  is  as  follows:  Born  in  tiser  has  the  choice  of  either 

profit  or  loss  from  this  branch  of  their  sales  force  in  existence  and  as  such  a  New  Gloucester;  first  worked  in  gen-  of  white  space  at  the  top  and 

business.  However,  the  dassified  adver-  force  aeainst  radicalism,  as  a  nroperty  eral  store  in  his  home  town;  then  seven  of  the  ad,  or  the  equivalent  of  two 

tising  on  some  papers  produces  a  large  owner  is  never  a  “red.”  On  the  same  years  ago  went  with  Portland  Express-  of  white  space  all  around  the  w- 

net  profit.  Yet,  on  many  newspapers,  dav  over  3(X)  farms  were  offered  for  sale  Advertiser,  and  married  about  a  year  premium  of  10  cents  a  line  extra  i 

want-ads  are  carried  at  an  actual  loss  and  more  than  100  stores  advertised  for  ago.  he  paid  for  capital  letters. 
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honors  for  RIDDELL 
PLEASE  PRESS 


But  it  was  as  head  of  the  British  and 
Colonial  Press  representatives  at  the 
Peace  Conference  in  Paris  that  Sir 
George  performed  some  of  his  greatest 
Honor  Hard  Won  by  Work  in  Behalf  work  for  the  press.  Acting  as  liaison 
of  Newspapers  During  War  and  officer  between  them  and  the  British 

While  Peace  Negotiations  representatives,  he  was  the  medium 

Held  Stage  through  whom  the  news  of  the  settle- 

_  ment  of  peace  was  revealed  to  the  press 

„  within  two  or  three  moments  of  the 

Bv  Herbert  C.  RitwLT  signing. 

London  Lilitor.  Kditok  vS:  Publisher  _^nd  American  representatives,  for 

None  of  the  accustomed  New  Year  whom  Lord  Riddell  has  a  specially 
honors  conferred  by  His  Majesty  "arm  corner  in  his  heart,  will  need  no 
has  proved  such  a  source  of  unal-  reminder  from  me  as  to  the  scrupulous 
loyed  delight  and  satisfaction  among  spirit  of  fairness  in  which  he  treated 
newspapeP  men  as  that  which  raised  American  and  Britisher  alike.  There 
Sir  George  Riddell  to  a  Barony.  To  js  no  U.  S.  A.  newspaper  man  who  was 
say  that  he  is  popular  is  to  recognize  Paris  at  that  momentous  time  who 
how  feebly  our  language  permits  of  does  not  cherish  regard  for  the  tall, 
adequate  expression.  He  has  endeared  somewhat  ascetic-featured,  but  genially- 
himself  to  newspaper  workers  on  all  smiling  man  who  ministered  so  will- 
sides,  and  his  new  honor  is  one  in  ‘iKly  and  graciously  to  their  news- 
which  his  humblest  admirer  delights.  wants. 

For  Lord  Riddell,  as  he  now  is,  has  And  it  says  much  for  the  implicit 

ever  made  the  cause  of  newspaper  men  faiith  that  the  British  press  reposed  in 
his  own.  It  is  largely  due  to  his  initia-  Lord  Riddell  that  he  was  able  to  say, 
tive  that  newspaper  interests  here  are  as  he  did  at  the  recent  dinner  of  the 
to-day  a  corporate  body,  fighting  their  British  International  Association  of 
battles,  when  need  be,  in  a  spirit  of  Journalists,  that  despite  the  hundreds 
unity,  with  its  resulting  weight  and  of  confidences  reposed  in  newspaper 
authority.  Certainly,  he  is  the  moving  editors,  he  could  not  recall  a  single  in¬ 
spirit  that  keeps  going  the  principal  as-  stance  in  which  there  had  been  a 


[owa  people 
read  their  own 
daily  papers 
with  confidence 
just  as  they 
bank  their 
750,000  sav¬ 
ing's  deposits 
with  their  own 
Savings  Banks 
and  know  they 
are  Safe. 


erate  (nothing  like  the  IN¬ 
CREASE  in  WEALTH)  and 
lowans  are  IQ  WANS  still,  in 
all  intents  and  purposes. 

AND  SO,  when  you  want  to 
get  before  them  choose  the 
sane  appropriate  approach, — 
IOWA’S  OWN  DAILY  NEWS¬ 
PAPERS! 


News  of  the  World,  a  London  Sunday  to  support  the  Leagu 
newspaper  which  enjoys  the  largest  cir-  it  is  because  he  ca.-rii 
culation  in  the  world.  It  is  3,250,000  realization  of  its*  pc 
piaranteed.  During  the  war  the  paper,  mind  to-day  that  he 
in  order  to  maintain  its  fullest  news  an  jnterest  in  the  In 
service  for  its  readers,  shut  out  all  ad-  ference  at  Ottawa  in 
vertisements  over  a  protracted  period.  As  a  personal  note, 
But,  prominent  as  lie  was  as  a  cham-  permitted  to  add  th; 
pion  of  the  press  before  the  war,  it  was  lisiier  has,  on  man 
during  those  five  years  that  Lord  Rid-  some  of  its  most  ii 
dell  did  his  greatest  work.  He  was  British  news  to  the 
the  man  who  stood  as  the  representa-  Riddell  extended  in 
tive,  not  merely  of  the  British  press,  but  And  in  that  respect, 
of  the  .Allied  press,  for  it  was  his  un-  practically  American 
sparing  labors  that  secured  every  his  ready  accessibilit 

recognition  of  the  rights  of  newspapers  _ 

to  be  treated  as  the  medium  of  public 

opinion.  Surveying  Euro| 

He  was  the  accredited  ambassador  of  London,  Eng. — Gn 
the  British  press,  and  his  genitis  shone  established  an  inter 
in  his  wielding  of  that  great  power,  tising  service  with  li 
His  credentials,  so  to  speak,  were  in-  Strand,  London,  and 
disputable,  for  he  was  vice-chairman  of 
the  London  organization  the  News¬ 
paper  Proprietors’  Association,  the 
vice-chairman  of  the  Newspaper  con¬ 
ference.  at  wliich  all  the  newspapers  of 
the  United  Kingdom  are  represented ; 
president  of  the  Weekly  Newspaper 
and  Periodical  Proprietors’  Association ; 
a  press  representative  on  the  Admiralty, 
l^ar  Office  and  Press  Committee; 
chairman  of  the  Government  Advertis¬ 
ing  Advisory  Committee ;  Newspaper 
representative  on  the  Disposal  Board, 
and  many  other  committees. 

A  TirelcM  L-aiton  Officer 

As  the  intermediary  between  the 
British  Government  and  the  press  he 
nas  a  monument  of  energy,  a  tireless 
worker,  ever  ready  to  discuss  with  fel¬ 
low  newspaper  proprietors  the  problems 
of  the  moment,  at  the  beck  and  call  of 
any  or  every  Government  department 
that  wished  communication  with  the 
press. 

It  is  now  known  (as  the  Newspaper 
Society  Circular  reminds  me)  that  it 
was  mainly  due  to  an  interview  he  had 
With  Lord  Kitchener  in  February,  1915, 
that  a  certain  number  of  newspaper 
wrrespondents  were  allowed  to  go  to 
France,  and  he  inspired  very  much  of 
tvhat  the  public  subsequently  learned  of 
tne  progress  of  the  war. 


Fakey  and  Lamont  on  Committee 

Washington.  D.  C. — The  new  Inter¬ 
national  Chamber  of  Commerce,  pro¬ 
jected  at  the  International  Trade  Con¬ 
ference  at  Atlantic  City  last  October, 
will  be  formally  organized  at  Paris  dur¬ 
ing  the  week  of  June  21,  1920.  .Ameri¬ 
can  members  of  the  organization  com¬ 
mittee  include  Thomas  W.  Lamont,  of 
J.  P.  Morgan  &  Co.,  New  York,  owner 
of  the  New  York  Evening  Post  and 
John  H.  Fahey,  of  Boston,  publisher  of 
the  Worcester  (Mass.)  Post. 
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BUSINESS  NOTES  OF  THE 
NATIONAL  ADVERTISERS 


Kichard  G.  15.  Gardner,  advertising 
manager  of  the  Vick  Chemical  Com¬ 
pany,  of  (ireenshoro.  X.  C.,  has  re¬ 
signed  to  make  a  similar  connection  in 
New  York.  He  will  be  succeeded  by 

C.  F.  Chapin,  assistant  advertising  man¬ 
ager.  Mr.  Chapin  has  been  with  the 
Vick  Company  for  the  past  four  and  a 
half  years. 

j'o.se])h  S.  Rogers,  of  the  Philadelphia 
Evening  Public  Ledger  staff,  has  be- 
c<ime  copy  reader  in  the  sales  promotion 
department  of  the  Goodyear  Tire  & 
RublKT  Company,  Akron,  Ohio. 

F.  15.  Caswell,  sales  manager  of  the 
ChamjMon  Spark  Plub  Company,  To¬ 
ledo,  O.,  will  sail  to  Europe  April  20, 
to  establish  branch  offices  in  London  ana 
Paris. 

A.  G.  Chaney,  who  has  been  adver¬ 
tising  manager  for  the  Titche-Goettin- 
ger  Dry  Goods  Company,  Dallas,  Tex., 
for  several  years,  has  resigned  to  be¬ 
come  publicity  director  for  the  South¬ 
ern  Enterprises  Corporation.  Milton  J. 
Pandres,  who  has  l>een  assistant  adver¬ 
tising  manager  for  Titchc-Goettinger 
for  the  last  year,  has  been  promoted 
to  advertising  manager,  succeeding  Mr. 
Chaney. 

D.  L.  Brown,  manager  of  the  export 
division  of  the  advertising  department 
of  the  Goodyear  Tire  &  Rubber  Com¬ 
pany,  has  been  a|>puinted  chairman  of 
the  export  committee  of  the  .\ssociation 
of  National  .Advertisers,  Inc.,  succeed¬ 
ing  J.  H.  Benson,  advertising  manager 
of  the  .Advancc-Rumely  Thresher  Com¬ 
pany,  of  La  Porte,  Ind.,  who  resigned 
to  take  up  other  lines  of  work. 

F.  L.  Waite,  who  resigned  a  .short 
time  ago  as  advertising  manager  of  the 
Reo  Motor  Car  Company,  Lansing, 
Mich.,  has  been  made  assistant  sales 
manager  in  charge  of  advertising  of 
the  New  Way  Motor  Company,  of  Lan¬ 
sing. 

.Arthur  Freeman,  formerly  advertising 
director  of  Gimliel  Brothers,  New  York, 
has  lieen  made  a  director  of  the  Sadow- 
sky  group  of  retail  stores.  He  will  re¬ 
tain  his  interest  in  the  Einson  Litho 
Company,  but  will  devote  his  time  en¬ 
tirely  to  his  new  work. 

D.  L.  Brown  has  Iteen  ap|)ointed‘ 
chairman  of  the  export  committee  of 
the  .Association  of  National  .Advertisers, 
succeeding  J.  B.  Benson,  advertising 
manager  of  the  .Advance- Riimely  Thresh¬ 
er  Company,  La  Pone,  Ind.,  who  has 
resigned.  Mr.  Brown  is  manager  of  the 
export  division,  advertising  department 
of  the  Goodyear  Tire  &  Rublier  Com¬ 
pany,  .Akron,  Ohio. 


Belo  Papers  Cut  Space 

1)ai.i..ss,  Tex. — Stern  measures  for 
paper  conservation  are  being  taken  by 
.A.  11.  Belo  &  Co.,  publishers  of  the  Dal¬ 
las  News.  Galveston  News,  Dallas 
Journal  and  Dallas  and  Galveston  Semi- 
Weekly  Farm  News.  Ironclad  rules 


FIRST 

in  automobile  advertising 

For  MX  year*  The  News  Hm  earned  a  larger 
volume  of  aoromobile  advertiaing  than  any 
ocher  paper  six  days  a  «t'eek.  morning  or 
evening.  In  1919  The  Ne%rs  carried  more 
than  any  other  Indiana  paper.  Results 
OMnt. 

me 

I  [iSDlANApoliS  News 

IFr^nk  T*.  Csmit,  Advfrtinnf^  Manager 
Dan  A.  CarrMl.  New  Vont  Krprrirniatne 
J.  E,  LtUf,  Chieago  Repreientative 

t  Uie  Newspaper*  on  a  )  Year  Baaia 

t 


lixing  the  size  for  all  editions  and  lim¬ 
iting  the  amount  of  advertising  matter 
have  been  adopted.  Under  these  rules 
something  like  25  columns  of  advertis¬ 
ing  are  being  left  out  of  every  issue  of 
the  Morning  News,  and  a  proportionate 
amount  out  of  the  other  papers. 


WITH  THE  AD  AGENCIES 


.Among  recent  additions  to  the  service 
dei>artment  of  Albert  Frank  &  Com¬ 
pany’s  Chicago  office  is  John  Felix 
Leonard.  Mr.  Leonard  was  previously 
with  the  Thomas  A.  Edison  advertising 
department.  Orange,  N.  J.;  promotion 
deiwrtment,  Hearst  Enterprises;  Sim- 
monds  &  Simmonds,  advertising  agency, 
Chicago;  advertising  and  salesmanager. 
Brown  Portable  Conveying  Machinery 
Company,  Chicago. 

M.  J.  .Adams,  formerly  in  Detroit  with 
the  Frank  Seaman  Advertising  Agency, 
and  the  Grecn-Fulton-Cunningham  Com¬ 
pany,  recently  resigned  his  position  with 
.Armour  &  Company,  Chicago,  to  join 
the  Frank  Seaman  Agency  in  that  city 
as  assistant  to  A.  L.  Salisbury. 

Tolbert  C.  Miller,  formerly  with  the 
Hartford  (Conn.)  office  of  the  Manter- 
nach  Company,  advertising  agency,  has 
joined  that  company’s  Buffalo  division. 

Frank  .A.  Grady,  formerly  of  the  H.  K. 
McCann  Company,  has  joined  the  Wales 
.Advertising  .Agency  as  assistant  to  Vice- 
president  H.  M.  Keise wetter. 

William  Larchar  has  resigned  as  ad¬ 
vertising  manager  of  the  Edward  S. 
Jones’  Sons  Company,  Providence,  R.  1., 
to  establish  the  Larchar  .Advertising 
Agency  in  that  city. 

-A.  B.  Hall,  general  manager  of  the 
Greenleaf  Company,  Boston,  is  now  a 
member  of  the  board  of  directors.  * 


CIRCULA’nON  DEPARTMENT 


N.  W.  Cowherd  has  resigned  as  circu¬ 
lation  manager  of  the  Dubuque  (la.) 
Telegraph-Herald  and  is  now  assisting 
C.  S.  Bartman,  circulation  manager  of 
the  Portland  (Ore.)  Evening  Telegram, 
install  a  system  for  increasing  circulation 
business. 

E.  H.  Broderick  has  been  appointed 
city  circdlation  manager  of  the  .Albany 
(N.  Y.)  Argus.  He  was  formerly 
circulation  manager  of  the  Saginaw 
(Mich.)  News  Courier,  Battle  Creek 
(Mich.)  Moon  Journal  and  the  Jackson 
(Mich.)  Patriot. 

The  .Altoona  Times-Tribiine  and  the 
Harrisburg  Telegraph  are  among  the 
newspapers  of  central  Pennsylvania  mak¬ 
ing  use  of  census  guessing  contests  for 
circulation  promotion. 


The  Houston  Chronicle  Is  the 
Leadinf  Medium  in  the 

Rich  Field  of  Texas 

Houston  is  the  Great  Railroad,  Cotton 
Oil,  Lumber  and  Rice  Center  o(  Texas. 
Has  a  population  of  175,000. 

The  Houston  Chronicle 

Led  all  Papers  in  the  entire  State  for 
the  year  1919 

FIGURES  TALK 

Arat*  Lines 


Paper  Advertialnc 

Houston  Chronicle,  12,260,346 

San  Antonio  Express .  11,4(4,3M 

Ft.  Worth  Star  Telecram...  11,I48,2M 

Dallas  News  .  ll,Nt,77t 

San  Antonio  Lifht .  841(>37Z 

Houston  Post  .  tiMS,l7Z 

Ft.  Worth  Record .  S,7SZ3H 


THE  CHRONICLE  Led  the  South  in 
National  Advertising  maintaining  125 
exclusive  National  Advertisers. 
Representatives  in  New  York,  Chicago, 
St.  Louis.  Kansas  City  and  Atlanta. 

John  M.  Branham  Company 


The  Winnipeg  Free  Press  is  putting  Presbrey,  Paul  Block,  George  B.  Galln 
on  campaigns  for  city  circulation.  Twen-  William  H.  Ingersoll  and  Dan  A  (;if^ 
ty-two  of  its  carrier  boys  who  turn  in  roll.  The  committee  will  meet  April  li 
the  greatest  number  of  new  subscribers  A  president,  treasurer  and  three  dirtc 
by  the  middle  of  June  are  to  be  taken  tors  are  to  be  elected  at  the  annual  meet 
on  a  three-thousand  mile  train  and  boat  ing  on  May  11. 

trip.  They  will  travel  on  a  special  car,  - - 

have  their  own  private  chef,  and  be  New  York  to  Indianapolis 

looked  after  by  at  least  three  mcml)ers  The  On-to  Indianapolis  Committee  of 
of  the  Free  Press  staff.  The  itinerary  the  New  York  Advertising  Club  U 
will  be  over  the  Canadian  National  made  tentative  arrangements  for  a  spec 
Railways  from  Winnipeg  to  the  coast  fal  train  to  the  A.  A.  C.  W.  conventioiL 
and  return  over  the  Canadian  Pacific  over  either  the  Pennsylvania  or  the  Net 
lines.  Boat  trips  will  be  taken  from  York  Central  lines.  Railroad  fare  b. 
Vancouver  and  vi.sits  will  be  paid  to  the  eluding  lower  berth  and  Federal  tar 
more  notable  of  the  scenic  resorts  in  will  be  $31.64;  with  upper  berth,  $3o!k 
the  Rockies.  The  trip  will  he  in  charge  The  minimum  charge  at  the  Hotel  Clay- 
of  J.  F.  Sweeney,  circulation  manager  of  pool,  headquarters  of  the  New*  York  di 

Buffalo.— Corporation  Counsel  Wil-  egation,  is  $15,  $3  a  day  for  five  dayi 

liam  S.  Rann  has  informed  the  Buffalo  _  ^ 

city  council  that  it  can  not  accept  the  To  Advertise  Texas  PoUtoes 

offer  of  the  Commercial  to  pay  $10,000  Dallas,  Tex.— To  launch  an  inten- 

a  year  rental  for  the  privilege  of  operat-  gjyg  advertising  campaign,  executive 
ing  business  district  newsstands.  The  representatives  of  the  Southland  Sweet 
opinion  is  based  on  a  recent  decision  of  Potato  Curing  &  Storage  Association. 
Justice  Hinkley  of  the  Erie  county  su-  at  a  recent  meeting  in  Dallas,  raised  a 
preme  court  that  newsstands  are  illegal  fu„d  of  $5000.  The  object  of  the  ad 
obstructions  in  streets  and  have  no  right  vertising  campaign  is  to  increase  the 
to  exist.  An  appeal  from  this  decision  Xorthern  market  demand  for  potatoes 
is  now  before  the  appellate  division.  grown  in  the  South. 

Another  point  is  that  the  city  has  no 
right  to  grant  exclusive  franchise  to  use 
the  street  to  one  newspaper  or  one  per¬ 
son  unless  the  legislature  delegates 
authority  to  do  so. 

Bangor,  Me. — Nine  Bangor  girls 
wearing  snow  shoes  delivered  the  Ban¬ 
gor  Commercial  in  outlying  districts 
during  the  blizzard  last  week.  They 
traveled  six  miles  and  return. 

Tulsa,  Okla. — A  Newsboy’s  Club  with 
60  charter  members,  was  organized  at 
the  Tulsa  Y.  M.  C.  A.  here  recently. 

The  rules  adopted  provide  that  any  mem¬ 
ber  who  uses  profane  or  indecent  lan¬ 
guage  will  be  suspended. 


Long  Islanders  to  Meet 

The  Long  Island  Press  Association 
will  hold  a  meeting  at  the  Hotel  Astor, 
New  York,  on  the  morning  of  April  12. 
Luncheon  will  be  served  in  the  after¬ 
noon  and  arrangements  have  been  made 
with  several  theaters  for  entertainment 
in  the  evening. 

N.  Y.  Ad  Club  Election  May  11 

Frank  H.  Little  of  the  George  Batten 


One  hundred  men  picked  from  the 
ranks  of  our  subscribers  have  1 
purchasing  power  of  one  billion 
dollars. 

Would  you  reach  them? 

USE 

The 

Morning  Press 

SANTA  BARBARA,  CAL. 


89,796 

lines  of  Men's  Clothing  advertisinf 
were  printed  in  The  Plain  Dealer  dur¬ 
ing  February  which  was  28,728  linn 
more  than  carried  by  any  other  Clevt- 
land  newspaper.  Concentrate  your  ad¬ 
vertising  in  the  Plain  Dealer  and  you 
cover  Cleveland  and  Northern  Ohio  it 
one  advertising  cost. 


Company  has  been  named  chairman  of 
the  nominating  committee  of  the  Adver¬ 
tising  Club  of  New  York.  Other  mem¬ 
bers  are  as  follows :  C.  C.  Green,  Frank 
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A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Representstive,  J.  E.  LnU, 
First  Nat’l  Bank  Bldg.,  Cbtcago,  III. 
Eastern  RepresentatlTe,  Dan  A.  Carroll, 
Tribune  Bldg.,  New  York,  N.  Y. 


THE  PLAIN  DEALER 

CLEVELAND 


Editor  &  Publisher  for  April  JO,  1920 


33 


PATRICK  C.  BOYLE 


O^r  of  Oil  City  Derrick  and  Oil  and 
Ga»  Journal 

Oil  City,  Pa- — an  illness  of  six 
years  Patrick  C.  Hoyle,  president  of  the 
Oil  and  Gas  Journal  of  Tulsa,  Okla., 
and  president  and  manager  of  the  Der¬ 
rick  Publishing  Company,  died  here 
April  4. 

Mr.  Boyle,  who  was  74  years  old,  was 
lx)rn  in  County  Donegal,  Ireland.  After 
sening  in  the  civil  war  he  engaged  in 
Publishing  in  connection  with  the  oil 
industry.  In  11^5  he  purchased  the  Oil 
Ciiy  Derrick  and  later  founded  the  Oil 
and  Gas  Journal. 


Obituary 

Edward  H.  Mott,  formerly  a  New 
York  City  newspaper  man,  died  in 
Goshen,  N.  Y.,  .April  7.  Mr.  Mott  was 
a  staff  reporter  on  the  Sun  for  several 
years,  but  he  took  many  leaves  of  ab¬ 
sence  on  account  of  asthma.  He  would 
then  go  up  to  the  higher  altitudes  of 
the  state  and  write  bear  and  snake 
stories  of  an  original  and  whimsical 
turn.  Mr.  Mott  was  about  72  years  old. 
For  more  than  five  years  he  had /been 
editor  of  the  Goshen  Independent. 

William  G.  German,  formerly  a  re¬ 
porter  on  Jersey  City  newspapers  and 
an  Associated  Press  representative,  died 
.April  5  in  St.  Francis  Hospital,  Jersey 
City,  N.  J. 

James  Terry  White,  aged  74,  founder 
of  the  publishing  firm  of  James  T.  White 
&  Co.,  died  last  week  in  New  York.  In 
1890,  he  began  the  publication  of  the 
N’ational  Encyclopedia  of  American  Bi¬ 
ography,  the  work  of  recent  years  pass¬ 
ing  into  the  hands  of  his  son.  He  was 
also  the  author  of  many  poems. 

Henry  A.  Hem  pel,  inventor  of  the 
printer’s  quoin  which  bears  his  name, 
died  at  Buffalo  at  the  age  of  83  years. 
Mr.  Hempel  invented  and  patented  his 
quoin  in  1878  and  lived  to  see  it  used 
in  practically  every  printing  office  in 
the  world.  He  organized  the  firm  of 
Hempel  and  Dingens  for  marketing  his 
device  and  became  sole  owner  when 
Mr.  Dingens  died  in  1937.  The  quoins 
were  shipped  from  Buffalo  throughout 
'.he  civilized  world. 

James  Hazard  Lamb,  aged  79,  pub¬ 
lisher  of  Lambs  Textile  Industries  of 
the  United  States,  died  in  Providence, 
R.  1.,  -April  1. 

C.ARi.  F.  Morris,  former  advertising 
manager  of  the  Madison  Wisconsin 
State  Journal,  died  in  that  city  after  a 
long  illness. 

Chris  BAXcsiiERr.,  father  of  Miss  Cora 
Bangsberg,  telegraph  editor  of  the  La- 
Crossc  (Wis.)  Tribune  and  Leader- 
Press,  died  in  that  city. 

Bruce  Kennedy,  for  many  years  man- 
Jging  editor  of  the  Montgomery  (Ala.) 
•Advertiser,  and  one  of  the  best  known 
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newspaper  men  in  the  South,  died  re¬ 
cently  in  Montgomery,  after  a  brief  ill¬ 
ness.  -At  the  time  of  his  death,  Mr. 
Kennedy  was  secretary  of  the  Montgom¬ 
ery  Chamber  of  Commerce.  During  the 
war  he  served  the  Food  Administration 
in  the  Middle  West. 

William  J.  Squire,  well-known  south¬ 
western  newspaperman,  and  lately  su¬ 
perintendent  of  the  Federal-State  em¬ 
ployment  office  at  Tulsa,  Okla.,  died  in 
Tulsa  last  week  from  pneumonia.  He 
left  newspaper  work  a  year  ago. 

William  H.  Faulkner,  aged  75,  Civil 
War  veteran,  and  for  eleven  years  a 
proofreader  on  the  Kansas  City  Journal, 
died  in  Kansas  City.  He  was  one  of 
1865. 


I  CLUBS  AND  A^OCIATIONS 

I _ 

Students  of  the  school  of  journalism 
of  Marquette  University,  Milwaukee, 
have  organized  the  Pi  Sigma  fraternity, 
to  bring  students  in  contact  with  news¬ 
paper  men.  Milwaukee  newspaper  men 
will  be  made  honorary  members.  The 
following  officers  were  elected :  Grand 
scribe,  George  N.  Kramer,  Milwaukee; 
deputy  grand  scribe,  Raymond  Pfau, 
Indianapolis;  financial  scribe,  Frank  L. 
O’Brien,  Lake  Geneva,  Wis.;  grand 
chronicler,  A.  P.  Schimberg,  Greenville, 
Wis. 

Former  officers  of  the  Wisconsin 
Weekly  League  were  re-elected  at  the 
annual  meeting  at  Madison.  They  are : 
President,  Paul  Kuypers,  DePere;  vice- 
president,  H.  E.  Howe,  Prairie  du 
Chien;  secretary-treasurer,  J.  Walter 
Strong.  Co-operative  buying  of  prim 
paper  is  to  be  investigated  by  a  com¬ 
mittee  to  be  appointed  by  the  president. 
The  rates  on  political  advertising  were 
reduced  to  the  level  of  regular  commer¬ 
cial  advertising.  This  is  a  reduction. 

R.  W.  Richardson,  editor  of  the  Haw¬ 
kins  (Wis.)  Reporter,  has  been  elected 
president  of  the  Rusk  County  Press 
•Association. 

The  .American  Newspaper  Publishers 
.Association  has  elected  the  Janesvilit 
(Wis.)  Gazette  to  active  membership. 

The  Topeka  (Kan.)  Press  Club  was 
the  guest  of  Governor  and  Mrs.  .Allen 
at  the  executive  mansion  on  .-April  9. 

Madlson,  Wis. — Women  journalists 
from  seventeen  universiiies  will  gather 
in  this  city  .April  29  to  May  1  for  the 
second  annual  convention  of  the  Theta 
Sigma  Phi.  women’s  national  honorary 
journalistic  sorority. 

Hartford,  Conn.  —  The  Connecticut 
Editorial  .Association  will  hold  its  next 
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quarterly  meeting  at  the  State  Library 
here  on  the  afternoon  of  April  17. 

San  Angelo,  Tex. — The  Texas  Wom¬ 
en’s  Press  Association  will  hold  its  an¬ 
nual  convention  in  San  .Angelo  on  May 
12  and  13. 

Cleveland. — The  Select  List  of  Ohio 
Dailies  will  meet  at  the  Neil  House, 
Columbus,  April  12. 

Washington,  D.  C. — The  relation  of 
the  daily  and  trade  press  to  increased 
production  will  be  discussed  at  group 
meetings  at  the  eighth  annual  meeting  of 
the  United  States  Chamber  of  Com¬ 
merce  at  Atlantic  City,  N.  J.,  April 
26-29.  John  11.  Fahey,  publisher  of  the 
W’orcester  Post,  and  former  president 
of  the  chamber,  will  act  as  gfneral  chair¬ 
man  of  these  groups. 

The  Editorial  Conference  of  the  New 
York  Business  Publishers’  .Association 
entertained  at  a  luncheon  .April  1  at 
the  Automobile  Club,  with  Samuel  Gom- 
pers  as  guest  and  speaker.  His  subject 
was  ‘‘Eiconomic  and  Polit'cal  Situation 
from  the  Standpoint  of  Organized 
Labor.” 

Harrisburg,  Pa. — A  meeting  of  the 
executive  board  of  the  Pennsylvania 
Associated  Dailies  was  held  April  3  at 
the  Penn  Harris  Hotel  to  discuss  the 
situation  for  the  Spring. 

Des  Moines. — Harter  B.  Hull,  presi¬ 
dent  of  the  Advertising  Club,  has  sug¬ 
gested  the  organization  of  junior  adver¬ 
tising  clubs  among  high  school  students. 
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Buffalo,  N.  Y. — Co-operating  with 
the  Retail  Grocers’  .Association  the  Buf¬ 
falo  Evening  News  conducted  a  pure 
food  show  recently  for  two  weeks.  On 
the  opening  night  of  the  show  10,000 
persons  obtained  free  admission  by  cut¬ 
ting  coupons  from  the  News.  Admis¬ 
sion  through  the  remainder  of  the  week 
was  25  cents. 
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The  Winnipeg  Telegram  recently  is¬ 
sued  a  “booster”  edition  for  Western 
Canada.  Hundreds  of  copies  were  cir¬ 
culated  in  the  United  States. 

The  Dallas  (Tex.)  Journal  announces 
the  inauguration  of  a  contest  for  home 
building  plans,  open  to  all  housewives  in 
Dallas.  A  cash  prize  of  $50  will  be  given 
to  the  women  who  submits  the  liest  plan 
for  building  a  home  in  Dallas.  One  plan 
will  be  published  each  week  in  the 
Journal’s  real  estate  section. 

The  Des  Moines  Capital  each  evening 
publishes  in  its  final  edition  the  tele¬ 
phone  numlier  of  a  resident  of  the  city, 
with  the  statement  that  if  the  person  to 
whom  the  number  belongs  will  call  at 
the  office  he  will  receive  two  tickets  to 
a  good  show.  The  next  day  the  name 
and  picture  of  the  lucky  person  is 
printed,  also  another  'phone  number. 


Thomas  Walsh,  who  recently  went  to 
the  Providence  (R.  I.)  Evening  News, 
has  res'gned  to  join  the  Pawtucket 
.Automobile  Journal. 
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TIPS  TO  THE  AD  MANAGER 


CoixiN  Armstrong,  1457  Broadway, 
N.  Y.  Making  10,0CK)-line  contracts  with 
newspapers  generally  for  Thomas  J. 
Lipton,  Inc.,  teas,  149  Franklin  street. 
New  York. 

N.  W.  Ayer  &  Son,  300  Chestnut 
street,  Philadelphia.  Placing  orders  with 
newspai)ers  for  Winshep-Boit  Co.,  “Har¬ 
vard  Mills  and  Merode  Underwear,” 
Wakefield,  Mass. 

B.\rton,  Durstine  &  Osborn,  25  West 
45th  street.  New  York.  Now  handling 
account  of  Carter’s  Ink  Company,  Cam¬ 
bridge,  Mass.  Placing  orders  with 
newspapers  in  New  York  and  vicinity 
for  Inter-Racial  Council,  120  Broadway, 
New  York.  Making  contracts  with 
newspapers  for  Houghton,  Mifflin  Com¬ 
pany,  books,  Boston  and  16  East  40th 
street.  New  York. 

Critchfield  &  Co.,  Brooks  Building, 
Chicago.  Handling  advertising  of  Gov¬ 
ernor  Lowden's  campaign  for  President. 
Placing  new  schedules  with  newspapers 
for  Firestone  Tire  &  Rubber  Company, 
.\kron,  Ohio. 

Croot  &  Denhard,  44  East  23d  street. 
New  York.  Placing  orders  in  cities  by 
salesmen  for  Corn  Fix  Company,  161 
Springfield  avenue,  Newark,  N.  J. 

Dauchy  Company,  9  Murray  street. 
New  York.  Orders  to  California  news¬ 
papers  for  Radway  &  Co.,  Radway’s 
Jellform,  208  Centre  street.  New  York. 

Dippy  &  Aiken,  12th  and  Filbert 
streets,  Philadelphia.  Reported  will 
make  up  newspaper  list  during  April  for 
Atwater-Kent  Manufacturing  Company, 
lighting  system,  Philadelphia.  Making 
renewals  and  adding  new  territory  for 
G.  H.  P.  Cigar  Company,  “El  Producto 
Cigar,”  21  North  2d  street,  Philadelphia. 

George  L.  Dyer  Company,  42  Broad¬ 
way,  New  York.  Again  placing  page 
copy  with  newspapers  for  Gillette  Safety 
Razor  Company,  Boston. 

Gardin»:r  &  Wells  Gimpany,  150 
Madison  avenue.  New  York.  Again 
placing  orders  with  newspapers  for 
Kolynos  Company,  “Kolynos  Dental 
Cream,”  New  Haven,  Conn. 

Gardner  Advfjitising  Company,  1627 
Locust  street,  St.  Louis.  Placing  orders 
with  newspapers  for  Lincoln  Motor  Car 
Company,  Detroit. 

F".  A.  Gray  Advertising  Company, 
14th  and  Oak  streets,  Kansas  City.  Re¬ 
ported  will  handle  some  newspaper  ad¬ 
vertising  for  A.  J.  Stephen  Rubber  Com¬ 
pany. 

Grei:nleaf  Com  pay,  41  Mount  Vernon 
street,  Boston.  Reported  will  make  up 
list  of  newspapers  during  May  for  W.  S. 
Quimby  Company,  “La  Touraine  Coffee 
and  Tea,”  Boston. 

Henri,  Hurst  &  McDonald,  58  East 
Washington  street,  Chicago.  Again 
placing  orders  with  newspapers  for 
Humphrey  Company,  “Humphrey  Auto¬ 
matic  Gas  Water  Heater,”  Kalamazoo, 
Mich. 


A  new  $l,500,0n0  foundry. 

A  new  $500,000  foundry. 

Two  other  factories  doubling  size 
of  plants. 

A  big  housing  program  under  way. 
Bank  deposits  jump  to  $8,500,000. 

A  total  of  32  industrial  concerns; 
8,000  men  employed. 

—All  this  in— 

Beloit,  Wisconsin 

Beloit  has  one  paper — the  Daily 
News.  Circulation  7,700.  Rate,  354c 
per  agate  line. 
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W.  H.  H.  Hull  &  Co.,  Tribune  Build¬ 
ing,  New  York.  Placing  orders  with 
Pennsylvania  newspapers  for  Adolph 
Goltel,  meats  and  provisions,  Morgan 
avenue,  Brooklyn,  N.  Y. 

Nate  Le  Vene,  26  O’Farrell  street. 
San  Francisco.  Will  shortly  start  a 
newspaper  campaign  in  selected  sections 
for  Solorelle  Company,  145  West  45th 
street.  New  York. 

A.  F.  Leon,  110  West  34th  street.  New 
York.  Placing  7-time  orders  with 
Pennsylvania  newspapers  for  N.  Y. 
Hops,  Malt  &  Malt  Extract  Co.,  536 
3d  avenue.  New  York. 

McJunkin  .Advertising  Company,  5 
South  Wabash  avenue,  Chicago.  Now 
handling  accounts  of  Saxon  Motor  Car 
Corporation,  Detroit. 

Metropolitan  Advertising  Company, 
6  Wall  street.  New  York.  Handling 
account  of  Reliable  Mail  Order  Shoe 
Company,  25  Huntington  street,  Boston. 

Harry  C.  Michaels,  113  Lexington 
avenue.  New  York.  Placing  orders  with 
Pennsylvania  newspapers  for  Hibson, 
Schloss  Tobacco  Co. 


GET  MORE  MONEY  FOR 
BETTER  PAPERS 

(Coiiliiiiicd  from  l>(iRe  10) 

wage  scale  for  railway  mail  clerks  and 
deploring  the  manner  in  which  that  de¬ 
partment  has  been  allowed  to  deteri¬ 
orate  until  it  is  now  in  no  condition  to 
function  properly  through  resignation  of 
a  great  majority  of  its  members. 

The  first  paper  of  the  morning  was 
to  have  been  by  James  L.  Farley  of 
the  Philadelphia  North  American,  but 
in  his  absence  his  paper  was  read  by 
the  secretary.  In  presenting  his  sub¬ 
ject,  which  dealt  with  the  handling  of 
a  premium  canvass,  Mr.  Farley  sug¬ 
gested  that  the  time  was  not  ripe  on 
account  of  the  condition  of  newsprint, 
for  an  intensive  premium  canvass.  He 
urged  that  one  good,  standard  premium 
of  established  reputation  be  used,  and 
that  good  crews  with  efficient  managers 
be  put  on  these  canvasses.  He  also 
suggested  that  the  premiums  must  not 
be  used  to  the  exclusion  of  all  other 
efforts  and  in  a  too  expensive  way. 

E.  J.  Cullen  of  the  Scranton  Times 
presented  a  paper  on  “A  fair  salary  for 
city  carriers,”  in  which  he  said  that 
carriers’  salaries  arc  contingent  upon 
conditions. 

Labor  conditions,  the  type  of  work 
done,  the  character  of  the  people  and 
many  other  considerations  must  be 
taken  into  account.  A  fair  percentage 
system  and  possibly  a  bonus  for  extra 
work  is  the  only  arrangement  for  car¬ 
rier  management,  he  said. 

“Gingering  up  the  canvassers,”  was 
the  topic  assigned  to  Murray  C.  Beck 
of  the  Johnstown  Leader,  who  sent  his 
paper  to  be  read  by  the  secretary. 
Schools  for  the  canvassers  once  or 
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twice  a  month  were  suggested  by  Mr. 
■  Beck  as  a  method  of  improving  the 
work  and  keeping  up  the  interest  of  the 
workers.  Discouragement  through  re¬ 
fusals  needs  constant  encouragement  in 
return,  according  to  Mr.  Beck. 

“How  to  build  R.  F.  D.  circulation,” 
was  explained  by  F.  E.  Kain  of  the 
York  Gazette,  who  went  into  the  efforts 
of  his  selling  force  and  told  of  the  par¬ 
ticular  methods  necessary  for  gaining 
the  support  of  the  agricultural  districts. 

J.  M.  Annenberg  of  the  Philadelphia 
Press,  who,  on  account  of  New  York 
States  Circulation  Managers’  .Associa¬ 
tion  meeting  today,  was  unable  to  be 
present,  but  his  paper  told  of  the  re¬ 
sponsibilities  which  the  circulation  mana¬ 
ger  must  assume,  and  declared  that  sell¬ 
ing,  delivering  and  collecting  are  the 
three  thoughts  which  must  be  foremost 
in  every  manager’s  mind. 

“The  three  are  inseparable,  and  suc¬ 
cess  in  one  will  accomplish  nothing  with¬ 
out  success  in  the  others,”  he  said. 

E.  J.  Stackpole,  president  of  the 
Chamber  of  Commerce,  welcomed  the 
delegates  to  the  convention.  Mr.  Stack- 
pole  referred  briefly  to  the  unrest  which 
has  been  felt  throughout  the  country 
since  the  war.  He  said  that  it  was 
the  duty  of  all  publishers  to  conserve 
as  much  as  possible.  The  proposition 
of  consolidating  newspapers  in  order  to 
halve  the  expenses,  which  are  rapidly 
driving  some  newspapers  to  the  wall, 
was  advanced  by  Mr.  Stackpole  as  not 
only  a  necessity  in  many  cases  but  a 
patriotic  duty. 

Gus  M.  Steinmetz,  managing  editor  of 
the  Harrisburg  Telegraph,  spoke  on  the 
necessity  for  co-operation  between  the 
editorial  room  and  the  circulation 
forces. 


N.  Y.  Publishers  Offer  Printers  $53 

.A  minimum  scale  of  $50  day,  $53 
night  and  $56  lobster  shift  has  been  pro¬ 
posed  by  the  Publishers  .Association  of 
New  York  City  in  response  to  a  de¬ 
mand  by  the  newspaper  printers  of 
Typographical  Union  No.  6  for  $63  day, 
$69  night  and  $75  lobster.  The  pub¬ 
lishers’  proposal,  which  embodies  an  ad¬ 
vance  of  $6.50  a  week  over  the  present 
scale,  will  be  presented  to  the  union  on 
Sunday,  without  recommendations  of  ac¬ 
ceptance  or  refusal,  the  union  delegates 
told  the  publishers  following  a  confer¬ 
ence  on  April  6. 


The  PaperM  Dominates  the 
North  Jersey  Shore 

Of  nearly  5,000,000  lines  of  advertising 
carried  by  the 

ASBURV  PARK  PRESS 

during  1919  more  than  4,000,000  lines 
were  inserted  by  local  merchants. 

These  figures  speak  volumes  for  the  con¬ 
fidence  enjoyed  by  The  Press  among  the 
people  who  know  it  best. 

Standard  Rate  Card.  Member  A.  B.  C. 
FRANK  R.  NORTHRUP, 

Special  Representative 
393  Fifth  Avenue,  New  York  Gty 
Association  Building,  Chicago 
J.  LYLE  KINMONTH,  Publishsr. 
Asbury  Paris,  N.  J. 


LOS  ANGELES 

Evening  Herald 

CIRCULATION 

123,305 

DAILY 

FIRST  IN  EVER’YTHING 
Member  A.  B.  C. 


GEORGIA  CONDEMNS  PRESS  AGQfr 

Press  Association  Meeting  at  Adaati 
Re-affirms  Previous  Stand 

(Sfreial  to  Kditos  &  IVblishu) 
-Atlanta,  Ga. — The  Georgia  Prtsj 
.Association  is  holding  a  two-day  bujj. 
ness  meeting  here  yesterday  and  to¬ 
day,  discussing  timely  topics  affectiai 
publishers’  interests.  Dates,  and  a  pr^ 
gram  for  the  annual  meeting  at  Car¬ 
rollton  in  July,  will  be  set. 

Georgia  publishers  are  putting  the  ban 
on  press  agents  and  free  publicity 
seekers.  A  resolution  to  this  effect  car¬ 
ried  at  the  Macon  meeting  and  it 
being  emphasized  at  the  present  meet¬ 
ing,  with  a  view  to  bringing  about  the 
most  liberal  cooperation  on  the  part  of 
every  member  of  the  association. 


Elected  to  AMOciated  Preat 

The  following  papers  have  lieen 
elected  to  membership  in  the  Associated 
Press:  Greenburg  (Ind.)  Daily  News, 
Pendleton  (Ore.)  East  Oregonian,  Clin¬ 
ton  (Ill.)  Journal,  LaFayette  (La.) 
Gazette,  Hanover  (N.  H.)  Dartmouth. 


LEADS 


all  other  Boston  evening 
newspapers  in 

Department  Store 

ADVERTISING 

A  sufficient  recommendation  to 
ANY  space  buyer. 


The  Detroit  News 


carries  more  advertising — local 
national  and  classified  —  than 
any  other  Detroit  paper.  Larg¬ 
est  total  advertising  patronage 
in  the  world. 


The  Mount  Vernon,  N.  Y, 

DAILY  ARGUS 

curie*  more  diaplay  advertiiiai 
than  any  other  newapaper  in 
Weatcheater  County 

Thi*  is  an  acknowledgment  of 
it*  power  that  the  advertiaar 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foreign  Reprcaantativo 
171  Madison  Ave.  NEW  YORK 


Known  Throughout  the 
World 

Why  are  advertisements  coming  from 
BJnstland,  France,  Italy,  Norway  wd 
South  America  published  in 

Pittsburg  Btagatrlf 

Because  it’s  the  Pittsburg  newspaper 
known  throughout  the  world. 

Branch  Offices: 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co., 
Marquette  Building,  Chicago,  BL 
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WHAT  OUR  READERS  SAY 


“Handouti”  Fare  III  in  Austin 

To  Editor  &  1’lblisiier:  Press  agents  in 
,  ‘  own  town”?  Ves,  and  in  every  publisher’s 
t  ini  The  free  publicity  simpletons  with  head- 
iSers  in  New  York  who  are  working  every 
mceivable  scheme  to  promote  money  drives, 
k^ni  campaigns,  memorials,  statues,  volumes 
fcliDPings.  histories  of  the  war  and  297  other 
and  live-easy-projects  seem  to  be  work- 
Kom  a  set  of  lists  like  this. 

'"Hey  send  us  pounds  and  pounds  of  litera¬ 
ture  kgging.  demanding,  threatening,  suppli- 
Sine  and  appealing  for  free  space  in  the 
“  j  of  every  business,  commercial,  advertis- 
^  political,  patriotic  saint  who  ever  lived  or 
X  can  be  conceived. 

Then,  from  their  lists,  they  write  some  soft¬ 
hearted'  woman  or  some  soft-hearted  man  of 
ime  local  prominence  usually  appointing  her 
»r  him  as  '‘city  chairman”  or  “county  chair- 
Some  publicity  grafters  send  engraved 
Stificates  of  appointment,  others  engraved 
ardi,  other  ribbons  or  badges.  ,  ,  „ 

They  want  their  games  boosted  locally  and 
joiii  with  the  appointment  is  another  ream 
free  literature  and  the  local  “chairman”  is 
mmressed  with  the  fact  that  it  is  absolutely 
necessary  to  get  this  wad  of  free  stuff  printed 
m  the  local  paper 

The  article  usually  starts  off  like  this. 

"Mrs  Johnson  Johnson  Johnson  the  well 
known  philanthropist  of  Austin  and  highly 
Mtriotic  woman,  has  received  the  important 
totinction  of  having  been  appointed  honorary 
dttirman  for  the  City  of  Austin  by  the  directors 
«f  the  Association  for  the  creation  of  Asso- 
cations  Mrs.  Johnson  has  begun  active  work 
and  in  an  interview  with  a  reporter  for  the 
tustin  American  said,”  then  goes  on  about 
i  column  of  “put-over.” 

Mrs.  Johnson  just  has  to  have  it  printed. 
It  is  a  patriotic  move.  If  we  don’t  print  it 
we  are  unpatriotic  in  her  mind.  Aren’t  we 
in  favor  of  its  object?  Aren’t  we  interested 
in  inch  uplift  work?”  Aren’t  we  in  sympathy 
with  its  motives? 

Of  course  we  don  t  print  it  and  we  have  a 
habit  of  telling  Mrs.  Johnson  Johnson  Johnson 
just  how  she  has  been  buncoed.  Usually  she 
ioesn’t  believe  it,  because  sbe  has  such  a  nice 
certificate  of  appointment  and  she  “just 
wonders”  how  they  ever  got  her  name.  Some¬ 
times  she  will  stop  her  paper  if  we  don  t  print 
It  and  sometimes  they  usually  do  stop  for 
about  a  week. 

She’s  just  another  phase  of  the  campaign 
that  is  being  worked  by  the  New  York  City 
publicity  gratters. 

.^nd  as  for  the  tons  and  tons  (almost)  ot 
free  stuff  that  comes  out  of  Washington  and 
Xew  York  City — why.  our  reporters  write  all 
their  copy  on  that  which  comes  tfrom  publicity 
bureaus,  press  agents,  advertising  agencies,  oh! 
jou  know  the  list. 

The  advertising  agencies  has  a  new  scheme 
now.  They  say,  “It  is  a  matter  of  particular 
importance  to  me  if  you  will  kindly  make  sure 
that  this  aritcle  is  printed  and  please  send  a 
mirkrf  page  to  me  personally.” 

Other  agencies  tell  you  that  they  must  have 
I  marked  page  so  that  we  can  be  given  “proper 
credit.”  • 

Other  agencies  send  out  mats,  electros,  plates. 

They  don’t  grab  our  space  because  we  don’t 
live  it. 

We  do  not  print  “hand-outs. 

They  cost  us  nothing  because  the  white 
paper  they  send  us  is  a  profit. 

They  have  never  gptten  us  into  trouble  be¬ 
cause  we  pay  no  attention  to  them. 

They  waste  all  the  paper  they  send  to  us. 

It  isn’t  the  newspapers  that  are  the  suckers-— 
it  is  the  press  agents  themselves  and  the  people 
who  are  employing  them. 

Our  stereotyper  estimated  the  other  day  that 
be  bad  $60  worth  of  metal  at  10  cents  a  pound 
tlut  had  been  shipped  into  us  by  press  agents 
in  1919. 

We  welcome  every  nress  agency’s  communi- 
-ation  and  let  the  editorial  department  have 
the  unprinted  side  of  it  to  write  on. 

KENDALL  B.  CRESSEY, 
Editor,  Austin  (Tex.)  American. 


Why  Not  Nine  Columns? 

To  Editor  &  Pi-blisher:  It  is  high  time  that 

C"  ihers  of  small  city  newspapers  should 
away  from  established  customs  and  the 
tadency  to  copy  the  methods  of  metropolitan 
publishers,  if  they  would  help  themselves  in  the 
pment  print  paper  emergency.  Editor 
PciLisHER  has  already  wasted  much  paper  in 
^ng  space  to  the  claims  of  these  publishers 
tfat  they  have  done  everything  possible  to  con- 
•erve  newsprint,  whereas,,  as  a  matter  of  fact, 
very  few  have  made  as  yet  even  a  fair 
•tart  in  the  direction  of  economy. 

It  is  possible  for  many  of  these  small  city 


newspapers  to  effect  immediately  a  saving  of 
many  thousand  tons  of  print  paper  yearly. 
IIow_  can  it  be  done?  Read  the  following  let- 
•er  from  Ralph  R,  Buvinger,  publisher  of  the 
Meridian  (Miss.)  Star,  and  an  efficient  news- 
papei  engineer: 

“Benjamin  Wood,  President, 

“Wood  Flong  Corporation, 

“25  Madison  Avci\,ue,  New  York  City. 

“Dear  Mr.  Wood:  Replying  to  your  inquiry 
of  the  18th.  I  am  pleased  to  advise  you  con¬ 
cerning  the  size  of  the  nine-column  page,  which 
I  devised  and  am  putting  into  effect  for  the 
Atlantic  City  Press  and  Union  and  the  (Pa.) 
Norristown  Times. 

“The  Atlantic  City  Press  and  Union  was 
unable  to  secure  the  consent  of  the  mill  to  re¬ 
duce  their  roll  sizes  from  37)4  inches,  on  which 
they  V'cre  publishing  eight  columns  of  thirteen 
ems.  After  careful  consideration,  I  found  that 
nine  columns  of  12  ems  could  be  printed  on 
371'5-inch  rolls,  provided  Wood  dry  mats  were 
used  to  secure  the  additional  shrinkage  of  a 
quarter  inch  of  width  on  each  page. 

‘‘The  publishers  of  the  Atlantic  City  Press 
and  Union  instantly  saw  that  my  plan  would 
effect  a  positive  gain  of  X  in  their  paper  con¬ 
sumption.  One  column  or  12J4  per  cent  more 
space  was  added  without  increasing  the  size 
of  the  roll. 

“The  Norristown  Times  is  using  38-inch  rolls 
for  eight  columns  of  13  ems.  The  same  size 
roll  will  accommodate  nine  columns  of  12  ems, 
with  side  margins  of  X  inch. 

‘‘Under  the  present  difficult  print  paper  con¬ 
ditions  no  publisher  should  decry  the  use  of 
nine  columns,  merely  because  it  is  unusual. 
The  stringent  shortage  of  print  paper  will  un¬ 
doubtedly  continue  for  several  years,  and  as 
the  public  neither  notices  nor  comments  on  the 
number  of  columns  or  width  of  columns,  all 
newspapers  should  adopt  anv  number  of  col¬ 
umns,  of  either  12  or  12V4  ems.  that  they  can 
crowd  into  the  nearest  size  roll  that  their  mill 
can  supply  without  waste. 

“.As  you  know,  12-em  columns  are  rapidly 
becoming  one  of  the  standard  sizes.  For  many 
years  the  Detroit  News,  Cleveland  Press,  Cin¬ 
cinnati  Post,  Toledo  News-Bee  and  other 
Scripps-McRae  papers  have  used  12  ems.  Dur¬ 
ing  the  past  three  years  I  have  altered  the  At¬ 
lanta  Constitution,  Atlanta  Journal,  Davenport 
Times,  Davenport  Democrat,  Moline  Dispatch, 
Rock  Island  Argus,  Rock  Island  Union,  to 
eight  columns  of  12  ems  and  the  benefits  that 
have  accrued  to  them  have  been  considerable. 

“.Any  publisher  whose  present  roll  sizes  will 

Eermit  the  addition  of  another  column,  merely 
y  adopting  12  ems.  should  do  so.  Most  na¬ 
tional  advertising  mats  and  electros  are  or 
can  be  secured  on  a  12-em  basis. 

“Most  presses  now  printing  from  73-inch 
rolls  can  be  altered  to  take  76-inch  rolls,  which 
will  accommodate  nine  columns.  All  single- 
width  presses  now  printing  eight  columns  with 
columns  running  around  the  cylinders  can  be 
altered  to  nine  columns  on  38-inch  rolls. 

“These  sizes  are  based  on  12  ems,  six-point 
column  rules,  J^-inch  margins  and  the  use  of 
drv  mats. 

“Publishers  who  cannot  obtain  shorter  rolls 
to  take  advant.-ige  of  the  saving  shrinkage  of 
the  dry  mat  should  adopt  either  eight  or  nine 
columns  on  their  present  or  slightly  larger 
rolls,  and  by  the  time  the  paper  situation  has 
become  normal  they  will  be  so  well  pleased 
with  the  new  size  that  they  will  retain  it  as  a 
matter  of  choice 

“I  find  that  many  publishers  assume  that 
they  cannot  accomplish  substantial  paper  sav¬ 
ing,  whereas  a  few  slight  changes  in  their 
equipment  would  cut  their  consumption  very 
materially  if  they  would  only  realize  that  the 
public  is  quite  willing  to  accept  any  change 
in  size  that  the  editor  finds  essential  to  effect 
paper  saving. 

“If  there  are  any  further  questions  that  you 
desire  to  ask  concerning  the  foregoing,  I  will 
he  pleased  to  hear  from  you. 

“(S)  Ralph  R.  Buvingrr.” 

What  Buvinger  says  can  be  done  is  being 
done.  Whv  not  the  9-coIumn,  12-em,  6-point 
rule,  page?  There  can  be  no  sane  objection 
to  it,  and  when  adopted  it  would  be  found  to 
have  advantages  aside  from  the  saving  in  print 
paper.-  For  instance,  an  additional  column 
head  is  a  decided  gain  either  for  news  or  ad¬ 
vertising. 

The  publisher  who  sits  back  and  does  little 
or  nothing  to  fight  the  present  situation  in  the 
expectation  that  normal  conditions  will  soon 
be  restored  is  fooling  himself.  Print  paper 
will  continue  to  be  an  almost  priceless  com¬ 
modity  for  some  time  to  come. 

BENJAMIN  WOOD, 

General  Manager,  Wood  Flong  Corporation, 


Has  Newsprint  for  Sale 

“To  Editor  Si  Publisher:  We  note  in  your 
issue  of  March  20,  you  have  advised  one  of 
your  subscribers  from  whom  he  may  obtain 
newsprint  paper  in  this  city. 

“We  beg  to  advise  that  we  also  can  furnish 
newsprint  paper,  and  any  further  inquiries 
you  have  for  this  commodity  we  will  be  glad 
to  have  you  refer  same  to  us. 

“INVINCIBLE  PAPER  &  PULP  CORP. 

“A.  George  Lutz.  President.” 


“BIG  WIND”  DIDN’T  HURT  PAPER 


Elgin  News  Went  to  Press  on  Time  with 
“Jury”  Electric  Rig 

Elgin,  Ill. — The  Daily  News,  aloii); 
with  the  rest  of  the  city’s  business,  was 
seriously  injured  by  the  tornado  which 
swept  this  section  last  week,  but  pub¬ 
lished  as  usual  without  missing  an  is¬ 
sue.  It  met  the  emergency  by  using  a 
gasoline  tractor  engine  and  an  electric 
motor  rewired  as  a  generator,  which 
produced  enough  current  to  operate  the 
plant  and  light  the  building.  The  im¬ 
provised  electric  plant  was  in  operation 
within  five  hours  after  the  “big  wind” 
hit  town  and  the  paper  went  to  press  on 
time.  The  issue  on  the  day  after  the 
storm  was  very  popular  and  the  pub¬ 
lishers  report  that  10,000  extra  copies 
were  printed  to  meet  the  demand. 


OKLAHOMANS  PUSH  AD  BUREAU 


T.  E.  Miller,  New  Manager,  Seeks  Cost 
Information 

Oklaho.ma  City,  Okla. — More  for¬ 
eign  advertising,  more  local  advertising, 
at  the  right  price.  .This,  in  brief,  is  the 
aim  of  the  Oklahoma  Advertising  Bu¬ 
reau  of  the  Oklahoma  Press  Association, 
as  announced  by  Tucker  E.  Miller,  ad¬ 
vertising  manager  of  the  Norman  Tran¬ 
script,  who  has  been  ap|K>inted  manager 
to  succeed  John  S.  Appleby.  In  an  ap¬ 
peal  to  the  newspaper  publishers  of  the 
state,  Mr.  Miller  asks  the  following 
questions : 

“1 — Are  you  at  this  time  making  any 
direct  effort  to  get  more  foreign  adver¬ 
tising?  Or  do  you  leave  it  to  some 
agency  to  send  it  to  you — who  is  look¬ 
ing  after  his  interests  first? 

“2 — Have  you  all  of  the  local  adver¬ 
tising  you  need?  What  per  cent  adver¬ 
tising  do  you  carry  and  what  per  cent 
must  you  carry  to  place  your  paper  on  a 
paying  basis? 


The  Boss  says: 

We’re  equipped  to  give  close  co-opera¬ 
tion  to  those  who  advertise  in  our  col¬ 
umns.  Ask  us  what  you  want  to  know 
about  this  fertile  field. 

‘Tha  Evening  Nawapapar 
Publishad  at  Fairmont,  W.  Va. 

Population  25,0(X>— December  A.  B.  C 
Circulation  5,363. 

Represantad  by  MacQuoid  Agvncy 
103  Park  Avenue,  New  York 


“3 — What  is  the  cost  per  inch  to  you 
of  producing  advertising?  How  do  you 
arrive  at  the  rate?  What  per  cent  profit 
do  you  charge  above  cost  to  make  your 
selling  price  per  inch? 

“If  there  arc  any  of  these  questions 
you  cannot  satisfactorily  answer,  your 
advertising  bureau  can  be  of  assistance 
to  you.”  , 

For  the  present  Mr.  Miller  will  re¬ 
main  with  the  Transcript,  but  as  soon  as 
possible  he  will  devote  his  entire  time 
to  the  bureau  work. 

Brennan  Returns  to  Advertising 

Chicago. — Hugh  Brennan,  formerly 
of  the  Dooley-Brennan  Advertising 
Company,  Chicago,  who  was  last  year 
one  of  the  owners  and  business  manager 
of  the  Milwaukee  (American  Associa¬ 
tion)  baseball  team,  has  .re-entered  the 
advertising  field  as  advertising  manager 
of  the  Imperial  Belting  Company,  Chi¬ 
cago. 


You  read  it  in  Editor  &  Pubusher. 


Last  P.  O.  Report 

For  the  period  ending  Oct.  Utf 
Averegc  Daily  and  Sunday  Circulation 

76,806 

Wew  Orleans  Item 

Send  for  a  copy  of  our  $3,000  Book 
of  Facts  and  Figures  concerning 
selling  1/23  of  all  the  people  in  the 
United  States. 


PUBLISHERS 

you  are  having'  trouble 
Collecting  Agency  Ac¬ 
counts,  due  to  ‘Missing 
Proofs  of  Insertion,*  YOU 
NEED  the  Schworm-Man- 
del  Page  Delivery  Ser¬ 
vice.” 

Covers  New  York  and  Chicago  Agencies 

Send  for  Particulars  and  List  of  Sub- 
scribers 

Schworm  -  Mandel,  Inc. 

456  4th  Ave.  New  York.  N.  Y. 


The  Dominating  Force 

In  a  manufacturinflT  territory  famotis 
for  its  htistle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  Bridgeport  Post 
Standard-  T  elegram 

Not  only  dominate  this  field,  but  they 
offer  advertisers  the  lowest  rate  ob¬ 
tainable  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 
I.  O.  Klein, 

Metropolitan  Bldg.,  New  York. 

John  Glass, 

Peoples’  Gas  Bldg.,  Chici^,  HI, 


Perth  Amboy,  N.  J. 

Most  Rapidly  Grawtnf  Qty  In  Kaat 
Thoroughly  Covered  by  the 

Evening  News 

Member  A,  N,  P,  A„  A,  B,  C.  A,'p, 
Retionable  requests  for  trade  informa¬ 
tion  given  prompt  attention. 

R.  Northrup,  303  Sth  Atwiui* 
New  York  Cily 


THE  PEOPLE  OF 
NEW  LONDON,  CONN. 

have  money  to  roend  for  nationally  adver¬ 
tised  goods.  'The  city  was  never  as 
prosperous  as  it  is  today. 


Advartise  your  gooda  at  dawn 
and  adl  them  before  dark 


The 

NEW  LONDON  TELEGRAPH 

JUUAN  D.  MORAN.  Free,  and  Mgr. 
Repreientativea 

Payne-Buma  &  Smith,  New  York— Boston 
J.  Logan  Payne  Co.  Chicago— Detroit 


A  Denominational  Weekly 

can  only  prosper  so  long  as  it  de¬ 
serves  the  loyalty  of  its  readers. 

The  Congregationalist 

for  over  a  century  has  served  with 
distinction  its  readers. 

.Advertising  in  its  columns  receives 
the  benefits  of  this  loyalty. 

14  Beacon  St.,  Boston 


The 


Pittsburg  Press 

Daily  and  Sunday 


Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 


Foreign  AdsrsrtlBing  RapraaeBtathrae 

Metropolitan  Towor,  Peoples’  Gaa  Bldg. 
I.  A.  KLEIN  JOHN  GLASS. 

New  York.  Chicago. 


SOUTHWEST  ‘TO  TELL’ 
THE  WORLD 


to  estal)lish  daily  newspapers  in  accord¬ 
ance  with  the  recent  plan  of  the  Ameri¬ 
can  Federation  of  Labor  to  establish  a 
string  of  labor  newspapers  throughout 
the  industrial  regions  of  the  country, 
prior  to  the  Presidential  campaign. 


INCORPORATIONS 


()AK  Park,  III. — P.oneer  I*tibliiliin>  r 
pany;  from  $65,000  to  $100,00(1.  ^ 

Detroit — t'airns  .Advertisine 

$10,000;  Henry  W.  (aims,  John  DostS 
Bewick  avenue,  and  Sophie  L.  CairnA’nS 
land  Park.  ^ 

International  Magazine  .Ayency, 
magazine  agency  business;  $.1,000;  WjuS*; 
I-ander,  Windsor,  Ont.;  Krederick  R. 

38  Sterling  avenue,  Detroit,  and  Jacob  rS 
Windsor,  Ont.  ^ 

Case  Press,  printing,  engraving  and  • 
t'onary  business;  $24,000;  Howard  B.  I. 
Daniel  L.  Case,  Raymond  K.  DyktniA  n 
troit.  ^ 

Dallas — Frankl  n  Press;  $15,000;  H.  B.  $« 
mons.  D.  I-.  Irwin  artd  C.  A.  Mct^line. 

News-Journal  Employes  Building  and  U 
Association,  a  cooperative  organization  anc, 
M  dland  Printing  Company;  $5,000;  S.  M.  the  employes  of  A.  H.  Belo  &  Co.,  publisie 
Salcnger.  S.  B.  Epstein,  H.  L.  (^ohen,  910  W.  of  the  Dallas  Morn  ng  News  and  the  Din 
Lake  street.  Evening  Jourtial;  $1,000,000;  J.  F.  Knott,  H. 

Chicago  -Advertising,  Art,  &  Engraving  Com-  AN  ithers,  C.  t.  Brown. 

* .  L’.  (J.  Hinman,  C.  A.  Dill,  Granite,  Okla. — Baptist  Worker  Publist 

Patterson,  Charles  Aaron,  Company  increasing  capital  from  $8,()(|g‘ 
$15,000. 


Two  'Notion- wide  Advertising  Cam¬ 
paigns  Will  Be  Conducted  Through 
Newspapers — Over  $150,000 
Will  Be  Spent 


Escanaba  Building  New  Plant  uf‘'(?aivr! 

Escanaba,  Mich. — The  Escanaba  Pa-  '‘I"' 

,,  .  ,  .  (  isro,  Tex.— 

per  Company  is  planning  a  new  million  Company;  frorr 

dollar  dam  and  plant  at  Boney  Falls,  t  iucago — Bo 
Mich.  The  new  dam,  on  which  work  ('"'jc 

will  begin  soon,  will  develop  6,000  horse  La  Salle  street. 

of  the  company  inti¬ 
mated  that  newsprint  would  form  at 
least  a  part  of  the  new  plant’s  output. 

_  pany;’  $10U,000;  . 

.  ^  .  W.  L.  Park.  L.  B. 

Old  Paper  Reorganised  22  S.  State  street. 

Bastrop,  Tex. — The  Advertiser,  pub- 
^  '  Cain,  has  been  sold  to 
a  stock  company  recently  organized  by 
Powell  Perkins.  T.  \V.  Cain,  Paul  D. 

Paige,  W.  A.  McCord,  and  J.  H.  Pearcy. 

Powell  Perkins  is  president  and  J.  H. 

Pearcy,  managing  editor. 


Bv  J.  S.  Lewis 

(U'riiten  exclusively  for  Editor  &  Pcslisher) 

Kansas  City,  Mo. — With  two  large 
nation-wide  advertising  campaigns  al¬ 
ready  under  way,  and  several  others  in  I’o'Ncr. 
the  making,  the  Southwestern  part  of 
the  L’nited  States  will  come  to  the  fore¬ 
front  this  year  as  a  leader  in  “telling 
the  world’’  the  glories  of  this  section 
of  the  country. 

The  Great  Southwest  Association,  with  Hshed  by  T.  W 
headquarters  at  Dodge  City,  Kan.,  has 
started  to  raise  a  fund  of  $100,000  to 
advertise  the  southwestern  section  of 
Kansas,  and  some  northwestern  Okla¬ 
homa  and  southeastern  Colorado  coun¬ 
ties.  The  Ozark  Playground  Association, 
with  headquarters  at  Joplin,  Mo.,  will 
spend  some  $33,000  to  advertise  the 
Ozarks  as  the  “playground  of  the  na¬ 
tion.” 

In  addition,  the  Kansas  State  Cham¬ 
ber  of  Commerce  plans  a  fund  of  $25,000 
for  the  establishment  of  a  bureau  of 
publicity  and  immigration  in  connection 
with  the  department  of  agriculture  of 
the  state.  The  Kansas  Retailers’  Asso¬ 
ciation  also  is  planning  to  carry  on  a 
campaign  within  the  state,  while  the 
state  board  of  health  is  considering  the 
advisability  of  advertising  Kansas  as  a 
“health  resort,”  based  on  the  law  of 
death  rate  for  the  state. 

Donald  H.  Mclvor,  former  telegraph 
editor  of  the  Wichita  Beacon,  has  been 
made  general  secretarv-  of  the  Great 
Southwest  -Association,  handling  the  ad¬ 
vertising  campaign.  The  Southwestern 
Advertising  Company  of  Wichita  has 
been  given  the  advertising  contract,  and 
Hugh  MeVey,  of  the  Southwestern 
agency,  has  been  retained  as  advertising 
counsellor. 

Joseph  J.  Manglove,  of  Pierce  City, 
well  known  Missouri  newspaper  man. 
has  been  elected  secretary  of  the  Ozark 
Playground  .Association.  The  Ferry- 
llanley  .Advertising  Company  of  Kansas 
Hty.  who  have  the  contract,  have  de¬ 
tailed  (ieorge  H.  Bowles  as  head  of 
publicity. 

The  ])lan  includes  the  insertion  of  an 
advertisement  three  columns  wide  and 
about  twelve  inches  deep,  once  a  week 
for  twelve  weeks  in  seventy-five  news¬ 
papers  in  nine  nearby  states.  In  addition 
a  iMioklet  of  72  pages,  telling  of  the  re¬ 
sorts  to  be  found  in  the  Ozarks-Soutbern 
Missouri,  nortbern  .Arkansas  and  nortb- 
western  Oklahoma,  will  be  prepared  and 
.50,000  sent  out. 

Other  advertising  will  be  prepared  and 
a  series  of  articles  will  be  printed  in 
St.  I^uis.  Kansas  City  and  other  papers, 
and  several  magazines. 


SUPPLIES  &  EQUIPMENT 


For  Newspaper  Making 


Lancaster  Examiner  Buys  New  Era 

Harrisburg,  Pa. — The  Lancaster  Xew 
Era,  a  daily  since  .April  28,  1877,  has 
been  purchased  by  Samuel  R.  Slay- 
maker,  owner  of  the  Lancaster  l>aily 
Examiner  The  two  papers  will  be 
merged  very  shortly. 


EQUIPMENT  FOR  SALE  EQUIPMENT  FOR  SAU 

Ivertisementft  under  this  classification  thirty  Advertisements  under  tUs  classificatleB 
nts  per  Una.  Count  six  words  to  tbs  lino.  cents  per  line.  Count  six  words  to  tbt  Ihg 


Printers’  Outfitters 

Printing  Plants  and  Business  bought  sod  si; 
American  Typefounders'  products,  printena 
bookbinders  machinery  of  every  descriptk: 


Wanted 

Thirteen*em  labor  saving  metal  bases.  State 
quantity,  condition  and  price.  The  Sentinel, 
Centralia,  Illinois. 


Evening  Papers  Merge  _ 

Roseburg,  Ore. — The  Review  and  the  Wanted 
Xews,  evening  papers,  have  been  con- 
solidated  under  the  name  of  Roseburg  usher. 

News-Review,  in  charge  of  Lee  Wim- - 

lierly,  B.  W.  Bates  and  Bert  G.  Bates,  Wanted 
with  a  capital  of  $A0.000.  Second  hai 


Conner  Fendler  &  Co. 
York  (;ity. 


96  Beekman  Si,  Kt 


Pari*  News  Sold 

Paris,  Tex. — The  Morning  News  has 
been  sold  by  Sayers  Boyd,  former  own¬ 
er,  to  the  North  Texas  Publishing  Com¬ 
pany,  in  which  Paris  business  men  are 
principal  stockholders.  Harry  Warner, 
formerly  managing  editor  of  the  Hous¬ 
ton  Post,  will  be  editor. 


THE  CUSHMAN 


For  Sale^ 

Ton  resniflting  pot.  l.ikc  new 
The  Post,  I.eavenworth.  Kansas. 


Start*  Sunday  Edition 

The  Charleston  ( W.  \’a.)  Mail  to¬ 
morrow  will  publish  its  first  Sunday 
edition.  The  date  is  the  sixth  anniver¬ 
sary  of  the  Mail’s  publication  by  ils 
present  owner.  Walter  E.  Clarke. 


Two  Hoe  Sextuple  Presses  with 
two  folders.  Each  press  print! 
an  8-column  standard  size  news¬ 
paper,  is  in  good  condition  and 
can  be  inspected  at  any  time 
Hoe  Matrix  Rolling  Machines 
can  be  shipped  at  once. 

Walter  Scott  &  Company 

PLAINFIELD,  N.  J. 


Paper  Mill  Moves  to  Lewiston 

Buffaui — .A  branch  of  the  Riverside 
I’aper  &  Pul])  Cornoration  will  be  situ¬ 
ated  at  Lewiston,  N. 


PLANT  IMPROVEMENTS 

The. Racine  W  isronsiii  .Agriculturalist, 
of  which  former  State  Senator  Charles 
Everett  is  editor,  has  luirchascd  a  site 
upon  which  a  two-story  concrete  and 
steel  publication  building  will  be  erected. 

The  Ottawa  (Kan.)  Herald  is  adding 
to  its  plant  a  new  linotype,  a  Miller 
Press  automatic  feeder,  and  some  ma¬ 
chinery  for  the  stereotype  room.  The 
Herald  also  contemplates  increasing  its 
Topeka,  Kan. — The  first  step  towards  news  service, 
establishment  of  a  daily  labor  newspaper  xhe  Carthage  (Mo.)  Herald  of  Truth 
in  Topeka  is  seen  in  the  purchase  by  Publishing  Company  has  ordered  a  lino- 
Frank  B.  Brown,  editor  of  the  Kansas  type  machine 

Trade  UniomsL  official  lalnyr  paper  for  '  George  B.  Wilson,  for  the  past  several 
^e  Kansas  Federatmn  of  Labor,  of  the  manager  of  the  Wil- 

O  Connor  Prmtmg  Comi.any  here.  The  (N.  C.)  Dispatch,  will  shortly 

two  plants  will  he  merged  and  the  daily  publication  of  Neighborhood 

published  from  the  new  plant.  Vews.  a  weeklv  ioiirnal.  Mr.  Wilson 


OFFSET  LINOTYPE  MOTOR 
Has  No  Equal 
Sor 

EFFICIENCY  SERVICE 

STURDY  CONSTRUCTION 

We  want  to  give  you  the  benefit  of 
our  fourteen  years*  experience  in 
manufacturing  linotype  motors. 

Write  for  prices.  Address: 

CUSHMAN  ELECTRIC  CO. 
CONCORD.  N.  H. 


For  Prompt  Service 

TYPE 

Printers’ Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  bl 
Selling  Houses  conveniently  locittJ 

“American  Type  the  Best  in  Any  Cass 

AMERICAN 
TYPE  FOUNDERS  CO. 

KsosmOa 
Denws  . 


Open  24  hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St.,  Tribune  Bldg. 
New  York  City 


Boston 

New  York 

PKitsdelphis 

Bsltimore 

Richmond 

Atlsnts 

Buffalo 


Pittsburgh 

Cleveland 

Detroit 

Chicago 

Clncitmsti 

St.  Louis 

Minneapolis 
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aASSIFIED  ADVERTISING  COLUMNS 

^  -gfc  tk«  ffoliimM  of  Editor  St  Pnbllolur  jrou  mmy  find  n  buyor  for  any  naofal 

aquipoMBt  for  whlcli  you  bavo  no  prooont  nood.  A  “For  Mo“  ad  at  thirty 
pgr  lino  may  thus  turn  into  cash  somothinc  which  now  morsly  raquiras  storaco 
which  would  bo  of  rsal  sorrlco  to  somabody  also. 


SITUATIONS  WANTED 

iJuaUissiiu**  under  this  classificatioa^  tan 
per  Una,  oach  inoartioo.  Count  sis 
to  tbs  line.  For  those  imomployod, 
JJJTe  axcaad  S*  words,  two  fawartioas  nlEE. 


gauness-AdvertUing  Manager 

of  bitUy  prosperous  Mid-West  daily,  would 
Moiider  change;  as  manager  have  placed 
burily  losing  dailies  on  auhstantial  paying 
Es-  considered  very  successful  advertisinfi 
oanager  and  salesman;  have  ability,  expert- 
act  confidence  and  fighting  spirit  coupled 
■ith' diplomacy  to  successfully  handle  trouble- 
lome  situations,  and  record  that  will  interest 
loblisher  needing  high  grade  man  for  either 
EnsTtment  or  both;  20,000  to  60,000  city  pre- 
fe^;  not  averse  to  smaller  or  larger  if  at- 
gictive  living  conditions  and  satisfactory  re- 
■sarration.  Address  A.  C.  Merrick,  General 
Delivery,  Des  Moines,  Iowa. 


Display  Solicitor  and  Copy 
Writer 


Young  man,  28,  at  present  departmental  head 
ol  large  southern  paper,  desires  to  make 
change.  Experienced  display  solicitor  and 
eritcr  of  results  producing  copy.  I  want 
ID  opportunity  where  advancement  is  de¬ 
pendent  on  results  I  produce.  Services  avail¬ 
able  within  two  weeks.  Box  730,  care  of 
Editor  &  Publisher. 


Achrertising  Manager 

Thorough  executive  and  personal  producer, 
ponng  married  man  with  nearly  fifteen  years 
ail-sround  experience,  wants  to  make  more 
pro6table  and  permanent  connections.  Experi- 
nce  includes  cities  of  fifty  thousand  to  the 
brnst  in  the  world.  Can  come  on  30  days 
Botice.  Unquestionable  record.  Address  B-711, 
care  of  Editor  &  Publisher. 


Business  Manager 


A  live  wide  awake  business  manager,  thirty- 
four  years  old  and  with  fifteen  years’  expe¬ 
rience,  is  looking  to  make  a  change  either  as 
assistant  general  _  manager  or  manager  of 
newspaper  plant  in  city  of  thirty  to  forty 
thousand.  Have  excellent  record.  Will  ex¬ 
change  references.  Personal  reasons  for  ^  de¬ 
siring  change.  No  $30  or  $40  per  week  jobs 
considered.  Can  make  good,  being  familiar 
with  every  department.  Can  also  handle  job 
printing  end  and  midce  money.  Address, 
B-720,  care  of  Editor  &  Publisher. 


Classified  Advertising  Manager 

A  classified  advertising  manager  wishes  posi* 
tion  with  a  progressive  newspaper  which 
reaiites  the  importance  of  classified  adver* 
tising  and  understands  the  fact  that  it  must 
be  built,  not  sold.  Thirty*nine  years  old,  mar^ 
ried  and  has  fifteen  years’  experience  as  class- 
ified  manager  with  some  of  the  best  papers  in 
the  country.  If  you  are  interested  in  secur¬ 
ing  the  service  of  someone  who  understands 
the  fundamentals  of  classified  address  Box 
Bv722,  care  of  Editor  &  Publisher. 


SITUATIONS  WANTED 


This  Advertisement 
Should  Interest 
Newspaper  Publishers 
ATTENDING 
A.  N.  P.  A.  MEETING 

My  present  position  has  paid  me  better  than 
$7,000  a  year  for  the  past  five  years,  as  repre¬ 
sentative  of  the  advertising  department  of  the 
foremost  daily  newspapers  in  a  city  of  800,000 
population,  but  it  is  one  of  those  permanent 
jobs  lacking  bigger  possibilities  demanded  by 
ambition.  I  would  be  interested  in  an  offer 
from  a  Newspapbr  Publisher  needing  a  busi¬ 
ness  or  advertising  manager.  Over  18  years 
of  experience  in  all  departments  of  a  daily 
newspaper,  covering  both  Northern  and 
Southern  conditions.  Wide  personal  acquaint¬ 
ance  with  National  Advertisers  and  Advertis¬ 
ing  Agents.  An  American,  36  years  of  age, 
married.  An  interview  in  New  York  during 
A.  N.  P.  A.  meeting  can  be  arranged  at  mutu¬ 
ally  convenient  time,  by  addressing: — 

“Bigger  Possibilities,”  c/o  Chandos  St.  John 
Brrnon,  571  9th  Street,  Brooklyn,  N.  Y. 


CARTOONIST  &  NEWS¬ 
PAPER  WRITER 

upon  photos  and  layouts,  desires  connec¬ 
tion  with  some  live  daily.  Samples  on 
request.  F.  M.  Callaghan,  513  McLain 
St.,  Dayton,  Ohio. 


HELP  WANTED 

Advertisaments  under  this  classification 
twenty-five  cents  per  line.  Count  six  wonla 
to  the  line. 


Newspaper  Reporter 

Wanted  newspaper  reporter  who  knows  news 
and  knows  how  to  write  interesting  story. 
Special  assignment.  Leading  newspaper  in 
Central  New  York.  Should  be  able  to  ride 
motorcycle.  Address  stating  reference  and 
salary.  Address  Box  708,  care  of  Editor  & 
Publisher. 


Advertising  Salesman 

One  of  my  clients  desires  to  secure  services 
of  man  measuring  up  to  the  following  qual¬ 
ifications.  Well  trained  advertising  salesman 
about  thirty  years  of  age  to  work  in  a  mid- 
western  city  of  140,000  population.  Salary 
adequate  to  qualifications  of  salesman.  Wire 
Pierre  C.  Starr  Service  Corporation,  110  West 
40th  Street,  New  York  City. 


Advertising  Checker 

Experienced  advertising  clerk  for  night  work 
in  office  of  lar^e  newspaper.  Hours  2  A.  M. 
to  9  A.  M.  Highest  references  required.  Ap¬ 
ply  in  person  or  by  letter.  A.  E.  G.,  Room 
200,  32  Broadway,  New  York  City. 


Circulation  Manager 

How  in  charge  of  that  department  on  a  well 
(mown  daily,  and  who  has  recently  changed 
thdr  delivery  system  from  the  “Route  Man” 
plu  to  the  independent  boy  system,  and 
thereby  more  than  doubled  their  circulation 
nceipti  without  increasing  the  payroll. 
Wonld  consider  a  first-class  offer  on  a  20  to 
UO  thonsand  circulation  paper.  20  years  cir¬ 
culation  experience  on  “Big”  papers.  Age 
X,  Rember  A.  C.  M.  A.  Address  Box  702, 
■care  sf  Editor  ft  Publisher. 


Proofreading 

Experienced,  competent  proofreader  can  give 
Krvices  four  hours  every  evening  to  author 
or  pnbliiher.  New  York  or  Brooklyn.  Ad- 
ilreai  Box  TOT,  care  of  Editor  ft  Publitber. 


City  Editor  or  Managing  Eifitor 

Seek  Msition  of  city  editor  or  managing  editor 
«  afternoon,  daily  in  town  of  25,000.  Must 
*  lob  requiring  hard  work,  loyalty,  virility  of 
loeas  and  a  “human  interest”  style  and  con- 
etructive  effort  which  might  eventually  lead  to 
interest  in  paper.  Reporter  in  Chicago,  Middle 
nett.  New  York;  war  correspondent,  France. 
1/-18,  for  big  syndicate:  university  man:  27. 
Available  in  May.  Address  B-710,  care  of 
Editor  &  Publisher. 


Young  Executive 

v*  syndicate  manager  of  leading 

York  newspaper,  desires  work  with  syn- 
wexte.  publicity  bureau  or  advertising  Mency. 
•••putne  and  newspaper  experience.  College 
yjduate.  Possibilities  for  growth  essential. 
Addresi  B-719,  care  of  Editor  ft  ^blisker. 


First  Class  Di^lay  Solicitor 

The  New  Orleans  Item  requires  the  services 
of  a  first  class  display  solicitor  who  under¬ 
stands  thoroughlv  the  relationship  of  copy  and 
service  to  the  development  of  local  business. 
A  trained  man  who  wants  to  grow  with  a 
live  organization  in  a  rapidly  developing  field 
will  have  permanent  employment,  fine  associa¬ 
tions  and  every  opportunity  for  his  future  suc¬ 
cess.  Will  pay  properly  for  proven  ability 
plus  willingness  to  forget  the  clock.  No  place 
for  near  greats  or  four-flushers.  If  you  are 
sure  of  yourself  give  full  details  immediately 
to  Bowden  Caldwell,  Manager  Local  Adver¬ 
tising,  the  New  Orleans  Item,  New  Orleans,  La. 


Advertising  Man 

Wanted:  Advertising  man  to  take  charge  of 
local  advertising  on  evening  daily.  We  do  not 
want  a  hi^h  pneed  mans  but  a  man  to  go  into 
the  organisation  and  prove  his  worth  and  be 
paid  accordingly.  State  lowest  salary  and  ref* 
erences  in  nrst  letter.  All  correspondence 
strictly  confidential.  Address  B-714,  care  of 
Editor  &  Publisher. 


Advertising  Solicitor 

Wanted  at  once  on  small  daily  where  ad- 
writing  ability,  energy  in  telling  same  and  ex¬ 
perience  in  placing  small  at  well  as  large  con¬ 
tracts  are  essential.  No  inside  or  detail  work, 
only  copy-selling  man  wanted.  Should  be  ex¬ 
perienced  in  selling  feature  advertising.  Steady 
situation.  We  want  a  man  who  can  take  over 
the  local  advertising,  handle  it  as  a  depart¬ 
ment  and  make  a  luccesa  of  it.  No  limit  to 
earnings  as  we  pay  on  percentage  basis.  Give 
full  details  regarding  qualifications,  references, 
and  drawing  account  desired.  Address  B-712, 
care  of  Editor  ft  Publisher. 


tiKtoriaJ  Writer 

of  the  foremost  editorial  writers,  now  con- 
with  the  most  influential  trade  paper 
JoNishing  company  in  its  field,  is  open  for  pro- 
!?!“•  York  City  or  Chicago.  Address 

^•’16,  care  of  Editor  &  Publisher. 


Wanted 

Two  live  wire  reporters  to  work  suburban 
towns  of  10  to  15  thousand  population  on  pro¬ 
gressive  Evening  Daily.  State  experience  and 
salary  expected,  also  when  you  can  report  for 
work.  EVENING  TRIBUNE,  Beaver  FaUi, 


HELP  WANTED 


Managing  Editor 

The  position  of  managing  editor  is  open  for 
the  right  man  on  an  evening  six  day  news¬ 
paper,  in  a  prosperous,  central  Western  city 
of  over  100,000.  The  paper  is  broad  gauge 
in  its  policies,  liberal  in  its  treatment  of 
men,  and  a  luccestful  buiiness  enterpriie.  A 
man  to  fill  the  place  must  have  had  thorough 
training,  and  be  in  ail  respects  an  honest, 
well  equipped,  energetic  and  sane  newspaper 
man.  All  coramunicationa  will  be  held  in 
strict  confidence,  and  must  give  full  details 
of  experience,  with  references,  to  be  con¬ 
sidered.  Address,  Box  B-721,  care  The 
itor  &  Publisher. 


Copy  Desk  Man 

Wanted  by  New  York  daily  paper,  intelligeot 
and  experienced  copy-desk  man.  Liberal  laUry 
and  permanent  position;  in  fact,  life  job  for 
man  with  brains  enough.  Addresa  B-713,  care 
of  Editor  &  Publisher. 


Salesmen 

Wanted,  salesman  to  call  on  newspapers  with 
sideline.  Good  money.  Address  with  full  par¬ 
ticulars  and  references.  B-718,  care  of  Editor 
&  Publisher. 


BUSINESS  OPPORTUNITY 

Advertisements  under  this  clasaificatiea 
forty  cents  per  line.  Count  six  wnrds  ts 
tbs  line. 


Evening  Daily 

Only  evening  daily  in  healthful,  prosperous 
city  21,000;  immediate  trade  territory  100,000. 
Cleared  ten  per  cent  on  capital  stock  first 
three  months  in  1920.  Established.  Complete 
new  press,  stereotype  equipment,  etc.,  free  of 
all  indebtedness.  Cash  only  consideration,  as 
owner’s  wife  must  change  to  warmer  climate. 
Price  $75,000.  Print-ink  and  supplies  for  the 
year  on  hand.  Address  B-715,  care  of  Editor 
&  Publisher. 


Business  Opportunity 

An  experienced  newspaper  man  who  can  take 
an  interest  in  a  morning  daily  to  be  estab¬ 
lished  in  a  city  in  the  Central  West.  A  good 
manager  with  circulation  experience  or  editor 
preferred.  Big  field,  success  assured.  Give 
experience,  age,  amount  available  for  invest¬ 
ment  in  first  letter.  Address  N.  Gallagher, 
751  W.  77th  St.  Chicago.  Ills. 


For  Sale 

An  old  established  daily  newspaper,  high 
standard,  doing  a  nice  volume  of  business, 
located  in  Central  Fsnnsylvania  in  a  county 
seat  of  12,000  to  15,000  population,  situated 
in  a  rich  a^cultural  and  manufacturing  com¬ 
munity.  Well  equipped  plant  with  job  depart¬ 
ment.  Can  be  purchased  on  reasonable  terms. 
Reason  for  seuing  present  owners  unable  to 
devote  entire  time  to  business.  For  particulars 
address  B.686.  care  of  Editor  &  Publisher. 

For  Sale 

Illinois  weekly  newspaper  and  commercial 
printing  plant:  gross  business,  $9,500:  town 
^500,  $2,500  cash,  balance  $4,000  on  easy  terms. 
Excellent  field.  Ad  rate  18  cents.  Owner 
ready  to  buy  daily.  Address  Box  705,  care 
of  Editor  ft  Publisher, 


DIVIDENDS 


INTERUATIOHAL  PAPER  COMPAKT. 

New  York.  March  31at.  1920. 

The  Board  of  Diractors  have  declared  a  regu¬ 
lar  quarterly  dividend  of  one  and  one-balf  per 
cent.  (1H%)  on  the  preferred  capital  atock  of 
this  Companyy,  payable  April  15th,  1920.  to  pre¬ 
ferred  stockholdcra  of  record  at  the  clo5ie  of 
bnatneaa  April  9th,  1920. 

OWEN  SHBPHBBT),  Treaaurer. 


Purman  Day  City  Editor 

Cleveland. — In  shifting  men  in  the 
Plain  Dealer  editorial  department.  Man¬ 
aging  Editor  E.  C.  Hopwood  appointed 
Paul  Purman,  who  had  been  “next  to 
the  slot”  on  the  local  copy  desk,  day  city 
editor.  Erroneously,  in  making  an¬ 
nouncements  of  these  shifts,  it  was 
stated  last  week  that  Fred  Charles  had 
succeeded  Stanley  Knisely  as  day  city 
editor.  Mr.  Charles  still  holds  down 
the  “slot”  of  the  local  copy  desk. 


P.  R.  Anderaoa  Roturna  to  Washington 

Wilmington,  N.  C. — Parker  R. 
Anderson,  former  president  and  edi¬ 
tor  of  the  Greensboro  (N.  C.)  Daily 
Record,  and  principal  owner  of  the  Wil¬ 
mington  (N.C.)  Dispatch,  has  disposed 
of  his  holdings  in  the  latter  property 
and.  has  severed  his  connection  with  the 
former,  and  is  now  in  Washingiton,  D. 
C.,  wheje  he  will  act  as  correspondent 
for  a  string  of  newspapers  in  North 
Carolina. 


$70,000  or  less  for  invest¬ 
ment  in  one  or  more  news¬ 
paper  properties. 

Locations  in  southeastern 
section  of  the  United  States 
preferred.  Proposition  U. 
K. 

CHARLES  M.  PALMER 

Naiwspapar  Propartias 

225  FIFTH  AVE.,  N.  Y. 


EASTERN 
TRADE  PAPER 

Dominant  trade  journal  serving  rapidly 
growing  field,  with  tremendous  pos¬ 
sibilities. 

Net  earnings  last  year  $50,000.00.  Cur¬ 
rent  year  promisei  subitantial  in¬ 
crease  in  both  grots  and  net  business. 
Can  be  purchased  on  abont  20%  baiit 
—large  portion  of  purchase  price  re¬ 
quired  in  cash. 

Harwell  &  Cannon 

Newspaper  and  Magaxine  Propartias 

TIMES  BUILDING,  NEW  YORK 


STATEMENT  OF  THE  OWNERSHIP, 
MANAGEMENT,  CIRCIK-ATION.  ETC., 
required  by  THE  ACT  OF  CON¬ 
GRESS  OF  AUGUST  24.  1912,  of 
EDITOR  AND  PUBLISHER 
published  weekly  at  New  York,  N.  Y..  for 
April  1,  1920. 

State  of  New  York,  County  of  New  York,  n.: 

Before  me,  a  Commissioner  of  Deeds  in  and 
for  the  State  and  County  aforesaid,  personally 
appeared  James  W,  Brown,  who,  having  been 
duly  sworn  according  to  law,  deposes  and  says 
that  he  is  the  publisher  of  EDITOR  AND 
PUBLISHER,  and  that  the  following  is, 
to  the  best  of  his  knowledge  and  belief,  a 
true  statement  of  the  ownership,  management, 
etc.,  of  _  the_  aforesaid  publication  for  the  date 
shown  in  the  above  caption,  required  by  the 
Act  of  August  24,  1912,  embodied  in  section 
443,  Postal  Laws  and  Regulations,  to  wit: 

1.  That  the  names  and  addrestea  of  the  puth 
usher,  editor,  managing  editor,  and  buiineai 
manager  are: 

Publitber,  James  W.  Brown, 

234  Valentine  Lane,  Yonkera,  N.  Y. 
Editor,  W.  D.  Showalter, 

_  660  West  180th  Street,  New  York  city. 
Managing  Editor,  John  F.  Redmond, 

642  West  lS8th  Street,  New  York  city. 
General  Manager,  J.  W.  Ferguson, 

,  94  West  162nd  Street,  New  York  city. 

Buaineas  Manager,  Fenton  Dowling, 

447  East  4th  Street,  BroolJyn.  N.  Y. 

2.  That  the  owners  are:  ’ 


THE  EDITOR  AND  PUBUSHER  CO.,  63 
Park  Row,  N.  Y.  City:  James  Wright  Brown, 
234  Valentine  Lane,  Yonkers,  N.  Y.;  ^win 
D.  De  Witt,  37  So.  Maple  Ave.,  Orange,  N.  J.; 
T.  J.  Keenan,  Keenan  Bldg.,  Pittsburgh.  Pa. 

3.  That  the  known  bondholders,  mortgagees, 
and  other  security  holders  owning  or  holding  1 
per  cent,  or  more  of  total  amount  of  bonds, 
mortrans,  or  other  securities,  are:  None. 

4.  That  the  two  paragraphs  next  above,  giv¬ 
ing  the  names  of  the  owners,  stockholders  and 
security  holders,  if  any,  contain  not  only  the 
list  of  stockholders  and  security  bolder*  as  they 
appear  upon  the  books  of  the  company,  but  also, 
in  cases  where  the  stockholder  or  security  hold¬ 
er  appears  upon  the  books  of  the  company  at 
trustee  or  in  any  other  fiduciary  relation,  the 
name  of  the  person  or  corporation  for  whom 
such  trustee  is  acting,  is  given;  also  that  the 
said  two  paranapht  contain  statements  embrac¬ 
ing  affiant’s  full  knowledge  and  belief  as  to 
the  circumstances  and  conditions  under  which 
stockholders  and  security  holders  who  do  not 
appear  upon  the  books  of  the  company  at  truO' 
tees,  hold  stock  and  tecuritiet  in  a  capacity 
other  than  that  of  a  bona-fide  owner;  and  this 
afi5ant  has  no  reason  to  believe  that  any  other 
person,  association,  or  corporation  hat  any  in¬ 
terest,  direct  or  indirect,  in  the  said  stock, 
bonds,  or  other  securitie*  than  at  so  stated  by 

JAMES  W.  BROWN. 


Sworn  to  and  subscribed  before  me  this 
30th  day  of  March,  1920. 

MADEUNE  COHEN. 
(My  commission  expires  April  2,  1920.) 


Scientist  Information  Buronn  Opons 

Boston. — In  an  effort  to  acquaint  the 
general  public  and  individual  Christian 
Scientists  in  Boston  with  the  true  status 
of  affairs  regarding  the  Christian  Sci¬ 
ence  controversy,  members  of  the  Chris¬ 
tian  Science  faith  have  established  an 
information  bureau  in  the  Little  Build¬ 
ing  on  Boylston  street. 
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DEFENDS  FREE  SPEECH 
RIGHTS  OF  PEOPLE 


“If  Men  Were  Allowed  to  Speak  Only 
Wisely,  Silence  Would  Brood 
Upon  Earth,*’  Says 
Frank  Cobb 


"No  problem  can  be  intelligently 
solved  in  a  representative  democracy 
without  the  fullest  and  freest  discus¬ 
sion.  We  must  rely  for  our  political 
and  economic  stability — for  the  perma¬ 
nence  of  our  institutions — not  upon  the 
prosecuting  attorney  and  the  jailer,  but 
upon  that  organized  self-control,  which 
is  both  the  substance  and  the  soul  of 
popular  government.” 

This  is  the  summary  of  a  notable  ad¬ 
dress  delivered  by  Frank  I.  Cobb,  edi¬ 
tor  of  the  New  York  World,  on  “Free 
Speech;  Its  Value  and  Peril,”  Tuesday 
evening  before  the  Economic  Club  of 
New  York,  in  the  course  of  which  he 
also  said : 

May  Be  a  Nuisance,  But — 

“Most  of  the  perils  lie  in  repression. 
There  is  likely  to  be  far  more  danger 
in  the  limitations  than  in  the  free  speech 
itself,  however  foolish  and  intemperate 
the  speech  may  be.  If  there  were  any 
virtue  in  repression,  the  Bourbons  would 
still  be  on  the  throne  of  France,  the  Ro¬ 
manoffs  would  still  be  on  the  throne 
of  Russia,  Spain  would  still  be  a  great 
empire,  the  Hapsburgs  would  still  rule 
a  Holy  Roman  Empire,  and  the  Federal¬ 
ist  party  might  still  be  in  power  in 
Washington. 

"I  am  well  aware  that  unrestricted 
freedom  of  speech  in  respect  to  political 
and  economic  matters  may  often  be  a 
nuisance  and  may  sometimes  be  a  men¬ 
ace,  but  life  is  filled  with  nuisances  and 
menaces,  and  clumsy  attempts  to  cure 
them  by  drastic  remedies  have  uniformly 
proved  worse  than  the  disease.  The 
punishment  of  opinoin  is  always  dan¬ 
gerous.  If  we  have  not  learned  that, 
we  have  indeed  learned  nothing  from 
history. 

May  Ba  Easily  Abused 

“It  is  true  that  the  freedom  of  speed, 
may  be  easily  abused.  It  is  true  that 
fanatics  and  demagogues  not  infrequent¬ 
ly  appeal  to  violence.  But  appeals  to 
violence,  even  the  most  reckless  and  sin¬ 
ister  api)eals.  do  not  necessarily  produce 
violence.  In  fact  they  rarely  produce 
violence,  and  when  they  do,  the  insti¬ 
gator  is  no  less  guilty  than  the  actual 
participants  in  the  crime  itself. 

“The  extent  to  which  Congress  may, 
under  the  Constitution,  interfere  with 
free  speech  was  long  age  declared  by  a 
unanimous  Supreme  Court  in  these 
words : 

‘The  question  in  every  case  is 
whether  the  words  are  used  in  such 
circumstances,  and  are  of  such  a 
nature  as  to  create  a  clear  and  pres¬ 
ent  danger  that  they  will  bring  about 
the  substantive  evils  that  Congress 
has  a  right  to  prevent.  It  is  a  ques¬ 
tion  of  proximity  and  degree.’ 

“It  is  a  safe  rule  in  every  case  that 
the  evil  must  be  real,  the  danger  must 
be  actual  danger,  ‘a  clear  and  present 
danger,’  as  the  Court  said,  not  a  remote 
or  conjectural  danger,  and  when  that 
danger  exists  there  is  no  lack  of  law 
to  meet  the  situation.  But  when  govern¬ 


ment  attempts  to  infer  an  intent  from 
an  opinion,  and  then  punish  the  intent 
as  a  criminal  act,  it  is  engaged  in  a 
highly  hazardous  proceeding.  It  would 
not  be  difficult  to  maintain  the  thesis 
that  the  amount  of  violence  which  has 
resulted  from  incendiary  speech  is  in¬ 
finitesimal  when  compared  with  the 
amount  of  violence  that  has  resulted 
from  the  efforts  of  government  to  sup¬ 
press  manifestations  of  discontent. 

No  Test  of  Propriety 
“There  can  be  no  hard  and  fast  test 
of  what  is  a  proper  public  utterance  and 
what  is  an  improper  utterance.  It  all 
depends  upon  circumstances,  and  if  men 
were  never  allowed  to  speak  unless  they 
spoke  wisely,  a  great  silence  would 
brood  upon  the  earth. 

“The  punishment  of  political  offenses, 
even  those  that  by  their  nature  compel 
punishment,  has  always  been  one  of  the 
most  hazardous  occupations  in  which 
government  can  engage.  There  is  no 
other  enmity  that  persists  so  long  as 
that  which  these  punishments  engender. 
There  is  no  other  thirst  for  revenge  that 
remains  so  long  unquenched.  .\s  Fronde 
so  dramatically  phrased  it.  ‘the  grass 
soon  grows  over  blood  shed  upon  the 
liattlefield.  but  never  over  blood  shed 
upon  the  scaffold.’ 

“In  that  very  remarkable  book,  ‘The 
Emancipation  of  Massachusetts,’  written 
by  a  great  grandson  of  the  President 
who  signed  the  .\lien  and  Sedition  bills. 
Brooks  .\dams,  summed  up  the  long 
struggle  for  human  freedom  in  these 
words : 

Human  Freedom  Unchanged 

‘Freedom  of  thought  is  the  great¬ 
est  triumph  over  tyranny  that  brave 
men  have  ever  won.  For  this  they 
fought  the  wars  of  the  reformation, 
for  this  they  left  their  bones  to 
whiten  upon  unnumbered  fields  of 
battle,  for  this  they  have  gone  to 
the  dungeon,  the  scaffold  and  the 
stake.  We  owe  to  their  heroic  de¬ 
votion  the  most  priceless  of  our 
treasures,  our  perfect  liberty  of 
thought  and  speech.’ 

“Five  years  ago  no  American  would 
have  thought  of  disputing  the  truth  of 
that  eloquent  opinion.  Yet  if  it  was 
true  then,  it  is  true  now.  No  funda¬ 
mental  principle  of  human  freedom  has 
been  changed  as  a  result  of  the  war. 
Liberty  is  still  liberty,  and  it  is  no  less 
desirable  now  than  it  was  the  day  before 
I^nine  and  Trotzky  executed  the  coup 
d’etat  which  made  Bolshevism  both  the 
government  and  the  religion  of  a  pros¬ 
trate  Russia. 

“The  capacity  for  self-government 
does  not  depend  upon  written  consti¬ 
tutions  or  upon  Congresses  and  legisla¬ 
tures  or  upon  armies  and  policemen.  It 
is  something  that  is  inherent  in  the  peo¬ 
ple  themselves.  They  either  have  it  or 
they  do  not  have  it.  It  can  be  developed 
by  education,  but  it  cannot  be  created 
by  fiat  of  law. 

“The  best  definition  of  free  institu¬ 
tions  of  which  I  have  knowledge  was 
made  many  years  ago  by  Elihu  Root 


in  a  lecture  at  Yale  University  when  he 
said  that  ‘Popular  government  is  organ¬ 
ized  self-control.’  If  we  have  that  or¬ 
ganized  self-control,  we  need  not  be 
seriously  disturbed  by  the  vehemencies 
of  soap  box  orators  and  the  revolution¬ 
ary  utterances  of  the  preachers  of  a  new 
political  and  economic  dispensation.  If 
we  lack  that  organized  self-control,  se¬ 
dition  laws  will  not  save  us,  nor  will 
governmental  restrictions  upon  the  free¬ 
dom  of  speech.” 

All  Agree  with  Cobb 

Other  speakers  on  the  same  subject 
were  Henry  Morgenthau,  Glenn  Frank, 
associate  editor  of  the  Century  Maga¬ 
zine,  and  j'ob  Hedges.  Generally  speak¬ 
ing,  they  were  in  favor  of  the  entire 
liberality  of  talking  and"  writing.  The 
applause  of  the  audience  seemed  to  fa¬ 
vor  the  policy  of  letting  anybody  say 
what  he  wished.  If  it  were  the  truth 
it  would  prevail,  otherwise  it  wouldn’t, 
seemed  to  be  the  sentiment. 

“If  a  man  has  a  just  grievance,  he 
should  be  heard  and  the  grievance  cor¬ 
rected,”  Mr.  Frank  said.  “If  he  has  an 
unjust  grievance,  he  should  be  heard. 
Nothing  will  drive  a  man  to  violence 
quicker  than  refusal  to  hear  his  sup¬ 
posed  grievances.  If  America  has  a  class 
revolution,  it  will  be  caused  by  repres¬ 
sion,  and  not  by  radicalism.  The  na¬ 
tion’s  future  lies  not  with  more  police¬ 
men,  but  with  more  efficient  school 
teachers.” 


Outtercon  Ha»  Option  on  Mill 

.\lbany,  N.  Y. — Although  confined  to 
a  hospital  in  New  York  with  a  fractured 
skull  suffered  in  an  automobile  acci¬ 
dent,  James  A.  Outterson  of  Carthage, 
N.  Y.,  has  obtained  an  option  on  the 
Quebec  &  Saguenay  Pulp  Company  of 
St.  Amedee  de  Peribonka.  Quebec.  The 
mill  is  now  operating  under  the  option 
and  has  a  daily  capacity  of  30  tons  of 
paper.  The  company  owns  a  large  tract 
of  pulp-wood  lands  in  the  vicinity  of  St. 
.\medee  and  plans  are  being  made  to 
improve  railroad  facilities  so  pulp  wood 
may  be  transported  direct  to  the  mills 
without  breaking  bulk  in  shipment.  Mr. 
Outterson  is  also  general  manager  of  the 
New  York  World's  paper  mills. 


The  Mankato  (Minn.)  Free  Press  on 
July  1  will  increase  local  advertising 
rates  2  cents  per  inch. 


FORD  CHICAGO  DAILY  IN  MD«) 

Detroit  Automobile  Manufacturer 
Question  Under  Consideratioa 

Rumors  have  been  current  for  soot 
time  that  Henry  Ford  had  decided  to 
launch  a  new  daily  newspaper  in  (Jj. 
cago.  In  reply  to  a  message  to  Mr. 
Ford,  Editor  &  Publisher  has  received 
the  following  telegram : 

Answering  your  telegram  of  the  23ri 
For  the  past  year  or  more  we  have  re¬ 
ceived  thousands  of  letters  asking  Mr 
Ford  to  become  interested  in  the  estab¬ 
lishment  of  a  newspaper  in  Chicago.  K« 
definite  decision  on  this  matter  has  beeo 
reached,  but  if  so  our  policy  would  be 
similar  to  that  now  being  followed  bj 
the  Dearborn  Independent. 

E.  G.  Liebold, 

General  Secretary  to  Henry  Ford. 

Recently  Arthur  Brisbane,  editor  oi 
the  New  York  Evening  Journal,  stated 
in  his  “Today  Column”  in  the  Hears 
newspapers  that  he  had  spent  several 
hours  in  conference  with  Mr.  Ford. 
This  led  to  rumors  that  the  meeting 
concerned  the  starting  of  the  reported 
Ford  newspaper  in  Chicago.  Mr.  BriE 
bane  has  answered  a  query  by  Editoi4 
Publisher  on  this  point,  as  follows: 

“I  talked  to  Henry  Ford  about  tracton, 
automobiles,  and  other  matters  about  wUd 
Mr.  Ford  knows  more  than  anybody  else.  I 
<lid  not  talk  to  him  about  newspapers,  nerr 
heard  him  say  anything  about  establi$hin|  t 
daily  paper  in  Chicago,  and  do  not  think  tba 
he  would  be  foolish  enough  to  undertake  it 
My  impression  is  that  some  months  ago  o 
the  course  of  a  libel  suit  I  heard  a  man  witi 
authority  to  speak  for  Mr.  Ford  saying  that 
Mr.  Ford  had  not  the  faintest  idea  of  stanii^ 
a  <laily  newspaper  in  Chicago  or  an)*wlKre 
else.  Ford  is  an  intelligent,  constructm 
American,  not  a  vindictive  man.  He  does  w 
waste  energy  ‘trying  to  get  even’  but  leara 
that  to  monkeys.” 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

“The  only  Buffalo  newspaper 
that  censors  its  advertising  col¬ 
umns.  Many  of  our  advertiser! 
use  our  columns  exclusively. 
The  above  is  one  of  the  many 
reasons  why.” 

MEMBER  A.  B.  C. 

Foreign  Advertiiing  Representativci 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Buildiag 

NEW  YORK  CHICAGO 


Current  History  Magazine 

The  Times  History  Magazine  received 
during  March,  1920,  2,960  single  copies 
new  mail  subscribers  coming  from  all 
parts  of  the  United  States. 

It  is  the  only  magazine  that  presents 
each  month  the  outstanding  events  of 
history  in  the  making  of  all  the  civi* 
iized  countries  on  earth — without  com¬ 
ment.  bias  or  conjecture. 

It  enjoys  the  unrivalled  facilities  of 
the  Xew  York  Times  news  agencies  in 
procuring  facts 

35c  A  COPY— 208  PAGES — 
$4.00  A  YEAR 

Published  by  the 

New  York  Times  Company. 


Few  Papers— (if  any) — surpass  the 


TRENTON 
NEW  JERSEY 


TIMES 


AS 

A  Food  Medium 


Even  during  the  past  summer  four  fool 
pages — and  more — was  the  sire  of  oar 
regular  weekly  Thursday  food  featar^ 
a  winner  for  housewives,  retailers  sad 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pipt 
Tuesday  Music  Page. 

Circulation  26,649.  Member  A.  B.  C 
KELLY-SMITH  CO. 


Marbridge  Bldg. 
New  York 


Lytton  Bldf. 
Chicafo 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  mto  being  the  most  powerful 
advertising  medium  in  the  Jewish  field. 


Th*  NbIioimJ  Jwwbh  Daily 


Randolph  W.  Madison 

SPECIAL  WESTERN 
REPRESENTATIVE 

OF 

Editor  &  Publisher 

ROOM  802 

TITLE  INS.  BLDG. 

LOS  ANGELES,  CALIFORNIA 


We  can  increase  your  businese-fM 
want  it  increased. 

You  have  thought  of  press  clippiafs 
yourself.  But  let  us  tell  you  bee 
press  clipping  can  be  made  a  busiaiM* 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  GJJ 

Establisbed  a  Quarter  el  a  CattO 
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OHIO  FIRST 


The  aecoiiipaiiyiiig  list  of  Ohio  news¬ 
papers  gets  closer  to  the  buying  public  than 
does  any  other  media  possible  for  adver¬ 
tisers  to  use. 

Ohio  daily  newspapers  reach  the  buying 
public  oftener  than  does  any  other  media 
possible  to  use. 

Ohio  daily  newspapers  permit  daily 
change  of‘  copy  and  the  localization  of 
every  advertisement — something  tremen¬ 
dously  important  and  impossible  to  pro¬ 
cure  in  any  other  way. 

Ohio  daily  newspapers  permit  co-opera¬ 
tion  with  local  dealers — a  vitally  important 
adjunct  to  any  selling  campaign  and  some¬ 
thing  unobtainable  through  other  media. 

Ohio  daily  newspaper  advertising  does 
not  need  any  supplementary  medium  to 
make  it  go — it  is  self  starting — and  goes  all 
the  way  on  its  own  momentum — something 
which  cannot  be  said  of  other  kinds  of 
advertising. 

The  managers  of  any  of  these  news¬ 
papers  on  request  will  be  glad  to  give  facts 
and  figures  about  the  trading  areas  covered 
by  their  circulations. 


- 

Circu¬ 

lation 

2,500 

lines 

10,000 

lines 

Akron  Beacon  Journal _ 

(E) 

31,781 

.06 

.06 

1 

Akron  Times . 

(E) 

21,254 

.035 

.035 

Bellaire  Daily  Leader . 

(E) 

4,462 

.02 

.0125 

1 

Cambridge  Daily  Jeffersonian(E) 

7,768 

.02 

.02 

Chillicothe  News-Advertiser  (E) 

3,081 

.00714 

.00857 

Cincinnati  Enquirer,  5c..(M&S) 

64,598 

.12 

.12 

Cleveland  Plain  Dealer . 

(M)  177,421 

.26 

26 

Cleveland  Plain  Dealer . 

.(S)  205,985 

.30 

.30 

Columbus  Dispatch . 

(E) 

75,662 

.13 

.12 

Columbus  Dispatch  . 

(S) 

70,492 

.13 

.12 

1 

Columbus  (O.)  State  Jour 
nal  . . 

(M) 

53,597 

.12 

.11 

. 

Columbus  (O.)  State  Jour 
nal  . 

’.(S) 

28,399 

.12 

.11 

1 

♦Dayton  News . 

(E) 

35,858 

.085 

.085 

♦Dayton  News  . 

(S) 

28,904 

.06 

.06 

East  Liverpool  Tribune . . . 

(M) 

5,829 

.015 

.015 

♦Lima  Daily  News . (E&S) 

11,415 

.03 

.025 

Lima  Republican-Gaaette  (M&S) 

10,103 

.02 

.02 

1  Middletown  Journal ....... 

.(E) 

4,234 

.01143 

.01143 

Newark  American  Tribune.. (E) 

4,234 

.01143 

.01143 

New  Philadelphia  Daily 
Times  . 

.(E) 

4,379 

.0129 

.0129 

Piqua  Call  and  Press-Dis¬ 
patch  . (M&E) 

6,123 

.025 

.025 

♦Springfield  News . 

(E) 

14,791 

.04 

.04 

♦Springfield  News . 

(S) 

11,986 

.04 

.04 

Toledo  Blade . 

(E) 

86,033 

.17 

.15 

Warren  Daily  Chronicle . . 

(E) 

5,300 

.02 

.02 

♦Youngstown  T elegram  •  • 

.(E) 

20,950 

.05 

.05 

Youngstown  Vindicator.... 

.(E) 

23,654 

.06 

.06 

Y oungstown  Vindicator. . . 

..(S) 

22,053 

.06 

.06 

♦A.  B.  C.  Report,  October  1st,  1919. 

Government  Statements,  October  1st, 

1919. 

Real  Seinrice  Is  Appreciated 


A  wonderful  group  of  letters  from  leading  advertisers  and  advertising 
agents  volunteering  commendation  for  the  Statistical 
Charts  recently  sent  to  them  shows  that  real 
service  is  appreciated. 


Extracts  From  Some  of  the  Letters 


“These  Charts  are  of  inestimable 
value  in  our  particular  line  of  business.” 
—From  a  leadirtg  national  adnertiser. 

“These  Charts  have  real  meat  in  back 
of  them,  and  I  assure  you  that  I  will  look 
forward  to  receiving  more  of  the  series, 
because  they  will  give  me  no  end  of  good 
information  and  supply  me  with  necessary 
knowledge  that  will  prove  of  great  help.” 
— From  the  general  manager  of  a  big  indu^ry. 


“These  are  interesting  and  instructive, 
and  I  am  arranging  to  make  a  permanent 
file  of  your  Statistical  Charts.” — From 
artother  big  adoertiser, 

“Corking  good  stuff.  Many  thanks.” 
— From  a  leading  adcertising  agent. 


“Your  Charts  and  maps  containmg 
very  valuable  statistics  have  been  received, 
and  believe  me,  I  think  they  are  the  best 
that  have  been  turned  out  in  the  United 
States  for  many  a  year." — From  a  leading 
agent.  >■ 

“This  series  will  be  of  much  value  to 
advertisers  and  space  buyers.” — From  a 
leading  national  advertiser. 

“Permit  me  to  thank  you  for  your 
valuable  Statistical  Charts.  They  certainly 
are  of  great  interest.” — From  one  of  the 
two  larged  advertising  agencies  in  the  U.  S. 

“These  Charts  furnish  information 
of  vital  interest  to  us,  and  we  want  to 
assure  you  of  our  appreciation  of  their  in¬ 
valuable  service.” — From  an  important 
national  advertiser. 


The  first  edition  of  the  Charts  is  now  practically  exhausted, 
numbers  from  1  to  10  can  be  furnished  until  more 
are  printed.  The  price  will  be  50  cents 
per  Chart  cash  with  order. 


Member  A.  B.  C. 
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Pages  1  to  56 


CANADA  ADDS  INDUSTRIAL  LEADERSHIP  TO  TITLE 
OF  BRITISH  EMPIRE’S  GRANARY 

Mines,  Soil,  Sea  and  Forests,  Over  3,729,655  Square  Miles,  Provide  Work  and  Wealth  for  9,000,000 
Citizens  —  Agriculture  Maintains  Steady  Gain,  But  Manufactures 
Grow  by  Leaps  and  Bounds 


ey  devoted  to  Can-  the  Union.  The  will  of  the  Canadian  petus  of  the  munitions  industry,  recent  ptirts  for  the  year  are  placed  at  $1,240,- 
o  better  term  than  people  is  absolute  in  the  matters  of  gov-  trade  reports  show  that  Canada  is  re-  000,000  and  imports  at  $931,000,000. 
to  the  people  of  the  ernment,  the  governor-general,  the  king’s  taining  a  great  part  of  the  foreign  mar-  .\t  present  the  export  demand  is  heavy 
da  and  the  United  representative  in  Canada,  being  required  kets  that  were  thrown  open  by  reason  of  in  all  lines,  and  the  only  handicaps  are 

in  the  best  .sense  of  to  form  his  executive  council  or  cabinet  the  war.  the  shortage  of  materials  and  labor, 

eral  characteristics  from  the  members  of  Parliament  who  can  In  1914,  only  13.31  per  cent  of  Canada’s  Particularly  heavy  is  the  export  demand 
for  both  represent  command  the  support  of  the  majority  of  total  exports  came  under  the  classifica-  for  meats,  live  animals,  iron  and  steel, 
races  into  one,  with  members  of  the  House  of  Commons,  tion  of  manufacturers,  with  agricultural  and  forest  products, 
ninant  in  both  cases,  which  has  sole  control  of  the  powers  of  and  animal  produce  providing  58.25  per  The  latest  official  figures  available  on 

lities  inherited  from  taxation  and  appropriation.  cent.  In  1915,  the  ration  between  the  exports  from  and  imports  into  Canada 

ithers.  At  the  same  Canada  has  been  and  still  is  a  great  two  was  20.89  and  51.06;  in  1916  it  was  are  for  the  twelve  months  ended  Oc- 
retains  to  some  ex-  agricultural  country — to  such  a  degree,  in  32.64  and  47.53,  and  in  1917  it  was  41.46  tober,  1919.  These  compare  with  the 
t  line  that  is  a  sur-  fact,  that  it  enjoys  the  title,  “Granary  of  and  43.53.  corresponding  period  of  1917  as  follows: 

when  English  and  the  Empire.”  At  the  same  time,  a  study  Today,  all  lines  of  Canadian  produc-  October,  1919  October,  1917 

ite  and  distinct  in-  of  trade  statistics  covering  recent  years  tion,  from  the  forest  and  farm  to  the  Imports  _ $1,012,159,765  $902,353,525 

itry.  The  latter  re-  make  it  apparent  that  the  Dominion  is  factory  and  workshop,  are  busy  on  a  Exports  _  1,492,276,886  1,252,144,958 

and  traditions,  but  rapidly  becopiing  a  manufacturing  coun-  scale  of  activity  that  is  without  precedent  »  ..  twelve  mnoths  ended  October 

d  English  fluently,  try  of  importance.  Agricultural  pur-  in  the  peace-time  history  of  the  ,9,7^  Canada’s  trade 

leir  fellows  in  being  suits  have  not  become  less  important;  Dominion.  As  an  illustration  of  this  jtj5tQ,.y  jf  apparent  that  the  trade 
as  a  matter  of  fact,  they  at  no  previous  situation  may  be  cit^t^  fact  that  while  becoming  increasingly  favor- 

is  larger  than  the  time  have  been  of  such  value  as  at  pres-  Canada  lost  $573,(J(X).(X)0  of  war  export  , ,  .  nominion  The  decrease 

prising  a  total  of  ent-but  manufacturing  has  increased  in  trade  in  the  calendar  year  1919,  she  made  frexp  Js  was  due,  of  course,  chieflj 

s.  In  population,  it  importance  on  a  still  greater  scale.  While  up  more  than  half  of  this  large  total,  ac-  .  munitions  shioments 

-but  a  husky  infant,  this  is  partly  due  to  the  war-time  im-  cording  to  Government  estimates.  Ex-  moJ^  detaiS  comparioT  o^ 

last  census  (1911)  _ _ _  Canada’s  trade,  it  is  necessary  to  go  back 

lumber  7,206,643  in-  ~~  to  1918,  with  which  comparative  figures 

lit  Government  esti-  arg  available.  In  that  year,  Canada’s  ex- 

mber  at  more  than  t  ports  of  merchandise  had  an  aggreg;ate 

of  $1,586,169,792,  as  compared  with 
$377,068,355  the  value 

foe  home 

a  popu-  was  $962,543,746,  as 

an  urban  popula-  $670,089,066  in 

lies  numbered  3,821,-  ^ jn  1918,  the  excess  exports 

766  were  single  and  over  imports  was  $623,647,945,  while 

hile  females  mim-  1913  the  position  was  reversed  to  the 

thorn  1,941,886  were  extent  that  the  excess  of  total  imports 

I  married.  Of  the  ^  over  exports  was  $293,020,711. 

y  10.50  per  cent  was  The  value  per  capita  of  exports  in 

ite.  1918  was  $1^.59,  as  compared  with 

rable  misconception  $50.07  in  1913,  while  the  value  of  im- 

t,  Canada’s  form  of  il  ports  per  capita  in  1918  was  $112.01, 

s  general  principles,  \  '  W  .  Jl  compared  with  $88.99  in  1913. 

of  the  United  States.  In  1918,  Canada  exported  to  the  United 

tus  as  a  nation  was  Kingdom  goods  to  the  value  of  $845,480,- 

1  recognized  at  the  0b9;  to  the  United  States,  $417,812,807; 

and  to  other  countries,  $276,734,912. 
These  values  compare  with  the  following 
for  1913 :  United  Kingdom,  $170,161,- 
903 ;  United  States,  $139;725,953 ;  other 
countries,  $45,866,744. 

While  Canada’s  biggest  exports  are  to 
the  United  Kingdom,  her  big  volume  of 
imports  are  from  the  United  States.  In 
1918,  the  Dominion  bought  from  the 
United  Kingdom  goods  to  the  value  of 
(Continued  on  /»age  8) 


iiinN  her  place  as  an  integral  part  of  the  (ft 

'ntish  Empire,  Canada  is  absolutely  self- 
'oveming— and  her  form  of  government 

s  econd  to  none  in  democratic  traits.  '/i  ^ 

While  emphasis  may  be  unnecessary,  it  - ; — - 

»  worthy  of  remark  that  the  Imperial  K'ourtcsy  of  Canadian  Pacific  Kailwayl 

mern^r"«  POWER-^11  Canada  criaa  the  word.  Power  to  do;  power  to  buy.  With 

Canada  than,  for  unlimited  natural  retourcea*  toil  that  tendt  forth  an  empire’s  wealth  each  year* 
stance,  Congress  has  to  do  with  the  contented  people  and  thousands  of  free  mountain  streams  that  sinf  the  magic 


■ternal  concerns  of  the  several  states  of  word — POW^. 
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Great  Canadian  Market  Visualized  for 
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fN. 


/  o 

\  w  lA 


Payei 

ALBERTA  . M-SI 

Calvary  (City  Survey) .  49 

Albertan  . (M) 

Herald  . (E) 

Edmonton  (City  Survey) .  SI 

Bulletin  . (M) 

Journal  . (E) 

Lethbridge  (City  Survey) .  SI 

Herald  . (E) 

Medicine  Hat  (City  Survey) .  SI 

News  . (E) 


NOVA  SCOTIA — (Continued) 

Herald  . . 

Mail  . 


New  dasrow  (City  Survey). 
News  . 


Sydney  (City  Survey). 

Post  . . 

Record  . 


Truro  (City  Survey) . 

News  . . 


Yarmouth  (City  Survey). 
Post  . 


\  w  lA 
n  _ 


BRITISH  COLUMBIA  . 4S-47 

Nelson  (City  Survey) .  4$ 

News  . (M) 

New  Westminster  (City  Survey) .  4S 

British  Columbian  . (E) 

Prince  Rupert  (City  Survey) .  45 

Empire  . (E) 

News  . (£) 

Vancouver  (City  Survey) . . .  47 

Canadian  News  (Japanese) . (E) 

Province  . (E) 

Sun  . (M) 

Tai  Hon  Kon^  Bo  (Chinese) . (D) 

Tairiku  Nippo  (Japanese) . (D) 

World  . (E) 


NEWFOUNDLAND  (Provincial  Story).. 

St.  John’s  (City  Survey) . . 

Advocate  . . . ••••••■. 

Herald  . 

News  . \\ . 

Star  . 

Telegram  . .’** . 


Brandon  (City  Survey) .  52 

Sun  . (£) 


NEW  BRUNSWICK  (Provincial  Story).,. 

Fredericton  (City  Survey) . 

Gleaner  .  . 

Mail  . ' 

Moncton  (City  Survey) . 

Times  . **  ’“ 

Transcript  . . 

St.  John  (City  Survey) . 

Globe  . ”  ' 

Standard  . “j 

Telegraph  and  Times . 


Wiimi^g  (City  Survey) .  S3 

Manitoba  Free  Press . (M) 

Telegram  . (E) 

Tribune  . (E) 

Grain  Trade  News 

and  Live  Stock  Journal . (E) 

Portage  La  Prairie  (City  Survey) .  52 

Graphic  . (E) 


^PUPBPT 


NOVA  SCOTIA . M-42 

Amherst  (City  Survey) .  41 

News  . (E) 

(!lace  Bay  (City  Survey) .  41 

Gazette  . (E) 

Halifax  (City  Survey) . 39-41 

Acadian  Recorder  . (E) 

Chronicle  . (M) 

Echo  . (E) 


ONTARIO  (Provincial  Story). 
Brantford  (City  Survey).... 

Expositor  . 

Belleville  (City  Survey) . 

Intelligencer . 

Ontario  . 

Brockville  (City  Survey) . 

Recorder-Times 
Chatham  (City  Survey).... 

News  . 

Planet  . 

Fort  William  (City  Survey).. 

Times  Journal  . 

Galt  (City  Survey) . 

Reporter  . 

Guelph  (City  Survey) . 


EDMONTON 
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stes"""  "i 

v—  \ 

J  I  ^*^POS3LANO  ]  ^  ^ 
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[A  L  BERTA 
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.SON  \  i 


MEDICINl 

HAT% 


/ 

r  t 

-i 
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/ 

J  ^ 
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»  fc.  Moot 


& 

CtPR/NCE 

^ALBERT 


ASHA^OON 


MOOSEAAI^ 


REGINA 


I  PORTAGE^  \J 

\  BRANDON  • 


NEIGHBORS 


So  linked  by  vital  interests  are  Canada  and  the  United  States  that  American  man¬ 
ufacturers  find  it  difficult  to  think  of  goods  sold  in  the  Canadian  market  as  “exports.” 
For  in  this  market  they  are  not  called  upon  to  offer  special  products  made  to  satisfy 
racial  whims.  Whatever  wins  favor  with  the  people  of  the  states  will  win  correspond¬ 
ing  favor  with  the  people  of  the  Dominion — for  family  life  in  the  two  countries  is 
based  upon  the  same  ideals,  tastes  and  aspirations.  In  this  new  era  Canada  is  moving 
forward  with  giant  strides,  developing  her  great  treasures  of  natural  wealth ;  and  manu¬ 
facturers  in  the  United  States  are  awakening  to  the  fact  that  here  is  presented  to  them 
such  an  opportunity  for  the  expansion  of  their  trade  as  was  never  before  open  and 
easily  accessible  to  them.  '  i.  '  .  ^ 
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.s  Chronicle  . (E) 
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UTUI  . (B) 

^ndard  . (E) 

Thomu  (City  Survey) .  27 

Journal  . (E) 

(City  Survey) .  34 
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Sti  Marie  (City  Survey) .  34 
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>  (City  Survey) . (-11-13 

. (M) 

lil  and  Empire . (M) 
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I  ONTARIO-(Continued) 

Toronto  (Continued)  . 

Telegram  . (E) 

World  . (M) 

World  . (S) 

Hebrew  Journal  . (M) 

Wisadsor  (City  Survey) .  IS 

Border  Cities  Star . (E) 

Woodstock  (City  Survey) .  35 

Sentinel- Review  . (E) 

PRINCE  EDWARD  ISLAND . 42-43 

Chaudottetown  (City  Survey) .  43 

Examiner  . (E) 

Guardian  . (M) 

Island  Patriot  . (E) 

QUEBEC  .  4-7 

L«vis  (City  Survey) .  4 

Quotidien  (French)  . . . (E) 

Montreal  (City  Survey) .  4-5 

I.«Canada  (French)  . (M) 

Devoir  (French)  . (E) 

Eagle  (Jewish)  . . (M) 

Gazette  . (M) 

Herald  and  Telegraph . (E) 

LaPatrie  (French)  . (E) 

I-aPresse  (French)  . (E) 

Star  . (E) 

Quebec  (City  Survey) .  7 

L’ Action  Catholique  . (E) 

Chronicle  . (M) 

L’Evenement  (French)  . (E) 

Soleil  (French)  . (E) 

Telegraph  . (E) 

Sherbrooke  (City  Survey) .  4 

Record  . (E) 

Tribune  (French)  . (E) 

SASKATCHEWAN  . 54-54 

Mooee  Jaw  (City  Survey) .  54 

News  . (E) 

Times  . (E) 

Prince  Albert  (City  Survey) .  54 

Herald  . (E) 

Regina  (City  Survey) .  55 

I^a<(er  . (M) 

Post  . (E) 

Saskatoon  (City  Survey) .  54 

Phoenix  . (M) 

Star  . (E) 
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Editor  &  Publish  e'r  for  April  10,  1920 


PROVINCE  OF  QUEBEC 

IN  IT  IS  LOCATED  THE  MOTHER-TOVST^  OF  THE  DOMINION 


'  I  ' H  F  I’rovince  of  Quebec,  formerly 
known  as  Lower  Canada,  lies  on  both 
banks  of  the  St.  Lawrence  River  for 
almost  its  entire  lenifth.  This  river 
is  the  great  water  highway  of  the  Do¬ 
minion  of  Canada.  The  Province  is 
l)Ounded  by  Ontario  on  the  West,  Hud¬ 
son  and  Labrador  on  the  North,  New 
Brunswick  on  the  East  and  the  United 
States  iKiundary  on  the  South,  the  area 
leaving  351,873  square  miles. 

About  five-sixths  of  the  population 
of  Quebec  (estimated  at  2,400,(]00)  are 
descendants  of  the  original  French  set¬ 
tlers  and  speak  the  French  language. 
The  remaining  one-sixth,  chiefly  of 
British  descent,  are  found  principally 
in  Montreal  and  other  cities  and  towns, 
and  in  the  section  known  as  the  Eastern 
townships. 

Of  the  large  numlier  of  islands,  which 
form  a  part  of  the  Province,  the  most 
important  is  the  Island  of  Montreal,  32 
miles  long  by  11  miles  wide,  with  nearly 
l,0fl0,0(K)  population,  including  the  City 
of  Montreal,  the  commercial  metropolis. 

Field  crops  reach  annually  about  $271,- 
fi<l0,000.  I^arge  quantities  of  hay  and 
oats  are  exported  annually  from  Mon¬ 
treal  and  Quebec.  Live  stock,  bacon, 
eggs,  butter  and  especially  cheese  to 
the  value  of  millions  of  dollars  yearly 
are  also  shipped  abroad.  .Apples,  plums 
and  melons  are  produced  in  large  quan¬ 
tities,  with  many  varieties  of  small 
fruits,  nearly  $4.500,0(K)  in  sugar  and 
syrup,  and  live  stock  valued  at  $240.(XX),- 
000.  Fully  two-thirds  of  the  tobacco 
grown  in  the  Dominion  comes  from 
Quebec. 

.Mmost  everywhere  in  the  Province 
there  is  limitless  water-power,  which. 


and  cotton  goods,  pulp  and  paper,  to¬ 
bacco  and  cigars,  furs  and  hats,  ma¬ 
chinery,  leather  goods,  boots  and  shoes, 
railway  cars,  rifles,  musical  instruments, 
cutlery  and  gunpowder. 

The  value  of  manufactured  products 
has  been  as  high  as  $830.0()0,(KK)  in  a 
year. 

Only  a  small  portion  of  the  enormous 
forest  area  of  the  Province  has  been 
worked  over.  With  the  immense  tracts 
of  lumber  yet  uncut,  the  industries  de¬ 


pending  on  the  forests  give  promise  of 
thriving  for  generations  to  come.  Next 
in  importance  to  agriculture  and  man¬ 
ufacturing  in  Quebec  is  the  timber  trade. 
The  value  amounts  to  more  than  $17,- 
(K)0,(X)0. 

Minerals  Untapped 

The  mineral  resources  of  Quebec  have 
not  yet  begun  to  be  realized.  At  pres¬ 
ent  the  most  valuable  mineral  is  as¬ 
bestos.  Copper,  iron.  mica,  molybde¬ 


nite  and  graphite  are  mined.  Theanasji 
production  of  minerals  is  valued  at  aboni 
$18,(XX),(XX),  of  which  cement  alone  yield 
about  $3,000,000. 

The  headquarters  of  the  Canadian  Pj. 
cific  Railway  is  at  Montreal  and  varioni 
lines  of  this  railway  connect  Montreal 
with  Toronto,  Ottowa,  Winnipeg,  Van¬ 
couver,  Quebec  and  St.  John.  The  Cana¬ 
dian  National  Railways  connect  Mon¬ 
treal  with  Halifax,  passing  across  the 
St.  Lawrence  at  Quebec  City,  while  that 
line  of  the  Government  Transcontinen¬ 
tal  Railway  on  its  way  from  Moncton, 
in  New  Brunswick,  to  Prince  Rupen 
in  British  Colnmltia.  crosses  the  St 
Lawrence  at  the  city  of  Quebec  and 
proceeds  on  its  way  through  the  north¬ 
ern  part  of  the  Province.  The  Grand 
Trunk  Railway  also  has  its  headquar¬ 
ters  at  Montreal,  and  connects  that  citj- 
with  important  iwints  in  Canada  and  the 
United  States.  The  National  lines  con¬ 
nect  various  local  points,  and  there  are 
a  numlter  of  other  railways,  with  lines 
running  in  various  directions,  especially 
in  the  extreme  Eastern  section  of  the 
Province. 

Montreal  is  Canada’s  largest  city  and 
commercial  metropolis,  and  holds  a  com¬ 
manding  position  relative  both  to  ocean 
and  river  transportation. 

Quebec  is  the  most  picturesque  city 
of  North  .America.  The  population  of 
the  Capital  City  is  mostly  French.  Que¬ 
bec  is  a  noted  lumber  export  point,  and 
wheat  is  shipped  through  there  in  in¬ 
creasing  quantities.  Its  manufacturing 
establishments  are  many  and  important. 

Hull  is  a  lumber  center  and  a  close 
rival  to  Hull  in  industrial  importann 
is  Sherbrooke.  Sherbrooke  is  located  in 


near  Montreal  and  Quebec,  is  being  har¬ 
nessed  for  commercial  purposes.  The 
chief  manufacturers  are  sugar,  woolen 


Tobacco  a«  a  crop  is  usually  associated  only  with  warm  climes  of  the 
south,  but  Canada,  too,  contributes  her  share  to  the  markets  of  the  world.  The 
tobacco  farms  of  Quebec  are  modem  in  every  respect. 


the  Eastern  townships  and  its  cotton 
and  woolen  factories  are  among  tk 
largest  and  best  in  Canada. 


Population  I  City 

1911  Cestui  . 19,814  I  As 

a.  B.  C.  Ettimate,  City  . 84,000  I  „  .  ,  .  , 

A.  B.  C.  EiUmste,  City  sad  I 

SubttrbiLtt  . 165. tt6  I 

Native  Wliitet  . 100%  EncUah  Eeadinf  ....  60% 

ForeifB  Bora  . Hone  Indoatrial  Worken...  t0% 

Necroee  . None  Home  Ownera  . 40% 

Banks 

Six  chartered  banka  with  national  reaouroea.  Bank  of 
Comraeroe,  Bank  of  Montreal,  Boyal  Bank,  Merchanti  Bank, 
Hochela^  Bank.  National  Bank. 

Schools 

Seven  Enrliah  achoola.  Four  French  achoola,  XTniveraity 
Biahopi  Colloffe.  Lennoxville,  Boat  school,  Boyt’  Prepara* 
tory,  Stanstead  Wesleyan  CoUere,  St.  Charles  Seoiinary, 
Notre  Dame  Convent. 

Thoatros  I  Churches 

Four.  Total  aeatinf  ca>  |  Seven  Froteatant,  Five 
pacity.  4.000.  _  |  Catholic. 
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Location 

The  hub  of  the  Eastern  Townshipe.  C.  P.  R.,  O.  T,  R., 
Q.  R.  R.  and  B.  St  M.  100  miles  from  Montreal  end 
Quebec. 

Principal  Industries 

Woollen  and  cotton  factories,  iron  and  brass  foundries, 
clothins,  jewelry,  structural  steel,  scales,  carriages,  pulp 
mill  machinery,  boiler  and  machine  shops,  flove  factory, 
bobbin  and  spool. 

Speciad  Information 

Sherbrooke  ranks  first  in  Canada  among  cities  of  its  size 
in  commerce  and  wealth.  This  is  due  to  its  location  as  i^e 
center  of  a  rich  territory  which  reaches  from  150,000  miles 
serosa  Southern  Quebec. 


SHERBROOKE,  QUEBEC 

i 

Suburban  and  Farm  Residents 

Coaticook.  6,000;  Stanstead,  2.000;  Magog,  4,0C0;  Rldi> 
mond,  2,000;  Windsor,  2,000;  Cookahire,  1,500;  Scotstowa, 
1,800;  Thetford  Mines,  9,000;  East  Angus,  2,500;  Fsmham, 
8,000;  Qranby,  6,000;  Knowlton.  1.2M;  Waterloo,  1,500: 
Bedford,  1,200. 

Retail  Section 
About  125  stores,  carrying  large 
and  complete  stocks. 

Residential  Features 

8  I  Sherbrooke  is  noted  for  its  pie* 

8  I  turesque  location  and  attractiTe 
residence.  The  Sherbrooke  Hom¬ 
ing  Company  will  undertake  tho 
erection  of  a  *'Model  City'*  of 
workmen's  dwellings  next  gprl^. 


WholesoJers 

Orooeri  . 

Provisions  . 

Fruits  . 

Oonfeotioners  .... 


Retail  Outlets  for  Nationally  Advertised  Goods 


Auto.  (Psssenger) 
Auto.  (Truck) 


dotkiers 

Confectioners 


IS  Florists  .  8  Jewelers  .  5 


Auto.  (Tires)  ....  10  Dressmakers 


Auto.  (Parts) 
Bakers 


Ladies'  Tailors . . . 
Meat  Markets 


Photographers  ....  4 

Pianos  .  4 

PlumWs  .  10 


6  Druggists  .  5  Oarages  .  5  Men's  Furnishings.  14  Restaurants  .  6 


7  Dry  Goods 


15  Orocert  . 24  Merchant  Tailors . .  6  Shoe  Dealers  . 16 


Cigar  Stores  .  12  Department  Stores  2  Hardware  .  5  Milliners  . 16  Sporting  Goods 

Cloaks  and  Suits  . .  6  Electrical  .  8  Hats  and  Caps  . . .  18  Opticians  .  8  Stationers  .  4 


Trading  Area 

The  Audit  Bureau  of  (Circulations  gives  the  populstios 
of  Sherbrooke's  trading  area  of  165,286.  Sherbrooke  is  tbs 
center  of  this  territory  with  a  remarkable  good  railway 
service.  Trade  from  this  rich  territory  fiows  into  Sher¬ 
brooke  and  the  wholesale  bouses  supply  the  town  and  rural 
merchants  with  their  needs. 

5  Record  (Evening)  English 

INewpaperg  )  Tribune  (Evening)  French _ 


NOTB:  Sourers  from  which  figures  and  facts  were  a.TCured— City  Officials,  Directoriea,  Banks.  School  Board,  eto. 


Population 

1911  Census  . 6.100 

Chamber  of  Commerce  Estimate. 

City  . 10,500 

Chamber  of  Commerce  Ettimate. 

City  and  Suburban . 19,500 


City 

Classed  as 
Industrial 
and 

Seaport 


Native  Whites .  98% 

Foreign  Bom .  8% 

Home  Owners  . 50' o 


English  Reading .  10% 

French  Reading . 90% 

Industrial  Workers....  40% 


Banks 

Five  branches  of  chartered  Benka  with  National  Re- 
ources. 

Schools 

..  8  No.  of  Pupils . 8,100 


Public  Grade .  8 

Theatres 

1  Motion  Picture  seating 
400. 


Churches 
Roman  Catholic  4; 
byterian  1. _ 


IEDITOR&  PUBLISHER! 
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Location 

On  the  St.  Lawrence  river,  opposite  the  city  of  Quebec; 
Canadian  National.  Quebec  (Central  end  Grand  Trunk  rail* 
roads  have  terminals  at  Levis. 

Principal  Industries 

Ship  building,  lumber,  shoes,  church  furniture,  machinery, 
boilers,  brass  and  iron  castings,  stoves,  harness,  trunks, 
travelling  bags,  cigars,  candles,  saws,  screw  machines, 
marine  pumps,  sash,  doors,  blinds,  shirts,  wooden  wares, 
Special  Information 

Levis  has  exceptional  harbor  facilities,  and  the  Dominion 
government  is  spending  large  sums  on  building  deep  water 
wharfs. 

The  manufacture  of  shoes  it  one  of  the  principal  Indus* 
tries,  the  total  yearly  business  amounting  to  about  $800,* 
COO:  with  pay  roll  of  $1.200  weekly. _ 


LEVIS,  QUEBE( 


Suburban  and  Farm  Residents 

There  are  several  farming  communities  adjacent  to  Leris 
including  Bienville,  Lauson.  St,  David,  St.  Romnald, 
Pentendie,  and  St.  Henri. 


Wholesalers 
Owing  to  the  close 
proximity  of  Que^c 
City,  with  its  large 
number  of  wholesale 
establishmenta,  there 
are  no  wholesale  stores 
in  Levis. 


Retail  Section 

The  shopping  district  rust 
along  Commercial  street.  Cote 
du  Passage,  Begin  avenue  and 
St.  George  street. 

Residential  Features 
The  city  has  many  fine 
homes;  mostly  one-family  houses; 
and  a  few  tenements. 


Retail  Outlets  for  Nationally  Advertised  Products 


Auto.  (Paaaeager) .  2 

Auto.  (Tires) .  5 

Auto.  (Parts)  ....  2 

Bakers  .  It 

Cigar  Btoras .  t 

Cloaks  sad  Suits . .  5 


Clothiers  .  1 

Confectioners  .  1 

Dressmakers  .  6 

Druggists  .  4 

Dry  Goods .  7 


Florists  .  1  Jewelers  .  4 


Furniture  .  4 

Furriers  .  4 

Garages  .  8 

Grocers 


Electrioal  .  1  Hardware  .  8 

Hate  and  Capa....  8 


Meat  Markets .  5 

Men's  Furnishings .  1 

Merchant  Tailors .  .  8 

Milliners  .  4 

Opticians  .  8 


Photographers  ....  8 

Plumbers  .  4 

Restaurants  .  8 

Shoe  Dealers .  8 

Sporting  Goods ....  2 

Stationers  .  1 


Trading  Area 

Levis  has  a  large  trading  area  extendiug  to  the  out 
and  south,  including  the  towns  of  Lauson,  St.  David,  et- 
Henri,  St.  Romuald,  Bienville,  and  Pentendie. 

Newspaper 


KOTE:  Sooroea  from  wUok  figures  and  facta  were  secured^-Lioael  Limeux,  City  dark. 
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QUEBEC,  QUE. 


SPACE  BUYERS  CHART 


Population  City 

1910  Cengui . . 108.246  I  Classed 

cumber  of  Commerce  Eitimate, 

City  . 180,000  *** 

Chamber  of  Commerce  Estimate,  Capital  of 

City  and  Suburban  . 160,000  ProT.  of  Quebeo 

EatiTO  French  . 80%  French  Heading  . 00% 

Satire  ^fUsh  . 10%  induatrial  Workera  ..  80% 

EnfUsh  Beadinr  . 10%  Home  Owners  . 10,000 


Location 


Suburban  and  Farm  Residents 


Capital  of 
ProT.  of  Quebeo 


Quebeo  City  is  situated  on  the  left  bank  of  the  St. 
Lawrence  Hirer  and  on  the  O.  P.  R.,  the  C.  N.  B.  (4  lines) 
and  Quebec  Central,  at  180  miles  east  of  Xontreal  and  800 
miles  from  the  Oulf  of  St.  Lawrenoe  at  the  oenfluenoe  of 
St.  Charles  Hirer. 


It  is  surrounded  by  prosperous  suburban  cities  of  which 
Leris  is  the  leading,  10. COO;  Bienrille.  6.0CO;  Lauson.  3,000; 
Xontmorenoy  Villafe,  3. COO;  Loretterille,  8,000.  etc. 


Principcd  Industries 


Banks 

There  is  one  sarlncs  bank.  La  Caisee  d’Eoonomie  Hotre 
Dame,  which  has  ssren  branches  in  the  eity;  the  head 
oOioe  of  the  Banque  Hationale  and  seren  branohcs;  one 
branch  of  The  Hoyal  Trust  Company  and  thirty-six  other 
hank  ofloes. 

Schools 

Sizty-three  public  achoola;  two  Prorinoial  Hormal  schools 
(one  for  ylrls,  one  for  boys);  two  Protestant  Hlyh  Sohools 
(one  for  yirls,  one  for  boys);  the  Hrsulinss  (nuns)  eenrent, 
eldest  schools  in  the  country  with  Quebeo  Seminary;  Laral 
Cnirersity  and  many  other  prirate  oommaroial  sohools. 


Shipbuilding,  boot  and  shoe  manufacture,  also  iron  oast- 
ingu,  machinery,  ontlery,  nails,  oartridyes  and  shells,  cot¬ 
ton,  paper,  ohuroh  ornaments,  rope,  tobacoe,  olcara,  steel, 
corsets,  leather,  furs,  patent  medlolnes  and  rrlne. 


Special  Information 


Theatres 


Churches 


There  are  eiyht  theatres 
harlnr  a  total  capacity  of 
approximately  7,000, 


Twenty  Homan  Oatholio 
churches  and  two  Cathedrals 
and  10  ohurohss  of  earisns 
denominations. 


The  oommeroial  Importanoe  of  Quebec  City  la  larye  par- 
tioularly  in  yrain,  ^ulp,  lumber  and  dressed  beef.  Ex- 
teasiye  boot  and  shoe  faotorles,  numerous  tannerlse  and 
manufactures  of  iron  osstinys,  machinery,  outlery,  nails, 
paper,  India  rubber  yeods.  Situated  picturesquely  on  a 
hlyh  table  land  with  rirer  bluffs  more  than  800  feet  in 
beiyht. 

Quebec  is  a  pert  of  entry  for  Atlantio  steamers  and  is 
an  sxtenslre  shlppiny  oenter.  Capital  of  the  Proyinos  and 
one  ef  the  mast  ploturesque  cities  in  Horth  America.  Fer¬ 
ries  te  Leris— steamers  to  Montreal,  Charlottetown,  eto., 
and  railway  te  Montmorency  Falls, 


Wholesalers 

Orooers .  15 

Prorisions  .  18 

Fruits  .  15 

Confeotloners  .  8 

Furs  .  8 

The  numerous  and 
well  established  whole¬ 
sale  houses  of  Quebeo 
supply  an  extensire 
territory  throuyhout 
the  St.  Lawrenoe  rirer 
ralley  and  the  pros¬ 
perous  seotlen  of  Que¬ 
bec  Prorinoe  known 
as  the  Eastern  Town¬ 
ships,  These  houses 
carry  larye  stocks  and 
yire  yood  serrioe  to 
the  retailers  in  their 
territory. 


Retail  Section 


Batail  trade  is  done  prin* 
cipally  on  the  two  main  arter* 
ies,  St.  Joseph  Street  in  Lower 
Town,  and  St.  John  Street  in 
Upper  Town,  which  hare  a 
length  of  about  4  miles  lined  up 
with  stores. 


Residential  Features 


ne  Orande-Allee.  on  which 
are  situated  the  Parliament 
Bnildinys,  and  which  borders  the 
BattlsSelds  Park,  orerlookiny 
the  beantifnl  St.  Lawrence  Hirer, 
la  one  of  the  nicest  residential 
streets  in  Canada. 


Retail 

Outlets  for 

Nationally  Advertised 

Products 

date.  Ayenoies  ...  18 

Dry  Ooodi  .. 

....  11 

Hats  sad  Cups....  4 

OptioUns  . 

.  U 

Bakers  .... 

Departmsnt  Stores.  8 

Jowslsrs  . 14 

Fhetoyruphsrs  . . 

..  11 

Ofar  Stores 

. 88 

Eleotrioal  . . . 

....  s 

Ladiat’  TsUers  ..  81 

Flans*  . 

..  7 

Oleaks  and  Suits . .  4 

Florists  . 

....  8 

Moat  Biarkata  ....  70 

Flnmbera  . 

..  84 

Oenfeotionera 

Fumitnrs  . . . 

....  18 

Man’s  Fnmishlnyt 

Bastanmnts  .... 

..  80 

Selioateesen 

Furriers  . 

....  88 

and  Msroliant 

Skee  Dsalers  ... 

..  50 

Draumakera 

Orooers  . 

....884 

Tatlers  . SO 

Sportiny  Goods  . 

..  10 

Drayyiats  . . 

. 88 

Hardware  . . . . 

....  11 

MUUnsrs  . 18 

Stationsrs  . 

..  10 

NOTE: 

■ ' 

Sources  from  which  figures  and  facts  were  secured— The  head  of  the  Statistics 
Department  of  the  Province  of  Quebec. 

/  Trading  Area 

Area  covered  by  local  dealers  extends  about 
75  miles  west  and  south;  300  to  the  east  and 
100  to  the  north. 


Newspapers  < 


Action  Catholique  . .  (French) 

Chronicle  . (Enylish) 

L'Erenement  . (French) 

Soleil  . ( French) 

Teleyraph  . (Enylish) 


THINGS  YOU  HAVE  TO  KNOW 


(IF  YOU  ARE  AN  ADVERTISER) 


ABOUT  OUR  CITY 


Le  “SOLEIL” 


is  the  leading  and  the  only,  A.  B.  C. 
paper  in  Quebec 


Keep  this  in 
mind 


It  is  the  largest  and  most  progressive  daily  publication  in  Canada,  east  of  Montreal 

CIRCULATION  /fC  nOH 


CIRCULATION  45,000 

Which  is  more  than  the  combined  circulation  of  all  other  dailies  in  Quebec,  French  and  English 


Only  paper  whose  circula¬ 
tion  is  audited  by  the  A.  B.  C. 

COPY  ill  every  home  of 
the  City. 

Official  organ  df  the 

party  in  power. 

0  OVERS  all  the  eastern  part 
of  the  province. 

Patronized  by  aii  the 

National  advertisers. 


'P  HE  City  of  Quebec  has  a  population  of  120,000  out  of  which  seven-eighths  are  French,  and  the  average 
family  is  composed  of  six  people. 


The  City  Circulation  of  Le  "So'eil"  is  20,000;  so  it  can  safely  be  said  that  the  paper  is  received  in  every 
home  in  the  city. 


Le  “Soleil 


is  the  official  organ  of  the_  liberal  party:  Sir  Lomer  Gouin,  head  of  the  party, 
rules  in  the  Legislature  of  the  Province,  comprising  81  members,  with  a  majority  over  all  parties  of  75;  which 
is  sufficient  proof  that  what  Le  “Soleil”  says  is  "heard”  by  the  population. 


Le  “Soleil 


has  a  larger  circulation  in  the  district  of  Quebec  than  that  of  all  the  other  dailies 


circulated  in  its  territory. 


Think  it  over 
before  placing 
your  advertising 


A  .\Y  well  advised  manufacturer  or  wholesaler  who  wants  his  message  carried  to  every  home  of  the  wealthy 
population  of  the  Lower  St.  l^wrence  region  uses  Le  “Soleir  as  an  advertising  medium. 


OU  cannot  cove.r  Quebec  district  with  Montreal  papers. 


HENRI  GAGNON ,  Managing  Director. 


CANADA  GROWING  AS 
INDUSTRIAL  NATION 


of  $89,313,388,  as  compared  with  $95,- 
577,249  in  1913, 

An  analysis  of  trade  between  Canada 
and  the  United  States  shows  that  Can¬ 
ada’s  principal  purchases  from  the 
United  States  during  1919  came  under 
the  classification  of  manufactures  and 
miscellaneous  produce,  while  the  Domin¬ 
ion's  principal  exports  to  the  States  were 
manufactures,  mineral  produce,  agricul¬ 
tural  produce,  and  forest  produce.  It  is 
interesting  to  note  that  in  1917  of  a  total 
paper  (printing)  export  value  of  $1,080,- 
619,700,  over  $9^,000,000  was  comprised 
of  sales  to  United  States  customers.  1915  was  contributed  by  the  food  pro- 

The  latest  official  statistics  available  ducing  industries,  while  the  textile 
respecting  Canada  as  a  manufacturing  groups  were  second  in  importance,  with 
country  cover  only  a  little  over  a  year  of  timber  and  lumbering  manufacturing, 
war-time  activities,  which  were  respon-  and  the  iron  and  steel  groups  next  in 
sible  for  giving  practically  all  Canadian  order, 

industries  an  impetus  whose  effect  will  The  following  table  shows  the  rela- 
be  lasting,  tive  importance  of  various  industries. 

The  postal  census  of  manufactures  classified  in  groups,  and  based  upon  the 
for  1915  showed  that  the  number  of  value  of  their  products  in  1915;  Food 
establishments  in  operation  was  21,306,  products,  $388,815,362;  textiles,  $144,. 
representing  an  invested  capital  of  $1,-  686,605;  iron  and  steel  products,  $120,- 
994,103,272,  employing  52,683  persons  on  422,420;  timber  and  lumber,  $123, 396,- 
salaries  and  462,200  on  wages,  and  pro-  686;  leather  and  its  finished  products, 
ducing  goods  to  the  value  of  $1,407,137,-  $71,036,644;  paper  and  printing,  $74,- 
140  from  raw  materials  valued  at  $802,-  038,398;  liquor  and  beverages,  $34,859,- 
135,862.  As  compared  with  1910,  these  927;  chemicals,  etc.,  $45,410,486;  clay, 
figures  represented  a  decrease  of  18.86  in  glass  and  stone  products,  $27,244,813 ; 
number  of  establishments,  and  the  fol-  metal  and  metal  products  other  than 
lowing  increases  in  other  respects :  capi-  steel,  $90,943,278 ;  tobacco,  $28,987,250 ; 
tal,  ^.99  per  cent;  salaries  and  wages,  Vehicles  for  land  transportation,  $73,- 
17.55  per  cent;  cost  of  material,  31.65,  878,212;  vehicles  for  water  transporta- 
and  value  of  products,  18.58.  tion,  $8,419,648;  miscellaneous  industries. 

More  than  one-quarter  of  the  total  $134,268,231 ;  hand  trades,  $40,729,180. 
value  of  manufactured  products  during  In  value  of  manufactured  products. 


‘Bread,  bread,”  i*  the  cry  of  the  world  _today.  Here  we  have  wheat — Canadian  wheat — as  far  as  the 
Wheat  means  gold  and  buying  power. 


(.\\.\I)I.\X  W.^TF.R  POWERS. 

Power  Developed. 

Power 
.\vailable. 

5.800,000 
6.000,000 
100,000 
300.00|i 
3,000 

3,566;666 

3,666',666 

100,000 


Electrical 

EnerRy. 

632.083 

370,000 

3,062 

5.890 

50 

76,200 


Other 
Indus. 
74,008 
50,000 
5,700 
4,450 
450 
50 
1 00 


Provinces. 

Ontario 

Ouebec  . 

Xova  Scotia  . 

Xew  Hrunswick  . , 
Prince  Ed.  Island 

Manitoba  . 

Saskatchewan  . . . . 

Alberta  . . 

British  Columbia  . 
Yukon  ........... 


76,2» 

100 

32.800 

269,020 

12.000 


Ontario  led  the  other  provinces  by  a  as  the  fact  that  only  2.57  per  cent  of  a 
wide  margin,  its  total  being  $727,923,274,  members  of  the  many  trade  unions  n 
as  compared  with  $387,900,585  for  porting  to  the  Department  of  bV 
Quebec,  the  second  province  in  order  of  were  unemployed  in  October,  1919, 
importance.  British  Columbia  was  In  an  endeavor  to  solve  the  houa 
third,  with  a  total  product  value  of  $73,-  problem  as  it  affects  workers  of  t 
624,431,  and  the  other  provinces  ranked  classes,  the  federal  and  provincial, gn 
as  follows;  Nova  Scotia,  $70,860,756;  ernments  now  have  under  way  pr: 
Manitoba,  $61,594,184;  New  Brunswick,  grams  calculated  to  provide  neccK 
$37,832,034;  Alberta,  $30,592,833;  Sas-  accommodation,  which  is  lacking  beci; 
katchewan^  $14,162,574;  Prince  Edward  of  the  almost  complete  cessation  : 
Island,  $2,646,469.  *  _  building  during  the  war. 

Trade  statistics  for  later  periods  in-  Today,  after  an  unsettled  period; 
dicattf  the  great  expansion  thati  has  gradual  readjustment  from  a  war  to 
'taken  plate  in  Canadian  manufactures  peace  basis,  Canada  is  practically  strl 
since  the  year  1915.  free.  The  cost  of  living  is 

During  normal  times  the  labor  situa-  precedent,  but  to  meet  it  labor  is  e;; 


in  the  United  States.  Since  the  end  of  Evidences  of  Canada’s  prosperity  n 
the  war  the  unrest  in  the  Dominion  was  not  hard  to  find.  While  the  countnl 
expressed  by  means  of  the  Winnipeg  interest  charges  today  amount  to  tin 
strike,  with  its  wild  talk  of  Soviet  rule  times  the  total  revenue  of  25  years  m 

bank  deposits  and  the  annual  statftntS 
of  the  Dominion’s  principal  inddsW 


■in  the  States  by  the  Seattle  agitators. 
That  the  eight-hour  day  is  very  gen¬ 


erally  enjoyed  in  Canada  was  made  evi¬ 
dent  by  an  inquiry 
time  ago,  with  a  view 
prevalent  hours  of  labor, 
received  from  6,250  firms  employing  capita 
615.000  workers  showed  that  48.9  per 
cent  worked  between  8  and  9  hours  a 


make  it  plain  that  the  country  ai* 
conducted  a  short  whole  is  better  off  than  ever  before.  Ti 
of  ascertaining  banks  have  savings  accounts  that  nu-i 
high  records  and  average  $263.  pe 
industrial  companies  are  s- 
mated  to  be  $100,(XX),000  better  off  ta 
in  1914;  ten  of  the  most  prominent  6: 
day,  26.5  per  cent  from  9  to  10  hours,  and  porations  have  four  times  the  caps 
19.'9  per  cent  10  to  11  hours.  Of  the  they  had  in  the  same  year;  the  cons"' 
total  number  of  workers  concerned  by  subscribed  $680,(XX),000  to  the  last 
this  particular  inquiry,  about  17  per  tory  Loan,  although  it  was  a  taxable* 
cent  were  women.  '  sue  and  but  $3(X),000,000  was  asked  it' 

.•\s  a  means  of  stabilizing  labor  condi-  the  newspapers  are  carrying  advertisa 
tions,  the  government  some  time  ago  lineage  that  is  without  precedent^® 
established  an  Employment  Service,  would  be  carrying  still  more  were  iff 
comprising  a  central  bureau  and  coun-  for  the  newsprint  situation.  _ 
try-wide  chain  of  employment  agencies,  To  obtain  an  unbiased  expressiOT^ 
which  charge  no  fee  for  services  ren-  opinion  on  Canada  as  a  market,  it « 
dered.  Another  important  factor  is  the  necessary  to  go  further  than  turn  to  0 
elaborate  scheme  of  re-establishing  war  record  of  United  States’  investmenB  • 
veterans,  who  receive  a  substantial  the  Dominion.  According  to  a  recen-’ 
gratuity  upon  obtaining  their  discharge,  issued  report,  the  Government  est'-w*- 
together  with  the  offer  of  great  assist-  the  amount  of  American  capital  in'^' 
ance  for  those  who  care  to  settle  on  the  at  $1,6(X),(XX),0(X)  as  compared  with# 
land  or  of  vocational  training  for  those  .  000,000  in  1913,  with  $325,000,000  of » 
who  wish  to  enter  a  different  line  of  oc-  first-named  figure  comprised  of  holdm! 
cupation  from  that  pursued  in  ante-bel-  in  the  .securities  of  industrial  pl>i^ 
lum  days.  .  Canada  is  a  big  market  today. 

The  results  of  these  measures  are  ap-  a  iiotential  market  for  tomorrow  it 
parent — indicated  by  such  circumstances  (  Coutiiiiird  on  f'O^c  161 


CkMT  *fter  cbe«r  rang  from  the  throat*  of  Canadian  citizens  of  the  prairies 
— cheers  of  fellowship  and  goodwill — when  United  States  soldiers  tramped 
through  Calgary  to  the  tune  of  ”The  Stars  and  Stripes  Forever.” 


ressk* 
:t,  it  is  ‘ 
urn  to : 


Total 
789, 4« 
520, ON 
21,411 


SPACE  BUYERS 


Population 

Last  Canadian  Census .  376,538 

Assessor's  finures,  September,  1919,  City .  499,278 

Directory  Estimate,  City . . . .  547,371 

Directory  Estimate,  City  and  Suburban .  700,000 

A.  B.  C,  City .  499,278 

A.  B.  C,,  City  and  Suburban .  720,000 


Survey  in  Three  Parts . PART  1 


TORONTO,  ONT. 


Native  Whites  . 90%% 

Negroes . %  of  1  % 

Foreign  born  .  9% 

Students  .  6,000 


Industrial  workers . 25% 

English  reading  . 95% 

Home  owners  . 40% 

Summer  residents  . 3,000 


City  Classed  As 

Manufacturing,  distributing  and  educa¬ 
tional  centre.  The  wholesale  houses  of 
Toronto  supply  75  per  cent,  of  all  goods' 
used  in  Western  Canada.  Last  year  im¬ 
ports  into  Canada  through  the  Port  of 
Toronto  exceeded  the  record  of  the  next 
highest  Port  hy  $17,000,000. 


Banks 

Suburban  and  Farm  Residents 

Chartered  . 

.  14 

Resources  . 

.  179,136,135 

Within  a  radius  of  ten  miles  from  the  City  Limits  is  a  closely 

Trust  Cos . 

.  12 

Resources  . 

.  11,955,000 

Mttled  area  of  market  gardens  and  fruit  farms  interspersed  with 

Saving  Branches  . . 

. 192 

Resources  . 

.  226,393,307 

industrial  centres  such  as  Mimico,  New  Toronto,  Port  Credit, 

Toronto  is  fast 

Ukina  the 

lead  in  Canadian 

Finances.  The 

Weston,  Leaside,  York.  Four  eleetric  radial  lines  serve  this 
territory  and  bring  the  produce  of  the  district  to  Toronto, 
where  it  is  handled  in  a  large  central  butchers'  and  produce 
market,  and  a  central  fruit  market.  Toronto  is  the  shopping 
centre  for  this  territory  and  indeed  for  a  much  larger  area. 
The  largest  departmental  store  in  the  British  Empire,  employ¬ 
ing  over  15,000  hands,  is  situated  in -Toronto. 


VictOTjr  Loan  of  1919  Juit  fioated  by  the  Canadian  Oovemment 
reaulted  in  a  total  aubacription  of  1673,199,790.  of  whioh  aum 
Toronto  contribpted  3146.879,5C0.  The  bank  clearinga  of 
Toronto  for  the  year  1918  totalled  88,379.864,606, 


Location 

On  the  North  shore  of  Lake  Ontario 
tbirty-£ve  miles  from  the  end  of  the  Lake 
and  seventy-six  miles  due  North  from  Buf¬ 
falo,  N.  Y.  Served  by  Grand  Trunk,  Cana¬ 
dian  Pacific  and  Canadian  National  rail¬ 
ways.  Steamboat  service  to  Montreal  in 
the  East  and  West  through  the  Great  Lakes 
to  Fort  William  and  Port  Arthur.  Six 
boats  daily  to  Niagara  Falls  with  connec¬ 
tions  for  Buffalo.  i. 

Theatres 

.  179,136,135  „  “O 

houBM,  of  which  10  have 

.  11,955,000  leatinj  capacity  of  OTjpr 

.  226,393,307  1,200  each  and  2  or* 

_  1,800  each.  ‘‘ 

inancoi.  The  m  w  j  _dii  j  w 

2  VaudeTille  and  Mot- 

in  OoTemment  .  .  _ _ . .  - 

^  .  .  inr  Pioturei  combined, 

0  wo  turn  ^  Burleeque  houtes,  1 

cleannsi  of  Streifht  TandeviUo,  .8 

Lefitimate  houtea. 


Schools 


Public  Grade  .  150 

High  .  10 

Trade  .  2 


No.  of  Pupils . '.,...88,254 

No.  of  Pupils . 4,066 

No.  of  Pupib . 11,360 


The  ISO  public  grade  •chdola  include  32  Koman  Catholic 
Separate  Schools  of  the  same  grade.  The  city  is  the  seat  of 
Toronto  VniTersity  with  an  attendance  of  6, €00  and  Toronto 
Technical  School  with  an  awerage  attendance  of  9.000  is  one 
of  the  finest  in  the  world.  In  addition  there  are  several 
primary  and  secondary  schools  for  both  sexes  corresponding 
to  the  famous  public  schools  of  Ezgland. 


Churches 

62  Anglicui,  40  Baptist, 
6  Congregstional,  10  Dis¬ 
ciples  of  Christ,  11 
Hebrew,  8  Lutheran,  68 
Xethodist,  49  Presbyter¬ 
ian,  30  Boman  Catholie, 
30  Miscellaneous. 


and  there  is  some  other  information  about  TORONTO  that  space  buyers  should  have 

Toronto  Is  A  Morning  Newspaper  City 

THREE  MORNING  PAPERS— TWO  EVENING  PAPERS 


f  Iff  piatiamii 

Canada’s  Greatest  Daily  Morning  Newspaper  is  published  in  Toronto,  and  has  a  circulation 
in  the  city  greater  by  thousands  than  that  of  any  other  morning  paper.  (See  A.  B.  C.  Reports). 

THE  MAIL  AND  EMPIRE  prints  no  “Noon”  editions,  “Extras”,  “Specials”,  “3  o’clock”,  ”5 
o’clock”,  “last”,  or  “Sporting  extras” — one  edition  only,  and  that  to  the  breakfast  tables  of 
prosperous  homes. 

9814%  of  the  circulation  is  Home  Circulation,  and  it  is  safe  to  say  that  the  purchasing  power 
of  this  circulation  is  greater  than  that  of  any  other  daily  newpsaper  in  Canada. 

New  York — J.  P.  McKinney*  &  Son  Chicago,  J.  P.  McKinney  &  Son  London,  Eng. — R.  W.  Baker 

334  Fifth  Ave.  122  S.  Michigan  Ave.  29  Ludgate  Hill 

J.  S.  DOUGLAS,  General  Manager.  GEO.  E.  SCROGGIE,  Advertising  Manager. 


Editor  &  Publisher  for  April  10,  1920 


V erree  &  Conklin,  Inc. 


CHICAGO  NEW  YORK  DETROIT 

Steger  Bldg.  Brunswick  Bldg.  1 1  Lafayette  Blvd. 

Representing  the  Two 

Greatest  Daily  Newspapers  in  Ontario 

Ontario  is  Canada’s  largest  and  most  profitable  market-place,  and  Toronto  is 
the  distributing  centre  of  Ontario. 

Advertising  can  secure  the  greatest  covering  of  the  City  of  Toronto  and  the 
Province  of  Ontario  with  the  smallest  appropriation  by  concentrating  in  the  Lead¬ 
ing  MORNING  paper  and  the  Leading  AFTERNOON  paper  in  Toronto 


The  Evening  telegram 

Largest  Evening  Circulation 
in  Ontario 

The  highly  concentrated  circulation  of  The 
Evening  Telegram  is  extremely  valuable  to 
National  Advertisers  who  wish  to  completely 
cover  this  populous  and  responsive  field  (com¬ 
prising  one-fifth  of  the  population  of  Ontario.) 
All  the  Leading  Retail  Advertisers  in  Toronto 
use  The  Evening  Telegram.  An  evidence  of 
the  interest  of  its  readers  in  its  advertising 
columns  is  proven  by  the  fact  that  it  carries 
daily  more  Classified  advertising  than  all  other 
Toronto  dailies  combined. 

Ninety-six  per  cent  of  The  Evening  Tele¬ 
gram’s  total  circulation  of  91,509  (latest 
A.  B.  C.  Audit)  is  within  the  limits  of 
Toronto.  It  goes  daily  into  over  80%  of 
the  homes  of  the  City.  It  gives  almost  a 
complete  covering  of  Toronto. 


Largest  Morning  Circulation 
in  Ontario 

The  Globe’s  circulation  growth  has  been 
characterized  by  a  “steady  pull.”  While  it  has 
been  “the  paper”  to  two,  and  in  some  cases 
three,  generations  of  Ontario  families,  its 
circle  of  readers  extends  every  year— and  the 
circulation  increases  it  secures  always  stay. 
Naturally,  therefore,  it  exercises  a  great 
editorial  influence  with  its  readers,  and  this  in¬ 
fluence  is  reflected  in  the  proven  value  of  its 
advertising  columns. 

The  Globe’s  circulation  is  88,000,  of 
which  24,000  is  within  the  limits  of 
Toronto,  and  14,000  within  the  A.  B.  C. 
suburban  radius. 


The  only  Toronto  Dailies  which  have  never  used  premiums,  coupons,  contests 
or  any  other  artificial  methods  to  force  circulation. 

There  is  but  little  duplication  in  the  circulations  of  The  Globe  and  The  Eve¬ 
ning  Telegram. 

Both  these  papers  are  members  of  the  Audit  Bureau  of  Circulations,  and  their 
audited  reports  will  convince  any  advertiser  or  agency  that  the  service  they  give 
is  the  most  extensive  possible  at  the  least  expenditure. 

Use  the  Two  Leaders  in  the 
Toronto  and  Ontario  field 

Represented  in  the  United  States  by  VERREE  &  CONKLIN,  Inc. 


NEW  YORK 


CHICAGO 


DETROIT 


ITOR&PUBLISHI 

SPACE  BUYERS  CHART'- 

Principal  Industries 


In  Toronto  are  manufactured  2,798  dif¬ 
ferent  classes  of  articles  prominent  amongst 
which  are: — Agricultural  implements  (the 
largest  factory  of  this  kind  in  the  world), 
pianos,  piano  actions,  tin  and  enamelled 
ware,  chemicals,  glass  and  glassware,  automo¬ 
biles  and  accessories,  trunks  and  bags,  fur¬ 
naces  and  stoves,  billiard  tables  and  supplies, 
tin  plate  and  sheet  steel,  brass  and  copper 
sheets,  rods,  etc.,  ball  bearings,  beds  and  bed¬ 


ding,  ships  of  all  kinds,  leather,  boots  and 
shoes,  bicycles,  window  blinds,  paving  blocks, 
clothing,  caps,  boilers,  bolts  and  nuts,  books, 
furniture,  boxes  of  wood,  tin  and  paper, 
bricks,  brooms  and  brushes,  saws,  electric 
bulbs,  wall  paper,  silverware,  cameras,  can¬ 
dies,  jewelry,  reed  and  rattan  products,  rub¬ 
ber  goods  and  tires,  plumbers’  supplies,  radi¬ 
ators,  cork  products,  dolls  and  toys,  flour, 
knitted  goods,  etc. 


Survey  in  Three  Parta — Part  2 

TORONTO,  ONT 

Residential 
Features 


Special  Information 


2,181  Factories  employ  98,077  hands. 

Animal  volume  of  business  is  $288,460,000. 

Investments  in  manufacturing  concerns  to- 
Ul  $259,610,000. 

Annual  wage  bill  of  manufacturing  indus¬ 
tries  totals  $63,460,000. 

There  are  124  branches  of  United  States 
concerns  in  Toronto  out  of  a  total  of  424  in 
Canada. 


In  addition  to  being  the  most  important 
manufacturing  City  in  Canada,  Toronto  is 
also  the  wholesale  and  retail  shopping  centre 
for  an  area  containing  a  population  of  2,000,- 
000  people.  The  department  stores  of  the 
city  are  amongst  the  best  on  the  continent, 
while  Toronto’s  wholerale  houses  supply  75 
per  cent  of  the  goods  for  Canada’s  western 


There  are  no  tenement  sections 
in  Toronto.  There  are  two  small 
foreign  sections  where  conditions 
approximating  tenement  conditions 
obtain  but  these  are  strictly  snper- 
rised  by  the  Health  authorities. 
Forty  per  cent  of  the  residents  of 
the  city  own  their  homes. 

The  city  is  so  situated  topo¬ 
graphically  as  to  provide  several 
picturesque  residential  sections 
such  as  Rosedale,  Avenue  Road 
Hill,  South  Parkdale,  Humber 
Valley,  ete^  in  which  are  located 
beautiful  homes.  These  districts 
are  well  wooded  and  the  city  gen¬ 
erally  is  noted  for  its  abundance 
of  handsome  trees. 

Many  apartment  houses  of  the 
best  type  have  been  erected  during 
the  past  decade  but  the  workers  of 
the  city  prefer  the  single  dwellings 
and  forty  per  cent  of  them  are 
home  owners. 


NOTE  All  facts  and  figures  contained  in  the  3  parts  of  the  Toronto  Survey  were  compiled  by  the  Industrial  Department,  Toronto  Harbor  Commissioners. 


The  Chief  Mediums  in  Reaching  the  Buying 
Power  of  this  Mighty  Market  are  the 

TORONTO  DAILY  STAR  I  TORONTO  STAR  WEEKLY 


The  fact  that  THE  DAILY  STAR  has,  for 
more  than  15  years  led,  and  led  easily,  all 
Toronto  daily  newspapers  in  the  volume  of 
display  advertising  carried  is  conclusive  evi¬ 
dence  of  its  absolute  superiority  as  an  advertis¬ 
ing  medium  for  reaching  the  people  of  Toronto 
and  the  Province  of  Ontario. 

United  States  firms  who  want  to  do  business  in 
Toronto  and  Ontario  will  find  the  TORONTO 
DAILY  STAR  a  potent  introductory  sales  medium. 
A.B.C.  Audit  94,298.  The  bulk  of  this  circulation 
is  in  a  city  of  5()0,C)00  people,  which  speaks  for  its 
remarkably  close  distribu- 

tion  in  the  homes.  I  ^  „ 


United  States  Representative 

CHAS.  H.  EDDY  CO. 

New  York  Chicago, 


Boston. 


Population  Served  bj  These  Papers: 

Province  of  Ontario . 2,825,000 

City  of  Toronto  and  Suburbs .  600,000 

Some  of  the  people  in  this  vast  territory  do  ALL  their 
buying  in  Toronto.  ALL  do  SOME  of  their  buying  there. 
You  reach  both  classes  through  The  Star. 


(Sunday  Edition  of  the  Daily  Star) 

The  Toronto  Star  Weekly — The  Toronto  Daily 
Star’s  big  brother — is  published  and  distributed 
every  Saturday  night  for  Sunday  reading.  It  is  the 
largest  selling  week-end  newspaper  in  Canada. 

124,000  Copies  at  5c. 

Practically  No  Returns 

The  best  parallel  of  the  appearance,  make-up,  and  adver¬ 
tising  influence  of  The  Toronto  Star  Weekly — is  to  compare 
it  with  the  Sunday  editions  of  the  New  York  Times,  the 
Chicago  Tribune,  and  the  Phila- 
delphia  North  American.  Its  cir- 
w  TIiocAk  Panarc*  dilation  is  growing  very  rapidly, 

r  lucac  ictliers.  Advertisers  can  use  both  the 

. 2,825,000  the  DAILY  STAR  and  the 

600  000  .STAR  WEEKLY  under  the 

'  ierVitory'  do'  ALL  Acir  f  ’’^te  and  the  same  contract. 
VIE  of  their  buying  there.  L  S»ves  more  publicity  for  the 

rhe  Star.  money  than  any  other  news- 

paper  in  Canada. 


These  Two  High-Class  Papers  Give  an  Incomparable  Publicity  Service 
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No  other  morning  paper  in  Canada,  without  the  use 
of  premiums,  has  ever  been  able  to  attain  one-half  the 

present  circulation  of 


hr 


TORONTO 


IN  all  its  76  years  The  Globe  has  never  sought  to  attract  one  reader  by  a  premium  or  a  circulation  con¬ 
test  Its  subscription  rates  are  higher  than  those  of  any  other  Toronto  paper. 

Yet  the  circulation- of  The  Globe  exceeds  by  many  thousands  daily  that  of  any  other  morning 
paper  in  the  whole  of  Canada. 

In  prestige  as  a  newspaper  and  as  an  editorial  force,  there  is  no  parallel  in  Canada.  The  Globe  has 
grown  great  as  an, advertising  medium  because  its, business  success  is  founded  upon  the  sure  basis  of  a 
great  circulation  gained  on-.merit  only,  and  of  genuine  influence  with  its  readers. 

General  advertisers  assess  The  Globe  as  the  leading  daily  medium  in  Canada.  They  pay  to  it  a  higher 
advertising  rate  than  to  any  other  Canadian  daily.  They  place  in  The  Globe  more  general  advertising 
than  in  any  other  Toronto  daily. 


The  Only 

Retail  Co-Operator  in 
Canada 


Figures_  published  J)y  “Marketing”  (Toronto),  the  Canadian  "Printers  Ink," 
for  the  months  of  January  and  February,  1920,  show  that  The  Globe  not  only 
led  its  field  in  the  amount  of  general  advertising  carried  but  that 

,  '  "the  Globe  led  the  field  in  8  out  of  13  classifications  of  General  Advertising; 

and  that  "  -  , 


SUPER-SERVICE  is  given  to  advertis¬ 
ers  in  The  Globe  by  The  Retail  Mer- 


'  The  Globe  carried  times  as  much  Automobile  and  Accessories  Advertis¬ 
ing  as  its  hearest  morning  competitor;  and  that 

The  Globe  carried  25%  more  Financial ’Advertising  (other  than  oil  and  min¬ 
ing)  than  its  nearest  morning  competitor;  and  that 

The  Globe  carried  nearly  twice  as  much  Hotel  Resort  and  Travel  Advertis¬ 
ing:  nearly  twice  as  much  Book  and  Publications  Advertising;  and  two  and  a 
half  times  as  much  Educational  Advertising  as  its- nearest  morning  competitor; 
and  that 


chants  Globe,  the  Only  Paper  of  its 
Kind  in  Canada,  (trade  mark  reg’d.). 

Five  thousand  retailers  in  Ontario  read  it 
every  month.  Two  thousand  are  paid  sub¬ 
scribers — at  a  higher  rate  per  copy  than  that 
of  any  daily  paper  in  Canada. 


The  Globe  carried  more  than  lyi  times  as  much  Grocery  Products  Advertis¬ 
ing  as  its  nearest  morning  competitor;  and  that 


The  Globe  carried  more  than  lyi  times  as  much  Classified  Advertising  (and 
at  higher  rates)  than  its  nearest  morning  competitor;  and  that 


The_  Globe  was  at  the  foot  of  the  list  in  Oil  and  Mining,  and  Patent  Medicine 
advertising — due  to  the  rigor  of  its  censorship. 


The  Retail  Merchants  Globe  is  doing  a 
great  work  for  newspaper-advertised  prod¬ 
ucts  among  Ontario  retailers.  Particularly 
is  it  securing  active  dealer  co-operation  for 
Globe  advertisers.  Its  services  are  free. 


The  Globe  presents  these  facts,  not  boastfully,  but  to  show  that  general 
advertisers  know  it  to  be  the  PREDOMINATING  MEDIUM  in  the  Toronto 
field. 


In  the  leading  publiihina  city  of  the  Dominion,  and  the  home  of  aeveral  areat  newspaper!. 
The  Globe’s  leadership  as  a  general  advertising  medium  is  never  challenged. 


Send  the  publishers  your  name  and  re¬ 
ceive  a  folder  giving  complete  details,  or 
write  to  J.  C.  Bull,  vice-president  of  the 
Frank  Presbrey  Advertising  Agency,  and 
ask  him  about  Retail  Merchants  Globe 
Service.  Ask  the  Wendell  P.  Colton  Ad¬ 
vertising  Agency  about  the  co-operation  of 
The  Retail  Merchants  Globe  with  the  Dur¬ 
ham-Duplex  Razor.  Mr.  Paul  Lewis  of  the 
N.  W.  Ayer  &  Son  Agency  knows  what 
was  done  in  connection  with  Grapelade. 


TORONTO 

Member  Audit  Bureau  of  Circulations 


W.  G.  JAFFRAY 
President 


WM.  FINDLAY 
Bus.  Mgr. 


UNITED  STATES  CANADA  GREAT  BRITAIN 

Verree  St  Conklin,  Inc.  EASTERN  OFFICE  T.  R.  Clougher, 

NEW  YORK,  Brunswick  Bldg.  ’  ““"‘"•I-  Q“®-  Royal  Colonial  Chambera, 

SSS?' westIS?-o“t:  office 

DETROIT,  Free  Free*  Bldg.  22  Main  St.  E.,  Hamilton,  London,  W.  C. 

J.  Po  McBride,  Mgr. 
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SPACE  BUYERS  CHART 


Toronto  ii  n  rront  publUhinc  oentor.  Tho  oitp  ii  the  home  of  more  then  eUty  rarioui  publiontione,  includinc  trade  papert,  labor  papere,  relicloae  pnblioatloas  and 
weekly  and  monthly  paper!  devoted  to  buiinees,  aoienoe,  art,  literature  and  mueic. 


I£ii^nm0 


TORONTO,  CANADA 

for  these  exceptional  reasons: 

One-fifth  of  Ontario’s  population  is  in  Toronto. 

96%  of  the  circulation  of  the  Evening  Telegram  is  in 
the  City  of  Toronto. 

Larger  circulation  than  any  other  Toronto  daily 
newspaper. 

Larger  circulation  in  Toronto  than  any  other  two 
Toronto  dailies. 

but  the  greatest  of  all  these  reasons  is  the  96%  concentration  of  circulation  in  Toronto, 
which  the  highest  percentage  of  concentration  for  any  daily  netvspaper  in  America. 

THE  EVENING  TELEGRAM 

N.  T.  BOWMAN,  Advertising  Manager 


New  York 
Brunswick  Bldg. 


REPRESENTATIVES  IN  UNITED  STATES 

VERREE  &  CONKLIN,  Inc. 

Chicago 
Steger  Bldg. 


Detroit 
11  Lafayette  Bldg. 


MEMBER  AUDIT  BUREAU  of  CIRCULATIONS 


Automobile  (Pauencer)  Agenciei... 

Automobile  (Truck)  Agenciei . 

Automobile  (Tire)  Agenciei  . 

Automobile  (Parti)  Agenciei  . 

Bakeri  . 

(hgar  Storei  . 

Cloaki  and  Suita  . 

(Hothieri  . 

Confeetioneri  . 


.  40 
,  28 
.  SO 
.  51 
147 
.438 
.  26 
.  87 
.808 


Morning  Newspapers 

Olobe 

Mail  and  Empire 
World 


Evening  Newspapers 

Evening  Telegram 
Daily  Ster 


WeekUes 

Saturday  Might 
Ster  Weekly 
Sunday  World 


Wholesale 


Booti  and  Shoeg  .  11 

Beef  and  Proviiioni  . . . . . 23 

Bran  and  Copper  Ooodi .  4 

Bruihei  .  4 

Cloaki  and  Suita  .  19 

ciathing  .  18 

Confectionery  .  11 

Dental  Suppliei  .  4 

Drug!  and  Chemicali  .  16 

Dry  Ooodi  .  22 

Fruit  and  Produce  .  28 

Furniture  .  4 

Furi  .  17 

Olaii  .  8 

Hats  and  Capi  .  12 

Oroceriei  .  28 

Hameia  .  2 

Hardware  .  10 

Hoiiery  and  Olovea .  8 

Inki  .  6 

Iron,  Steel  and  Metals .  6 

Jewelry  and  Noveltiei .  22 

Knitted  Ooodi  .  7 

ladies'  Wear  .  12 


Houses 


Lumber  .  24^ 

Leather  .  10 

Leather  Goods  .  6 

Laces  and  Veilings .  11 

Men’s  Furnishings  .  9 

Millinery  .  10 

Notions,  China,  Small  Wares 

and  Fancy  Goods .  14 

Office  Supplies  .  7 

Paint,  Oils,  etc .  9 

Pickles,  Vinegar,  etc .  8 

Piano  and  Musical  Instruments  9 

Paper  and  Twine  .  16 

Rubber  Goods  .  11 

Stationers  .  16 

Silks  .  9 

Seeds  .  8 

Trunks.  Club  Bags,  etc .  8 

Tobacco,  Cigars,  etc .  8 

Teas,  Coffee  and  Spices . 16 

Threads  .  8 

Umbrellas  and  Canes .  4 

Woollens  .  17 

Wall  Papers  .  8 


Retail  Section 

The  principal  retail  shopping  district  is  con# 
tained  within  an  area  about  two  miles  long  by 
one  mile  deep  with  King  Street  as  its  southern 
boundary  and  Tonge  Street  bisecting  it  north 
and  south.  In  this  section  are  located  the  large 
department  stores  and  also  the  specialty  estab¬ 
lishments. 

East  of  the  River  Don  on  Gueen  Street  there 
is  a  busy  retail  section  extending  for  over  a 
mile  and  similar  sections  exist  on  Danforth 
Avenue  in  the  north  part  of  the  same  ward. 

On  Queen  Street  the  retail  shops  extend  west 
from  the  main  retail  area  for  a  distance  of  over 
four  miles  and  east  for  three  miles,  and  on 
Tonge  Street  they  extend  north  from  the  same 
area  for  a  distance  of  8'/a  miles,  while  on  Col¬ 
lege  Street  for  over  two  miles  and  on  Bloor 
Street  for  over  two  miles  there  are  thriving 
retail  areas. 

On  St.  Clair  Ave.  about  5  miles  northwest  of 
the  principal  center  there  is  a  prosperous  neigh¬ 
borhood  shopping  destrict  about  two  miles  in 
length,  serving  more  than  80,000  people  In  the 
immediate  neighborhood. 


Try  it  out  in 


Survey  in  Three  Parte ........  PART  3 


TORONTO,  ON 


Retail  Outlet  for  Nationally  Advertised  Goods 


146 
1297 
.141 
.  49 
.188 
.142 
..898 
..146 
.  .208 


Millinery  . 

Opticians  . 

Photographers  . 

Pianos  . 


Plumbers 


Trading  Area 

The  trading  area  extends  west  along  Lake  Ontario  a  dis¬ 
tance  of  twenty-five  miles.  Including  such  places  as  Mew 
Toronto,  Mimico,  Fort  Credit  and  Oakville.  West  of  this 
point  the  territory  is  shared  with  the  City  of  Hamilton. 
To  the  northwest,  west  and  east  it  oovers  more  territory 
and  includes  Islington,  Cooksville,  Brampton,  Aurora,  Mew- 
market,  Biohmond  Hill,  King,  Uxbridge,  Cnionville,  Oaha- 
wa,  Whitby,  Bowmanville,  Port  Hope  and  many  others.  - 
Four  trolley  radials  connect  this  territory  with  Toronto’s 
stores. 

During  the  summer  many  buyers  from  lake  points  take 
advantage  of  the  excellent  boat  service  to  shop  in  Toronto, 
many  crossing  the  lake  from  Niagara,  Welland,  Bt.  Cath¬ 
arines,  Merriton,  Grimsby  and  other  places  in  the  Niagara 
Peninsula, 

The  big  department  stores  and  Toronto’s  excellent  whole¬ 
sale  houses  are  also  patronised  by  buyers  from  all  over 
Ontario  and  from  the  western  provinces,  and  the  popularity 
of  the  city  as  a  meeting  place  for  conventions  adds  greatly 
to  the  volume  of  trade.  v 


Delicatessen  . (included  in  grocers) 

Dressmakers  . (not  listed) 

Druggists  . 239 

Dry  Goods  . 816 

Department  Stores  .  9 

Electrical  Supplies  .  88 

Florists  .  80 

Furniture  .  91 

Furriers  . 112 


Restaurants  and  Lunch  Booms. 

Shoe  Dealers  . 

Sporting  Goods  .  . . 

Stationers  . . 


Garages  . 

Grocers  . 

Hardware  . 

Hats  and  Caps  . . 

Jewelers  . 

Ladies’  Tailors  . . 
Meat  Markets  . . . 
Men’s  Fumiahings 
Merchant  Tailors 
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Population 


1911  Centu  .  19, 7M 

AtMUment  Commiulonan’  Eatiinata, 

October,  1919  . «S,261 

AueMment  Commluionero’  City  and 
tradiac  diatriot  eitimate,  October, 

1919  .  90,607 


City 

Classed 

as 

Industrial, 

Educational 

and 

Shipping 

Center 


BriUsh  Whites  . 97% 

Foreisn  Bom  .  t% 

Students  . 9,000 


Enclish  Keadinf  . 100% 

Industrial  Workers  . . .  66% 
Home  Owners  . 1,800 


Banks 


Sarinss  Banks 


. 870,161,700 


Schools 

Public  Schools  .  11  Pupils  9,800 

Separate  Schools  .  8  Pupils  1,900 

Hich  Schools  .  1  Pupils  600 

Queens  TTnirersity  . Students  1,800 

Royal  Military  College  . Students  .  160 

Reciopolis  CoUere  . Students  60 

1  Business  College  and  9  Private  Schools.  Eastern  Dairy 
School,  School  of  Mining  and  Acrioultnre. 


Theatres 

1  opera  house,  1  vaude- 


Churches 


rille  and  motion  picture  tional,  8;  Methodist,  i; 
house,  9  motion  picture  Anglican,  4;  Presbyterian, 
houses.  Seatinr  capacity,  4;  Roman  Catholic,  1;  other 


Location 

On  the  main  line  of  the  Qrand  Trunk  Railway  System 
and  on  terminal  points  of  the  Canadian  Pacific  and  Cana¬ 
dian  National  Railways.  At  the  junction  of  the  St.  Law¬ 
rence  River  with  Lake  Ontario,  and  almost  exactly  half¬ 
way  between  Montreal  and  Toronto.  Connected  with  the 
capital,  Ottawa,  100  miles  to  the  north,  by  the  celebrated 
Rideau  Canal,  a  beautiful  system  of  lakes,  rivers  and 
canals.  The  only  large  center  in  a  big  agricultural  dis¬ 
trict. 

Principal  Industries 

Locomotive  and  engine  building*  thipbuUdin;,  broom  mak> 
ing,  tile  making,  wire>working,  alto  manufacture  of  mould¬ 
ings,  cotton  goods,  biscuits,  cigars,  flour  milling;  printing 
and  bookbinding,  mackinery,  mattresses,  tanning,  pianos, 
mica,  and  grain  shipping;  lumbering,  sash  and  door  fac¬ 
tories,  headquarters  of  the  great  timber  rafting  and  pro¬ 
ducing  trade  of  the  lakes  and  river. 

Special  Information 

Kingston  has  an  ideal  position  at  the  foot  of  the  Great 
Lakes  shipping  route.  It  is  the  largest  city  between 
Montreal  and  Toronto,  and  is  halfway  from  these  centers. 
Harbor  improvements  and  railway  extensions  are  imminent, 
and  will  cause  tremendous  growth.  It  is  the  shopping 
center  of  a  large  and  prosperous  farming  area,  embracing 
three  counties. 


KINGSTON,  ONTARK 


Suburban  and  Farm  Resident* 

Within  a  26-mile  radius:  Napanee,  8.000;  Gananogge 
4,000;  Wolfe  Island,  1,000;  Odessa,  800.  Frontenao  County, 
16,667;  Leeds,  19,954;  Lennox  and  Addington.  81,585,  si. 
districts  of  great  farming  prosperity,  which  are  served  by 
the  Kingston  merchants.  The  EUngston  Whig  is  the  great 
home  newspaper  of  these  districts. 


Wholesalers 

Bakeri  .  X 

Boott  and  Shoes  .  1 

Grocers  .  7 

Confectionery  .  2 

Crockery,  etc .  1 

Dry  Goods  .  1 

Fruit  .  2 

Hardware  .  4 

Lumber  .  1 

Splendid  distribution  fa¬ 
cilities,  covering  the  whole 
of  Eastern  Ontario.  Tra¬ 
velers  cover  the  whole  of 
this  territory.  During  the 
summer  much  business  is 
done  with  lake  shore  and 
island  resorts.  Excursion 
steamers  run  daily  to  Thou¬ 
sand  Islands  and  Kew  York 
state  points. 


Retail  Section 

Principal  shopping  renter 
is  adjacent  to  water  front. 
Princess,  King,  Brock,  Bs- 
got  and  Wellington  Streets 
are  lined  by  splendid  stores. 
Street  oar  service  from  out¬ 
lying  districts  to  shopping 
section. 

Residential 

Features 

Kingston  is  a  city  of 
splendid  homes.  Most  sie 
one-family  houses,  prinoi- 
pally  occupied  by  businSH 
men.  professors,  military 
officers,  and  mechanics’ 
families.  One  of  the  most 
desirable  cities  in  the  whole 
of  Canada. 


Retail  Outlets  for  Nationally  Advertised  Products 

Farm  Implements  ....  4  Clothiers  . 14  Furriers  .  4  Men’s  Furnishings  ...  14 

Antes,  Passenger  ....  10  Confectioners  . 98  Furniture  .  8  Milliners  .  18 

Autos,  Truck  .  9  Shoemakers  .  18  Grocers  .  81  Musical  Goods  . 10 

Auto  Supplies  . 18  Dressmakers  . 78  Hardware  .  14  Opticians  .  8 

Bakers  .  16  Druggists  .  10  Hats  and  Caps  . 14  Photographers  .  6 

Bicycles  .  4  Dry  Goods  .  7  Sporting  Goods  .  6  Pianos  .  6 

Boots  and  Shoes  . 16  Department  Stores  ...  9  Jewelers  .  7  Plumbers  .  9 

Builders  . 116  Electrioal  .  6  Ladies'  Tailors  .  7  Painters  .  88 

Cigars  .  19  Florists  .  6  Meat  Markets  . 26  Stationers  .  6 


Trading  Area 

Kingston  is  the  shopping  center  for  the  whole  rural  district  of 
Eastern  Ontario,  embracing  the  counties  of  Frontenac,  Lennox  and 
Addington  and  Leeds.  On  the  east  the  territory  extends  to  Mallory- 
town  and  on  the  west  beyond  Napanee,  and  stretches  northward  to 
the  borders  of  Frontenao  County. 


„  _  —  Bonroes  from  which  figures  and  facts  were  secured — City  Clerk,  Assessment  Commissioner, 

IN  d  1  £•  S  Board  of  Education,  banks,  official  publications  and  other  reliable  sources. 


Newspapers 


IN  KINGSTON,  CANADA 
The  Daily  British  Whig  Dominates 

The  Advertiser  can  concentrate  in  the  Whig  and  at  one  cost  cover  this  rich  and  prosperous  field,  because  the 
Whig  will  carry  his  message  into  practically  every  worth-while  home.  Its  circulation  covers  84%  of  the  homes 


It  is  the  only  A.  B,  C.  paper  in  Kingston,  “There’s 
a  Reason.” 


In  October  it  printed  92,091  lines  more  advertising  than  the  next  Kingston  paper.  In  November,  120,640  lines 
more. 

In  November,  1918,  the  A.  B.  C.  average  circulation  was  6,176.  In  November,  1919,  it  had  increased  to  6,369. 


Nearly  all  the  features  usually  found  only  in  big 
city  dailies  are  carried  by  the  Whig,  thus  eliminating 
competition  by  the  big  outside  papers. 


No  premiums,  voting  schemes,  etc.,  are  ever  used 
to  inflate  circulation.  This  paper  sells  solely  on  its 
merits  as  a  2-cent  evening  paper. 


The  Whig  prints  from  sixteen  to  twenty  pages  daily.  For  over  84  years  it  has  been  the  great  home  paper  of 
Kingston  and  Eastern  Ontario.  This  part  of  the  province  is  prosperous  and  progressive,  and  buys  annually 
large  quantities  of  goods  from  the  United  States.  American  manufacturers  can  find  no  better  medium  for 
securing  or  extending  their  Canadian  market  than  the  British  Whig. 

Write  for  sample  copy,  rate  card,  or  for  a  sample  of  the  Whig’s  popular  little  house  organ  “More  Pep.” 

British  Whig  Publishing  Co.,  Limited, 

Leman  A.  Guild,  Editor  and  Managing  Director 
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SPACE  BUYERS  CHART 


Population 

I*it  C»n»di(in  Genius . 110,187 

A.  B"  C.  (d»te . )  City . 

A.  B.  C.  City  and  Suburban . 

Chamber  of  Commerce  Estimate,  City . 115,000 

Chamber  of  Commerce.  City  and  Suburban . 180,000 

Istire  Whites .  80%  Industrial  Workers .  86% 

.  Vt%  English  Reading .  96% 

Foreign  Bom . 19'/i%  Families  . 28,000 

Student!  .  8,000  Summer  Resident* . (None) 


City 

Classed 


Industrial  and  fine  residential  center. 


Banks 


Survey  in  Two  Parts — PART  1 

HAMILTON,  O 


Location 

Hamilton's  geographical  location  at  the  head  of  Lake 
Ontarion  is  such  that  besides  having  ideal  water  shipping 
facilities  it  is  on  the  main  railway  lines  running  from  Bnf* 
falo  and  Niagara  Falls  to  Detroit  and  Port  Huron;  Buffalo 
and  Niagara  Falls  to  Montreal  and  Detroit  and  Port  Huron 
to  Montreal.  Its  railway  connections  are  Canadian  Paciflo; 
Grand  Trunk  Railway;  Toronto,  Hamilton  9t  Buffalo;  New 
York  Central;  Michigan  Central;  Canadian  National  Rail* 
ways;  Lehigh  Valley;  Wabash.  Overnight  travel  points 
from  Hamilton  include  Chioago,  Milwaukee,  Detroit,  New 
York,  Philadelphia,  Boston,  Cleveland.  Washington,  Pitts¬ 
burg,  Baltimore,  Quebec,  Montreal,  Ottawa. 

Hamilton  is  regular  port  of  mtU  for  all  steamship  liiises 
operating  from  Montreal  to  head  of  Lake  Superior. 


Suburban  and  Farm  Residents 

Bsmllton  Is  located  at  the  western  end  of  the  Niagara  fruit  belt, 
OM  of  the  richest  fralt  growing  districts  on  the  continent.  It  is 
unrounded  on  the  south,  north  and  west  by  general  and  stock  farms. 
It  maintains  the  finest  open  market  on  the  continent,  where  the 
prodncoF  and  the  consumer  come  into  direct  contact  with  each  other. 
The  City’s  suburbs  include  Aldershot,  Waterdown,  Dundas,  Burlington. 
Grimsby,  Beamsville,  Oakville,  Barton,  Stony  Creek,  Ancaster  and 
uroral  smaller  places.  Four  lines  of  electric  radial  railway  tap 
tho  surrounding  district  in  all  directions  for  a  radius  of  86  to  80  miles. 


The  banking  system  here  is  somewhat  different  than  in  U.  8.  There 
are  in  operation  in  Canada  17  chartered  banks,  thirteen  of  which  have 
branches  in  Hamilton.  The  head  office  of  one  of  these,  the  bank  of 
Hamilton,  ia  in  this  city,  while  there  are  also  19  branches  of  the 
various  banks  scattered  throughout  the  city.  Each  of  the  seventeen 
chartered  banks  is  required  to  deposit  a  portion  of  its  note  circula¬ 
tion  with  the  government,  while  all  the  banks  guarantee  the  cir¬ 
culation  of  every  individual  bank. 

Schools 

PubUo  Grade . 40  No.  of  Pupils .  19,400 

High  .  8  No.  of  Pupils .  600 

Iwde  .  S  Ko.  of  Pupils .  1,860 

There  are  In  Hamilton  27  public  and  18  Roman  Catholic  separate 

schools  as  well  as  a  number  of  private  sobools,  8  Technical  schools, 
^e  ^  Normal  College,  one  Collegiate  Institute,  one  Conservatory  of 
Music  and  other  places  of  learning. 


Theatres 


Hamilton  has  a  total 
of  seventoon  theatres,  In* 
eluding  legitimate,  vaude* 
ville,  burlesque  and  mov* 
ing  picture  houses. 

Churches 

Thera  are  88  churches 
in  Hamilton,  which  In- 
olnde  not  less  than 
twenty  denominations.  It 
ia  the  “Cathedral  City” 
in  the  Niagara  Diooeae 
for  the  Roman  Catholic 
and  Anglicans. 


Principal  Industries 

Agricultural  Implements,  air  brakes,  automobile  accessories,  art  glass  and  mirror 
^te.  automobile  locks,  auto  chains,  awnings  and  tents,  beds,  burlap  bags,  baking 
powder,  bale  ties,  tumbling  barrels,  baskets,  belting,  bicycles,  blackings  and  polish, 
wood  boats,  boilers,  boots  and  shoes,  paper  boxes,  wooden  boxes,  brass  goods,  brake 
beams,  bridge  and  structural  steel,  brick,  brushes  and  brooms,  roofing  and  insulating 
papers,  builders  supplies,  butchers  supplies,  cables  tin  cans,  carbon  paper,  confectionery, 
canned  goods  and  preserves,  carriages,  steel  cars,  cereals,  cheese,  chemicals,  cigars, 
clothing,  coke,  collars,  cotton  goods,  cream  separators,  crutches,  drugs,  electrical  ap* 
pliaaoes,  gas  engines,  explosives,  extracts  and  jelly  powders,  felt  and  woolen,  fireworks, 
lour,  furnaces  and  stoves,  furniture,  gloves,  glue,  hardware  specialties,  harness,  hats, 
iwV,  ornamental  fencing,  iron  founders,  jewelry,  knit  goods,  leather  specialties,  ma* 
ebinery  and  tools,  washing  machines,  motor  trucks,  nails  and  tacks,  oils  and  greases, 
paper  bags,  paint,  pianos,  lumber,  scales,  shirts,  shovels,  show  cases,  soap,  stationery, 
tinware,  toys,  car  wheels,  wire  goods,  woodenware,  yam. 


Special  Information 

Hamilton  industries  number  upwards  of  fiOO  and  are  widely  diversified.  It  it  the 
center,  for  Canada,  of  the  steel  and  iron  industry,  textile  industry,  agricultural  imple¬ 
ments  industry  and  wire  industry.  The  great  majority  of  the  working  population  is 
employed  in  the  city’s  industries.  Owing  to  its  many  industries,  Hamilton  has  become 
known  as  the  '^Birmingham  of  Canada"  and  is  also  frequently  r^erred  to  as  the  "City 
Beautiful."  It  is  bounded  on  the  south  by  a  continuation  of  the  Niagara  escarpment, 
referred  to  locally  as  Hamilton  Mountain,  and  on  the  north  by  Hamilton  Harbor  and 
Lake  Ontario.  Hamilton's  chief  attractions  as  an  industrial  center  are  unexoelled  ship¬ 
ping  facilities  by  rail  and  water,  cheap  eleotrio  power  for  manufacturing  purposes  and 
a  well  supplied  labor  market. 

Hamilton  harbor  development  contemplates  improvements  and  extensions  whloh  will 
cost  approximately  $18,000,000,  Annual  outward  merchandise  tonnage  of  Hamilton 
herbor  second  to  the  ocean  port  of  Montreal.* 


NOTE: 


Sources  from  which  facts  and  figures  were  secured:  C.  W.  Kirkpatrick,  Commissioner  of  Industries  and  Publicity  for  city  of  Hamilton;  latest 
A.  B.  C.  reports;  merchants;  latest  directories;  schools;  banks  and  other  reliable  sources. 


Avoid  Waste  and  Duplication 


THE  HAMILTON  SPECTATOR 

ESTABLISHED  1846 

National  advertisers  can  cover  Hamilton  thoroughly  at  one  cost  by  concentrating 
in  The  Spectator.  Many  of  the  large  departmental  stores  use  it  almost  exclusively. 
These  are  wise  guides  for  foreign  advertisers  to  follow.  Rates  much  lower  than  other 
local  newspapers  when  service  is  considered. 


NET  AVERAGE 
FOR  1919 


31,519 


COPIES 

EACH  ISSUE 


The  Spectator  leads  in  all  classes  of  advertising — local,  foreign  and  classified.  Its 
total  lineage  for  1919  was  11,216,486  lines.  The  Spectator  is  the  Grej/ //owg  paper  in 
its  field  and  is  noted  for  its  intense  reader  interest,  hence  its  remarkable  result-giving 
power.  Rates  may  be  obtained  from  all  agencies  in  the  United  States  and  Canada. 

The  Spectator  Printing  Go.,  Limited 

HAMILTON,  CANADA 
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CANADA  GROWING  AS  INDUSTRIAL  NATION 


{Cotiliiitwd  from  page  8) 
sents  a  study  of  particular  interest  to  the 
United  States.  In  view  of  its  popula¬ 
tion,  the  Dominion’s  present  development 
is  a  very  notable  one,  but  even  this  ef¬ 
fort  does  little  more  than  represent  the 
great  resources  yet  to  be  developed. 
Present  production  of  agricultural,  ani¬ 
mal,  fisheries,  forest,  mineral  and  manu¬ 
factured  produce  represents  but  a 
scratching  on  the  surface  of  the  great 
wealth  yet  to  be  uncovered.  To  make 
this  development  possible,  Canada  has 
the  essential  elements,  notable  among 
which  arc  its  great  mineral  and  water¬ 
power  resources. 

The  aggregate  money  value  at  the 
place  of  production,  of  all  field  crops  of 
Canada  in  1919  was  SI, 448. 153,500.  com¬ 
pared  with  $1,372,935,970  in  1918  and 
$1,144.636.4.50  in  1917.  The  Dominion 
Bureau  of  Statistics  has  issued  a  de- 


Oats  . .  14,952,114  14.790,336 

Barley .  2.645..509  3,153,711 


Production  in  the  three  prairie  prov¬ 
inces — Manitoba,  Alberta  and  Saskatche¬ 
wan — in  1919  was  as  follows  in  compari¬ 
son  with  1918  and  1917: 

Wheat,  166,544,300  bushels  from  17,- 
750,167  acres,  as  compared  with  164,436,- 
100  bushels  from  16,125,451  acres  in  1918, 
and  211,953,100  bushels  from  13,619,410 
acres  in  1917 ;  barley,  36,682,400  bushels 
in  1919,  as  against  47,607,400  bushels  in 
1918  and  40,384,100  bushels  in  1917 ;  and 
flax,  5,232,300  bushels  as  compared  with 
5,776.000  in  1918  and  5,835,900  in  1917. 

Average  values  per  bushel  of  grain 
crops  at  point  of  production  for  Canada 
in  1919,  according  to  the  prices  returned 
by  crop  correspondents,  were  as  follows: 
Fall  wheat,  $1.97,  as  against  $2.08  in  the 
two  previous  years ;  Spring  wheat,  $1.86. 
as  against  $2.02  ‘in  1918  and  $1.93  per 


Hi*  •truggling  settler  of  e  few  years  ago  is  now  rich  in  cattle,  crops  and 
land  and  has  money  in  the  bsmk.  He  is  now  a  seller's  prospect  for  ail  the  things 
that  make  modem  life  worth  while. 


tailed  statement  of  production  and  value 
of  different  crops  of  the  last  harvest  in 
comparison  with  1918,  as  follows : 
PRODUCTION  (bushels) 


1919 

1918 

Wheat  . 

193,260,400 

189,075,350 

Oats  . . 

394,387,000 

426,312,500 

Bariev  . 

56,389,400 

77,287,240 

Rve  . 

10,207,400 

8,504,440 

Beans  . 

1,388,600 

3,563,380 

Peas  . 

3,406,300 

4,313,400 

Buckwheat  . . . 

10,550,800 

11,375,500 

Mixed  grains. 

27,851,700 

35.662,300 

Flax  ........ 

5,472,800 

6,055,200 

Corn  . 

16,490,500 

14,205200 

Potatoes  .... 

125,574,900 

104.346,200 

Turnips  and 
carrots  .... 

112.288.600 

122,699,5(K) 

Hav  ....  tons 

16,348.000 

14,772,000 

Sugar  beets. . . 

240.000 

180,000 

Planted  area 

of  principal  cereals  com- 

pares  as  follows  in  acres : 

1919 

1918 

Wheat  . 

19,125.908 

17,353,902 

bushel  in  1917 ;  all  wheat,  $1.87,  as  com¬ 
pared  with  $2.02  in  1918  and  $1.94  ii. 
1917 ;  oats,  80  cents  in  1919,  78  cents  in 
1918  and  69  cents  in  1917 ;  barley,  $1.37, 
as  compared  with  $1  and  $1.08  in  1918 
and  1917;  rye,  $1.40,  as  compared  with 
$1.49  in  1918  and  $1.62  in  1917;  peas, 
$2.86,  as  compared  with  $3.00  in  1918  and 
$3.54  in  1917 ;  beans,  $4.48,  as  compared 
with  $5.41  and  $7.45,  respectively,  in  1918 
and  1917 ;  buckwheat,  $1.50,  as  compared 
with  $1.58  in  1918  and  $1.45  in  1917 ;  flax. 
$4.13,  as  against  $3.13  in  1918  and  $2.65 
in  1917;  and  corn  for  husking,  $1.39,  as 
against  $1.75  and  $1.84  in  1918  and  1917, 
respectively.  The  price  per  bushel  of 
iwtatoes  in  1919  as  returned  on  Octolier 
31  was  95  cents,  as  against  98  cents  in 
1918  and  $1.01  in  1917 ;  turnips,  etc.,  are 
placed  at  50  cents  per  bushel,  as  com¬ 
pared  with  43  cents  in  1918  and  46  cents 
in  1917.  Hay  and  clover  is  valued  at 
$20.72  per  ton  this  year  as  against  $16.25 
per  ton  in  1919,  as  compared  with  $6.15 
in  1918  and  $5.14  in  1917;  sugar  beets. 


Canada  is  one  of  the  world's  largest  producers  of  asbestos.  Here  is  one 
of  the  country's  many  asbestos  yarn  mills. 


Spires  that  pierce  the  sky!  Parliament  buildings  of  the  nation’s 
at  Ottawa.  ^ 


$10.86  per  ton,  as  compared  with  $10.25 
in  1918  and  $6.75  in  1917.  The  price  of 
alfalfa  in  1919  per  ton  is  $21.85,  as  com¬ 
pared  with  $17.84  in  1918  and  $11.59  in 
1917. 

The  total  values  on  farms  in  1919  of 
the  principal  field  crops  are  estimated  as 
follows,  the  corresponding  values  feff 
1918  are  given  in  brackets :  Wheat,  $360,- 
573.000  ($381,677,700)  ;  oats,  $317,097,000 
($331,357,400)  ;  barley,  $77,462,700  ($77,- 
378,670)  ;  rye,  $14,240,000  ($12,728,000)  ; 
peas,  $9,739,300  ($12,899,100)  ;  beans, 
$6,214,800  ($19,283,900)  ;  buckwheat,  $15,- 
831,000  ($18,018,100)  ;  mixed  grains, 

$37,775,400  ($40,726,500) ;  flax.  $22,609,- 
500  ($18,951,000)  ;  corn  for  husking,  $22,- 
080,000  ($24,902,800)  ;  potatoes,  $118,894,- 


of  being  one  of  the  component  parts'^ 
the  British  Fmpire  to  a  fuller,  morec 
portant  place  in  the  world’s  affairs.  I', 
status  thus  gained  was  not  a  sentimfp' 
one;  it  gained  official  recognition  fr: 
the  Peace  Conference. 

\  bri(f  review  of  the  efforts  wh:_’ 
won  for  Canada  the  status  it  now » 
joys  has  a  place  in  a  market  survtj  ■ 
Canada,  for  it  not  only  serves  as  a  n 
minder  of  a  remarkable  record,  butal* 
provides  an  insight  into  the  chars^ 
of  the  country  which  obtains  89  per  k. 
of  its  imports  from  the  United  State 
When  the  war  cloud  broke,  Qmi 
had  no  army  for  practical  purpote- 
just  the  three  thousand  who  comprid 
the  permanent  force,  with  no  reieirt 


From  the  land-locked  harbor  of  Victoria,  tbe  Jewel  of  Vancouver  Uui 
one  gases  across  green  terraces  upon  one  of  the  prettiest  natural  pictures 
world.  On  the  left  is  the  Empress  hotel  and  to  the  right  the  Parliament  buildet 


200  ($102,235,300)  ;  turnips,  etc.,  $54,958,- 
700  ($52,252,000)  ;  hay  and  clover,  $338,- 
713,200  ($241,277,300)  ;  fodder  corn,  $34,- 
179,500  ($29,439,100) ;  sugar  beets,  $2,- 
606,000  ($1,845,000);  alfalfa,  $10,800,200 
($7,983,500). 

Both  the  acreage  under  crops  and  the 
value  of  crops  produced  is  the  highest  on 
record.  The  aggregate  value  of  all  field 
crops  exceeds  that  of  1918  by  $75,217,530, 
or  5  per  cent,  and  that  of  1917  by  $303,- 
517,050,  or  21  per  cent. 

To  find  one  of  the  new  nations  estab¬ 
lished  by  the  Great  War,  one  does  not 
have  to  go  beyond  the  North  American 
Continent.  One  has  but  to  step  across 
any  point  along  the  northern  border  line 
of  the  United  States,  stretching  from 
Atlantic  to  Pacific  without  a  fortified 
point  to  indicate  that  it  marks  the  fron¬ 
tier  between  two  peoples  that,  although 
natural  allies,  are  nevertheless  separate 
individualities. 

The  war  brought  to  Canada  the  status 
of  full  nationhood ;  it  marked  the  transi¬ 
tion  of  the  Dominion  from  the  position 


Despite  this,  the  Dominion  immedia.-. 
volunteered  her  support  to  the  mot!;: 
country,  and  there  was  no  relaxatknc 
the  effort  then  begun  until  the  evtntfi 
eleventh  day  of  November,  1918. 

Out  of  a  total  population  of  7,206;6C 
over  610,0(X)  Canadians  passed  thro-; 
the  Dominion’s  military  machine,  and* 
this  number  445,695  were  voluntary  c 
listments.  Over  57,(XX)  of  them  did  »< 
return ;  several  thousand  more  C3' 
back  unfitted  for  previous  occupatkW' 
17,000  won  badges  of  valor. 

To  support  this  army,  Canada  t- 
verted  peace-time  industries  front  ti^ 
usual  occupations  to  the  manufactoft 
munitions  of  war,  and  her  output  lud- 
total  value  during  1914-18  of  $li® 
672,413.  She  produced  food  on  a  sc= 
such  as  would  have  been  declared  k 
possible  by  the  most  optimistic  CaM^ 
early  in  1914,  she  built  steel  and  woe- 
ships  ;  she  patrolled  her  coasts — m 
she  devoted  her  entire  effort 
cause  to  which  she  had  pledged  htr*"- 
{Continued  on  page  19) 
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Wholesale  Houses 

Hamilton  is  the  center  of 
ihe  wholesale  grocery  trade, 
§ix  large  wholesale  grocery 
houses  and  several  manufac¬ 
turers  of  food  stuffs  being  lo¬ 
cated  here.  It  is  also  the  cen¬ 
ter  of  the  clothing  trade  in 
Canada,  being  the  home  of  a 
large  number  of  manufactur¬ 
ing  and  wholesale  establish¬ 
ments. 


Retail  Section 

The  city's  retail  stores  will  compare  favorably  with  those 
of  any  other  city  of  this  sise  on  the  ooatinent.  The  retail 
business  is  largely  confined  to  two  main  streets  about  two 
miles  on  King  and  James  streets  in  the  center  of  the  city. 
There  are  also  smaller  retail  sections  in  the  manufactur* 
ing  district,  in  the  south  eastern  part  of  the  city  about 
.ur.c  miles  from  center  and  oj  the  mountain.  The  mer* 
oha:  ts  are,  as  a  whole,  progressive  and  good  advertisers. 
There  are  five  or  six  departmental  stores  in  the  heart  of 
the  city. 

Residential  Features 

Hamilton's  industrial  growth  has  not  been  allowed  to  in¬ 
terfere  with  or  mar  the  beauty  of  the  city’s  residential 
district.  Local  restrictions  have  been  enacted  which  con¬ 
fine  the  industries  to  the  north  section  along  the  harlKir 
front  and  railway  lines,  while  the  southern  section  is 
restricted  for  residential  purposes  only.  The  finest  resi¬ 
dences  are  located  under  the  shelter  of  the  mountain,  with 
the  workingmens'  homes  sandwiched  between  the  bMt  resi¬ 
dential  district  and  industrial  area.  Fully  75  per  cent  of 
the  homes  in  Hamilton  are  of  red  bri<^  construction  and 
from  60  per  cent  to  70  per  cent  of  the  houses  are  owned 
by  the  people  who  occupy  them.  There  is  a  fast  growing 
workingmens’  section  on  the  mountain  top.  this  district 
being  accessible  by  two  incline  railways  capable  of  carry¬ 
ing  a  large  number  of  passengers  and  two  or  three  auto¬ 
mobiles  or  other  vehicles  on  each  tiip.  A  large  number 
af  residents  reside  in  Burlington  Beach  during  the  summer 
months.  This  is  a  sand  strip,  varying  in  width  from  100 
rards  to  one  quarter  of  a  mile,  which  separates  Hamilton 
larbor  from  Lake  Ontario  and  connected  with  the  city  by 
i  line  of  electric  railway. 


HAMILTON,  ONT. 


Trading  Area 

Hamilton's  retail  trading  area  extends  over  a 
radius  of  25  to  35  miles  in  all  directions  and  is 
amply  served  by  four  lines  of  electric  railway  as 
well  as  by  steam  railways  and  motor  transport 
companies.  The  steam  lines  extend  the  wholesale 
trading  area  from  coast  to  coast  and  as  far  north 
as  the  railways  run.  The  City  also  has  connections 
with  three  American  lines,  the  New  York  Central, 
the  Lehigh  Valley  and  Michigan  Central. 

The  trading  area  extends  northeast  to  Oakv'ille, 
north  to  Milton  and  Georgetown,  northwest  to 
Guelph,  west  to  Galt  and  Brantford,  southwest  to 
Port  Dover,  southeast  to  St.  Catharines,  south  to 
Cayuga. 


Automobile  (Patienger)  Agenoiei  ...  10 

Automobile  (Truck)  Agencies  .  4 

Automobile  (Tire)  Agencies  .  15 

Automobile  (Psrts)  Agencies  .  8 

Bakers  .  88 

Cigar  stores  .  47 

Cloaks  and  suits .  15 

Clothiers  .  85 

Confectio''ers  . ICl 


Morning  Newspapers 


Retail  Outlet  for  Nationally  Advertised  Products 


Fruit  . 71 

Dressmakers  .  o. 

Druggists  .  50 

Dry  Goods  .  51 

Department  stores  .  5 

Electrical  supplies  .  19 

Florists  . 93 

Furniture  . 

Furriers  .  10 


Evening  Newspapers 


Spectator. 

Times. 

Herald. 


Oarages  . 17 

Oroceis  . 8d5 

Hardware  .  84 

Hats  and  caps .  5 

Jewelers  .  80 

Ladies’  tailors  .  8 

Meat  markets  .  84 

Men's  furnishings  . 81 

Merchant  Tailors  .  85 


Sunday  Newspapers 

None. 


Millinery  .  fO 

Opticians  . t . .  11 

Photographers  .  17 

Pianos  .  18 

Pluml^rs  .  46 

Restaurants  and  lunch  rooms . 48 

Shoe  dealers  .  45 

Sporting  goods  .  8 

Stationers  . 19 


Weeklies 

Semi-Weekly  Times. 
Semi-Weekly  Spectator. 


Hamilton,  Ont.,  IS  NOT 
A  “One-Newspaper”  City 

Any  space  buyer  who  has  carefully  studied  the  Canadian  field,  fully  appreciates  the  fact  that  there  are  no  "one- 
newspaper”  centers  of  trade,  except  in  a  few  places  where  only  one  publishing  house  exists. 

In  the  case  of  Hamilton,  the  population  is  too  progreMive  and  too  cosmopolitan  for  any  one  newspaper  to  com¬ 
pletely  satisfy  all  readers. 

This  fact  has  been  appreciated  by  all  big  advertisers. 

The  Successful  Advertisers  in  the  Hamilton  Field 

Include  The  Times  on  All  Canadian  Lists 

Loyal  readers  and  concentrated  circulation  has  proven  their  result  producing  power  in  the  field.  No  newspaper  in 
Hamilton  has  a  stronger  pulling,  concentrated  city  circulation  than  The  Times. 

No  newspaper  in  Canada  has  a  greater  percentage  of  loyal  readers  than  The  Times. 

Study  the  Unbiased  Survey  of  the  Hamilton  Market 
Be  Unbiased  iii  Your  Advertising  Appropriation 

Put  the  Hamilton  Times  on  All  Lists 


Webern  Ontario’s  Leading  Evening  Newspaper 

Windsor,  Ontario 

Under  the  Same  Ownership  and  Management  as 

THE  SASKATOON  DAILY  STAR 

AND 

THE  REGINA  DAILY  POST 

Member  1  C?  Cf  ^  O  Average 

A.  B.  C.  i  sD  O ^ 

The  star  goes  into  98  out  of  eve^  100  homes  in  these  Border  Cities.  Ninety-five  percent  or  its 
total  circulation  is  confined  within  a  30-mile  radius,  giving  an  almost  unequalled  percentage  of 
concentration.  In  the  eighteen  months  under  its  present  ownership  The  Star’s  paid  circulation 
has  increased  150  percent;  convincing  evidence  of  the  regard  in  which  The  Star  is  held  locally. 
The  Star  was  the  first  metropolitan  daily  in  Ontario  to  advance  its  selling  price  to  3  cents. 
Your  initial  “tryout”  Canadian  campaign  should  he  in  The  Border  Cities  Star. 

W.  F.  HERMAN,  Proprietor. 

SPECIAL  REPRESENTATIVES: 

Chicago.  New  York.  '  Toronto. 

W.  H.  STOCKWEJLL,  CHAS.  E.  MILLER,  F.  \\\  THOMPSON, 

People’s  Gaa  Bldg.  225  Fifth  Ave.  402  Lunisdeii  Uldg. 
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SPACE  BUYERS  CHART 


Population 


1911  Cemui  . 28,771 

Chamber  of  Commerce  Eatimate, 

City,  Dec,,  1919  .  58,500 

Chamber  of  Commerce  Eatimate, 

City  and  Suburban  . 118,500 

Native  Wbitea  . 98%  Engliah 

Foreitn  Born  .  5%  Induatria 

Necroea  .  8%  Familiea 


City 

Classed 

as 

Rapid  Orowing 
Induitrial 


Location 


WINDSOR,  ONT. 


Ford,  Walkerville,  Sandwich  and 
Ojibway  (The  Border  Cities) 

I  Suburban  and  Farm  Residents 


English  Reading  . 98% 

Industrial  Workers  . . .  87% 

Families  . 10.666 

Summer  Residents  ..  4,800 


Banks 

28  Chartered  Banks  and  Branches  thereof  in  the  five 
^‘Border  Cities."  Assets,  1918,  $2,686,889,899.00. 

Trust  Companies 

3  Trust  Companies. 

Schools  in  the  Five  **Border  Cities** 

86  Public  Schoola  _ 4,975  1  College  .  255 

1  Collegiate  Inatitute  601  1  Technical  School  ..1,210 

The  eduoational  facilitiea  of  the  Border  Citiea  are  of  ex- 
oeptionally  high  order.  Xeachera  here  are  paid  the  higheat 
•alariea  in  Canada.  Conaequently,  they  are  men  and 
women  of  beat  qualiflcationa.  The  College  ia  a  Roman 
Catholic  inatitution  and  ia  juatly  renowned. 


Theatres 

6  Moving  Picture  Thea¬ 
tres.  A  Moving  Picture 
House  seated  for  2,000,  and 
a  large  legitimate  theatre 
now  under  construction.  1 
Vaudeville  House,  also  run¬ 
ning  pictures. 


Churches 

18  churches — all  leading 
denominations  duly  repre¬ 
sented, 

It  is  estimated  that  ap¬ 
proximately  one  third  of 
the  population  is  of  the 
Roman  Catholic  faith. 


The  Border  Cities  are  located  at  the  most  southern  ex¬ 
tremity  of  Canada,  on  the  Detroit  River,  just  opposite  and 
only  800  yards  from  the  City  of  Detroit,  Mich.  They  are 
the  terminus,  on  this  side,  for  the  Canadian  Pacific,  Grand 
Trunk,  Michigan  Central,  Wabash  and  Pere  Marquette 
Railways.  A  local  terminal  line  connects  up  all  these 
trunk  lines  and  absorbs  switching  charges. 

Principal  Industries 

31  factories  employed  in  the  manufacture  of  Autos  and 
Accessories.  Border  Cities  are  the  Canadian  centre  of  the 
Salt,  Heavy  Drug  and  Chemical  Industry;  also.  Pharma¬ 
ceutical  Products.  The  Distillery  at  Walkerville  is  said  to 
be  the  largest  in  the  world.  Tobacco  raising  is  the  leading 
industry  of  the  suburban  area. 

Special  Information 

Mannufacturing  induatriea  employ  oyer  19,000  people, 
Soale  of  wagea  alightly  under  that  of  Detroit.  Meohanica 
in  demand.  Houting  aituation  rather  aoute  owing  to  pheno¬ 
menal  development.  Step,  have  been  taken  to  relieve  thia 
in  Spring. 

Never  known  aerioua  labor  troublei.  M  orkera  are  con¬ 
tented  and  well  paid.  Ample  recreational  opportunitiea  for 
lahor'a  leiaure— Detroit'a  and  our  own — merely  a  few  hun¬ 
dred  yarda  from  Detroit'a  amuaement  oentrea. 

At  Ojibway  the  Canadian  Steei  Corporation,  aubaidiary  of 
U,  S.  Steel  Co.,  have  a  2,000  acre  aite  upon  which  over 
86,OCO,COO  already  expended  on  preliminary  work.  The 
Company  propoae  a  total  expenditure  of  175,000,000,  The 
Border  Citiea  now  have  191  operating  induatriea.  44  of 
theae  eatabliahed  during  1919.  Almoat  all  induatriea  are 
American  branch  factoriea.  Merely  800  yarda  from  Detroit 
— ao  cloae  and  ao  convenient  to  many  large  TJ.  S.  manufao- 
turing  oentrea. 


The  climate  here  being  the  moat  genial  in  Canada,  the 
field  production  ia  largely  confined  to  Huaking  Com,  To¬ 
bacco,  Tomatoea,  Helena  and  a  large  variety  of  garden 
truck  intenaively  grown.  Animal  huabandry  U  not  ezten- 
aively  praotiaed.  Detroit  is  the  unfailing  and  moat  profit¬ 
able  market  for  everything  grown  ia  thia  district.  We  have 
no  other  large  consumer  near.  Local  oanneries  absorb  our 
surplus.  Our  farming  community  ia  most  prosperous.  They 
work  hard  and  earn  handsomely. 

Wholesalers  Retail  Section 

Grocers  .  8  Principal  shopping  center  of 

Fruits  .  8  Border  Cities  is  at  Windsor,  about 

_  ,  «  one  mile  on  Ouelette  Ave.,  Sand- 

Confectioners  ....  8  wioh  Street,  Pitt  Street,  Chatham 

Toronto,  Hamilton  and  London  Bt.  Each  of  the 

-  .  V  <  ,  cities  has  its  own  smaller  shop- 

London  wholesalers  pj„,  oentor  and  scattered  grocery 

supply  this  territory.  stores,  eto. 


Residential  Features 

The  Border  Cities  and  Walkerville  in  particular  are  noted 
for  the  beauty  of  their  residential  streets.  The  hoiuea  are 
built  for  homes,  there  being  very  few  apartment  houses. 
There  are  no  slums  and  no  mill  settlements.  Rapid  street 
car  aervioe  enables  industrial  workers  to  live  under  most 
pleasant  conditions.  The  fact  that  the  scale  of  wages  is 
higher  than  in  any  other  eastern  Canadian  city  aooounts  for 
the  high  percentage  of  home  owners.  Possess  uiuurpassed 
recreational  facilitiet.  Beautiful  Belle  Isle  lies  directly 
opposite  Walkerville  and  Ford.  The  White  Star  line  and 
other  steamship  lines  provide  means  of  reaching  scores  of 
beautiful  parks  and  resorts  a  short  distance  op  or  down  the 
Detroit  River, 


Retail  Outlet  for  Nationally  Advertised  Products 


Auto.  (Passenger).  11 
Auto.  (Truck)  ...  6 

Auto.  (Tires)  -  27 

Auto.  (Parts)  - 17 

Bakers  .  18 

Cigfar  Stores  ....  17 
desks  and  Suits . .  8 

dothiers  .  12 

Confectioners  . 88 


Dressmakers  . 20 

Druggists  . 22 

Dry  Goods  .  28 

Department  Stores.  8 

Electrical  .  12 

Florists  .  9 

Furniture  .  15 

Furriers  .  8 

Garages  . 24 


Grocers  . 161 

Hardware  .  15 

Hats  and  Caps ...  1 

Jewelers  .  8 

Ladies'  Tailors  ...  8 

Meat  Markets  ...  42 
Men's  Furnishings.  21 
Merchant  Tailors  .  84 
Milliners  .  11 


Opticians  .  9 

Photographers  ....  6 

Pianos  .  4 

Plumbers  .  82 

Restaurants  . 87 

Shoe  Dealers  .  8 

Sporting  Goods  ...  1 

Stationers  .  7 


Trading  Area 


TVOTF"  •  Executive  Headquarters,  Border  Chamber  of  Commerce  (embracing  Ford,  Walker- 
llUirii.  ^jjle,  Windsor,  Sandwich  and  Ojibway). 


Extends  north  to  boundary  line  of  Ford  City,  which  rests  on 
Lake  St.  Clair,  south  20  miles  to  Lake  Erie,  east  50  miles  to 
Chatham.  Throughout  this  area  there  is  fine  transportation  facili¬ 
ties  (8  distinct  electric  railroads,  5  steam  roads).  Many  small 
produce  and  tobacco  farms  in  this  territory  and  thousands  of 
summer  residents  along  the  Great  Lakes  and  Detroit  River, 


Newspaoers  J 

ivwivapewprwi*  j  Defense  (French  Weekly) 


CANADA  GROWING  AS 
INDUSTRIAL  NATION 

(Continued  from  page  16) 

Canada  paid  her  fighting  men  the 
hifthest  rate  of  any  nation  at  war.  She 
IS  paying  the  most  generous  pensions 
and  allowances  of  any  nation,  and  she 
has  voted  an  even  larger  sum  than  the 
United  States  for  the  vocational  training 
of  disabled  soldiers. 

To  meet  the  unprecedented  expendi¬ 
tures  involved  during  the  war  period, 
the  Government  of  Canada  floated  for¬ 
eign  and  domestic  loans,  and  drastically 
revised  its  previous  taxation  schedule. 
Speaking  broadly,  Canada  financed  it- 
sdf  during  the  war.  Instead  of  depend¬ 
ing  upon  the  London  and  New  York 
money  markets,  it  learned  to  stand  on  its 
own  feet,  domestic  loans  raised  up  to  the 
end  of  1918  totalling  $1,397,000,000,  while 
total  proceeds  of  war  taxation  during 
the  same  period  amounted  to  $76,073,000. 
Canada  also  established  credits  for 
I  Great  Britain  amounting  to  $709,000,000, 
while  it  received  from  Great  Britain  ad- 
I  Vances  amounting  to  $609,000,000. 

[  Up  to  November  30,  1918,  Canada’s 
i  total  outlay  for  war  purposes  was  ap¬ 
proximately  $1,068,606,527,  while  interest 
mid  pension  payments  due  to  the  war  in 
the  same  period  amounted  to  $76,000,000. 
This  expenditure — a  huge  one  in  view 
of  the  population  of  the  Dominion — had 
the  natural  result  of  advancing  Canada’s 
net  debt  from  $336,000,000  in  the  year 
preceding  the  start  of  the  war  to  $1,- 
307,429,661  on  November  30,  1918,  with 
the  increase  almost  entirely  due  to  war 
outlay. 

The  effect  of  the  war  upon  Canada’s 
financial  position  is  illustrated  by  a  com- 
Pirison  of  revenue  and  expenditure  on 
Consolidated  Fund  during  the  war 
Poriod,  as  follows : 


Expenditure  on 
Consolidated 
Revenue  Fund 

$133,073,481  $135,523,206 

172,147,838  130,350,726 


232,701,294 

260,778,952 


148,599,343 

178,284,313 


Consolidated  Fund  expenditure  for 
1917-18  includes  payment  of  interest 
amounting  to  $47,845,584  and  pensions  of 
$8,155,691,  or  a  total  of  some  $56,000,000, 
whereas  prior  to  the  war  the  outlay  on 
interest  was  but  $12,000,000  and  on  pen¬ 
sions  practically  nil. 


A  store  house  of  golden  grsun.  Canada  is  the  granary  of  the  United  King¬ 
dom  and  her  cities  of  the  lakes  and  seas  are  bulging  with  food  for  the  peoples 
of  the  world. 


Canada’s  war  record  was  a  magnificent 
one,  and  her  return  to  a  peace  basis  in 
many  respects  has  been  equally  notable, 
as  is  indicated  in  the  figures  cited  else¬ 
where  in  this  section  of  Editor  &  Pub- 


CANADA  RANKS  SECOND  AS 
PAPER-MAKER 

Canada  is  the  world’s  second 
largest  pulp  and  paper  producing 
country,  and  is  rapidly  overtak¬ 
ing  the  United  States. 

94  concerns  have  capital  invest¬ 
ed  of  $200,000,000 — second  only  to 
electric  light  and  power  develop¬ 
ment  capital. 

Canada’s  forest  areas  estimated 
to  contain  3SO,000  square  miles  of 
ptflpwood,  capable  of  yielding 
1,033,370  cords  of  pulpwood. 

26,000  employed  in  mills  and  of¬ 
fices,  and  10,000  to  25,000  in 
woods,  varying  with  the  seasons. 
The  industry  supplied  over  3,000 
men  to  the  war. 

Pulp  and  paper  production 
value,  1918-19,  $110,000,000. 

Canada’s  exports  of  pulp  and 
paper,  1918-19,  $99,259,166;  (only 
$120  in  1890),  viz.,  paper  and 
manufactures  of  $49,165,795;  wood 
pulp,  chemical,  $30,226,856;  me¬ 
chanically  ground,  $4,479,915 ; 
pulpwood,  unmanufactured,  $15,- 
386,600. 

United  States  is  Canada’s  best 
pulp  and  paper  customer,  buying 
1,597,042  cords  of  pulpwood, 
1918-19,  for  $15,386,600.  If  made 
into  paper  in  Canada,  $79,852,050 
would  have  been  spent  at  $75  a 
ton. 


CABOTS  AND  CARTIER 
STARTED  SOMETHING 


France  and  Great  Britain  Fought  Many 
Years  for  Supremacy  in  Land 
of  Untold  Wealth 
Today 


TF  John  and  Sebastian  Cabot  who  first 
discovered  and  explored  portions  of 
the  Eastern  coast  of  the  Dominion  of 
Canada  in  1498  or  Jacques  Cartier  who 
took  possession  of  the  country  for  the 
French  King  in  1534  were  to  visit  the 
Canada  of  today  they  would  be  amazed  orally  divided  into  groups,  the  grouping 
no  matter  what  their  vision  may  have  dependent  on  their  geographical  position, 
been.  The  Maritime  Provinces  are  Nova  Sco- 

For  a  centur>-  and  a  half  Canada  re-  lia.  New  Brunswick  and  Prince  Edward 
mained  in  the  possession  of  France.  In  Island.  Ontario  and  Quebec  are  the  Cen- 


Canada  is  girdled  with  great  railway  systems,  and  from  her  port  cities  of  the  east  and  the  west  her  products 
carried  to  the  markets  of  the  world.  Here  we  have  the  sky-line  of  Vancouver,  her  wonder  city  of  the  Pacific,  fi 
the  harbor  where  ships  to  the  Orient  and  Alaska  take  on  their  rich  cargoes. 


Twelve  month’s  figures  showing  a  gain 
of  $30,000,000  in  Canadian  trade  where 
the  field  crops  alone  make  of  the  Domin¬ 
ion  a  billion  dollar  country. 

The  Canadian  people  in  peace  and  in 
war  have  borne  themselves  in  a  way  that 
has  made  an  enduring  name  for  the  Do¬ 
minion. 

Canada  has  every  reason  to  take  an 
optimistic  view  of  the  future,  Canadians 
have  been  taught  to  practice  thrift  and 
conservation  by  the  exigencies  of  the 
Great  War.  They  are  filled  with  a  greater 
hope,  faith  and  courage  than  ever  before. 
They  realize  the  Dominion’s  immense 
natural  resources,  the  possibilities  of  her 
fertile  lands,  the  potentialities  of  her  in¬ 
dustries  and  the  future  is  unfolding  in 
larger  opportunities  and  a  guaranteed  as¬ 
surance  of  prosperity. 


LARGEST  OF  BRITISH 
DOMINIONS 


Canada  is  Britain’s  largest  over¬ 
seas  Dominion. 

Canada  is  3.500  miles  by  1,400  in 
area.  U.  S. -Canada  boundary  line 
3,(X)0  miles  long;  l.fiOO  by  land, 
1,4(X)  through  water.  • 

Canada  is  bounded  by  three 
oceans;  its  13,000  miles  of  coast 
line  is  nearly  equal  to  half  circum¬ 
ference  of  earth. 

Canada  has  one-third  of  area  of 
British  Empire,  and  is  as  large  as 
30  United  Kingdoms  and  18  Ger- 
manys;  twice  the  size  of  British 
India;  almost  as  large  as  Europe; 
18  times  size  of  France;  33  of 
Italy. 


CuimcU  has  thousands  upon  thousands  of  acres  of  rich  soil  that  nwaits 


Canadian  life  insurance  companies 
have  invested  assets  of  $500,000,000,  in¬ 
crease  of  over  $150,000,000  in  5  years. 


1759,  on  the  Plains  of  -•Vbraham  without  tral  Provinces.  Manitoba,  Saskatchewan 
the  walls  of  Quebec,  was  fought  the  bat-  and  -Mberta  are  known  as  the  Prairie 
tie  that  ended  French  dominion  in  .\mer-  Provinces  while  British  Columbia  is 
ica,  and  in  1763,  the  Treaty  of  Paris,  usually  called  the  Pacific  Province, 
handed  over  to  Great  Britain  the  whole  imagine  the  Cabots  or  Cartier 

of  what  was  then  Canada.  reading  the  following  Canadian  Press 

In  1791,  the  Imperial  Parliamciit  Dispatch  dated  from  Ottawa  on  March 
passed  the  Constitutional  Act  which  di-  25  1920: 

vided  the  country  into  two  Provinces  ^  ^  ^  . 

known  as  Upper  and  Lower  Canada.  In  .  A  steady  growth  of  Canadas  trade 
1841  these  two  Provinces  were  again  February 

united  by  the  .^ct  of  Union.  f  ’  ^  statement  issued 

On  July  1st,  1867,  by  virtue  of  the  Brit-  »>y  the  bureau  of  statistics  Total 

ish  North  America  Act,  a  statute  of  the 

Imperial  Parliament,  the  Dominion  of  29,  were  $993,870,1^^  while  m  the  pre- 
Canada  came  into  existence.  '  ‘^“S  year  it  was  $93a,266,472.00. 

The  four  original  Provinces  were.  On-  Total  exports  for  the  twelve  months 
tario,  Quebec,  New  Brunswick  and  Nova  ending  February  29,  last  were  $1,246,- 
Scotia,  but  provision  was  made  for  the  341,600.00  as  against  $1,216,316,432.00  in 
inclusion  of  other  colonies  should  they  previous  year.  The  duty  collected 
wish  to  join  the  federation.  Manitoba  nn  imports  amounted  to  $177,766,266.00 
became  a  province  In  1870,  to  be  followed  the  past  twelve  months  as  compared 
by  British  Columbia  and  Prince  Edward  "’ith  $159,061,948.00. 

Island.  Saskatchewan  and  .Mberta  were  “During  the  twelve  month  period  just 
created  in  1905.  ended,  Canada  imported  from  the  United 

Kingdom,  goods  to  the  value  of  $106,- 
605,527.00  as  compared  with  $74,806,- 

H  773.00  in  the  previous  twelve  months.  Ex. 

ports  to  the  United  Kingdom  were  $507,- 
091,477.00  during  the  year  just  ended, 
as  compared  with  $546,790,141.00  in  the 
previous  year,  a  decrease  of  approxi- 
matelv  $40,000,000.00.  Imports  from  the 
United  States  totalled  $764,185,943.00 
during  the  past  twelve  months,  ap¬ 
proximately  the  same  as  during  the  pre¬ 
vious  twelve  months  period.  Exports 
to  the  United  States  were  $456,668,817.00, 
an  increase  of  about  $2,000,000.00,  over 
the  year  ending  February  28.  1919.” 

A  careful  analysis  of  the  state  of  in¬ 
dustry  submitted  by  representative  man¬ 
ufacturers  in  varied  industries  covering 
the  whole  of  Canada  shows  that  the  fu¬ 
ture  looks  auspicious  to  a  great  majority 
of  the  business  leaders. 

Canada  has  324.886  automobiles,  val¬ 
ued  at  $320,000,000.  Ontario  leads  with 
139,288;  Saskatchewan,  54,792;  Alberta. 
34.000;  Manitoba,  29,163;  Quebec,  29,- 
183;  Canada,  West,  137,455.  Customs 

Gold,  the  magic  meUl,  U  found  in 

Canada’s  mountains  and  hills.  Last  >«o.097.  400.00  auto  licenses  issued, 

yaar  more  than  $16,000,000  worth  1919 ;  probably  500,000  in  1920.  Gasoline 
was  taken  from  the  ground  and  the  used,  1919,  131,000.000  gallons.  1920 


CANADA’S  EXTERNAL  TRADE 

(For  the  year  ended  March  31,  1919) 


Australia _ /9,/J6.£6i 

Brit.  Africa . /J.sss.sco 

Brit.  E.  Indies _ /9,0S6,Z60 

Brit  W,  In  dies  ...  /3 .7/  9.  i6Z 
Neujfoundian  iSfi  Id-,601 

Neuf Zealand. _ ld,Z08,4S0 

Other  Brit  Empire.  16,4‘fAfiZO 
Total  ll6.l93.bS6 

\  (/ranee _ IO6fi0Zfi9'f 

V  Tfalu _ 14,585.836 

<  Japan _ Z6,Oi3,4l& 

1  Russia. _ 6,413,510 

I  Other  Countries  51,393.900 
Total  Z  10.468.761 


TOTA L  T RAPE  $Zjir6.ir6,1l7 


f  United  K  injdem 
£e-r  p.c. 

^  6t5,0SS,liZ 


United  States, 
56  3  P  C. 

f  l,ZZ4,6a3,l68 


EXPORTS  j  1,^89^35,265 


l4.l1Z,ai’t 
IZZ41,4e4 
.  3.86Z.BZ6 

joze  1.931 

11.915.161 
.  6.353.014 
6.1Z3.3S9 


'Australia - - 

Brit.  Africa - 

Brit.  E.  Indies - 

Brit.W.  Indies _ 

Newjau  ndland _ 

Neur  Zealand. _ 

Other  Brit.  Empire 


United  King  do  m 
43- «  P.C. 

4  35  £,009,116 


Other  Count. 

IZ.9P.C.. 


lOZ  3  60.833 
14,030,114 
JZ,396.Z96 
.  .6.389.6ZZ 
■  Z9,446.13l 
I64  6Z3Z16 


United  States 
38.  P.e.. 

.4411,145,639 


riuaeio - 

Other  Ceuntries. 
Total 


IMPORTS  1 916,443, 43^ 


A  ustratia _ 4, 963.446 

Brit.  Mrica _ 1.308.016 

Brit  E.Indies - I5.ZZ3.A34 

Brit.  \N.lndies . 6,431.825 

Neui/oundland _ 3,098.834 

New  Zealand - 1,855,436 

Other  Brit.  Empire.  9,149.431 
Total  506364ZZ 

Trance _ 4 1,£44 

Jtalu _ sss.ni 

Japan _ l3,6lB,ltZ 

Russia _ 83,868 

Other  Countries.  Z1,941,II9 


'y30Z4,0i6 

..  J  * 


United 


Total 
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SPACE  BUYERS  CHART 


BRANTFORD,  O 


Population 


Ull  Census  . 80,549 

A.  B.  C.  City . 88,000 

X.  B.  C.  City  and  Suburban. ..  .45,000 
Cbafflber  of  Commerce  Estimate. 

City  . 82,800 

(jhamber  of  Commerce  Estimate. 

City  and  Suburban . 87,000 


Classed 


BstiTO  Whites . 96% 

Foreifu  Born  .  6% 

Bcrroei  about  .  86 


English  Reading . 99% 

Industrial  Workers...  88% 
Families  . 8,568 


Banks 


Bank  of  Montreal. 

Bank  of  Hamilton  (four 
branches). 

Bank  of  Nova  Scotia. 

Bank  of  Toronto. 

Canadian  Bank  of  Com> 
meroe. 

Imperial  Bank  of  Canada. 


Merchants  Bank  of 
Canada. 

Royal  Bank  of  Canada. 
Standard  Bank  of  Canada 
(two  branches). 

Royal  ZiOan. 

The  Dominion  Bank. 


Schools 


Public  Orad.  . 9 

Hlfh  .  1 

Some.tic  Servio.  .  1 

Kanual  Trainlnc  .  1 

Separate  .  8 

Theatres 


t  Motion  picture  and  raude- 
Tille. 

1  Motion  picture.  ra- 
oluairely. 

Total  aeata  4,600,  Larce.t 
1,800. 


No,  of  PupiU . 6,000 

Mo.  of  Pupil. .  566 

No.  of  Pupil. .  600 


Churches 

Anglican  .  8 

Methodiat  .  6 

Pre.byterian  .  4 

Bapti.t  .  6 

Rontan  Cathoiio .  8 

Ruthonian  .  1 

Congregational  .  1 

Mlac .  18 


Location 

Brantford  is  sizty«flve  miles  west  of  Toronto.  180  miles 
east  of  Detroit,  60  miles  east  of  London,  80  miles  west 
of  Niagara  Falls,  80  miles  north  of  Port  Dover  (Lake  Erie), 
on  main  line  of  Grand  Trunk  R.  R.  from  Chicago  to  Mon¬ 
treal  and  Chicago  to  New  York;  Toronto.  Hamilton  & 
Buffalo  Railway,  connecting  directly  with  the  New  York 
Central  for  New  York  and  Michigan  Central  for  Chicago; 
Grand  Trunk  R.  R.  direct  line  Buffalo  to  Goderich  Grand 
Trunk  branch  for  Guelph  and  Georgian  Bay  ports  to  thM 
West,  for  Tillsoaburg  to  the  south  connecting  with  the 
Wabash.  The  Lake  Erie  &  Northern  Railway  (Operated 
by  C.  P.  R.)  conmecting  with  the  main  line  of  the  C.  P.  R. 
at  Galt  to  the  north  and  for  Port  Dover  to  the  south. 

Principal  Industries 

Agricultural  implements,  electric  fixtures,  flour  mills, 
tractors,  steam  engines,  wind  mills,  refrigerators,  kitchen 
cabinets,  screen  doors,  pork  products,  furniture  (reed), 
malleable  iron,  varnishes,  paints,  blankets,  ootton,  silk  and 
woollen  underwear,  saw-mill  machinery,  pulp  wood  ma¬ 
chinery,  fire  fighting  applianoes,  roofing,  brick  and  tile, 
paper  a*'d  envelopes,  boots  and  shoes,  carriages,  wagons, 
farm  lighting  plants,  motors,  generators,  electric  fans,  glue, 
linen  fabrics,  house  dresses,  oreralls.  wine,  cigars,  lumber 
and  planing  mill  products,  iron  castings,  bolts,  riTets,  jams, 
jellies,  marmalades,  binder  twine,  sand-lime  brick,  wooden 
products  (portable  houses,  etc.),  ventilating  systems, 
emery  wheels.  Stores  and  central  heating  systems. 

Special  Information 

Thar.  ar.  86  faotori.a  in  Brantford,  19  parka..  AaMaied 
▼alue  186.000.000.  Brantford  ia  cantor  of  tha  arrioultural 
implamant  mannfaoturinr  buainaai  of  Canada.  Larpaat 
acrioultural  implamant  factory  in  Britiih  Empire  la  located 
hare.  Canadian  home  of  Bluebird  Waabiny  Machine. 
Canadian  branch  of  Bobbin.  A  Myer.  Motor..  Tha 
larca.t  .tova  company  in  Britiah  Empire  located  hare. 
There  are  eleyen  branohe.  of  United  State,  indu.triea. 
Brantford  ia  fourth  manufaoturinf  city  ia  Canada  and  a 
larfe  exportins  oenter. 


Suburban  and  Farm  Residents 

Bnrford,  1.000;  Faria.  6,000;  8t.  Georce,  1,000;  Caiaa- 
Tille,  989;  Waterford,  1,106,  and  about  a  doaan  .mailer 
TillaBea  and  town..  One  of  tha  rloheat  acriontural  dia- 
trict.  in  Ontario.  There  are  more  than  6,000  acre,  of 
fruit  land  adjacent  to  city. 


Wholesalers 

Grocer.  . 8 

Meat.  . 8 

Fruit.  .  1 

Confectioner.  . 6 

Tobacco  .  1 

Shoe.  .  8 

Toronto  and  Hamil¬ 
ton  wholeaaler.  alM 
aupply  local  trade. 


Retail  Section 

About  1  Vt  mile  on  Colborne, 
Market  and  Dalhousie  Streets. 
Several  scattered  stores,  but  no 
neighborhood  shopping  centers. 

Residential  Features 

Fractioally  all  aeparate  honaea 
of  brick  or  tile.  Nearly  all  one 
and  two-family  .tructnrea.  Bixty- 
eipht  per  cent  of  hou.aa  ownad 
by  oocopanta.  No  tenement,  and 
no  mill  aettlementa.  Frorinoial 
Gorernment  Hou.iny  Flan  in 
operation.  Money  aTailable  up 
to  84,600  at  6  par  oent.  Frin- 
cipal  and  intereat  re-payable  in 
monthly  inatallmenta  apread  oxer 
to  year  period. 


Retail  Outlet  for  Nationally  Advertised  Goods 


Into.  (Passenger).  11 
Aoto.  (Truck)....  7 

Auto.  (Tires) . 14 

Auto.  (Parts) .  8 

Bakers  .  18 

CHgar  Stores .  15 

Cloaks  and  Suits..  18 

Clothiers  . 88 

^nfectioners  . 84 


Dressmakers  . 86 

Druggists  .  18 

Dry  Goods .  16 

Department  Stores.  8 

Electrical  .  10 

Florists  .  9 

Fruit  .  7 

Furniture  .  18 

Furriers  .  6 


Garages  .  10 

Grocers  . 96 

Hardware  .  18 

Hats  and  Caps ....  18 

Jewelers  .  11 

Ladies*  Tailors ....  5 

Meat  Markets . 81 

Men's  Furnishings.  11 
Merchant  Tailors . .  17 


Milliners  .  18 

Opticians  .  8 

Photographers  ....  5 

Pianos  .  8 

Plumbers  .  15 

Restaurants  .  18 

SUioe  Dealers .  10 

Sporting  Goods ....  4 
Stationers  .  8 


Trading  Area 


Extendi  north  20  miles  to  Galt,  east  about  half  way  to  Hamilton, 
south  to  Simeoe  and  Fort  Doxer,  west  nearly  to  Woodstock. 
Throushont  area  is  6ne  steam  road  and  throe  electric  lines. 
The  population  of  this  tradinr  sons  is  100,000.  Inoluding  inch 
important  towns  as  Simeoe,  6,800;  Norwich,  8,600;  Tillsonbur(, 
4,700,;  Faris,  6,000,  and  Sfteen  or  twenty  smaller  ^ces. 


NOTE: 


Sources  from  u-hich  figures  and  facts  were  secured— H.  K.  Jordan, 
Secy.  Chamber  of  Commerce. 


Newspapers  j-  Expositor  (Exo.; 


THE  CENTRE  OF 

Covering  Canada’s 

INDUSTRIAL  AREA 


THE  BRANTFORD  EXPOSITOR 

Brantford,  the  home  of  The  Expositor,  is  the  fourth  largest  manufacturing  city  of  Canada.  It 
is  the  centre  of  the  agricultural  inplement  industry,  and  here  are  located  branches  of  such  well- 
known  American  firms  as  Robbins  &  Meyers,  Blue  Bird  Washing  Machine,  S.  C.  Johnston 
Co.,  Crown  Electric  Co.,  etc.,  etc. 

The  Expositor — is  the  only  daily  newspaper  published  in  Brantford  City,  and  it  covers  a  thickly 
populated  industrial  area  almost  exclusively.  Within  a  radius  of  70  miles  of  Brantford  lives 
one-eighth  of  the  entire  population  of  The  Dominion  of  Canada. 

Make  Sure  Your  Appropriation  Includes 

THE  BRANTFORD  EXPOSITOR 
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In  The  Famous  Niagara  Fruit  Belt 
There  Is  Wealth 

— Where  there  is  Wealth 
there  are  returns  from 
Newspaper  Advertising 


The  St.  Catharines  Standard 


Circulates  completely  throughout  this  area  of  rich  farms 
and  orchards — comfortable  homes  and  prosperous  cities 
and  villages. 


Ai 

Ai 

Ai 

Ai 

Bi 

Oil 

Cl 


The  Standard 

Goes  into  every  worthwhile  home  in  this  territory.  In  size,  appearance,  features,  news  value  and  selling 
power  for  advertisers  •  the  St.  Catherines  Standard  is  on  a  level  with  newspapers  of  greater  circulation  in 
larger  cities. 


The  Standard  has  a  “firm  grip”  on  its  readers  because  it  treats  as  a  real  newspaper  should  treat  their  readers. 
It  has  a  “firm  grip”  on  its  advertisers  because  its  readers  have  confidence  in  its  columns. 


Write  for  circulation  map,  trade  data  and  any  other  details  of  Standard  Service  which  will  assist  you  in  getting 
100%  from  your  campaigns  in  the  rich  Niagara  Fruit  Belt. 


THE  STANDARD 

St.  Catherines,  Ontario 


Editor  &  Publisher  for  April  10,  1920 


23 


SPACE  BUYERS  CHART 


Population . 


City 

Classed 


1911  Ceniut  . 

ABC.  City  and  Suburban . 60,000  _  .  .  ,  , 

Ohamber  of  Commerce  Estimate, 

City  . 19,192  Famoua 

Ohamber  of  Commerce  Estimate,  Fruit  Center 

City  and  Suburban . 46,762 

HsUre  Whites .  62%  English  Reading . 96% 

Foreign  Bom .  16%  Industrial  Workers...  80% 

Vsgroes  .  1%  Students  . 200 


Banks 

Thirteen  chartered  Banks  and  one  Loan  Company. 

Schools 

^blio  Grade  Schools....  6  Number  of  Pupils  ....8,400 

Ugh  Schools .  1  Number  of  Pupils  ....  486 

Isparate  Schools  .  8  Number  of  Pupils  ....  426 


Theatres 

One  playing  road  show, 
TsndsTille  and  motion  pio- 
tnrss;  4  motion  picture  ex- 
olosirely.  Total  seats, 
6,600,  Largest,  2,800. 


Churches 

4  Anarlican,  8  Xethodiit, 
2  Baptist.  8  Presbyterian,  8 
Roman  Catholic  and  8  Mis¬ 
sions,  Chapels,  etc. 


Location 

On  the  main  line  of  the  Orand  Trunk  Railway  System 
between  Niagara  Falls  and  the  Detroit  River,  and  Niagara 
Falls,  and  Toronto  branch  to  Montreal:  on  the  C.  N.  R. 
Electric  and  Steamboat  Line  ^tween  Niagara  Falls  and 
Toronto,  also  on  the  Welland  Canal  connecting  Lakes  Erie 
and  Ontario.  Three  miles  from  Lake  Ontario  connected 
by  steam  and  electric  lines,  10  miles  from  the  Niagara 
River,  It  is  the  center  of  N.  S.  fr  T.  Electric  Lines  con¬ 
nection  with  Port  Dalhousie,  Port  Weller,  Niagara  on  the 
Lake,  Niagara  FalU,  Welland  and  Port  Colborne, 

Principal  Industries 

Its  manufactures  are  mainly  in  the  paper  and  metal 
trades— paper  products  from  tissue  to  finished  bond  as  well 
as  ground  and  sulphite  pulp  in  bulk;  garden,  logging  and 
carpentering  tools  from  a  dosen  factories;  electrical  equip¬ 
ment,  including  meters,  motors,  transformers,  etc*;  auto 
parts  and  specialties  such  as  radiators,  rear  housing  as¬ 
semblies,  etc.;  with  tire  chains  and  jac^,  carriage  wood¬ 
work  and  hardware:  ‘‘Yale’*  hardware  and  the  heavier 
work  such  as  boilers,  traction  engines,  radiators,  hydraulic 
mining  machinery,  tractors  and  trenching  machines.  The 
textile  trades  are  represented  by  the  two  haircloth  fac¬ 
tories  of  Canada,  and  large  silk  and  woolen  factories.  The 
surrounding  country  is  intensively  cultivated  for  small 
fruits,  grapes  and  berries. 

Special  Information 

Within  a  radius  of  twelve  miles  of  St.  Catharines  are 
the  great  electric  generating  distribution  plants  of  the 
Hydro-Electric  Power  Commission  of  Ontario  and  the 
Dominion  Power  k  Transmission  Company  (within  two 
miles  of  St.  Catharines).  The  great  Power  Houses  of  the 
Quoenston-Chippewa  Development  scheme  in  process  of  con¬ 
struction  will  be  within  8  miles  of  the  city* 


ST.  CATHARINES,  ONT. 


Suburban  and  Farm  Residents 

Within  12  mitM  of  St.  Catharine,  are  Port  Dalhonaia, 
1,600;  Merritton,  2,461;  Thorold,  4.826;  Niagara-on-tho- 
lake,  1,868;  Niagara  FalU,  12,434;  WelUnd,  9,976;  Port 
Colbomo,  2,967;  Beanville,  1,200,  and  many  amaller  ril> 
lagea  and  town,.  Population  of  Lincoln  county  outaide  St. 
Catharine,  23,000,  Population  of  Welland  county,  outaide 
eitiea  of  Welland  and  Niagara  FalU,  82,666,  There  ia  aUo 
a  proaperoua  induatrial  and  fruit-growing  popuUtion.  The 
Utter  oonildered  the  wealthieit  of  it'*  olaa*  in  Canada. 
The  famoua  Niagara  Diatriot  fruit  belt  extend*  from  the 
Niagara  River  along  Lake  Ontario  for  40  mile*,  and  St. 
Catharine,  i*  practically  in  the  center  of  the  dlatrict. 
Nearly  all  theae  luburb*  are  connected  with  St.  Catharine, 
by  a  radial  railway  ayatem  of  which  St.  Catharine,  ia  the 


Wholesalers 


Confecticnera  . 8 

Hamilton  and  To¬ 
ronto  wholeaalera  aUo 
aupply  local,  atorea. 


Retail  Section 

Center*  on  St.  Paul  atreet 
through  which  run*  the  Great 
Provincial  Highway  from  the 
Niagara  to  the  Detroit  River*. 
Thi*  retail  center  U  about  two 
mile*  in  length. 

There  are  three  neighborhood 
diatriot*  with  about  10  to  80 
atorea  each,  and  one  '/.-mile 
weat,  one  1-mile  aouth  and  one 
'/.-mile  eaat  of  center. 

Residential  Features 

Mostly  one  snd  two  family 
houses.  No  tenement  or  mill 
districts.  Many  summer  homes 
within  three  to  ten  mile  radios. 


Trading  Area 

Extends  south  to  Port  Colborne  on  Lake  Erie,  south¬ 
east  to  Niagara  Falls,  northeast  to  Niagara-on-the-Lake, 
north  to  Port  Dalhouse,  west  to  Gainsborough. 

Within  this  area  there  is  a  prosperous  populatiou  o( 
approximately  100,000.  Throughout  the  entire  district 
there  are  fine  roads,  good  train  service  and  exceptionally 
fine  electric  transportation  facilities. 


Retail  Outlet  for  Nationally  Advertised  Products 


Auto.  (Paaaenger) . .  9  Clothier  . 12  Floriata  . 

Auto.  (Truck) . 9  Confectioners  . 21  Fruit  . 

Auto.  (Tire*) . 14  Dressmakers  . 18  Furniture  .... 

Auto.  (Parts) . 16  Druggist,  . 18  Furrier*  . 

Baker,  .  8  Dry  Good,  . 11  Garages  . 

Cigar  Store* . 12  Department  Stores..  2  Grocer*  . 

(noaka  and  Suits...  10  Electrical  . 12  Hardware  .... 

Hata  and  Caps 


. . . .  7  Jewelers  .  9  Photographer,  . 4 

....  80  Ladies’  Tailors  _ 3  Pianos  . 7 

_ 12  Heat  Harkets  . 16  Plumbers  .  7 

....  7  Men’s  Furnishings ..  17  Restaurants  . 16 

. ...  13  Merchant  Tailors ...  11  Shoe  Dealers  . 17 

....  72  Milliners  . 13  Sporting  Goods  _ 3 

. . . .  6  Ojticiuna  .  8  Stationers  .  6 


Newspapers 


St.  Catharines  Standard  (Eve.). 
Evening  Journal. 


RirkTC  Sources  from  which  figures  and  facts  were  secured:  Chamber  of  Commerce, 
A.  B.  C,  statements,  city  records,  H.  B.  Burgoyne,  theatres,  etc. 


CANADA  REMAINS  FINANCIALLY  STRONG 
AFTER  WAR  STRAIN 


Canada’s  financial  position,  as  disclosed  in  budget  speech  of  June  6, 
1919:  Pre-war  national  debt,  $335,996,850;  estimated  debt  after  de¬ 
mobilization,  $1,950,000,000;  present  Dominion  securities  held  in 
Great  Britain,  $362,700,000;  held  in  United  States,  $150,873,000;  held 
in  Canada,  $1,510,000,000;  pre-war  annual  interest,  $12,893,504;  present 
annual  interest,  $115,000,000;  1918  pensions,  $17,4^,000;  1919,  $30,000,- 
000;  future  year’s  pensions,  $40,000,000;  demobilization  and  gratuities, 
$300,000,000;  estimated  total  expenditure,  1918-19,  $620,000,000;  esti¬ 
mated  revenue,  1918-19,  $280,000,000;  estimated  deficit  to  be  covered 
by  loan,  $340,000,000. 

Canadians  hold  three-quarters  of  national  debt  securities.  Canada’s 
income  war  tax  assessments  levied  for  1917,  53,260;  collected, 
$14,346,331. 

Canada’s  failures,  1919,  629;  1914  (first  war  year)  2,890. 

Canada’s  Customs  revenue,  calendar  year  1919,  $169,071,034;  increase 
qf  $14,345,623  in  year. 

Canada’s  Business  Profits  War  Tax  yielded  nearly  $100,(X)0,000,  in  4 
years  of  its  existence. 

Provincial  Legislature  expenditures  aggregated  $65,000,000  during 
fiscal  period  ending  in  1918;  $53,744,008  in  1913. 

Canada’s  fur  exports  steadily  increasing.  For  year  ending  June, 
1919,  $14,847,604. 


By  Courtesy  C.  P.  R. 

Halifax,  gateway  of  the  east.  From  the  wall  of  moat  you  look  etrt  into 
Bedford  Basin,  landlocked  and  safe  and  large  enough  to  hold  the  largest  Navy 
in  the  World.  - 


By  Courtesy  C.  P.  R. 

Canada’s  inland  waterways  are  well  developed.  The  locks  of  the  Soo 
iaasl  open  for  a  ship  on  her  way  to  a  world  market. 


Manufactures  of  the  Provinces  and  Principal 
Cities  of  Canada 


Increase 

over 

1915 

69.09 

84.11 

82.99 

83.29 

83.89 

.85 


PETERBOROUGH,  ONTARIO 

“THE  ELECTRIC  CITY” 


Peterborough,  Ontario. 

For  further  information,  write 
The  Secretary,  Peterborough 
Board  of  Trade. 


and  doing  considerable  export  trade 


year.  No  city  in  Canada  is 
blessed  with  more  advantages 
and  possibilities  for  the  location 
of  specialized  industries  than 


Over  forty  other  industries  are 
located  in  Peterborough  and 
others  locating  in  the  city  every 
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Peterborough  is  one  of  the 
steadily  progressive  cities  of 
Canada,  and  especially  adapted 
and  advantageous  for  the  location 
of  specialized  industries.  It  is 
the  only  city  in  Canada  with  the 
best  summer  resort  at  its  back 
door,  within  half  an  hour’s  run, 
by  water,  road  or  rail.  Residents 
are  able  to  spend  their  evenings 
in  their  summer  cottages  and  come 
into  the  city  for  business  hours. 
This  summer  resort,  the  Kawar- 
tha  Lake  district,  is  steadily  be¬ 
coming  one  of  the  most  popular 
of  all  Canadian  Summer  resorts 
for  both  Americans  and  Cana- 
dians. 

With  the  adjoining  vast  re¬ 
sources  of  water  power,  Peter¬ 
borough  supplies  its  own  electri¬ 
cal  energy  at  cost,  cheaper  than 
any  other  city.  The  tax  rate  for 
the  cit^  is  35  mills  on  the  dollar, 
which  IS  exceedingly  low,  as  com¬ 
pared  with  other  cities.  Among 
the  numerous  industries  located 
in  the  city  is  the  largest  manu¬ 
facturer  of  Electrical  Machinery 
in  Canada,  viz. — the  Canadian 
General  Electric  Company.  This 
firm,  already  with  a  capacity  of 
employing  two  thousand  workers, 
is  now  extending  its  plant  to  em¬ 
ploy  three  thousand. 

The  Quaker  Oats  Co.,  with 
their  head  office  in  Chicago,  after 
having  made  a  complete  survey 
of  Eastern  Canada,  erected  the 
largest  and  most  up-to-date  oat¬ 
milling  elevators  in  Canada,  with 
a  capacity  of  1,300,000  bushels. 

The  Canadian  Woolens,  Ltd., 
manufacturers  of  all  worsteds 
and  yarns,  are  making  consider¬ 
able  extensions. 

The  De  Laval  Separator  Co., 
manufacturers  of  dairy  machin¬ 
ery,  have  one  of  the  most  up-to- 
date  factories  in  the  country 


PARTIAL  VIEW  OF  PETERBOROUGH  FROM  AN  AEROPLANE 


A  GROWING  NEWSPAPER  GROWING  GREATER 

The  Examiner 

PETERBOROUGH,  ONTARIO 

“THE  ELECTRIC  CITY” 

Must  be  used  if  the  Advertiser  desires  to  cover  the  Trading  Centre  of  the  Largest  City  Population  in  the  Trent 
Valley  Canal  section  of  the  Midland  District  of  Ontairio.  It  is  supreme  in  its  field. 

Sworn  Daily  Circulation  Exceeds  -  -  6,700 
Sworn  Weekly  Circulation  Exceeds  -  1,800 
Total  Circulation  Elxceeds  -  -  -  8,500 

The  Elxaminer  is  the  only  member  of  the  American  Bureau  of  Circulations  in  its  territory,  known  as  an  industrially 
active  area. 

You  Can  Talk  to  nearly  40,000  readers  through  The  Examiner.  With  its  6,700  net  paid  daily  circulation,  it  is  read 
practically  in  every  home  in  the  City  of  Peterborough. 

The  Examiner  carries  by  far  the  Largest  Local  Display  Advertising — ^which  is  the  Real  Test  of  a  newspaper — it* 
local  influence,  and  its  actual  Pulling  Power — we  will  be  pleased  to  answer  any  Enquiries  regarding  this  district. 
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PETERBOROUGH,  ONT. 


Population 

1910  Census . 16,900 

of  Trade  Eatimata,  City.  .S5, COO 
••ard  of  Trade  Estimate,  City 
and  Suburban  . 29,000 


City 

Classed  as 

Centre  of 
Specialised 
Industries 


British  Born . 20% 

BatiTe  Whites . 787o 

fureitn  Born .  2% 

Bsfroes  . None 


IsTinfi  .  8 

Trust  Co . 1 

Bational  and  Savings ....  1 


Fsbllc  grade .  7 

High  .  1 

State  Normal  Training ...  1 
6  Oatholio  Schools....  1,500 
1  Business  College ....  200 


I  Notion  Pictures.  1 
Opera  House  and  Conserva* 
tary  of  Music.  Seating 
•Mpsoity  4.000. 


English  Reading . 100% 

Industrial  Workers  . . .  26% 
Home  Owners . 8,000 


All  banks  are  branches  of 
Chartered  Banks  with  Na* 
tional  resources. 


No.  of  Pupils .  8,400 

No.  of  Pupils .  380 

No.  of  Pupils .  155 

1  Technical  School  . . .  160 


5  Anglican,  2  Baptist,  5 
Methodist,  8  Presbyterian. 
8  Roman  Catholic  and  5 
other  churches. 


Location 

The  capital  of  Peterborough  County.  Ontario,  is  pictur¬ 
esquely  situated  on  the  Otonabee  River,  a  part  of  the 
Trent  Canal  system  from  Lake  Ontario  to  Georgian  Bay. 
It  is  about  25  miles  North  from  Lake  Ontario;  76  miles 
from  Toronto  and  about  200  miles  from  Montreal.  Main 
Line  0.  P.  R,  and  Midland  System  of  the  Grand  Trunk. 

Principal  Industries 

Electric  machinery  and  appliances:  dairy  supplies  and 
silos;  agricultural  implements;  lumber  planing  and  flour 
mills;  cereal  foods;  yarns  and  woollen  goods;  carpets;  pork 
products;  cances;  tents,  awnings  and  flags;  marble  pro¬ 
ducts;  brick  and  tile;  clocks;  gummed  and  coated  paper; 
ready  cut  houses;  special  steel  and  iron  products,  including 
locks,  window  frames;  motors  and  road  sweepers;  furni¬ 
ture;  boots  and  shoes  and  paper  and  wood  boxes.  Practi- 
csiij  aii  concerns  are  making  eatoi  sicns.  among  the  largest 
being  that  of  the  Canadian  General  Electric  Company, 
making  ll.OCO.COO  extensions  a  d  additio  s  to  equipment, 
etc,,  to  ensure  a  working  oapacity  of  8.OC0  employees. 

Special  Information 

Peterborough  is  progressing  steadily,  and  i'.s  ideal  lo¬ 
cation.  with  natural  advantages  for  cheap  power,  close 
proximity  to  the  Kawartha  Lake  District,  excellent  trans¬ 
portation  facilities  by  rail,  water  and  road,  and  its  high 
standard  of  labor  make  it  very  attractive  for  specialised 
industries  and  residences.  An  up-to-date  Electric  Railway 
Ss’stem  is  in  operation  to  all  parts  of  the  city. 

The  highest  Hydraulic  Lift  Lock  and  one  of  the  largest 
monolithic  mssses  of  concrete  in  the  world,  is  situated  on 
the  Trent  Waterway,  in  the  city. 


“The  Electric  City” 

Suburban  and  Farm  RatidanU 
Within  a  radius  of  twenty  miles  Lakefleld  1,400,  Beb- 
caygeon  1,000,  Lindsay  8.5C0,  Omemee  800.  Millbrook  800, 
CampWlford  8,200,  Norwood  1,000.  Keene  250,  and  numer- 
cus  iarming  vilUaes  and  summer  rvsorts. 


Wholaaalara 

Groceis  .  8 

Provis.ons  . 

Fruits  .  1 

Confectioners  .  8 

Paper  .  6 

Meats  .  1 

Dairy  Produce . 2 

Throughout  the 
Peterborough  trading 
area  there  are  ex¬ 
cellent  delivery  facili¬ 
ties  and  supplies  and 
the  excellent  train 
service  to  Toronto  en¬ 
ables  a  complete  stock 
to  be  kept  in  all  the 
year  round. 

The  summer  season 
causes  a  big  business 
»mong  the  Kawardia 
Lake  resorts. 


Retail  Outlets  for  Nationally  Advertised  Goodi 


Asto.  (Psiian(er)  Closks  and  Suit,. 

Afsncies  .  8  Clothiers  . . . 

Asto.  (Truck) .  1  Confeotioneri 

Aste.  (Tiree) .  Delicateuen 

Alts.  (Parte)  Dretimakeri 

Acencyi  . <  Drufcists  ... 

^Aere  .  8  I>ry  Goode  . 


Delicateeeen  ... 
Dreeemakere  . .  . 

Drufciste  . 

Dry  Goode  . 


0i(ar  Btoree  . S  Department  Storee 


.  5  Electrical 


Hate  and  Cape . 3  Optometriete 


Floriete  .  8  Jewelere  .  5  Photofraphere 

Furniture  .  9  Ladiee'  Tailore . 6 

Plumbere  . 

Furriers  .  5  Meat  Markets . 81  Heetaurante 

Garatea  . 18  Men's  Fumiehinse..  9  ghoe  Dealers 

Grocers  . 70  Merchant  Tailore...  6  Sporting  Qoodi 

Hardware  .  6  Millinere  . 18  Stationeri 


Merchant  Tailore...  6  Sporting  Goode .  3 

Millinere  . 18  Stationeri  .  3 


Retail  Section 

The  principal  ihopping  araa  on 
George,  Water,  Charlotte  and 
Aylmer  Stroota  is  the  beat  in  the 
Provinoo  for  a  city  with  the 
tame  population. 

•  There  are  a  oontiderabla  num¬ 
ber  of  imallor  ahopping  areas  in 
the  reeidential  '  and  industrial 


Residential  Features 

The  besuty  of  the  oity  in  resi¬ 
dences  osnnot  be  oTereetinuted. 
Owing  to  the  stsbility  of  Is^r 
s  grost  proportion  of  the  work¬ 
ing  men  own  their  own  homos 
which  meant  that  s  personal  in¬ 
terest  it  shown  by  the  dtisons 
in  the  beautiflostion  of  all  reai- 
dentlal  diitriota. 

The  city  haa  a  Development 
Commieiion  the  duty  of  which, 
ie  tha  planning  of  ail  reaidential 
areae.  Yearly  oompotitioni  are 
hold  in  the  oity  for  the  beet  kept 
houiea  and  property. 


Trading  Area 

Peterborough's  trsding  arcs  oovors  sU  towns  and  villagei 
in  s  radini  of  approximately  twenty  miles  and  east  at  far 
at  Campbollford,  or  a  population  of  approximately  fifty 
thouiand. 

Conaiderable  amount  of  foreign  export  trade  it  oarriad 
on  from  Peterborough  and  local  indnatriea  find  tUa  in- 
oreaaing  on  a  large  aealo,  neneasltating  exteneiona  to  pres¬ 
ent  apaoo  for  produotion. 

All  trade  it  oontinuoua  the  whole  year  and  alight  la- 
oroaie  it  noted  during  the  lummer  aaaton  to  the  lake 
rc aorta. 

Newspapers 

The  Examiner  (Evening  and  Weekly), 

The  Pegiow  (EeIIt  and  Weakly) , 


MOTE:  Sourcee  from  which  figuroe  and  facta  were  teourod — Give  names  and  address  where  poeeible.  Secretary  Board  of  TMido  and  B.  R,  Armitrong,  City  Clerk. 


MARITIME  PROVINCES 
PROSPEROUS 

Si.  John  and  Halifax,  Principal  Porta, 
Did  Unprecedented  Butineaa  Last 
Year — Wooden  Shipyards 
Active 


were  compelled  virtually  to  cease  op¬ 
erations,  while  others  undertook  at  once 
the  changes  necessary  for  the  manufac¬ 
ture  of  other  products. 

The  various  articles  manufactured  in 
the  Maritime  Provinces  cover  a  wide 
range,  the  output  as  a  rule  finding  its 


market  in  the  Dominion  and  the  United 
States. 

The  fishing  industry  is  of  great  im¬ 
portance  and  is  frequently  referred  to 
as  the  “primal  industry”  of  the  Mari¬ 
time  ProvMiccs.  The  deep-sea  fisheries 
produce  cod.  halibut,  haddock,  hake,  her- 


The  Maritime  Provinces  of  Canada, 

Kova  Scotia,  New  Brunswick,  and 
Prince  Edward  Island,  are  enjoying  a 
continuation  of  the  satisfactory  and  fa- 
torable  economic  and  industrial  condi¬ 
tions  which  had  prevailed  throughout  the 
receding  year,  while  the  two  principal 
forts,  St.  John  and  Halifax,  experienced 
tteiost  unprecedented  prosperity.  Ma¬ 
chinists  and  tradesmen  in  all  classes 
earned  more  money  than  ever  before, 
farm  products  commanded  excellent 
prices,  and  the  revival  of  the  wooden 
ihipbuilding  industry  resulted  in  great 
activity  at  many  points  scattered  along 
ibe  extensive  coast  line  of  the  three 
Provinces. 

Important  coal  mines  are  located  in 
Kova  Scotia  and  New  Brunswick.  Ac- 
wding  to  official  statistics.  Nova  Scotia 
IS  the  largest  coal-producing  Province 
in  Canada,  the  annual  output  exceeding 
iKat  of  all  the  other  Provinces  combined. 

'fKc  coal  is  bituminous  and  practically 
>11  of  it  is  suitable  for  coking. 

Manufacturers  report  another  success- 
fnl  and  prosperous  year.  It  is  impossible 
M  this  date  to  obtain  accurate  data  as 
™prd  the  quantity  and  value  of  the 
output,  but  there  can  be  no  question  but 
that  increases  occurred  in  both  as  com- 
|*fcd  with  the  preceding  year.  The  sign- 
■8  of  the  armistice  naturally  had  a 
[Wrkfd  eflfect  upon  the  manufacturing  I'v  Courtesy  C.  P.  R. 

Bdnstry  throughout  the  three  Provinces.  Timber  alone  makes  Canada  a  rich  country.  Here  ia  a  hasty  view  of 

Attain  industrial  establishments  whose  young  trees  in  British  Columbia.  There  are  thousands  upon  thousands  of  acres 
output  was  limited  to  munitions  of  war  like  the  spot  shown  here. 


ring,  mackerel,  lobster,  pollock,  and 
swordfish.  From  the  inland  and  es¬ 
tuarian  waters  are  obtained,  in  addition 
to  some  of  the  foregoing,  alewives. 
salmon,  shad,  smelt,  bass,  tomcod,  and 
trout.  Unusually  high  prices  prevailed 
throughout  the  year.  Asbestos  mining 
was  active  throughout  the  year  and  is 
one  of  the  few  industries  on  which  the 
cessation  of  hostilities  will  have  no  ef¬ 
fect  for  some  time.  Owing  to  the  pro¬ 
gram  of  intensive  construction  of  slips 
which  has  been  laid  out  by  various 
countries,  the  demand  for  asliestos  will 
continue  for  some  time,  as  considerable 
quantities  are  used  in  shipbuilding. 

Canada  is  essentially  an  agricultural 


THIRTY  MILLION  CARIBOU  IN 
BARREN  LANDS 

Canada’s  land  area  (within 
provinces)  is  1,401,000,000  acres. 
31  per  cent,  or  440,000,000,  is  fit 
for  cultivation. 

Canada’s  unexplored  area  is  esti¬ 
mated  at  900,000  square  miles,  or 
25  per  cent  of  entire  domain. 

Canada’s  so-called  Barren 
Lands,  reaching  to  the  Arctic,  are 
estimated  to  have  30  million  cari¬ 
bou. 


country,  that  is  to  say  more  than  50  per 
cent  of  the  population  depend  upon  agri¬ 
culture  as  a  means  of  livelihood.  The 
last  census  taken  shows  there  were  in 
the  Dominion  714,646  farmers  and  a  to¬ 
tal  farming  population  of  3,925,502.  Of 
the  farmers  88.6  per  cent  were  owneri. 
The  land  occupied  as  farms  made  a  to¬ 
tal  of  10,996,9^  acres,  while  the  ^gre- 
gate  value  of  land,  buildings,  imple- 
(Continued  on  Pag*  27) 
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Unites  Two  Live  Dailies  10  to  24  Pages  Covers  Whole  Field 

Is  a  Metropolitan  Newspaper 

In  Makeup,  Size,  Variety  and  Quality  of  Its  Contents 

Its  circulation  supplies  just  what  wise  seekers  of  publicity  want 
— intensive  advertising.  It  goes  nightly  into  over  95  per  cent,  of  the 
homes  of  St.  Thomas  and  the  proportion  of  its  readers  in  Elgin 
County  and  district  is  about  the  same.  Consequently  advertisers 
need  The  Times- Journal,  because  it  is 

The  Only  Daily  Newspaper  Serving  Its  Rich  District 

St.  Thomas  is  known  as  “The  Railroad  City”  and  also  as  “The  Flower  City”  of 
Ontario.  It  is  the  capital  of  a  fertile  and  highly  prosperous  county,  the  real  garden 

spot  of  Canada.  Five  international  steam  rail¬ 
roads  and  the  most  modern  electric  railroad 
known  converge  at  St.  Thomas,  which  is  mid¬ 
way  between  Buffalo  and  Detroit.  Prosperity 
follows  the  railroads,  which  never  stop,  and  St. 
Thomas  has  a  number  of  important  industries 
besides  its  railroad  work.  St.  Thomas  is  the 
purchasing  centre  for  some  48,000  people — all 
English-speaking  and  highly  paid  workers. 

Proportionately  to  its  size  St.  Thomas  has 
the  largest  and  most  enterprising  company  of 
retail  advertisers  to  be  found  on  the  continent, 
because  they  know  from  experience  the  value  of 
Times-Journal  publicity.  What  home  advertisers  agree  is  highly  profitable  for  them 
will  not  be  less  satisfactory  to  the  outside  advertiser.  He  cannot  get  the  best  results 
without  The  Times-Joufnal. 

The  St.  Thomas  Times-Journal  has  a  sworn  daily  circulation  of  9,105.  It  has  an 
Advertising  Service  Department.  It  is  at  your  disposal. 

JVrite  for  rates  and  full  particulars. 

The  Times-Journal  of  St.  Thomas,  Limited 

St.  Thomas,  Ontario 

The  Times-Journel  it  an  amalgamation  of  The  St.  Thomas  Timet  (founded  1882) 
and  The  St.  Thomas  Journal  (founded  1881).  The  amalgamation  took  place  July  1,  1918. 


“THE  BEST” 

John  Kendrick  Bangs,  the  noted 
American  humorist,  lecturer  and  jour¬ 
nalist,  who  visited  St.  Thomas  recently,  I 
made  the  statement  that  The  Times- 
Journal  was  undoubtedly  the  best  news¬ 
paper  he  had  ever  seen  in  a  city  the 
size  of  St.  Thomas.  | 


®he  St  ©iDwas 
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Population 


City 

CloMsed 


1911  Ceniut,..' . 14,879  CtOMSed 

?  B  C.  City . ».S00 

A,  B*  C.  City  and  Suburban . 48,000  OS 

Chunber  of  Commoroo  Eatimata. 

. 18,000  Induatnal 

rauunber '  of  Commoroo  Eatimata, 

City  and  Suburban . 80,000 

BatiTO  VHiitoa . 99%  Enrliah  Soadinc . M% 

raroicn  Bom . %  of  1%  Induatrial  Workora  ..•<9% 

VooTooa  . i4ofl%  Homo  Ownora .  88% 

8ta^ta  . Summor  Roaldonta. ..  .8,000 

Banka 

Tho  Imperial  Bank  of  The  Dominion  Bank  (8 

Canada  (S  branchea).  branchei)* 

cJid.  b^oh^)"  “  The  Korohanta  Bank  of 

Tbo  Boyal  Bank  of  Canada. 

Canada.  The  Homo  Bank  of 

Tbo  Canadian  Bank  of 
Commoroo. 

Thoao  are  all  branohoa  of  larco  banka,  the  amalleat  of 
whiob  oporatea  44  branohoa,  and  tho  larfoat  800  branohoa. 
Tho  Southern  Loan  &  Savinga  Co. 

Tho  Huron  &  Erie  Kortgage  Corp. 

Schoola 

Public  Grade . 7  Ho.  of  Fupila .  8,400 

Bigh  .  1  Ho.  of  Pnpila .  400 

Separate  .  1  Ho.  of  Pupila .  810 

Alao  one  ladiea'  college  (Alma  College)  cpeciallaing  in 
muiic,  art,  elocution,  domeatic  aoience,  matriculation  and 
buaineaa  education.  One  buaineaa  college. 

Theatres  Churches 

4  Tbeatrea.  Total  aeating  11  Churchea.  Ten  Protea- 
oapaoity,  4,000.  tant  (all  denominationa) 

and  one  Boman  Catholic. 


Retail  Outlet  for  Nationally  Advertised  Goods 


ST.  THOMAS,  O 


Location 

St.  Thomaa  la  located  in  what  ia  kncwn  aa  Weatern 
Ontario,  in  the  fartheat  South  of  Canada.  It  ia  midway 
between  Detroit  and  Buffalo,  and  Juat  eight  milea  north  of 
Lake  Erie.  It  ia  aituated  on  the  following  railroada: 
Kiohigan  Central  (HTC  linea),  Wabaah,  Pere  Marquette, 
Canadian  Pacific  and  Grand  Trunk.  Four  of  theae  roada 
hare  their  Diviaional  headquartera  in  thia  olty. 


Principal  Industries 

Grey  iron  caatinga  of  all  kinda,  oar  wheela,  brake  ahoea, 
braaa  caatinga,  metallic  grave  yaulta,  men’a  aboea,  children’a 
ahoea,  all  kinda  of  woollen  knitted  gooda,  faoe  powder, 
turned  wooden  ware  of  all  deacriptiona,  phonograph  motora, 
and  metallio  parta  and  phonograph  cabineta  and  panela, 
powdered  milk,  chocolatea,  fumacea,  metallio  oigna,  plcwa, 
feed  trougha  and  farm  implementa,  flour,  brick  and  tile. 


Special  Information 

The  fact  that  over  88  per  cent  of  the  population  own 
their  own  homea,  indioatea  the  general  proaperity  of  the 
community.  There  are  practically  no  poor  people  in  the 
city  and  no  aluma.  The  average  weekly  payroll  ia  about 
8186.000.  Cheap  power  aupplied  by  Ontario  Hydro  Electrio 
Commiaaion,  electricity  generated  from  Hiagara  Falla. 

Altitude  784  ft. 


Suburbcm  and  Farm  Residents 

St.  Thomai  it  iht  county  teat  of  Elfin  County*  This 
county  oontaint  about  ten  towna  and  Tillacet  averaflaf  a 
population  of  ten  to  twenty*five  hundred.  Alao  ia 
oounty  almoat  every  line  of  farming  from  email  truck 
and  fruit  farming  to  eztenaive  grain  cropa  are  entered 
into,  but  Elgin  ia  the  foremoat  dairy  oounty  in  Cana^. 


Wholesalers 


Fruita  and  Frodnoe  8 


Chinaware  . 1 

Haadware  .  1 

Shoea  . 1 

Theae  buaineaa 
houaea  depend  largely 
on  local  diatribution, 
with  the  exception  of 
the  chinaware,  whoee 
buaineaa  oovera  the 
entire  Dominion  of 
Canada, 


Retail  Section 

The  ahopping  diatriot  extenda 
for  about  1%  milea  on  Talbot 
Street  and  about  Vi  mile  on 
atreeta  juat  off  Talbot  Street. 

Residential  Features 

The  majority  of  people  own 
their  own  homea,  whioh  are  al¬ 
moat  all  of  brick  conatmction, 
there  being  very  few  frame 
houaea.  There  are  only  a  few 
apartment  houaea,  which  are 
aoattered.  There  are  no  aluma 
or  tenement  diatriota.  A  great 
many  reeidenta  reaide  at  Port 
Stanley  on  Lake  Erie,  eight 
milea  aouth,  during  the  aummer 
montha.  Port  Stanley,  whioh  ia 
the  foremoat  aummer  reaort  on 
thia  lake,  hoe  about  oix  thouaand 
aummer  oottagera  every  year. 


Auto.  (Faaaenger) .  8 

Auto.  (Truck) .  8 

Auto.  (Tirea) .  7 

Auto.  (Parta) .  10 

Bakera  .  7 

Cigar  Storea .  11 

Cloaka  and  Suita . .  4 

Clotbiera  .  18 

Confectionera  .  19 


Delicateaaen  . — 

Dreaamakera  . 88 

Druggiata  . 10 

Dry  Gooda  .  8 

Department  Storea.  8 

Electrical  .  6 

Floriata  .  6 

Furniture  .  7 

Furriera  .  8 


Garagea  .  10 

Orocera  .  61 

Hardware  .  7 

Hata  and  Capa....  8 

Jewelera  .  7 

Ladiea’  Tailora....  8 
Meat  Market.  ....  — 
Men'.  Furniahinga.  16 
Merchant  Tailora . .  9 


Milliner.  .  0 

Optician.  .  7 

Photographera  ....  8 

Piano.  .  6 

Pumbera  .  11 

Beatauranta  .  10 

Shoe  Dealer. 18 
Sporting  Gooda....  8 
Stationer.  .  4 


Trading  Area 

Trade  is  brought  to  the  city  by  customers 
throughout  an  area  extending  about  forty  miles 
west,  thirty  miles  east,  eight  miles  south  and  ten 
miles  north  of  the  city.  Within  this  territory 
there  is  a  population  of  more  than  48,000. 


NOTE*  (Information  supplied  by  the  St.  Thomas  Board  of  Trade  and  The 
Times-Journal  of  St.  Thomas,  Limited.)  « 


Newspapers 


)  The  St.  Thomaa  Timea-Joumal  (Evening). 
^  The  Time.- Journal  Weekly. 


MARITIME  PROVINCES 
PROSPEROUS 

(Continued  from  page  25) 
oxnts,  and  live  stock  was  $4,231,840,636. 

Despite  war  conditions,  the  increasing 
cost  and  shortage  of  gasoline  and  cur¬ 
tailment  of  pleasure-car  manufacture  by 
some  factories,  the  people  of  Manitoba 
purchased  more  cars  during  1918  than 
in  any  previous  year. 

A  tabulated  report  by  the  automobile 
license  department  discloses  the  strides 
nude  in  this  industry.  Whereas  in  1908 
there  were  only  418  cars  in.  Manitoba,  at 
the  end  of  1918  there  were  23,948.  These 
Spires  were  augmented  by  a  rapid  yearly 
increase,  1918  show’ing  a  surplus  of 
M71  over  1917,  1917  showing  a  surplus 
of  5,517  over  1916,  and  so  on,  evidenc¬ 
ing  the  large  number  of  cars  in  opera- 
'  tion  notwithstanding  the  yearly  scrap- 
■  ping.  By  roughly  estimating  Manitoba’s 
population  at  500,000,  the  record  shows 
that  about  5  per  cent  are  car  owners. 

In  1918  there  were  164  different  makes 
of  cars  handled  in  the  Province  by  314 
licensed  dealers,  while  in  1908  there  were 
hut  52  makes,  handled  by  10  dealers. 

For  many  years  Winnipeg  has  been 
“oted  as  a  bicycle  center.  This  may  be 
Mributed  largely  to  the  many  miles  of 
P»ved  level  streets  and  the  great  dis- 
hnets  to  be  covered,  the  population  of 
25.000  being  spread  out  over'  an  area 
of  24  square  miles.  Practically  all  of  the 
[  500  miles  of  city  streets  are  paved, 
before  the  war  the  greater  part  of  the 
■aterial  for  manufacturing  bicycles,  as 
**I|  as  the  accessories  required  for 
Wipment,  were  imported  from  England, 
fifing  the  war  the  purchases  were  ne- 
I  **oarily  made  in  the  United  States,  but 
r  ®e  increased  local  demand  has  induced 
Canadian  manufacturers  to  take  up  lines 


not  heretofore  made  in  Canada.  These 
include  brass  tubing,  wire,  steel  chains, 
and  malleable  fittings. 

According  to  a  prominent  cycle  man, 
the  chief  difficulty  is  to  supply  the  de¬ 
mand,  orders  from  the  West  having 
trebled  in  the  past  three  years.  The  in¬ 
creased  prosperity  in  the  prairie  Prov¬ 
inces  has  resulted  in  a  call  for  bicycles, 
not  only  from  the  cities,  but  from  the 
rural  districts  as  well.  There  is,  too,  an 
increasing  sale  of  women’s  cycles  and  a 
tremendous  demand  for  juvenile  designs. 

Governmental  action  was  taken  in 
June,  1918,  to  secure  Federal  co-opera¬ 
tion  with  the  governments  of  Saskatche¬ 
wan  and  Manitoba  in  establishing  a 
demonstration  plant  in  the  Souris  coal 
areas  of  southern  Saskatchewan  to  prove 
the  commercial  feasibility  of  carbonizing 
and  briquetting  the  western  lignites  for 


heating  in  domestic  furnaces.  Next  year 
will  see  a  $400,000  plant  established,  with 
an  annual  output  of  30,000  tons  of  coal 
to  be  marketed  in  Regina  or  Moose  Jaw 
at  at  least  $2  per  ton  less  than  the  im¬ 
ported  anthracite  is  now  costing.  The 
success  of  the  initial  plant  will  lead  even¬ 
tually  to  the  development  of  the  latent 
resources  of  Saskatchewan  and  Alberta. 

A  systematic  study  of  the  rate  of  re¬ 
production  and  growth  of  the  com¬ 
mercial  species  of  Canadian  forest  trees 
has  been  undertaken  through  scientific 
survey  of  some  80  square  miles  of  an  old 
cut-over  lumber  district  on  the  Peta- 
wawa  Military  Reserve  in  Manitoba.  The 
data  secured  will  give  essential  definite 
information,  enabling  the  Dominion  and 
provincial  Governments  to  inaugurate  on 
a  scientific  and  practical  basis  a  scheme 
of  reforestation. 


Giant  bridges  make  no  inconsiderable  part  of  Canada’s  magnificent  net¬ 
work  of  railways.  Two  of  the  longest  and  most  famous  structures  in  the  world 
are  those  spanning  the  St.  Lawrence  River  at  Montreal  and  Quebec.  On  the 
above  bridge,  near  St.  Thomas,  Ont.,  a  train  is  12  hours  from  New  York  and 
eight  hours  from  Chicago. 


SOME  BIG  THINGS 
IN  CANADA 

Canada  has  the  largest  bascule 
or  one-way  lift  bridge  in  the 
world  at  Fort  William. 

Canada  has  the  largest  fish 
hatchery  in  America  at  Port  Ar¬ 
thur;  capacity,  90,000,000  eggs. 

Canada  has  the  largest  grain 
mills  in  British  Empire. 

Canada  has  the  world’s  highest 
lift-lock  at  Peterboro. 

Canada  has  the  longest  bridge 
span  of  its  kind  in  the  world  at 
Quebec. 

Montreal  harbor  has  the  largest 
grain  conveying  system  in  the 
world. 

Canada  has  the  most  extensive 
sea  fisheries  in  the  world. 

Ontario’s  hydro-electric  power 
transmission  line  is  one  of  the 
longest  in  the  world. 

Ontario’s  hydro-public  owner¬ 
ship  is,  as  a  hundred  million  dol¬ 
lar  proposition,  the  largest  public 
ownership  scheme  in  the  world. 

Canada  possesses  the  largest 
pulpwood  resources  of  any  coun¬ 
try  in  the  world. 

Canada  has  one  of  the  highest 
tides  in  the  world — 5954  'feet — in 
Noel  Bay,  Bay  of  Fundy. 

Canada  has  one  of  the  thickest 
known  coal  seams  in  the  world — 
47  feet — at  Stellarton,  Nova  Sco¬ 
tia. 

Toronto’s  Industrial  Exhibition 
is  largest  in  world,  based  on  at¬ 
tendance  of  over  a  million,  re¬ 
ceipts  and  area. 
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Population 

1911  Census  .  12,496 

A.  B.  C.  (dale  October,  19191  Cily .  17,500 

A.  B.  C.  City  and  Suburban .  50,0(K( 

Chamber  of  Commerce  Estimate,  City .  18,200 

Chamber  of  Commerce,  City  and  Suburban . 30,000 

Native  Whites . 98%  Industrial  Workers . 35% 

Negroes . Less  than  20  English  Reading . 99% 

Foreign  Bom . 2%  Home  Owners . 75% 

Students . 300  Summer  Residents. ..  ..None 

Suburban  and  Farm  Residents 

Stratford  is  the  centre  of  one  of  the  best  fanning  districts 
in  Ontario,  the  soil  being  rich  and  the  fanners  prosperous. 
Within  a  twelve-mile  radius  are  the  following  prosperous 
centres:  Mitchell,  population  1,687;  St.  Marys,  4,000;  Shake¬ 
speare,  400;  Sehringeville,  400;  Tavistock,  1,0(K). 

There  is  a  splendid  local  market  and  a  good  deal  of  the 
farm  produce  is  shipped  to  larger  centres  as  well. 


City  Classed  As 

Canadian  Center  for  the 
Manufacture  of  Furniture. — 
Noted  as  a  Health  City. 


Survey  in  Two  Parts — PART  I 

STRATFORD,  01 


Location 

Stratford  is  an  important  divisional  point  on  th 
Montreal  to  Chicago  line  of  the  Grand  Trunk  Rail, 
way,  88  miles  west  of  Toronto  and  81  miles  east  d 
Pon  Huron.  It  is  practically  the  hub  of  the  wen. 
era  Ontario  Peninsula,  the  most  thickly  popnlitti 
district  in  Ontario. 


Banks 

The  city  is  served  by  branches  of  six  Canadian  banks: 

1.  Bank  of  Montreal.  4.  Bank  of  Nova  Scotia. 

2.  Bank  of  Commerce.  5.  Merchants  Bank. 

3.  Royal  Bank.  6.  Bank  of  Toronto. 

The  first  four  are  the  largest  banks  in  Canada,  and  the  six 
banks  named  have  resources  of  almost  $2,000,000,000  and  serve 
practically  all  the  larger  centres  throughout  Canada. 

Schools 

Six  Public  Grade,  number  of  pupils .  2,250 

One  High  School,  number  of  pupils .  420 

One  Provincial  Normal  School,  number  of  pupils .  187 

One  Catholic  School  and  Loretto  Academy. 

In  addition  to  the  above,  Stratford  has  two  splendid  business 
colleges,  one  with  210  pupils  and  the  other  with  60.  Our 
schools  are  recognized  as  the  equal  of  any  in  the  Province. 


Theatres 

Majestic,  seating  capseitt 
SKO 

Classic,  movies,  seating  csss, 
city.  627. 

Princess,  movies,  seating  osii. 
city.  S9S. 

Total,  1,802, 

Churches 

Presbyterian  . I 

Anglican  . | 

Boman  Catholic . I 

Methodist  . I 

Lutheran  . I 

Baptist  . I 

Evangelical  . 1 

Congregational  . 1 

Salvation  Army . 1 

Latter  Day  Saints  . 1 

Total  . II 


Principal  Industries 

(1)  Fumiturs; 

Stratford  is  pre-eminently  a  wood  working  centre,  and  the  high  quality  of  the  goods 
manufactured  hare  has  earned  for  the  City  the  name  of  “The  home  of  Good  Furniture,” 

(2)  Iron  Working  Industriee: 

The  Grand  Trunk  Locomotive  Shops,  the  most  up-to-date  in  Canada,  give  employ¬ 
ment  to  1,200  men.  Threshing  machines,  flour  mill  machinery  and  brass  goods  are 
also  manufactured  in  Stratford. 

(S)  Knit  Gooda 

Our  three  large  knit  goods  factories  give  employment  to  600  girls  and  during  the 
war  turned  out  an  enormous  quantity  of  material  for  both  the  Canadian  and  American 
Government. 

Our  other  industries  include,  lithographing,  flour  mills,  felt  hoots,  pork  packers, 
woolen  mills,  saddlery,  household  electrical  appliances,  etc. 


Special  Information 

Stratford  is  beautifully  situated  on  the  Avon  River,  the  banks  of  whidi 
have  been  converted  into  parks  extending  for  a  mile  and  a  half  along  itt 
course.  Its  altitude  is  the  highest  and  its  water  the  purest  of  any  city  o( 
Ontario.  Living  conditions  are  exceptionally  good,  attracting  and  retainini 
a  splendid  class  of  help.  Strikes  in  the  city  are  unknown  and  most  corditl 


NOTE:  Sources  from  which  figures  and  facts  were  secured — L,  J.  Salter,  Secretary  Stratford  Chamber  of  Commerce;  banks  and  other  reliable  sources. 


relations  exist  between  employer  and  employee. 


No  Advertising  Campaign  to  Cover  the  Province  of  Ontario  Can  Be  Considered  Complete 
That  Does  Not  Take  Into  Consideration  the  City  of  Stratford  and  Perth  County.  More 
than  sixty-five  per  cent  of  the  people  of  Stratford  own  their  own  homes.  Its  population 
is  wholly  English-speaking.  The  county  of  Perth  is  one  of  the  choicest  farming  counties 
in  Ontario. 


Ihe  Stratford  Daily  Herald 

Is  delivered  by  its  own  paid  carriers  to  more  than  fifty  per  cent  of  the  homes  in  Stratford. 
Its  own  carriers  deliver  the  Daily  Herald  in  Sebringville  (three  miles  distant,  Mitchell 
I  (12  miles),  Seaforth  (25  miles)  and  Tavistock  (seven  miles)  and  by  rural  mail  carrier 

!  from  45  post  offices  in  Perth  county  and  the  adjoining  counties  of  Waterloo,  Oxford  and 

I  Huron.  Herald  readers  are  good  buyers  of  advertised  products. 

THE  STRATFORD  DAILY  HERALD 

is  the  only  newspaper  in  Stratford  and  Perth  County  which  is  a  member  of  the  Audit 
Bureau  of  Circulations.  Circulation  Statements  and  advertising  rates  furnished  on  ap¬ 
plication. 

i 

I 


S.  B.  DAWSON 

Advertising  Manager. 


CHAS.  DINGMAN 

President  and  Managing  Director. 


Editor  &  Publisher  for  April  10,  1920 


SPACE  BUYERS  CHART 


Wholesale  Houses 

Grocers  .  1 

Fruits,  etc... .  1 

Toronto  and  London,  Hamilton 
and  Montreal  wholesalers  also  sup¬ 
ply  this  area  in  other  lines. 

Being  the  center  of  an  important 
dairy  and  mixed  farming  district, 
the  Stratford  retail  stores  also  act 
as  wholesalers  for  the  large  orders 
required  for  many  of  the  larger  or¬ 
ganizations. 


Retail  Section 

The  retail  section  is  centered  around  the  City  Hall 
on  Ontario,  Downie,  Wellington  Sts.  and  Market 
Place.  All  lines  are  represented,  the  stores  are  well 
stocked  and  a  large  volume  of  business  is  transacted 
locally  and  with  the  surrounding  territory. 

Residential  Features 

Stratford  has  no  mansions,  and,  on  the  other  hand, 
no  slums.  There  are  no  tenement  quarters  and  few 
apartment  houses.  The  city  is  noted  for  its  thousands 
of  comfortable,  well  kept  homes,  the  majority  of  our 
workingmen  being  home-owners.  Our  industrial 
workers  number  3,600,  or  20%  of  our  total  population, 
while  75%  of  our  families  are  in  their  own  homes. 


T rading  Area 

Extends  north  29  miles  to  Listowel,  west  to  St. 
Marys  (in  this  area  are  many  of  the  finest  farms  in 
Ontario),  south  to  Tavistock  about  12  miles  distant 
and  east  to  New  Hamburg  about  14  miles  distant, 
northwest  about  28  miles  to  Seaforth.  Through¬ 
out  this  territory  there  are  excellent  transportation 
facilities.  Within  this  area  are  large  farms  and 
dairies  and  at  least  20  prosperous  towns  and  vil¬ 
lages,  all  of  which  make  Stratford  their  trading 
center. 

Lines  of  the  Grand  Trunk  Railway  branch  out 
from  the  city  in  six  directions,  and  the  highways 
leading  to  Stratford  are  good. 


Retail  Outlet  for  Nationally  Advertised  Goods 


Automobile  (Feuenger)  Ageuclee . 7 

Automobile  (Truck)  Agenciee . 4 

Automobile  (Tire)  Agencies .  8 

Automobile  (Psrti)  Agencies .  8 

Bakers  .  6 

(Mgsr  stores  . 80 

Cloaks  and  suits  .  6 

Clothiers  . 8 

(hinfectioners  . 68 


Morning  Newspapers 
None 


Delicatessen  . 0 

Dressmakers  . 16 

Druggists  . 9 

Dry  Goods  .  6 

Department  stores  . 8 

Electrical  Supplies  .  6 

Florists  . 8 

Furniture  . .' . 4 

Furriers  . 8 


Grocers  . 38 

Hardware  .  6 

Hats  and  caps  . 8 

Jewelers  . 4 

Ladies’  tailors  . 8 


Hen’s  furnishings  .  8 

Herchant  Tailors  .  . 10 


Evening  Newspapers 
Stratford  Herald 
Stratford  Beacon 


Sunday  Newspapers 
None 


Millinery  . 7 

Opticians  .  6 

Fhotographers  . 4 

Pianos  .  8 

Plumbers  .  6 

Bestaurants  and  lunch  rooms . 18 

Shoe  dealers  . 9 

Sporting  Goods  . 8 

Stationers  .  8 


Weeklies 

Perth  County  Herald  (Thurs.) 
Beacon  (Thursdays) 


TO  COVER  ONTARIO  COMPLETELY 

— Stratford  MUST  be  on  your  list 

TO  COVER  STRATFORD  COMPLETELY 

The  STRATFORD  BEACON 

MUST  be  on  your  list 

This  is  the  newspaper  with  “a  finger  on  the  pulse”  of  Stratford’s  homejife.  The  publication  which  enjoys  the 
confidence  of  Stratford  citizens — a  confidence  which  influences  the  buying  of  a  prosperous  public. 

The  National  Advertiser  with  product  of  real  merit  to  “back  up”  forceful  advertising  in  this  medium,  will  find 
the  Stratford  “Market”  rich  in  results. 

The  Stratford  ‘‘Market”  is  the  Beacon’s  Market 


W.  M.  O’Beirne,  Prop. 


THE  STRATFORD  BEACON 

Daily  and  Weekly,  Stratford,  Ont. 


K.  W.  O’Beirne,  Bus.  Mgr. 
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SAe 

GALT  DAILY  REPORTER 

(MEMBER  A.  B.  C.) 

Is  the  only  daily  newspaper  published  in  South  Waterloo 
and  thoroughly  eovers  the  district.  In  the  city  of  Galt,  with 
a  population  of  13,000,  it  has  a  net  paid  circulation  of  2,889. 
Practically  all  the  remainder  of  its  net  paid  circulation  of 
4,269  is  distributed  in  the  adjoining  towns  of  Preston  and 
Hespeler  and  the  neighboring  rural  territory. 

Advertisers  in  The  Reporter  get  concentrated  circulation  in 
a  result -producing  area,  comprising  three  thriving  industrial 
centres  and  a  wealthy  agricultural  section. 

An  advertising  campaign  in  W  estern  Ontario  is  not  complete 
unless  The  Galt  Reporter  is  included. 

American  national  advertisers  may  obtain  a  more  compre¬ 
hensive  report  on  the  merits  of  this  territory  by  inquiring  of 
our  American  representatives  or  of  our  Service  Department. 

GALT  REPORTER,  Limited 

HENRY  J.  FOSTER,  MANAGER 

GALT  ONTARIO 


U.  S.  Representatives:  Geo.  B.  David  Co.,  Inc.,  171  Madison  Ave.,  New  York  City 
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GALT,  ONT. 


Population 

Itll  Ceiuut  . 10,299 

1918  Municipal  Beport  . 12,466 

A.  B.  C.  City . 18,000 

A.  B.  C.  City  and  Suburban . 72,000 

Board  of  Trade  Eatimate,  City..  18,000 

Board  of  Trade  Eatimate,  City 
and  Suburban  . 72,000 


City 

Classed 

<is 

Induatrial 


native  Whites .... 

. ...  10% 

Engliih  Reading  . . . 

.  96% 

Foreign  Born . 

....  10% 

Industrial'  Workers  . 

..  88% 

Hifroei  . 

....  Hone' 

Home  Owners  . 

..  70% 

Banks 

Seven  chartered  baakt— branches  with  national  resources. 

Schools 


Public  Orade  . 6 

Hijh  .  1 

Theatres 

One  road  ahow  and  pio- 
turea  and  one  exoluaive  pic¬ 
ture  houae.  Seating  capacity, 
1,200, 


Mo,  of  Pupila  . 2,260 

Mo.  of  Pupila .  860 

Churches 

4  Preabyterian,  2  Method- 
iat,  2  Baptiat,  2  Anglican, 
1  Lutheran,  1  Free  Hethod- 


Location 

In  the  heart  of  Weatem  Ontario,  noted  for  ita  wealth, 
natural  reaouroea.  A  part  of  the  Miagara  Zone,  and  a  par¬ 
ticipant  in  the  beneflta  of  Miagara  power.  Twenty  milea 
from  Lake  Ontario  porta,  40  milea  from  Lake  Erie.  On 
three  ateam  railwaya.  Head  offloe  of  two  electric  interur- 
ban  linea,  the  Grand  River,  Bailway  and  the  Lake  Erie  & 
Morthem. 

Principal  Industries 

Machine  ahopa  unexcelled  aa  to  the  quality  of  their  out¬ 
put.  Boileri,  marine  and  other  enginea,  woodworking  ma¬ 
chinery.  Textilea  produced  in  aix  milla,  all  of  thia  being 
one  of  the  country'a  textile  centrea.  All  theae  industriea 
are  expanding. 


Special  Information 

Galt  ii  aplendidly  equipped  with  publio  utilitiex.  Owna 
ita  waterworka,  electric  light  and  power  planta,  completely 
aewered,  every  atreet  with  ita  ooncrete  walka,  playgrounda 
in  every  aection.  T.  M.  C,  A.,  Carnegie  Library,  Armoriea. 
Wagea  average  818  week  for  unakilled,  830  for  akilled. 


Suburban  and  Farm  Residents 

Preston,  5,036;  Hespeler,  2,999;  Ayr, 
778;  many  prosperous  farms  and  several 
smaller  villages. 

Wholesalers  |  Retail  Section 


Grocers  . 8 

FruiU  . 1 

Confectioners  .  8 

London  and  Toronto 
wholesalers  cover  this 
territory,  but  Galt  is 
steadily  increasinf  in 
importance  as  a  dis- 
tributinr  center  and 
more  wholesalers  are 
expected  to  locate 
here  from  year  to 
year. 


A  ooLi^ot  area  of  up*to-date 
stores  conducted  by  progressive 
business  men  on  Main,  Dickson. 
Ainslie  and  Water  Sts. 

Residential  Features 

Known  throughout  the  province 
as  a  city  with  solidly*built.  at* 
tractive  homes.  709^  of  occupants 
are  owners.  Practically  all  one 
and  two*family.  Its  west  side 
residential  section  is  not  sur* 
passed  in  any  of  the  smaller 
Ontario  cities  and  wealthy  citi* 
sens  are  thereby  attracted. 


Retail  Outlets  for  Nationally  Advertised  Goods 


Auto.  (Pauenger) . 
Auto.  (Truck)  . . 
Auto.  (Tirol)  . . 
Auto.  (Parti)  . . 

Bakeri  . 

Cigar  Storei  .... 
Cloaki  and  Suiti 

Clothieri  . 

Confectionon  . . . 


Delioataiaen  . — 

Dreiimakera  .  6 

Druggiiti  .  6 

Dry  Goodi  .  7 

Department  Btorei.  2 

Electrical  .  2 

Floriiti  .  2 

Furniture  .  8 

Furrieri  .  6 


Garagei  .  8 

Grooera  . 66 

Hardware  .  6 

Hati  and  Capi ....  8 

Jeweler!  .  8 

Ladiei’  Tailon  ...  8 
Meat  Marketi  ....  16 
Men'i  Fumiihingi .  8 

Merchant  Tailon  . .  7 


Millinen  .  8 

Optioiani  .  8 

Photographen  ....  2 

Pianoa  .  6 

Plumberi  .  10 

Beatauranti  .  8 

Shoe  Dealeri  .  7 

Sporting  Goodi  ...  2 

Stationeri  .  8 


Trading  Area 

North  beyond  Preston,  east  to  Puslinch, 
the  area,  Galt  being  the  terminus  of  two 
first-class  interiirban  electric  railroads.  It 
is  also  to  be  the  hub  of  a  hydro-radial  system 
to  be  constructed  by  the  Ontario  Hydro- 
Electric  Commission. 


NOTE; 


Sources  from  which  figures  and  facts  were  secured — Henry  J.  Foster, 
Secy.  Board  of  Trade. 


Newspapers 


Galt  Daily  Reporter  (Eve) 
Galt  Weekly  Reporter 


PROVINCE  OF  ONTARIO 


THE  DOMINION’S  LEADING  PRODUCER  OF  WEALTH 


^NTARIO  is  the  Queen  Province  ot 
'^Canada.  It  is  not  only  the  most  pop¬ 
ulous  but  exceeds  all  other  Provinces  in 
the  variety  and  value  of  its  products 
ind  produces  half  of  the  annual  wealth 
of  the  entire  Dominion.  It  is  both  the 
greatest  manufacturing  and  greatest 
agricultural  Province  as  well — a  dis¬ 
tinction  that  no  State  in  the  United 
States  possesses. 

The  progressiveness  and  living  stand¬ 
ards  of  the  people  of  Ontario  are  high, 


It  may  lurpriie  some  persons  when 
••  ssy  that  Canada  is  a  great  com- 
Ptodneing  nation.  The  yield  last  year 
16,940,500  bushels. 


and  of  especial  interest  to  the  space- 
buyer  is  the  fact  that  they  consume  in 
their  homes  more  than  half  of  the 
Dominion  imports. 

Ontario  leads  Canada  in  many  liijes, 
including  educational  institutions,  build¬ 
ing  construction,  extent  of  retail  trade, 
miles  of  steam  and  electric  railways, 
number  of  post  offices,  telephones,  auto¬ 
mobiles,  motor  trucks,  as  a  financial  and 
publishing  center.  The  average  wealth, 
per  family,  is  high  and  one  person  in 
every  5.5  bought  Victory  bonds. 

The  Province  has  two  main  geograph¬ 
ical  divisions — old  Ontario  and  North- 
eri.  Ontario. 

Old  Ontario  is  again  subdivided  lo¬ 
cally  into  Eastern  and  Western  Ontario 
and  is  that  portion  of  the  Province 
south  of  the  Ottawa  River  and  Lake 
Nipissing  which  lies  like  a  wedge  be¬ 
tween  Lakes  Ontario,  Erie  and  Huron. 
Here  is  one  of  the  most  beautiful  and 
prosperous  sections  within  the  British 
Empire. 

Northern  Ontario  is  mainly  a  vast  re¬ 
gion  of  forests,  mineral  lands,  rivers  and 
lakes.  There  are  nearly  200,000,000 
acres  of  forests,  abounding  in  game,  rich 
in  timber  and  possessing  incalculable 
resources  of  wood-pulp.  World  famous 
for  its  mines,  it  has  already  made  of 
Ontario  an  immense  producer  of  min¬ 
erals. 

There  is  a  wide  variation  in  the  cli¬ 
mate  of  Ontario,  the  Great  Lakes  and 
the  Hudson  Bay  exerting  marked  in¬ 
fluence  in  the  different  sections.  Old 
Ontario,  owing  to  its  latitude  and  the 
closeness  to  the  Great  Lakes,  is  milder 
than  many  districts  much  further  to  the 
south,  neither  the  heat  of  summer  nor 
the  cold  of  winter  being  extreme. 


With  unlimitMl  natural  resources  mining  is  one  of  the  leading  wealth  pro¬ 
ducers  of  the  nation.  The  nickel  industry  has  reached  a  high  point  of  develop¬ 
ment  in  Ontario.  The  picture  above  was  made  in  a  nickel  plant  at  Sudbury. 


Northward,  however,  the  climate  be¬ 
comes  more  severe,  cooler  in  summer 
and  colder  in  winter.  The  severity  of 
the  northwest  winds  is  tempered  by  their 
passage  over  the  lakes,  making  the 
winters  bracing  but  not  extreme.  The 
summers  of  Ontario  are  delightful,  the 
nights  being  usually  cool.  The  fall  is 


L 


almost  perfect.  The  winters  are  dry  and 
exhilarating,  even  in  midwinter  there  be¬ 
ing  long  intervals  of  sunshine,  un¬ 
clouded  skies  and  no  fogs. 

The  Province,  though  immensely  rich 
in  minerals,  forests  and  manufactures, 
is  essentially  an  agricultural  country. 

{Continued  on  page  37) 
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GUELPH,  OjVf 


Population 

City 

1911  Ceneu* . 

. IS.  ITS 

Classed 

Civic  Census  (1919)  City..., 

. IS.OSS 

as 

CiTlc  Ceneue  (1919)  City 

and 

ladna  trial 

Suburban  . . 

. 30,000 

Native  Whites . 71% 

English 

Reading. .  99% 

Foreign  Bom . 29% 

Indutriel  Worker, _ t0% 

Negroes . Less  than  100 

Families 

. s.eoe 

Banks 

Banks  . 

9  Loan  Co. 

.  1 

Tract  Conpofiy  .  1 

The  Bank*  ara  branches  of  the  leadiof  banka  of  Canada 
and  their  resources  are  in  excess  of  11,000,000,000.00. 


Schools 


Public  Bohools  .  9 

Catholic  Schools  .  t 

Hlffh  School  .  1 

Ontario  AbHcuI.  College  1 
Catholic  Academy  .  1 

Theatres 

Theatres  9—9  beinf  moe* 
iac  picture  houses  seatinf 
1,100  and  600  and  one  road 
show  and  motion  picture 
combined,  soatins  1,900. 


Ho.  of  Pupils  . 9,171 

Ho.  of  Pupils  .  bOO 

Ho.  of  Pupils  .  400 

Ho.  of  Pupils  . I,9b0 

Ho.  of  Pupils  .  160 

Churches 

Aatlican  9,  Baptist  1, 
Presbyterian  4,  Methodist 
9,  Hecro  1,  Concreffstional 
1,  Boman  Catholic  9,  end  7 
others. 


Location 

Situated  in  the  heart  of  Southern  Ontario,  49  miles  west 
of  Toronto,  99  miles  from  Hamilton,  78  miles  from  Niagara 
Falls,  182  miles  from  Detroit.  Main  lines  of  the  Grand 
Trunk  Bailway  and  Canadian  Pacific  Railway.  The  Grand 
Trunk  has  7  branch  lines  running  from  Guelph  and  the 
Canadian  Pacific.  The  Canadian  National  runs  to  Guelph 
from  Toronto. 

Principal  Industries 

Humber  98  and  are  uaried.  One  of  the  loading  cast  iron 
centres  of  Ontario,  several  important  foundries.  Badiators, 
boilers,  automobile  tires,  rubber  footwear,  dipped  rubber 
goods,  iron  and  steel  tubing,  malleable  and  cast  iron  fit¬ 
tings.  stoves,  pianos,  carpets,  agricultural  machinery,  elec¬ 
tric  lamps,  gas  engines,  knitted  goods,  springs  and  axles, 
woolen  and  cotton  yarns,  tents,  canned  meats,  carriages, 
sewing  machines,  lawn  mowers  and  caskets  ^ing  among 
the  most  prominent.  The  only  Linen  mill  in  Canada. 

Special  Information 

The  Ontario  Agricultural  College  established  by  the  On¬ 
tario  Government.  In  1918,  1960  students  attended  this 
College. 

The  Macdonald  Institute  attached  to  the  College  offers 
three  months*  courses  in  cooking,  sewing  and  laundry  work. 
The  Home-Makers*  course  to  prepare  professional  house¬ 
keepers  and  teachers  of  Domestic  Science  for  our  public  and 
high  schools.  More  than  800  girls  attend  this  institute  each 
year. 

Seat  of  Ontario  Agricultural  College  and  Macdonald  Do¬ 
mestic  Science,  having  more  than  1,000  students  and  visited 
annually  by  60,000  farmers.  Winter  Fair  held  in  December, 
annual  attendance  between  10,000  and  20,000  farmers  and 
stock  breeders. 


Suburban  and  Farm  Residents 

The  Ontario  Provincial  Winter  Fair  average  attendanos 
over  40,000.  Possibly  the  best  sheep  show  in  Canada  and 
is  said  to  surpass  all  other  Clydesdale  shows  on  the  Amer¬ 
ican  Continent. 

Fergus,  1,600;  Flora,  1,800;  Hespeler,  2,664;  Bookwood, 
628,  and  ten  smaller  villages.  There  are  many  of  the  rich¬ 
est  farms,  largest  dairies  and  large  apple  orchards  of  On¬ 
tario  located  in  this  area,  all  of  which  make  Guelph  the 
trading  center. 


Wholescders 


Fruit  . 1 

Grocers  . 2 

Meats  .  4 

Wholesalers  from 
Toronto,  London. 
Hamilton  and  Mon¬ 
treal  also  supply  local 
trade. 


Retail  Section 

About  one  mile  on  Wyndhsm, 
Quebec,  Carden,  Macdonnell,  snd 
Wilson  Steets.  Also  ItsUsn 
center  about  one  mile  from  hesrt 
of  city. 


Residential  Featttres 

Mo  tenement  houiee,  ne  Urf, 
apartment  houaea.  Heat  all  one 
and  two  family  houaea. 

The  hetela  are  Wellinttoa, 
Kinc  Edward  and  Boyal  and 
Commercial. 

Seine  the  center  of  a  rieb 
aericultural  diatrict  the  pnrohaa- 
ine  capacity  of  the  rural  terri¬ 
tory  la  comjMirattTely  lareer. 


Retail  Outlet  for  Nationally  Advertised  Products 


Auto.  (Passenger).  20  Clothiers  .  10  Florists  .  4  Jewelers  .  7 

Auto.  (Truck) .  8  Confectioaers  .  9  Furniture  .  7  Ladies*  Tailors  ...  1 

Auto,  (Tires) . 99  Dressmakers  .  19  Furriers  .  6  M^at  Markets  ....  80 

Auto.  (Parts) .  9  Druggists  .  7  Oarages  .  12  Men’s  Furnishings.  10 


Bakers 


9  Dry  Goods  .  6  Grocers  . 66  Merchant  Tailors..  19 


Cigar  Stores  .  6  Department  Stores.  9  Hardware .  6  Milliners  .  7 

Cloaks  and  Suits..  7  Electrical  .  6  Hats  and  Caps....  10  Opticians  .  4 


Photographers  ....  4 

Pianos  .  6 

Plumbers  .  7 

Restaurants  .  6 

Shoe  Dealers  .  9 

Sporting  Goods  ...  6 

Stationers  .  9 


Trading  Area 

Extends  north  to  Georgian  Bay,  west  to  Breslau,  al¬ 
though  a  large  trade  is  attracted  from  Kitchener,  south 
to  Galt  and  east  to  Brampton.  There  are  more  than 
100,000  people  in  this  area  and  throughout  the  district 
there  is  excellent  train  and  trolley  service. 


Sources  of  facts  and  figures — Guelph  Chamber  of  Commerce,  H. 
r  Hi  5  ff  esteby,  Sec'y-Treasurer. 


Newspapers 


Herald  (Eve) 
Mercury  (Evo) 


^uript;  mirrntrp 


duripli,  -  -  Cunuha 

ESTABLISHED  1867 

DAILY,  EVENING  EXCEPT  SUNDAY 

THE  ONLY  A.  B.  C.  PAPER  IN  GUELPH,  ONTARIO 


Read  in  90%  of  the  homes  in  Guelph  and  circulation  controlled  by  The 
Mercury.  We  have  our  own  newsboys  and  guarantee  advertisers  a  strictly 
home  paper.  Rates  on  Application. 


MEMBERS  OF  THE  A.  B.  C 
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BROCKVILLE,  ONT 


Population 


1911  Ceniui . 9,874 

AaMOnient  Commiitioner  Eitimate, 

City  . 9,824 

Board  of  Tr«H«  Katimato.  Oitr  and 

Suburban  . 86,881 


Classed  as 

Induitrial 

and 

Shipping 

Centra 


British  Whites  . 90%  Industrial  Workers....  60% 

foreign  Born .  1%  Home  Owners . 48% 

English  Reading . 100% 

Banks 

There  ar*  .ix  Canadian  oharterad  banka,  and  one  Loan  and 
Sannra  Company,  • 

Schools 

Public  Schoola  ....  6-1,200  Prirato  Bcboola  ...  8- 

Beparate  Bckool . , . .  1-  875  Buaineaa  College  . .  1-  175 

MIeflate  Initltute,.  1-  815 


Churches 

Baptlat  Churoh  .  1 

Proabyterlan  Church  , , .  2 

Kethodiit  Church  .  8 

Anflican  Churoh  . 8 

Roman  Catholio  . 1 


Location 

Port  on  the  St,  Lawrence  River,  XHviaional  point  of  the 
main  line  of  the  Grand  Trunk  Railway,  Terminal  of  the 
Canadian  PaciBc  Railway  and  Canadian  National 
Railway,  Situated  at  the  foot  of  the  Thouiand  Iilanda. 
208  mile,  from  Toronto;  78  milei  from  Ottawa;  185  milea 
from  Montreal. 


Suburbm  and  Farm  Residents 

Over  a  radiua  of  twenty-Sve  milea  the  principal  villasaa 
are: — Maitland;  Preacott;  Cardinal;  Iroquoii;  Lyn,  Mai- 
lorytown;  Lanidowne;  Athena;  Weatport,  tosethar  with  tho 
Countiea  of  Loeda  and  Granville,  part,  of  Lanark  and 
Dundaa,  population  of  which  la  eatimatod  at  76.997. 


Principal  Industries  are  as  follows:  Wholesalers 


Theatres 

One  Opera  House,  seating 
capaoitjp  1860. 

One  Moving  Picture  The* 
atre.  seating  capacity  1900. 


Condensed  milk;  cheese;  butter;  pumps;  lawn  mowers; 
hammers:  axes;  arey  iron  castings;  office  fumiture:  milk* 
ing  maohines;  wood  working  machines:  papar;  printing; 
confectionery;  separators;  cigars;  leather  belting;  gloves; 
men's  hats;  Immhw;  automobiles;  scales;  6re  extinguishers; 
patent  medicines:  breakfast  foods. 


Special  information 

Brockville  U  one  of  the  larfeet  induitrial  centres  be¬ 
tween  Montreal  and  Toronto  with  ideal  shippinc  facilities 
via  river  and  Great  Lakes  and  three  transcontinental  raif- 
ways.  The  Board  of  Trade  own  all  the  best  industrial 
sites  throushout  the  municipality,  which  are  held  avail¬ 
able  for  industrial  purposes. 

Excellent  harbor  with  every  possible  convenience.  Is  the 
centre  of  the  richest  dairying  section  of  the  Province  of 
Ontario  end  within  the  most  convenient  reach  of  every 
larffe  distributina  centre. 


Boots  and  Shoes 

Orooers  . 

Hardware  . 

Lumber  . 

Fruit  . 

Dry  Goods  . 

Dairy  supplies  . 


Brockville  Is  thi 
home  Town  of  ovei 
185  Commeroia! 
Travellers. 


Retail  Section 

The  retail  tectica  U  Ring 
Street,  and  Buell  Street.  The 
•tores  ere  medem  and  itp  to 
date  and  the  etoeke  are  of  the 
highest  class  merchandise  pro* 
curable. 


Residential  Section 

Brockville  I.  noted  for  the 
beautiful  residential  sections 
and  Is  almnst  entirMly  of  indi¬ 
vidual  dwelliap  houses.  Pride  Is 
taken  in  the  upkeep  and  appear¬ 
ance  of  every  street  in  the  com¬ 
munity.  East  and  West  of 
Brockville  alons  the  River  St. 
Lawrence  amonc  the  beautiful 
Thousand  Islands,  are  a  great 
number  of  summer  residences. 


Retail  Outlet  for  Nationally  Advertised  Products  Trading  Area 

Auto.  (Passenger)..  4  Clothiers  .  7  ElecWcal  .  6  Jewelers  .  6  Photographers  . 8  BrOckvillc  is  the  shopping  CCntre  foT  the 

Auto.  (Truck) . 4  Confectioners  . 7  J.*®'"*;"  .  *  Ladies’  Tailors . 1  Pianos  . 8  .  r  as 

Auto.  (Tires) .  4  Delicatessen  .  1  .  ®  Meat  Market. .  9  Plumbers  .  5  section  Last  of  Kingston  tO  Momsburg,  m- 

Auto.  (Parts) . 4  Dressmakers  . 11  .  a  Men’s  Furnishings..  9  Restaurants  . *  1  j-  T  J  J  r"  •!!  J  r 

Ssker.  . . .  5  Druggist.  . 7  Merchant  Tailors...  8  Shoe  Dealer.  . 4  cluding  Leeds  and  Greenville,  and  part  of 

Cigar  Stores . 11  Dry  Goods . 8  Hardware  .  8  Milliners  . 7  Sporting  Goods .  1  Lanark  and  Ihindas  Gounties 

Cloak  and  Suits .  Department  Stores.  8  Hats  and  Caps .  7  Optlciana  .  5  Stationer.  .  8  dim  Lfuiiuas  V-.UUnueB. 


Sources  and  figures  are  supplied  from  City  Clerk,  Assessment  Commissioner,  Board 


,  sources  ana  pgures  are  suppiiea  from  cifj 
IE..  Trade,  Bank  Officials,  School  Officials. 


Newspaper 


■ '  The  Recorder  and  Times 
(evening  and  weekly  edi¬ 
tions) 


1820  — CENTENARY  YEAR— 1920 


FOR  ONE  HUNDRED  YEARS 

THE  RECORDER  AND  TIMES 

BROCKVILLE,  ONT, 

has  been  the  recognized  family  newspaper  of  the  United  Counties  of  Leeds  and  Grenville  and  adjacent  territory.  It  is  the  only 
daily  newspaper  on  the  frontier  between  Kingston  and  Montreal  and  serves  a  section  whose  residents  are  wealthy,  industrious 
and  progressive. 

Brockville  is  the  county  town  of  Leeds  and  Grenville  and  the  recognised  shop-  Road  to  the  Ocean,”  Leeds  and  Grenville  counties  are  unique  in  their  situation  and 

ping  centre  for  the  district.  With  its  admirable  location  from  a  transporation  stand-  extent  and  in  their  facilities  for  agriculture,  commerce  and  indnstry.  Traversed 

point,  both  rail  and  water,  it  is  in  much  favor  as  a  shipping  centre.  by  three  great  transcontinental  railway  syatenu.  there  are  navigable  waters  on  throe 

Tho  gateway  to  the  Thousand  Islands  and  to  the  Rideau  Lakes,  at  which  resorts  sides  for  transportation  to  and  ftom  tho  Great  Lakes. 

100.000  people  are  annual  visitors,  it  derives  the  beneSt  of  a  large  and  prosperous  The  district  is  considered  the  banner  dairying  section  of  thai  province.  Its  annual 

summer  trade  to  be  increased  on  the  completion  of  the  trans-provincial  Highway,  products  of  cheese  are  valued  at  85,000.000, 

Its  industrial  strength  is  growing  rapidly  as  are  its  population  and  its  importance.  Deposits  of  phosphate,  mica,  iron.  lead,  granite  and  pigments  aro  waiting  for  ex- 

Eight  thousand  Hydro  Electric  H.F.  is  waiting  here  for  manufacturers  to  put  to  use.  ploitation.  There  is  an  abundance  of  unharnessed  water  powers.  The  TinhiTf  of  Leeds 

Industrial  sites  are  ^provided,  county  have  a  continental  r^ntation  at  a  tourists’  and  Sshermen’s  paradise.  The 

With  the  opening  of  the  St.  Lawrence  route,  Brockville  will  be  on  ‘‘The  Open  Thousand  lelands  skirt  its  southern  boundary. 


LEEDS  AND  GRENVILLE  SUBSCRIBED  $11,006,850  TO  THE  CANADA  WAR  LOANS 
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“Ontario’s  Oldest  Newspaper”  has  been  the  home  paper  of  this  section  for  a  century.  It  is  alone  in  the  field  and  should  not  be  overlooked  by 
the  advertiser  lookinf  for  a  Canadian  market. 
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THE  RECORDER  PRINTING  COMPANY,  Ltd. 
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Editor  &  Publisher  for  April  10,  1920 


Population  City 

1911  c«niut  . 46.900  Classed  as 

Chamber  of  Commerce  Eitimste. 

City  . 60,000  Industrial 

Chamber  of  Commerce  Estimate, 

City  snd  Suburban  . 150,000 

Native  Whites  . 65%  English  Reading  . 90% 

Foreign  Bom  .  15%  Indnstrial  Workers  ..  12% 

Negroes  .  0%  Home  Owners . 80% 

Banks 

11  chartered  banks.  6  Loan  and  Savings.  5  trust  com¬ 
panies. 

Schools 

Public  Grade  . 26  No.  of  Pupils . 11,500 


English  Reading  . 90% 

Industrial  Workers  ..  12% 
Home  Owners . 80% 


High  .  1 

Normal  Training  .  1 

Theatres 

Grand  Opera  House,  seven 
vaudeville-picture  houses. 
Total  seating  about  7.000. 


No.  of  Pupils .  1,100 

No.  of  Pupils  .  200 

Churches 

Protestant  47,  Roman 
Catholic  5,  other  denomina¬ 
tions  19. 


f4;]JEDITOR&  PUBLISHER 

SPACE  BUYERS  CHART- 

Location 

Midway  between  Toronto  or  Buffalo  and  Detroit.  Twenty- 
three  miles  from  Lake  Erie,  connected  by  city-owned  elec¬ 
tric  railway.  Opposite  Cleveland  on  Lake  Erie. 

Principal  Industries 

258  factories  in  operation,  products  including  iron  and 
steel,  wood,  leather,  brass  products,  cigars,  cigar  boxes, 
boots  and  shoes,  wearing  apparel,  hosiery,  gloves,  furniture, 
engines,  agricultural  implements,  tinware,  biscuits  and  con¬ 
fectionery,  boilers,  paper  boxes,  chemicals  and  others. 

Special  Information 

Two  modem  hospitals,  St.  Joseph's  and  Victoria.  Mili¬ 
tary  headquarters  for  Western  Ontario.  I.ow  electric  power 
and  light  rates,  distributing  point  to  the  home  market— 
Western  Ontario  peninsula  with  upwards  of  a  million 
people — thp  network  of  railways  give  unusual  facilities. 


LONDON,  ONT, 


Suburban  and  Farm  Residents 

Cities  and  towns  within  thirty-five  miles  radius— St. 
Thomas,  population  16,000;  Woodstock.  11,000;  IngersoU, 
6,000  ;  8t.  Mary's,  4,000;  Strathroy,  8.000;  Aylmer,  2,350. 


Wholesalers 

Grocers  .  6  Dundas  and  Richmond  Streets, 

Provisions  .  5  radiating  in  each  direction.  The 

Fruits  .  6  stores  on  Dundas  Street  practi- 

Confectioners  .  4  cally  extend  to  East  London. 

Wholesale  center  for  Residential  Features 

Western  Ontario.  Pre-eminently  a  city  of  homes, 

famed  for  the  beauty  of  its 
parks,  avenues,  boulevards  and 
residences.  Known  as  the  Forest 
city.  _ 


Retail  Section 


Retail  Outlet  for  Nationally  Advertised  Goods 


Auto.  (Passenger).  22  Clothiers  .  19  Electrical  .  16  Jewelers  .  15  Photographers  ....  11 

Auto.  (Truck)  ....  6  Confectioners  . 29  Florists  . 20  Ladies'  Tailors  ...  4  Pianos  .  6 

Auto.  (Tires)  ....  10  Delicatessen  . 12  Furniture . 28  Meat  Markets  ....  44  Plumbers  . 28 

Auto.  (Parts)  ....  6  Dressmakers  . 86  Furriers  .  4  Men's  FiU’nishings.  15  Restaurants  . 88 

Bakers  . 24  Druggists . 16  Garages  . 15  Merchant  Tailors  .  18  Shoe  Dealers  . 10 

Cigar  Stores  . 29  Dry  Goods  . 18  Grocers  . 284  Milliners  . 25  Sporting  Goods  ...  12 

Cloaks  and  Suits..  5  Department  Stores.  5  Hardware  .  11  Opticians  .  6  Stationers  .  7 

Hats  and  Caps  ....  5 


NOTE;  Sources  from  which  figures  and  facts  were  secured:  Mr.  Gordon  Philip,  Secretary  London  (Chamber  of  Commerce 


Trading  Area 

The  trading  area  covers  a  rich  agricultural  area  en¬ 
croached  by  electric  railways  and  excellent  automobile 
roads.  The  Western  Fair,  held  annually,  compares  favor¬ 
ably  with  any  fair  held  in  any  Canadian  city.  The  center 
of  that  peninsula  of  Western  Ontario  formed  by  Lake  Erie, 
Lake  Huron,  Lake  St.  Clair  and  the  Detroit  River. 

Newspapers 

Advertiser  (M  &  E)  Echo  (Weekly) 

Free  Press  (M  &  E)  Farmers'  Advocate  (Weekly) 


and  Publicity  Commissioner  for  London. 


Population 

1910  Census  . 16,50<t 

Board  of  Trade  Estimate,  City.. 20, 000 
Board  of  Trade  Estimate,  City  and 

Suburban  . 80,000 

Native  Whites . 1C0%  English 

Foreign  Bom . 88%  Industri 


City 

.  .16,50<»  Classed  as 
.  .20,0(K)  Manufacturing 

ity  and  and 

..80,000  Shipping 

English  Reading . 65% 

Industrial  Workers ....  60^  c 


Negroes  . None  Home  Owners . large 

Banks 

Nine  Dominion  of  Canada  chartered  banks  with  head 
offices  in  Halifax.  N.  8.,  Toronto.  Montreal  and  Winnipeg. 
Capital,  $87,875,650.  Reserve,  $96,618,548, 

Schools 

Public  grade .  9  Separate  Schools .  5 


High  .  1 

State  Normal  Training  un¬ 
der  construction. 

Theatres 

8  Theatres.  Total  seat 
ing  capacity,  8,600. 


No.  of  Pupils . 8,079 

No.  of  Pupils .  860 

Churches 

15  Churches.  9  Protestant, 
2  Roman  Catholic,  4  other 
denominations. 


H  EDITOR  PUBLISHER 

SPACE  BUYERS  CHARTS  i 

Location 

On  harbor  Kaministikwia  River  and  Thunder  Bay,  north 
end  of  Lake  Superior.  Canadian  Pacific-Canadian  National 
Canadian  Government. 

Principal  Industries 

Power  Co.,  twenty-three  grain  elevators,  capacity  80,- 
105,000  bus.,  flour  milling,  railway  yards,  coal  docks,  brick, 
starch  works,  lumber,  sash  and  door. 

Special  Information 

85,000  horse-power  at  extremely  moderate  price— mu¬ 
nicipality  owns  street  railway,  lighting  plant,  phones, 
waterworks,  metallic  and  non-metallic  resources.  Pulp- 
wood— large  grain  storage. 


Retail  Outlets  for  Nationally  Advertised  Goods 

Clothiers  . 6  Florists  .  1  Ladies'  Tailors . 2  Pianos  . 4 


Auto.  (Passenger)..  Clothiers  . 6  Florists  .  1  Ladies'  Tailors . 2  Pianos  . 4 

Auto.  (Truck) .  Confectioners  . 12  Furniture  . 8  Meat  Markets . 10  Plumbers  . 5 

Auto.  (Tires) .  Dressmakers  . 8  Furriers  . 4  Men’s  Furnishings..  6  Restaurants  . 7 

Auto.  (Parts) .  Druggists . 10  Garages  . 4  Merchant  Tailors...  3  Shoe  Dealers . 6 

Bakers  . 6  Dry  Goods . 6  Grocers  .  84  Milliners  . 2  Sporting  Goods . 5 

Cigar  Stores . 4  Department  Stores . .  2  Hardware  . 5  Opticians  . 8  Stationers  . 8 

Cloaks  and  Suits ...  8  Electrical  . 4  Jewelers  . 5  Photographers  .  8 _ 


NOTE:  Sources  from  which  figures  and  facts  were  secured— Chas.  W.  Wilson,  Secretary 
Retail  Merchants  Assn.  Board  of  Trade,  and  Col.  Milton  Francis. 


FORT  WILLIAM,  OINT 


Suburban  and  Farm  Residents  ' 

Land  adjacent  has  no  superior  for  dairying  and  mixed 
farming  purposes.  Hay  and  root  crops  and  an  abundance 
of  pure  water.  The  soil  is  rich  and  arable.  Some  10,000 
farmers  in  district  adjoining. 

Retail  Section 

Wholesalers  Principal  shopping  center,  Vic- 

Dry  Goods  1  Avenue.  Simpson  Street, 

Fruit,  and  Priducti  4  Street  and  Syndicate  Ave- 

Grocers  . 8  sub-centers  at 

Hardware  *!!!!*.!!!*.  3  west  ends  of  city. 

. 5  Simpson  Street,  principally 

Farm  Imilimenu! ! 2  »l>opPing  district. 

Wholesale  Tobao-  Reaidential  Feature* 

coniit  .  1  Modem  and  beautiful  homes, 

Hanufacturing  Job-  streets  well-lighted.  All  the  usual 
hers  .  4  civic  advantages  are  present. 


Tourist  Information 

To  the  north  it  extends  to  White  River  on  the  C,  F,  R. 
including  of  course,  the  Twin  City  of  Port  Arthur,  as  well 
as  Schreiber,  Mipigon,  etc. 

To  the  west  Murillo,  Hymers,  and  the  other  farming  vil¬ 
lages  are  within  our  sene. 

To  the  southwest,  Dryden,  Ignace  and  other  railway  and 
farm  centers  are  selling  points  for  merchants  here. 


Newspapers 


Population  City 

1916  Census  . 15,150  Classed  As 

Board  of  Trade  Eatimate,  City  Industrial 

(1919)  . . .  1,800  guj 

Board  of  Trade  Estimate,  City  ShiuDinr 

and  Suburban . 100,000  -nipping 

Native  Whitei  . 75%  English  Reading  ....  85% 

Foreign  Bom  . 25%  Industrial  Workers...  75% 

Negroes  . Three  Home  Owners  . 1,572 

Eianks 

Seven  chartered  Banks  with  combined  assets  of  $2,028.- 
614,559.  The  per  capita  aavingi  for  Port  Arthur  is  $150= 
$2,700,600.00. 

Schools 

Public  Schools  .  8  No.  of  Pupils  . 2,700 


Collegiate  Institute  ....  1 
Buaineat  College  .  1 

Theatres 

Two  Moving  -  Pictures 
Theatres.  One  VandeviUe 
and  Play  Home. 


Anto  (Paaienger).  10  Breaamakers  .  6 


No.  of  Pupils  .  220 

No.  of  Pupils  .  100 

Churches 

Nineteen  churches,  repre¬ 
senting  practically  aU  de¬ 
nominations.  Seven  beantiful 
brick  and  one  atone  build¬ 
ing.  Fine  brick  T.  M.  C.  A. 


Retail  Outlets  for  Nationally  Advertised  Goods 


SEDITOR&  PUBLISHER 

781  —space  BUYERS  CHART~ 


Location 

At  head  of  Great  Lakes  navigation.  C,  P.  B.,  C.  N,  R,, 
0,  T.  F.  II  miles  of  waterfront. 


i  Principal  Industries 

Shipbuilding,  Pulp  and  Paper  Making,  Grain  Elevator, 
Foundry,  Lumber  and  Planing  Mills,  Mining,  Mixed  Farm¬ 
ing  and  Dairying. 


PORT  ARTHUR,  O 


Special  Information 

Surrounding  country  rich  in  Minerals,  Lumber,  Pulpwood, 
Farming  and  dairying,  root  crops,  government  prixe  for 
highest  yield  per  acre. 


Suburban 

and  Farm  Residents 

The  city  limits  comprise  10,275  acres.  11  miles  of  lake 
frontage.  The  tubaidiary  area  ia  about  62,000  square  miles 

with  a  population 
towns  and  villages. 

of 

about  resident  on  farms, 

Wholesalers 

Retail  Section 

1 

On  Cumberland  Street,  Arthur 

Provisions  . 

Street  and  Bay  Street,  Excellent 

I 

Wholesale  and  Retail  Stores  and 

Confectioners  . 

2 

office  buildings. 

Hardware  . 

1 

Residential  Features 

Fruit  . 

1 

The  Naples  of  Canada.  250 

Meat  . 

feet  above  Lake  Superior.  De* 

lightful  view  of  mountains,  hills 

Flour  . 

2 

and  islands. 

Auto  (Tmck)  ....  2 

Auto  ITires)  ....  4 

Auto  (Parts)  .  4 

Bakers  .  6 


Furriers  .  8 

.  o  Garages  .  6  Men’s  Furnishing 

D^rtSSnt  Stomi'.  1  O™"™  . “ 


Meat  Markets  .... 
Men’s  Furnishings . 


Cigar  Stores  .  7  Floriau  .  1  Hats  and  Capa... 


Milliners  .  1 

Optioians  .  S 


Confectionera  .  5  Furniture  .  8  Jewelera  .  4  Photographers 


Pianos  .  8 

Plumbers  .  7 

Restaurants  .  6 

Shoe  Dealara  .  18 

Sporting  Ooodt  ...  7 
Stationers  .  2 


sraiuiii(  /area 

The  area  subtidlary  to  Fort  Arthur  on  a  business  basis 
approximates  62,000  square  miles.  Practically  the  whole 
area  from  Schreiber  to  Kenora  can  be  considered  Port  Ar¬ 
thur’s  trading  area.  Port  Arthur  is  also  Western  Canada’s 
Grain  Gutlet  to  the  Atlantic. 

Newspapers 

News-Chronicle  (E). 


NGTE:  Sonrees  from  which  Ogures  and  facts  were  secured — Jos.  Z.  Finrel.  Secretary  Board  of  Trade,  and  Harvey  E.  Boyds,  Assessment  Commissioner,  Port  Arthur.  Ont. 


Population  City 

1911  Census  . 10,994  Classed  As 

Board  of  Trad*  Eatimate,  City  . 12,000  \ 

Board  of  Trada  Estlmata.  City  and  *? 

Suburban  . 17,000  and  Shipping 

Native  Whites . 70%  English  Beading . 809! 

Foreign  Bora . $0%  Indnstrial  Worker! - Mr’. 

Negroea  . Nona  Home  Gwnen  . 60) 

Banks 

Nina  branch  hanks  with  National  resonreet.  Mina  lar 
Inga  banks. 

Schools 

Public  grade .  8  No.  of  Pupil* . 2,89' 

High  .  1  No.  of  Pupil* .  81i 


Theatres 

Five  theatres  with  seat 
ing  caoarltT  of  8.100. 


Auto,  (Paaienger) .  7 

Anto.  (Truck) .  8 

Auto.  (Tirea)  ....  7 


(Churches 

Seventeen  churchet  —  si 
denominations. 


Retail  Outlets  for  Nationally  Advertised  Goods 

Clothieri  .  19  Florists  .  8  Jewelers  . 

Confectioners  . 28  Fumitnre  .  7  Ladies’  Tailors -  4 


EDITORS  PUBLISHER 

SPACE  BUYERS  CHART  ~ 

Location 

Gn  St.  Mary’s  River  between  Lake*  Superior  and  Huron 
at  rapids  where  50,000  H,P,  has  been  developed. 

Principal  Industries 

Steel  Rail  mill,  structural  iteel  mill,  blast  fumaoea, 
coking  plant,  chemical  plant,  pulp  and  paper  mllli,  foun¬ 
dries,  cp-n  hearth  furnaces,  car  shops. 

Special  Information 

The  only  border  community  which  is  larger  than  its 
American  sister  town.  Steel  plants  have  orders  now  in 
hand  te  keen  running  till  May,  1920. 

City  cast  7.500  ballots  October  20,  1916. 


SAULT  STE.  MARIE,  ONT. 


Suburban  and  Farm  Residents 

No  suburban  city  or  towni.  Agricultural  population 
within  15  miles  about  8,000. 


Wholesalers  Retail  Section 

. •  On  several  blocka  of  Main 

?*®^*^®*  . 5  Street  and  on  some  adjoining 

FERit*  . 8  streets. 

Confectioners  . 8 

Residential  Features 

Every  house  compelled  to  con¬ 
nect  with  sewers  and  to  conform 
to  high  building  standards. 


Photographers 
Pianos  . 


Dressmaker*  .  7  Furriers  .  4  Meat  Markets . 10  Plumberi  .  7 


Auto.  (Part*) .  8  Druggists  .  18  Garages 


Men’s  Furnishings.  86  Restaurants 


Bakers  .  7  Dry  uooos . 

(hgar  Store* .  81  Department  Stores 

Cloaks  and  Suita..  Electrical 


Dry  Oo^s . 89  Grocers  . 45  Merchant  Tailors . .  11  Shoe  Dealeri . 12 


Hardware  .  10  Milliners 


6  Hats  and  C 


Sporting  Goods .... 
Stationera 


Trading  Area 

Extends  200  miles  to  north  on  Algoma  Central  Railway 
and  69  East  to  Blend  River  on  Soo  line  of  C,  P,  R. 

Newspapers 

Sault  Daily  Star  (Eve.), 


ty  Aasesaor  Crawford. 


Editor  &  Publisher  for  April  10,  1920 


Population  City 

j,f.t  Census  . 101,795  Clatied  A* 

Present  Estimate,  City . 120,032  Industrial  and 

Present  Estimate,  City  and  _  Seat  of 

Suburban  . 276,000  Government 


Kative  White . 96% 

Poreicn  Born .  6% 

Kecroes  . Lets  Than  10 

Students  . 460 

Bonks  . 40  chartered 

Schools  . 69 

Theatres  .  22 


English  Reading . 98% 

Industrial  Workers....  86% 

Families  . 23,600 

Summer  Residents ....  Rone 

Churches  .  98 

Pupils  . 24,000 

Seats  . 23,000 


SIEDITOR&  PUBLISHER! 

SPACE  BUYERS  CHARTS  [ 

Location 

One  hundred  and  thirteen  miles  west  of  Montreal,  835 
east  of  Toronto.  Three  transcontinental  railway  systems 
(Grand  Trunk;  C.  F.  R.,  Canadian  National).  Canadian 
terminal  of  New  York  Central.  , 

Principal  Industries 

Lumber,  iron  working,  paper  and  cardboard,  leather 
goods,  tents  and  canvass  goods,  boats,  carriages,  office  dx* 
tores,  meat  packing,  pianos,  stores,  autos,  trucks,  sash 
and  doors,  men’s  clothing,  electrio  oars,  boilers,  harness, 
stationery,  matches,  cement. 

SpecisJ  Information 

This  district  produced  90,000,000  lbs.  of  cheese  and 
4,000.000  lbs,  of  butter  besides  supplying  milk  to  the 
larger  cities. 


OTTAWA,  ONT. 


Suburban  and  Farm  Reaidenta 

Hull  22,000,  Alexandria  8,500,  Brockvillo  9,500,  Cornwall 
6,598  and  many  valuable  farms  and  dairies  besides  at  least 
80  towns  and  villages  of  500  to  1,000  population. 

Wholesale  Houses  i  Retail  Section 


Beef  .  3 

Grocers  . 10 

Boots  and  Shoes...  8 

Clothing  .  8 

Confectionery  ....  9 

Druggists  .  5 

Dry  Goods  .  10 

And  several  other 
lines  supplying  a  wide 
area. 


Retail  Section 
Principal  section  totals  almost 
4  miles  on  Sparks.  Ridean  and 
Bank  Sts.  Large  number  of 
scattered  stores. 

Residential  Features 
Nearly  200  apartment  houses. 
Many  brick  dwellings  owned  by 
occupants. 


Retail  Outlet  for  Nationally  Advertised  Goods 


Auto  (Passenger 


Bakers  . 89  Department  Stores. 


Agencies  . 87  Cigar  Stores . 42  Electrical  .  14 


Agencies  . 16  Confectioners 


Cloaks  and  Suits..  19  Florists 


luto  (Tires)  Clothiers  . 85  Furniture 

Agencies  . 80  Dres^s  Makers . 88  Furriers  . 

Luto  (Parts)  Druggists  . 68  Garages  . 

Agencies  .  9  Dry  Goods .  56  Grocers  . 


Fruit  . 90 


Hardware  .  88 

Hats  and  Caps ....  15 

Jewelry  . 87 

Ladies’  Tailors  ...  18 

Meat  Markets . 79 

Men’s  Furnishings.  85 
Merchant  Tailors . .  68 
Millinery  . 85 


Opticians  .  4 

Photographers  ....  15 

Pianos  .  11 

Plumbers  . 88 

Restaurants  . 46 

Shoe  Dealers . 48 

Sporting  Goods....  8 
Stationers  .  9 


Trading  Area 

Weit  to  Pembroke,  east  to  Vankleek 
Brockville,  touth  to  Preecott,  north  to 

Kill,  southwast  to 
Graoefleld.  1 

Newspapers 

Citixen  (Mot.  &  Eve,). 

Joumsl  (Mor,  &  Eve.). 

Le  Droit  (Eve.). 

, 

Facts  secured  from  F.  W.  Crabbe. 

Population  City 

1919  Census . 10,082  ClaMod  as 

Chamber  of  Conunerce  Estimate, 

City  . 11,000  inowtnai 

Chamber  of  Commeroo  Estimate, 

City  and  Suburban . 80,000 

Native  Whites . 98%  English  Reading . 100% 

Foreign  Born .  2%  Industrial  Workers...  50% 

Negroes  . None  Home  Owners . 8,000 

Banks 

Savings  . 5  Resources  ....$1,866,000.00 

Trust  Co .  1  Resources  ....11.672,500.00 

Schools 

Public  grade . 5  No.  of  Pupils . 1,000 


High  .  1 

Separate  . .  1 

Theatres 

Two  theatres  with  total 
seating  capacity  of  1,800. 


No.  of  Pupils .  4(H> 

No.  of  Pupils .  800 

Churches 

Baptist  8,  Methodist  8, 
Anglican  8,  Presbyterian  8, 
Roman  Catholic  1,  other 
sects  5. 


f|i|EDITOR«-  PUBLISHER 

SPACE  BUYERS  CHART  ~ 

Location 

79  mile,  louthweit  of  Toronto  on  the  Thame,  river.  On 
the  main  linee  C,  F.  R.  and  G,  T.  R. 

Principal  Induatriea 

Wagoni,  biaonita  and  oonfeotionery,  hamesi,  furniture, 
wood  working  machinery,  garden  tool.,  veneer  goodi,  knitted 
goode,  pianos  and  organ.,  ceroala,  wire  fencing,  terxtile, 
etovee,  fertilizer,  stationary  enginea. 

Special  Information 

The  city  of  Wooditock  it  beautifully  lituatod  in  the 
oontre  of  Oxford  County,  one  of  the  rioheit  and  moat  prot- 
poroue  agricultural  and  itook  raiaing  diatricta  of  the  Do¬ 
minion. 


WOODSTOCK,  O 


Suburban  and  Farm  Residents 
Within  a  26  mile  radiui  of  Wooditock  are  the  towns  of 
Tilleonburg,  Norwich,  and  viUagea  of  Hiokaon,  Taviatook, 
Embro.  RurgeasviUo  and  several  others. 

Retail  Section 

Wboleaalers  Six  blocka  on  Dundas  Street. 

1  A'l  modem,  up-to-date  bueineee 

urocere  .  houees.  There  ere  two  large  do- 

Provieiona  . 1  partment  etorea.. 

Fruits  . 2 

Confoctloneri  . 2 


Retail  Outlet  for  Nationzdly  Advertised  Goods 


Auto.  (Patsenger)..  4  Confectioneri  . 6  Florists  . 2  Jowelori  . 4  Photographeri  . 8 

Auto.  (Truck) . 4  Delicateeaen  .  1  Furniture  . 2  Ladiei’  Tailore . 8  Pianos  .  6 

Auto.  (Tiros) . 6  Dreiemakere  . 8  Furriers  . 2  Meat  Markets  . 4  Plumbers  . 6 

Auto.  (Farts) . 4  Druggiita  . 6  Garages  .  6  Men’s  Furaiihings..  6  ResUurants  . 4 

Bakeri  . 4  Dry  Goods . 3  Grocers  . 16  Merchant  Tailore...  3  Shoe  Dealers . 6 

Cigar  Stores . 6  Department  Stores..  2  Hardware  .  6  Milliners  .  6  Sporting  Goods . 6 

Cdoeke  end  Suite...  4  Electrical  . 4  Hats  and  Capa . 6  Opticians  . 4  Stationora  .  5 


. -  Residential  Features 

Confoctloneri  . 2  .plendid  homes,  most 

ere  one-femily  bouses.  There  are 
no  “poor”  neighborhoods.  Noted 
for  its  woU  kept  publio  parks  and 
boulevardi. 


Trading  Area 

Wooditock  is  the  .hopping  centre  for  the  whole  of  Oxford 
county  with  a  population  of  upwards  of  46,000, 

Newspapers 

Sentinel-Review  (Eve,). 


NOTE:  Sourcei  from  which  figures  and  facts  were  secured 
— City  Clerk,  Board  of  Trade  and  other  reliable  sources. 


Population  Citjr 

1911  Census . . . 9,278  Classed  as 

Chamber  of  Commeroo  Estimate, 

City  . 16,000  Industrial 

Chamber  of  Commerce  Eatimato. 

(hty  and  Suburban . 17,000 

Native  Whites . 90%  English  Reading . 96% 

Foreign  Bom .  9%  Industrial  Workers _ 36% 

Nagroet  .  1%  Femiliei  . 3,000 

Banks 

11  Banks,  and  one  Building  Savings  and  Loan  Aaaooiation, 

Schools 

Publio  .  7  Technical,  under  oonstruo- 


Soparato  .  1 

High  .  1 

Collegiate  Institute . 1 

Ladies  Academy .  1 

Theatres 

3  Motion  Picture  Thos- 
tros.  Total  seats,  1,500, 


etruction  .  1 

No,  of  Pupils . 

No.  of  Pupils . 

No,  of  Pupili . 

Churches 

8  AngUcan,  6  Methodiit, 
2  Roman  Catholic,  2  Prot- 
bytorian,  2  Baptist  and  8 
Mitoollaneoui. 


iEDlTOR&  PUBLISHER 
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Location 

On  the  Niagara  River,  at  the  Falla.  On  the  0.  T,  R, 
On  the  C.  F,  R.,  M.  C.  B.,  0.  N,  R.,  Lehigh  Valley, 
Wabeeh,  Pare  Marquette,  Erie  Railway, New  Tork  Central, 

Principal  Industries 

Cereal  foods,  carborundum,  cans,  lilverware,  oyanamid, 
auspendera,  neckwear,  hosiery,  boots  and  shoes,  ooraeta, 
hati,  carpet  iweepere,  paper  boxes,  abrasives,  hoisting 
meohinery,  graphite. 

Special  Information 

Famed  for  its  power  development.  Also  has  natural  gai. 
In  oloie  proximity  to  the  Niagara  Fmit  Diitriot, 


MAGARA  FALLS,  ONT. 


Suburban  amd  Farm  Residents 

Gueeneton  880,  South  End  snd  Stsmford  1,000,  Cbippsws 
1,800,  Thorold  ,  eoversl  emsUer  villages  and  many 

miles  of  the  richest  snd  Justly  famous  Niagara  Diitriot 
orchards  and  farmi. 

Wholesalers  Retail  Section 

Grocers  . 8  One-hslf  mile  on  Queen  Bt., 

Erie  Avo.  snd  Bridge  St. 

Hamilton,  St.  Catha-  Victoria  Ave.  and  Center  Bt. 
rinse  and  Toronto 

t  V  ,  “d  8U.  about  V,  mila  long, 

wholeaala  houses  alto 

cover  this  area. 


Retail  Outlet  for  Nationally  Advertised  Goods 


Auto,  (Dealers) ....  8 

Auto.  (Parts) . 8 

Bakeri  . 7 

(hgar  Btorei . 8 


Dreeamakera  . 24 

Druggiata  .  9 

Dry  Goods  .  6 

Department  Storei . .  1 


Cloaks  end  Suits...  10  Eleotrioal  .  6 


Clothiere  . 18 

Confectionera  . 10 


Floriita  .  6 

Furniture  .  5 


FruiU  . 10 

Garages  . 0 

Grooers  . 60 

Hardware  .  8 

Hats  and  Capa . 6 

Jewelers  .  4 


Leather  Goode  . 2 

Meat  Markets  . 12 

Men’s  Furnishings . .  11 

MilUners  .  0 

Opticians  . 4 


Pianos  .  8 

Plumbers  .  8 

Rostanrants  . 8 

Sewing  Machinoa...  8 
Teas  and  Coffees.. .  8 


Photographers  .  84  Stationers  . 10 


cover  this  area.  Residential  Features 

PrseticaUy  all  one  and  two 
family  houaei. 


Trading  Area 

Eztenda  north  to  Queeneton.  northwest  to  St.  Davids, 
west  nearly  to  Welland,  south  to  Black  Cnek.  Throughont 
area  there  is  fine  eleotrio  tmnaportation  faoiUtiea,  It  is 
a  rich  farming  and  orchard  area  with  Niagam  Fallt  aa  the 
big  marketing  oenter. 

Newspapers 

The  Evening  Review. 


NOTE:  Sources  from  which  figures  end  facts  were  secured— H,  H,  Beam,  Secretary  Cham  her  of  Commerce. 


Population 

Lett  Census . 

Present  Eitimete,  City . 

Present  Eitimete,  City 
Suburban  . 


City 

.11,000  Classed  As 

.18,000  I»du.tri.i 


Native  White . 99% 

Foreign  Born .  1% 

Negroes  . Leu  Than  20 

Students  .  ISO 

Banks  . 7  chartered 

Bohools  .  7 

Theetrei  .  8 


Churchu  .  10 

English  Reading . 98% 

Industrial  Workers  . . .  28% 

Femiliet  . 2,218 

Summer  Residents  . . .  .Few 

Pupils  . ..1,686 

Seats  . 1,400 


H EDITOR  &  PUBLISHER 

—  SPACE  BUYERS  CHART—  , 

Location 

On  Grand  Trunk,  Canadian  National  and  C,  P.  R.,  Moira 
River  and  Bay  of  Quinto.  la  220  milu  west  of  Montreal 
and  118  milei  out  of  Toronto. 

Principsd  Industries 

Hardware,  looki,  woolen  goods,  knit  goods,  paper,  planing 
mlUi,  rolling  milla,  ooraeta,  ehirti,  pottery,  fnmitnre, 
ohMse,  large  dairies  in  adjacent  territory. 

Special  Information 

In  the  oenter  of  a  proaperout  dairy  land.  Cheese  is  one 
of  the  most  important  exports.  Rapidly  growing  ai  an 
industrial  oenter. 


BELLEVILLE,  ONT. 


Suburban  and  Farm  Residents 
Chetterton,  Corbyville,  Wallbridge,  Frsnkford,  Bsyside, 
Foxborough  snd  prosperone  farms. 


Wholesale 

Houses 

Grocers  .  1 

Maau  .  1 


Retail  Section 

About  one  mile  long. 

Residential  Features 


Auto  (Pattonger) 

Retail  Outlet  for  Nationally  Advertiaed  Goods 
Bakers  .  8  Department  Storei.  1  Hardware  . 

1 

Opticians  . 

...  1 

Agenoiet  . 

8 

Cifar  Stores  . 

4 

Electrioal 

.  8 

Hats  and  Caps .... 

8 

Photographers  . 

...  8 

Auto  (Truck) 

Cloaks  and  Suita . 

1 

Floriata  . . 

.  8 

Jewelry  . 

Ladiu’  Tailors  . . . 

1 

Pianos  . 

...  1 

Agenoiet  . 

8 

Confectioners  . 

4 

Furniture 

8 

Plumbers  . 

...  4 

Auto  (Tirol) 

Clothiers  . 

1 

Furriers 

.  8 

Meat  Marketi . 

17 

Rutaurants  . . . 

...  6 

Afencies  . 

10 

Dress  Makers . 

7 

FmlU  . . . 

Men’s  Fnmishings . 

8 

Shoe  Dealers  . . 

...  6 

Auto  (Parts) 

Druggists  . 

6 

Garages  . . 

Merchant  Tailors . , 

8 

Sporting  Goode 

...  1 

Agencies  . 

7 

Dry  Goode . 

5 

Grocers 

. 87 

Millinery  . 

4 

Stationers  . 

...  8 

Confectionery  . 1  I  Mostly  one  family  etrnotnrM. 


Trading  Area 

Extends  shout  eight  miles  north,  fifteen  milei  out, 
twenty  milu  west. 


Newspapers 


Intelligencer  (Eve.). 


Ontario  (Svo,), 
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City 

Claased  A* 

InduttrUI 


City  and  Suburban  . 80,000  i 

Nati*e  Whitea  .  Enflith  EeadiTjf  . 98' 

Foreicn  Bom  . 88"^  Induitrial  Workera  ..  88' 

ltoCTOea-L«aa  than . 100  Eamiliea  . Sll 

Banka 

Kine  Banka — brancheaof  National  Syatom. 

Schools 

Public  trad*  .  •  No.  of  Pupila - 1I4« 

Hiyh  .  1  *0.  of  Pupila....  861 

Homan  Catholic ....  8 

Theatres  Churches 

8  MoTinc  Picture .  800  Froteatant  . 

1  Piet,  and  TaudoTille.  748  Catholic  . 

1  I^itimate  . 1800  Other  Donominationa  . . . 


Location 

On  St.  Clair  Rivor  luat  below  ita  junction  with  Lako 
Huron:  Grand  Trunk  Ry.  and  deep  water  navication. 

Principal  Industries 

Oil.  lumber,  farm  machinery,  foundries,  8az  milla,  bridee 
buildiny  material,  pi^ier  products,  saw  mills. 

Special  Information 

Sarnia  offers  sjMcial  facilities  to  United  States  manu¬ 
facturers  establishing  Canadian  branch  plants;  ita  advantages 
as  a  place  of  residence  with  playgrounds,  parks,  beachos, 
steamer  trips,  etc.,  place  It  second  to  no  other  city  in 
Canada. 


ToUl 


Population 

1911  Census  . 1 

A.  B.  C.  Estimate.  City . ' 

A.  B.  C.  Estimate,  City  and 

Suburban  . 1 

Native  Whites  . 95<;fc  English  Beading  . 98% 

Foreign  Born  .  8%  Industrial  Workers  ...  42% 

Negroes  .  0  Families  . 4,810 

Banks 

18  branch  banks  with  National  Resources;  one  loan  com¬ 
pany. 

Schools 

Public  Grade  .  5  No.  of  Pupils  . 2,850 

High  .  1  No.  of  Pupils  .  800 

Technical  Training  .  1  No,  of  Pupils  .  500 

Theatres  Churches 

Three  theatres;  total  seat-  Seventeen  churches,  all 
denominations. 


City 

Classed 


EDITORS  PUBLISHER 
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KITCHENER,  O] 


InduBtrUl 


Location 

County  teat  of  Waterloo  County;  G.  T.  R. 
miles  west  of  Toronto. 


Suburban  and  Farm  Residents 

Waterloo,  6,000;  Elmira.  2,000;  Preston,  6,086;  Hetpeler, 
£.099;  New  Hamburg,  2,000;  Baden,  800,  and  tereral  other 
towns  and  villages. 


Principal  Industries 

One  hundred  and  thirty  factories,  diversified;  per  capita 
output  of  manufactured  goods  about  $200  in  1916.  lurni' 
ture,  rubber  goods,  leather,  toys,  machinery,  fibre  products, 
sugar,  clocks,  auto  trucks. 


Wholesalers 

Grocers .  2 

Meat  .  2 

Fruits  .  8 

Confectioners .  8 

Toronto,  Hamilton 
and  Guelph  wholetalors 


Retail  Section 
One  mile  on  King  and  Queen 
Streets;  also  scattered  stores. 

Residential  Features 
High  class  homes,  tidy  premises 
and  productive  gardens ;  houses  of 
modem  brick  and  stone  construe* 
tion. 


Special  Information 

The  city  owns  its  own  public  utilities,  street  railway, 
electric  light  and  power  and  gas  works.  No  slum  or  tene¬ 
ment  district. 


supply  this  area. 


ing  capacity.  6.500. 


Retail  Outlet  for  Nationally  Advertised  Goods 


Auto.  ( Passenger ) . 
Auto.  (Truck)  . . . . 

Auto.  (Tires)  . 

Auto.  (Parts)  .... 

Bakers  . 

Cigar  Stores . 

Cloaks  and  Suits  . 


Clothiers  . . . .  12  Electrical 

Confectioners  . 10  Florists  . . 

Delicatessen  . — •  Furniture 


Dressmakers  . 80  Furriers  . 


Druggists .  7 


Dry  Goods .  IS  Grocers  . . 


Department  Stores. 


Hardware  .  6  Milliners 


7  Hats  and  Caps _ 11  Opticians  .  4 

2  Jewelers  .  5  Photographers  -  8 

8  Ladle,’  Tailor,  ...  3  1*“®*  .  ! 

8  Heat  Market,  . . . .  15  ' '  I ;  ’  ‘ '  6 

8  Men’,  FurnUhing,.  11  Shoe  D«ler,  . ! ! ! !  18 

80  Merchant  Tailor, . .  10  Sporting  Good, _  9 


Trading  Area 

North  beyond  Elmira;  eait  about  10  milei;  louth  to  Proa- 
ton;  Galt,  Hetpeler  and  Ayer;  weit  beyond  New  Ham¬ 
burg.  Trolley  and  train  aervioe  all  winter. 


Stationer,  .  3 


New,  Record  (E) 


Newspaper, 

Telegraph  (E) 


NOTE;  Source,  from  which  ftgurei  and  facta  wore  aecured — E.  3.  Fayaon,  Secy.  Board  of  Trade. 


Population  City 

1911  Cen,u,  . 8.000  pi  i 

Chamber  of  Commerce  Eatimate,  v.iassea  /as 

City  . 0,500  ,  .  ^  , 

Cbsmer  of  Commerce  Eatimste,  Induatrial 

City  and  Suburban  . 10,000 

Native  Whitea  . 9S'''c  Engliah  Reading . 95% 

Foreign  Bom  . 8'^.  Industrial  Worker,  _ 80% 

Negroes  .  0  Home  Owner,  .  1,000 

Banks 

S  bsnks.  o.e  Loan  Co.  Branches  of  National  Inatits. 

I  Schools 


iEDITOR&  PUBLISHER 
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UNDSAY,  O 


Public  grade  . 4 

High  . 1 

Theatres 

One  theatre,  seating  capa¬ 
city.  800;  2  picture  shows, 
1.200. 


No.  of  Pupils. ..  .1,010 

No.  of  Pupils . 400 

Churches 

Biz  Protestant  churches 
(all  denominations);  one 
Catholic  Church. 


Location 

On  Scugog  rivor.  a  link  in  the  Kawartha  Lakes*  chain, 
on  Trent  Valley  Canal  system,  on  C.  P.  R.  and  C.  T.  R. 

Principal  Industries 

Dominion  arsenal,  boz  factory,  woodenware.  art  metal, 
gasoline  engines,  lumbering,  sawmills,  foundries  and  hy¬ 
draulic  machinery,  woollen  mills,  carriage  works. 

Special  Information 

On  main  line  of  big  grain  routes  direct  from  the  head  of 
the  big  lakes;  78  miles  8-E.  of  Georgian  Bay;  69  miles 
N.-E.  of  Toronto,  and  24  miles  west  of  Peterboro. 


Suburban  and  Farm  Residents 


Excellent  farming  community;  several  prosperous  towns 
nearby. 


Wholesalers 


Grocers  . 1 

Provisions  . 1 

Confectioners  . 6 

Toronto  wholesalers 
also  supply  this  area. 


Retail  Section 

About  H  mile  on  Main  Street. 


Residential  Features 


6  hotels.  6  restaurants:  post  of¬ 
fice,  customs,  inland  revenue, 
waighta  and  measures,  armories- 


Auto.  (Passenger) .  .80 

Auto.  (Truck) . 16 

Auto.  (Tires) . 9 

Auto.  (Parts) . 9 

Bakers  .  6 

Cigar  Stores . 6 

Cloaks  and  Suits ....  4 


Retail  Outlets  for  Nationally  Advertised  Goods 

Clotheirs  .  6  Electrical  . 8  Hats  and  Caps . . . 

Coi^ectioners  . 6  Florists  . 3  Jewelers  . 

Delicatessen  .  Furniture  . 8  Ladies*  Tailors.. 

Dressmakers  . 10  Furriers  . 2  Meat  Markets . . , 

Criiggists  .  6  Garages  . 8  Men’s  Fumithini 

Dry  Goods . 6  Grocers  . 22  Merchant  Tailors 

Department  Stores.  8  Hardware  .  4  Milliners  . 


8  Hats  and  Caps . 7  Opticians  . 4 

3  Jewelers  . 4  Photographers  . 3 

8  Ladies'  Tailors . 2  Pianos  . 4 

2  Meat  Markets . 6  Plumbers  . 8 

8  Men’s  Furnishings.  7  Restaurants  . 6 

22  Merchant  Tailors ...  2  Shoe  Dealers .  5 

4  Milliners  . 4  Sporting  Goods . 4 


Trading  Area 

Wtihin  radius  of  from  8  to  20  miles:  Oakwood,  Omemee, 
Peaboro,  Valentia,  Little  Britain.  Cresswall.  Manilla. 
Senya.  CemerAn.  Cambray.  Fenelen  Falls.  Dunsford, 
Downeyville,  Bobcaygeon.  Kirkfield.  Woodvilla.  .(Popula¬ 
tions  in  each  case  varving  from  100  to  1,000.) 

Newapapera 

Post  (Evening) 


NOTE:  Sources  from  which  figures  and  facts  were  secured— Public  OAcials.  banks,  and  other  reliable  aources. 


Population  City 

Assessors’  Census.  1919 . 14,008  Claaed  Aa 

Chamber  of  Commerce  Estimate, 

City  . 16.112 

Chamber  of  Commerce  Estimate, 

City  and  Suburban . 40,000 

Native  White . 81  English  Reading . 90 

Foreign  Born . 16  Industrial  Workers  ..  88 

Negroes  .  4  Families  .  8222 

Banks 

Liz  Banks— Brsnehet  of  National  System. 

Schools 

Public  grade .  8  No.  of  Pupils . 2.600 

High  . 1  No.  of  Pupils .  400 

Industrial  ...  1 

Theatres  I  Churches 

2  Theatres— total  setting  I  If  Churches— all  denomi- 
capacity.  1.600.  I  nations. 
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CHATHAM,  O 


Location 

On.  bnndrMi  ond  ,«v.nty..isht  mlln,  wn,t.  nf  Toronto;  65 
mile,  w-irt  nf  T-ondon;  46  mil.,  w.ftt  of  Detroit. 


Suburban  and  Farm  Resident* 

Within  80  mil.,;  Wallao.burr,  nODulation  8,800;  Drw- 
dan  1.700;  Thomaavillg  1.180;  Bothwell  1,800;  Ridrotowa 
1.800;  Blanhelm  1.500;  Tilbury  8.800;  Marlin  700. 


Principal  Industries 

Auto,  .nd  .nto  tnirk,.  hriden  work,,  brick  and  tile, 
cnn.nt  rood,,  bra,,  work*,  canning,  sugar  factory,  stael 
company,  larg.  seed  el.vetor. 


Special  Information 


Wholesalers 

Grocer,  .  1 

Meat  .  1 

Fruit,  .  1 

Confectioner,  . 8 


Retail  Section 


Nearly  •  miln  nn  King  Btraet 
and  a  f.w  adjoining  block,. 


Residential  Features 


This  district  it  rho  sun  parlor  of  Canada  where  tobacco, 
sugar  beet,  and  com  principally  grow.  Excellent  farme, 
4  hoepitale,  7  fraternal  organizations. 


Twenty-six  mile,  paved  street,; 
60  per  cent  frame  house,  mostly 
one  family;  no  mill  Mttlemeats 


Retail  Outlet*  for  Nationally  Advertised  Goods 

Clothier,  . 7  Florist,  . 6  Jeweler,  . 

8 

Photozrapbers 

..  5 

CoBfectioners 

. 4 

Furniture  . 

..  4 

Ladias  Tailors .  ; . 

8 

Piano,  . 

7 

(Tires) . 12 

. 18 

Furriers  . 

..  2 

Meat  Maricets.aa. 

9 

Plumbers  . 

..  s 

(Paru) . 18 

Druggists 

Oarages  . 

..10 

Men’s  Furnishings 

9 

Restaurants  .... 

..18 

. 9 

Dry  Goods. . 

. 7 

Grocers  . 

..51 

M*rchsnt  Tailors. 

6 

Shoe  Dealers  . . . . 

..  7 

Deportment 

Stores.  8 

Hardware  . 

..  6 

Milliners  . 

10 

Sporting  Goods.. 

..  8 

Cloftks 

and  Suits ...  6 

Electrical  . . 

Hat,  and  Caps. 

..  7 

Opticians  . 

5 

Stationers  . 

..  3 

Trading  Area 

Extend,  north  beyond  Wallaoeburg;  east  to  Thomasville  * 
and  Bothwell,  ■onth  to  shoret  of  Idike  Erie  and  west  to 
th.  ..iinty  line  ahoirt  ?0  mil-e  diatant. 


Newspapert — Nowi,  (Eve.) — Planet,  (Eve.). 


NOTE:  Sourres  from  which  6rur«e  and  fact,  were  secured — M.  M.  Maxwell.  Becy,  Chamber  of  Comm.r-; 


SARNIA,  ONT 


Suburban  and  Farm  Residents 

Center  of  s  llna 

country  for  growing  peaches,  apples,  I 

berries  and  vegetables. 

Thickly  snttled  iutonsive  farming 

district. 

Wholesaler* 

Retail  Section 

8 

One  mile  Front  St..  CromwsU 

Druggist,  . 

St.,  T^irhlel  St.  end  Ohristiaos 

St.  Also  small  shipping  center 

Fruit*  . 

2 

at  Senth  EnH. 

Confectioners  . 

8 

Residential  Features 

Practically  all  one  and  two 
family  houses.  No  tenements,  no 
apartments,  no  slums. 

Retail  Outlet*  for  Nationally  Advertised  Good* 

Auto.  (Pasungerl..  8  Clothier,  .  8  Electrical  . 5  Hate  and  Capa . 8  Optician,  ... 

Auto.  (Truck) . 8  Confectioner,  . IS  Florist,  .  5  Jeweler,  .  5  Photographer, 

Auto.  (Tires! . 80  Fruit,  .  I  Furniture  . 4  Ladies’  Tellor, . 8  Pianos  . 

Auto.  (Parte) . 10  Deportment  Stores.  1  Furrier,  .  1  Meat  Markets . 18  Plumber,  ... 

Baker*  .  6  Dressmaker,  . 26  Oarage,  .  9  Men’s  Furnishing,..  8  Restaurant* 

Cigar  Store,  . 6  Druggiri,  . 7  Grocer,  . 55  Merchant  Tailors...  10  Shoe  Dealer, 


Trading  Area 


Cloak,  and  Suits...  8  Dry  Good, .  9  Hardware 


8  Milliner,  .  5  Sporting  Goods. 

Stationer,  ... 


Extend,  north  to  Forest  and  Thedford,  ea,t  to  Alvin,ton. 
south  to  Port  Lambton.  west  to  Wallaoeburg,  Fine  trans¬ 
portation  facilities  throughout  the  area  which  ba,  a  radio, 
of  abon  SO  mile,. 


NOTE:  Sourer,  from  which  figure,  end  feet,  were  eecured — J.  M.  MacAdams.  Sec’y.  Sarnia  Chamber  of  Commerce. 
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ST.  JOHN’S,  NEWFOUNDLAND 


Population  City 

Wll  Census  .  32,292  CloSSed 

Chamber  of  Commerce  Estimate, 

. 2fstE.ster.y 

cumber  of  Commerce  E*timate,  Harbor  of 

City  and  Suburban  .  85,000  North  Am. 

Native  Whitei  . OOrj-  En^lith  Reading  . 80<:'f 

Foreign  Born  .  10%  Industrial  Workers  .  20% 

Kef  roes  . None  Home  Owners  .  60% 

Banks 

The  banks  are  branches  of  National  institutions 
with  national  resources. 

Schools 

Public  Grade  .  5  No.'  of  Pupils  . 2, COO 


Hirh  .  2 

Normal  Training  .  1 

Theatres 

One  road  show  house,  and 
several  moving  picture 
houses;  seating  capacity 
adequate  for  the  population. 


No.  of  Pupils  .  700 

No.  of  Pupils  ...  I ... .  50 

Churches 

Methodist  College.  Bishop 
Field  College  (Episcopal), 
St.  Bonaventure  (Roman 
Catholic).  and  Salvation 
Army  Traininy  College. 


Location 

The  Capital  of  Newfoundland;  500  miles  north¬ 
east  of  Halifax.  St.  John's  is  the  most  easterly 
port  of  North  America  with  an  excellent  harbor, 
situated  on  the  extreme  east  of  the  Island  con¬ 
nected  with  the  interior  by  the  Reid-Newfoundland 
Railroad. 

Principal  industries 

Shipping  trade  in  fish,  fish  oils  and  ores.  In¬ 
dustries  include  foundries,  tanneries,  sash  and 
door,  rope,  block,  boot  and  shoe,  cordage,  furni¬ 
ture  and  biscuit  factories,  oil  refineries  and  a  large 
net  making  establishment. 

Special  information 

Newfoundland  is  bounded  on  the  north,  south 
and  east  by  the  Atlantic  Ocean  and  on  the  west  by 
the  Gulf  of  St.  Lawrence  and  Quebec.  The  ex¬ 
treme  length  is  3.50  miles  and  the  average  width 
is  130  miles;  area  42,000  square  miles. 


Suburban  and  Farm  Residents 

Agriculture  is  progressing  on  the  island;  the  area 
of  cultivated  land  more  than  doubled  within  the 
past  ten  years.  Wheat,  oats  and  barley  grow  well; 
also  potatoes  and  green  crops  generally ;  apples  and 
small  fruits  are  profitably  grown. 


Wholesalers 

The  wholesale  houses 
in  8t.  John’s  supply 
the  retail  trade  of  the 
island.  They  are  gen* 
eral  in  their  scope 
and  practically  supply 
every  line. 


Retail  Section 

The  retail  section  is  centrally 
located.  The  stores  are  of  briok 
and  stone  construction  and  the 
appearance  will  compare  favor* 
ably  with  any  other  city  of  its 
size  in  Canada. 

Residential  Features 

Being  the  capital  of  Newfound¬ 
land,  St.  John’s  is  the  center  of 
wealth  and  society.  The  homes 
are  generally  of  one  and  two- 
story  variety  with  some  palatial 
residences. 


Retail  Outlet  for  Nationally  Advertised  Goods 


Auto.  (Passenger).  11  Delicatessen  .  1  Garages 


6  Milliners  .  11 


Auto.  (Truck)  ...  4 

Auto.  (Tires)  ....  12 
Auto.  (Parts)  ....  5 

Bakers  .  7 

Cigar  Stores  .  8 

Cloaks  and  Suita . .  8 

Clothiers  .  26 


Dressmakers  .  30 

Druggists  .  34 

Dry  Goods  .  80 

Department  Stores  1 

Electrical  .  6 

Florists  .  8 

Furniture  ........  4 


Grocers  .  27 

Hardware  .  3 

Hats  and  Capa...  25 

Jewelers  .  14 

Ladies'  Tailors  . .  2 

Meat  Markets  ....  3 

Men’s  Furnishings.  5 


Opticians  .  6 

Photographers  ....  8 

Pianos  6 

Plumbers  .  11 

Restaurants  .  3 

Shoe  Dealers  ....  9 

Sporting  Goods  ...  2 


Confectioners  .  7  Furriers  .  2  Merchant  Tailors  .  9  Stationers  .  5 


Trading  Area 

The  trading  area  is  practically  the  whole  island — all 
roads  and  interests  lead  to  St.  John's.  Being  the  most 
easterly  port  of  North  America  the  shipping  trade  also 
brings  a  considerable  buying  capacity.  Trade  is  princi¬ 
pally  confined  to  fishermen’s  supplies,  hut  agricultural 
supplies  show  a  growing  market. 


NOTE:  Sources  from  which  figures  and  facts  were  secured — Banks,  city  offi¬ 
cials  and  other  reliable  sources. 


(  Advocate  .  (E) 

Newspapers  \  herald  . (E) 

(  Newa  . (K) 


Star  . (E) 

Telegram  . (E) 


The  stuff  of  which  homes  are  built.  Canada  is  not  only  a  leader  in  Umber 
^ply  with  her  untouched  forests,  but  is  teeming  with  great  mills  that  turn  out 
Wtlied  products  to  meet  every  need  of  mankind. 


(Continued  from  page  31) 

‘j^cssed  of  excellent  soil,  and  a  cli- 
suited  to  a  wide  variety  of  prod- 
farming  has  been  the  chief  indus- 
’’)■  of  the  people  since  its  first  settlers 
stsrtfd  their  primitive  operations  more 
j-'w  a  hundred  years  ago.  The  market 
■jiiie  of  the  1918  crop  was  estimated  at 
~H.000.000  and  was  much  larger  in 
Oats,  wheat,  barley,  peas,  beans 
”‘<1  com  are  the  principal  yields. 

Ontario  is  the  natural  home  of  mixed 
and  dairying,  in  all  its 
Hiches,  is  the  backbone  of  its  agri- 
The  annual  output  of  cheese  in 
“"**^0  is  approximately  120,000,000 


pounds,  valued  at  $25,300,0(X),  while  the 
creameries  manufacture  upwards  of  28,- 
000,000  pounds  of  butter,  valued  at  more 
than  $11,000,000.  Ontario’s  dairy  output 
is  approximately  $50,000,000  a  year. 

In  the  Niagara  fruit  belt,  Ontario  pos¬ 
sesses  one  of  the  most  beautiful  and  fer¬ 
tile  fruit-growing  districts  in  the  British 
Empire. 

One  of  the  greatest  government-owned 
public  utility  organizations  of  its  kind 
in  the  world  is  the  Ontario  Hydro-Elec¬ 
tric  Commission,  owned  by  the  Provin¬ 
cial  Government  and  supplying  light 
and  power  from  Niagara  Falls  and  else¬ 
where  throughout  the  Province  at  about 


what  it  costs  to  produce  and  deliver. 
These  works  are  now  developing  250,000 
horse-power,  and  a  further  development 
is  under  construction.  Added  to  the 
cheap  power  is  abundance  of  raw  mate¬ 
rial  and  ample  facilities  for  transporta¬ 
tion. 

Ontario  has  more  than  14,000  factories 
and  almost  every  village  has  its  manu¬ 
facturing  plant  of  more  or  less  import¬ 
ance.  The  yearly  manufactured  output 
is  valued  at  over  $1,500,000,000.  Prac¬ 
tically  every  class  of  goods  on  the 
Canadian  market  is  manufactured  within 
the  Province.  The  chief  products  are 
iron  and  steel  machinery,  electrical  ap¬ 
paratus,  agricultural  implements,  car¬ 
riages,  wagons,  automobiles,  pianos,  or¬ 
gans,  flour,  oatmeal,  pulp,  paper,  furni¬ 
ture,  woolen  and  cotton  goods,  clothing, 
sugar,  wire  fencing,  paints,  leather 
goods,  boots  and  shoes,  carpets,  cement, 
canned  goods,  glass,  biscuits,  confec¬ 
tionery  and  meat  products. 

The  southern  section  of  Ontario  is  a 
network  of  railways.  The  oldest  rail¬ 
way  is  the  Grand  Trunk,  the  main  line 
of  which  passes  through  southern  On¬ 
tario,  with  branches  running  in  all  di¬ 
rections.  The  main  line  of  the  Canadian 
Pacific  Railway  on  its  way  from  Mont¬ 
real  to  Winnipeg  skirts  the  north  shore 
of  Lake  Superior.  .A  line  also  passes 
through  Toronto  from  Montreal  to 
Windsor  and  a  direct  line  runs  from 
Toronto  to  Sudbury.  The  Canadian 
National  Railways  run  from  Montreal 
to  Winnipeg,  north  of  the  main  line  of 
the  C.  P.  R.,  and  there  is  also  direct  con¬ 
nection  between  Toronto  anad  Winnipeg 
•and  Toronto  and  Ottawa.  The  Govern¬ 
mental  Transcontinental  passes  through 
the  northern  past  of  the  Province. 

Tn  addition  to  the  steam  railroads, 
there  are  hundreds  of  miles  of  electric 
lines  running  through  the  rural  districts. 


connecting  the  principal  cities  and  towns. 
The  canal  system  in  the  Great  Lakes 
and  the  River  St.  Lawrence  are  supple¬ 
mented  by  other  canals  of  great  import¬ 
ance  to  the  Province. 


All  photographs  used  in  con¬ 
nection  with  the  Space  Buyers’ 
Chart  and  Market  Survey  of 
Canada  were  furnished  by  cour¬ 
tesy  of  the  Canadian  Pacific 
Railway. 


Canada’s  educational  institutions  are 
among  the  best  in  the  world.  Here  we 
have  a  picture  of  the  entrance  to 
Queen’s  University,  one  of  the  best 
known  in  the  Dominion. 
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Fads  YOU  Should  Know 


About  HALIFAX 


1.  It  is  one  of  the  oldest  cities  on  the  continent. 

2.  It  is  the  “World’s  Third  Most  Important 

Port.’’ 

3.  It  is  the  Atlantic  Gateway  of  Canada. 

4.  It  is  the  capital  of  the  prosperous  province 

of  Nova  Scotia — the  land  of  Evangeline. 

5.  It  is  the  North  Atlantic  base  of  the  British 

Fleet. 

6.  It  is  the  home  of  75,000  prosperous  people — 

the  cousins  of  the  sons  and  daughters  of 
Uncle  Sam. 

7.  It  is  the  home  of  Eastern  Canada’s  greatest 

newspapers — 


THE  HALIFAX  HERALD 
THE  EVENING  MAIL 


and 


THE  ATLANTIC  LEADER 


Rate  card,  Audit  Bureau  statement  and  complete  information  on  this  prosperous  mar¬ 
keting  territory  will  be  promptly  forwarded,  on  request,  to  all  American  advertisers  and  man¬ 
ufacturers. 


New  York  Representative 
GEO.  B.  DAVID,  Inc. 

171  Madison  Ave.,  NEW  YORK 


W.  H.  DENNIS, 
General  Manager. 
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PART  1 


SPACE  BUYERS  CHART 


HALIFAX,  NOVA  SCOTI 


Population 


City  Classed  As  Location 

The  World’s  third  most  im¬ 
portant  port. 

Banks 

Tbe  foUowinc  are  the  principal  banks  doinc  business  in  the  City 
of  Halifax  with  branches  in  sereral  of  tho  principal  points  in  the 
county: 

Capital  Paid  Up 
and  Reaerres.  Assets. 

Royal  Rank  of  Canada .  tSS.OOO.OOO  $470,000,000 

Bank  of  Nora  SootU .  18,600,000  161,389,708 

Bank  of  Hontroal .  88.000,000  686,000,887 

Union  Bank  of  Canada .  6,400,000  141,604,987 


1911  Census  .  46,619 

A.  B.  C.  (date  Dec.  1919)  City .  70,000 

A.  B.  C.  City  and  Country .  100,000 

Chamber  of  Commerce  Estimate,  City .  70,000 

Chamber  of  Commeroe,  City  and  Suburban .  100,000 

Rstire  Whites .  86%  Industrial  Workers  . 80% 

Vefroes  .  1%  Enflish  Readint  . 90% 

Foreicn  Bom .  14%  Home  Owners  . 61% 

Students  .  800  Summer  Residents . Larce 

Suburban  and  Farm  Residents 

The  County  of  Halifax— some  60  miles  square  of  which  the  City 
of  Halifax  occupies  practically  6  square  miles,  contains  in  the  neigh¬ 
borhood  of  a  thousand  lakes — large  and  small.  That  section  of  it 
bordering  on  the  Atlantio  Ocean  is  dotted  with  Tillages  composed  of 
Fisherfolk  prinoipally.  A  number  of  the  sterner  sex  reside  in  the 
City  of  Halifax  during  the  winter  working  at  Steredoring  or  other 
proStable  callings.  On  the  eastward  is  one  of  the  most  fertile  dU- 
tricts  in  the  Province  known  as  the  "Musquodobit  Valley,”  the  popula¬ 
tion  throughout  the  latter  being  of  a  thrifty  class,  and,  as  a  rule,  well 
to  do.  The  population,  outside  of  the  city,  is  estimated  at  about  35,000. 


Capital.  Reserres, 
Merchants’  Bank  of  Canada..  87,OM,000  $7,674,000 


Assets. 

$198,000,000 


Halifax  is  the  home  of  Banking  in  Canada — the  Orst  Bank  Clear¬ 
ing  House  in  the  Dominion  was  opened  in  this  city. 

Schools 

Halifax  hai  twenty^four  acadamiet  and  diitriet  tchooU  of  briok 
and  stone,  of  modern  construction  and  well  equipped;  attendance 
about  11,000.  Dalhousie  TTniversity,  is  alto  situated  in  this  city; 
also  three  colleges,  and  a  Technical  coUeffe  in  which  all  tuition  is 
free.  Halifax  ia  one  of  the  foremost  Vocational  citiee  in  the 
Dominion. 


Theatres 

There  is  one  6rst  class  opera 
house  —  the  “Majestio,”  three 
raudeville  houses — the  “Strand,” 
“Ackers”  and  the  “Oaiety,”  and 
four  moving  picture  houses — the 
“Orphens,”  “Imperial,”  “Xing 
Edward”  and  "Casoino.”  It  is 
estimated  that  there  is  a  daily 
attendance  of  10,600  at  same. 


Churches 

Halifax  has  been  called  *‘the 
City  of  Churchee.'*  and  at  one 
time  it  had  a  church  for  erery 
thousand  of  its  population  — 
forty>two  ia  nomlw.  These 
churches  cover  eleven  denomi¬ 
nations.  Amonx  the  finest  ia 
architecture  are  St.  Marys  (B. 
C.)  and  All  Saints  (Church  of 
England). 


Principal  Industries 


Special  Information 

The  harbor  of  Halifax  is  one  of  the  finest  in  the  world,  and  is,  at  present,  being 
equipped,  by  the  Federal  Government,  with  a  system  of  docks,  Union  Passenger  Station, 
etc.,  that  will  occupy  a  mile  and  a  quarter  of  the  water  front,  and.  when  completed, 
represent  an  outUy  of  about  Thirty-Five  Million  Dollars  (|M. 000,000),  There  will  be 
accommodation  for  S7  of  the  largest  ocean-going  steamers  when  the  scheme  is  com¬ 
pleted. 

Since  the  terrible  explosion  of  the  munition  ship  *‘Moat  Blanc*'  in  the  harbor  of 
Halifax  in  December,  1917,  the  Belief  Commission,  appointed  at  that  time  to  look 
after  the  financial  side,  has  distributed  in  all  its  branches  some  $16,000,000  of  the 
$28,000,000  placed  at  its  disposal. 

The  locating  of  the  new  harbor  developments  necessitated  the  removal  of  dwellings, 
and  the  western  portion  which  was  largely  vacant  land  about  eight  or  ten  years  ago, 
is  now  studded  with  residences  representing  large  outlays. 

Under  normal  conditions  the  building  permits  issued  at  the  City  Hall,  per  year, 
were  in  the  neighborhood  of  half  a  million  dollars,  but  to  the  end  of  October  this  year 
they  totalled  upwards  of  four  millions. 

The  Civic  authorities  are  spending  a  large  amount  of  money  in  permanmit  pave¬ 
ments  and  the  Electric  Tram  Company  even  more  in  its  tracks  and  tram  improvement. 

Halifax  is  now  moving  in  the  establishment  of  an  aviation  station. 


NOTE:  Sources  from  which  the  above  Ogures  and  facts  and  those  of  part  8  were  secured— SecroUry  of  tho  Halifax  Board  of  Trade,  recent  bank  statements  and  InformaUon  from 
public  oftcials. 


Among  the  principal  industries  is  a  Steel  Shipbuilding  Yard— employing,  some  four 
thousand  hands.  Four  keels  of  steamships  up  to  ten  thousand  tons  each  can  be  laid 
at  one  time.  This  is  a  new  industry  here,  but  for  the  year  ending  June  80,  1919, 
$1,000,000  was  paid  out  in  wages.  The  plant,  buildings,  etc.,  represent  some  $10,000,000. 
The  Imperial  Oil  Company,  Limited,  have  a  re&ning  plant  covering  about  140  acres  of 
land,  situated  on  the  eastern  side  of  the  harbor — worth  about  $10,000,000.  Flans  are 
now  being  made  to  double  the  capacity  of  this  mammoth  plant.  One  of  the  largest 
Sugar  Refineries  in  the  Dominion  is  also  situated  here.  There  are  also  Paint  Works 
and  Cordage  Worka,  Rolling  Mills,  Fertiliser  Works,  as  well  as  number  of  Foundries, 
Woodworking  Mills,  and  other  like  industries.  Labor  conditions  in  Halifax  are  good. 


THE  name  Nova  Scotia  suggests  fish- 
ing,  and  rightly  so,  when  statistics  pve 
the  value  of  the  fisheries  of  that  Prov¬ 
ince  at  upwards  of  $10,000,000.  It  has 
been  richly  endowed  by  nature,  for  vy¬ 
ing  in  importance  with  the  fishing  indus¬ 
try,  in  fact  far  overreaching  it,  is  agri¬ 
culture.  with  a  production  exceeding 
$27,000,000.  Halifax,  the  capital,  is  so 


NOVA  SCOTIA  Nova  Scotia,  is  situated  on  a  fortified 

hill  which  projects  into  a  magnificent 
ONE  OF  THE  OLDEST  AND  RICHEST  PROVINCES  natural  harbor  six  miles  long  and  a 

~  mile  wide.  Lying  across  the  mouth  of 

tion  is  really  an  island — Cape  Breton,  tions  by  railways.  The  Eastern  portion  the  harbor  is  Macnab  Island,  forming 
separated  from  the  mainland  by  the  of  the  mainland  and  Cape  Breton  is  two  entrances  and  protecting  the  ship- 
Strait  of  Causo.  On  the  North,  the  covered  by  the  Canadian  National  Rail-  ping  from  the  sea.  Halifax  is  the  ter- 
Strait  of  Northumberland  lies  between  ways  System,  which  enters  from  New  minus  of  the  Canadian  National  Rail- 
the  mainland  and  Prince  Edward  Island.  Brunswick.  This  line  also  runs  along  ways  and  several  Provincial  lines. 

Except  for  the  coast  of  Labrador,  the  its  south  shore  from  Halifax  to  Yar-  Sydney  is  the  second  city  in  import- 
Province  of  Nova  Scotia  marks  the  mouth,  while  the  Dominion  Atlantic,  ance.  It  is  the  great  coal  shipping  port 
eastern  extremity  of  the  North  Amer-  running  through  the  Annapolis  Valley,  of  the  Dominion,  has  a  magnificent  har- 
ican  continent.  connects  Yarmouth  and  Halifax.  There  bor  and  is  quite  a  summer  resort. 

The  peninsula  is  350  miles  long  anu  _ _ 

from  SO  to  100  miles  wide,  with  an  area  _ 

of  21,427  square  miles.  The  Atlantic 
coast  of  Nova  Scotia  is  low  and  rocky. 

The  coast  of  the  Bay  of  Fundy  is  bolder 
and  almost  unbroken.  The  northern 
coasi  on  the  Strait  of  Northumberland 
is  low,  but  possesses  several  excellent 
harbors.  The  Atlantic  coast  is  indented 
by  many  fine  harbors,  any  one  of  a  doz¬ 
en  of  which  is  capable  of  sheltering 
the  largest  ocean  craft. 

Agriculture  is  the  leading  industry  of 
Nova  Scotia,  the  annual  production  ex¬ 
ceeding  $27,000,000.  The  dike  lands 
are  exceedingly  rich  and  produce  enor¬ 
mous  crops  of  hay  and  cereals.  Oats 
lead,  followed  closely  by  wheat  and  bar- 
lev.  All  root  crops  are  heavy,  potatoes 

outranking  all  others  in  qualit  and  quan-  Yes,  they  raise  apples  in  Nova  Scotia— apples  flavored  hy  the  breexes  of 

tity.  The  Province  is  also  world  famous  the  sea.  Last  year  they  shipped  2,000,000  barrels. 

for  its  apples.  Dairying  is  becoming  — — - — — - 

an  important  industry,  producing  annu¬ 
ally  $950,000  worth  of  creamery  butter,  are  also  a  number  of  local  short  lines.  Glace  Bay  is  a  close  rival  of  Sydney 


ONE  OF  THE  OLDEST  AND  RICHEST  PROVINCES 


A  Worker  of  the  Fishing  Banks 

ideally  situated  on  a  fortified  hill,  pro¬ 
jecting  into  a  natural  harbor,  that  if  one 
heeded  the  old  saying,  “Go  to  Halifax," 
he  would  find  himself  in  an  enchanting 
i*Dd.  Sydney  and  Glace  Bay  are  both 
iwge  coaling  centers. 

The  coast  line  of  Nova  Scotia  resem¬ 
bles  to  a  marked  degree  the  outline  of 
*  lobster.  The  claw-shaped  astern  por- 


Yes,  they  raise  apples  in  Nova  Scotia — apples  flavored  by  the  breexes  of 
the  sea.  Last  year  they  shipped  2,000,000  barrels. 


ally  $950,000  worth  of  creamery  butter,  are  also  a  number  of  local  short  lines.  Glace  Bay  is  a  close  rival  of  Sydney 
The  total  annual  value  of  the  fisher-  Steamers  ply  regularly  between  Yar-  in  the  coaling  industry.  Yarmouth  de- 
ies  is  upwards  of  $10,000,000,  of  which  mouth  and  Boston,  St.  John  and  Hali-  rives  importance  from  its  number  of 
cod,  lobster  and  haddock  contributed  fax,  coastwise,  and  a  regular  service  ship  owners  and  its  fishing  industries, 
half.  The  mackerel  and  herring  yields  is  maintained  with  European  ports  and  Truro  is  an  educational,  agricultural 
are  also  of  importance.  The  total  num-  New  York,  Boston  and  other  important  and  dairying  center.  -Amherst  is  noted 
ber  of  men  employed  in  the -fishing  ves-  points.  A  ferry  connects  Pichon  with  for  its  car  and  machine  shops,  and  fur- 
sels,  engaged  in  the  work  of  canneries  Prince  Edward  Island,  and  Digby  with  niture  and  book  and  shoe  factories, 
and  in  the  freezing  plants,  is  about  27.-  St.  John,  New  Brunswick.  There  are  New  Glasgow,  Lunenburg,  Yarmouth 
000.  a  number  of  lines  of  coasting  steamers,  and  Inverness  are  other  important  com- 

Nova  Scotia  is  traversed  in  all  direc-  Halifax,  the  capital  and  chief  city  of  mercial  and  industrial  towns. 
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HALIFAX 

NOVA  SCOTIA 


To  Advertising  Agencies  and  National  Advertisers: 

You  can  practically  cover  the  whole  of  Nova  Scotia  at  one  cost  hy 
concentrating  through  the  advertising  columns  of 

The  “Morning  Chronicle”  and  “Daily  Echo” 

Nova  Scotia’s  Greatest  Newspapers! 


Nearly  100%  Net  Paid  Circulation  Increase 


Morning  Chronicle  Audit  Bureau  Figures 

Daily  Echo  Audit  Bureau  Figures 

Average  net  paid  circulation  for  the  following  period*,  via.: — 

Average  net  paid 

circulation  for  the  following  periods,  vis.: — 

1917 

1917 

Second  Quarter.. 
Third  Quarter.. . . 
Fourth  Quarter.. 

.  7,791 

.  9,225 

.  9,921 

(Initial  audit) 

Second  Quarter.. 
Third  Quarter... 
Fourth  Quarter.. 

.  5,554 

.  5,520 

First  Quarter.... 
Second  Quarter.. 
Third  Quarter... 

1918 

.  9,708 

.  10,714 

.  13,205 

First  Quarter. . . . 
Second  Quarter.. 
Third  Quarter... 

1918 

.  5,787 

.  6,213 

.  7,684 

First  Quarter.... 
Second  Quarter.. 
Third  Quarter... 

1919 

.  12.264 

.  13,836 

(I.a>t  audit 

Sept.  30th, 

1919) 

First  Quarter. . . . 
Second  Quarter.. 
Third  Quarter... 

1919 

.  7,858  , 

Q  17)  (I^st  audit 

.  Sept.  30th, 

Net  paid  increase  6,045 

Net  paid  increase  5,640 

The  combined  circulation  of  the  “MORNING  CHRONICLE”  and  “DAILY  ECHO” 

now  exceeds  28,000  daily. 

~  ADVERTISING 

Six  cents  per  line  for  both  papers. 

The  “CHRONICLE”  has  the  largest  morning  newspaper  circulation  in  Nova  Scotia.  Advertising  Contracts 
accepted  upon  A.  B.  C.  Audit  to  this  effect. 

Fiuiher  particulars  cheerfully  given  upon  request. 

THE  CHRONICLE  PUBLISHING  COMPANY,  LTD. 

Halifax,  Nova  Scotia 
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Wholesale  Houses 

Halifax  ia  well  supplied  with 
Wholesale  Houses — especially  in 
the  matter  of  one  of  the  Prov¬ 
ince’s  greatest  products,  vix^ 
Pish.  We  have  established  here 
one  of  the  largest  Exporting  Fish 
hrms  in  the  world.  In  a  whole¬ 
sale  way  this  City  supplies  the 
greater  portion  of  the  Province 
with  its  population  of  close  on  to 
600,000. 

There  are  also  the  usual  num¬ 
ber  of  Wholesale  Houses  such  as 
Grocers,  Dry  Goods,  Hardware, 
etc.,  usually  found  in  a  pro¬ 
gressive  City. 


Retail  Section 

HsUfaz  hM  thrs*  shoppina  iMtiaat— the  main  section 
extendina  from  Jaoob  Stroot  to  Sprina  Oarden  Road,  em- 
braoina  Barrinaton  Street,  Oranville  Street  and  the  inter- 
seotina  streets,  ooverina  an  area  of  three-quarters  of  a 
rails  square.  The  West  End  section  is  on  Sprina  Oarden 
Road,  and  also  what  is  known  as  the  "Bia  Worth  End,” 
laraely  situated  on  Oottinaen  Street. 

Hollis  Street  and  Bedford  Row,  are  the  Snanoial  and 
bankina  district.  Water  Street  is  occupied  larfely  by 
Hardware  and  Fish  firms. 

Residential  Features 

Halifax  ia  situated  on  a  hill  slopinf  towards  the  East 
to  the  harbor  and  towards  the  West  to  the  Northwest  Arm. 
Situated  on  a  hill  the  city  is  very  healthy,  hawiny  excep* 
tionally  rood  drainare.  The  awerare  summer  temperature 
is  66  defrees— there  is  an  occasional  hot  day,  but  the 
nights  are  always  oool.  During  the  winter  season  the 
thermometer  seldom  falls  below  zero.  Many  of  the  work* 
ing  classes  in  the  city  own  their  own  homes.  These  homes 
are  of  neat  construction,  attractive  in  appearance.  There 
are  also  a  number  of  fine  residences  belonging  to  the 
wealthier  classes  that  denote  pride  and  prosperity. 


PART  2 


HAUFAX,  NOVA  SCOTIA 


Trading  Area 


Hnlifnx  ia  aituatad  on  tba  w.atwn  akora  of  Halifax  harbor 
— oppoaito  Dartmouth  which  la  a  town  of  9,000  on  tha  waatam 
ahoro,  tha  larsaat  town  in  the  oonnty  of  Halifax.  Tha  balaaoa 
of  the  oouniy  oonaiata  of  villaoaa.  populated,  aa  a  rule,  by 
thrifty  houaeholdera  who  purohaie  auppliea  from  the  city; 
Wedneaday  and  Tburaday  are  Halifax  ‘‘Market  Daya,”  and  a 
large  number  of  them  come  into  the  oity  bringing  kitchen 
garden  atnffa,  etc,,  for  aale  and  return  with  luppttea. 

The  wholeaale  trade  of  the  oity  distributee  throughout  the 
Provinoe  and  alao  largely  in  the  neighboring  Provinoea  of 
New  Brunswick  and  Prince  Edward  Island.  A  large  business 
is  also  done  with  Newfoundland,  8t.  Pierre  and  the  Magdalen 
Islands — the  two  latter  situated  in  the  Oulf  of  8t.  Lawrenoe, 
Halifax  is  the  home  of  the  West  India  and  8onth  Amerioan 
trade,  the  late  Samuel  Cunard.  of  this  city,  having  estab¬ 
lished  steamship  connection  between  here  and  the  West  Indies 
in  1848. 

The  annual  manufactured  products,  including  made  Fish  and 
Fish  products,  of  Halifax,  in  round  numbers,  ,valne  about 
185,000,000. 


Retail  Outlet  for  Nationally  Advertised  Goods 


....  18 

. 87 

.  87 

O.kow. 

. .  11 

. 47 

. 81 

-teawm- 

.  8 

.  11 

#8La.W-  -msl  ...{A. 

.  16 

. 80 

.  7 

.  16 

.  68 

.  12 

.  36 

Dmtmftken  . 

. 71 

Garages  . 

Merchant  Tailors  . 

. 44 

Morning  Newspapers 
Herald 
Chronicle 


Evening  Newspapers 
Mail 
Echo 
Recorder 


Sunday  Newspapers 
None 


Millinery  .  81 

Opticians  .  17 

Photographers  .  17 

Pianos  .  7 

Plumbers  . 84 

Restaurants  and  lunch  rooms .  64 

Shoe  dealers  . 44 

Sporting  goods  .  9 

Stationers  . 86 


Weeklies 
Atlantic  Leader 
Nova  Scotian 
Weekly  Recorder 


ts 


I. 


Population  City 

1111  Census  . 83,000  Classed  as 

Board  of  Trade  Estimate,  City.  Industrial 

Board  of  Trade  Estimate,  City  and 

and  Suburban  . . .  Harbor 

Native  Whites . 96%  English  Reading . 90% 

Foreign  Bom .  6%  Indiutrial  Workers - 80% 

Negroes  . None  Home  Owners .  60% 

Banks 

All  branches  of  chartered  banks  with  National  resouroes. 

Schools 

There  are  nine  Public  Schools  and  one  High  School, 

Theatres  I  Churches 

t  Theatres,  with  toUl  I  It  Churchea  of  all  de- 
seating  oapaoity  of  8,860,  I  nominations  and  8  Catholic 
I  churches. 

Location 

,  On  Cape  Breton  Island  and  eastern  terminus  of  I.  C,  R. 
— 876  miles  from  Halifax. 

Population  I  City 

1910  Census  .  18.M8  I  Classed 

Auessment  Commission  Esti¬ 
mate,  City,  1919 . 81,000 

Assessment  Commission  Esti¬ 
mate,  City  and  Suburban,  1919,  67,000 

Banks 

Savings  .  6  Resources . 800,818,678 

Schools 


Public  Schools  .  16 

High  Schools  .  8 

Mining  School  .  8 

1  Business  College  . 

Correspondence  School  . 

Theatres 

8  Motion  Picture  Houses, 
seating  capacity  8,100, 


Pupils  . 4,000 

Pupils  .  860 

Pupils  .  80 

Students  .  40 

Students  .  168 

Churches 

8  Roman  Catholic,  6  Pro¬ 
testant  churches. 


Fnblio  Grade  .  4 

Hlsh  .  1 

Normal  Training  .  1 


Theatres 

Two  moving  picture  houses 
total  seating  oapaoity 

sbout  1,800, 
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Principal  Industries 

Dominion  I.  A  S.  Co.— (plant  costing  836,000,000)  cement 
works,  tar  and  by-products,  brick,  steel  products,  cigars. 

Special  Information 

Coaling  station  for  steamers.  Much  frequented  by  tour¬ 
ists.  Famous  for  its  ooal  mines.  Its  geographical 
position  an  excellent  manufacturing  and  distributing  point. 

Tradinc  Area 

The  manufactured  and  mineral  products  of  Sydney,  and 
vioinity,  can  be  shipped  by  water  transportation  to  within 
600  miles  of  Winnipeg,  and  1,000  miles  of  the  Great  West. 

Suburban  and  Farm  Residents 

Second  town  of  importance  in  the  Province.  Many  small 
towns  and  incorporate  villages  in  the  nearby  territory. 


English  Reading  . 98% 

Industrial  Workers  . . .  70% 
Home  Owners  . 76% 


British  Whites  . 98% 

Foreign  Born  .  8% 

Negroes  . None 

Location 

On  Eastern  Coast  of  Nova  Scotia.  Trolley  and  Steam 
Railway  oonpections  with  Bridgeport,  Reserve  and  Sydney. 

Principal  Industries 

Coal  mining — one  company  operates  81  mines,  employing 
lO.OCO  men,  pays  out  over  81.090,000  annually  in  wages 
alone. 

Special  Information 

The  average  weekly  wage  of  tha  skilled  miner  is  846.00. 
Houses  and  stores  denote  an  unusual  spending  capacity. 

The  Dominion  Coal  Company,  with  headquarters  at  Glace 
Bay,  is  one  of  the  largest  corporations  in  Canada. 

Trading  Area 

Is  said  to  contain  more  wealth  and  less  poverty  than  any 
other  town  or  city  of  its  sise  in  Canada,  


Population  I  City 

1911  Census  .  8,978  I  Classed  as 

Chsmber  of  Commerce  Estimate, 

City  .  10,000 

Chamber  of  Commerce  Estimate, 

City  and  Suburban  .  18,000 

Banks 

All  branches  of  chartered  banks  with  National  resources. 

Schools 

No.  of  Pupils  . 1,600 

Mo.  of  Pupils  .  880 

No.  of  Pupils  .  180 


Native  Whites  . 98% 

Foreign  Bom  .  8% 

Negroes  . None 


Churches 

Eight  Protestant  and  one 
Roman  CathoUe. 


SYDNEY,  NOVA  SCOTIA 


Wholesalers 

Grooers  . 6 

Provisions  .  6 

Fruits  . 8 

Confectioners  .  8 

Sydney  is  the  whole 
sale  mercantile  dis¬ 
tributing  center  for 
nearly  half  a  million 
people  in  Cape  Breton 
and  Newfoundland. 
Wholesale  turnover  in 
1911,  86,000,000;  ia 

1916,  810.000.000. 

Post  (M.  A  E.). 


Retail  Section 
The  stores  compare  favorably 
with  other  cities  cf  the  same 
sise  in  Canada. 

Residential  Features 

Comforts,  oonvenienoes,  and 
teohnioal  education  are  within 
reach  of  laboring  classes.  Labor 
is  permanent,  Sydney  having  a 
larger  number  of  individual 
home-owners  among  laboring 
classes  than  any  ether  Canadian 
city. 


Newspapers 


Record  (Evening), 


GLACE  BAY, NOVA  SCOTIA 


Suburbsm  and  Farm  Residents 

Within  a  fifteen-mile  radius— Mira,  800;  Homerville,  100; 
Morien,  1,000;  Long  Beach,  800;  Cox-heath,  800;  East  Bay, 
100;  Sytoey  River,  400;  Lingan,  800;  Waterford,  7,000; 
Reserve,  8,000. 

Retail  Section 
About  eight  blocks  on  Commer¬ 
cial  Street  and  four  on  Main, 

Residential  Features 
Many  splendid  homes.  Miners 
live  in  one  family  houses.  No 
poor  neighborhoods. 

Newspapers 

Gaxette  (Evening). 


Wholesalers 

Grocers  .  4 

Provisions  . 10 

Fruits  .  6 

Confectioners  .  4 


English  Reading  . 96% 

Industrial  Workers  . . .  48% 
Home  Owners  . 1,800 


Location 

On  Cumberland  Bay;  38  miles  southeast  of  Moncton. 

Principal  Industries 

Shoe  factory,  tannery,  iron  foundry,  oar  works,  woollens. 

Special  Information 

District  devoted  to  agriculture,  ooal  mining  and  lumber¬ 
ing. 

Trading  Area 

There  are  a  number  of  small  towns  and  Inoerporatad 
villages  in  the  vicinity. 


AMHERST,  N.  S. 


Suburbsm  and  Fsum  Residents 
This  is  a  center  for  a  large  trade  on  acoount  of  its  diver¬ 
sified  interests;  also  a  port  of  entry. 


Wholesalers 

Grocers  and  Provi¬ 
sions  .  8 

Fmits  .  1 

Confectioners  .....  1 


Retail  Section 
Will  compare  favorably  with 
other  Canadian  oitiea,  same  sise. 

Residential  Features 
Houses  are  of  modem  brick 
and  stone  oonstraction, 

Newsii 


newspapers 

News  (Evening). 
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PROVINCE  OF  PRINCE  EDWARD  ISLAND 

CANADA’S  SMALLEST  BUT  RICHEST  PROVINCE^-GARDEN  OF  THE  GULF 


pKlXCE  EDW  ARD  ISLAND,  though 

the  smallest  Province  of  the  Dominion, 
embracing  only  2,184  square  miles,  can  lay 
claim  to  the  fact  that  85  per  cent  of 
the  entire  area  is  capable  of  cultivation, 
and  agriculture  is  carried  on  to  a  very 
prohtable  extent.  Perhaps  the  leading 
industry  is  the  raising  of  fur-bearing 
animals,  principally  the  black  fox,  the 
sale  of  fox  pelts  bringing  around  $750,- 
000  in  1918.  $10,000,000  has  been  in¬ 

vested  in  founding  ranches  for  the  pro¬ 
pagation  of  the  black  fox.  The  Island 
is  an  ideal  summer  resort  and  attracts 
many  visitors  annually. 

Prince  Edward  Island  is  known  as  the 
Garden  Province  of  the  Dominion.  Farm 
and  meadow  mingle  with  the  quiet  rural 
scenery  in  a  way  to  charm  even  the 
most  casual  observer.  The  closeness  of 
the  sea  to  almost  every  section  not  only 
enriches  the  air,  but  also  moder.itcs  Iwth 
the  heat  of  the  summer  and  the  cold  of 
the  winter. 

Live  Trade  in  Farm  ProducU 

The  farming  season  is  short,  but  ver> 
profitable.  The  soil  of  the  Island  is 
very  fertile  and  85  per  cent  of  the  entire 
area  lends  itself  to  cultivation.  The  soil 
is  especially  suited  to  the  production  of 
oats  and  potatoes  and  these  are  the  chief 
crops.  Barley,  maize,  and  the  various 
vegetables  are  grown.  Poultry-raising 
and  dairying  as  well  as  hog  raising  are 
extensively  and  profitably  carried  on. 
Beef  and  bacon,  fruit,  poultry,  butter, 
cheese  and  eggs  are  exported  in  large 
quantities  to  the  adjoining  Provinces  and 
the  New  England  States. 

Manufacturing  is  chiefly  connected 
with  the  preparation  of  foods,  such  as 
butter  and  cheese.  Pork  packing  and 
lobster  canning  are  large  and  growing 
industries.  Within  recent  years,  a  new 
industry  has  l)ecn  making  rapid  progress. 
About  $10.1100.000  has  been  invested  in 


founding  ranches  for  the  propagation  of 
the  black  fox,  whose  fur  is  justly 
famous. 

The  Prince  Edward  Island  Railway, 
owned  and  operated  by  the  Dominion 
Government  as  a  part  of  the  Canadian 
National  Railways,  extends  from  one 
end  of  the  Island  to  the  other,  with  spur 
lines  to  the  important  places.  The  Do¬ 
minion  Government  also  has  established 
a  ferry  between  New  Brunswick  and 
Prince  Edward  Island,  which  connects 
the  Canadian  National  Railway  system 
of  the  mainland  with  that  of  the  Island. 
This  ferry  assures  continuous  connec¬ 
tion,  winter  and  summer,  across  the 


Strait  and  is  the  principal  highway  of 
transportation  to  and  from  the  Island 
Province. 

Birthplace  of  Dominion 

Charlottetown,  the  capital,  is  situated 
on  a  long  inlet  known  as  Hillsboro  Bay, 
one  of  the  finest  harbors  on  the  North 
American  continent.  The  city  has  many 
manufacturing  establishments,  including 
one  of  the  largest  pork-packing  plants 
of  the  Dominion.  The  city  is  regarded 
as  the  birthplace  of  the  Canadian  Fed¬ 
eration,  as  here  was  held  in  1864  the 
lirst  of  the  conferences  that  resulted  in 
the  formation  of  the  Dominion  of  Can¬ 


ada.  The  Provincial  Legislative  Btait 
ings.  Prince  of  Wales  College  and  Not.^ 
mal  School,  and  the  workshops  of  th 
Island  R!9I1way  are  located  here. 
merside  is  the  second  city  in  siz&  I 
has  excellent  steamboat  service  to  Ncf 
Brunswick  and  a  good  trade  in  agti. 
cultural  products.  It  is  also  the  cento! 
of  the  oyster  industry. 

Georgetown,  on  the  eastern  shore,  U  j 
peninsular  seaport,  and  its  steamers  car- ! 
ry  farm  produce  to  Pichon,  Charlotte¬ 
town  and  elsewhere.  Its  wharfage  is 
very  large. 


SHIPBUILDING 
IN  CANADA 

Canada  had  a  notable  year  in 
1919  in  shipbuilding,  breaking  all 
records  in  new  tonnage. 

Canada’s  registered  vessels,  8,- 
700;  increase  of  132  in  9  months. 
Gross  tonnage,  1913,  1,200,486;  on 
October  31,  1919,  1,449,083.  Ton¬ 
nage  increase,  1919,  100,000  tons 
over  1918. 

Canada  stands  eighth  among  the 
nations  of  the  world  in  tonnage, 
and,  at  end  of  September,  1919, 
stood  fifth  for  tonnage  actually 
under  way. 

Canada  has  a  big  shipbuilding 
program  for  1920,  which  may  place 
her  in  sixth  place. 

Canadian  Government  is  build¬ 
ing  60  vessels  for  her  national 
marine  service,  of  360,000  tons,  to 
cost  about  $70,000,000  ;  23  in  com¬ 
mission  January,  1920;  built  in  14 
different  shipyards. 


Here  we  have  a  field  of  fish.  The  fishing  industry  is  one  of  the  most  im¬ 
portant  in  the  maritime  provinces.  They  are  all  dotted  with  fields  like  vhis, 
where  fish  are  dried  in  preparation  for  the  markets  of  the  world.  The  lobster 
also  belongs  to  this  branch  of  trade  and  on  Prince  Edward  Island  alone  there 
are  one  hundred  establishments  where  that  prince  of  the  seas  is  canned. 
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CHARLOTTETOWN,  P.  E.  1. 


Population 

1110  C«niui  .  11,190 

Chuiber  of  Conimeroo  Eftimate,  City  12,500 
(jhamber  of  Commerce  Eatimite,  City 
aad  Suburban  .  98,000 


City 

Classed 

a» 

Capital  of 
the 

Frovinoe 


Vatire  Whitei  . 100%  Encliah  Keading  ....100% 

Forelcn  Born  .  0%  Industrial  Workers  . .  60% 

Ififroes  . None  Home  Owners  . 96% 


Banks 

Cbarlottetown  has  one  Savings  Bank  and  seven  branohes 
ef  Oovemment  National  Banks.  Practically  the  whole  of 
the  flnanoial  operations  of  the  Island  is  oentered  here. 


Schools 

Publio  Orade  .  4  No.  of  Pupils  . 1,900 

wiyli  .  8  No,  of  Pupils  .  700 

Piorincial  Normal  Training,  No.  of  Pupils .  iO 


Theatres 

There  are  two  theatrea 
with  a  seating  oapaoity  of 
about  1,600. 


Churches 

Nine  churches — Anslioan, 
Roman  Catholic,  Presby¬ 
terian,  Hethodist,  Baptist 
and  Christian  Science, 


Location 

On  the  Hillsboroufh  River  near  the  south  coast  on 
Northumberland  Straight.  Terminal  of  the  Prinoe  Edward 
Island  R,  R.  Excellent  summer  resort  faoilities,  “Cradled 
on  the  waters’’  of  the  Oulf  of  St,  Lawrence  it  is  a  favorite 
spot  for  tourists.  Steamer  facilities  to  Boston  and  Cana¬ 
dian  ports. 

Principal  Industries 

Rioh  afrioultural  dUtriot,  foundriei,  rmtoUne  •mrine 
works,  machine  shopi,  flour,  woolen,  eaw,  thin^le  and  plan* 
in^  milU,  tanneries,  a^oultural  implement,  soap,  butter, 
condensed  milk,  meat  curing,  cheese  and  tobacco  factories, 
fox  breeding  and  farming. 

.  Special  Information 

Breeding  black  and  silver  foxes  for  their  fur  is  a  unique 
industry  which  has  brought  millions  of  dollars  to  the 
Island. 

The  Island  is  also  celebrated  for  the  excellence  of  its 
oysters,  and  the  “Halpeque’’  is  synonymous  for  every¬ 
thing  that  is  succulent. 

The  new  Car  Ferry  between  Fort  Borden  and  Tormentine 
has  been  in  operation  for  the  last  two  years.  The  car 
ferry  is  a  Tyne  built  powerful  steamer,  capable  of  oarry- 
ing  a  very  heavy  train,  with  a  hull  designed  to  keep  an 
open  channel  even  in  the  moat  severe  weather,  Produoe 
is  shipped  to  its  destination  without  breaking  bnlk,  a 
refrigerator  car  service  established  for  perishable  goods 
I  and  a  mail  service  operated  without  intvruption. 


Suburban  and  Farm  Residents 

Prfictically  the  whcle  laland  U  a  luburb  of  Charlotto* 
town.  The  Island'a  greateat  length  la  ISO  milea,  the 
greateat  breadth  being  34  milea,  the  leaat  breadth  four 
milea;  with  an  area  of  about  S,100  aquare  miles.  The 
province  is  essentially  agricultural  with  more  than  14,000 
farms  on  which  about  SO^o  of  the  population  reside. 


Wholesalers 

Orooers,  Provisions 

and  Fruits  . 8 

Confectioners  . 8 

Charlottetown  la  the 
wholesale  distributing 
point  for  the  Island. 
Agricultural  and  farm 
implements,  clothing, 
home  supplies  and 
general  merchandise 
are  important  factors. 
Travelers  will  not 
And  a  more  conven¬ 
ient  fleld  to  make 
distribution  of  manu¬ 
factured  products. 


Retail  Section 

Chsrlottotown  is  wsU  oqnippod 
with  retail  stores,  spread  out 
over  several  blooks.  On  ao- 
oount  of  the  retort  identity 
these  stores  in  the  summer 
outer  to  a  tourist  and  society 
trade. 

Residential  Features 

Healthiest  and  most  pleasant 
health  resort  in  Canada.  The 
homes  vary  in  value  from  a 
few  thousand  dollars  up  to  the 
mansion  styie.  Charlottetown 
is  famous  for  its  surf  bathing- 
many  wealthy  annual  visitors 
own  their  own  homes.  Cottages 
may  be  rented  for  the  season 
and  oomfortabie,  well  equipped 
hotels  and  boarding  houses  are 
available.  There  are  no  “poor’’ 
neighborhoods. 


Retail  Outlets  for  Nationally  Advertised  Products 


Auto  (Passenger)  ..  10 

Auto  (Truck)  .  8 

Auto  (Tires)  . 11 

Auto  (Parts)  .  4 

Bakers  .  8 

(hgsr  Stores  .  7 

Ciothiers .  . . 80 

Csafectioners  . 26 

Dslioatessen  .  8 


Dressmakers  . 40 

Druggists  . 66 

Dry  Goods  .  80 

Department  Stores . .  4 

Eieotrioal  .  6 

Florists  .  8 

Furniture  .  4 

Furriers  .  2 

Oarages  .  6 


Grocers  . 27 

Hardware  .  8 

Hats  and  Caps ....  26 

Jewelers  .  16 

Ladies’  Tailors  ....  8 

Meat  Markets  .  4 

Men’s  Furnishings..  4 
Merohants  Tailors..  18 
Milliners  .  9 


Opticians  .  4 

Photographers  .  6 

Pianos  .  6 

Plumbers  .  12 

Restaurants  .  3 

Shoe  Dealers  .  8 

Sporting  Goods  ....  1 

Stationers  .  8 


Trading  Area 

Prince  Edward  Island  is  self-oontained  and  has  a  greater  per 
capita  weaith  than  any  other  Province  in  Canada.  The  trading 
area  embraces  the  whoie  of  the  Island,  which  is  remarkably  fertile. 
The  principal  production  are  oats,  wheat,  barley,  hay,  pork, 
potatoes,  butter,  cheese,  starch,  horses,  sheep,  etc.  Fisheries 
are  a  thriving  industry,  and  appies  and  other  fmita  contribute 
generously  to  general  prosperity.  Praotioidly  the  whole  island 
may  be  considered  Charlottetown’s  trading  area. 


_  Guardian  (Morning  and  Evening) 

NOTE*  Souroes  from  which  flgures  and  facts  were  secured— Board  of  Trade  and  other  reliable  sources.  Newspapers  Island  Patriot  (Evening) 

Examiner  (Evening) 


The  Oldest  Legislature  in  America  is  that  of 

Prince  Edward  Island 

It  is  older  than  that  of  the  United  States.  Prince  Edward  Island  was  a 
settled  and  prosperous  colony  before  the  time  when  New  York  was  bartered 
to  England  by  the  Dutch  for  tropical  Surinam. 

PRINCE  EDWARD  ISLAND 

is  still 

the  most  prosperous  Province  per  head  of  population  in  the  Dominion  of  Canada.  The  people 
have  more  savings  to  their  credit  than  any  other  self-contained  community  in  the  world. 

The  people  are  great  buyers,  money  flows  freely,  one  store  took  over  the  counter  in  hard 
cash  in  one  day — Dollar  Day — $6,500. 

The  Province  of  100,000  prosperous  and  comfort  loving  people  has  one  Morning  and 
Evening  Daily  which  circulates  in  almost  every  home  and  covers  Prince  Edward  Island  like 
the  dew. 

THE  CHARLOTTETOWN  GUARDIAN 

MEMBER  OF  A.  B.  C. 

Rates,  5,000  lines,  2c — Standard  rate  card 


Editor  &  Publisher  for  April  10,  1920 


IS  Xi-w  Hrunsuick.  there  is  a  magnifi- 
ceiit  forest  growth,  about  12,000,000 
acres,  yielding  spruce,  tir,  birch  and 
many  other  kinds  of  wood,  the  manu¬ 
facture  of  which  into  laths,  shingles, 
jiulp  wood,  etc.,  keeps  busy  a  large  num- 
i>cr  of  mills.  Their  total  output,  an¬ 
nually,  is  valued  at  $15.(XX),000.  Farm¬ 
ing  is  the  principal  industry  and  the 
chief  crops  are  wheat,  oats,  potatoes, 
turnips  and  buckwheat.  New  Bruns¬ 
wick  also  ranks  third  among  the  fishing 
Provinces  of  Canada. 

The  Province  was  originally  one  vast 
forest  and  the  greater  part  of  it  re-  ■ 
mains  so.  hut  is  intersi>ersed  with  lakes 
and  a  network  of  rivers,  some  of  consid¬ 
erable  size.  It  comprises  an  area  of 
27.177  square  miles  of  rolling  country 
of  no  great  elevation,  rarely  over  200 
feet  above  sea  level. 

The  coast  line  of  New  Brunswick 
along  the  Bay  of  Fundy  is  not  high,  but 
is  bold  and  rocky.  In  Chaleur  Bay, 
there  is  neither  nvek  nor  shoal  as  a 
hindrance  to  navigation.  The  soil,  espe¬ 
cially  in  the  river  basins,  is  very  fertile. 
The  Province  is  crossed  from  northwest 
to  Southeast  by  the  St.  John  River. 

The  soil  and  climate  of  the  Province 
are  admirably  adapted  for  every  kind  of 
farming,  which  is  the  basic  industry  of 
New  Brunswick.  The  winter  frosts, 
which  enter  the  ground  to  a  depth  of 
three  or  four  feet,  .serve  to  aerate  the 
soil  and  render  it  friable  and  easy  of 
cultivation. 

Oats  and  hay  are  perhaps  the  two 
staple  crops,  but  potatoes,  to  which  the 
soil  is  especially  suited,  are  very  ex¬ 


PRO VINCE  OF  NEW  BRUNSWICK 

PIVOT  OF  LUMBER  INDUSTRY  IN  THE  EAST 


tensively  grown,  and  find  ready  market 
in  the  West  Indies,  the  New  England 
States  and  the  Central  Provinces  of 
Canada. 

New  Brunswick  ranks  third  among 
the  Provinces  of  Canada  in  fisheries, 
handling  herring,  cod,  haddock,  hake, 
sardines,  salmon,  smelts,  mackerel,  shad, 
trout,  pickerel,  lobsters  and  oysters.  The 
amount  of  monev  invested  in  the  in¬ 


dustry  is  about  $4,500,000.  More  than 
20.000  persons  are  engaged  in  it.  The 
market  value  of  the  product  for  a  single 
year  exceeds  $5,000,000. 

Among  the  most  important  manufac¬ 
turing  industries  are  sugar  refineries  at 
St.  John,  cotton  mills  at  St.  John  and 
Marysville,  boot  and  shoe  factories  at 
Fredericton,  tanneries  at  Woodstock, 
stove  foundries  at  Sackville,  iron  foun- 


Lumbering  i*  one  of  the  great  industries  of  Canada  that  is  still  in  the  state 
of  development.  New  Brunswick  alone  has  255  mills  in  active  operation.  Into 
them  there  flows  an  endless  stream  of  logs. 


dries,  wood-working  factories, 
factories,  furniture  factories  and  ig 

It  is  estimated  that  at  least  3(1| 
horse-power  is  available  from  vjr^ 
waterpowers,  while  so  far  approxiinaj, 
only  15,000  horse-power  has  bets  j 
veloped. 

Approximately  7,500,000  acres  of  •’ 
est  land  are  owned  by  the  crown  j 
4,500,000  acres  by  private  individj 
firms  and  corporations.  The  timbe 
chiefly  of  spruce,  fir,  birch,  cedar,  nni 
pine,  beecVi  and  hemlock.  The 
facture  of  these  woods  into  sawn ; 
her,  laths,  shingles,  pulp-wood, 
railway  ties,  etc.,  finds  employment 
a  large  number  of  mills  and  their  t: 
annual  output  is  valued  at  .some  t 
000,000. 

New  Brunswick  is  well  provided  i 
internal  communication.  Two  trail-; 
tinental  railroads,  in  addition  to  I; 
lines,  traverse  the  Province,  and  aSn 
fir.st-class  railway  facilities. 

Fredericton,  the  capital  of  the  P; 
ince,  is  the  seat  of  government  and 
commercial  center  of  the  interior  i 
an  important  railway  headquarters. 

St.  John  is  an  imiiortant  cornttir: 
center  and  is  one  of  the  chief  tin 
ports  of  Canada.  It  has  many  b 
mills,  factories  and  machine  shops  i 
its  wharf  and  elevator  facilities 
extensive. 

Moncton  has  a  vigorous  industrial 
and  is  the  eastern  headquarters  of 
Canadian  National  Railway  ,s;s 
Other  busy  hives  of  industry  are  S 
castle,  Chatham,  Dorchester,  St ! 
phen,  Campbellton  and  Bathurst 


Population  City 

19U  Caaiui . 48,611  CUiird  Aw 

Board  of  Trade  Eetimoto.  City.  .60,000 

Board  of  Trade  Eetimate,  City  Winter  Port 

and  Batiurban . 68,000  ft  Cinada 

Kativo  WUtea  . OtVo  Enrliih  Readinc  .  80'/} 

Foreign  Bam  .  6%  Induatrial  Workers -  167< 

Nagroos  .  8%  Home  Owners  .  U% 

Banka 

Eight  chartered  banka  and  two  trust  oompanies  with 
national  resources.  One  national  savings  bank. 

Schoola 

Pnblie  grads .  848  No.  of  Pupils .  11,000 

Eight  theatres,  seating  capacity  about  6,000.  Forty 
churohes— all  denominations. 


H EDITOR  &  publisher 

—  SPACE  BUYERS  CHART- 

Location 

On  north  tide  of  Bay  of  Fundy  at  mouth  of  8t.  John'i 
Hirer. 

Principal  Industries 

Lumber,  cotton,  lucar,  machinery  nails,  lime,  fish,  flour, 
pottery,  leather,  spicee.  brushes,  woolens,  hosiery,  etc. 

Special  Information 

Always  open  navigation;  never  troubled  by  ice.  Excellent 
summer  resort,  connected  with  St.  Lawrence  ports. 


ST.  JOHN,  N. 


Suburban  and  Farm  Residents 
Extends  along  the  harbor  front  and  a  portion  of  the  rirw 
front  also  on  most  of  the  trunk  line  roads. 

Wholesalers  Retsul  Section 

Grocers  .  6  About  400  roUilert,  largo  ssi 

Provisions  .  16  small. 

CMfVotioMrs  S  Residential  Faaturoa 

Dry  Goods  .  6  Attractive  and  healthful— tki 

Hardware  .  6  housing  conditions  are  fair. 


Autos  . .  25 

Bakers  .  82 

Cigar  Stores .  IS 

Cloaks  and  Suits ....  2 

Clothiers  .  26 

Confectioners  .  48 


Retail  Outlet  for  Nationally  AdvertUed  Goods 

Dressmakers . 82  Oarages  .  11 

Druggists  . 87  Grocers  . 261 

Dry  Goods . 85  Hardware  . 16 

Departmsnt  Stores...  11  Ladies'  Tailors .  8 

Furniture  .  18  Meat  Markets .  60 

Furriers  . . . . .  7  Men's  Furnishings...  85 


Garages  . 

.  11 

Milliners  . 

...19 

Grocers  . 

.861 

Optician!  . 

...11 

Hardware  . 

.  16 

Plumbers  . 

...84 

Ladies'  Tailors.... 

.  8 

Restaurants  .... 

...  89 

Meat  Markets . 

.  60 

Shoe  Dealers .... 

...19 

Men's  Furnishings. 

..  86 

Stationers . 

...11 

Trading  Area 

Outside  the  city  the  trading  area  extends  across  the 
of  Fundy  to  Nova  Scotia  and  throughout  the  entire  area 
the  Province,  more  particularly  the  sections  covered  by  tki 
Canadian  Induatrial  Ry.,  The  C.  R.  R.  and  the  Shore  Lisi 
Ry.  By  sea  it  connects  with  the  whole  world. 


NOTE:  Sources  from  which  figures  and  facts  were  secured— R.  £.  Armstrong,  Secretary  St.  John  Board  of  Trade.  Newspapers  Telegraph,  Standard,  M.;  Globe  and  Times-Star,  £. 


Population  City 

1911  Census .  11,000  Classed  As 

Chamber  of  Commerce  Estimate.  ,  ,  ^  . 

City  .  17,000  Injiuxtrial 

Chamber  of  Commerce  Estimate, 

City  and  Suburban . Not  given 

Native  WhitM . %  English  Reading  . % 

Foreign  Born  . %  Industrial  Workers . % 

Negroes  . %  Home  Owners . 

Banks 

All  banks  are  branches  with  national  resources. 

Schools 

Public  grade .  7  No.  of  Pupils. .  8.600 

Three  theatres  and  two  in  course  of  construction.  Nine 
churchee— one-third  Catholic  and  two-thirds  Protestant. 


HEDriOK& PUBLISHER 

■—SPACE  BUYERS  CHART— 

Location 

Shipping  port  at  the  head  waters  of  the  Bay  of  Fundy. 

Principal  Industries 

Woolen  manufactures,  hats  and  caps;  barrel  making, 
wire  fences,  grist  mills,  lumber  mills. 

Special  Information 

Natural  gas  and  oil  and  shale  deposits.  Good  farming 
country.  Shops  of  the  Canadian  National  Railway, 


MONCTON,  N. 


Suburban  and  Farm  Residents 
Building  ogorations  during  last  summer  nearly  68,000, ON 
of  private  enterprise, 

^Vholeaalers  Retail  Section 

A.  .1..  ^  *®®<1  farming  country  sub 

Cify  of  th.  msrUim^  P"*!**™* 

Provinces  holds  a  Reaioential  Feature* 

commanding  position  Compare  favorably  with  uj 
as  a  wholesale  center.  Eastern  cities.  Two  thirds  tb 

population  are  English  Canadisa 
and  about  one  third  FreaA 
Canadians. 


Trading  Area 

There  is  a  good  farming  country  surrounding  Moncton  and  the  city  holds  a  commanding  position  as  a  wholesale  distributing  center. 


NOTE:  Sources  from  which  figures  and  facts  were  secured— City  Officials  and  other  reliable  sources. 


Newspapers 

Times  (Homing) ;  Transcript  (ETeniif). 


Population  City 

1910  Ceniu.  . i  Classed  As 

Chamber  of  Commerce  Estimate, 

City  . 10.000  Cenital 

Chamber  of  Commerce  Estimste,  City 

City  end  Suburban . 80.000 

Native  Whites . OSrr,-  Industrial  Workers _ lOc^ 

Fore^n  Bom . 6%  Home  Owners . 75% 

English  Reading . 90% 

Banks 

Are  branches  of  ebartf-red  Banks  of  Canada. 

Schools 

Public  grade . 7  No.  of  Pupils . 1,459 

High  .  1  No.  of  Pupils .  190 

State  Normal  Training..  1  No.  of  Pupils .  850 

Theatres  I  Churches 

Three,  capacity  1,900.  *  Eight. _ 


Retail  Outlet  for  Nationally  Adrertised  Goods 

Autos  .  15  Druggists  . . .  8  Grocers  . 80  Milliners  . . . . . 

Bakers  .  4  Dry  Goods .  14  Hardware  .  8  Pianos  . 

Cloaks  and  Suita....  7  Department  Stores,..  8  Meat  Markets .  8  Plumbers  .... 

Clothiers  .  7  Electrical  .  8  Men's  Furnishings...  9  Shoe  Dealers.. 

Confectioners  .  8  Furriers  .  t  Merchant  Tailors -  5  Sporting  Goodi 


lEDlTOR  &  PUBLISHERl 

J  —SPACE  BUYERS  CHART  — 


At  the  head  of  navigation,  84  miles  from  the  mouth  of 
the  St.  John's  River.  Can.  Nat.  and  two  other  railroads. 

Principal  Industries 

Boots  and  shoes,  shoe  packs  and  larrigans,  lumber  mills, 
brick  and  tile,  concrete  blocks  and  tile,  woodworking. 


Special  Information 

lArge  deposits  of  soft  coal  at  Minto.  Extensive  anti¬ 
mony  deposits  at  I«ake  George.  80  miles  distant. 


FREDERICTON,  N. 


Suburban  and  Farm  Residents 

Marysville,  2.700  population:  Devon.  1.600;  mixed  fsrmig 
population  surrounds  the  city. 

WholeuJers  Section 

.  The  main  location  U  on  UoMi 

.  ?  Street,  near  the  river  front,  1> 

Proymon.  .  6  ,,,  jqO 

Fruite  .  8 

Confectioneri  . 8  Reaidential  Feature* 


Orooert  .  6 

Provieioni  .  6 

Fruite  .  8 

Confectioneri  . 8 


Chemically  pure  water:  mvi|i 
lyitem,  healthy  climate,  low  dMtt 
ratei ;  treee  and  well  bent  itr««k 


NOTE:  Soureei  from  which  ttgnree  and  fnote  were  eeoared — R.  H.  Bimonde,  Seoretnry  Board  of  Trade. 


Millinere  .  4 

Piano*  .  8 

Plumberx  .  7 

Shoe  Dealeri .  6 

Sporting  Good* .  8 


Trading  Area 

Extend*  in  all  direction*  about  40  to  60  mlloe.  Nin> 
fanning  population  lurroundi  the  oity.  Xarket  for  mU* 
facturen  extenda  all  over  Canada  and  roaohe*  out  9 
Europe  ns  well  aa  the  United  Btatec.  Steady  trading  w 
tween  toxm  and  oonntry. 


N. I  (Evening) 

Newgpaperg  |  j(^n 


Editor  &  Publisher  for  April  1 
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Population  City 

Ulo  Ceniui . .  4,478  ClaMoti  A» 

»•»«» 

Cbunber  of  Commoroe  Eotimate, 
city  »nd  Sub'irban .  7,500  Bummer  Reeort 

VetlTe  Wbitei . 95%  Enflifb  Reediny . 95% 

Foreifo  Bom .  5%  Induetriel  Workere . 10'^ 

Rtcrooi  . Mono  Home  Ownere . 70% 

Bank* 

All  benke  ere  branohee  of  netional  okartered  banka  witb 
national  reeourooa. 

School* 

Pnbllo  Grade . 9  No.  of  Puplle . 1,100 

gigli  . 1  No.  of  Pupil* .  150 

Theatro*  I  Churches 

Theatres  . 9  |  Cburcbee  of  all  denomlna- 

. 1.460  tione. 


Public  Grade . 9 

Klfb  . t 

Theatre* 

Theatre*  . * 

teat*  . 1,460 


^EDITOR  &  PUBLISHERi 

Cra]  —SPACE  BUYERS  CHART —  [ 

Location 

Nelson  la  located  on  the  west  arm  of  Kootenai  Lake  and 
is  the  larcest  city  in  the  interior  of  British  Columbia.  It 
i*  eerred  by  the  C.  P,  R.,  Great  Northern  and  steamboat 
lines. 

Principal  Industrie* 

C.  P.  R.  shops,  jam  factories,  wood  workin*  factories, 
iron  works,  wire  works,  mininc,  fruit  trowia*  and 
lumberin*. 

Special  Information 

Nelson  Is  wholesale  and  retail  centre  of  interior  of 
province  and  serres  such  cities  a*  Trail  (Melter  Center) 
Roseland,  Grand  Forks,  Greenwood,  Craabrook,  Femie  and 
Xaslo.  Tradin*  territory,  population  50,0C0, 


NELSON,  B.  C. 


Retail  Outlet  for  Nationally  Advertised  Products 


Auto.  (Pasaenser) . .  4 

Auto.  (Truck) . 4 

Auto.  (Tires) . 4 

Auto.  (Parts) . 4 

Bakers  .  9 

Cifar  Store* . 7 

Cloaks  and  Suits....  5 


Clothier*  . 6  Florists  . 9  Jeweler*  . 

Confectioners  . 7  Furniture  . 9  Ladies'  Tailors . 

Dressmakers  . 5  Furriers  .  1  Meat  Markets . 

Drufcists  . 4  Gaiayes  . 4  Men's  Fumisbints. 

Dry  Goods .  5  Grcctrs  .  15  Merchant  Tailors... 

Department  Stores..  1  H'rdware  . 9  Milliners  . . 

Electrioal  . 9  Hits  and  Caps . 6  Opticians  . 


4  Photofraphers  . 

9  Pianos  . 

5  Plumbers  . 

9  Restaurants  . . . 
9  Shoe  Dealers. . , 
9  Sportin*  Goods. 
9  Stationers . 


Suburban  and  Farm  Residents 

Faiiriew,  Hume  addition  and  Rosemont. 

„  Retail  Section 

Wholesaler*  Nelson’s  retail  stores  carry 

.  larrer  and  more  varied  stocks 

. ■  than  other  cities  of  aimlUr  sis* 

Provision*  . 5  in  order  to  supply  the  surronnd- 

Frult*  . .  S  eountry. 

Confectioners  . 9  Residentisd  Features 

Nelson  is  noted  for  its  resi¬ 
dential  advantases.  The  city 
operates  its  own  lisht,  water, 
Sa*  and  steel  railway  plant*.  The 
climate  is  moderate  and  sobeol 
system  flrst-class. 


Trading  Area 

A.  B.  C.  fives  the  suburban  area  as  follows:  North  to 
Arrowhead,  161  miles;  east  to  Fernle,  901  miles;  south  to 
boundary,  60  miles;  west  to  Caml,  179  miles. 


The  Dtilj  Hewi 


Newspaper 


NOTE:  Sources  from  which  Sfures  and  facts  were  secured — City  records  and  A.  B.  C. 


Population 

Ull  Censu*  . 14,000 

(%smber  of  Commerce  Estimate, 

City  15.000 

(Ramber  cf  Commerce  Estimate, 


City 

Classed  As 

Indcstiial  and 
Farminf. 


City  and  Suburban.. . 

Native  Whites  . 90% 

Foreign  Bern . 10% 

NefToes  . None 


Enflish  Readinf  . 95% 

Industrial  Workers. ..  .80% 
Home  Owners  . 40% 


Bank* 

There  are  Ove  chartered  banka  (National  and  Savinfs) 
with  National  resources  and  one  Trust  company. 

School* 


Public  rrad* .  7 

Eifh  . 9 

Theatre* 

9  theatres  with  total 


leatinf  capacity  of  9,850.  |  tions. 


No.  of  Pupils . 8.950 

No.  of  Pupils . 1.000 

Churches 

19  ohurohee — all  denomina- 
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Location 

On  Mainline  of  Canadian  National  Railways,  and  Great 
Nerthsm  Railway,  and  C.  P.  R.  branch  line,  and  Fraser 
River  (navifable).  Connected  with  Vancouver,  18  miles 
distant,  by  paved  hifhway  and  British  Columbia  Electric 
Lines  (three). 

Principid  Industrie* 

Over  81  industries-*Lumber  mills,  box  factories,  laminated 
materials  products,  salmcn  canneries,  8*h,  cold  storafe, 
sash  and  door  factories,  oatmeal  mill  and  sraln  elevators, 
brewery,  distillery,  toy  factory,,  weldlne  plants,  cerdsfa 
plant,  machine  and  foundry  plants,  railway  oar  bnildinf 
shops,  tannery,  abbatoirs.  fruit  cannlnf,  ablp  yards. 
Special  Information 

The  city  is  a  pleasant  and  healthy  one  residentlally. 


I  NEWWESTMINSTER.B.C. 

Suburban  and  Farm  ResidenU 

Rural  trade  is  encourased  by  a  civic  operated  farmers' 
market.  It  five*  snbstantial  business  to  the  merchants  all 
the  year  round.  The  solid  obsracter  of  the  business  houses 
is  pro-oinent  in  the  commercial  records. 

Wholesaler*  Retail  Section 

. f  sltoppinf  section  is  on 

.  *  lower  or  central  section  of  Co- 

. *  Inmbla  street,  where  railway  de- 

ho^e‘‘ *****  ®®®*  ®®»tre 

houses  hardwue  and  a,  business. 

farm  implement  busl-  n  .  • 

nesses  do  a  bif  trad*  Residential  Features 

in  shippinf  supplies  to  The  provinoial  fair  is  held  la 

the  Fraser  Valley.  the  city  every  year. 


Retail  Outlet  for  Nationally  Advertised  ProducU 

Auto.  (Passenfer) . .  6  Clothiers  . 4  Electrical  . . 8  Jewel*™  . . *  Photofrapher*  . 4 

Into.  (Truck) . 5  Confactionert  . 8  Florittt . *  8  Ladles  Tailors . 5  . ? 

Auto.  (Tires) . •  Delicatessen  . 2  Furriture  . 8  Meat  Markets . 8  Plumbers  . . J 

Auto.  (Parts) . 6  Dressmakers  . 9  Furrier*  . 1  Men’s  Furnlshlnf*. .  8  Restaurant*  . 6 

Bakers  . 9  Druffists  .  6  Carafes  . 4  Merchant  Tailors...  8  Shoe  DeaUrs. . 8 

Cifar  Stores... . 8  Dry  Goods . .  4  Grocer*  . 19  Milliner*  . .  9  Bportlnf  Good* . 1 

Cloaks  and  Suit#...  4  Department  Stores..  9  Hardware  .  6  Optician*  . 9  Stationers  . * 

Hats  and  Caps . 4  . 

NOTE:  Spurces  from  sThich  6fures  and' facts  were  secured— A.  W.  Gray,  Secretary  of  Beard  of  Trade. 


Trsdins  Arsn 

The  Fraser  Valley  in  feneral,  and  more  particnlarly  the 
suburban  and  farmfiif  areas  adjolninf  the  -oity,  as  Burnaby 
with  a  population  of  19,060, 

To  the  east  are  the  municipal  areas  of  Copuitlam,  Fraser 
Mills  (pop.  8,800),  Port  C^uitlam  (C.  P.  R.  freifht 
terminals),  and  Port  Moody,  (lumber  manufaoturinf ). 

Newspaper 

British  Columbian  (Eveninf^ 


Population  '  City 

1910  Census  . 5,000  Classed  A* 

Chamber  of  Ciommeroe  Estimate,  Industrial 

City  . 7,500 

Native  Whites  .... _ 70%  Rnglisb  .  Readinf . 99% 

Foreifn  Bom.,- . 80%  Industrial  Workers . 75% 

Nsfroes  . None  Home  Owners  . 800 

Bank* , 

National  . 4  Resources  ....Not  available 


Public  f  rade . 4 

Hifh  .  1 


Two  theatres,  total  seat¬ 
ing  capacity,  1,800. 


No.  of  Pupils . 704 

No.  of  Pupils . 71 

Churches 

Seven  churches — all  de¬ 
nominations. 
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Location 

Near  month  of  Skeena  River,  possesses  9n**t  harbor  5n 
Pa'ci&o  coast.  Western  terminus  of  Grand  Trunk  Paoido 
Transoontinental  Railway. 

Prinoipal  Industries  * 

Fishlnf,  lumberinf  and  mininf.  Biffest  Oshinf  port  on 
PaciOc  coast.  Centre  of  bufs  timber  limits  on  which  doxens 
of  sawmills  are  operatinf,  and  likewise  centre  of  richest 
mining  field  on  continent. 

Special  Information 

Is  centre  of  an  immense  new  empire,  which  abounds  in 
6sh,  furs,  lumber,  coal  and  mineral  wealth. 


f  PRINCE  RUPERT,  B. 


Suburban  and  Farm  Resident* 

There  are  Innumerable  cannery  and  aawmiU  towns, 
camps  employing  thousands  within  a  radius  of  100  miles. 


Wholesalers 

Orocert  . . .  . 8 

ProYiaions  . .  1 . 8 

Fruit!  . 8 

Confectioners  . 8 


Retail  Outlet  for  Nationally  Advertised  Products 

Auto.  (Passenger)..  8  Confectioners  . 8  Furniture  . 2  Ladies'  Tailors .  1  P|^os  . 8 

Auto.  (Tires) . 8  Dressmakers  . 2  Furriers  . 2  Meat  Markets. . 4  Plumbers  . 8 

Auto.  (Parts) .  2  Druggists  . 8  Oarages  . 9  Men’s  Furnishings..  4  Restaurants  . 85 

Bakers  .  2  Dry  Goods  . 8  Grocers  . 19  Merchant  Tailors....  8  Shoe  Dealers. . 6 

Cigar  Stores . 15  Department  Stores..  1  Hardware  . 8  Milliners  . 4  Sporting  Goods . 8 

Cloaks  and  Suits....  4  Electrical  . 8  Hits  and  Capa . 4  Onticians  . 4  Stationers  . 2 

Clothiers . 8  Florists . 1  Jewelers  . 8  Photographers  . 8 

XOTE;  Sources  from  which  figures  and  facts  were  secured  were  city  officials  and  other  reliable  aources. 


Retail  Section 

Bosidet  anpplying  oity  popula¬ 
tion.  the  retail  mereffianta  do  a 
large  volume  of  busineaa  with 
surrounding  points. 

Residential  Features 
Comparatively  new  town*  rai^ 
idly  being  built  up.  Mtinidpally 
owned  water.  Hydro  olootrio 
plants  and  telephone. 


Trading  Area 

The  trading  area  is  very  largo  in  parts  sparsely  settled. 
The  valleys  of  the  interior.  Skeena.  Butkely.  Nechako  and 
Fraser  rivers  are  rapidly  filling  up  and  there  are  hundreds 
of  logging  and  mining  camps  whose  sui^Ues  most  pass 
through  Prince  Rupert. 

Newan«n*«-*  (Eve.) 

newspapers  ^he  Empire  (Eve.) 


Population 

1911  Census  . 2,826 

Board  of  Trade  Estimate,  City.. 4, 600 
Board  of  Trade  Estimate,  City 
and  Suburban  . 6,000 


City 

Classed  As 

Mining  and 
Industrial. 


Hative  Whites . 95%  Industrial  Workers . 20% 

Foreign  Bom . 5%  Home  Owners  . 50% 

English  Reading . 90% 

Banks 

Three  branches  of  Federal  banks  with  National  Resources* 

Schools 

Rossland  has  two  schools  with  adequate  facilities  and 
Moellent  irstructora. 

Theatres  I  Churches 

One  theatre,  sestlng  ce-  I  Five  ehuirUee — *11  de- 

Pscity  about  300.  I  nominations. 
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Location 

On  G.  N.  B.,  and  Can.  Pec.  Rye.,  60  miles  southwest 
of  Kelson. 

^Principal  Industries 

Planing  mills,  bottling  works,  olectiio  light  and  power 
company.  Center  of  gold  and  copper  mining  district  of 
West  Koobenay. 

Special  Information 

Rossland  has  six  hotels,  two  livery  stables  and  two 
garages.  Groups  of  gold  and  copper  mining  propertioa  shout 
six  miles  from  Tadenac. 


ROSSLAND,  B.  C 


Suburban  and  Farm  Residento 
A  large  concentrator  la  about  to  be  erected  aome  Ave  mile* 
from  Rossland.  close  to  the  Tadanac  Smelter  to  treat  low 
grad*  nrns  of  this  lectlnn  and  thli  will  add  materially  to 
the  life  of  meny  mining  properties. 

Wholessders  Retail  Section 

Every  retail  atore  la  The  Koobenay  Eleo,  Diat. 
practically  a  wholesale  (8.  E.)  had  a  pop61ation  of 

bouae  In  that  they  56.888  In  1611,  Rossland  la  both 

supply  the  need*  of  the  wholesale  and  retail  center, 

the  surrounding  mines  d.  -j  ■  ir 

and  farming  commnni-  Residential  Features 

ties.  Rossland  is  a  progrestive  city. 

The  housing  facilities  ar*  ade¬ 
quate  end  oomfortable. 


Retail  Outlet  for  Nationally  Advertised  Products 

Rossland  has  seven  hotels  and  np-to-date  stores  for  the  retail  trade  of  the  community  which 
is  the  center  of  the  gold  mining  district  of  West  Kootenay,  where  ore  to  the  value  of  15,000,000  is 
•hipped  annually. 

NOTE:  Sources  from  which  Agnree  and  facte  were  eecnred— Olve  nemee  and  addresses  where  possible. 


Tradinf  Aran 

The  trading  area  it  easentlally  a  mining  and  farming 
lection  witb  mining  of  gold  and  copper  aa  the  diief  aotivity. 
Automobile  trafflo  over  the  roads  leading  to  RossUnd  is  piso- 
tical  for  most  of  the  year. 

Newspapor 

Miner  (Weekly). 


Editor  &  Publisher  for 
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BRITISH  COLUMBIA 
IS  PROSPEROUS 

IVTO  better  evidence  of  this  prosperity  could  be  furnished  than 
the  fact  that  in  the  1919  Victory  Loan  Campaign,  British  Co¬ 
lumbia  took  second  place  among  the  different  provinces  of  Canada 
in  respect  of  the  ratio  of  applications  to  the  population,  that  ratio 
reaching  the  remarkable  figure  of  one  subscription  from  every  7.1 
of  the  total  population.  In  percentage  of  subscription  to  quota, 
British  Columbia  stood  first  with  217  per  cent.  The  Manufacturer 
who  has  not  yet  extended  his  market  to  include  this  province  will 
find  food  for  thought  in  these  striking  figures. 

THE  VANCOUVER 
DAILY  PROVINCE 

is  the  first,  and  often  the  only  choice  of  the  national  advertiser  who 
seeks  to  market  his  product  in  British  Columbia.  The  reason  is 
simple.  The  circulation  of  the  Daily  Province  is  more  than  twice 
the  circulation  of  its  nearest  competitor.  This  predominance  it  has 
achieved  simply  and  solely  by  its  merits  as  a  newspaper.  The 
figures  (net  paid  A.B.C.)  for  the  twelve  months  ending  September 
30th,  1919,  were 

57,268 

(  Manufacturers  who  desire  more  information  about  this  territory  are  invited  to  corre¬ 
spond  with  the  promotion  department  of  the  Daily  Province.) 
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VANCOUVER,  BRITISH  COLUMBIA 


Population 


nil  0«nia«  . 100,401 

cktakar  of  OommuM  Zttl- 

WU.  Olty . 100,180 

Oktmbct  •!  Oomintn)*  Etti- 
■•U.  CItT  ud  ■abarboa...  110,000 


City 

Clotted 

at 

Caiiadt'i 

PaolOe 

Oatawaj. 


EatiTt  Wbitaa . 78* 

Taralca  Botn . 88* 

■afToaa  . VtcUflbU 


EsgUah  Raading . 0t% 


Homa  Ownara . 18,800 

Bankt 

There  are  48  beaks— Vationalg  Baviafs  aad  Tnnt  com- 
paaiet' 

The  bank  cleariafs  for  the  Oitr  of  YaaooQver  for  1919 
were  |6€6.918,S06;  for  1918  9645»868,714;-^n  increase  for 
last  pear  of  8180,844,491. 

•the  fold  returns  from  the  Dominion  Assap  Offlco  in 
Vanoourer  show  that  for  1919  88a847a584  were  returned, 
oompared  with  $8,887,880  la  1917a 


Sehoolt 


Pablio  Orada . 88 

High  . 4 

Trada  (Auto  Bcbool)....  1 

Voraal  .  1 

Oatraraity  of  Brit.  OolnmbU 
iOacial  aahoola  for  tho  bUad 

Theatret 

■oriag  Pictnro  Thoatraa.lt 

Taadorilla  . 8 

■took  Honaaa . t 


No.  PopiU . 10,088 

No.  Pnplla . 8,148 

No.  PnplU .  800 

No.  PnpUa .  898 

■pooial  aohoola,  daaf  A  dumb 
Bpoolal  aoboola,  meat.  dof. 

Churchet 

Adrentlata,  8;  Aaglioan, 
It;  Baptiat,  18;  Congraga* 

Uonal,  8;  Obrlatian  Sciantiat, 
8;  Luthaiaa,  4;  lCatho<Uat, 
87;  Proabytarlan,  81;  Bomaa 
OathoUo,  10;  Balration  Army 
Oorpa,  8;  Unitarian,  1;  Kia- 
aiona  and  othar  ohnrohoa,  87, 


Location 

■itnatad  at  tho  aontbwaat  comer  of  Britiah  Columbia,  on 
Ibo  Oulf  of  Ooorgia  and  on  tho  north  arm  of  tho  Fraaor 
Rifor.  Commando  woat.ro  Canadian  route  to  Ruaaia,  tbo 
Orient,  Anatralia  and  New  Zealand.  In  immediate  touob 
with  the  grain  Oalda  of  Waataro  Canada  and  ria  the  Panama 
Canal,  alforda  tbo  aborteat  route  for  ahipmonta  to  Europe, 
Booth  America  aad  Mexico.  The  woatoro  terminua  of  tho 
Canadian  PaoiOc.  tho  Canadian  National  Railway,  aa  well 
aa  tho  Canadian  Terminua  of  tbo  Oreat  Northorn  and  tho 
Northon  PaoiOo  Railway  a 

Principal  Induttriet 

Lnmberinfa  ahipbuildinf ,  foundries,  surer  reflninf.  flour 
milUnr,  fleas,  wire  rope,  brick  manufacturinf,  food  pro* 
ducts,  paper  and  pulp,  wholesales,  olothinf. 

There  are  880  Arms  in  the  citp  with  an  annual  paproU  of 
approximately  $18,000,000.  One  of  our  larfost  industries  is 
ship^ildinf  which,  durinf  the  war,  emploped  about  8,000 
men. 

Special  Information 

Thera  are  many  opportunitiea  in  Vancourer  for  manufao- 
turera  along  apecial  linea,  auch  aa  mineral  amoltera  and  ra- 
ilneriea,  lumbar  and  llah  produota,  woollan  milla,  rubber 
factory,  clothing,  machinery,  chamicala  and  eannariaa.  Iron, 
coal,  minarala,  building  material  and  timber  are  ayailable 
in  large  quantitiea.  Raw  materlala  from  other  parta  of  tho 
proTinco  and  from  oountriea  bordering  on  the  PaoiOo  can  be 
brought  in  very  cheaply  by  boat;  aUo,  raw  materiala  and 
partly  manufactured  goode  from  the  Atlantic,  Tin  the  Pan¬ 
ama  Canal;  800,000  horaepower  may  be  genera  tod  from 
waterfalla;  800,000  horaopowor  ia  now  arailablo  aa  oleotrical 
energy. 

The  city  controla  ita  water  ayatem.  Tho  proaent  daily 
aupply  ia  80,000,000  gallona,  with  an  additional  40,000,000 
gallona  in  tho  ci^  reaorroir  aad  a  total  of  100,000,000  gallona 
ayailablo.  The  water  of  Vanoouyer  ia  alnaoat  ohamically 
pure  and  thia  fact  ia  of  groat  adyantago  to  a  nnmbor  of 
manufacturera. 


Suburban  and  Farm  Retidentt 

Within  18  milea  ia  Now  Woatminatar,  tho  indnatrial  port 
and  freah  water  harbor  of  tho  PaoiSe  aad  tho  market  aad 
diatributing  oentar  of  the  Praaer  ▼alloy;  population,  10,000, 

Within  18  miloa  la  Fraaor  Milla,  population  900,  ooataiaing 
opo  of  the  larg.at  lumber  milla  in  the  world. 

Marpolo,  8  miloa  from  Vanoouror,  a  farming,  lumbering 
and  aalmon  —"‘"g  diatriot,  population  8,000. 


Wholetalert 


Aluminum  Warea 
Boota  and  Bhoea . . 
China,  Crockery  am 
Ulaaaware  .... 

Cigara  . 

Clothing  . 

Com.  Merohanta . 
Confectionery  . . . 
Druggiata 

Dry  Ocoda . 

Elootrioal  Bupplioa 
Enrelopaa  .... 

riah  . 

Ooat’a  Purniahiaga 

Oloroa  . 

Orocerlaa  . 

Sardwaro . 

Roapital  BnppUoa 

fewelora  . 

Ladiaa’  Tailora... 

Immbar  . 

Miniaary  . 

Pradnoo  A  Prorta 

Stationary  . 

Tobacco  . 

Tnngaten  Lampa 


Retail  Section 

The  principal  shoppiaf  districts 
are:  Kaatinfs  street  from  Main 
and  Oranrille  street  to  Daeie.  In 
this  part  of  the  city,  about  two 
miles  in  extent,  are  found  the 
larfe  department  stores  and 
specialty  houses.  In  the  West 
&d,  Xitsilano.  Fainriew,  Xt. 
Pleasant  and  CirandTiew  sectiens 
are  small  neifhborhood  business 
sectiens. 

Retidential  Featuret 

One  family  boueaa  prodominato. 
There  la  no  alum  or  tanamant  dia¬ 
triot,  There  are  aoma  8rat-elaaa 
apartment  honaaa  ia  tho  roaidon- 
tial  aootioa.  Xa  tho  aaburbaa  and 
roaldontial  diatrlota  are  aamo  ax- 
oaptioaally  Sao  roaidoacoa.  Tho 
tendency  of  the  reaidaata  ia  to 
awn  their  own  hamaa. 


Retail  Outlet  tor  Nationally  Advertited  Productt 


•akori 


Oloaki  aad  Bnita. . 

Olothierf  . 

Oonf ootioaarn  . . . . 


.u 

.  8 

Dslicstssssn 

Dressmakers 
DrucaUts  . . 

. tl 

Oaregee  . 

.16 

874 

MiUinere  . 

...88 

...11 

.16 

KMflwxrt  . 

.88 

FOtotogTsphan  . 

...88 

.  0 

Dry  Ooods. . 

. 88 

Kate  aad  Oapa  ... 

.  8 

Piano.  . 

...18 

.80 

Department 

Store!..  8 

Fewelen  . 

.88 

Plumbers  . 

...08 

88 

Eleotrioal 

Ladiet'  Tailors.... 

.18 

Reetsnrsnte  . . . 

...81 

.  8 

norista  .... 

Moat  Markots . 

108 

Shoe  Dsslsrs... 

..  40 

as 

Fnroltnra  . . 

. 81 

Men’s  Furnishincs. 

.88 

Bpertlna  Geode 

...  8 

IS 

Forriert  . . . 

. 8 

Msrchsnt  Tsilore . . . 

.68 

Btatieners  . 

...10 

Stmrees  from  which  Hguret  and  facts  were  secured:  J, 
Mmnager,  Publicity  Department  of  Vancouver, 

R. 

Davison,  Publicity 

No 

Trading  Area 


▼anconrer  eorrei  the  retaU  aad  wholoaalo  diatriot,  oxtoadiag  north 
about  000  milea  aad  oaat  about  the  aamo  dlntaaoo.  To  tho  woat,  about 
90  milea  and  to  the  aoath  about  80  miloa  to  the  iaOarnational  bonadary, 
la  addition  to  thia  tarritery  ia  anr  own  proriaoo,  Taaooarer  ia  tha 
aupply  dapot  for  the  Taken  tarritery  which  ia  Uka  aauroo  Of  ounallaKBa 
hnalnpaa  oaoh  year. 
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Daily  Prorinoo  (Eyaaiag) 
Daily  World  (Rrealag) 
Daily  Bun  (Morning) 

C.  Fodoratianiat  (Weakly) 


Form  A  Homo  (Weekly) 
▼aa.  Building  Raeord 
Woatoro  Womoa’a  Waakly 


BRITISH  COLUMBIA 

RICH  IN  UNDEVEVLOPED  RESOURCES  AND  SCENIC  WONDERS 


APHYSIC.AL  feature  of  British  Co¬ 
lumbia  is  its  position  as  the  water¬ 
shed  of  the  North  Pacific  slope.  -All  of 
the  great  rivers  flowing  into  the  Pacific, 
with  the  exception  of  the  Colorado,  find 
their  sources  within  its  boundaries.  The 
irea  of  the  province  is  estimated  at 
372,640  square  miles. 

The  Rocky  and  Selkirk  mountains  tra¬ 
verse  the  Province  on  the  E.ast ;  the 
Coast  and  Island  Ranges  on  the  West. 
The  interior  plateau  thus  formed  makes 
British  Columbia  a  grazing  country  up 
to  3,S(X)  feet,  and  a  farming  country 
up  to  2,500  feet,  where  irrigating  is  pos¬ 
sible. 

Large  results  have  been  attained 
where  raising  crops  and  live  stock  si- 
tnahaneously  has  been  attempted. 
Ranching  underworks  the  soil  and 
grain-raising  overworks  it  and  it  has 
become  recognized  that  this  combina¬ 
tion  proves  extremely  profitable.  There 
»re  about  12,500,000  acres  of  land  suit- 
ible  for  cultivation  in  the  Province,  and 
of  this  area  about  2,5(X),(XX)  acres  are 
occupied  and  about  313,000  acres  under 
ictnal  cultivation. 

Apples,  grapes,  apricots,  peaches  ana 
plums  are  profitably  grown.  Sugar 
beets,  celery  and  tobacco  are  raised  ex- 
fcosively.  Wheat  and  barley  are  grown 
in  many  parts,  as  are  hops,  potatoes, 
cnrrots  and  other  roots  and  vegetables. 
Lumbering  is  the  greatest  asset  of  the 
Province.  The  value  of  the  manufac- 
■nred  timber  exceeds  $30,(XX),000  annu- 
%,  and  the  forests  are  growing  about 
four  times  as  fast  as  they  are  being- cut. 
The  present  commercial  stand  of  timber 
ttceeds  336.000,000,000  feet.  There  is 
1  constant  demand  for  British  Colum- 
bi»  timber  in  the  prairie  Provinces,  and 
**rge  quantities  are  exported  to  other 
l**rts  of  the  Llnited  Kingdom,  the  Ori- 
South  America,  Africa,  .Australia 
*"<1  the  United  States. 


The  Province  is  rich  in  gold,  silver, 
copiier,  lead,  coal  and  iron  deposits.  In 
1916,  the  gold  produced  was  valued  at 
more  than  $5,000,000,  the  coal  and  coke 
at  $9,000,000,  and  the  copper  at  $17,- 
000,000. 

Lumber  is  manufactured  in  all  forms 
for  home  consumption  and  export. 
Large  smelters  arc  in  operation  in  the 
mining  districts,  while  coke  is  exten¬ 
sively  manufactured.  Pulp  and  paper 


manufacture  is  a  growing  industry. 
Salmon  caimiiig  is  a  large  industry, 
as  is  sugar  refining.  The  total  value  of 
manufactures  of  the  Province  reached 
$17L(XX),tX)0  in  1917,  the  latest  available 
Ciovernment  figures. 

The  Province  is  well  supplied  with 
railroad  facilities.  The  C.  P.  R.,  the 
(irand  Trunk  Pacific,  Canadian  National 
Railways,  the  Estiuimaith  &  Nanaimo 
Railway,  ihe  Pacific-Creat  hiasiern  and 


the  Great  Northern  Railways  tap  all 
sections  of  the  Province. 

The  Canadian  Pacific  Railway  oper¬ 
ates  a  rteet  of  steamships  which  reach 
all  points  northward  from  Victoria  and 
V’ancouver  to  Prince  Rupert  and  points 
in  .Maska,  south  to  Seattle,  and  trans¬ 
pacific  lines  to  the  Orient. 

Vancouver  is  the  chief  city  and  from 
its  location,  it  is  the  headquarters  of 
the  larger  industrial  interests  of  the 
Province,  which  include  lumbering, 
salmon-canning,  mining,  sugar  refining 
and  ship  building. 


CANADIAN  ELECTRIC 
RAILWAYS 

Operative  mileage,  in  June,  1919, 
1.636.  Capitalization,  $167,253,093. 
Passengers  carried.  487,365,456. 
Freight  moved,  2,497,530  tons. 
Karnings,  $24,299,889.  Operating 
expenses,  $17,535,974. 


Victoria,  the  capital,  is  essentially  a 
residential  and  social  center.  It  has 
some  important  industries. 

New  Westminster  is  the  center  of  a 
rich  farming  section,  and,  from  its  posi¬ 
tion  on  Frazer  River,  is  naturally  asso¬ 
ciated  with  the  salmon-canning  indus- 
tr>’. 

Nanaimo  has  also  rich  farming  indus¬ 
try.  Fruit  growing  and  diversified  farm¬ 
ing  are  carried  on  extensively. 

Prince  Ruiiert  is  the  Western  termi¬ 
nus  of  the  Grand  Trunk  Pacific  Rail¬ 
way.  It  is  the  headquarters  of  the  im¬ 
portant  halibut  and  other  fi.sl»eries  ol 
the  Northwestern  roast,  and  has  an  as¬ 
sured  future. 


Peace,  happiness  and  plenty  in  the  shadow  of  towering  snow-capped  peaks 
that  seem  to  pierce  the  sky.  The  Pacific  lands  are  dotted  with  scenic  wonders. 
Here  we  have  the  town  of  Kaslo  on  Kootenay  Lake,  one  of  the  rich  sections  of 
the  western  empire  in  the  making. 


You  can  focus  the  buying  attention  of  the 
greatest  growing  market  in  Western  Canada 
today  through  one  medium  and  one  cost. 

The  Herald  is  the  dominant  advertising  me¬ 
dium  in  Canada  between  Winnipeg  and  the 
Pacific  Coast. 

When  you  buy  Herald  space  you  buy  qual¬ 
ity.  Circulation  100%  paid  in  advance  plus  pro¬ 
ductive  co-operation  service. 

The  Herald  carries  more  Local  Display, 
more  National  Display,  more  classified  advertis¬ 
ing  than  any  other  Daily  Newspaper  in  Alberta. 

The  Herald  is  the  first  choice  of  every 
national  advertiser  entering  this  rich  field. 

'You  cannot  hope  to  successfully  reach  the 
best  buyers  of  advertised  products  in  Western 
Canada  without  The  Herald. 


Representatives  for  the  United  States 
HENRY  DE  CLERQUE,  INC. 

800  Mailers  Bldg.,  Chicago. 

Louis  Klebehn,  1  West  34th  St.,  New  York 


Eastern  Canadian  Representative 
EDGAR  J.  GUY 

302  Royal  Bank  Bldg.  Toronto,  Ont. 
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Population 

1911  Censui .  60,502 

Chamber  of  Commerce  Estimate, 

City  .  72.000 

Chamber  of  Commerce  Estimate. 

City  and  Suburban . No  estimate 


City 

Classed 

as 

Commerciil 
and  Africul- 
tural  Center 


Native  Whitei .  eVl 

Foreign  Born .  88'  a 

Negroes  . 0.16'; 


English  Reading . 94% 

Industrial  Workers....  84'; 
Home  Owners . 80s 


Banks 


Dominion  Charter  .  21  Investment  and  Trust 

Companies  .  18 

Calgary  stands  fifth  in  the  financial  list  of  Canada,  its 
weekly  bank  clearings  being  only  exceeded  by  those  of  four 
other  Eastern  Canadian  cities.  Week  after  week  the  bank 
clearings  of  Calgary  range  above  the  ten  million  dollar 

mark. 

Schools 

Public  grade .  47  No.  of  Pupils . 10,049 

High  .  5  No.  of  Pupils .  1,281 


Theatres 

Grand  (and  Orpheum  Cir* 
cuit).  Allen,  Regent,  Lib* 
erty,  Bijou,  Empress,  Prin¬ 
cess,  Pantage's. 


Churches 

Anglican,  14;  Baptist.  8; 
Methodist,  14;  Missions. 
12;  Presbyterian,  12;  Ro¬ 
man  Catholic,  6;  other  de¬ 
nominations,  22. 


Location 

On  a  delightful  stretch  of  level  country  between  the  Bow 
and  Elbow  River,  near  the  towering  Rocky  Mountaics. 
840  miles  west  of  Winnipeg.  Canadian  Northern.  O.  T.  R. 
and  Canadian  Pacific  railroads.  188  miles  from  the  TTnited 
States  border. 

Principal  Industries 

Wheat-growing,  stock-raising,  dairying  and  milling  prin¬ 
cipal  industries  for  which  Calgary  is  the  centre.  Calgary 
Stock  Yards  are  among  the  largest  in  all  Canada.  A  typi¬ 
cal  month’s  record  for  the  Calgary  stock  yards  gives  the 
following  figures:  22,686  head  beef  cattle,  5,468  hogs. 
16,154  sheep,  1,894  horses.  Immense  quantities  of  butter, 
cheese  and  eggs  are  shipped  out  of  Calgary. 

Calgary  is  the  headquarters  of  the  second  largest  irriga¬ 
tion  project  in  the  world.  Second  only  to  that  of  the  Nile 
in  Egypt,  Calgary  has  yearly  a  summer  exhibition,  a  fat 
stock  winter  show,  a  spring  horse  show,  and  the  largest 
individual  exhibition  project  in  Western  Canada. 

Special  Information 

Calgary  has  sixty-two  miles  of  paved  streets,  fifty-two 
miles  of  boulevards  and  parking  strips,  ten  public  jmrks 
with  an  area  of  677  acres,  five  colleges  and  three  business 
colleges,  forty-seven  public  schools,  five  high  schools, 
twenty-three  hotels,  seventeen  hospitals  and  sanitariums, 
fourteen  livestock  associations,  four  golf  clubs,  several  ten¬ 
nis  clubs,  bowling,  rifle  and  auto  clubs,  T.  M.  C.  A.  and 
Y.  W.  C.  A.;  foreign  consuls  for  United  States.  Belgium, 
Denmark.  France,  Italy,  Netherlands.  Norway  and  Sweden; 
municipal  street  railway  with  seventy  miles  of  operated 
track;  eighty-three  churches,  government- built  internal 
grain  elevator,  capacity  of  two  million  five  hundred  thou¬ 
sand  bushels;  one  hundred  and  eighty  wholesale  establish¬ 
ments  with  an  annual  turnover  of  over  ten  million  dollars, 
and  over  nine  hundred  retail  stores  with  aggregate  pay¬ 
rolls  of  forty  millions  of  dollars. 


CALGARY,  ALBERTA 


Suburban  and  Farm  Residents 

Suburbs  and  surrounding  farm  district  are  connected 
with  tue  city  by  a  number  of  good  roads,  suitable  for 
motor  traffic  throughout  the  year.  There  are  several  subur¬ 
ban  electric  lines  which  give  the  Calgary  merchants  bettey 
oiportunity  of  serving  the  interests  of  the  small  farmer 
located  close  to  Calgary. 

The  firmer  finds  a  ready  market  for  all  his  poultry,  eggs 
and  produce  in  the  several  large  public  markets  of  Calgary. 


Wholesale 

Houses 

Calgary  is  the  nat¬ 
ural  trading  point 
and  the  wholesale 
centre  for  all  that 


Retail  Section 

There  are  over  aine  hundred  re¬ 
tail  atorea  in  Calcary,  with  an 
accregate  payroll  of  over  forty 
million  dollara.  Calgary  ia,  on 
account  of  ita  geographical  poai- 
tion,  the  logical  and  natural  ahop- 
ping  point  for  reaidenta  in  the 
villagea  and  email  towna  of  Cen¬ 
tral  and  Southern  Alberta. 


great  atretch  of  aet- 


Residential  Features 


tied  prairie  country 
which  surrounds  it  in 
every  direction.  There 
are  one  hundred  and 
eighty  wholesale 
establishments  with 
an  annuel  turnover  of 
over  one  hundred  mil¬ 
lions.  and  an  im¬ 
mensely  valuable 
trade  in  farm  imple- 
m  e  n  t  s,  foodstuffs, 
clothing  and  other 
materials. 


Exceptionally  well  situated, 
lying  between  the  Bow  and  the 
Elbow  rivers.  All  residential  dis¬ 
tricts  are  paved  and  ^ulevarded. 
Motor  cars  are  used  in  Calgary 
throdghont  the  entire  year. 

All  public  utilities  in  Calgary 
are  municipally  owned.  Tele¬ 
phones  are  owned  and  operated 
by  the  A  b  e  r  t  a  Government. 
Electric  light,  water,  street  rail¬ 
way,  etc.,  all  owned  and  operated 
by  the  city.  Calgary  also  has 
practically  an  inexhaustible  sup¬ 
ply  of  natural  gas  for  heating, 
cooking  and  lighting.  This  is 
also  used  for  manufacturing  pur¬ 
poses. 


Retail  Outlets  for  Nationally  Advertised  Products 


Auto.  (Passenger). . .  18 

Delicatessen  . . , 

Garages  . 

..  82 

..e.  >1 

Auto.  (Truck) . 

.  6 

Dressmakers  . . . 

.  26 

Grocers  . 

.  .161 

opticians  . 

_  9 

Auto.  (Tires). 

.  14 

DruRists  . 

.  so 

Hardware  . 

..  16 

photographers  . . 

.  24 

Auto.  (Parts). 

.  25 

.  26 

Bakers  . 

.  16 

Department  Stores...  8 

Jewelers  . 

..  16 

Plumbers  . 

.  24 

(Tigsr  Stores... 

.  21 

Electrical  . 

. 21 

Ladies’  Tailora _ 

..  1 

Restaurants  . . . 

.  49 

Clothiers  . 

.  35 

Florists  . 

.  7 

Meat  Markets . 

..  55 

23 

Confectioners 

.  95 

Furniture  . 

.  10 

Men's  Furnishings 

...  7 

Sporting  Goods . 

.  5 

Furriers  . 

.  7 

Merchant  Tailors.. 

..  8 

Stationers  . 

.  16 

Sources 

officials. 

from  which  figures  and  facts  were 
banks,  and  other  reUahle  sources. 

ieeuredo  Public 

Trading  Area 

Calgary  is  the  most  important  and  tbs  largest  town  ia  Western 
Canada  l^twoen  Winnipeg  and  the  Pacific  Coast  and  serves  the  richest 
farm  territory  in  Canada,  namely:  Central  and  Southern  Alberta, 

The  Alberta  farmer  is  probably  the  riehest  individual  farmer  in  the 
world  today.  The  crops  of  wheat  average  thirty  to  forty-five  bushels 
per  acre.  Crops  of  oats  go  as  high  as  sixty  to  eighty  bushels.  Other 
grains  in  proportion.  The  livestock  industry  of  Alberta  is  one  of  the 
main  industries  of  the  province  and  Calgary  acts  as  the  clearing  house 
and  shipping  point  for  cattle.  The  farmer,  therefore,  in  All^rta 
through  his  exceptional  position,  is  one  of  the  beat  buyers  of  well 
advertised  products  on  the  American  Continent  today. 


f  HEKALD  (EVEHINO) 

newspapers  j^lbebtah  (xorniho) 


The  Province  of  Alberta  contains  three 
distinct  territorial  belts — southern, 
central  and  northern.  Southern  Alberta 
is  of  rolling,  treeless  prairie  lands  which 
extend  from  the  international  boundary 
line  to  100  miles  north  of  Calgary.  Cen¬ 
tral  Alberta  is  a  park-like  territory  ex¬ 
tending  from  the  Red  Deer.  River  north¬ 
ward,  including  the  basin  of  the  North 
Saskatchewan  to  the  height  of  land  be¬ 
tween  that  river  and  the  Athabasca.  It 
is  practically  inexhaustible  in  its  ca- 
picity  for  producing  magnificent  crops. 
Northern  Alberta  shows  an  agreeable 
Sversity,  open  prairies  lying  close  be- 
sde  lightly  and  heavily  wooded  areas. 
Railroads  have  penetrated  this  section 
Krthwest  and  northeast  for  a  distarfee 
of  between  250  and  340  miles,  to  Peace 
Rifcr  and  Grand  Prairie  on  one  hand 
iiid  to  Fort  McMurray  on  the  other. 
Two-thirds  of  the  population  of  Al- 
^  look  to  the  soil  for  a  living.  It 
»  estimated  that  there  are  more  than 
97,000,000  acres  of  agricultural  land  in 
ibe  Province.  Wheat,  oats,  barley,  flax, 
lye  and  other  crops  are  produced  in 
lirge  quantities.  Important  irrigation 
■wrprises  which  will  water  an  area  of 
17)00,000  acres  are  operating  at  Cal- 
Pry,  Lethbridge,  Bassano  and  Medi- 
®e  Hat. 

It  is  believed  that  16,000  square  miles 
bituminous  and  anthracite  coal  beds 
W  underlaid  with  this  mineral.  Al- 
^  promises  to  become  one  of  the 
•TiRf  coal  exporting  Provinces  of  the 
))<*>inion.  Natural  gas,  under  heavy 
Ittswre,  is  found  at  many  points.  The 
"■tpnt  of  clay  and  stone  is  valued  at 
Woo, 000  yearly.  Large  salt  deposits 
®  the  northern  part  of  Alberta  and  im- 
beds  of  tar  sands  are  found  east 
the  Athabasca  River. 

Abattoirs  and  meat  packing  plants  are 
'’•Qted  at  Calgary  and  Edmonton,  and 
4  many  points  throughout  the  Prov- 
"X*  there  are  flour  mills  and  saw  mills. 


H«rness«d  wat«r-pow«r.  in  which  all  Cannein  abouneb.  has  baan  highly 
devalopad  in  Albarta,  whara  tha  anargy  of  tha  Bow  rivar  has  baan  put  to  work 
and  watar  from  bahind  tha  sama  dam  has  baan  scattarad  ovar  thousands  of 
acras  of  land  in  ona  of  dia  graatast  farigation  projacts  in  tha  world.  At 
Bassano  is  locatad  what  is  said  to  ba  tha  second  largest  irrigation  dam  evar  buBt. 


stands  prominent  among  the  flour-mill¬ 
ing  centers  of  the  British  Empire  and  is 
known  as  the  Natural  Gas  City.  Leth¬ 
bridge  holds  a  central  position  in  a  great 
coal  mining  and  splendid  agricultural 
area  and  is  also  an  important  center  of 
irrigation  farming.  Red  Deer,  Webaski- 
win,  Blairmore,  Camoose,  Candshon, 
Coleman,  Racombe,  Macleod,  Pincher 
Creek,  Raymond,  Radclifl,  Shettler,  Higdi 
River,  Taber,  Vagoeville  and  many 
other  active  centers  take  cart  of  the 
growing  commercial  needs  of  the  pop¬ 
ulation 
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brick  yards  and  tile  works,  iron  works, 
cement  works,  harness  factories  and 
some  quarries.  On  account  of  the  great 
supply  of  natural  gas,  Medicine  Hat  has 
become  a  considerable  manufacturing 
center.  -  •  - 

Otter,  mink,  ermine,  wolverine,  badger, 
squirrel,  bear,  fox,  wolf  and  lynx  make 
a  rich  yearly  harvest. 

Eastern  Canada,  Great  Britain  and  the 
United  States  are  responsible  in  recent 


years  for  a  large  increase  in  Alberta’s 
population.  Ranching  life  at  first  at¬ 
tracted  a  considerable  number  of  young 
Englishmen ;  then  the  Eastern  Canadian 
formed  the  backbone  of  the  population. 
Settlers  from  the  United  States  are 
numerous  and  make  progressive  and 
prosperous  farmers.  Scandinavians  are 
also  numerous  and  there  is  a  consid¬ 
erable  sprinkling  of  French. 

Edmonton,  the  capital  of  the  Province, 


is  the  center  of  northern  traffic  and  two 
transcontinental  railroads  make  it  an 
important  distributing  point.  Calgary  is 
a  center  of  wholesale  trade  and  its  com¬ 
mercial  fmportance  is  increasing  with 
great  rapidity.  Calgary  is  the  principal 
business  center  of  the  Province.  Medi¬ 
cine  Hat  is  the  center  in  which  all  kinds 
of  farming  are  being  carried  on  and 


CANADIAN  FORESTS 

Canada  is  the  chief  forest  re¬ 
source  of  the  British  Empire. 

Canada’s  forest  products  value, 
1918,  from  3,066  operating  plants, 
$144,908,864,  viz.,  sawn  lumber, 
$102,335,772;  shingles,  $8,184,968; 
lath,  $1,560,136;  pulpwood,  $18,- 
416,438;  miscellaneous  $14,471,550. 

Forest  exports,  1918-19,  $70,- 
596,199;  1917-18,  $51,960,349. 

Canada  has  27,491,126  acres  in 
Dominion  forest  reserves  (third 
largest  in  world)  and  parks. 

Canada’s  present  supply  of  com¬ 
mercial  timber  estimated  between 
500  and  800  billion  feet,  b.m.,  and 
from  800  million  to  one  billion 
cords  of  pulpwood. 


I 


The  Lethbridge 
Alberta 
Daily  Herald 

is  a  50,000  city  newspaper,  published  in  a  14,000  city. 

Its  nearest  neighbor  is*  published  over  one  hundred  miles 
away. 

It  takes  the  complete  Canadian  Press,  Limited,  service  and 
has  a  leased  wire  and  operator  in  its  office. 

Its  field  is  the  extreme  southern  part  of  the  rich  province 
of  Alberta. 

The  Herald  claims,  not  boastfully  but  on  its  merits,  that  it 
is  the  most  enterprising  daily  newspaper  published  in  any  city 
under  25,000  in  Canada. 
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REPRESENTATIVES 


Eastern  Canada 
Edgar  J.  Guy, 
Royal  Bank 
Toronto. 


Chicago,  111. 

W.  H.  Stockwell, 
Peoples  Gas  Bldg., 
Chicago. 


New  York 
Chas.  E.  Miller, 
225  5th  Avenue, 
New  York. 
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LETHBRIDGE,  ALBERTA 


Population 


1911  Cen*us  .  11,765  CloSSOd 

CbAmb«r  of  Commerce  Estimate.  03 

City  .  14,327  Center  of 

A.  B.  C.  Estimate,  City  and  Agricultural 

Suburban  .  SS.OOO  ‘"Diatiici”' 

Katire  Whites . 93'7r  English  Reading . 937o 

Foreign  Born . 7'^r  Industrial  Workers . 20% 

Home  Owners  . 8,650 

Banks 

Saving,  . 9  Truat  Companiea  .  3 


Schools 

Public  Grade .  8  No.  of  Pupils . 8,850 

High .  1  No.  of  Pupils .  175 

Business  Colleges 


Theatres 

There  are  four  theatres 
with  a  seating  capacity  of 
more  than  1,800. 


Churches 

Eleven  churches  of  all  de> 
nominations. 


Location 

About  100  milea  aouthweat  of  Medicine  Hat,  on  the  Crow’a 
Meat  branch  of  the  Canadian  PaciSc  Ey.  About  60  milea 
from  the  United  State,  boundary. 


Principal  Industries 

Farming,  stock  raising,  wool  growing,  mining,  etc.  Brick 
yards,  iron  works,  flour  mills,  wood  working  factories, 
foundries,  etc.  Macaroni  factory,  sash  and  door  factory. 


Special  Information 

Lethbridge  is  the  commercial  and  distributing  center  for 
a  territory  of  100  miles*  radius.  A  rich  irrigated  area  is 
adjacent  to  the  city  as  part  of  the  extreme  Southern  sec* 
tion  of  the  rich  Province  of  Alberta.  The  community  is 
healthy  as  any  on  the  American  continent->the  average  death 
rate  being  extremely  low.  Many  Americans  still  picture 
this  district  as  a  sort  of  Wild  West  frontier  settlement, 
but  the  paved  streets,  boulevards,  oivio  improvements, 
public  parks,  etc.,  will  dispel  this  illusion. 


Suburban  and  Farm  Residents 

Lethbridge  is  the  center  of  a  prosperous  farming  district 
in  which  are  several  small  towns.  Agricultural  implement;, 
farm  tools,  household  supplies  in  bulk  and  provisions  of  a'l 
kinds  for  this  prosperous  district  are  purchssed  in  Leth* 
bridge.  Automobile  roads  are  in  excellent  shape  practics'.'y 
the  whole  year. 


Wholesalers 

Grocers  . 8 

Provisions  . 4 

Fruits  . 4 

Confectioners  . 8 

Lethbridge  is  also 
the  natural  distribut* 
ing  wholesale  center 
for  the  adjacent  small 
towns  of  this  district. 
Covering  a  rich  farm* 
ing  and  stock  raising 
area,  agricultural  im¬ 
plements,  tools,  etc., 
find  ready  sale  to  re¬ 
tail  local  stores. 


Retail  Section 

The  retail  atore  aection  take, 
up  about  half  a  mile  of  U7-to- 
date  ahopa  where  high  data  atocka 
in  all  line,  are  di.played. 

Residential  Features 

There  are  many  beiutiful  resi¬ 
dences  on  the  nice  wide  streets 
and  well  kept  boulevards.  Galt 
Gardens  Is  the  beauty  spot  of 
Western  Canada.  Lethbridge  has 
a  beautiful  artiftoial  lake  which 
is  a  local  feature.  The  city 
streets  are  paved  and  well  cared 
for,  and  the  radiating  roads  to 
the  outlying  districts  are  in  ex¬ 
cellent  shape  for  automobile 
travel  practically  through  the 
entire  year. 


Retail  Outlet  for  Nationally  Advertised  Products 

Auto.  (Passenger)...  8  Delicatessen  .  8  Oarages  .  8  Milliners  .  fl 

Auto.  (Truck)  .  6  Dressmakers  .  6  Grocers  .  14  Opticians  .  I 


Trading  Area 


Auto,  (Tiro.) . 

duto,  (Purt.) . 

Bakora  . 


12  Druggiati  .  3  Hnrdwar.  .  5  Photagrupl 

9  Dry  Ooodi .  6  Hut.  and  Capo .  9  Piano*  .. 

b  Dopartmont  Btoroa. . .  B  Jowolcn  .  4  Plumbora 


Photographor.  .  S 

Piano*  .  t 


Clg»r  Btoro* .  4  Elootrioal  .  5  I«dia*'  Tailor* .  2  Hootaurant*  .  2 

(Soaka  and  Suit* _  7  FloriaU  .  2  Moat  Markota .  7  Shoo  Doaler* .  t 


Tho  trading  aroa  of  Lothbridgo  oztondi  from  76  to  100  miloa*  radio*, 
covoring  a  rioh  farming  and  itock  railing  torritory,  including  largo 
irrigatod  dUtrict*  which  an  Tory  prodnctiTo.  Four  largo  coal  minoa, 
omploying  about  1,650  mon,  aro  in  tho  noar  Tioinity,  Tho  .mail  town* 
in  thia  diatrict  practically  depend  on  Lothbridgo  for  their  general  aup- 
pliea  and  houaohold  nocoaaitiea.  Tho  Tolumo  of  aaloa  of  farm  machinery 
toola  and  other  agricultural  aupplioa  ia  rary  largo. 


(nothiora  .  9  Furniture  .  2  Mon'a  Forniahinga. . 9  Sporting  Oooda .  2 

Confoctionora  .  10  Furriora  .  1  Merchant  Tailora -  4  Stationora  .  4 


MOTR*  Source  from  which  figures  and  facts  were  secured  was  the  Leth¬ 
bridge  Board  of  Trade.  * 


Newspapers 


Herald  (Erening)  (Daily) 
Herald  (Weekly) 

Canadian  Adrocate  (Weakly) 


Population  City 

1911  Cenaua  .  60,000  Claoood  aa 

Preaent  Eatimata,  City .  65,000  Fur  Center 

Preaent  Eatimate,  City  and 

Suburban  .  70,000 

Xatire  Whitea  . 90</>  Engllah  Reading  . 90% 

Foreign  Born  .  10%  Induatiial  Workera  . .  10% 

HHroea  . Mono  Home  Ownera  .  20% 

Bankn 

All  branohea  of  chartered  banka  with  National  reaonroea. 

SchooU 

Public  Crude  .  15  Mo,  of  Pupila  . 5,000 

High  .  4  Mo.  of  Pupila  .  500 

OniTeraity  of  Alberta — Alberta  College. 

Theatrea  Churcliea 

Three  combination  thea-  Two  Roman  Catholic  and 

tre*  and  five  photoplay  more  than  85  Proteatant 

houaea.  ohurohea  of  all  denomina- 

tlona. 


I  ■ 

K/- 


9  EDITORS  PUBLISHERI 

—'SPACE  BUYERS  CHART—  fl 

Location 

On  Saakatohewan  Rirer  175  milea  north  of  Calgary. 

Principal  Induatries 

Headquartara  for  anppliea  for  the  fur  tradera  of  the 
Morthweat  and  haa  the  largeat  truffle  in  raw  fur*  of  any 
oity  in  the  world. 

Special  Information 

Surrounding  country  i*  rioh  in  coal  and  minarala. 


i  EDMONTON,  ALBERTA 


Suburban  and  Farm  ReaidanU 
Thia  i*  an  ezoellont  agricultural  diatrict.  The  amall 
towna  and  incorporated  Tillage*  do  t^eir  large  ahopping  la 
Edmonton. 


Auto.  (Paaaengftr) .  9  Clothier*  .  14  Floriata  .  2 

Auto.  (Truck) .  6  Confectioner*  .  9  Furniture  .  9 

Auto,  (Tire*)  .  8  Dreaamaker*  .  7  Furrier*  .  6 

Autc.  (Part*)  .  9  Druggiata  .  17  Oarage*  .  17 

Baker,  .  8  Dry  Good* .  7  Grocer*  . 47 

Cigar  Store*  .  9  Department  Store*.  2  Hardware  .  8 

Cloak,  and  Suit*..  5  Electrical .  6  H'.t*  and  Cap*  ....  7 


Retail  Outlet  for  Nationally  Advertised  Products 


14  Floriata  .  2  Jeweler*  . 

9  Furniture  .  9  Ladle*'  Tailor* 

7  Furrier,  .  6  Meat  Market*  . 


Photographer*  ....  6 

Piano*  .  8 

Plumber*  .  12 


Cloak,  and  Suit*. 


Druggiata  .  17  Garage,  .  17  Men',  Fumiahing*.  12  Reatanranta  . 14 

Dry  Good* .  7  Grocer*  . 47  Merchant  Tailora . .  IS  Shoe  Dealer* .  10 

Department  Store*.  2  Hardware  .  8  Milliner*  .  5  Sporting  Oooda  ...  2 


Wbolenalern  Ratail  Seebon 

....  Being  the  ahipping  point  for 
Edmonton  ha*  90  rfoh  farming  and  randiing  Urri- 
wholeaale  houaea,  ia  tory  and  diTiaional  point  for  rall- 

the  wholeaale  oentor  "• 

.  ,  than  ordinarily, 

of  thia  proaperou*  aec-  —  , ,  .  ,  _ 

RMidmtml  Faubirm 
City  haa  21  mile*  of  aewera,  94 
mile*  of  water  main*  and  120 
mile*  of  aidewalk*.  Own*  electric 
light  and  power  water,  telephone* 
_  and  atreet  railway*. 


Trading  Area 

The  fact  that  it  take*  90  whole*ale  houaea  to  aupply  the 
trading  area  of  Edmonton  will  glTe  a  good  idea  of  the  im¬ 
portance  and  acope  of  the  oity  aa  a  wholeaale  center. 


H-.t*  and  Cap*  .... 


Ooticiana  .  6  Stationer,  .  2 


Bulletin  (Morning). 
Journal  (Erening). 


Newspaper* 


MOTE:  Figure*  and  facta  were  aecured  from  reliable  aourcea. 


Population  City 

1910  Cenaua .  5,608  CIa**ed  A* 

Chamber  of  Commerce  Eatimate, 

City  .  7,000  Induatrial  and 

Chamber  of  Commerce  Eatimate.  Agricultural 

City  and  Suburban .  8,000  Center 


Hatire  Whitea . 90% 

Fcreign  Born . 10% 

Sngliah  Reading . 90% 


Induatrial  Workera . 75% 

Home  Ownera . 1,700 


Bank* 

taring,.  Truat  Companiea.  National .  6 

School* 

Fublic  Grade .  8  No.  of  Pupil* .  892 

“‘t®  .  4  Iheatrea  . 8 

«■  of  Pupila . 2,508  3eaU  . 1,616 

Ckurchea  . If 
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Location 

On  South  Saakatebewan ;  180  mile*  aoutheaat  of  Calgary 
and  280  milea  weat  of  Mooae  Jaw;  on  the  C.  P,  R. 

Principal  Indiutrie* 

Coal  mining,  ranching,  glaaa,  pump*  and  windmilla,  three 
Sour  mill*,  linaeed  oil  mill*,  brick  yard*,  aewer  pipe  work*, 
bridge  and  iron  work*,  bottling,  potteriea.  roaeriea,  planing 
mill*,  confectionery  manufacturing,  tractcra,  and  farming. 

Special  Information 

AU  induatrie*  are  operated  by  natural  gaa,  which  i*  aold 
to  them  at  6  cent*  per  1.000  feet.  Gaa  i*  uaed  ezoluaiTely 
at  IS  cent*  per  1.000  feet.  Splendid  aewer  and  water  aya- 
tem.  Clinute  ideal.  The  largeat  milling  center  weat  of 
the  Great  Lake*. 


w 


MEDICINE  HAT,  ALBERTA 


Suburban  and  Farm  Reaident* 

Towna  within  a  radiu*  of  20  mile*:  Redcliff.  Irrine, 
Walah,  Bowell,  Coleridge,  Hatton.  Dunmore.  Winnefred, 
Whitla,  Paahley,  Woolcheater  and  Suffleld. 


Wholeaale 

Houaea 

Grocer*  . 2 

ProTiaion*  . 2 

Fruit,  . 2 

Confectioner*  . 2 


Retail  Section 
Main  ahopping  aection  on  Sec¬ 
ond  and  ThiM  Sta.  between  Rail¬ 
way  and  Fifth  Are*. 

Reaidential  Feature* 

On  Firat  St.  along  the  riTor; 
in  the  Herald.  Central  Park  and 
Creaoent  Height*  wiil  be  found 
home*'  equal  to  thoee  of  older 
town*  and  citiea  of  the  Eaat. 


Retail  Outlet  for  Nationally  Advertiaed  Good* 

ira  .  7  Electrical  .  2  Kata  and  Cap*. . 


Auto.  (Paaaenger).  6  Clothier*  .  7  Electrical  .  2  Kata  and 

Aato.  (Truck) .  3  Confecticner*  .  9  Floriata  .  2  Jeweler* 

"to,  (Tirea) .  5  Delicateaaen  .  4  Furniture  .  8  Ladiea’ 

(Part*) .  11  Dreaamaker*  .  12  Fmrier*  .  2  Meat  Mi 

•A*"  .  6  Druggiata  .  7  Garage,  .  2  Men'*  F 


Ladiea’  Tailora _  4 

Meat  Market* .  2 

Men'*  Fumiahing* .  8 


I 


Storei .  6  Dry  Goods .  4  Groofira  . 81  Merchant  Tailort..  7 

noeke  and  Suita.*  4  Department  Storea.  8  Hardware  .  8  Milliaera  .  S 


Opticiane  .  4 

Photofraphera  ...  *  8 

Pianos  .  8 

Plumbers  .  7 

Restaurants  . 10 

Shoe  Dealers .  8 

Sportinf  Goods....  4 
Stationers  .  4 


Tmding  Aren  ' 

CoTer*  a  radlua  of  160  miloa.  Medicine  Hat  ia  the  only 
city  batweea  Mocae  Jaw  and  Calgary,  a  diatanc*  of  orer 
400  mile*.  Mew  line*  are  being  built  by  the  Oaaadlan 
Morthern  Railroad  and  Canadian  PaclSo  R^lroad,  opening 
up  Taat  tract*  of  new  land,  with  Medicine  Hat  a*  the  center. 


Mew*  (Erening) 


Newapnper* 


Mew*  (Woekty) 


wheat. 

.^jrriculture. — Fertile  soil,  sufficient 
moisture  and  abundant  sunshine  com¬ 
bine  to  give  Manitoba  its  place  as  an 
agricultural  Province.  But  it  is  not  only 
as  a  wheat  growing  Province  that 
Manitoba  has  become  well  known — it  is 
rapidly  becoming  a  very  important  live 
stock  country. 

The  corn  belt  of  Manitoba  is  gradu¬ 
ally  moving  northward,  and  many  farm¬ 
ers  are  growing  corn  year  by  year  to 
their  complete  satisfaction.  Flax,  rye, 
peas,  potatoes  and  turnips  are  among 
the  other  important  crops. 

In  1918  the  total  dairy  production 
amounted  to  over  $11,000,000.  Over  40 
creameries  are  in  operation, ‘producing 


Population  City 

1911  Ccuut  . 15,925  » 

Chamber  of  Conuneroo  Estimate,  l»laaaea  As 

City  . 90,900  Acriculture  and 

Chamber  of  Commerce  Eatimate,  _  . 

City  and  Suburban . 95,000 

HatiTO  White .  00%  En«lUh  Eeadinfr . 00% 

Foreisn  Bom . 90%  Industrial  Worhers...  5% 

ItesToes  .  0%  Home  Owneri  060 

knks 

Mine  chartered  banka,  doins  an  annual  buaineaa  of 
099,655,977. 

Vorm&l  School  .  No.  of  Pupils .  117 

Brandon  CoUefo  .  No.  of  Pupils . dOO 

Brandon  Industrial  School . . 

Thoatrea  Ckurckeo 

t  Morins  Picture  houses  Churches  representinf 

and  1  Motion  Picture  and  pra^cally  erery  denomina* 

VauderiUe  house.  tion, 


Trading  Area 

Brandon  is  tho  center  of  one  of  the  richest  and  most  prospsiev 
farming  communities  in  Western  Canada  and  is  headquarters  for  Ui 
Manitoba  Grain  Growers'  Association  Convention,  and  the  meetiif 
place  for  all  farmers'  organisations  in  western  Manitoba. 

Tho  Brandon  distributing  area  covers  82,500  square  miles,  and  ost* 
tains  289  small  towns,  villages  and  hamlets  with  8,500  retail  mer¬ 
chants.  banks,  and  about  one-tbird  tho  farming  population  of  wMten 
Canada. 


Location 

188  miles  W.  of  Winnipeg — C.  P.  R.,  C.  N.  R..  A 
G.  N.  R. 

Principal  Industries 

Grain  growing,  mixed  farming  and  manufacturing  of 
flour,  leather  goods,  harness,  windmills,  pumps,  school 
desks,  show  esses,  etc. 

Special  Information 

Headquarters  for  Agricultural  Exhibit;  Manitoba  Wintef 
Fair;  Stock  Show  (largest  of  its  kind  in  Canada. 


Suburban  and  Farm  Residents 

Nearby  towns  and  viUagea:  Alexander,  Chater.  Msrtia- 
ville,  Roaeland,  Stoubland,  Elbon,  Douglas  Forest  sad 

Retail  Section 

Wbolesalers  |  Along  Ninth  Avenue  from 


Wbolesalers 

Grocers  . 8 

Fruits  . 8 

Confectioners  . 8 

Also  hardware,  to* 
bacco,  china,  glass¬ 
ware,  seeds,  books  and 
shoes. 


Sixth  to  Twelfth:  and  also  w 
the  cross  street—Tenth. 

Residential  Features 

Many  6ne  homes  lurroundad  M 
the  natural  beauty  of  larce  tram, 
graded  lawns  and  paved  .treeU. 


Sources  from  which  flgurea  and  facta  were  secured — Allan  B.  Silla.  Brandon,  Manitoba. 


I  Newspaper  Daily  Sun  (Eveniag). 


Population  City 

1911  Census  .  6.000  Classed  as 

Chamber  of  Commerce  Estimate,  .  , 

City  .  7,000  Agricultural 

Chamber  of  Commwee  Eatimate,  i  . 

City  and  Suburban . Mot  given  Induitrial 

Motive  Whites  . 90%  Engliih  Reading  . 95% 

Foreign  Bom  . 10%  Industrial  Workers  . . .  5% 

Home  Owners  .  50% 

Banks 

Canadian  Bank  of  Commerce,  Bank  of  Montreal,  Mer¬ 
chants  Bank  of  Canada,  Imperial  Bank  of  Canada,  Bank  of 
Toronto,  Bank  of  Movs  Scotia. 

Sckools 

Public  Orsds  .  4  Mo.  of  Pupils . 1,000 

High  .  1  Mo.  of  Pupili  .  900 

Portage  Buaineaa  College,  averaging  100  pupils,  and  a 
Catholic  Seminary  averaging  60  pupils. 

Tkeatras  I  Ckurckeg 

Two  Moving  Pictnrea  ez-  I  4  Protestant  Churchta,  9 
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Location 

On  the  main  lines  of  the  Canadian  PaciSo  By.,  Canadian 
National,  Grand  Trunk  Pacific  and  the  terminals  of  the 
Midland  By.,  connecting  with  the  Grand  Morthern. 

Principal  Industries 

Two  Flour  Mills,  capacity  9,000  barrels  per  day.  One 
Oatmeal  Mill  with  capacity  of  100  barrels  per  day.  Three 
brick  yards,  capacity  60,000,000  brick  per  year.  Builders' 
and  structural  caatings,  gaaoltnc  engines,  threshing  ma¬ 
chinery,  steel  bins,  culverts,  cisterns. 


Portage  La  Prairie, 


Sukurkan  and  Farm  Residents 
Within  a  radius  of  30  miles  it  a  fins  farming  district,  la 
1615  the  grain  crop  grown  was  valued  at  97,000.000.  Men 
than  enough  produce  la  supplied  for  the  use  of  the  city. 


Auto.  (Passenger) 
Auto  (Truck)  ... 
Auto.  (Tires)  .... 
Auto,  (Parts)  . . . 
Bakers  . 


60  pupils.  Special  Information 

ICkurckes  An  ideal  diitributing  centre  and  cheap  Hydro-Electric 

4  Protestant  Churchta,  9  power  atturei  a  rapid  industrial  growth.  The  homes  and 

Roman  Catholic,  and  4  butineit  section  Impress  the  visitor  with  tho  solidity  and 

other  denominations. _ proirrt-^sivenes.  of  the  city. _ 

Retail  Outlet  for  Nationally  Advertised  Products 


Wkolesale  Houses 

1  Fruit 
1  Tobacco 
1  Candy 

ThMe  houses  maintain 
deliveries  as  far  west 
as  Baskatohawsn. 


Retail  Section 
Principal  shopping  leottm 
about  one  half  i^le  on  Baikal- 
chewan  Avenue.  Bmall  rstsfl 
centre  in  foreign  aeotion. 

Residential  Features 
Mostly  one  family  houses.  I* 
tenements  and  few  ipartamt 
houses.  The  tendency  of  tki 
people  is  to  own  their  evs 
homee. 


7  Clothiers  .  (  Florists  .  1 

9  Confectionert  .  6  Fumitnre  .  9 

19  Dressmakers  .  10  Furriers  .  9 

7  Druggists .  9  Oarages  .  6 

9  Dry  Goods .  4  Grocers  .  10 


Cigar  Stores  .  5  Department  Stores. 


Cloaks  end  Suits.. 


Florists  .  1  Meet  Markets  _  9 

.  *  Men'i  Furnishings.  4 

oiJs^^r  i  >*««Jutat  Teuors..  s 

Grocers  .  10  .  * 

Hardware .  4  Opticians  .  9 


Electrical  .  9  Jewelers  .  4  Photogrsphsrs 


Pianos  . 9 

Plumbers  .  4 

Bestaurents  .  5 

Shoe  Dealeri  .  6 

Sporting  Goods  ...  5 

Stationers  . .  9 


MOTE:  Sonroes  from  which  Sgnres  end  facts  were  eacured— H.  M.  Dunham,  Secretary-Treasurer,  Portage  La  Prairie  Board 


Trading  Area 

In  the  heart  of  the  finest  farming  district  in  Weston 
Canede  and  the  trading  area  extends  over  a  rsdiu  a 
thirty -miles. 

There  are  several  prosperous  villages  in  the  distriot 
excellent  motor  roads, 

if  Trads.  NEWSPAPER:  Graphic  (EvoniM)'^ 


Manitoba  comprises  251,832  square 
miles.  The  first  prairie  steppe  runs 
northwesterly  through  the  Province  and 
occupies  about  one-half  of  this  area. 
On  the  west  and  southwest,  about  one- 
quarter  of  the  Province  lies  within  the 
second  prairie  steppe.  The  boundary 
between  the  two  steppes  is  marked  by  a 
scries  of  elevations — Pemlima  Moun¬ 
tains,  Riding  Mountains  and  Duck 
Mountains  in  the  Province  itself  and  the 
Porcupine  Hills  on  the  boundary  be¬ 
tween  Manitoba  and  Saskatchewan.  The 
surface  of  the  first  steppe  is  generally 
flat  prairie ;  that  of  the  second  is  more 
rolling,  but  of  the  whole  there  is  little 
difference. 

The  soil  of  Manitoba  is  a  deep,  rich 
mould,  especially  rich  in  the  valley  of 
the  Red  River.  In  the  extreme  west 
and  on  the  higher  levels  it  is  somewhat 
lighter,  but  still  of  extraordinary  pro¬ 
ductiveness.  It  is  this  soil  that  yields 
the  harvest  of  the  famous  Manitoba 


PROVINCE  OF  MANITOBA 

LAND  OF  GOLDEN  WEALTH  THAT  COMES  FROM  THE  GROUND 


made  rapid  pftigress,  and  bee  keeping  is 
becoming  an  important  industry. 

Manufacturing.  —  The  growth  of 
manufacturing  has  been  rapid  in  re¬ 
cent  years,  and  the  annual  product  now 
well  exceeds  $150,000,000.  In  fact,  Win¬ 
nipeg  is  the  fourth  manufacturing 
city  in  the  Dominion  at  present.  Large 
machine  shops  arc  found  in  several  cen¬ 
ters  ;  meat  packing  is  a  growing 
industry  and  flour  mills  are  numerous. 
Lime  burning  and  brick  and  tile  mak¬ 
ing  employ  many  hands.  Wire  fences, 
leather  goods,  carriages,  farm  machin¬ 
ery,  clothing,  cigars,  pickles,  biscuits 
and  soap  and  other  manufactures. 

Lumbering. — Xorthern  Manitoba  is 
forested  as  far  north  as  the  60th  paral¬ 


lel.  The  eastern  portion  shares  the  for¬ 
est  growth  that  covers  Northwestern 
Ontario.  Birch,  spruce,  poplar,  pine  and 
hemlock  flourish  in  a  virgin  forest  and 
supply  the  saw  mills  which  have  been 
established  at  many  points. 

Transportation. — From  Winnipeg  rail¬ 
way  lines  radiate  to  all  parts  of  the 
Dominion.  From  Montreal  across  the 
.\tlantic  and  from  V'ancouver,  Victoria 
and  Prince  Rupert  over  the  Pacific 
Ocean,  her  mighty  forests  go  to  feed 
the  nations  of  the  earth.  By  connection 
at  various  points  there  is  commercial  in¬ 
terchange  with  the  LTnited  States,  and 
another  outlet  is  secured  by  transfer  by 
rail  at  Fort  William  and  Port  .Arthur  to 
the  Great  Lakes.  The  Province  has  a 


8,450,132  pounds  of  butt,er  and  an  in¬ 
crease  in  one  year  of  over  a  million  The  wealth  anil  buying  power  of  tke  turners  of  tke  soil  of  Canada  are  un¬ 
pounds.  limited.  Here  we  have  “a  man’s  kingdom  that  is  his  own”  on  the  rich  prairies 

Hog  raising  and  fruit  growing  have  of  Manitoba. 


railway  mileage  of  over  4,000,  Hj  fj 
systems  having  the  Canadian  Pacific,  j 
Grand  Trunk  Pacific,  the  Canadian  l| 
tional  Railways  and  the  Great  NortM 
Each  is  constructing  branch  lines  to  kj 
pace  with  the  development  of  the 
cultural  areas.  ] 

Cities  and  Towns. — Winnipeg  « 
capital  of  Manitoba  and  the  gateway 

the  Great  West.  The  magnificent  »j 
power  near  at  hand  providing  elecli 
power  at  many  cheap  rates  makes  it 
prosperous  manufacturing  center. 

Brandon,  the  second  city  in  the  Pr. 
ince,  has  the  Dominion  Government 
pcrimental  Farm,  Brandon  College, 
is  the  scat  of  one  of  the  Protio.,,, 
Normal  Schools. 

Portage  La  Prairie  ranks  among  j, 
most  important  of  the  country’s  »!; 
centers,  and  has  unusual  railway  fac 
ties. 

CANADIAN  POSTAL  SERVIO! 

Canada  has  12,622  post-ofiSces; 
only  3,638  in  1867. 

216  new  post-offices  were  opened 
and  366  closed  in  1918  owing  to 
rural  delivery  extension. 

Postage  stamps  and  cards  sold, 
1917-18,  $24,171,170.  Sums  seat 
hy  money  orders  and  postal  notes, 
$142,959,168. 

4,930  money  order  offices  is¬ 
sued,  in  1918,  $142,959,168  ia 
9,919,665  orders. 

Parcel  post  service  inaugurated 
February  10,  1914. 

Canada  had,  on  November  30; 
1919,  3.733  rural  mail  deliveij 
routes,  serving  186,367  rural  mail 
boxes. 

•Annuitants  to  January  7,  1920i 
4:797.  Receipts  on  same,  ^29/,- 1 
J83. 


BRANDON,  MANITOl 
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Auto.  ( PuMoncer) . . 

Auto.  (Truck) . 

Auto.  (Tireu) . 

Auto,  (Parti) . 

Baken  . 

Clear  Storot  . 

Cloaka  and  Suita.... 

Clothien  . 

ConfectioBon  . 


Retail  Oudeta  for  Nationally  Advertiseil  Good* 

7  Dretimakort  .  17  Oaracoi  .  9  Millinen  . 

6  Drucelata  .  7  Grooon  . 48  Optioiani  . 

16  Dry  Good* .  4  Hardwaro  .  5  Photoerapheri  . 

9  Dei>artment  Store!  . .  9  Jewelen  .  5  Piano!  . 

6  Electrical  .  9  Ladioa'  Tailon .  £  Plumber!  . 

6  FlorUt!  .  1  Meat  Market! .  10  Re!taurant!  . 

4  Furniture  .  4  Men'!  FurnUhing! . . .  19  Shoe  Dealer! . 

19  Furrier!  .  5  Merchant  Tailora ....  4  Sporting  Good! . 

11  Stationer!  . 
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Population 


1910  Ceniut  .  190,000 

A.  B.  C.  (Dat*  Sept.  80,  1919)  City .  208,000 

A.  B.  C.  City  and  Suburban  .  281, OCO 

Chamber  of  Commerce  Eatimate,  City  .  198,000 

Chamber  of  Commerce,  City  and  Suburban .  262,000 

Hatire  Whitea  .  60%  Induatrial  Workera  .  25% 

Kefroea  . Vt  of  Enfliah  Reading  .  86% 

Foreion  Born  .  89%  Home  Ownera  . Larce  % 

Studenta  .  8,000  Touriat  Center, 

Suburban  and  Farm  Residents 

Xunicipalitiei  in  close  proximity  to  Winniper,  with  their  popula¬ 
tion,  ere  as  follows: 

Selkirk  .  58.091  Provencher  .  40,698 

A  treat  deal  of  land  within  a  radius  of  fifty  miles  is  devoted  to 
fanninc  and  t^i'den  truck.  People  in  surrounding  villages  such  as 
Headinfly,  St.  Charles,  Selkirk,  St.  Norbert,  MacDonald  and  St.  Fran¬ 
cois  Xavier,  buy  very  heavily  in  Winnipeg. 

The  soil  of  Western  Canada  is  rich  and  fertile  beyond  the  dreanu 
of  agricultural  avarice,  and  the  consequent  development  which  is 
taking  place  is  creating  an  unprecedented  demand  for  goods.  Winni¬ 
peg  is  nearer  the  great  growing  Western  market  by  hundreds  of 
miles  than  the  Eastern  manufacturing  cities,  affording  a  great  saving 
in  long  freight  hauls. 


WINNIPEG,  MANITOBA 


City  Classed  as 

Grain  center  and  distributing  center. 
Canning  and  manufacturing  city.  Has 
world's  cheapest  power. 


Location 


At  junction  of  Bed  and  Aasinibcine  Rivers,  40  miles 
south  of  Lake  Winnipeg.  Sixty  miles  north  of  Interna¬ 
tional  boundary. 


Banks 

Winnipeg  ia  the  third  largest  banking  center  in  the  Dominion  of 
Canada.  Bank  clearings  for  the  year  1918  were  |8, 808,784,811.  Winni¬ 
peg  has  made  remarkable  gains  in  bank  clearings  during  the  present 
year,  which  is  a  barometer  of  the  marked  increase  in  bxuiness  in  this 
territory.  Bank  clearings  for  the  month  of  September  for  this  year 
were  8818,769,181  as  against  8188,685,688  for  the  same  month  in  1918. 


Schools 


Public  Grade  . 40  No.  PupiU  .  88,000 

High  .  5  No.  PupUs  . 7.000 

Trade  .  8  No.  PupiU  .  7,000 

Winnipeg  has  45  public  schools,  with  an  attendance  of  81,887:  6 
colleges;  the  Provincial  agricultural  college,  built  at  a  cost  of  84.- 
0(0,000.00;  the  University  of  Manitoba;  art  gallery;  bureau  of  arts  and 
arts  museum;  permanent  exposition  of  products  manufactured  in  the 
city;  8  libraries  with  47  branches.  * 


T  heatres 

35  movies,  8  vaadeviUe,  2 
lecitimato. 

There  are  three  new  thea¬ 
ter.  beinc  erected  in  Winni¬ 
peg,  two  to  be  devoted  to 
motion  picture,  and  one  to 
vaudeville. 

Churches 

125  ohurchea,  8  miulona. 
Winnipeg  .  ia  noted  for  the 
iplendid  olaaa  of  ohurchea 
within  the  city  area,  a  treat 
number  of  them  beinp  ouilt 
of  atono  and  rankint  well  up 
with  any  buildinti  of  thia 
olaaa  in  the  Dominion  of 
Canada. 

Suburban  diatriota  are  alao 
well  taken  oare  of  in  thia 
reapeot. 


Principal  Industries 

Althouth  Winnipec  ia  claaaed  aa  a  (rain  center  and  poaaibly  the  (reateat  diatributinc 
center  in  Canada,  it  la  faat  becomint  a  manufacturinr  center  of  importance,  at  thia  time 
rankint  fourth  in  thia  reapect  in  the  Dominion  of  Canada.  The  millint  induatry  tanka 
aa  the  lar(eat  in  the  city  and  followint  it  are  paokint  houaea.  buildera'  auppliea.  food 
atuffa.  oohfectionery,  druga,  farm  implementa.  iron  foundrioa  and  plumbera'  material,. 

The  Winnipeg  Stock  Tarda  are  the  largeat  in  Canada,  and  rei>reaant  an  inveatment 
cf  over  81,CCO,COO.OO.  The  company  operating  the  yarda  control.  £60  acre,  of  land,  50 
acre,  of  which  are  now  occupiod  by  77  loading  chutea,  750  cattle  pena,  10  cattle  rorrala, 
150  hog  pena,  80  aheep  pena.  Capacity  of  yarda  ia  10,060  cattle,  6,000  hoga  and  4,000 
theep.  There  are  8ve  and  one-half  milea  of  alley-waya,  aiz  and  one-half  milea  of  railway 
tnck,  aiz  milea  of  aewera,  and  6ve  milea  of  water  maira  at  the  atock  yarda. 


Special  Information 

Winnipeg’,  unique  geographical  aituation  give,  it  a  dominance  of  Weatem  Canada. 
All  good,  ahipped  from  the  Eaat  to  the  Weat  muat  paaa  through  Winnipeg.  Mo  other 
city  in  Canada  hat  Sner  tranaportation  faoilitiea.  Twenty-teven  railway  line,  radiate 
from  the  city;  within  the  city  are  hundred,  of  milea  of  public  and  private  aiding,  and  the 
world’t  largeat  individual  railway  yarda. 

There  are  477  induatriea  in  Winnipeg  with  an  inveated  capital  of  872.869.560'  28  200 
people  engaged  in  induatriea;  yearly  aalariea  paid  equal  817,500,000;  value  of  product 
yearly,  895,182,282. 

Winnipeg  it  the  capital  of  the  province  of  Kanitoba  and  ia  tho  educational  center  of 
Weatern  Canada.  Mo  other  city  on  thia  continent  haa  made  greater  atidea  in  ao  abort 
a  period  aa  haa  Winniper  In  1870  them  were  only  215  people  in  the  city. 


NOTE;  Sources  from  which  figures  and  facts  were  secured — Winnipeg  Board  of  Trade  and  other  reliable  sources. 
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Aids  to  Merchandising 


Canada  is  gradually  getting  “charted”  in  a  commercial  sense.  The 
national  advertiser  is  beginning  to  get  information  about  the  latitude 
of  our  markets  and  the  longitude  of  our  buying  power.  Among  the 
influences  at  work  along  this  line  is  The  free  'Press,  the  largest  paper  in 
the  Western  Canadian  field. 


Here  is  what  “Marketing”  has  to  say  in  its  November  issue  about 
a  recent  publication  issued  by  our  promotion  department. 


“The  peat  month  hag  hrouRht  the  production  of  a  most 
complete  and  informative  collection  of  data  regarding  the 
Manitoba  market  compiled  and  puhlished  h]r  the  Winnipeg 
Free  Press.  Its  preparation  must  have  taken  a  great  desd 
of  time  and  shows  a  keen  perception  of  the  advertiser’s 
needs  in  the  way  of  ilata  regarding  any  market  which  he 
would  thoroughly  analyze.’’ 


You  should  have  this  booklet  on  file.  Send  a  request  in  the 

next  mail. 


Any  reliable  advertising  agency  will  furnish  rates,  circulations 
figures  and  other  data  concerning  the  pre-eminent  position  of 
The  Free  Press  in  this  rich  territory. 


MANITOBA  FREE  PRESS  CO.,  LIMITED 

Winnipeg,  Canada 
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Moose  Jaw,  S 


Population  City 

1911  Cenaua . 13,823  Ciaaaed  As 

Chambtr  of  Commerce  Eatimate,  ,  .  ^  , 

City  . 22,000  Induitnal 

Natiye  Wbitea . 96%  Encliah  Reading . 90% 

Foreicn  Born .  6%  Induatrial  Workera . 6% 

Home  Ownera  . 76% 

Banks 

SaTinca  . 11  Truat  Co'a .  2 

Banks  all  branches  of  National  system. 

Schools 

Public  srade .  10  No.  of  Pupils . 4,085 

High  .  i  No.  of  Pupils .  777 

Presbyterian  Collece,  No,  of  Pupils .  126 

Theatres.  6;  capacity,  6,600. 

19  Churchea — 10  denominations. 


Suburban  and  Farm  Residents 

Weyburn  and  Swift  Current  about  6,000  each. 


WholessJers  Retaul  Section 

Grocers  .  4  Kany  retail  stores  also  do  a 

Provisions  . 3  wholesale  trade  for  the  distriot 

Fruits  . 4 

Confectioners  .  1  Residential  Features 

Will  compare  favorably  witk 
the  eastern  cities  of  the  sssm 
site. 


Trading  Area 

Averace  89  miles  area.  North  to  Outlook  106  miles: 
west  to  Swift  Current  110  miles;  south  to  Internstioasl 
boundary  100  miles;  east  to  Regina  41  miles  and  all  inter 
vening  points. 

Newspapers 

The  Times  (Evening)  The  Daily  News  (Evening) 


Auto,  (Passenger) 

Auto.  (Truck) _  6  Confectioners  _  9  Purrien 

Auto.  (Tires) -  8  Druggists  . .8  oararee 

Auto.  (Peru)....  11  Dry  Goods .  8 

Bakers  .  8  Department  Stores  8  Grocers 

Cigar  Stores .  8  Electrical  .  4  Hardwa 


Retail  Outfit  for  Nationally  Adrertised  Products 

Clothiers  . 18  Furniture  .  4  Heat  Markets  ....  16  Pianos  .  6 


Furriers  .  4 

Garages  .  7 


Cigar  Stores . 

Cloaks  and  Suits . . 


Florists  .  8  Jewelers 


Men's  Furnishings . 
Merchant  Tailors . . 

Milliners  . 

Opticians  . 


6  Photographers 


Plumbers  .  4 

Restaurants  .  18 

Shoe  Dealers .  8 

Sporting  Goods ....  6 

Stationers  .  2 


NOTE:  Sources  from  which  figures  and  facts  were  secured— City  Clerk,  Directories,  and  city  offlcials. 


Population  City  Lo* 

1911  Census . 6,824  Classod  As  u  «• 

Chamber  of  Commerce  Estimate,  On  Saskatchewan  River, 

City  . 9,000  Industrial  Regina.  O.  T,  B.  and  Cai 

Chamber  of  Commerce  Estimate, 

City  and  Suburban . 40,000  .  Principid 

Native  Whites . 90%  English  Reading . 90% 

Foreign  Bom . 10%  Industrial  Workers. ,.  .60%  Agriculture,  dairying,  meat 

Home  Ownen . lumberinj.  Farmer 

Banks  Ing  grai&i  and  raiains  liveat 

Seven  Banka— each  a  branch  of  one  of  Canada'a  char^ 

Ured  Banks.  Speci.1  II 

Schools  apecimi 

Public  grade . 6  No.  of  Pupils . ...1,000  ^rinct  Albert  has  become 

High  .  1  No.  of  Pupils .  176  northern  half  of  Saskatchow 

Colleges  . 2  No.  of  Pupils .  190  loaned  by  the  i 

Three  theatres,  sesting  capacity  1,000.  Prince  Albert  for  locating  ; 

Ten  churches— all  denominations. _ _ _ 

Rethii  Outfit  for  Nationally  Advertised  Products 

Auto.  (Passenger)  6  Delicatessen  .  2  Oarages  .  6 

Auto.  (Tmck) ....  2  Dressmakers  .  6  Grocers  .  16 

Auto.  (Tires) . 6  Druggists  4  Hsrdware  .  8 

Auto.  (Parts)  ....  6  Dry  Goods .  6  Hats  and  Caps ....  6 

Bakers  .  2  Department  Stores  6  Jewelers  .  8 

Cigar  Stores .  6  Electrical  .  2  Ladies'  Tailors....  2 

Cloaks  and  SnlU  6  FlorisU  .  1  Meat  Markets .  7 

Clothiers  .  8  Furniture  .  2  Men's  Furnishings  8 

Confectioners  .  8  Furriers  .  8  Merchant  Tailors..  8 


Auto.  (Passenger)  6 
Auto.  (Tmck) ....  2 

Auto.  (Tires) . 6 

Auto.  (Parts)  ....  6 

Bakers  .  2 

Cigar  Stores .  6 

Cloaks  and  Suits  6 

Clothiers  .  8 

Confectioners  .  8 


On  Saskatchewan  River,  260  miles  north  by  west  of 
Regina,  O.  T,  B.  and  Canadian  Northern. 

Principid  Industries 

Agriculture,  dairying,  meat  packing,  fur  marketing,  fish¬ 
ing  and  lumbering.  Farmers  are  all  mixed  farmers  grow¬ 
ing  grains  and  raising  livestock. 

Special  Information 

Prince  Albert  has  become  the  livestock  centre  of  the 
northern  half  of  Saskatchewan.  Over  two  million  dollars 
has  been  loaned  by  the  Soliders  Settlement  Board  at 
Prince  Albert  for  locating  returned  soldiers. 


Milliners  .  4 

Opticians  .  2 

Photographers  _  8 

Pianos  .  2 

Plumbers  .  4 

Restaurants  .  8 

Shoe  Dealers .  4 

Sporting  Goods ....  4 
Stationers  . .  4 


Prince  Albert,  S 


Suburban  and  Farm  Residents 

Within  fifteen  miles  each  way,  there  are  about  l.OW 
farmers  who  buy  practically  all  their  necessities  as 
as  luxuries  in  the  city  of  Prince  Albert. 

Wholesalers  Retail  Section 

Three  wholesale  gro- 

oery-houses.  one  to-  retaiUng. 

baoco,  one  hardware  Reudential  Features 

and  a  wholesale  sta-  The  real  summer  resort  of  tk 
tionery  house,  three  province,  has  an  abundance  ■ 

wholesale  lumber  trees,  numerous  lakes  snd  tk 
yards.  mighty  Saskatchewan. 


Trading  Area 

The  trading  area  of  Prince  Albert  extends  100 
east  and  100  miles  west,  about  40  miles  south,  and  noiu 
as  far  as  settlement  goes.  The  territory  is  fairly  **0 
supplied  with  railway  lines  and  is  about  half  covered  W 
mral  telephone  lines.  Thousands  of  the  residents,  *k 
number  about  40,000  have  automobiles. 

Newspapers 

Le  Patriots  de  I’Ouest  (Fr.  Wkly).  (Herald  (EvenllC 


other  reliable  sonroes. 


m 


Location 

Ninety  miles  north  international  boundary;  426  miles  west 
of  Winnipeg;  400  miles  east  of  Calgary  on  main  line  C.P.R, 
Capitol  of  Saskatchewan. 

Principal  Industries 

Milling  and  packing  house  distributing  (wholesale)  farm 
industries.  Large  flour  mills.  Large  abbatoir. 

Special  Information 

Moose  Jaw  serves  finest  wheat  area  in  world  and  itself 
is  located  in  territory  in  which  most  and  best  No.  1  hard 
wheat  is  grown. 


IEDITOR&  PUBLISHER 

1  ‘-'SPACE  BUYERS  CHART ~ 


SASK.ATCHEWAN  is  noted  for  the 
fertility  of  its  soil  and  holds  out  in¬ 
ducements  to  the  farmer  in  the  immense 
amount  of  land  not  under  cultivation.  Out 
of  a  total  land  area  of  155,764,480  acres 
only  16,000,000  were  under  cultivation  in 
1919  and  it  is  estimated  that  73X),000  acres 
are  now  suitable  for  agriculture  with¬ 
out  clearing  forest  land.  The  soil  is 
especially  suited  to  the  production  of 
grains.  Cattle  raising  is  a  leading  in¬ 
dustry,  while  the  value  of  the  timber 
cut  each  year  is  about  $2,000,00(^  The 
Province  is  well  supplied  with  railway 
facilities,  the  Canadian  Pacific  crossing 
it  from  East  to  West,  also  the  Grand 
Trunk  Pacific.  At  Saskatoon,  an  im- 
Iiortant  railway  center,  is  located  the 
University  of  Saskatchewan  and  a  nor¬ 
mal  school. 

The  United  States  and  the  Northwest 
Territory  form  the  Southern  and  North¬ 
ern  boundaries  of  Saskatchewan,  while 
on  the  East  and  West  it  adjoins  Mani¬ 
toba  and  Alberta.  Its  251,700  square 
miles  lie  in  the  very  center  of  Canada’s 
prairie  lands.  The  Province  is  just 
about  half  as  wide  as  it  is  long  and  in 
shape  is  almost  a  perfect  oblong. 

Rick  Farms  and  Pastures 

The  Western  part  of  the  Second  and 
the  Eastern  portion  of  the  Thino  Prairie 
Stappe  form  the  physical  division  of  land 
in  which  Southern  Saskatchewan  is  out¬ 
lined. 

The  Southern  strip  of  the  Province  is 
very  like  the  adjoining  section  of  Mani¬ 
toba — a  more  or  less  gently  rolling  prai¬ 
rie,  generally  bare  of  trees.  A  little 
farther  north  are  the  park  lands  and 
they  well  deserve  their  names. 

The  country  is  dotted  with  lakes  and 
alive  with  creeks.  The  fertility  of  the 
soil  is  almost  inexhaustible,  the  upper 


PROVINCE  OF  SASKATCHEWAN 

TWICE  AS  LARGE  AS  THE  BRITISH  ISLES  AND  ALL  FARM  LAND 


ten  inches  holding  in  store  unlimited 
wealth  for  those  who  till  it  for  the  pro¬ 
duction  of  wheat  and  other  grains  or 
who  pasture  their  live  stock  upon  the 
grasses  which  grow  in  such  luxuriance 
upon  it.  The  soil  throughout  the  Prov¬ 
ince  is  a  rich  loam,  running  from  eight 
to  twenty  inches  deep,  usually  over  a 
chocolate  clay  subsoil. 

The  land  area  of  Saskatchewan  reaches 
a  total  of  155,764,480  acres,  of  which 
slightly  over  16,000,000  acres  were  un¬ 
der  crops  in  1919.  It  is  estimated  that 
there  are  in  the  Province  more  than 
7,200,000  acres  suitable  for  agriculture 
without  clearing  forest  land.  Wheat  is 
grown  to  a  greater  extent  than  other 
grains.  Oats  are  second  in  point  of 
production.  Rye  and  other  small  grains 
bring  large  returns  to  the  farmer. 

The  cattle  industry  has  reached  an 


importance  that  places  it  upon  an  equal¬ 
ity  with  that  of  many  of  the  best  cattle 
raising  states  of  the  Union. 

Spruce,  larch,  jack  pine,  white  and 
black  poplar  and  white  birch  are  the 
most  common  trees.  The  value  of  the 
timber  cut  each  year  is  about  $2,000,000. 

There  are  many  flour  mills  throughout 
the  Province  and  the  making  of  cement 
and  bricks  is  coming  more  and  more 
into  prominence.  Foundries  and  machine 
shops  are  also  found  at  various  points. 

The  main  line  of  the  Canadian  Pacific 
Railway  crosses  the  Province  from  East 
to  West,  one  of  the  most  important 
branches  being  the  “Soo”  Line  from 
Moose  Jaw  to  St.  Paul,  Minn.  The  main 
lines  of  the  Canadian  National  Railways 
and  of  the  Grand  Trunk  Pacific  also 
cross  the  Province,  with  many  branches 
tapping  the  rich,  agricultural  sections. 


All  the  provinces  of  the  west  are  dotted  with  grain  elevators  where  the 
harvests  of  the  fields  are  exchanged  for  receipts  that  are  accepted  in  any  bank. 
An  elevator  on  the  prairie  is  a  signal  of  buying  power.  It  is  the  sign-mark  of 
work  well  done.  Saskatchewan  leads  the  Dominion  with  2,117  scattered 
elevators. 


Few  of  the  established  settlemeati  j 
more  than  10  to  20  miles  from  tt* 
portation,  and  new  settlements  do  ■ 
liave  to  wait  long  for  railway 
tages. 

The  Hudson  Bay  Railway  will  jj;; 
a  short  haul  to  ocean  shipping  from: 
Saskatchewan  grain  fields.  The  bai 
ing  of  roads  and  bridges  within  i 
Province  has  been  taken  up  energetb 
by  the  Government  and  large  sums  ha 
been  spent  for  this  purpose,  with  < 
cellent  results. 

“One  acre  of  avirage  soil  in  the 
Canadian  West  is  worth  more 
than  twenty  acres  of  average  soil 
along  the  Atlantic  seaboard,”  is 
the  statement  of  Prof.  Shaw,  one 
of  the  leading  agronomists  of  the 
United  States. 

The  capital  of  the  Province  is  Regis 
It  is  the  headquarters  of  the  North* 
Mounted  Police.  It  has  direct  raiiro 
communication  with  all  the  impofa 
points  in  the  West. 

Saskatoon  is  also  an  important  n 
road  and  distributing  center.  It  is  co 
mercially  and  educationally  premia 
It  is  also  the  seat  of  the  University 
Saskatchewan  and  of  one  of  the  Pro 
ince  normal  schools. 

Moose  Jaw  has  extensive  stock  yai 
and  flour  mills  and  a  large  storage  t 
vator  with  a  capacity  of  about  3,5fl0i 
bushels. 

Prince  Albert  bids  fair  to  becoia 
manufacturing  center.  The  city  ccmiai 
flour  mills  and  saw  mills  and  it  is  il 
a  center  for  the  fur  trading  industry 

North  Battleford,  Swift  Current  < 
Wayburn,  Battleford,  Maple  Creek,  M 
ville,  Kamsack,  Indianhead  and  ^Vli 
lay  are  important  centers. 
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Population 

1110  Caniut  . 86,000 

Qttmber  of  Oommeroo  Eftinute, 

Ok^r  . 40,000 

Okamber  of  Commoroe  Eatimate, 

Oltir  tad  Suburban  . 160,000 


City 

Classed 


ProTinoial 

Capitol 


lative  Wliltea  . 79% 

FcreiKn  Population  ...  21% 
lafToea  . Kona 


Encliih  Beading  . 89% 

Industrial  Vorkera  ...88% 
Homo  Ownera  . 76% 


Banks 

Canadian  Banking  ipatom  ia  very  differont  to  the  lyitem 
•(  the  V.  8.  A.  The  banka  here  are  branchea  of  Canadian 
lanki,  whoae  head  offloea  are  moatly  in  the  oitiea  of 
Montreal  and  Toronto,  oonaequently  it’a  impoaaible  to  aup- 
ply  information  ai  reyarda  depoaita,  etc. 


Schools 


Publio  trade  .  IS 

Hith  .  8 


Theatres 


Becina  haa  8  Theatres  and 
four  Photoplay  Houaea. 

A  larte  new  theatre  for 
Isfitimate  drama  is  to  be 
built  this  year  at  cost  of 
flU.OOO.  The  city  also  hat 
a  municipally  owned  stadium 
(capacity  S.OOO  people)  for 
sports,  stock  shows,  etc. 


Mo.  of  Pupils . 

4,000 

Mo,  of  Pupili . 

400 

Churches 

Angliosn  . 

.  10 

Pretbyterien  . 

.  6 

Methodiit  . 

.  6 

Baptiet  . 

...4 

Lutheran  . 

.  8 

Catholic  . 

.  8 

Misoellaneous  . 

.  18 

Location 

866  miles  west  of  Winnipet  on  the  Grand  Trunk  PaoiSo, 
Canadian  Paoiflo,  and  Canadian  Morthem  Bailroads.  The 
dto  i>  trowint  rapidly  and  ia  more  than  Sfteen  timet  as 
treat  as  it  was  ten  years  ago.  Chief  Ananoial  and  oommer- 
oial  center  of  the  Proyinoe. 

Principal  Industries 

Becinu  U  tbe  capital  oitjr  of  the  province  of  Saskatche¬ 
wan,  ^e  greatest  grain  growing  province  in  the  Dominion 
of  Canada.  The  production  of  wheat,  oats,  barley  and  flax 
amounted  to  860,668,000  bushela  in  1918.  Xaocated  in  Begina 
are  the  two  big  mail  order  houaea  of  Bobert  Simpson  West¬ 
ern,  Ltd.  (employees  1,000)  and  T.  Eaton  Co.  (160  em¬ 
ployees),  Imperial  Oil  Co.  (860  employees),  Saskatchewan 
Co-operative  Elevator  Co.  (400  employees),  Saskatchewan 
Orain  Orowere  Association  (employees  76),  Branches  of  the 
Case  Threshing  Xachine  Co.,  John  Deere  Plow  Co.,  Emerson 
Brantingham  Co.  Practically  every  manufacturer  of  farm 
implements  has  branches  in  this  city.  The  Chevrolet 
Xotor  Co.  of  Oahawa,  Ontario,  hu  a  branch  in  this  city 
which  looks  after  distribution  for  the  three  provinces  of 
Manitoba,  Alberta,  and  Saskatchewan. 


Special  Information 

It  i.  t-o-y-Uy  ncotniied  that  tha  year  1980  will  be  the 
treateit  boom  year  that  Beyina  erer  had.  Buildiny  per¬ 
mit.  up  to  Noyember,  1919,  amounted  to  81,868.680,  and 
many  well-known  manufaotureri  of  Eastern  jpanada  haye 
stated  their  intention  of  locatiny  in  this  oity  this  cominy 
spriny.  Hundreds  of  IT.  8.  A.  farmers  haye  been  settliny 
in  this  proyinoe  duriny  the  past  year,  and  farm  lands  are 
dndiny  ready  sales  at  anywhere  from  860  to  8100  per  acre. 
In  1908  Saskatchewan  had  700  automobiles  and  to  date 
year  1919  licenses  haye  been  issued  to  66,010  auto  owners. 


Suburban  and  Farm  Residents 

The  population  living  in  the  suburbs  of  Begina  are  mostly 
farmers  who  are  cultivating  farms  anywhere  from  160  acres 
to  1,000  sorts  in  sise.  The  products  of  these  farms  are 
mostly  cereals,  very  little  space  being  given  to  the  grow¬ 
ing  of  vegetables,  consequently  there  is  great  demand  for 
canned  goods. 


Wholesalers 

Hardware  .  8 

Tobacco  .  8 

Dry  Goods  .  8 

Grooors  .  6 

Btoticneiy  .  8 

Automobile  .  1 

8ohool  8uppUes  ...  1 

Flour  Hills  .  4 

8hoe  .  8 

Srnyyista  .  1 

Fruit  .  8 

Men's  Fumishinys .  8 

Plumbing  .  8 

Meats  .  8 

Auto  Accessories. . ,  1 

Total  . 38 

The  wholesale  sec¬ 
tion  of  Begina  is  con¬ 
centrated  in  the  Morth¬ 
em  part  of  the  oity, 
apart  from  tha  red- 
dential  section.  Tha 
wholesale  district  is 
supplied  by  three  rail¬ 
roads,  Canadian  Fad- 
Ao.  Canadian  Morthem 
and  Grand  Trunk, 


Retail  Section 

The  principal  shopping  centre  is 
located  on  Scarth  St.,  Eleyenth 
Aye.  and  Hamilton  8t.  Banks, 
Specialty  Shops,  Departmental 
Stores,  Theatres,  etc.,  are  all  lo¬ 
cated  in  this  section,  Mearest 
neighboring  city  is  40  miles  away. 

Residential  Features 

Beginx  is  the  capital  of  the 
Province  of  Saskatchewan,  claimed 
to  be  Canada's  richest  agricultural 
province,  growing  more  grain  than 
any  two  other  provinces  of  the 
Dominion.  Begina  has  many  fine 
residences.  m<^em  in  their  con¬ 
struction  and  fully  in  keeping 
with  the  social  prominence  of  the 
city. 

A  municipally  owned  street 
railway  gives  ready  access  to 
outlying  districts  of  city  and 
enables  residents  to  easily  reach 
shopping  and  business.  Over 
8.600  automobiles  are  owned  by 
Begina  residents. 


Retail  Outlets  for  Nationally  Advertised  Products 


Into.  Agencies  . . . 
into.  Accessories.. 


Clonks  and  Suits.. 


9 

Druggiitt 

Grocers  . 

49 

Opticians  . 

6 

Dry  Goode 

.  7 

Hardware  . 

8 

Photographers 

8 

Department 

.Stores  8 

Jewelers  . 

7 

Pianos  . 

9 

Electrical 

Ladies’  Tailors  . . 

6 

Plumbers  . 

...18 

6 

Florieta  .. 

Meat  Markets  . . . 

18 

Bestaurants  . . 

...14 

14 

Furniture 

Men's  Furnishings 

18 

Shoe  Dealers  . 

...10 

9 

Furrier.  . . 

Merchant  Tailors  . 

18 

Sporting  Goods 

7 

Oarages  . . 

Milliners  . 

6 

Stationers  .... 

Trading  Area 

Within  a  40  mile  radius  are  the  following  towns:  Grand  Coulee,  Pilot 
Butte,  Bichardson,  Condre,  Victoria  Plains,  Moose  law  (population 
16,000),  Pense,  Belle  Plain,  Balgonie,  MeLead,  Gu’Appelle  and  seyeml 
small  yillages.  These  towns  are  surrounded  by  the  riohest  agricultural 
territory  in  the  proyinoe,  and  they  are  all  within  shopping  diatonoe 
of  Begina, 


Sources  from  which  figures  and  facts  were  secured  were  the 
NOTE  :  Board  of  Trade,  local  directories,  city  officials  and  other 
reliable  sources. 


Newspapers  ■ 


Begina  Morning  Leader. 
Post  (Evening). 


THE  MORNING  LEADER 


MEMBER  A.  B.  C 


s! 


REGINA,  SASK. 


SASKATCHEWAN  is  far  and  away  Canada’s  richest  agricultural  province, 
growing  more  grain  than  any  other  two  provinces  in  the  Dominion  combined. 

THE  MORNING  LEADER,  published  in  Regina,  the  capital  city  of  the 
province,  with  a  circulation  in  excess  of  any  other  two  papers  combined,  pro¬ 
vides  national  advertisers  with  a  ready  medium  for  reaching  the  prosperous 
people  of  Southern  Saskatchewan  and  is  logically  the  first  paper  to  be  used  in 
any  advertising  campaign  in  this  territory. 

CIRCULATION  NOW  OVER  2S,000 


SPECIAL  REPRESENTATIVES 


CHICAGO 

HENRY  DE  CLERQUE 
200  Mailers  Bide. 


NEW  YORK 

LOUIS  KLEHAHN 
1  West  Tliirty-fourth  St. 


TORONTO 

EDGAR  J.  GUY 
302  Royal  Bank  Bldg. 


LONDON,  ENG, 

F.  A.  SMYTH 
29  Ludgate  H3I 
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Retail  Outlets  for  Nationally  Advertised  Products 

Auto  (Fauenc.r) 

Druggists  . 

..  17 

Grocers  . 

..  6S 

Opticians  . 

...  6 

Auto  (Truck)  . . . 

.  6 

Dry  Good. . 

..  4 

Hardware  . 

..  9 

Photographers  .... 

...  10 

Auto  (Tiro.)  _ 

. 21 

Depsrtment  Stores... 

..  £ 

Hats  and  Caps  . 

..  I 

Pianos  . 

...  7 

Auto  (Fnrti) - 

.  10 

Electrical  . 

..  9 

Fewclor.  . 

..  It 

Plumbers  . 

...10 

.  6 

..  8 

..  17 

...  £0 

Cicnr  Btore.  . . . . 

.  0 

Furniture  . 

..  5 

Men’s  Furnishings  . . 

..  IB 

Bhoe  Denier*  . 

...  t 

..  6 

..  17 

..  12 

. .  4 

II 
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Population 


Native  White* 
Foreicn  Bom  . 
Neffroei  . . 


City 

Cltused 


Commercial 

and 

Wholeeale 

Center 


. . .  $0%  Enfliih  Beadinc  ....  96% 
. ..  90%  InduBtrial  Workers..  6% 
. .  •  None  Home  Owners  .  76% 


1916  Census  .  21,046 

Chamber  of  Commerce  Estimate. 

Citj  (1919)  26.000 

Chamber  of  Commerce  Estimate, 

City  and  radius  of  190  miles .  228,000 


Banks 


Eleven  chartered  banks  and  five  trust  companies,  two 
of  which  do  a  bankint  business.  Returns  from  bankers* 
clearing  house  during  1918  were  $91,412,818.62. 


Schools 


Public  Grade  . 18  No.  of  Pupils .  8.678 

Hi»h  .  1  No.  of  Pupil* .  1,072 

Normal  School  .  1  No.  of  Pupi's .  426 

TTniversity  of  Saskatchewan . 400  Students 


Theatres 

Three  movinr  picture 
theatres.  Vaudeville  and 
play  house.  Sometimes 
two  in  operation. 


Churches 

Seventeen.  representinf 
practically  all  denomina* 
tions.  Three  fine  brick 
and  stone  buildinr*. 


Location 

On  C.  F.  a.,  C.  N,  a.  and  O.  T.  F.  aailwaya.  It 
rrincipal  station  between  Winnipeg  and  Edmonton  on 
three  transcontinental  railways.  On  banks  of  South 
Saskatchewan  River  a  few  miles  north  and  west  of  the 
bisection  of  the  62nd  parallel  of  latitude  with  the  106th 
parallel  of  longitude,  which  lines  divide  into  four  quarters 
the  arable  and  settled  portions  of  the  province. 

Principal  Industries 

Flour  milling,  rolled  oats  and  breakfast  foods,  iron  foun¬ 
dry,  planing  mills,  manufactory  of  threshing  machines, 
wagons  and  auto  bodies,  brooms,  baby  carriages,  sheaf 
loaders,  road  making  machines. 

Special  Information 

From  being  a  small  village  in  1908  with  a  population  of 
something  over  ICO  Saskatoon  has  grown  to  be  a  city  of 
28.000  people.  The  district  for  miles  around  is  devoted  to 
grain  growing  and  cattle  raising,  the  industries  being 
chiefly  such  as  supidy  the  needs  of  the  citisens  and  far¬ 
mers.  The  Quaker  Oats  Company  has  its  mammoth  western 
plant  here  and  the  Dominion  Government  has  an  interior 
storage  and  terminal  elevator  with  a  total  capacity  of 
three  and  a  half  million  bushels.  The  district  also  pro¬ 
duces  butter,  eggs  and  farm  produce  in  quantity.  The 
province  is  exporting  some  of  the  best  butter  in  the  world. 
The  international  prise  for  the  world's  best  wheat  and 
oats  has  been  repeatedly  won  by  the  Saskatoon  district. 
There  is  no  competition  with  other  cities  in  the  ordinary 
sense  of  the  term,  owing  to  distance  from  any  other  large 
city.  Farming  is  profitable,  land  is  cheap  and  the  spend¬ 
ing  capacity  of  the  public  is  exceptionally  high. 


Suburban  and  Farm  Residents 

Strictly  speaking.  Saskatoon  has  no  suburbs,  nor  has  i 
Western  Canadian  city.  The  city  limits  comprise  8, 
acres.  480  occupied  by  water.  The  subsidiary  area  is  i 
26,000  square  miles,  rural  population  of  about  160,000  psf* 
sons  resident  on  farms.  Small  towns  and  villages  are  a4 
ditional. 


Wholesalers 

Grocers  .  6 

Provisions  .  9 

Saddlery  .  2 

Confectioners  .  4 

Hardware  .  2 

Agr.  Implements . .  24 

Shoes  .  1 

Fruit  .  6 

Rubber  .  4 

Meat  .  8 

Flour  .  6 

Dry  Goods  .  8 

Druggists  .  2 

Saskatoon  is  the 
wholesale  center  for 
such  goods  as  supply 
the  needs  of  a  rich 
and  fertile  agricul¬ 
tural  and  stock  rais¬ 
ing  territory. 


Retail  Section 

The  principal  shopping  oent« 
is  a^ut  six  blocks  on  Seoeol. 
Avenue,  from  19th  to  842*' 
StreMs  inclusive;  similar  die*' 
tances  on  First  and  Third  Ave* 
nues,  with  the  cross  streets  also 
included,  SOth  Street  West  sal 
Broadway  are  also  good  re 
store  streets.  There  are  two 
large  department  stores. 

Residential  Features 

The  South  Saskatchewan  Rivsr 
divides  the  city  into  two  pai1% 
residential  and  business.  The 
river  is  spanned  by  five  bridgti»| 
The  Nutana  (or  East  Side)  U 
mainly  residential.  The  weik> 
ing  class  district  oocujHos  the 
western  side  of  the  city,  Ths 
larger  and  more  imposing  hosM 
are  in  the  Idylwyld  section  sa 
the  Nutana  side  of  the  rivsTv 
There  are  a  few  apaii 
houses  of  the  better  grade. 


Trading  Area 


i 


NOTE: 


Bouroe.  from  which  ftcure.  ud  fact,  were  Mourcd — Ocnld  Oraham.  Beoratary,  Board  of  Trade, 
BaakatooB,  Ba*k. 


Tho  area  .ubaidiary  to  Baakatoon  on  a  bu.inoH  baaU  appri 
mate.  86.C00  aquaro  mile,  or  nearly  K, 000,  COO  aoree  at  a  oonMf 
vatiTe  eatimate.  Freight  rate  control  of  07,000  aquaro  mile,  ku 
been  claimed.  Within  thia  area  there  are  literally  hundroda  rf 
amall  towna  and  rillacea  Taryiny  in  population  from  100  to  >,tM. 
The  principal  intereat  of  Baakatoon  in  thia  eaat  tributary  territeif 
ia  a  wholeeale  diatributinf  intereat.  Ne.ertheleaa  the  populattea 
of  the  area  contributea  generoualy  to  the  retail  buaineaa  of  the 
city.  On  the  weat  Baakatoon  buaineaa  houaea  carry  their  buai 
well  into  the  Frovince  of  Alberta. 


Baakatoon  Fhoema  (M) 

Newspapers  Baakatoon  Daily  BUr  (E) 
Tumer'a  Weekly 


The  Saskatoon  Phoeni}d 

SASKATOON,  SASKe 

The  best  medium 

for  reaching  the  rich  market  of  Central  and  Northern  Sas-  i 

,  katchewan  is  admittedly  The  Saskatoon  Phoenix — the 
only  morning  newspaper  circulating  in  that  territory. 

Supreme  in  its  field  \ 

The  Phoenix  guarantees  to  its  advertisers  ready  access  to 

the  greatest  potential  market  in  the  Canadian  Middle  West.  i 


Chicago 

HKNKY  l)E  CLERQUE 
200  Mailer*  Bnilding 


Special  Representatives 

New  York 
LOUIS  KLEBAHN 
1  West  Thirty.fonrth  Street 


Toronto 
EDGAR  J.  GUY 
302  Royal  Bank  Build 
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